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GBS Acquires Tree, Sets
Publishing Under Killen

BY GERRY WOOD

NASHVILLE When a Tree falls in
Nashville, everybody hears it. In the
largest financial transaction in Nash-
ville’s storied music publishing his-
tory, the long-rumored sale of Tree
International has become a reality.

CBS/Sony made a quantum leap
forward in reviving iis fortunes in
the publishing field by purchasing
the last remaining giant Nashville in-
dependent company at a price in the
$40 million range. The deal also
marks the first time a major New
York-based corporation will base its
international publishing thrust out of
Nashville.

Under terms of the sale, an-
nounced Jan. 3, Buddy Killen, who
was the sole owner of Tree, retains

GD Players,
Vid Games Take
GES Spotlight

BY STEVEN DUPLER

NEW YORK Audio iardware—in
particular compact dis< players and
rack systems equippad to handle
CDs—and video game systems con-
tinue to be the brightes: sales stars in
a consumer electronics universe that
has been largely in the doldrums over
the past two years.

The Electronic Industries Assn.
says sales of home CD players, esti-
mated at 2.8 million units and $560
million in 1988, are projected to rise to
3.27 million units and a total value of
$655 million in 1989.

But the EIA also redorts that an-
nual videocassette recorder sales
have continued to run flat since 1987,

(Continued on page 74)

his titles as president and CEO and
becomes chairman of the CBS pub-
lishing operations that will also in-
clude offices in New York and Los
Angeles. The transaction that gained
headlines from the Nashville Tennes-
sean to The New York Times puts

(Continued on page 81)

Thorn-EMI Buying SBK Pub Units

Deal Creates Bandier-Koppelman Label

BY IRV LICHTMAN

NEW YORK After two months of
intense speculation, Thorn-EMI and
SBK Entertainment World officially
announced Jan. 5 an agreement by
Thorn-EMI to buy SBK’s music pub-
lishing interests.

The deal, expected to be finalized in
April, will set a record for a music
publishing buyout. According to an
EMI spokesperson, both sides agreed
that the purchase price will be ap-
proximately $337 million.

A major sidelight to the deal is the
creation of an SBK label through

Black, Metal Ring ‘88 Certs Bell

By PAUL GREIN

LOS ANGELES The number of
platinum albums, flat in recent years,
surged dramatically in 1988. The Re-
cording Industry Assn. of America
certified 67 platinum albums last
year, up from 53 the year before. The
outlook was especially bright for

Motion Poet

PETER ERSKINE'S IN MOTION. He's a veteran of Weather
Report, Weather Update, and Steps Ahead. He's played
extensively with the likes of Maynard Ferguson and Stan Kenton.
He’s drummer/composer Peter Erskine and his new album,
“MOTION POET"” features all originals, with guest artists Randy
and Michael Brecker and Eliane Elias. DENON CD: CY-72582,

DENON Cassette: CC-72582.

PETER ERSKINE

black music and metal-oriented rock,
which between them accounted for
more than half of the year’s platinum
certifications.

It was a year of blockbusters. Four
albums each sold more than 6 million
copies last year, a sales level reached
by no albums in 1986 or 1987. The
“Dirty Dancing” soundtrack sold 7

ADVERTISEMENTS

million copies last year (on top of the
3 million it sold in 1987), while George
Michael’s “Faith,” Guns N’ Roses’
“Appetite For Destruction,” and Def
Leppard’s “Hysteria” each sold 6 mil-
lion in 1988.
Five albums each sold 3 million
copies last year, and they, too, reflect
(Continued on page 73)
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Time,”

Voted by R&B radio and retail as the group most likely to make a
difference in '89, Kiara continues to break through in style. “This
their hot duet single with Shanice Wiison is already
approaching Top 10 at R&B and is now creating a strong buzz at
Top 40. To Change And/Or Make a Difference, a debut album
we're going to deliver! ARISTA.

EMI Music, the umbrelia for Thorn-
EMI's record and music publishing
interests. According to SBK, the joint
venture is being funded with an in-
vestment of $30 million by EMIL

A Thorn-EMI statement refers to
the label as a “third U.S. record la-
bel” for the company for “global rep-
resentation through the EMI organi-
zation.” The two other labels are Cap-
itol and EMI.

While two of SBK’s three princi-
pals, Marty Bandier and Charles
Koppelman, will run the label, pre-
sumably giving up most of their cur-
rent production arrangements with
other labels, it's understood that they
will not be involved in the giant music
publishing enterprise to result from
the Thorn-EMI purchase.

(Continued on page 80)

New Arb Diary:
Little Change
In Fall Book

BY SEAN ROSS

NEW YORK Despite the introduc-
tion of a new ratings diary that Ar-
bitron claims is indeed capturing
more radio listening than its prede-
cessor, it was still business as usual
when the first fall survey results
came back. Top 40 WHTZ *Z100”
New York, crossover KPWR “Pow-
er 106" Los Angeles, and top 40
KKLQ-AM-FM “Q106” San Diego
each remained the top station in its
respective market.

The most significant feature of
the new diary, which bowed in Sep-
tember, is the introduction of a col-
umn that allows respondents to de-
lineate their at-work listening. By

(Continued on page 80)
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ACID HOUSE SIZZLES IN U.K.
Born in Chicago basements and groomed in Mediterranean resort clubs,
house music turned acid and sizzled on the underground U.K. dance
scene. Dance Trax guest columnist Dave Seaman traces the develop-
ment of the hottest musical craze to burn up Britain in 1988. Page 27

New Backlot Beat Sounded In Video
In this issue, Biliboard’s Jim McCullaugh launches a new biweekly col
umn focusing on the effects of Hollywood happenings on the home en-
tertainment field. In the debut installment of Backlot Beat, find out which

1988 box-office hits should make waves in home video this year.
Page 40

CES PREVIEW
Consumer electronics industry sales were expected to pass the $32 bil-
lion mark in 1988 and should climb to the $34 billion-$35 billion level by
the end of 1989, according to the Electronic Industries Assn. Home en
tertainment editor Jim McCullaugh reports. Follows page 42

Wall Street View On Entertainment
Financial editor Mark Mehler has a conversation with Stephen Diener,
president of New York finance firm Hersh, Diener, Raphael & Co., about

the financial needs of an entertainment industry in flux Page 66
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Indie Firms Evolving In U.S.S.R.

Maturing Music Biz Fosters Competition

This final article in Billboard’s
three-part series on the music in-
dustry in the Soviet Union looks
at Melodia’s retailing operation,
at music publishing, and at new
cooperatives in Leningrad.

BY MIKE HENNESSEY

MOSCOW Before the new economic
policies of perestroika encouraged
the development of cooperatives, the
Soviet state record company, Melo-
dia, was a complete, vertically inte-
grated monopoly, with its recording
studios, pressing plants, distribution
operation, and retail outlets all func-
tioning without a hint of competition.

Today, however, independent oper-
ations are developing in all areas of
the business, including studios, rec-
ord and music video production com-
panies, and retailing.

Melodia has recording studios in
seven main centers, including Mos-
cow, Leningrad, Kiev, and Tashkent,
but with a release schedule averag-
ing 100 new titles a month, pressure
on studio space is high and the com-
pany urgently needs new facilities, ei-
ther its own or those of independent
cooperative enterprises.

There are plans under consider-
ation for Melodia to build a major
new audio and video recording com-
plex near Moscow’s Kosmos Hotel.
The complex, which may involve a
joint venture with a Western con-
struction firm, would include a large
concert hall and a luxury hotel. The

latter would be designed with a view
to accommodating top Western art-
ists, who would be able to rent suites
for $600 a day. The project is some-
what speculative at present, but Me-
lodia chief Valery Sukhorado has
high hopes of seeing it come to fru-
ition in 1992.

Melodia’s retailing operation in-
volves about 30,000 outlets, 28 whole-
saling branches, and 41 specialist
stores throughout the U.S.S.R. A pro-

gram is currently under way to give
every major city in the Soviet Union
its own specialist record store, in-
creasing the total from 41 to about
150.

Some of the major record stores
have record clubs associated with
them, but these clubs operate more
as groupings of record enthusiasts
than as merchandising operations.
There are currently some 28 record

(Continued on page 78)

BY GEOFF MAYFIELD

LOS ANGELES BMG Distribu-
tion, as expected, has announced
permanent price reductions on
front-line compact disks.

While dealers cheer BMG’s policy
changes, which also reduce the cost
of several album and cassette coun-
terparts, they are also digesting a
series of adjustments that have
been implemented by CBS Rec-
ords—including several more CD
cost reductions and a hike on that
company'’s LP-returns penalty.

BMG’s CD moves, which most ac-
counts had anticipated, come right
on the heels of the recent price ad-

BMG Distribution Offers
Front-Line GD-Price Guts

justments announced by industry
leader WEA (Billboard, Jan. 7).
The BMG cuts mean that all six
major distributors have lowered the
cost of most full-priced CDs since
last July, when CBS replaced an ex-
tended discount sale with the imple-
mentation of a revised cost sched-
ule. Of the six majors, BMG was
the last to effect actual cuts on
front-line CDs, although its primary
distributed labels—RCA, A&M,
and Arista—had been offering vari-
ous deals, at discounts in the neigh-
borhood of 10%-12%, throughout
most of the fourth quarter.
In a letter from VP of sales Rick
(Continued on page 72)

Moves By Majors Reflect Inroads By Budget, Midline Titles
Prices On Full-Line CD Classics Tumble

BY KEN TERRY

NEW YORK Although no one is
calling it a price war, recent price
reductions on classical CDs by
three major labels appear to have
resulted from increasing competi-
tion in a marketplace character-
ized by a CD glut.

Within the past week, Poly-
Gram, CBS, and BMG—which col-
lectively account for the lion’s

share of the classical business—
have announced price reductions
on their full-line classical CDs that
bring them below the level of hit
pop CD prices.

PolyGram Classics (Philips, DG,
and London), which controls
around 40% of the U.S. classical
business, reduced its box-lot price
on full-line CDs from $11 to $9.70
on Dec. 27. By comparison, Poly-
Gram’s hit pop product wholesales

BY GEOFF MAYFIELD

LOS ANGELES A deal for the
Chicago-based Rose Records chain
has indeed been struck, but con-
trary to earlier speculation, the buy-
er has come from within.

Jack Rose, president of cutout
supplier Surplus Records & Tapes
and one of the six partners who had
owned 19 of Rose’s 21 venues, pur-
chased a majority interest in the
chain during the last week of 1988.

Meanwhile, anticipated deals in-
volving two larger music chains—
Dallas-based Sound Warehouse and
Milford, Mass.-based Strawberries
Records & Tapes—remained in lim-
bo at press time.

Jack Rose, after buying a major-
ity interest in Rose Records, said,

Rose Recortds Doesn’t Go
Far To Find Major Partner

“The chain is not for sale. We have
absolutely no intention of selling
the chain.”

Despite his protestations, others
in the retail community see his
buyout as a step toward facilitating
the sale of the package of stores to
another party. Albany, N.Y.-based
Trans World is still seen as a likely
suitor, but the stores had also been
shopped to other webs, including
Atlanta-based Turtle’s Records &
Tapes.

Prior to Jack Rose's recent move,
six equal partners—including Jack
Rose, his cousin Jim, and two other
family members—owned the stores
and the chain’s warehouse facility,
Sterling Ventures.

Jack Rose, the son of chain

(Continued on page 80)

for $10.30. The costs on midline
and budget classics remain un-
changed, with the discounts from
the fall program still in effect.

CBS Masterworks’ dealer cost
has been decreased, effective Jan.
3, from $10.29 on box lots and
$10.50 on loose copies to $9.59 on
all full-line CDs. CBS’ hit pop prod-
uct wholesales for $10.29.

BMG has cut its full-line classi-
cal CD cost from $10.50 to $9.69,
compared with $10.30 for pop hits.
Wholesale on opera CDs has been
decreased from $10.50 to $10.30
per disk. Classical midline cost has
declined from $7.50 to $6.98 per CD
except for midline opera CDs,
which remain at $7.50.

It should be noted that relatively
few pop titles are priced higher
than classical CDs at the above la-
bels; BMG, for instance, just an-
nounced permanent reductions on
hundreds of RCA and A&M front-
line CDs (see story, this page).
Thus, the full-line classical CDs
still cost more than the majority of
top-line pop items.

Nevertheless, the nearly simul-
taneous decision by three of the
four leading classical labels (the
fourth, Angel, has not yet been
heard from) to slash their full-line
prices connotes the current state
of the market.

Paul Smith, senior VP/GM of
marketing for CBS Records, attri-
butes the Masterworks price re-
duction to the moves of the compe-
tition and to the proliferation of
budget classical product in the

(Continued on page 75)
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VIDEO ANTHOLOGY/
1978-88

A complete collection of Bruce Springsteen's
conceptual and live performance videos, all digitally
mastered from the original source audio.

Rosalita (1978)

The River (1980)

Thunder Road (1980)
Atlantic City (1982)
Dancing In The Dcrk (1984)
Born In The U.S.A. (1984)
I'm On Fre (1985)
Glory Days (1985)
My Hometown (1985)
War (1986)

Fire (1986)

Born To Run (1987)
Brilliant Disguise (1987)

Tunnel Of Love (1987)

One Step Up (1988)

Tougher Than The Rest* (1988)
Spare Parts* {1988)

Born To Run (acoustic)* (1988)

*never before seen in U.S.

BRUCE SPRINGSTEEN

REO ANTHOLOGY/ 197888
56 ON ¢ ! DEO

u’-" CORDS

~ Running Time: OMmu'res

" "Suggested | etail Price: $24.98
2 Order Cutoff: 1/20
‘ In-store: 1/31

VHS
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Vid Dealers Mull New Distrib Plans

‘Smart’ Alternatives To PPT Emerge

BY EARL PAIGE

LOS ANGELES As the new year
unfolds, video retailers are increas-
ingly mulling a flurry of new distri-
bution programs—ranging from a
radical concept involving a “limited
play” cassette to mere refinements of
traditional leasing plans.

Though the key revenue-sharing
distribution plan last year was pay-
per-transaction, among the newer
wrinkles this year is such sophisticat-
ed software as the limited-play cas-
sette and a computer-oriented
“smart” cassette.

Rank America, the giant videocas-
sette duplicator, is in the process of
developing a limited-play cassette
that can can be preset for between 10
and 50 plays, according to some
sources. The sources also say Rank is
planning field tests within the next
60-90 days. Rank executives were un-
available for comment at press time.

If it is ever regarded as a valid
product, the limited-play cassette
could form the basis for a revenue-
sharing plan under which a retailer
could buy a video title for, say, $20.
After 20 rentals, the cassette would
become unplayable, and the retailer
would then have the option of pur-
chasing another copy. Assuming that
it was a hit title and he was able to
get, say, 75 turns from four copies,
he would have to lay out $80—more
than suppliers are now getting for an
unlimited-play A film title.

One studio executive, aware of the
Rank move, says, “Conceptually it’s
terrific. It creates another new win-
dow. If it's viable, it will completely
displace PPT. PPT is proving too
hard to keep track of. Why do you
think Orion gave up on it? [ don’t see
how these revenue-sharing plans will
ever really work.”

Rumors about the limited-play cas-
sette have been floating around for a

Will Suppliers Go For Co-op Ties?

2 Vid Nets Map Nat’'l Ads

BY KEN TERRY

NEW YORK Blockbuster Enter-
tainment and West Coast/National
Video, the only two nationwide video
retail chains, are going into 1989 with
ambitious advertising plans. Block-
buster in particular aims to blanket
the country with television ads to
boost its family-oriented image and
establish itself as the video retailer in
markets where it has sizable clusters
of outlets.

In the process, these large chains
could provide a new vehicle for co-op
ads for specific video titles, although
video suppliers show no inclination to
increase their financial support for
co-op advertising. In addition, generic
image campaigns could place smaller
competitors at a disadvantage in mar-
kets saturated by the big chains.

Blockbuster, which focused mainly
on radio ads in its $1.5 million nation-
wide holiday campaign, will move to
a mix “heavily weighted to televi-
sion” this year, says Thomas A.
Gruber, senior VP and chief market-
ing officer for the Fort Lauderdale,
Fla.-based chain. This approach, he
states, will be supported “by a very
extensive advertising budget,” much
larger than the $5 million allocated
for that purpose in the fiscal year
that started last July.

Philadelphia-based West Coast

Video, which already is doing spot TV
buys in “a large percentage” of its
markets, according to director of ad-
vertising Harry Kalish, probably will
stay with its current media mix of
print, radio, and TV while stepping
up ad spending.

Neither chain is yet ready to com-
mit itself to network TV buys. Even
after Blockbuster’s acquisition of
Major Video is completed, notes
Gruber, the combined chains will not
be big enough to make this approach
cost-effective. “We don’t anticipate
network buys before the end of
1989,” he states.

Nevertheless, he adds, “We'll be
able to buy TV in most of the major
markets [in 1989].” At present, he
says, Blockbuster’s more than 400
stores are located in 65 TV markets
in 35 states, and he hopes the firm
will be in all 50 states by the end of
the year.

The Major Video acquisition, ex-
pected to be closed this month, will
help Blockbuster achieve this goal.
Major has 168 stores, 28 of them com-
pany owned, and Gruber predicts
that they will gradually be converted
to the Blockbuster name “on a mar-
ket-by-market, franchisee-by-franchi-
see basis.”

“We'll be promoting the Blockbust-
er brand. Our Major Video friends, as

(Continued on page 81)

Chrysalis Group May Be
Target Of Geffen Takeover

LONDON The David Geffen Co.
has upped its interest in the Chrysalis
Group from 5.69% to 8.4% of the
U.K.-based company’s stock. Gef-
fen’s increasing stake in the enter-
tainment firm, which includes Chrys-
alis Records, has raised speculation
of a takeover attempt.

There has been speculation that
Chrysalis would return to private
ownership, described by chairman
Chris Wright as “still one option”
when he announced a steep fall in
profits caused mainly by losses sus-

tained by the company’s U.S. division.

Wright, who is believed to regard
Geffen’s stock acquisition as hostile,
bought 200,000 shares himself on
Dec. 23. Chrysalis stock has risen by
nearly 30% since Dec. 12 and at close
of business Dec. 28 had a market val-
ue of $65.33 million.

The 20-year-old company made its
market debut in 1985 when it merged
with Management Agency & Music,
a music, leisure, and hotels group,
but the stock issue was a flop, with
less than 6% sold. NIGEL HUNTER

while. Tim Shannahan, president of
Video Products Distributors, says
the idea “was pitched to us a year
ago and then it disappeared.”

Similarly, Playcount exhibited its
“smart videocassette,” which tracks
the number of plays, in a secretive
manner during the Video Software
Dealers Assn. convention in Las Ve-
gas last August (Billboard, Sept. 3).
Now it is being tested in New Zea-
land.

Meanwhile, retailers’ appetite for

Verving Irving. PolyGram Records hosts a party at New York’s MK to mark the
release of Robert Irving III's **“Midnight Dream’” on the Verve Forecast label.
Pictured, from left, are Richard Seidel, VP, PolyGram Jazz; David Weyner, VP of
marketing, PolyGram Classics; Tony Prendatt, director of A&R, PolyGram Urban
Contemporary; Irving; Guenter Hensler, president, PolyGram Classics; and
Robert Herbert, Irving’s manager.

(Continued on page 78)

BOBBY BROWN’s “My Prerogative’” jumps to No.
1 on the Hot 100, while his album, “Don’t Be Cruel,”
rebounds to No. 6 on the Top Pop Albums chart. An
encouraging sign of crossover at work in the late
"80s?

Well, yes and no. It's true that Brown’s album has
been a crossover smash, logging three months in the
top 10 on the Top Pop Albums chart and selling more
than 2 million copies in the process.

But again, it’s also true that pop radio has consis-

Prerogative’” hit No. 1
on the Hot Black Singles
chart three months ago.
Brown’s previous hit,
“Don’t Be Cruel,”
topped the Hot Black
Singles chart in July,
nearly three months be-
fore it peaked at No. 4

tently been late in add-

ing Brown’s hits. ““My
s
)

on the Hot 100. And
Brown’s new single,
“Roni,” vaults to No. 3 in its eighth week on the Hot
Black Singles chart but is only now starting to take
off on the Hot 100, where it leaps to No. 61 in its sec-
ond week.

Brown isn’t the only artist affected by pop radio’s
cautious attitude toward adding black releases.
Karyn White’s ‘“The Way You Love Me” finally
cracks the top 10 on the Hot 100 Singles chart this
week, nearly three months after it topped the Hot
Black Singles chart. In fact, White’s new single,
“Superwoman,” hits No. 1 on this week’s Hot Black
Singles chart—even though her old single is just
now becoming a power-rotation pop smash.

This time lag is one reason there’s such a disparity
between the pop and black charts. Of this week’s top
20 black hits, only four are anywhere to be found on
the Hot 100.

One final note: Red-hot writer/producers L.A.
Reid & Babyface have three bulleted hits in the top
five on the Hot Black Singles chart: the White rec-
ord at No. 1, the Brown hit at No. 3, and Sheena
Easton’s “The Lover In Me” at No. 5.

ELEKTRA RECORDS had both of the top two al-
bums on last week’s Top Pop Albums chart with
Anita Baker’s “Giving You The Best That I Got”
and the “Cocktail” soundtrack. That’s the compa-
ny’s best showing since Bob Krasnow took over the
top job in 1983.

The last time Elektra had both of the top two al-
bums was in September 1980, during Joe Smith’s re-
gime, when Queen’s “The Game’ and Jackson
Browne’s “Hold Out” were No. 1 and No. 2, respec-
tively. The label went one better in March 1974 un-
der David Geffen’s stewardship when it locked up
the top three with Beb Dylan’s ‘“Planet Waves,”
Joni Mitchell’s “Court And Spark,” and Carly Si-
mon’s ‘“‘Hotcakes.”

Elektra currently has two other albums in the top
30: “Tracy Chapman,” which rebounds to No. 24,

by Paul Grein

Pop Charts Gatch Up On Bobby Brown;
New Year's Dawning Becomes Elektra

and Metallica’s “ ... And Justice For All,” which
inches its way back up to No. 30. Chapman’s album
hit No. 1 in August; Metallica’s reached No. 6 in Oc-
tober.

FAST FACTS: Def Leppard’s ‘‘Armageddon It”
jumps to No. 5 on the Hot 100, becoming the third
top five single from ‘“Hysteria.” This is the first
time that a metal-oriented album has generated
three top five hits. Bon
Jovi’s “Slippery When
Wet’”’ and “Whites-
nake” each yielded two.

Boys Club’s “‘I Re-
member Holding You'’
jumps to No. 8 on the
Hot 100, two months af-
ter the Escape Club’s
“Wild, Wild West”’
topped the chart. Nicho-
las Brandt directed the
videos for both of these

hits.

Annie Lennox & Al Green’s “‘Put A Little Love
In Your Heart” jumps to No. 9, nearly 20 years after
Jackie DeShannon’s original version peaked at No.
4. The original shared top 10 space with some classic
singles—the Stones’ “Honky Tonk Women,” Bob
Dylan’s “Lay Lady Lay,” Creedence Clearwater
Revival’s “Green River,” the Youngbloods’ “Get
Together,” Jr. Walker & the All Stars’ “What Does
It Take (To Win Your Love),” and Stevie Wonder’s
“My Cherie Amour” among them—but this is the
first of that batch to be brought back into the top 10.

Kiss’ “Let’s Put The X In Sex,” the latest record
to throw down the gauntlet to the Parents’ Music
Resource Center, debuts at No. 97 on the Hot 100. If
this single does half as much for Kiss’ career as “I
Want Your Sex’’ did for George Michael’s, the
group will be able to put the S in Swiss bank ac-
count.

The “Karen Carpenter Story,” which aired on
CBS-TV on Jan. 1, was the No. 1-rated TV show for
the week ending Jan. 1, according to figures re-
leased last week by A.C. Nielsen. The Carpenters—
Karen and her brother Richard—were no strangers
to the No. 1 spot. Their A&M greatest-hits album,
“The Singles 1969-1973,” hit No. 1 15 years ago this
week, and three of their singles—‘Close To You,”
“Top Of The World,” and ‘‘Please Mr. Postman”—
reached No. 1 on the Hot 100.

WE GET LETTERS: Robin Scott-Durkee of Altoo-
na, Wis., notes that Duran Duran’s “All She Wants
Is,” which jumps to No. 53 on the Hot 100, isn’t the
first hit whose title ends with a linking verb. Lionel
Richie’s “You Are”’ and Foreigner’s “‘I Want To
Know What Love Is” are two other examples. But
the all-time champ is Buster Brown’s 1960 chart en-
try, “Is You Is Or [s You Ain’t My Baby.” They just
don’t write 'em like that anymore.
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THE BEST
STARTS HERE.

NEIL DIAMOND

“THE BEST YEARS OF OUR LIVES.”

Eleven new songs including the single, “This Time
Produced by Grammnyy-winner, David Fcster.
On Columbia Cassettes, Compact Discs and Records.

Watch for Neil’s current HBO special
- and upcoming tour beginning in January.
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Editorial

HI -TECH, NEW MARKETS SPUR TRADE GROWTH

THE HOME ENTERTAINMENT industry has
much to look forward to as it enters 1989. As the
market for CD players continues to grow, soft-
ware sales are bound to leap upward, and if the
record companies stick with their current trend to-
ward lower CD pricing, the shiny little disks could
well surpass sales expectations and spur the
movement of yet more hardware.

The triumph of the audio CD may aid at least
some of its offshoots, which include the 3-inch CD,
CD video, CD + Graphics, and CD-interactive. The
CD-3 seems to be gaining some ground already
and may do better this year as more standard CD
players equipped with CD-3 trays enter U.S.
homes. The 5-inch CDV has not yet had much im-
pact on the market, partly due to the hesitancy of
most labels to embrace it, but its older cousins, the
8inch and 12-inch laser videodisks, are beginning
to attract renewed attention.

CD+G is still in an experimental marketing
stage, and CD-I won’t hit the streets for another
year or so. But both formats have potential in the
educational as well as the entertainment spheres.
Particularly after the arrival of recordable CDs,
one can envision optical-based entertainment/data
systems that would incorporate a number of inter-

active and graphic display modes.

It is considered doubtful that the recordable CD
will arrive at an affordable price within the next
year or two, although consumer write-once-read-
many, or WORM, CD systems are said to be on
the horizon.

When the erasable audio CD does come, it may
provide stiff competition for DAT, assuming that
the latter is being marketed at that time. Right
now, the worldwide introduction of DAT is still be-
ing blocked by the dispute between hardware and
software industries over the protection of copy-
right holders, but there are signs that the two
sides may be able to reach an agreement.

On the video front, there has been a definite
slowdown in VHS hardware sales as penetration
of the U.S. market has passed the 60% level. Still,
the Electronics Industries Assn. predicted sales of
about 10.5 million units in 1988—not exactly
chopped liver. Laserdisk/CD combiplayers are
still moving slowly, partly due to their high prices,
but if those prices descend, the rising availability
of software could boost this product considerably.

Overall, the video industry’s biggest chal-
lenge—and opportunity—is to transform sell-
through into a dynamic, dependable, consistent

business. It made huge strides toward this goal in
1988 with “E.T. The Extra-Terrestrial” and “Cin-
derella,” but those blockbusters could well prove
to be exceptions, just as ‘“The Making Of Michael
Jackson’s ‘Thriller’ ” was in music video.

The sales potential of all home entertainment
products has been enhanced by the growth of the
world market in recent years. The U.S. is still the
biggest single market, but as annual reports of
record and video suppliers make clear, internation-
al sales are contributing a larger slice of total rev-
enues than ever before. In some European coun-
tries, VCR penetration lags substantially behind
that of the U.S,, providing a real growth opportu-
nity. And the opening of the Communist bloc to
Western trade and entrepreneurial concepts of-
fers incredible possibilities for the future.

Finally, it should be noted that whatever techno-
logical changes may lie ahead, the home entertain-
ment business will never become obselete. Tech-
nology provides new means of conveying sounds
and images into the home, but the heart of our in-
dustry—musie, films, and other forms of enter-
tainment—remains the same. The appeal of show
business will never fade, because people will al-
ways want to be entertained.
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Interactive Disk Opens New Horizons

CD-1 POISED FOR NEW REVOLUTION

BY MARK J. FINE

The compact disk revolution is credit-
ed with revitalizing the music busi-
ness. Now the revolution is ready to
extend its digital reach to impact the
way consumers play, learn, and en-
tertain themselves at home. This rev-
olution is the new multimedia format
known as compact disk-interactive.

It’s all there—audio, imagery,
brains, and lots more—packaged in
the same 5inch CD that now carries
audio information only. CD-I empow-
ers the consumer with the gift of con-
trol over the very content embedded
on each disk. The CD buyer of the fu-
ture will be transformed from a pas-
sive to a “creative” listener, from a
spectator to a participant.

CD-1 is a powerful technology that
will enter the home disguised as an
upgraded CD audio player costing lit-
tle more than a VCR. The CD-I play-
er will play existing audio CDs. But
CD-I is a great deal more than audio.
Connect the CD-I player to the TV set
and it presents superb digital visuals.
But the truly unique dimension that
provides the real power behind cre-
ative applications is the interactivity.

‘EASY LISTENING" NEEDED
In a Nov. 12 Billboard article by
Sean Ross (“Top 40 Oldies Suffer
Pop-ularity Drop At Country’’),
PDs discuss their reasons for turn-
ing to the new traditionalists. If
that makes their stations money,
then I am all for it. But I feel that
there is an audience out there that
wants to hear Kenny Rogers, Dol-
ly Parton, Elvis Presley, Exile, and
other pre-1984 artists.

These listeners are beginning to

A single CD-I disk can contain 72
minutes to 19 hours of digital audio,
depending on the bandwidth of
choice. Rich in imagery, the disk may
contain 6,000 natural images or

CD-I disks will play on all CD-I ma-
chines.

The potential of CD-I is extraordi-
nary. But how does CD-I relate to the
music industry?

‘CD-l combines a
diverse range of

media on a

single format’

Mark J. Fine is VP of program development
Sfor American Interactive Media, a
subsidiary of Philips and PolyGram.

300,000 pages of text plus animation
and some full-motion video. As a fo-
cal technology, CD-I combines a di-
verse range of media on a single for-
mat.

CD-I is a ubiquitous world stan-
dard developed jointly by Philips and
Sony, the originators of CD audio.
This compatibility guarantees that all

For the artist, CD-1 is a dramatical-
ly diverse palette that permits broad-
er expression. For the “creative lis-
tener,” it promises greater involve-
ment. And for the record company, it
can generate additional business op-
portunities, such as the unique ex-
ploitation of existing catalog, new
methods of artist development, prod-

ucts with broad mass appeal, publish-
ing and rights ownership benefits,
and new distribution opportunities.

As a response-activated technolo-
gy, CD-I will challenge our tradition-
al notions of authorship, as the disk
may be experienced at the user’s dis-
cretion. However, nothing can be
played back that the artist has not
chosen to include on the disk. Thus
the artist sets the guidelines to en-
sure that his or her creative integrity
is preserved. The music will be heard
by the record buyer of the future
only in the ways in which it was con-
ceived.

Musicians have demonstrated their
comfort in the brave new world of
MIDI (Musical Instrument Digital In-
terface), synthesizers, and digital
sampling. We sense that they will be
enthralled by the possibilities offered
by CD-L.

American Interactive Media is one
of three companies set up by Poly-
Gram to explore the potential of in-
teractive CDs. (The other two are
EIM in Europe and JIM in Japan.) At
AIM, we have committed our best
creative resources to the develop-

(Continued on page 69)

have a hard time finding a station
that will play what they like. Such
stations as KUPL-FM (country)
and KMJK-FM (classics) in Port-
fand, Ore., are good at pilaying
what they like. KUGN-FM (coun-
try) in Eugene, Ore., doesn’t even
know that Rogers has a new single
out!

I would hope that some PDs and
station owners will read this and
remember the “easy listeners” out
there.

Jim Buntjer
Salem, Ore.

PMRC IS DANGEROUS
The Parents’ Music Resource Cen-

ter’s Nov. 28 article in The Wash-
ington Post should make excruci-
atingly clear to all of us that we
must not become complacent to-
ward those who wouid seek to de-
prive us of our First Amendment
rights.

The compliance of the Guns N’
Roses album ‘“‘Appetite For De-
struction” with all of the whims of
the PMRC has in no way satisfied
the organization. This fact points
to the organization’s real goal:
censorship. Why else would it sin-
gle out this album for criticism
even though it bears a warning
sticker and no longer sports its
original cover?

The Ax] Roses of this world are
created by their moms, not by their
music. The music they listen to
merely provides consolation and is
at times their only friend. in other
words, the fault is not in our rock
stars but in ourselves.

Diana E. Dawkins (aiso a mom)
Newburyport, Mass.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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TK Survives ’88 ‘A Little Bloodied But Unhowed’

BY SEAN ROSS

NEW YORK “With 31 years of ex-
perience under my belt, I've been
through it all,” says John Tenaglia,
CEOQO/chairman of TK Communica-
tions. “I have re-
ceived the black
wreath from new
competitors, and
I've sent them
pine boxes. I've
had the competi-
tion pirate people
away from me,
and I've done like-
wise.”

Even after all
that, Tenaglia calls 1988 “a hell of a
tough year to have.” In many ways,
last year was the culmination of a
2-1/,-year slide by WSHE Miami—
TK’s flagship FM—from the 6-share
range in Arbitron to the 1s, a year
marked by rapid personnel turnover
and public controversy about Tenag-
lia’s operating style.

Since the beginning of WSHE’s de-
cline—prompted by two new same-
format competitors—the longtime al-
bum rocker has been through four
GMs, including one who left twice,
and as many PDs. In that time, most
of TK’s key corporate players have
also turned over, among them former
WSHE GM Charles Bortnick (now
GM of WMMS Cleveland), executive
VP Stephen Dinitz and WSHE GM
Joe Davidman (now the owners of

Tenaglia

KEZW/KOSI Denver), and TK VP of
programming Rick Peters (now Scon-
nix VP of programming).

TK’s turnover made the company
the hot topic at radio conventions and
in trade-magazine gossip columns
last summer. Stories circulated that
Tenaglia has a violent temper. For-
mer employees complained that he
hired big names—at decent sala-
ries—but wouldn’t give them autono-
my.

One former TK PD, WHTQ Orlan-
do, Fla.’s Neil Mirsky, went as far as
telling the trades that working for
Tenaglia was ‘“like having a daily
root canal.” Radio people usually go
to great lengths to put an amicable
front on their departures; the fact
that Mirsky—now WTRG Raleigh,
N.C.’s PD—was willing to publicly
attack an ex-employer says a lot
about what had happened to TK’s
reputation by last summer.

“When you play the game to win,
you're going to leave a few bruises
along the way,” responds Tenaglia.
“When people ask about this adverse
publicity, I always tell them to consid-
er the source. It’s funny how the peo-
ple who bestow the bad rap never
amount to anything. Those who be-
stow the accolades on the company
and yours truly have gone on to be-
come winners.

“When you're Italian, people tend
to confuse temper with frustration.
Everybody had a new theory this
summer [about what was wrong with

Wilson To Power. Philadelphia Mayor W. Wilson Goode, right, is now
appearing-on a monthly call-in show at WUSL “Power 99” Philadelphia. He’s
seen here with ND Loraine Ballard-Morrill and GM Bruce Holberg.

He replaces Bob Tiernan.

the company]. I have this basic char-
acter flaw. I've grown impatient with
Peter-principled incompetents ... We
should have put signs in some of our
facilities last year that said, ‘Pardon
our frustration while we rebuild.” ”

Tenaglia also charges that TK’s
key people left when he was down.
“If you’d like to have a lot of ‘good
people,” ‘great jocks,” ‘great PDs,’
have a great ratings book. Nothing
cures a people problem, a signal prob-
lem, or an image problem like a good
rating book.

“Most people today like to be asso-
ciated with established facilities that
are doing extremely well. However,
when you look for the people quali-
fied to build those successful facili-
ties, it’s obviously much more diffi-
cult.”

Despite its recent travails, TK has
grown from an initial investment of
$1.5 million to a $100 million company
today. Tenaglia bought WSHE and
its AM, WSRF, in early 1980. TK’s

subsequent acquisitions were KLUV
Dallas in 1982, KBUC-AM-FM San
Antonio, Texas, in 1986, and WHTQ
in 1987.

WSHE'’s price tag in 1980 was $5
million—considerably less than what
some medium-market operations sell
for today. Despite rising station
prices, Tenaglia thinks it's easier to-
day for new owners. “You have a fi-
nancial community that’s very much
involved in broadecasting and that
knows it and understands it. There is
an even greater supply of manage-
ment talent available . . . It's like any
other business. You can pay too
much for anything or you can get a
bargain.”

As executive VP for broadcast
group operations with General Cine-
ma Corp. in the '70s, Tenaglia over-
saw some of the first major FM top
40s, among them WZGC “Z93” Atlan-
ta, KRBE Houston, and WIFI Phila-
delphia (now WXTU). Later, at
KLUV, he became one of the first

'80s operators to put oldies on a ma-
jor-market FM.

“I saw the boom coming four years
ago when a lot of broadcasters began
coming to Dallas to tape the station,”
he says. Recently that station has be-
come TK’s showpiece, rebounding
from 2.9 to 4.8 12-plus overall in the
summer Arbitrons.

In San Antonio, KBUC pulled out
of the market’s four-way country
race in September to become its first
Hispanic AM/FM combo, KXTN/
KZVE. In Orlando, WHTQ is now be-
ing consulted by Burkhart, Douglas
& Associates and had passed long-
time rock leader WDIZ by the second
Arbitrend.

As for Miami, Tenaglia says,
“WSHE was fairly consistent for sev-
en years. To make 'SHE into 'SHE
again, one would have to roll back the
clock and get rid of [WGTR and clas-
sic rock WZTA]. Until one of them
leaves the format, WSHE will proba-

(Continued on page 79)

AT KEZW/K0S! DENVER, D&D Broadcasting executive VP Joe Davidman
assumes GM duties following that company’s takeover of the station.

AT KLDE/KZEW DALLAS, GM Bill Knobler has left the station. His duties
are currently being handled by Anchor Media VP Dave McNamee.

TRACY LEWIS adds GM duties at KATZ-AM-FM St. Louis, replacing
Charles Richardson. She is director of broadcast operations for the
combo. In addition, Brian Yendl has been officially promoted to MD.

WITH THE SOUND OF A NEEDLE being dragged
across “Thanks For My Child” by Cheryl “Pepsii” Riley,
WZGC “Z93” Atlanta dropped its crossover format of
the past 10 months to go classic rock Jan. 3. Z93 will
keep its calls and nickname.

GM David Maszaros says the change took place be-
cause “what we were doing wasn’t knocking down any
doors” and because classic rock has “a greater opportu-
nity for adult appeal” than a return to top 40 would.

793 is still without a PD; for now, Maszaros is sharing
those duties with Tony Mathes,

293, 3 Other Outlets Go For The Gold:
KMJM’'s Mr. Stradford Goes To Houston

Atlanta during the first week of the new year, and it
definitely isn’t the only station that switched to a gold-
based format. ‘“People were coming to us for oldies any-
way,” says WFOX Atlanta PD Dennis Winslow. “Fox
97, which had always been a gold-based AC, is now all
oldies, like sister Shamrock Broadcasting outlets
KXKL-FM Denver and WWSW-.FM Pittsburgh. Mark
Windsor moves from KXKL for production; Mark Gul-
lett joins for promotions.

A similar change has happened at WFYR Chicago,
which has completed a transition

MD of sister classics outlet WZLX
Boston. Gary Guthrie is consult-
ing. The only air-staff change thus
far is the departure of morning
man Randy Miller, who returns to
Kansas City, Mo., for mornings at
KBEQ.

In a way, the change returns
WZGC to its roots. In the early
"T0s, it was one of Bill Drake’s

over the past several months from
AC back to oldies and has readopt-
ed its old “Fire Radio” slogan from
the '70s. After four years as PD of
AC WAXY Fort Lauderdale, Fla.,
Kenny Lee is WFYR’s new PD at
WFYR Chicago. Fire's sale from
RKO General to Summit has
cleared its first major obstacle—
settling with RKO's license chal-

automated oldies FMs; it went to a
live top 40/album hybrid in 1972
and straight top 40 as Z93 in 1973.

During Z93's 16-plus-year history as a contemporary
station of some sort, those who came through the sta-
tion included Dan Mason (now president of parent com-
pany Cook Inlet), Ross Brittain (who remembers being
suspended from a crane 120 feet over a hamburger
stand for his first promotion), Steve Humphreys, Dale
O’Brian, Steve McCoy, Scott Woodside, Clay Gish,
Bud Polaceck, Bob Case, Steve McCoy, and nine-year
PD John Young.

Market reaction to the change was immediate. An
hour after the change, 293 ran a listener actuality promo
stating, ‘“Yesterday, the president of my company
wouldn’t let me play your music in my office. Now she
loves you.” Jan Jeffries, PD at WQXI-FM Atlanta,
claims that his morning show alone got 45 calls from lis-
teners about the format change and says he’ll pick up
the pace in his station’s evolution back to top 40 from
AC.

Ex-PD Young, meanwhile, says album rock (and mar-
ket) leader WKLS wilt be as tough a competitor as ur-
ban WVEE, which fought off Z93 in less than a year.
“Our business expects audiences to get into our way of
thinking so quickly. It takes a mass audience a while to
pick up on that new direction. I hope 293 commits to the
format long enough to give it a fair shot ... WKLS has a
lot of loyal listeners.”

, Z93 ISN’T THE ONLY station that changed formats in

by Sean Ross

lengers—and should clear its re-
maining hurdles by sometime
around April. At WAXY, executive director/program-
ming Rick Shaw is splitting Lee’s duties with Michael
Ward, who is upped from music/research director to
APD.

Then there’s KLTD Austin, Texas, which recently
moved to town from Lampasas, about an hour away.
KLTD is owned by Shamrock Communications, but
new GM Mark Kiester is also citing KXKL as an influ-
ence in his station’s change from urban to oldies ‘“Kool
99,” putting it in competition with a classic rocker and a
classic hits station. The new PD is Jan Jeffries from
KZBS Oklahoma City.

PROGRAMMING: Mike Stradford transfers from
KMJM “Majic 108” St. Louis, where he was PD for
nearly four years, to sister urban KMJQ Houston. His
replacement in St. Louis is first-time PD Chuck Atkins,
KMJM’s production director. Atkins is also the brother
of WYLD New Orleans PD Ron Atkins, who has pro-
grammed both KMJM and KMJQ; the two have never
worked together.

After two months without a PD, AC WMJJ Birming-
ham, Ala, is being helmed by Ken Barnett, formerly
PD of KKHT Houston; no replacement has been named
at that station, which should make a format and PD de-
cision in the next two weeks, pending the return of the
fall book and a market study . .. After five years of be-
ing billed as a top 40, WRNO New Orleans has returned

(Continued on page 16)
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EXPECT AN EXPLOSIVE FIRST QUARTER
FROM COLUMBIA RECORDS.

WE'LL DOMINATE THE GAME FROM THE OUTSET WITH CONTINUED HARD-HITTING ACTICTN(FROM SOME OF OUR MOST EXCITING PLAYERS:

3ARBRA STREISALC « NEIL DIAMOND \{i/ 7B FLOYD * JOURNEY * BANGLES
EDDIE MONEY « AEROSMITH « BRITNY FOX_ ~ _NEW KIDS ON THE BLOCK * MARTIKA
TOMMY CONWELL AND THE YOUNG RUI_\)IBLERS << DENIECE WILLIAMS * ORIGINAL CONCEPT
CHERYL PEPSII RILEY » SURFACE AN suck RICK™ HARRY CONNICK, JR.

¥ i\ \
A(D MORE EXPLOSIVE fMPACT AS 'WE KICK F 89!

DYLAN & THE DERD « THE QUTFIELD « |/SA LISA AND CUL{ JAM « ANDREAS VOLLENWEIDER

ROSANNE ZASH « SING SOUNDTRACK « PAUL DEAN « WENDY AND LISA « g?"
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AND DETERMINED TO STAY THAT WAY.

“Det Jam/Olumbia  “Columbra” @ are trademarks of CBS inc © 1989 CBS Records inc “Goya™ 15 a frademark of the Goya Group Lt ) 1986



www.americanradiohistory.com

FOR WEEK ENDING JANUARY 14, 1989

Billboard.

HOT
ADULT

©Copyright 1989, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
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1 CONTEMPORARY.

R

FALL '88 ARBITRONS

Following are 12-plus average quarter-hour shares, metro survey area, Monday-Sunday, 6 a.m.-midnight. (#)

O Products with the greatest airplay gains this week. # Videoclip availability.

]z Compiled from a national indicates Arbitron market rank. These symbols are used: AC=adult contemporary, adult alt=adult alterna-
oS | x| € °F sample of radio playlists. tive, adult std=adult standards/big band, album=album rock, cls rock=classic rock, easy=easy listening,
24 |28 |33 | g5 | [ME ARTIST | podern—modern rock, n/t=news/talk. Copyright 1989, Arbitron Ratings Co. May not b d .
T2 | %2 | o2 | 25 | LABEL & NUMBER/DISTRIBUTING LABEL 3 . Lopynrig , Arbitron Katings Co. May not be quoted or repro

duced without the prior written permission of Arbitron.
* % NO.1 « # W Sp Su Fa W Sp Su Fa W Sp Su Fa
| 1 | 1| 9 | TWOHEARTS $ PHIL COLLINS cal Format '8 '88 's8 '8  Call Format '8 '88 '88 '8  Call Format '8 '88 '38 '8
2 | 3| 3 | 1| SWHOUETTE # KENNYG NEW YORK—(1) WNEW adutt std 13 10 8 12  KKGO-AM-FM jazz — 8 — 10
(3| s | o | 8 | ASLONGAs YOU FoLLOW & FLEETWOOD MAC WHTZ top 40 62 60 62 56 WNCN classical 12 15 12 11
7 WPAT-AM-FM  easy 61 56 56 49  WQCD jazz 10 8 9 10 RIVERSIDE-SAN BERNADINO—
4 2 2 18 WAITINGFORASTARTOFALL & BOY MEETS GIRL WLTW AC 46 45 38 47 (39)
WOR n/t 39 45 43 47 SAN DIEGO—(19 KDUO eas 81 81 56 80
(3| 5 | 8 | u | LREMEMBER HOLDING YOU R WINS n/t 49 40 43 44 KKLQ-AM-FM top 40 g] 9).0 89 95  Kaal cro:sover 74 63 23 17
(®| 9 | 10| 9 | PUTALITTLELOVE IN YOURHEART & ALENNOX/AGREEN e LS 43 42 41 43 KeB album 63 90 74 70 KRTHFM  oldies 48 54 65 538
A&M 1255 WRKS urban 40 46 42 42 KFMB-FM AC 78 6.1 63 63 KUS-FM top 40 60 60 48 53
7 | 6 | 5 | 13| TURNBACKTHECLOCK @ JOHNNY HATES JAZZ WQHT crossover 46 41 45 40 KIQY easy 79 68 69 62  KCAL-FM album A1 45 36 47
i WBLS urban 46 40 40 36 KSDO n/t 81 73 68 62 KLOS album 59 51 56 44
8 | 7 | 4 | 12| BABY.ILOVE YOUR WAY/FREEBIRD © WILL TO POWER WCBS n/t 34 31 35 36  KSON-FM country 48 37 58 59  KosT AC 4l 41 36 35
WWPR top 40 A1 42 47 36  KFMB AC 53 70 71 53 KNX n/t 32 32 28 35
9 | 8 | 6 [ 16 | SIVINGYOU THEBEST THATIGOT  ANITA BAKER WXRK cls rock 35 35 37 34 XETRA-FM  modern 54 52 52 51  Kfl 7 28 32 32 34
WABC n/t 26 35 35 33 KPOP adult std 31 49 28 43
720 O A oty # STEVE WINWOOD WNEW-FM  album 35 36 44 32 KXy AC 34 31 54 36 ::?3 nge'" i? §§ 53 ;i
AD| 11 | 15 | 9 | NEWDAYFOR YoU ® BASIA WNSR AC 28 28 27 31  KKYY AC 22 16 26 32  KFXM adult std 22 24 23 24
PIC 34-08112/E PA. WYNY country 30 25 22 29  KCBQ-AM-FM oldies 35 36 41 3.0 KCKC country 26 43 51 23
22|10 7 | 16 | LOOKAWAY @ CHICAGO WFAN sports 10 20 25 23 KiFmM adult alt 47 34 47 29  KDIF spanish 6 — 12 23
. WSKQ Spanish 13 19 14 20 KFSD classical 28 19 27 28  KOLA top 40 30 26 16 23
1 S N o0 O RIC AR AR ¢ BREATHE WADO Spanish 14 20 15 19 XHRM urban 28 32 22 28 KwoJ country 21 17 22 23
. WNEW adult std 16 16 12 19  KGMG-FM cls rock 15 16 23 20 KNX-FM album 12 11 12 20
6| 20 | 7 3&”}?5““‘:”'" ®GLENNFREY | wocp jazz 13 12 10 18  KSWV adult alt 21 20 15 16 KTwy adult alt. 21 10 15 20
WQXR-FM classical 14 14 13 16 XHTZ top 40 14 18 11 15
15 14 19 11 AT{\ASNITsnc%ssge AR SAREs WKDM Spanish 1.2 10 18 15 KNX n/'z 16 16 17 14 ::’&R :rgssover 2; fg fi ig
15 | 2| g | WiLDwORLD © MAXIPRIEST | WNCN s 16 13 14 13 KsoN country 13 7 9 12 KaBC n/t 20 23 25 13
MIBGINIZ:99260 wLis n/t J 19 12 13 KpRZ religious — — — 10 KRLA oldies — — 513
7 |15 | 16| 12 | NOMORELES & THE MOODY BLUES mLRKL-rM fec"gious ii }; }g }g XETRA n/t 10 14 10 10 ::;:IL ::Z{lish ; 1.? 1.3 3
8| 17 | 12 | 15 | KISSINGAFOOL \etdeielat el ANAHEIM-SANTA ANA—(20) KMEN oldies 3 11 14 11
o | o | o1 | o | BABYGANIHOLDYOU STRACYCHAPMAN | o, LOSANGELESTUZ) 0 Msm i —6s — 4 e o
- . . album — 4.1 — 66  KFAC-FM classical 13 10 4 10
@ | 2 5 MY HEART CAN'T TELL YOU NO © ROD STEWART KIIS-FM top 40 66 61 68 58 KPwR crossover — 64 — 60 KNTF country 18 18 15 10
WARNER BROS. 7-27729 KOST AC 53 46 50 54  KRTH-FM oldies — 44 — 51 KQLH AC 29 23 10 10
21 | 18 | 13 | 14 | GRAZYINLOVE © KIM CARNES KABC n/t 58 62 57 53 Kol easy _ 50 — 49 KILA country 16 15 17 10
DON'T RUSH ME @ TAYLOR DAYNE :igls efbsy 22 Zi :; ;: :va adult alt - By
album . - i . RO modern — 53 — 44
@| 2 | »n|s b kLo o e 3 koo mo — 3% — % BAKERSFIELD, CALIF.—(85)
@] 29 | 2 | & | WHENIMWITHYOU SHERIFF KBIG AC 33 34 42 33 KBIG casy — 37 _ aa x)z&-m-m country —1:.4 = 18.(;
KTWV adult alt 24 17 30 33 KABC n/t — 57 — A3 crossover — 67 — 1L
0| 35 | 6 | METHSTIME  TIFFANY KROQ modern 34 34 34 32 KNX nﬁt — 34 — 37 KGFM easy — 68 — 80
% | 23| 251 8 IF\NEHOLDON TOGETHER DIANA ROSS KRTH-FM oldies 33 37 37 32 KIQQ AC — 31 — 32 KKBB album — 52 — 80
MCAS KFWB n/t 33 27 33 31 KFWB n/t — 22 — 29 KQXR top 40 — 96 — 62
28 | 3 | & | ALLIASKOFYOU BARBRA STREISAND KLSX cls rock 30 27 31 29  KNAC album — 17 — 29 kew t — 45 — 50
. KTNQ Spanish 30 42 27 28  KLSX cls rock — 23 — 28 a0 oldies _ 50 — 50
27 | 21 | 18 | 15 | FIECEOF PARADISE *PM | ke R 28 31 27 28 Kmec adult std — 46— 26 )y AC — 33 — 45
% | 22 | 77 | 13 | [LLILOVEDYOU  BARBRASTREISAND & DONJOHNSON | ol ety Lo b as Ry countey BB Swith 34— 43
KJLH urban 23 16 16 23 KN Spanish — 27 — 1. KAFY panis| — 20 — 24
@) 3% | 46 | 4 | ASLQNGASWEGOTEACH OTHER  STEVE DORFF/FRIENDS KMPC adult std 27 24 20 21 KNX?FM a:%aum — 17 — }: KBOS crossover — 21 — 24
2 | 25 | 23 | 20 | FOREVER YOUNG @ ROD STEWART KFAC-FM classical 14 14 14 15  KIKF country — 14 — 15 KHIS-FM religious — 8 — a1
ARNERIBRODYE 27798 KNAC album L1 11 10 15  KFAC-FM classical — 15 — 14 KWl classical — 15 — 14
GD)| 35 | 48 | 4 | SHEWANTSTODANCE WITH ME @ RICK ASTLEY x;rxlcz u;l:an }g 1.3 ig i; :\Er;ays {eligigus = ii — 1(1) KvLI country - _ 10
n, . g B " 0 = B = g
2 | 2 | 2 | 2 | KOKOMO (FROM “COCKTAIL") ® THE BEACH BOYS KWKW Spanish 18 19 15 13 P
KDAY urban 1.7 15 16 12
@) 3| a| 6 | SOGOOD LSS KSKQ Spanish 9 14 16 12
G| u | 3 | 6 | PERFECT ® FAIRGROUND ATTRACTION KNX-FM album 19 13 13 12
RCA 8789 KRLA oldies 13 13 13 12
% | 31 | 28 | 20 | GROOVY KIND OF LOVE ® PHIL COLLINS KRTH oldies 8 8 9 11
: KKGO-AM-FM  jazz 12 10 15 10
* & * POWER PICK & & & KLAC country 12 16 10 10
8 | — | 2 | THISTIME © NEIL DIAMOND
COLUMEIA 25,085 12 NASSAU-SUFFOLK, NY—(12)
37 | 35 | 32| 17 | AWORD INSPANISH SELTONJOHN | waikaMFM AC 70 62 64 63
; WHTZ top 40 6.5 59 6.1 53
a2 | 3 | 7 | (BELIEVED YOU WERE) LucKY UL WCBS-FM o|gies 42 41 39 50
39 | 38 | 33 | 19 | ONEMOMENT IN TIME & WHITNEY HOUSTON WBAB-FM album 46 5.5 43 438
WOR n/t 42 40 38 41
0 | 32 | 26 | 21 | DONT YOU KNOW WHAT THE NIGHT CANDO  SWINWOOD WBLI top 40 47 53 56 40
: WCBS n/t 38 29 33 38
* % * HOT SHOT DEBUT* * & WKJY AC 28 25 22 36 A look at the week’s new releases.
D) | NEW 1 | JUST BECAUSE ANITA BAKER WHLI adult std 51 28 33 35
it ’ ELEKTRA 7-69327
i mM_OPli AMES TAYLOR WPAT-AM-FM  easy 27 33 30 33 TOP 40
46 | 49 | 4 | Coumsia3sosasd WQHT crossover 3735 33 33 To give you an idea of how unusual KBFM McAllen/Brownsville, Tex-
a3 | 40 | 36 | 30 | LLLALWAYSLOVEYOU # TAYLOR DAYNE s nt 28 22 23 32 as’ music is, the station actually played a country record—Sawyer
ARISTA 1.9700 WXRK cls rock 40 43 41 31 i p 5 N e .
RilovE o LUTHER VANDROSS WNSR AC 26 30 41 3l Brown'’s “It WasntHls.Chlld —over the holidays. Among the unusual
44 | 37 | 27 | 18 | gnc3sosoar/Era WWPR top 40 39 30 38 31 songs on KBFM MD Bill Santiago’s list this week is another revival,
5 | 47 | 43 | 22 | TRUELOVE © GLENN FREY WCTO easy 15 19 19 29 Book Of Love’s 1985 “I Touch Roses” (Sire), a song that has already
MCA 53363 WFAN sports 8 19 21 29 been revived elsewhere on the Gulf Coast. “Their recent single, ‘Pretty
a6 | a3 | 40 | 9 | MISSINGYOU RN WABC n/t 26 24 28 27 Boys & Pretty Girls,” performed well here,” he says. “We wanted an-
SAVED BY LOVE AMY GRANT WLTW AC 24 33 36 26 other song of that type.”” Then there’s Kristian Conde’s Latin-dance-
4 %0 | — | 2 | mmecur WNEW-FM  album e 32 & 2': flavored “Dolce Vita” (JCI Associated), which goes 19-14 this week.
48 | a1 | 31 | 10 | BESTOFTIMES @ cnereros. # PETER CETERA m’;::a gz:r:rsytd ;é T ;; §:4 “We get calls asking what the record is, proving that a lot of our listen
ANOTHER TOUER o GIANT STEPS WEIN AC 15 13 15 16 ers don’t frequent clubs.” An adult hltfor Santiago is the Gipsy Kings
49 1 8 | 81T mamt WQXRFM  classical 13 14 9 15 “Bamboleo” (Musician/Elektra), which debuts at No. 34 this week and
50 | 44 | 39 | 10 LEIET‘,(ERQQ}OVET”EREWAS FOUR TOPS/ARETHA FRANKLIN WBLS urban 11 12 11 14 which, Santiago says, does better at night than during the days.
- WDRE modern 18 20 14 14 STUART MEYER
WRKS urban 11 15 L1 14

12
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The New Definition For Radio INFOTAINMENT

T HE

. The WORD Package 25+

A five-day-a-week potent package of experts -

in the tricky game of life delivering stories and Avery Friedman, PEOPLE'S RIGHTS LAWYER

advice from their fields of expertise in a no-fluff, Elyse Goldstein, PhD, PSYCHOTHERAPIST, ON MALE-FEMALE RELATIONSHIPS

engaging, enriching, entertaining way. Drew Pinsky, MD, LATEST ANGLES ON HEALTH

The WORD is not a program, it's a Judy Auerbach, PhD, SOCIOLOGIST AND LIFESTYLES ANALYST

Format Enhancer. Jeremy Ritkin, WHISTLE-BLOWING ECONOMIST, ON LIFE & TECHNOLOGY

Each WORD is 60 seconds: ®10-second Teaser Tony Hendra, POP CULTURE CRITIC & FORMER EDITOR OF NATIONAL LAMPOON
*Local Spot Michael Eremia, MARRIAGE & FAMILY COUNSELOR
*50-second Payoft

You get six new WORDs a day to run in The WORD they give and the

Morning Drive and run again in Afternoon Drive. way they give it grabs listeners by the ear

and turns up their attention.

Listeners want information, but they want it on their terms: understandable, useful, and in

small doses. So give 'em The WORD. Blend it into your format... Musie... Talk... or News.
Put The WORD Givers on your talent roster. *

Add a sparkle to your sound that'll make you stand out from the crowd.

THE

From Bustany Bigg§

& Company

Let's talk. Call our toll-free line: 800/422-7752

If You've Got The WORD...You've Got The Advantage.

www americanradiohistorv com
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

24 29 Rick Astley, She Wants To Dance With 17 17 Annie Lennox & Ai Green, Put A Little 37 37 Edie Brickell & New Bohemians, What | A — i The Great C
25 30 The Timelords, Doctorin’ The Tardis 18 18 Karyn White, The Way You Love Me 38 38 Erasure, A Littie Respect £X EX Duran Duran, All She Wants Is
26 31 Tone Loc, wild Thing 19 19  Sheriff When I'm With You 38 39 Mike + The Mechanics, Living Years EX EX The Escape Club, Shake For The Sheik
27 20 Yazz And The Plastic Population, The 20 20 Cheap Trick, Ghost Town 40 40 Martika, More Than You Know
28 23 Tracie Spencer, ngptoms Of True Love 21 21 Michael Jackson, Smooth Criminai EX EX Tracy Chapman, Baby Can | Hold You
A 29 34 Duran Duran, Ali She Wants Is 22 22 White Lion, When The Children Crxﬂ
30 39 Rob Base & b). E-2 Rock, Get On The 23 23 Cheryl "Pepsii” Riley, Thanks For My
> g% gg Pet Shop IB%YS' vDomino Igancing %g %g S(e:eAWinwogg, HnldmgTOnD Wit
e Kon-Kan, | Beg Your Pardon ick Astley, She Wants To Dance Wil i -
i § % e Cans Ol love 2 2 Robbie Nevl Boch On olday Waslhmg;ona oy Brown MPY[P)E x;’k&& Aok (
. i 28 e Escape Club, Wild, Wild West 27 eetw: ac, As Long As You Follow ol i rerogalive
New York 0.M.: Steve Kingston 35 32 Stevie B, Stop The Love 28 28 Rod Stewart, My Heart Can't Tell You 25 Pphil Collins, Two Hearts
1 4 Poison, Every Rose Has Its Thorn 36 33 Whitney Houston, One Moment In Time 29 29 Information Society, Walking Awa 3 4 Poison, Every Rose Has Iis Thorn —ttanyw Dallas P D Buzz Bennett
g g gobby ‘Bhvaovrm, hfyw Preyog}:twes ; gg F;é :v_uru To Pocwer, vFvatdAn hAwBay ;g ;&l) gdie Bri;kerll 1 New Bnhamuné, har” i g';;u :ééogdl\;fvaa{ln Pl SR " | e uzz ‘;"h”‘el
aman OX, anna Have Some Fun rimm, Cars Wi e Boom amantha Fox, anna Have Some Fun s | R .o . ie Brickel ew Bohemians, Wha
4 8 Boy Meets Girl, Warting For A Star To 33 €X  Phit Collins, Two Hearts 32 32 Paula Abdul, Straight Up 6 7 Xaryn White, The Way You Love Me Detroit P.D.: Rick Gillette 22 White Lion, When The Children Cry
5 1 Anita Baker, Giving You The Best That A0 — Bobby Brown, Roni 33 33 U2, Angel Of Harlem 73 Breathe, How Can | Fall? 1 1 Michael Jackson, Smooth Criminal 3 3 Bon Jovi, Bad Medicine
6 12 Phil Cotlins, Two Hearts A — Corina, Give Me Back My Heart 34 34 til Tuesday, (Believed You Were) Luc 8 12 Michael Jackson, Smooth Criminat 2 2 The Boys, Dial My Heart 4 4 D). Jazzy Jeft & The Fresh Prince, G
7 9 Guns N Roses, Welcome To The Jungle EX EX Tolga, Lovin’ Fool y 35 35 Michelle S‘oc(ked Anchorage ) 9 11 The Boys, Dial My Heart 3 3 Bobby grown, M yPmu:»gati\na 5 5 Sheriff, When I'm With You
8 10 Tiffany, All This Time EX EX Annie Lennox & Al Green, Put A Little EX EX Sheena Easton, The Lover [n Me 10 10 Def Lerpard, Armageddon It 4 5 Sheena Easton, The Lover In Me 6 6 Cinderella, Don't Know What You Got (
g 11 Ta_ror Dayne, Don’t Rush Me EX EX The Jungle Brothers, I'll House You EX EX Erasure, A Little Respect 1113 When [n Rome, The Promise 5 6 Samantha Fox | Wanna Have Some: Fun 7 7 The Beach Boys, Kokomo
10 2 will To Power, Batw, | Love Your Way/ EX EX Sandee, Notice Me EX EX Eddie Money, The Love In Your Eyes 12 9 Anita Baker, Giving You The Best That & 7 Tone Loc, wild Thing 8 8 Chicago, Look Away
11 13 Karyn White, The Way You Love Me EX £X Erasure, A Little Respect EX EX Martika, More Than You Know 13 15 Tiffany, All This Time 7 8 Phil Collins, Two Hearts 9 9 Def Leppard, Armageddon It
12 17 Bon Jovi, Born To Be M‘ Baby EX £X Boys Club, | Remember Holding You EX EX The Escape Club, Shake For The Sheik 14 16 Taylor Dayne, Don't Rush Me 38 4 Kar¥n White, The Way You Love Me 10 10 E£ddie Money, Walk On Waler
}3 }2 ElghLael Jacdksxn. SM%%t CI;Immal EX Ei Milli Va‘rlul i,d Gir! UsKnnw It's True E); E); Toni Childs, w;IkRAIr,\d TlaldeqkesAngeOd }2 lg 'S(hee"achssmgv Tai Lover In Me “9) {; Paula AdegIhStralgm up 11 11 Def lEeppav tILc'»)ve Bliées B
ef Leppard, Armageodon X Luther Vai won't Tal E Ann Witson Al in Za , Surrende enny G, ollhoue K , Sil i 12 12 The Esca , Wild, Wild west
15 5 Chica gNLook Awafy‘ e i s " nn Wikson e T0un cander, Suren 17 19 Samantha Fox | Wanna Have Some Fun 11 16 N:"w" ids Oln D#'Z glock, You Got It (Th 13 13 Br:a(he, gﬂeow léan |'rau?' o
16 7 Cheryl "Pepsii” Rile}!, Thanks For My 18 23 Tone Loc, wild Thi"g X 12 18 Sir Mix-A-Lot, Posse On Broadway 14 14 Van Halen, Finish What Ya Started
1720 The Boys Bral My Heart 1, 19 21  White Lion, When The Children Cr(~ 13 13 Taylor Dayne, Don't Rush Me 15 15 Steve Winwood, Hoiding On
18 22 When In Rome, The Promise ﬂdm f 20 22 Rick Astley, She Wants To Dance With 14 19 Lu{her Vandross, She Won't Talk To Me 16 16 Bon Jovi, Born To Be My Baby
19 21 Eddie Money, Waik On Water (/] 6 21 29 Paula Abdul, Straight Ug 15 8 D) Jazzy Jetf & The Fresh Prince, G 17 17 Kenny G, Silhouette
20 24 Tone Loc, Wild Thing 22 25 Sheriff, when I'm With You 16 21 Rick Astiey, She Wants To Dance With 18 18 Sam Kinison, Wild Thing
21 23 Kenny G, Silhovette . 23 14 Rod Stewart, Forever Young 17 10 Cheryl "Pepsii” Riley, Thanks For My 19 19  Pnil Collins, Two Hearts
22 25 White Lion, When The Children Cry - 24 26 Steve Winwood, Holding On 18 23 Bobby Brown, Roni 20 20 Will To Power, Baby, | Love Your Way/
%3 %9 Een;se"mz,sltf V_oglFﬁel It FM gg g? Eon_loin. Born&TngGe”z %TRYA e 19 2; Ka’ryn whi(e,sijperwnwm'akn A 2% g T%\e LocA,IwTiIhd T?ing
aula ul, Straigl p / VL A | P.D: Jeff Wyatt Pittsh h P.D. Bill Cahili nni¢ Lennox reen, Put 20 2 Information lety, Walking Away 2 Tiftany, All This Time
25 29 Sheena Easton, The Lover In Me 0S Angetes 0. Jell Wya Hisourg DBl Cahi 27 30 Boys Club, | Remember Holding You 21 EX Camouflage, The Great d 23 23 U2, Angel Of Harlem
%g EZQ anmeKLdemgzx TLh:IB(I;n:HVPmGA(LIi:n(%h 1 5 Eagla Ag;dul, Straight Up 1 2 Bobb Broan, ) xrevo atige ’ %g E; INe'W Kld(? Oﬂslg_et!;lo‘fv:“xou gol It (Th Agz ‘IN’lmn ' All This Time 3 24 A EAichele Srioched, Anchorage
ew Kids On lock, You Gof 2 3 Bobby Brown, My Prerogative 2 6 Van Halen, Finish What Ya Starte: nformation Society, Ing Away 3 —  New Edition, Can You Sland The Rain 25 25 Cheap Trick, Ghost Town
28 18 The Beach Boys, Kokomo 3 8 Johnny O, Fantasy Girl 3 8 Bon Jovi, Born To Be My Bab: A30 — Bobby Brown, Roni A24 —  Anita Baker, Just Because EX EX Paula Abdul, Straight Up
29 14 Breathe, How Can | Fall? 4 15 Tone Loc, Wild Thin 4 4 Guns N’ Roses, Weicome To T¥19 Jungle A — Mike + The Mechanics, Living Years A25 —  Sheriff, When !'m With You EX EX Ratt, way Cool Jr
A30 Sheriff, when 'm with Y 5 hite, Th £ Love M 5 8 Phil Col A D D All She Wants | EX EX The Timelords, O The Tard|
— erift, When 1'm With You 4 Karyn White, The Way You Love Me il Collins, Two Hearts —  Duran Duran, e Wants | he Timelords, Doctorin’ The Tardis
A —  Debbie Gibson, Lost in Your Eyes ? H Sheena Easton, The Lover In Mse : ? li CheaLp Tric:, GAhosl T%:n i EX EX Annie Lennox & Al Green, Put A Little g E); Rﬁ stewanbﬁd% Heart Can't T:II Y\%ul
Samantha Fox, ! Wanna Have Some Fun Def Leppard, Armageddon Tl ursuit appiness, I'm An Adul
g ; }ViII To Power,DBab bl Lov'a Your Way/ g }g TahylorL ayne, rE)on'ThRUéﬂ Ihéle c B EX EX Fairground Attraction, Perfect
aylor Dayne, Don’f Rush Me White Lion, When The Children Cry . -
10 2 Sweet Sensation, Never Let You Go 10 1 Poison, Every Rose Has Its Thorn
11 %A ElgmBh Wonsier, ross My Heart 11 }4 Steve Wi’l::loo%] deme OnL "
12 The Boys, Dial My Hear! 12 16 Karyn White, The Way You Love Me
13 23 Pphil Coﬁins, Two Hearts 13 13 Am?a Baker, Givin%v%u The Best That
WPLT 7 Rapio }; 2 SAnitra_ Ba;er, ?yvin VuuTTvlle Best That {; lg ghenlﬂ. V%hec I'mR ith You Tampa 0.M.: Mason Dixon 0, ﬁ@
a-Fire, Boy, I've Been Tol angles, In Your Room -
New York 16 16 The Cover Girls, Better Late Than Ney 16 5 Eddie Money, Walk On Water 1 2 Bobby Brown, My Prerogative | W
Lo gty Brown, My Progatue 1723 New Kits On The Block You Got I (Th 1713 MichaelJockson Smooth Crminl 4 B oo, Clevle Ia"? . : 'D-"‘Jelf: l;ﬂthartney
25 Poison, Every Rose Has Tts Thorn 12 Duran Duran, | Don't Want Your Love enny G, Silhouette f g oison, kvery Rose Has |ts Thorn Houston P.D.: Bill Richards
e 19 10 When In Rome, The Promise 19 23 U2, Angel Of Harlem 4 1 Poison. Every Rose Has Its Thorn 2 2 Chicago, Look Away oo
} ? E’,}:Lfﬂ"’{ﬁok",;’,‘;“"‘ 20 26 Michael Jackson, Smooth Criminal 20 28 Joan Jett And The Blackhearts, Littie S 8 White Lion, When The Children Cry 33 Vixen, Edge Of A Broken Heart 1 6 Sheriff, When I'm With You
5 8 Samaﬁt‘\a Fox, | V);nna Have Some Fun 21 32 Annie Lennox & Al Green, Put A Little 21 26 Tiftany, Al This Time 6 5 GunsN Roseskwelcome To The Jungle 4 9 Phil Collins, Two Hearts 2 4 Qef Leppard, Armageddon It
& 3 Anita Baker Giving You The Best That 22 31 Cynthia, Change On Me 22 29 Paula Abdul, Straight Up 7 13 Annie Lennox & Al _G_rm¢ Put A Little 5 5 Van Halen, Finish Whal Ya Started 39 Erasure A Little Respect
7 2 Will To Power, Baby. | Love Your Wa / 3 2 Jets, Anylime 23 30 Tone Loc, Wild Thing 8 6 Boy Meets Gir, Waiting for A Star To 6 7 Def Leppard, Armageddon It 4 7 Phi Collins, Two Hearts
8 12 Taylor Dayne, Don't Rush Me U 24 31 Boys Club, | Remember Holding You 24 27 Rick Astley, She Wants To Dance With 9 12 Taylor Dayne, Don't Rush Me 7 13 White Lion, When The Children Cry 5 12 Information Society, Walking Away
9 11 By Moot G Waiting For A Star To 25 34 Ale | Wanna Know 25 12 Boy Meets Girl, Waiting For A Star To 10 10 Bon Jovi, Born To Be My Baby 8 4 Eddie Money, Walk On Water 6 16 Tone Loc, Wild Thing
w9 Gu{“ N RNS'WG‘CO,&E To The Jungle a26 —  Willi Vanilli, Girl U Know It's True 2 17 Annie Lennox & Al Green, Put A Little 11 7 Breathe, How Can | Fall’ 9 6 Cinderella, Don’t Know What You Got ( 7 1 Chicago, Look Awag
" g 27 18 Pet Shop Boys, Domino Dancin, 27 EX  Ann Wilson And Robin Zander, Surrende 12 14 Karyn White, The Way You Love Me 10 10 Bon Jovi, Bad Medicine 8 11 Bon Jovi, Born To Be My Baby
11 7 The Beach Boys, Kokomo 4 g :
12 13 BangleiinYou Ro 28 36 Yazz And The Plastic Population, The 28 EX Edie Brickell & New Bohemians, What | 1317 Rod Stewart, My Heart Can't Tell You 11 12 Joan Jett And The Blackhearts, Little 9 18 Paula Abdul, Straight Up
13 TheBars Dial My fien 29 33 Robert Palmer, Early In The Morning 29 24 Chicago, Look Awa 149 Wil To Power, Baby, | Love Your Way/ 12 17 Steve Winwood, Holding On 10 2 Erasure, Sometimes
{3 19 Denis:yLscbe’za I eoueraer; " 30 39 Information Society, Walking Away A0 — Samantha Fox, | V}%Rna Have Some Fun {g ég 22:{;"“@?"8&“' h'("bYou }3 18 gar ia Sa(elllrtes, Hlpey Hippy Shake }% l; Tahyior ann%ﬁon}( Ruég me c
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“I have at least 20 records that are work-
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23 Lo B & new Barermans What | 1o Titfany YAUThi=Mime i 3 ] e O ] 3
30 30 Michelle Shocked, Anchorage n Sleve Minwood Hokinglon TS ' ing here that ought to be national hits,” says  with modern rock stations. Do the two con-
3] niigloptE ety e I Posn,Every e o s Thom De‘flo" N— Kno’:ﬁé g::g:vgefg Burns. “The problem is that when top 40 is  stituencies actually overlap?
R0 Mok Astiey, She Wanls To Dance With 15 16 Keny G, Sihouette 2 2 Bef Lopard drmagedion 1 " playing groups like Breathe, it's hard to in- “Not in L.A. But Kansas City is small
J . : Icago, 3 n . : Q .
5 [ ma Sen Vo gy I 21 informabon Suciey, Walkng Auay § 1 Cnoago Lok Ruay” corporate them into a playlist. With more  enough that you can incorporate an alterna-
g - t N aker, Givin, ou e Besl L} inis ., Wi . . . . .
€ £X T Fusal Of Hogpmess U i A 19 2 Rk Astey, She Wonts To Dance wih 88 8on Jovi, Born To se% Baby and more signals, we're all narrowcasting  tive hour in your programming. They may
i oy Meets Girl, Waitin tar To 7 Eddie M, Walk t 3 3 1 1 1
BC B fasweALtteRespect 21 18 Eddie Money, Walk On Water § 8 Geo%ia ines: Hoppy By Shake more than ever.” not like it, but it reinforces your image and
& Ex ng';' rm:nds'An?acl'"n Pa et € Ange! 22 25 Samantha fox | Wanna Have Some Fun 9 9 Will To Power, Baby, | Love Your Way/ KXXR 1 its 4 thev’ll t f
g e e e 23 26 New Kids On The Block, You Got It (Th 10 10 Cinderella, Don't Know What You Got ( calls 1ts 4- ey ll respect you for
B EX The B Dlai'MsHea Saroufioliow, 24 19 Judson Spence, Yeah, Yeah, Yeah 11 11 Bobby Brown, My Prerogative onth-old f t “to- having the chutzpah to in-
EX EX Kiss Le,l"s Put Thye I Se 25 28 Kon Kan | Eeﬁ‘Your Pardon 12 12 Paula Abdul, Straight Up mon orma ‘ s g the p
€X EX Pauia Abdul, Straght Up 2 31 Karyn white, The Way You Love Me 1313 Tone Loc, Wild Thin day’s rock'n’roll,” reflect- We re not oun troduce new things.”
B Ex Mazl:'l?ka n;!lo're T’;'agn YotPKnow % gg g:c aeIEJac'ksonhISmLoolh Clrin'unal 14 {g 'grelzg:; Hové Can ng'alli?or N y ’ r £s.
likay eena Easton, The Lover In Me 15 hil Cotfins, Kind Of L 1
EX EX Basia few DayforYou B3 e tasen T [EQL N e, e R N ing the fact that its music . Burns plays R.E.M,,
X EX Rod Stewar hy Hoart Can't Tell You 23 Ao Wikon And Robin Zander, Surende | 17 17 Duran Duran, | Ban't Want Your Love mix is 75% current and re- epupiican Dreams So Real, and the
' obbie Mev iday iffany, s Time . :
B B Koo Momose 15 Ko Somet ™ 2 % asue A Lite Respect 1913 Poison;Every Ros Has s Thon current. But top 40/al- a3 Pursuit Of Happiness
. 4% aint Step, Into You , X . o

EX EX Freddie Cannon, Rockin’ n My Socks 33 Tone Loc,vwnd Thin§ 5N The aoasy' Disl My Heart bum rock hybrids have al- yupples during regular program-

35 23 Cheap Trick, Ghost Town 22 22 Phit Corlms, Two Hearts . .

% B Pau Abdul Staght Up 8 @ Bangles Intou foom ways been out there, es- ming but considers Infor-

ie Minogue, o Secref 3 . 2 3 B
Wi AR L pecially at times when top 40 PDs considered  mation Society “too dancey.” On the soft

their format fragmented. They did during side, he looks at a song’s “sweetness factor.

38 EX Mike + The Mechanics, Living Years 25 25 Samantha Fox, | Wanna Have Some Fun
96 ' " -FM 39  EX The Timelords, Doctorin' The Tardis EX EX U2 Angel Of Harlem
40 EX Breathe, Don't Tell Me Lies

A Wartks, v Than You Krow the early '80s, when the ranks included George Michael is just too sweet. Yet I can |

Hartford P.D- Dave Shakes | WXKX “96KX” Pittsburgh, WJXQ “Q106” find a ‘When I’'m With You’ or ‘Believe In

14 phil Collins. Two Hearts ‘] Lansing, Mich., and Kansas City’s KZZC Love’ by the Scorpions, which work well.

3] Samorim e e Hove Some Fun m “ZZ99.” Now there’s KEGL Dallas, WR0OQ “Kansas City has been the slowest market

§ 5 e o B e - Charlotte, N.C,, and KXXR. Again the moti- in the country over the last several years,”

§ 13 Yichach sackser. Smooth Criminal vation is finding a niche. says Burns. “Now that we’ve taken this ap-

S mis RpLoieiieonaxlarAl Greem Ll LLiE Seatltle ~ P P.D.: Gary Bryan “Both top 40s, KBEQ and KCPW, were proach, record people are telling us what

109 Kaom Wi, The Hay You Love Me 2} Ponon, beery Rose Has T Thorn very urban, and the album rocker, KYYS, they’ve got coming out in the next three

e Money, Walk On Water Phil Collins, Two Hearts i 2

months. They’re keeping us well schooled on
their plans, and that makes it easier for me.
He also says that despite the number of

was very classic-rock oriented,” Burns says.
“They created a position that never should
have existed for me by underserving the

12 8 Tracie Spencer, Symptoms O True Love 2
1310 Chicago, Look Away 5 Annie Lennox & Al Green, Put A Little
6 Boys Club, | Remember Holding You
7 Taylor Dayne, Don't Rush Me
8 6 Kenny G, Silhouette

14 14 Kenny G, Silhouette
15 18 Titfany, All This Time

1
2
3
g Sheritf, When I'm With You
3
16 11 Wil To Power, Baby, | Love Your Way/ o

17 21 Information Society, Walking Away i 3 . .
18 23 Sheena Easton, The Lover In Me il I (el el T market. KBEQ could have been more mass  hit records KXXR isn’t playing, record peo-
19 214 The Bo{s, Dial My Heart 11 12 Samantha Fox, | Wanna Have Some Fun 1 d dad li ith il le “und d wh h g d
h 0O
g\; 5 235 '%;sb o'nnfﬂeé'}ﬁi Hmu&'vﬂu = 12 28 Steve Winwood, Holdng On appeal and had a eefper 1st wit more varl ple “understand what the concept 1s an
22 15 Ouran Ouran, | Don't Want Your Love 13314, WhelfciOtiNoiselkeatuting 1o Hlones, ety, but they wouldn’t add records until the what our goals are. If you spend a few days
23 22 Safire, Boy. I've Been Told Ml P P iTime i = g g ’ 8 Y
20 2 Steve Winwood, Holding On Kl & ;:‘,"fe“bg;" i‘r';l'aﬂg"e'dggn . were over nationally. in this environment, you'll have a different
B 1 The Escape Cuh. Shake For The Sheik Ol i e R “On the other side, KYYS underserves the  opinion of who we are and what we do.
230 o Mengue, 163 Ro Secret 13 24 Kyt Minggue, IVs o Secret 12-to-28-year-old audience, as do most album “This radio station is mass appeal in its ex-
B [Raaste: She Wants To Dance With 21 22 Robbie Nevil, Back On Hoiiday rock stations today. That format, for all ecution and entertainment value. Qur pre-
e Brickell & New Bohemians, What | 22 26 Information Socnet; Walking Awa: a . 3 d
31 33 Erasure A Little Respect 23 30 New Kids On The Black, You Got It (Th ractical purposes, is just male AC in 1983.  sentation allows us to do contests and use
32 34 Robbie Nevil, Back On Holiday 24 EX  Ann Wilson And Robin Zander, Surrende ’ . . S
133 Whe Lon, When The Ciren Cy 2 White Lo, When e Chidren Cry They would never play longhair bands like  phones and use people to be entertaining. Al-
40 Am Wison And oin Zaner, Surende gé?i"éf:m“' ‘ileﬂeas%?hemiznz what ) Poison, Bon Jovi, Ratt, or anything else with  bum rock stations can’t do that.”
A = iher Vandrosy She Wort ik To e Fareroun Atiracton Peruet top 10 sales.” . KXXR was up from 6.7-9.6 in the October/
Mg Edde Money. The Love In Your Ees A Trebore b e " e Formerly the PD of KFMY Salt Lake City ~ November Birch, tying with KBEQ. In the
A Breathe, Don't Tell Me Lies 3 = igﬂ’{?’{";’,ﬁa:ﬁ’,{z,ﬁg . and the top 40/oldies consultant for Drake- first two fall Arbitrends, it has risen from
-- n. N - - .
A — Quan Ouran, A B”":S tonts s Chepault, Burns joined Qlympla Broadcast- 2.8-4.1-5.4, and Burns hopes to have a six
e 5 Breathe Dont Telt Me Lies ing in November 1987 with plans to launch  share for the full book.
B EX EX  Huey Lewis & The News, Guve Me The ke KXXR by February 1988. When Olympia’s “This format wouldn’t work in New
3 B BX House OfLorts, | Wana Be Loved acquisition of the station was delayed, Burns  York,” he says. “But I can name 10 markets
MEANS MUSKC ’ 2 g .
and his staff practiced for two months on the ~ where I could exploit an album rock and a
Baltimore P.D.: Chuck Morgan about-to-be-sold KHIT San Francisco, but  top 40 because they’ve been overpositioning
1 6 Poison, Every Rose Has Its Thorn 1 g ! . . e
22 dua Baker,Giving You Toe Best Tt they didn’t debut KXXR until July 28. their radio stations. There are lots of holes
4 10 Boy Meets Girl, Waiing Tor A Star To The short-lived KHIT called itself “the for this type of format with some adjust-
5 11 When In Rome, The Promise e ?? : o ”
§ 1 Chcago, Look Away rock gorilla” and, in one of its more unusual  ments. SEAN ROSS
7 18 Def Leppard, Armageddon It
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ALBUM ROCK ™A~

" z, Compiled from national album rock
‘L’E‘ ,U_)é ;o QE TITLE radio airplay reports. ARTIST
F2 | <2 | 2 [ 5 |  (ABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & %
1l 1| 1| 13| ANGEL OF HARLEM u2
ISLAND 7-99254/ATLANTIC 6 weeks at Noﬂne
2 4 8 8 GOT IT MADE CROSBY, STILLS, NASH & YOUNG
ATLANTIC LP CUT
3 | 3| 3 | 11| ARMAGEDDONIT DEF LEPPARD
MERCURY 870 692-7/POLYGRAM
@ 5 7 2 WHEN LOVE COMES TO TOWN U2
ISLAND LP CUT/ATLANTIC
@ 13 1 9 LAST NIGHT TRAVELING WILBURYS
WILBURY LP CUT/WARNER BROS.
s | 8 | 16 | 10 | THECRUSH OF LOVE JOE SATRIANI
RELATVITY LP CUT
7 | 2] 2z [ ORANGE CRUSH REM.
18 | 21 | & | THELOVEIN YOUR EYES EDDIE MONEY
COLUMBIA LP CUT
9 14 17 11 AOT{‘AEN#(!?P’!:TJT BAD COMPANY
10 12 14 1 IF WE NEVER MEET AGAIN T.CONWELL/YOUNG RUMBLERS
COLUMBIA 38-08505
1n 10 9 14 WHAT | AM EDIE BRICKELL & NEW BOHEMIANS
GEFFEN 7-27696
2| 7 | 10 | 15 | BORNTOBEMY BABY BON JOVI
MERCURY 872 156-7/POLYGRAM
13 16 15 3 ggbﬁgﬂﬁg}”E STONE AEROSMITH
14 9 6 13 NOT JUST ANOTHER GIRL IVAN NEVILLE
POLYDOR 887 814-7/POLYGRAM
15 19 20 9 klm%%UsTHEBA THIRTY EIGHT SPECIAL
16 2 18 10 EleEI\ARAYA4RZ?)§/EC/n’IATgLITS THORN POISON
7 | 6 | & | 12 | SOMETHING SOSTRONG JIM CAPALDI
ISLAND 7-99266/ATLANTIC
18 15 13 1 LITTLE LIAR JOAN JETT AND THE BLACKHEARTS
BLACKHEART 4-08095/E PA.
TAN R.EM.
2| 8| 7 | STANO BROS. 7-27688
@ 30 33 4 WHEN THE CHILDREN CRY WHITE LION
ATLANTIC 7-89015
21| 21 | 19 | 8 | ASLONGAS YOUFOLLOW FLEETWOOD MAC
WARNER BROS. 727644
PPERHEAD STEVE EARLE
2| |n|ne|§ Lp = HERDIROAD
pa) 2 2 9 yl%lIJNIL)chrldJ;l’ MOVE ME KEITH RICHARDS
% | 5|25 ]9 | WNEOMN i
s |26 | 27| 9 | M3 S —— e
2% 2 2% 7 ggm@ﬂ’ﬂ'&gLY NUMB PINK FLOYD
@ 28 30 5 CULT OF PERSONALITY LIVING COLOUR
EPIC LP CUT/E.PA
28 1 5 1 NOBODY’S PERFECT MIKE + THE MECHANICS
ATLANTIC 7-88990
H OF HAPPINESS
29 2 2 10 %méﬂéﬁg}g NOW THE PURSUIT
@ 32 35 3 ROUGH NIGHT IN JERICHO DREAMS SO REAL
ARISTA L CUT
* & * FLASHMAKER % & %
MARATHON RUSH
3D| NEWD | 1 | NARATHON ey
E?) 29 29 7 rtMpLEP%l}HIN JOHN HIATT
m | o | o | Sasownm AN A
@D 5|3 | 5 [ Mo S
s || o | s | Mipren TP
@ 4 3 4 ACTING THIS WAY THE ROBERT CRAY BAND
MERCURY LP CUT/POLYGRAM
@ 46 49 4 NO QUESTIONS ASKED FLEETWOOD MAC
WARNER BROS. LP CUT .
% % % POWER TRACK* & &
50 50 4 PATIENCE GUNS N' ROSES
GEFFEN 1P CUT
42 47 4 WALKING TOWARDS PARADISE ROBERT PLANT
ESPARANZA LP CUT/ATLANTIC
STILLS,
40 34 % 10 ﬁﬂ%’;!:(;ka'golgg?EAM CROSBY, NASH & YOUNG
NEW) 1 TWEETER & THE MONKEY MAN TRAVELING WILBURYS
WILBURY LP Cut/WARNER BROS.
ANDER
NEW ) 1 g‘gﬁglfmlz)sfsli-to ME ANN WILSON AND ROBIN Z
@ NEW’ 1 gCAAl[%ICNU(T; AMERICA TOM COCHRANE & RED RIDER
i VIXEN
NEWD | 1 | ERON,
85 44 l 40 12 EL'ASED.[EEUWAATYLAIN?I? MELISSA ETHERIDGE
E THE LIGHT THE JEFF HEALEY BAND
(@] NEWp | 1 | SEETHEL
N STEVE WINWOOD
9 | w | a1 | HODNGO
NIGHT RANGER
NEWD | 1 | TERSONTOBE
49 43 46 5 !?Cv;!%yo'éA BE LOVED HOUSE OF LORDS
PINK FLOYD
0| 7| %] 6] IManwan

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

VOX JOX

(Continued from page 10)

to album rock; there were no staff
changes.

Transtar Format 41 AC KAMJ-
AM-FM Phoenix, Ariz., went to the
source for a new PD. It hired David
Allen, Transtar’s director of special
programming. Allen replaces Jon
Town, who’s now doing middays at
local AC KKLT ... Mark Hamlin
transfers from the PD post at AC
WTCB “B106” Columbia, S.C., to
that slot at oldies/AC combo WRVR-
AM-FM Memphis, Tenn. He'll be re-
placed by MD/ND Doug Spets.

WWAZ Providence, R.I., goes
from adult standards to classical. The
new PD/morning man is Bruce
Mitchell. Next door at AC WWLI,
Jim O’Brien joins for afternoons
from cross-town WMYS ... Oldies
WNDE Indianapolis moves to n/t un-
der new PD Jay Butler. Butler will
maintain his MD duties with sister
WFBQ ... KZBB “B98” Fort Smith,
Ark., PD John O’Dea is the new PD
at top 40 WVMX Richmond, Va.

BROADCASTING LOST TWO vet-
erans last month. N/T KMOX St.
Louis PD Bob Osborne had been
with the station for 20 years. Os-
borne died of an inflamed pancreas
Dec. 23 at age 57. KMOX morning
veteran Bob Hardy also worked with
Osborne in the Air Force and at
cross-town WIL. He remembers that
Osborne “knew about every new re-
cording and new piece of equipment
... He loved the big bands and had
the ears to pick out individual players
by their style.” Osborne’s successor
is CBS correspondent Dave Dugan.

Radio is also mourning veteran
KRTH-AM-FM Los Angeles air tal-
ent “Brother” John Rydgren, who
died of a heart attack the day after
Christmas. An ordained Lutheran
minister, Rydgren was one of the
first people to use rock music in reli-
gious radio programs and was the
voice of ABC’s proto-album “Love
Format” in 1968.

Rydgren had been with KRTH-FM
since it went from automation to live
jocks in 1977. In 1982, he suffered a
stroke while on the air, which left him
with a form of dyslexia, forcing him
to relearn reading and speaking from
the third-grade level. He rejoined
KRTH in 1985 for production; in 1986,
he became the voice of KRTH-AM’s
automated oldies format. When the
station went live last year, he took
over middays.

Both KRTH APD Irma Molina
and Beasley Broadcasting’s Allen
Shaw, who worked with Rydgren at
ABC, praise his positiveness, some-
thing Shaw says was unusual during
the cultural revolution of the late
’60s. Ironically, Beasley is in the pro-
cess of acquiring KRTH, which
would have reunited Rydgren and
Shaw. “I saw him in October, right
after the sale was announced,” Shaw
says. “He seemed very positive and
happy. His speech had just about
come back to the way it used to be,
and he felt he was back up to speed.
So it was really tragic.”

PEOPLE: Four years ago, when
Bobby Brown left mornings at
KJLH Los Angeles for acting, writ-
ing, and TV sports, few people had
heard of the singer with the same
name. Brown has to share his name
now, but he’s back in mornings at ur-
ban WAMO-FM Pittsburgh, teamed

with Ty Miller. Brown worked at
WAMO in the '70s, as did Vinnie
Brown, most recently PD of WQOK
Raleigh, N.C; Vinnie is now in New
York doing swing at WRKS.

Brad Hanson is promoted from
music coordinator to MD at WMMS
Cleveland ... At AC KSYY Denver,
former KMJI Denver APD/MD
Rick Brady is named MD ...
WMMR Philadelphia AMD Paul Al-
tobell is now MD at classic rock
WCXR Washington, D.C.

CBC personality Stu Jeffries is the
new morning host on top 40 CKXY
1040 Kicks” Vancouver, B.C. ... At
KCPW Kansas City, Mo., morning
man Dick Wilson gets a weekly
show on the USA Cable Network,
“Camp Midnight.” And in an unusual
move, KCPW’s new night jock is one
of the characters from Wilson’s
morning show, the Party Animal,
who replaces Hollywood Hayes.

Top 40 WNCI Columbus, Ohio,
morning team member Tom Kelly is
out—apparently because of a pre-
Christmas incident during which he
walked off the air. PD Dave Robbins

is currently accepting T&Rs for a
morning sidekick ... Joe Ross is the
new midday person at AC WKJY
Long Island, N.Y.; Chuck Camlic re-
turns to adult standards sister WHLI
for mornings ... Bob Steele goes
from PD/morning drive at AC
WYRE Annapolis, Md., to MD/mid-
days at top 40 WKHI Ocean City, Md.

THE NATIONAL ASSN. of Broad-
casters has made good on its promise
to challenge in court the new law
passed at the close of the 100th Con-
gress forbidding the Federal Commu-
nications Commission from allowing
any indecent programming at any
hour of the day. The NAB joined 16
other broadcast and public-interest
groups Jan. 3 to ask the U.S. Court of
Appeals in Washington, D.C., for an
expedited review of the order and a
stay of the Jan. 27 imposition of the
rule.

Assistance in preparing this col-
umn was provided by Bill Holland,
Peter Ludwig, and Russell Shaw.

FOR WEEK ENDING JANUARY 14, 1989
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RN ROCK RACKS-~

. zZ, Compiled from Commercial and
- I A
ol 55 §o ot TITLE College Radio Airplay Reports. ARTIST
ZE | <Y | X2 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 * %
1 1 1 9 ORANGE CRUSH REM.
WARNER BROS. LP CUT 8 weeks at No. One
2 | 2 | 2 | 10| CHARLOTTE ANNE JULIAN COPE
ISLAND LP CUT/ATLANTIC
3 3 3 1 ANGEL OF HARLEM u2
ISLAND 7-99254/ATLANTIC
4| 4 | 4 | 6 | FISHERMAN'S BLUES THE WATERBOYS
ENSIGNLP CUT/CHRYSALIS
5 6 5 13 THE GREAT COMMANDMENT CAMOUFLAGE
ATLANTIC 7-89031
5 7 16 THE KILLING JAR SIOUXSIE AND THE BANSHEES
GEFFEN LP CUT
7 7 8 9 I'M AN ADULT NOW THE PURSUIT OF HAPPINESS
CHRYSALIS 43316
N EM.
8 8 6 6 ﬂr@m? BROS. 7-27688 FEEN
9 | 9 |1 |6 | GRULMERLUE lhieSss
10 | 10| 13| 6 | JEARSRUNRINGS MARC ALMOND
1 12 16 6 CRUELLA DEVILLE THE REPLACEMENTS
A&M LP CUT
2| 3| — | 2 | INETIME NEW ORDER
QWEST LP CUT/WARNER BROS.
Bluls | 19| WHATIAM EDIE BRICKELL & NEW BOHEMIANS
GEFFEN 7-27696
w | v | u | Miomsoom oA
= -
5 | | | o | AR GaSURe
16 | 16 | 11 | 9 | WAYBEHIND ME THE PRIMITIVES
7 | 15 | 21 | 5 | SWEETJANE COWBOY JUNKIES
» L 5
1819|187 Isn“a‘zrfygué/vﬂnnzn BROS, ORRNLINER
19 23 e 3 CAT-HOUSE DANIELLE DAX
SIRE LP CUT/WARNER BROS.
ORINOCO FLOW (SAIL AWAY ENYA
20 | 28| — | 2 | GRNOCOSLOWC )
21 21 14 6 KISS THE ART OF NOISE FEATURING TOM JONES
CHINA 871 038-7/POLYGRAM
2 20 20 8 ?\E [_wPI(;IL-J"‘[' YOU THE JACK RUBIES
- e ———— e ——— il
OF JUPITER SCRUFFY THE CAT
B |2 |2 |5 | MOONROF
u |5 | o | 0] SO FOTHOUSE FLOWERS
25 | RE-ENTRY 6 ECEA%’;E‘?T FAIRGROUND ATTRACTION
% | o | + | WHENAOVE COmES To Town B
27 2% 3 4 WAS THERE ANYTHING | COULD DO? THE GO-BETWEENS
2 CAPITOL LP CUT
AIN THE SAINTS
B | 2| — | 2 | GRYNDFSAND
29 18 15 5 WALKING AWAY INFORMATION SOCIETY
TOMMY BOY 7-277 36/REPRISE
30 27 s 2 PUNK ROCK GIRL THE DEAD MILKMEN
FEVER LP CUT/ENIGMA

Billboard, copyright 1989.
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YesterHits,,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Too Much Heaven, Bee Gees, rso
. Le Freak, Chic, aTLanTiC

. My Life, Billy Joel, coLumBia

. You Don't Bring Me Flowers,

Barbra Streisand & Neil Diamond,
COLUMBIA

. Hold The Line, Toto, coLumBia

. Sharing The Night Together, Dr.
Hook, capiToL

. Y.M.C.A., Village People, casaBLanCA

. Ooh Baby Baby, Linda Ronstadt,
ASYLUM

HWN =

w N owrm

. Our Love, Don’t Throw It Away,
Andy Gibb, rso
10. Promises, Eric Clapton, rso

TOP SINGLES—20 Years Ago

1. | Heard it Through The Grapevine,
Marvin Gaye, TamLa

2. I'm Gonna Make You Love Me,
Diana Ross & the Supremes &
Temptations, moTown

. Wichita Lineman, Glen Campbell,
CAPITOL

. Soulful Strut, Young-Holt
Unlimited, Brunswick

. Hooked On A Feeling, B.J.
Thomas, sCEPTER

. Cloud Nine, Temptations, Goroy

. For Once In My Life, Stevie
Wonder, TamLa

. Crimson & Clover, Tommy James
& the Shondells, ROULETTE

. Love Child, Diana Ross & the
Supremes, MOTOWN

10. | Love How You Love Me, Bobby

Vinton, eric

TOP ALBUMS—10 Years Ago

. Greatest Hits Vol. Il, Barbra
Streisand, coLumBia

. A Wild And Crazy Guy, Steve

Martin, wARNER BROS.

. 52nd Street, Billy Joel, coLumsia

C’est Chic, Chic, atLanTic

. Briefcase Full Of Blues, Blues

Brothers, aTLaNTIC

. Jazz, Queen, ELEKTRA

. Best Of, Earth, Wind & Fire,
COLUMBIA

. Backless, Eric Clapton, rso

. You Don’t Bring Me Flowers, Neil
Diamond, coLumBia

. Grease, Soundtrack, rso

TOP ALBUMS—20 Years Ago

. The Beatles, apriE

. Diana Ross & The Supremes Join
The Temptations, moTown

. Fool On The Hill, Sergio Mendes &
Brasil '66, aam

. Wichita Lineman, Glen Campbell,
CAPITOL

N LBO%%%:r s Banquet, Rolling Stones,

W 0 N N b W

—

WP NO VAW N

—
[=]

. The Second, Steppenwolf, bunHILL

. Cheap Thrills, Big Brother & the
Holding Company, coLumsia

. Wild Flowers, Judy Collins, eLEkTRA

. Time Peace/Greatest Hits,
Rascals, aTLanTic

5 IA?-CI(\)-Gadd&D&Vida. Iron Butterfly,

W NO U & W N=

—
(=]

COUNTRY SINGLES—10 Years Ago

1. Lady Lay Down, John Conlee, aBc

2. | Really Got The Feeling/Baby I'm
Burning, Dolly Parton, rca

3. Your Love Had Taken Me That
High, Conway Twitty, mca

4. Why Have You Left The One You

Left Me For, Crystal Gayle, uniTen
ARTISTS

. Tulsa Time, Don Williams, aBc
. The Official Historian On Shirley-

Jean Berrell, Statler Brothers,
MERCURY

7. I've Done Enough Dyin' Today,
Larry Gatlin, MONUMENT
8. Every Which Way But Loose, Eddie
Rabbitt, eLEkTRA
9. Do You Ever Fool Around, Joe
Stampley, eric
10. ;g:as (When | Die), Tanya Tucker,

o

SOUL SINGLES—10 Years Ago

. September, Earth, wind & Fire,
COLUMBIA

. Got To Be Real, Cheryl Lynn,
COLUMBIA

Get Down, Gene Chandler, 2014
CENTURY

. Le Freak, Chic, aTLanTIC

I'm So Into You, Peabo Bryson,
CAPITOL

. What You Won't Do For Love,
Bobby Caldwell, cLouos

| Don’t Know If It's Right, Evelyn
"“Champagne'" King, Rca

. Long Stroke, ADC Band, coTiLLion

5 A%ua Boogie, Parliament,
CASABLANCA

. Love Don't Live Here Anymore,
Rose Royce, wHITFIELD

OC® N O b W N -

—
o

Dio

More Syndicated DJs To Get TV Slots

NEW YORK The gap between ra-
dio and television syndication will
close even further this August
when Scott Shannon becomes the
host of ““Smash Hits.” The new
weekly half-hour video countdown
will give WHTZ ““Z100’’ New
York’s PD/morning man a media
profile similar to that already en-
joyed by Casey Kasem, Shadoe
Stevens, and Dick Clark, all of
whom will have weekly radio syn-
dications on the air as well as some
type of weekly TV exposure.

KKDA-FM Dallas/WGCI-FM
Chicago “flyjock” Tom Joyner and
WKYS Washington, D.C., PD Don-
nie Simpson may join those ranks
soon. Simpson already hosts Black
Entertainment Television’s “Video
Soul” and is rumored to be negoti-
ating a new syndicated urban ra-
dio countdown program. Joyner,
meanwhile, is close to a TV deal
with Cutler Productions and Nor-
man Lear.

Shannon and industry veteran
Dana Miller share executive-pro-
ducer credits for “Smash Hits.”
Miller has managed a number of
pop acts and is currently the exec-
utive producer for radio syndica-
tor James Paul Brown Produc-
tions. The pair had been working
on the project from a number of
different angles for more than a
year when they finally decided to
update the standard countdown
idea.

Besides counting down the top
10 videos, Shannon will feature a
“Gold Clip” and an in-studio artist
interview each week. Miller says:
““We put him in a hi-tech set that’s
as much a spaceship as a control
room. We have Scott as the bridge
between videos in an intimate set-
ting.”

Miller and Shannon plan to make
extensive use of the new video and
computer graphics at Post Perfect
in New York. “It’s very important
to make it look right,” says Miller,
“because if an artist has spent
$250,000 on their video, the rest of
the show better look as good.”
Miller says the production would
move to Los Angeles, however, if
Shannon ends up on the West
Coast, as has been frequently ru-
mored.

Each week’s top 10 will be deter-
mined by playlists from key top 40
stations and viewer votes from a
nationwide 800 line; a number of
promotional campaigns will utilize
the phone lines. Miller says,
“There’s a niche out there going
back to the Ted Mack Amateur
Hour. There has always been mu-
sic on television. We simply want
to do the '90s version and we think
Scott’s the perfect host for this.”

Meanwhile, Shadoe Stevens’
two-hour movie-of-the-week goes
into production in February for a
May air date. Fred Silverman, for-
mer president of NBC Television
and former programming head of
all three TV networks at one time
or another, is producing. If the
show does well in the ratings, a Sil-
verman-produced Stevens sitcom
can be expected in the fall.

And Cutler Productions is close
to inking a deal to produce a mu-
sic/comedy/variety show with
Tom Joyner, currently the host of
Cutler/CBS RadioRadio’s “On The

Move,” according to a source close
to the production. Company presi-
dent Ron Cutler is said to be nego-
tiating with Norman Lear’s Act II1
to shoot the pilot early this spring
for what would most likely be a
half-hour weekly show.

Cutler has indicated often in re-

NIWORKS
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cent interviews that he wants his
firm to become a full-line produc-
tion company. In a December in-
terview, he said, “Right now tele-
vision needs fresh ideas and inde-
pendent radio syndicators have an
opportunity to show their creativ-
ity and innovation. Crossover into
TV is a natural for us and probably
for some of the other syndicators
as well.”

There has been a marked move
on the part of radio syndicators to
increase their involvement with
television in the past two years.
MJI Broadcasting is simulcasting
a number of Cinemax cable music
specials annually and Radio Today
Entertainment has a number of
projects in development with LBS
Communications. Westwood One
is rumored to be readying TV ver-
sions of some of its radio offer-
ings, but calls to discuss the sub-
ject were not returned.

DIR Broadcasting is the televi-
sion veteran among radio syndica-
tors. The company has been in-
creasingly involved with TV pro-
duction through its ongoing
production deals with HBO cable.
DIR recently produced the televi-
sion portion of the Amnesty Inter-
national broadcasts for HBO,
which included Bruce Spring-
steen’s live TV debut.

DIR president Bob Meyrowitz
says, “We have worked a long time
at finding out what rock artists
need from the media and I don’t
think television has that skill.
Rock’n’roll doesn’t mean anything
to TV. You could sell 10 million
records and still be meaningless to
television.

“That’s where the independent
syndicators come in. DIR has pro-
duced a lot of television and
worked with hundreds of rock acts
during our 15 years with the ‘Bis-

cuit.” You hone your ability to
work with artists. To me, Keith
Richards is a giant star and an art-
ist of great importance. We can
present him that way.

“TV is splintering now like radio
did 30 years ago. Narrowcasting is
becoming increasingly important
for TV and we can produce the
television that reaches a specfic
rock’n’roll demographic.” DIR de-
rived 25% of its 1988 revenue from
television production, according to
Meyrowitz, who says he expects
that figure to increase over the
next few years.

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with mul-
tiple dates indicate that local sta-
tions have option of broadcast
time and dates.

Jan. 1-31, Mike & the Mechanics/Mike Ruther-
ford, Rock Stars Monthly Special, Radio Today En-
tertainment, two hours.

Jan. 13-15, Hall Of Fame Special, Cruisin'
America With Cousin Brucie, CBS RadioRadio,
three hours.

Jan. 13-15, Roberta Flack, On The Move With
Tom Joyner, CBS RadioRadio, three hours.

Jan. 13-15, Guns N' Roses, Metalshop, MJI
Broadcasting, one hour.

Jan. 13-15, Martin Luther King Jr. Birthday
Special, Star Beat, MJI Broadcasting, one hour.

Jan. 13-15, Michael Jackson/Art Of Noise/Ar-
nold Schwarzenegger, Party America, Cutler Pro-
ductions, two hours.

Jan. 13-15, The Belushi Brothers, National
Lampoon Original Radio Hour, Premiere Radio
Networks, 30 minutes.

Jan. 14-15, Roberta Flack/Freddie Jackson-
/Rob Base & D.J. E-Z Rock, RadioScope, Lee Bai-
ley Communications, one hour.

Jan. 15, Stevie Ray Vaughn, King Biscuit Flow-
er Hour, DIR Broadcasting, one hour.

Jan. 15, .38 Special/Mike & the Mechanics/
Pink Floyd, Powercuts, Global Satellite Network,
two hours.

Jan. 15, Michael Martin Murphey, Nashville
Live, Emerald Entertainment Group, 90 minutes.

Jan. 16, .38 Special, Rockline, Global Satellite
Network, 90 minutes.

Jan. 16-22, Tony Williams, The Jazz Show With
David Sanborn, Westwood One Radio Networks,
two hours.

Jan. 16-22, Bad Company, Legends Of Rock,
Westwood One Radio Networks, one hour.

Jan. 16-22, Moody Blues/Yes, Classic Cuts, MJI
Broadcasting, one hour.

Jan. 16-22, Crosby, Stills, Nash & Young, Rock
Today, MJI Broadcasting, one hour.

Jan. 16-22, Sawyer Brown, Country Today, MJI
Broadcasting, one hour.

Jan. 16-22, Bon Jovi, Off The Record With Mary
Turner, Westwood One Radio Networks, one hour.

Jan. 16-22, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.
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Will Gipsy Kings’ Reign Reach U.S.?

Guitar Sextet’s ‘Bamboleo’ Hits It Big

BY CARLOS AGUDELO

NEW YORK The Gipsy Kings, com-
posed of six guitarists, have all but
stormed Europe with their fast-paced
flamenco “gypsy-rock” music and are
very rapidly doing the same in the
U.S. The group’s first domestic re-
lease, “The Gipsy Kings,” was issued
here by Elektra in November and
was followed by a brief sellout na-
tional tour.

How does it feel to be the hottest
act in town? ‘“Well, in the morning
you get up and you still wear only
one pair of shoes,” says Jahloul “Chi-
co”’ Bouchikhi, spokesman for the
group. “We have had our bad times
and good times and we are not crazy
about it,”” he adds. The important
thing, Bouchikhi stresses, is the rec-
ognition gypsy music is achieving
throughout the world.

“We are opening a way that has
not been opened yet for others to
come,” he says.

Besides Bouchikhi, the Kings are
composed of the Baliardo brothers—
Maurice “Diego,” Jacques “Max,”
and Tonino Baliardo—plus the Reyes
brothers, Andre and Nicolas, sons of
Jose Reyes, a giant of flamenco sing-
ing. They have been playing together
for 15 years and some of them still
live and travel in gypsy caravans
throughout Europe.

So far the Kings have recorded
three albums, each one another step

Healing Hands. Arista guitar wiz Jeff
Healey shows off his incredibie
playing style during his New York
show at the Botton Line. The
performance was broadcast live over
WNEW-FM. (Photo: Chuck Pulin)
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in the universalization of their music.
“Our music is not an adaptation of
flamenco, it's an evolution,” says
Bouchikhi. As gypsies, “we have in-
fluences from all over the world. We
use to say that our right hand is gyp-
sy and the left is the rest of the
world,” he says.

These influences have produced
such songs as “Bamboleo,” a tune
whose first words come from a Vene-
zuelan-Colombian song. Since the
group composed the song, “Bambo-
leo” has been covered in at least 14
different versions, including a salsa
by Celia Cruz and a merengue by Do-
minican Sergio Vargas. “Bamboleo”
and “Djobi Djoba” are among the
best-known songs in Europe right
now, placing the group at No. 1 on
many European countries.

On stage the Gipsy Kings are six

guitars in line under the melodic
guidance of Tonino Baliardo, a virtuo-
so player who, in the words of Bou-
chikhi, provides the group’s magic.
Nicolas Reyes, the group’s leading
voice, provides the main thrust for
the many passionate tunes, which he
sings in a mixture of Spanish, Cata-
lan, and Provencal. The group’s com-
positions and adaptations are a collec-
tive effort, with Tonino Baliardo pro-
viding the basic musical imput and
Nicolas Reyes most of the lyrics. The
group is backed by a bass player, a
drummer, a synthesizer/keyboard
player, and a percussionist.

According to Bouchikhi, the group
will tour extensively in Europe and
East Asia and possibly in Latin
America this year. “For us, the best
gift we got is to have all of our con-
certs sold out,” Bouchikhi says.

Vexing Vixens. EMI act Vixen makes it New York debut at the Bottom Line.
Flanking lead singer Janet Gardner are bassist Share Pederson, left, and
guitarist Jan Kuehnemund. (Photo: Chuck Pulin)

Critics’ Faves Seek Commercial Hit With Ist Capitol Album

Go-Betweens Aim To Strike Public Chord

BY DAVE DIMARTINO

LOS ANGELES At the end of the
day, what do good reviews really
mean? In the case of Australia’s the
Go-Betweens, whose debut Capitol
album, “16 Lovers Lane,” came 10
years into their career, they have in
one sense meant everything.

“Put it this way,” says Grant
McLennan, guitarist, vocalist, and
group co-founder. “If we hadn’t sold
a whole lot of records up to this point
and we hadn’t had a good critical re-
ception, then the band wouldn't be to-
gether. Because no record company
would have given us a new deal. And
record companies over the world
have been giving us deals because of
our critical acclaim—not because we
sell records.”

Ideally, the group’s track record
with the public will change with “16
Lovers Lane.” Like the group’s other
albums, “16 Lovers Lane” has won
critical praise since its release in No-
vember. But in many ways it is also
the band’s most commercial album to
date.

Helping matters is the group’s new
tie to Capitol, which in the latter half
of 1988 demonstrated a strong com-
mitment to alternative music, back-
ing such bands as the Cocteau Twins,
Lloyd Cole & the Commotions, Marc
Almond, Richard Thompson, and
Skinny Puppy. The label promises re-
leases soon by Martin Stephenson &
the Daintees and Pink Floyd founder
Syd Barrett, among others.

“It ¢s good timing,” McLennan
says, “because you can feel that the
record company is changing, and
they’re going to be quite hungry in a
way to break these new acts. We're
not new, and neither are the Cocteau
Twins, but we are to the American
market. The label is going to try to
sell those records, so it means they're
going to get behind them.”

In fact, the Go-Betweens have had
three previous U.S. albums: “Metal
And Shells,” a compilation of materi-
al from their second and third al-
bums, released on PVC, and 1986s
“Liberty Belle And The Black Dia-
mond Express” and “Tallulah,” both

out here on Beggars Banquet/RCA.

The band has done a lot of mov-
ing—and not just from one label to
another. McLennan co-founded the
group in 1977 with singer/guitarist
Robert Forster at Brisbane Univ. Af-
ter that, the Go-Betweens relocated
first to Melbourne, Australia, then to
London, where they were headquar-
tered until December 1986, and then
back to Australia, where they are
now based once again.

McLennan thinks their return
Down Under had a great effect on
the songs on “16 Lovers Lane.”

“I had a vision for this record,” he
says. “It was, in some way, just sit-
ting down with acoustic guitars in
sunlight, writing songs, and then
making a record. It was as simple as
that. And I get that vibe from the rec-
ord, a summer feeling.

“It was 10 years since Robert and I
had started the band, and we had
moved to Australia, where we began.
And it was a spiritual thing: Robert
and I felt we wanted to get back to-
gether and try to touch on some of

the things that first brought us to-
gether—just that period of what it
was like when we were first working
together. It’s been 10 years, and I
don’t know what's ahead.”

In those 10 years, the band has
made several personnel changes.
Drummer Lindy Morrison has been a
constant since 1980; Amanda Brown,
who plays violin, oboe, and guitar and
sings backing vocals, came aboard
for 1987’s “Tallulah”; and new bass-
ist John Wilsteed has replaced
McLennan and Forster’s old Bris-
bane friend Robert Vickers, who de-
cided to leave the Go-Betweens to
move to New York.

While in the U.S. in late '87, McLen-
nan, Forster, and Brown played
acoustic trio sets in L.A. and New
York as a preview of a full-fledged
band tour of the U.S. slated to start
early this year. With that exposure,
the Go-Betweens may soon escape
the familiar plight of being loved by
the critics and unheard by the
masses.

TALENT IN ACTION |

WARREN ZEVON
Stone Pony, Asbury Park, N.J.

WARREN ZEVON arrived here
Dec. 2 with his Sic 'TEm Dogs On
Me tour, a between-albums inter-
lude teaming the former Excitable
Boy with ex-Eagle Timothy B.
Schmit on bass and Linda Ron-
stadt sideman Dan Dugmore on
guitar.

A particular highlight of the
jam-packed show was the rocking
parody “Working In The Factory,”
a cut that was greeted as warmly
as a Bruce Springsteen song is
here in Boss country.

Terming the trio’s output
“heavy metal folk music,” Zevon
incorporated blues harp, banjo,
pedal steel guitar, and piano into
the weave, all of it melting seam-
lessly into his songs without ap-

preciably changing their charac-
ter.

It was a sort of greatest-hits-
that-never-were evening for Ze-
von, as he plumbed his catalog
while offering just snippets of
‘“‘Sentimental Hygiene,”’ last
year’s Virgin Records release. He
also presented one song that will
appear on the forthcoming “Trans-
verse City’’ album, a midtempo
rocker that may be called “User-
Friendly,” although Zevon didn’t
announce the name.

Other highlights included two
evocative versions of Zevon songs
that have been covered by Ron-
stadt, “Hasten Down The Wind"
and ‘“‘Poor Poor Pitiful Me,” which
left the listener wondering wheth-
er a greatest-hits package might
push Zevon’s sales skyward.

(Continued on page 20)

Island’s Julian
Gope: He’s An
Acquired Taste

BY JiIM BESSMAN

NEW YORK “There is a generic
Julian Cope song,” says the enig-
matic Island Records artist. “Kind
of a lilting, eccentric oboe melody
with lyrics which everybody
thinks are obscure but I don’t.”

This sort of generalization may
have spurred the English vocalist
to cover the Vogues’ 1966 hit
“Five O’Clock World,” set to be
released shortly as the second sin-
gle from his latest album, “My
Nation Underground,” following
“Charlotte Ann,” an eerie com-
ment on artistic quackery.

Says Gayle Miller, Island direc-
tor of alternative marketing,
“‘Charlotte Ann’ is doing very
well at alternative radio and
bringing Julian back into the spot-
light {after his 1987 album, ‘St. Ju-
lian,” and hit single ‘World Shut
Your Mouth’]. But it’s a haunting
song, which doesn’t catch well un-
less you're already into him.

“A cover like ‘Five O’Clock
World' enables those who aren’t
to not feel so threatened by his
artistry,” Miller adds. “And by re-
leasing it after ‘Charlotte Ann,’
we haven't alienated the fans who
have loyally supported his work
so far, who have granted him ar-
tistic freedom rather than pigeon-
holing him into being ‘St. Julian.””

Cope feels that besides being a
“beautiful song,” his forthcoming
cover single presents an ironically
positive view regarding the rat
race of modern human existence.

“A lot of people bullshit them-
selves about it, but everybody has
a routine in trying to bring order
to a completely chaotic life,” he
says. “I don’t especially want the
9-to-5 life, but since I have to do it,
at least I have my weekends and
my woman and my dream.”
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Research and development
that breaks new ground.

We invented the Compact Disc.
And changed the nature of
recorded music forever.

We created the industry
standards. And ensured the
fidelity of every CD to the
original recording.

That’s been great for the
industry. But not good enough
for PDO.

At PDO, we go above and
beyond. We devote over 10% of
our worldwide staff to research
and development. Our
engineers subject CDs to
continuous climatological and
lifetime tests so that your discs
will play flawlessly into the
next century.

Our investment in R&D stands
at over a billion dollars. And
counting. We are even
developing new replication
systems for more efficient and
economical production.

But no matter how far we take
CD replication technology, we
never forget the reasons why.
The music. And the artists who
break new ground.

PDO.
Above and beyond.

1251 Avenue of the Americas
22nd Floor

New York, NY 10020
‘Telephone (212) 764-4040
Telefax (212)764-4079

Buizerdlaan 2, 3435 SB
Nieuwegein, The Netherlands
Telephone 011- 31 3402-78911
Telefax 011- 31 3402-34815
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ARTIST
DEVELOPMENTS

DEPEGHE MOVIE

U2’s “Rattle And Hum” was not
the inspiration for Depeche Mode’s
first feature film, “Depeche Mode
101,” according to the band’s synthe-
sizer player, Andrew Fletcher. Set
for a spring release, the Depeche
movie is a chronicle of the band’s
1988 tour, and it will be accompanied
by a live soundtrack album.

“When we decided to make our
film, we didn’t know about U2's
plans,” Fletcher says. “We were
worried we might be compared to
theirs, but that's a big-budget thing;
ours is an independent.”

The film was shot during the
band’s 1988 Music For The Masses
tour, a 101-date journey that culmi-
nated with a sold-out show at the
Rose Bowl in Pasadena, Calif.

Directing “101” was D.A. Penne-
baker, who previously shot Beb Dy-
lan’s “Don’t Look Back” and “Mon-
terey Pop.” The film features 15
songs culled from the concerts and a
running subplot involving the adven-
tures of a busload of fans following
the band along the road.

Non-Depeche Mode fans may be
surprised by the film's humor, some-
thing not normally associated with
the band.

“The film is very humorous,” says
Fletcher. “We haven’t got that repu-
tation because we do take our music
seriously. But our fans can see the
humor in some of the lyrics. We just
hope this film will bring our music
across.”

PERFECT ATTRACTION

No one was more surprised than
the members of RCA act Fair-
ground Attraction when they
scored a left-field U.K. No. 1 hit last
summer with their debut RCA sin-
gle, “Perfect,” says guitarist-
/songwriter Mark Nevin.

“We were looking at each other in
disbelief,” says Nevin. “We thought
we’'d get an independent-label deal
and there would be a small audience
for what we did.”

“Perfect,” the first U.S. release
from Fairgound Attraction’s highly
acclaimed debut album, “The First

Of A Million Kisses,” cracked the
Hot 100 Singles chart toward the
end of last year.

Consisting of Nevin, vocalist Eddi
Reader, guitarist Simon Edwards,
and drummer Roy Dodds, Fair-
ground Attraction was formed in
the early '80s after Reader, an ac-
quaintance of Nevin's, rang him up
and asked him to write some songs
for her. After playing in cafés and
on the streets in London, the two
hooked up with Edwards and Dodds
to complete the lineup.

Record company bidding followed,
and the band signed with RCA.
“Perfect” became an international
hit, and the follow-up, “Find My
Love,” also cracked the top 10. In
this age of Stock-Aitken-Waterman
dance/pop U.K. chart domination,
Nevin believes Fairground Attrac-
tion has prospered because “we are
exactly the opposite of that. People
are looking for real records to buy.”

The band is scheduled to play 12
U.S. dates later this month. Mean-
while, the video for “Perfect” is re-
ceiving airplay on VH-1.

HEYWARD'S RETURN

During the early '80s, the term
“haircut band” came to represent
any number of well-combed but ge-
nerically faceless U.K. synthpop
groups. And while it may not have
wholly applied to Haircut 100, Re-
prise Records is conscious of the
need to distinguish Nick Heyward
from his former group.

“We're trying to break Nick out
of the old mold of Haircut 100 and
get him out there with his own iden-
tity as a songwriter,” says Linda
Baker, national singles promotion
rep for the Warner Bros. label,
which has released Heyward’s new
album, “I Love You Avenue.”

“It’s more of an adult record,”
Baker says of the U.K. singer-
/songwriter’s latest album. “His
songwriting has matured in lyric
content, style, and arrangement.
People at radio are getting [the first
single] ‘You're My Everything’ on
the first listen and aren’t labeling
him ‘the lead singer of Haircut 100’
but are recognizing his solo ability.”

Heyward has released two solo al-
bums since Haircut 100’s heyday,
but only 1983’s ‘“North Of A Mir-
acle” came out in the U.S. (through
Arista).

“Warner Bros. said, ‘If you give
us a ‘North Of A Miracle,’ that's
great with us,” ” says Heyward.

“I never succumbed that much to
modern techniques and sequencing,”
he adds, positioning himself within
the technopop/haircut context. “I'm
still playing guitar and using strings
and acoustic piano, and I'm still lis-
tening to the Beatles’ ‘Revolver.’
And people forget that Haircut 100
was also a live band. When we came
over we had a brass section and Lat-
in American percussion mixed in
with ‘Revolver’-type songs.”

VICTORY RIDE

Tom Cochrane & Red Rider
want to leave their cult status be-
hind with “Victory Day,” their debut
for RCA after six Capitol albums.

The reason for the label switch,
according to Cochrane, is the rela-
tively low profile Red Rider has had
in the U.S. despite platinum Canadi-
an albums and the worldwide album
rock hit “Lunatic Fringe” in the ear-
ly ’80s.

“We are a cult band,” Cochrane
says. “It’s a very odd place in time
because we have a following, but
it’s limited to certain pockets of sup-
port. In most markets we have to
play a club.”

As part of its plan, the band has
moved Cochrane’s name to the fore.
“It gives someone to relate the
songs to,” he says. “We’ve been do-
ing more promo with BMG, basically
a lot of radio. But we haven’t been
divorcing ourselves from ‘White
Hot’ or ‘Lunatic Fringe.” We're very
proud of that legacy.”

Tour plans are up in the air while
“Vietory Day” heats up, but the
band is anxious to hit the road,
Cochrane says.

Artist Developments was reported
by Bruce Haring, Stuart Meyer,
Jim Bessman, and Moira
McCormick.

TALENT IN ACTION

(Continued from page 18)

Powering the double encore
was, predictably, “Lawyers, Guns,
And Money” and “Werewolves Of
London,” although Zevon did add a
straight version of Tom Jones’
“What’s New, Pussycat?,” much
to Schmit’s seeming annoyance.

BRUCE HARING

JANE'S ADDICTION
The Cat Club, New York

WORD IS DEFINITELY OUT on
Jane's Addiction. The controver-

Marie Osmond wins
R. Acuff Community
Service Award for
'88 ... see page 28

sial Los Angeles band, which
showcased at the World during the
CMJ Music Marathon in October,
sold out this Dec. 14 booking in an
instant. The latest show only rein-
forced the impression that the
group is staking out a place for it-
self; it is not merely ‘‘the next
Guns N’ Roses,” as one CMJ radio
panelist opined.

Though there is some overlap
with the big Gunners in terms of
aggressive attitude and attack,
Jane’s Addiction takes a more
“psycho-delic”” approach live.

The band’s distinctive hard-
edged, open-ended material was
shaped by guitarist David Na-
varro, who drifted between raga-
like minimalism and blazing metal-
lic fretwork. For his part, dread-
locked vocalist Perry Farrell
seemed entranced at the mike
stand; he only moved to hurl full

drinks into the crowd. (A severely
sprained ankle curtailed any desire
he may have had to stroll over and
wet-kiss Navarro, as he did at the
World.)

As a new act, Jane’s Addiction
might be criticized for starting off
with three songs not found on its
debut Warner Bros. album as well
as for showing complete disregard
for pacing and for staying on too
long. But then again, the audience
seemed totally enthralled, even
when Farrell followed the original
“Pigs In Zen” with a dynamite cov-
er of the Doors’ “L.A. Woman.”

Ultimately demonstrating his
hold on the fans, Farrell “hypno-
tized” one easy mark into climbing
on stage and turning over his
James Dean T-shirt to the bare-
chested lead singer, who stalked
off to end the set.

JIM BESSMAN

—
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TOP CONCERT
GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Oakland Dec. 28- $993,264 45,456 Bill Graham
Caliseumn 29,31 $30/$18.50 sellout Presents
Qakland, Calif.
NEIL DIAMOND Miami Arena Dec. 18-20 $686,895 37129 Cellar Door Prods.
Miami $18.50 sellout
KENNY ROGERS Fox Theatre Dec. 15-18 $508,284 19,071 North American
THE FORESTER SISTERS Atlanta, Ga. $27.50/$20.50 28,068 Tours
in-house
KENNY ROGERS Fox Theatre Dec. 20-23 $489,880 18,317 Brass Ring Prods.
THE FORESTER SISTERS Detroit, Mich. $22.50 sellout
KENNY ROGERS/DOLLY Tacoma Dome Dec. 31 $374,351 19,794 North American
PARTON Tacoma, Wash. $30/$18.50 24,250 Tours
THE D'JAYS/THE WHISPERS Fox Theatre Dec. 27, $314,725 12,583 Brass Ring Prods.
Detroit, Mich. 30 $25 sellout
MANNHEIM STEAMROLLER Orpheum Dec. 26-31 $294,210 19,215 Publicom
Performing Arts $17.50/$15.50/ seilout
Theatre $13.50
Omaha, Neb.
THIRD ANNUAL WHIPLASH Cobo Arena Dec. 31 $271,772 12,191 Brass Ring Prods.
BASH: Detroit, Mich. $22.75 sellout
TED NUGENT
BLACKFOOT
THE MOVE SOMETHING Miami Baseball Dec. 26 $270,128 17,151 Rockville Prods.
TOUR: Stadium $17.50/$15.75 20,000
TWO LIVE CREW, PUBLIC Miami
ENEMY
BIZ MARKIE, EMPD
ICET, TOUGH CREW
MC SHY D, LAJUAN LOVE
CLAY-D, K.J. AN DA FELLAS
KENNY G Fox Theatre Dec. 31 $222,398 9,364 Brass Ring Prods.
Detroit, Mich. $25/$22.50 sellout
DZZY OSBOURNE Arizona Dec. 27 $204,195 11,833 Evening Star
ANTHRAX Veterans $18.50/$17.50 14,000 Prods.
Memorial
Coliseum &
State
Fairgrounds
Phoenix, Ariz.
KEITH SWEAT fox Theatre Dec. 31 $203,229 8,557 Turning Peint
KARYN WHITE Atianta, Ga. $23.75 9,356 Prods.
sellout
LARGEST DANCE IN TEXAS: Reunion Arena Dec. 31 $183,068 6,657 Genesis Prods.
RESTLESS HEART Dallas $27.50 9,000
HIGHWAY 101
TANYA TUCKER
SHENANDOAH
STEVE WARINER, CANYON
ANDY WILLIAMS CHRISTMAS Valley Forge Dec. 20-21 $138,407 5,864 Music Fair Prods.
SHOW Music Fair $27.50 sellout
Devon, Pa.
ANDY WILLIAMS CHRISTMAS Westbury Music Dec. 22-23 $129,963 5,161 Music Fair Prods.
SHOW Fair $27.50 5724
Westbury, N.Y.
WHOOPI GOLDBERG Sunrise Musical Dec. 26-27 $116,1%0 6,455 Cellar Door Prods.
Theatre $18 sellout
Sunrise, Fla.
0ZZY 0SBOURNE Market Square Dec. 14 $112,079 6,681 Sunshine
ANTHRAX Arena $17.50/$16.50 9,000 Promotions
Indianapolis,
Ind.
KX Patriot Center Dec. 30 $103,248 6,453 Music Center
JETBOY George Mason $16 7,200 Prods.
WRATH CHILD Univ. Hammerjack
Fairfax, Va. Concert Co.
THE TEMPTATIONS/THE Fox Theatre Dec. 28 $96,300 4,280 Brass Ring Prods.
SPINNERS Detroit, Mich. $22.50 4,741
ANDREW DICE CLAY Beacon Theatre Dec. 31 $77,800 2,600 Ron Delsener
BILL SCHEFT New York $30 sellout Enterprises
KENNY G Syria Mosque Dec. 29 $70,301 3,557 DiCesare-Engler
JIMMY KRENN Pittsburgh $19.75 seliout Prods.
CHEAP TRICK Allen County Dec. 26 $66,658 4,243 Sunshine
JOAN JETT & THE War Memorial $16.50/$15.50 5,000 Promotions
BLACKHEARTS Coliseum
HOUSE OF LORDS Fort Wayne, Ind.
KANSAS/NIGHT RANGER Sunrise Musical Dec. 29 $58,875 3925 Cellar Door Prods.
Theatre $15 sellout
Sunrise, fla.
KEITH SWEAT Syria Mosque Dec. 28 $56,669 3,447 DiCesare-Engler
KARYN WHITE Pittsburgh $17.75 3,500 Prods.
TRDOP
STEVE MILLER Queen Elizabeth Dec. 21 $54,060 2,749 Perryscope
Theatre $23.50 sellout Concert Prods.
Vancouver Civic
Theatres
Vancouver,
British
Columbia
CHARLIE DANIELS BAND Fox Theatre Dec. 29 $48,096 3,185 Fox Concerts
ASLEEP AT THE WHEEL St. Louis, Mo. $17.50/$15.50 4299 Steve Litman
Prods.
STEVEMILLER Jesse H. Jones Dec. 7 $45,899 3,001 PACE Concerts
Hall for the $18.50/$16.50 sellout
Performing
Arts,
Houston Civic
Center Complex
Houston
SAM KINISON Centennial Hall Dec. 12 $38,269 2,386 Evening Star
THE OUTLAWS OF COMEDY Tugson, Ariz. $18.50/$17.50/ 2,466 Prods.
$16.50

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615-321-4276; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
312-236-2085. For research information contact Karen Oertley in Nashville at 615.321-4250.
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FOR WEEK ENDING JANUARY 14, 1989

Bilboord Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

x x
SALES <3 AIRPLAY <z
of | X ez | | ef |53 g
E; j‘é TITLE ARTIST %8 Eg 3¥ TITLE ARTIST %8
1 4 SUPERWOMAN KARYN WHITE 1 1 5 RONI BOBBY BROWN 3
2 3 PULL OVER LEVERT 2 2 7 SUPERWOMAN KARYN WHITE 1
3 5 HIM OR ME TODAY 4 3 3 PULL OVER LEVERT 2
4 11 RONI BOBBY BROWN 3 4 6 THE LOVER IN ME SHEENA EASTON 5
5 9 THE LOVER IN ME SHEENA EASTON 5 5 2 HIM OR ME TODAY 4
6 1 0ASIS ROBERTA FLACK 7 6 9 CAN U READ MY LIPS 2'LOOKE [
7 6 SWEET, SWEET LOVE VESTA 10 - 7 13 BABY DOLL TONY! TONI! TONE! 14
8 15 IT'S MY PARTY CHAKA KHAN 8 8 11 IT'S MY PARTY CHAKA KHAN 8
9 13 DON’T STOP YOUR LOVE KEITH SWEAT 9 9 10 DON'T STOP YOUR LOVE KEITH SWEAT 9
10 14 CAN U READ MY LIPS Z'LOOKE 6 10 15 CAN YOU STAND THE RAIN NEW EDITION 11
11 2 SMOOTH CRIMINAL MICHAEL JACKSON 12 11 14 TAKE ME WHERE YOU WANT TO GERALD ALSTON 13
12 20 WILD THING TONE LOC 18 12 1 0ASIS ROBERTA FLACK 7
13 8 1 JUST WANNA STOP ANGELA BOFILL 22 13 4 SWEET, SWEET LOVE VESTA 10
14 10 DIAL MY HEART THE BOYS 24 14 19 SHE WON'T TALK TO ME LUTHER VANDROSS 16
15 7 TUMBLIN' DOWN ZIGGY MARLEY & THE MELODY MAKERS 19 15 17 SO GOOD AL JARREAU 15
16 24 CAN YOU STAND THE RAIN NEW EDITION 11 16 8 SMOOTH CRIMINAL MICHAEL JACKSON 12
17 17 TAKE ME WHERE YOU WANT TO GERALD ALSTON 13 17 20 THIS TIME KIARA (DUET WITH SHANICE WILSON) 17
18 21 SO GOOD AL JARREAU 15 18 22 KISSES DON'T LIE EVELYN "CHAMPAGNE” KING 30
19 19 BABY DOLL TONY! TONI! TONE! 14 19 21 | WANT TO BE YOUR LOVER ALEESE SIMMONS 21
20 22 THIS TIME KIARA (DUET WITH SHANICE WILSON) 17 20 23 KILLING ME SOFTLY AL B. SURE! 25
21 34 SHE WON'T TALK TO ME LUTHER VANDROSS 16 21 24 TURN MY BACK ON YOU SADE 29
22 23 WHERE IS THE LOVE ROBERT BROOKINS/STEPHANIE MILLS 20 22 28 TEDDY'S JAM GUY 23
23 12 EVERYTHING | MISS AT HOME CHERRELLE. 28 23 26 DREAMIN' VANESSA WILLIAMS 26
24 35 TEDDY’S JAM GUY 23 24 27 WHERE IS THE LOVE ROBERT BROOKINS/STEPHANIE MILLS 20
25 30 | WANT TO BE YOUR LOVER ALEESE SIMMONS 21 25 29 | WANNA HAVE SOME FUN SAMANTHA FOX 27
26 33 DREAMIN' VANESSA WILLIAMS 26 26 36 SKIN I'M IN CAMEO 32
27 16 ALL OR NOTHING RENE MOORE 31 27 34 HEAVEN BEBE & CECE WINANS 38
28 26 ON THE SMOOTH TIP SWEET TEE 37 28 12 TUMBLIN’' DOWN ZIGGY MARLEY & THE MELODY MAKERS 19
29 37 GET ON THE DANCE FLOOR ROB BASE & D.J. E-Z ROCK 33 29 38 WILD THING TONE LOC 18
30 32 | WANNA HAVE SOME FUN SAMANTHA FOX 27 30 35 R-U-LONELY JOCELYN BROWN 35
31 — KILLING ME SOFTLY AL B. SURE! 25 31 16 ALL OR NOTHING RENE MOORE 31
32 18 GET UP EVERYBODY (GET UP) SALT-N-PEPA 41 32 37 THIS IS AS GOOD AS IT GETS DENIECE WILLIAMS 34
3 31 HEAVEN ON EARTH DONNA ALLEN 42 33 40 SNAKE IN THE GRASS MIDNIGHT STAR 40
34 36 POSSE ON BROADWAY SIR MIX-A-LOT 52 34 — JUST BECAUSE ANITA BAKER 36
35 — TURN MY BACK ON YOU SADE 29 35 18 EVERYTHING | MISS AT HOME CHERRELLE 28
36 25 GIVING YOU THE BEST THAT | GOT ANITA BAKER 63 36 — I'M GONNA GIT YOU SUCKA THE GAP BAND 43
37 29 THANKS FOR MY CHILD CHERYL "PEPSII” RILEY 61 37 39 YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK 39
38 28 TURN ON (THE BEAT BOX) EARTH, WIND & FIRE 44 33 — TWICE THE LOVE GEORGE BENSON 48
39 27 HEY LOVER FREDDIE JACKSON 73 39 — ONE THING LED TO ANOTHER JOHNNY KEMP 46
40 — SKIN I'M IN CAMEO 32 40 — | DON'T WANT 2 BE ALONE GEORGIO 47

©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

31 ALL OR NOTHING (Rene Moore, ASCAP)

95 ANY LOVE (SBK April, ASCAP/Uncle Ronnie's,
ASCAP/Sunset Burgundy, ASCAP/MCA, ASCAP)

14 BABY DOLL (Two Tuff-Enuff, BMI/PolyGram Songs,
BMI/Delos 2000, ASCAP/PolyGram, ASCAP)

70 BACK ON HOLIDAY (MCA, ASCAP/Dresden China,
ASCAP/Ardavan, ASCAP/Dubin, ASCAP)

54 BEING IN LOVE AIN'T EASY (Bush Burnin’, ASCAP/La
Love Lane, ASCAP)

51 BIG FUN (Drive On, BMI/Virgin Songs, BMI)

76 BRAND NEW FUNK (Zomba, ASCAP)

62 BREAK 4 LOVE (Funky Feet, BMI)
6 CAN U READ MY LIPS (Looky Lou/Bright Light, BMI)
11 CAN YOU STAND THE RAIN (Flyte Tyme, ASCAP)
50 CAN'T GO BACK ON A PROMISE (Rockwood,
BMI/March 9, ASCAP/Almo, ASCAP/Hardstone,
ASCAP) CPP

69 THE CLUB (Allen/Lewis, ASCAP/Sign Of The Twins,
ASCAP)

71 COOLIN' IN CALI (.357, ASCAP/Power Mave, BMI)

24 DIAL MY HEART (Kear, BMI/Hip Trip, BMI) CPP

9 OON'T STOP YOUR LOVE (WB, ASCAP/E/A,

ASCAP/Keith Sweat, ASCAP/Vintertainment, ASCAP)

26 DREAMIN' (Jobete, ASCAP/Depom, ASCAP) CPP

28 EVERYTHING | MISS AT HOME (Flyte Tyme,
ASCAP/Avant Garde, ASCAP)

74 FEELING INSIDE (New Warrior, BMI)

79 FLASHIN' BACK (Content, BMI)

83 FUNNY FEELING (Jay King IV, BMI)

89 GENTLY (MCA, ASCAP/Unicity, ASCAP/Barron,

5 ASCAP/Ready Ready, ASCAP/Trixie Lou, BMI)

33 GET ON THE DANCE FLOOR (Protoons, ASCAP/Hikim,
ASCAP)

41 GET UP EVERYBODY (GET UP) (Next Plateau,
ASCAP/Turn Out Brothers, ASCAP)

81 GIRL YOU KNOW IT'S TRUE (MCA, ASCAP/Two
Pieters, BMI)

83 GITTIN' FUNKY (Hittage/Turnout Bros, ASCAP)

63 GIVING YOU THE BEST THAT | GOT (All Baker’s,
BMI/Alexscar, BMI/Eyedot, ASCAP) CPP

38 HEAVEN (Yellow Elephant, ASCAP/Edward Grant,
ASCAP/Benny's Music, BMI)

42 HEAVEN ON EARTH (LeoSun, ASCAP)

73 HEY LOVER (Bush Burnin’, ASCAP)

88 HEY TON'I (S.T.M., BMI/Mixx-it West, BMI/Pure
Delite, BMI/Main Street, BMI/Birdcage, BMI)

4 HIM OR ME (Cal-Gene, BMI/Virgin Songs, BMI) CPP

47 | DON'T WANT 2 BE ALONE (Georgio's, BMI/Stone
Diamond, BMI) CPP

22 | JUST WANNA STOP (Ross Vannelli, BMI)

65 | LIKE IT LIKE THAT (Ensign, BMI/Mykl Jam,
BMI/Famous, ASCAP/Drumatk, ASCAP) CPP

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

86 | MISSED (Colgems-EMI, ASCAP/Deep Faith, ASCAP)

98 ) SURRENDER (One To One, ASCAP)

27 | WANNA HAVE SOME FUN (Forceful, BMI/Willesden,
BMI)

21 | WANT TO BE YOUR LOVER (Bush Burnin’,
ASCAP/Donesna, ASCAP)

75 IF EVER A LOVE THERE WAS (lrving, BMI/Pamalybo,
BMI/Chappell & Co., ASCAP/Le Mango, ASCAP) CPP
I'M GONNA GIT YOU SUCKA (United Lion, BMI)

84 I'M YOUR PUSHER (Colgems-EMI, ASCAP/Rhyme
Syndicate, ASCAP/Warner-Tamerlane, BMI)

55 IN DEBT TO YOU (Two Tuff-Enuff, BMI/PolyGram
Songs, BMI)

8 IT'S MY PARTY (Next Flight, BMI/Willesden, BM1)
(FVE GOT) FEMALE TROUBLE (Pierpointe,
BMI/J.p.everett, ASCAP)

36 JUST BECAUSE (O'Hara, BMI/Texascity, BMI/L'il
Mama, BMI/Music Corp. Of America, BMI/Avid One,
ASCAP) .

25 KILLING ME SOFTLY (Fox-gimbel, BMI)

30 KISSES DON'T LIE (Music Corp. Of America,
BMI/Mercy Kersey, BMi/L'il Mama, BMI)

HOT BLACK SINGLES ACTION

RADIO MOST ADDED
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DS ON
14 REPORTERS 29 REPORTERS 53 REPORTERS 36 REPORTERS

MORE THAN FRIENDS
JONATHAN BUTLER Jive ] 5 24 29 30
CLOSER THAN FRIENDS
SURFACE coLumsia 1 3 19 23 31
YOU & | GOT A THANG
FREDDIE JACKSON capitoL ] 3 18 21 23
STRUCK BY YOU
BAR-KAYS MERCURY 2 3 12 17 20
ME, MYSELF AND |
CHERYL “PEPSI"” RILEY coLumsia o] 5 11 16 22
GIRL YOU KNOW IT'S TRUE
MILLI VANILLI arisTa 3 4 7 14 26
JUST BECAUSE
ANITA BAKER ELEKTRA 1 3 8 12 79
STRAIGHT UP
PAULA ABDUL virGIN 1 3 8 12 39
LUCKY CHARM
THE BOYS motown o] 2 10 12 14
ALL I WANT IS FOREVER
J.TAYLOR/R.BELLE epic 1 1 9 11 11

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

LOVE AND KISSES (Bush Burnin’, ASCAP/Kahri,
ASCAP)

LOVE EDUCATION (Better Nights, ASCAP/PolyGram,
ASCAP)

LOVE 1S RISING (Le'Oria, ASCAP/Mighty Groove,
ASCAP/Moonbeam, ASCAP)

LOVE 1S THE POWER (Calloco, BM!/Hip Trip, BMI)
THE LOVER IN ME (Hip Trip, BMI/Kear, BMI/Green
Skirt, BMI) CPP

MARRIED MEN GET LONELY 0O (Forgeorge/It's
Mine/Golden Lady West, BMI/Vicious Beat, BMI)
MR. BACHELOR (Virgin, ASCAP/MCA,
ASCAP/Brampton, ASCAP) CPP

MY PREROGATIVE (Cal-Gene, BMI/Virgin Songs,
BMI/Bobby Brown, ASCAP/Unicity, ASCAP) CPP
OASIS (Sunset Burgundy, ASCAP/TuTu, ASCAP/MCA,
ASCAP)

ON THE SMOOTH TIP (Protoons, ASCAP/Turn Qut
Brothers, ASCAP)

ONE LOVE (Galen Griffen, BM/Asphalt, BMI)

ONE THING LED TO ANOTHER (Music Corp. Of
America, BMI/Warner Bros. Music/Ertolejay Musique,
ASCAP/New Music Group, BMI)

POSSE ON BROADWAY (Lockedup, BM1)

PULL OVER (Trycep, BMI/Ferncliff, BMI/Willesden,
BMI)

PUMP IT UP (Bust-It, BMI)

RESPECT (ADRA, BMI/T-Ski, BMI)

RONI (Kear, BMI/Hip Trip, BMI) CPP

R-U-LONELY (Jocelyn Brown, BMI)

SAY YOU WILL (Harrindur, BMI/Tortoise Feather,
BMI/Pure Delite, BMI/Bird Cage, BMI) CPP

SHE WON'T TALK TO ME (SBK April, ASCAP/Uncie
Ronnie’s, ASCAP/SBK Blackwood, BMI/Huemar, BMI)
SILHOUETTE (Brenee, BMI/SBK Blackwood,
BMI/Kuzu, BMI) HL

SKIN I'M IN (All Seeing Eye, ASCAP/PolyGram,
ASCAP)

SMOOTH CRIMINAL (Mijac, BMI/Warner-Tamerlane,
BM1)

SNAKE IN THE GRASS (Hip Trip, BMI/Jig-A-Watt
Jams, BMI)

SO GOOD (Chappell, ASCAP/Abacus Music/Intersong-
USA, ASCAP/Palancar, ASCAP)

THE SPIRIT OF LOVE (CBS, ASCAP/End Of Day,
ASCAP/SilverTay, ASCAP)

SPY IN THE HOUSE OF LOVE (MCA, ASCAP/Semper
Fi Music & Monkeys...., ASCAP)

STILL IN LOVE (Disguise, ASCAP/Black Lion,
ASCAP/Platinum Gold, ASCAP/Haynestorm,
ASCAP/Les Etoiles, ASCAP)

STRAIGHT UP (Virgin, ASCAP/Wolff, ASCAP)

SUPERWOMAN (Kear, BMI/Hip Trip, BMI/Green Skirt,

BMI)
SWEET, SWEET LOVE (Captain Z, ASCAP/Black Lion,

BLACK SINGLES
BY LABEL

A ranking of distributing labels
by the number of titles they have

on the Hot Black Singles chart,
MCA (10) 11
Uptown (1)
COLUMBIA (7) 8
Def Jam (1)
E.P.A. : 8
Epic (5)
Aegis (1)
Tabu (1)
WTG (1)
WARNER BROS. (6) ]
Reprise (1)
Sire (1)
POLYGRAM 7
Atlanta Artists (3)
Wing {3)
Polydor (1)
EMI (4) 6
Orpheus (2)
ARISTA 5
ATLANTIC (4) 5
Oceana (1)
CAPITOL 5
ELEKTRA (4) 5
Vintertainment (1)
MOTOWN 4
RCA 3
Jive (3)
VIRGIN 3
A&M 2
FUTURE 2
NEXT PLATEAU 2
PROFILE 2
SELECT z
CHRYSALIS 1
FANTASY 1
Music Merchant (1)
GEFFEN 1
ISLAND i
Delicious Vinyl (1)
NASTYMIX 1
PRIORITY 1
SLAM 1
Tri-World (1)
SOLAR
SUTRA 1
Plaza (1)
TOMMY BOY 1
TRACK RECORD 1
VETERAN 1

ASCAP/Vesta Seven, ASCAP/Almo, ASCAP/Criterion,
ASCAP) CPP

13 TAKE ME WHERE YOU WANT TO (Stanton's Gold,
BMI/Irving, BMI/April Joy, BMI) CPP

82 TALKIN' ALL THAT JAZZ (Tee Girl, BMI)

23 TEDDY'S JAM (Cal-Gene, BMI/Virgin Songs,
BMI/Zomba, ASCAP)

49 TEENAGE LOVE (Def American, BMI)

61 THANKS FOR MY CHILD (Forceful, BMI/Wilesden,
BMI)

93 THAT'S THE WAY | LOOK AT LOVE (Too Sweet Muzik,
ASCAP)

9 THERE'S ONE BORN EVERY MINUTE (Zomba, ASCAP)

34 THIS IS AS GOOD AS IT GETS (SBK Blackwood,
BMI/ATV, BMI/SBK April, ASCAP/Welbeck, ASCAP)

17 THIS TIME (Almo, ASCAP/Wun Tun, ASCAP) CPP

94 THOUGHT OF YOU JUST A LITTLE TOO MUCH
(Gilcon, BMI/Daville, BMI/Stan/Flo, BMI)

19 TUMBLIN' DOWN (Ziggy, ASCAP/Colgems-EMI,
ASCAP/Almo, ASCAP)

23 TURN MY BACK ON YOU (Angel Music Ltd./Silver
Angel, ASCAP/Famous, ASCAP)

44 TURN ON (THE BEAT BOX) (Rhett Rhyme,
ASCAP/SBK April, ASCAP/Maurice White,
ASCAP/Martin Page, ASCAP/Zomba, ASCAP)

48  TWICE THE LOVE (Glasshouse, BMI/Irving,
BMI/Jobete, ASCAP)

92 THE WAY YOU LOVE ME (Kear, BMI/Hip Trip,
BMI/Green Skirt, BMI) CPP

72 'WE WANT EAZY (Mash-A-Mug, BMI/Island, BMI)

77 WHAY BECOMES OF A BROKEN HEART (Arrival, BMI)

64 WHERE DID YOU GET THAT BODY...BABY? (Bright
Light, BMI)

20 WHERE IS THE LOVE (Antisia, ASCAP)

18  WILD THING (Delicious Vinyl Inc, ASCAP/Varry White,
ASCAP)

39 YOU GOY IT (THE RIGHT STUFF) (Maurice Starr,
ASCAP/SBK April, ASCAP)

93 YOU MAKE ME WORK (All Seeing Eye,
ASCAP/PotyGram, ASCAP)
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“Where Did You Get
That Body Baby?” ...
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ARRIVAL

“What Becomes
of a Broken Heat
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B_ (?DCopyright 1989, Billboard Publications, inc.
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® in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
FOR WEEK ENDING recording, or otherwise, without the prior written
JANUARY 14, 1989 permission of the publisher
< X 8 Compited from a national sample of retail store 50 52 53 31 BOBBY MCFERRIN A EMI 48059 (9.98) (CD) SIMPLE PLEASURES
£ s ; 5; L CLLR LI S (LS 51 | 48 | 38 | 21 | JEFFREY OSBORNE asm 5205 (8.98) (D) ONE LOVE-ONE DREAM
g % 5 gg Qﬁyi:umsm/msmaunnc LABEL (SUG. LIST PRICE)* T 2 | %8 | 8 § THE A3 GEFren 24209/ WATNER 9705, (.98) (€0 CoOoN I CAL
* % NO.1 # % 53 | 49 | 40 | 11 | SUPERLOVER CEE & CASANOVA RUD GIRLS | GOT 'EM LOCKED
1 | 1 | 1 | 11 | ANITABAKER a2eLxrRa 60827 (9.98) (CD) 7 weeks at No. One GIVING YOU THE BEST THAT | GOT I e BERMUDA NIGHTS
2 | 2 | 2 | 13 | LUTHER VANDROSS a epic 44308/EPA. (D) ANY LOVE 5 | 51 | 54 | 69 | MICHAEL JACKSON A°EPC 40600/EPA (CD) BaD
3 3 3 27 BOBBY BROWN A2 MCA 42185 (8.98) (CD) DON'T BE CRU? @ 64 84 4 KING TEE CAPTOL 90544 (8.98) (D) ACT AFOOL
8 | 4 | 4 | 16 | KARYN WHITE warneR BROS. 25637 (8.98) (CD) KARYN WHITE 57 | 58 | 58 | 11 | SWEETOBSESSIONchCa4d1o/EPA (D) SWEET OBSESSION
@ 6 8 12 THE BOYS MOTOWN 6260 (8.98) (CD) MESSAGES FROM THE BOYS 72 — 2 SLICK RICK DEF JaM 40513/COLUMBIA (CD) THE GREAT ADVENTURES OF SLICK RICK
@ 7 6 27 NEW EDITION A MCA 42207 (8.98) (CD) HEART BREAK 63 64 7 RENE MOORE POLYDOR 837 556/POLYGRAM (CD) DESTINATION LOVE
7 5 5 15 ROB BASE & D.J. E-Z ROCK @ PROFILE 1267 (8.98) (CD) {T TAKES TWO 60 3 &0 ! ULTRAMAGEET'C MeS Ln REATEAVIOISIE DI CRITICAL BEAT DOWN
10 | 14 | 27 | GUY @upTOWN 42176/MCA (8.98) (CD) GUY A ERE lJOAQle/;CJAE(g_;Qg)];yDE) FRESH PRINCE 47 HE'S THE D.J., 'M THE RAPPER
9 8 13 8 LEVERT ATLANTIC 81926 (9.98) (CD) JUST COOLIN' 66 69 5 SAMANTHA FOX JIVE 1150/RCA (9.98) (CD) | WANNA HAVE SOME FUN
10 | 13| 12 | 12 | KENNYG 4 aristasess 998 o) SILHOUETTE @] 68 | 5 | 28 | TROOPaANTIC 81851 (8.98) (D) TROOP
11| 9 | 7 | 23| FREDDIEJACKSON ® caprroL 48987 (9.98) (CD) DON'T LET LOVE SLIP AWAY 71 | 81 | 24 | PAULAABDUL viRaiN 90943 (8.98) (D) FOREVER YOUR GIRL
12 | 11 | 11 | 11 | CAMEO ® ATLANTA ARTISTS 886 002/POLYGRAM (CD) MACHISMO 65 | 62 | 57 | 12 | DENIECE WILLIAMS cOoLuMBIA 44322 (CD) AS GOODAS IT GETS
@ 15 15 3 EAZY-E PRIORITY 57100 (8.98) (CD) EAZY-DUZ-IT 79 89 4 SPLIT IMAGE BENTLEY 8500/BUSTIN (8.98) LIFE IN THE CITY
14 | 14 | 9 | 14 | CHERYL“PEPSII" RILEY COLUMBIA 44409 (CD) ME, MYSELF AND | e s e S TSR N ) () TAKE U BACK TO MY PLACE
15 18 17 35 AL B. SURE! A WARNER BROS. 26662 (8.98) (CD) IN EFFECT MODE 68 55 50 k! 2 LIVE CREW @ LUKE SKYYWALKER 101 (8.98) (CD) MOVE SOMETHIN'
16 12 10 15 ICE-T @ SIRE 25765/WARNER BROS. (8.98) (CD) POWER 69 65 55 10 M.C. SHAN COLD CHILLIN' 25797 /WARNER BROS. (8.98) (CD) BORN TO BE WILD
17 17 16 8 KID N PLAY SELECT 21628 (8.98) (CD) 2 HYPE l 54 66 5 ALEXANDER O’NEAL TABU 45016/E.P.A. (CD) MY GIFT TO YOU
18 | 19 | 18 | 22 | SALT-N-PEPA @ NEXTPLATEAU 1011 (8.98) (CD) ASALT WITH A DEADLY PEPA @D| 74 | 67 | 37 | TAYLORDAYNE & ARISTA 8529 (8.98) (D) TELL IT TO MY HEART
21 23 1 M.C. HAMMER CAPITOL 90924 (8.98) (CD) LET'S GET IT STARTED 72 70 71 6 DONNA ALLEN OCEANA 91028/ATLANTIC (8.98) (CD) HEAVEN ON EARTH
20 | 20 | 20 | 56 | KEITHSWEAT A?VINTERTAINMENT 60763/ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER @D| 80 | 73 | 27 | NAJEEEm 90096 9.98) (D) DAY BY DAY
21 | 16 | 21 | 8 | CHERRELLE TABU 44148/EPA. (CD) AFFAIR 8 | 91 | 4 | GEORGIOMOTOWN 6263 (898) (CD) GEORGIO
2 2 19 12 MIDNIGHT STAR SOLAR 72564/CAPITOL (8.98) (CD) MIDNIGHT STAR 75 56 63 [ THE TODD TERRY PROJECT FRESH 82009/SLEEPING BAG (8.98) (CD)  TO THE BATMOBILE LET'S GO
23 23 212 SIR MIX-A-LOT NASTYMIX 70123 (8.98) (CD) SWASS 76 | 69 70 | 33 R"g{‘.%%{,&*&%’;g};‘ﬁ%ﬂ; gg,s('é[g“w THE WORLD'S GREATEST ENTERTAINER
27 | 46 6 AL JARREAU REPRISE 25778/WARNER BROS. (9.98) (CD) HEART'S HORIZON 77 | 67 | 52 | 27 | LOOSE ENDS MCA 42196 (8.98) (CD) THE REAL CHUCKEEBOO
@ 30 45 6 TODAY MOTOWN 6261 (8.98) (CD) TODAY 78 75 68 25 STETSASONIC TOMMY BOY 1017 (8.98) (CD) IN FULL GEAR
26 24 27 8 ROBERTA FLACK ATLANTIC 81916 (9.98) (CD) 0ASIS 95 93 18 L'TRIMM ATLANTIC 81925 (8.98) {CD) GRABIT!
27 25 25 10 SURFACE COLUMBIA 44284 (CD) 2ND WAVE NEW ) 1 BEBE & CECE WINANS CAPITOL 90959 (8.98) (CD) HEAVEN
2 4 5 CHAKA KHAN WARNER BROS. 25707 (9.98) (CD) CK. 81 83 72 7 ANQUETTE LUKE SKYYWALKER 103 (8.98) (CD) RESPECT
31 33 10 VESTA A&M 5223 (8.98) (CD) VESTA 4 U 82 61 42 24 BY ALL MEANS ISLAND 90898/ATLANTIC (8.98) (CD) BY ALL MEANS
30 32 k! 7 SHEENA EASTON MCA 42249 (8.98) (CD) THE LOVER IN ME 83 81 79 25 J.J. FAD @ RUTHLESS 90959/ATLANTIC (8.98) (CD) SUPERSONIC-THE ALBUM
@ 37 | 36 | 36 | TONY! TONI TONE! WING 835 549/POLYGRAM (CD) WHO? 8 | 82 | — 2 GUCCI CREW |l GUCCI 3309/HOT PRODUCTIONS (8.98) WHAT TIME IS IT
32 | 28 | 26 | 32 | 21GGY MARLEY & THE MELODY MAKERS ® VIRGIN 90875 (8.98) (CD) CONSCIOUS PARTY 85 | 78 | 74 | 5 | EARTH WIND LFIRE THE BEST OF EARTH, WIND & FIRE VOL.l
33 | 2 | 24 | 12 | JONATHAN BUTLER JIVE 1136/RCA (8.98) (CD) MORE THAN FRIENDS 86 | 76 | 83 | 4 VARIOUS ARTISTS PROFILE 1268 (9.98) (CD) MR. MAGIC'S RAP ATTACK VOLUME 4
k'] 34| 32 27 BIG DADDY KANE COLD CHILLIN' 25731/WARNER BROS. (8.98) (CD) LONG LIVE THE KANE 87 88 78 20 JOHNNIE TAYLOR MALACO 7446 (8.98) (CD) IN CONTROL
@G| 9|39 |7 RODNEY-O JOE COOLEY EGYPTIAN EMPIRE 00777/WEST COAST (8.98) ME AND JOE 97 | — | 2 | CLARENCE CARTERICHIBAN 1032 (8.98) (CD) TOUCH OF BLUES
36 | 35 | 31 | 25 | BUBLICENEMY @ e o) IT TAKES A NATION OF MILLIONS TO HOLD US BACK 94 | — | 31 | EVELYN“CHAMPAGNE" KING EM: 26968 (8.98) (CD) FLIRT
37|33 3 8 THE REAL ROXANNE SELECT 21627 (8.98) (CD) THE REAL ROXANNE 96 | 90 | 22 | ERICB.&RAKIM ® UNi3/MCA (8.98) (CD) FOLLOW THE LEADER
4 | 49 7 SWEET TEE PROFILE 1269 (8.98) (CD) IT'S TEE TIME 91 | 8 | 77 | 17 | FOURTOPS ARISTA 8492 (8.98) (CD) INDESTRUCTIBLE
30 | 43 | 41 | 17 | KIARAARISTA 8533 (8.98) (CD) TO CHANGE AND/OR MAKE A DIFFERENCE NEW) 1 ROBERT BROOKINS MCa 42250 (8.98) (CD) LET IT BE ME
40 | 41 | 35 | 33 | SADE AEPIC44210/EPA. (CD) STRONGER THAN PRIDE @ NEW ) 1 DENISE LASALLE MALACO 7447 (8.98) (CD) HITTIN' WHERE IT HURTS
47 56 6 GERALD ALSTON MOTOWN 6265 (8.98) (CD) GERALD ALSTON 94 89 85 29 TRACY CHAPMAN A? ELEKTRA 60774 (9.98) (CD) TRACY CHAPMAN
42 | 38 | 48 8 ANGELA BOFILL CAPITOL 48335 (8.98) (CD) INTUITION 95 | 92 | 8 | 27 | SHIRLEY MURDOCK ELEKTRA 60791 (9.98) (CD) A WOMAN'S POINT OF VIEW
43 40 29 16 MARLEY MARL COLD CHILLIN' 25783/WARNER BROS. (8.98) (CD) IN CONTROL, VOLUME 1 9% 93 98 4 D.J. JAZZY JEFF & THE FRESH PRINCE @ JIVE 1026/RCA (8.98) (CD) ROCK THE HOUSE
44 42 37 31 EPMD @ FRESH LPRE 82006/SLEEPING BAG (8.98) (CD) STRICTLY BUSINESS 97 91 95 28 TRACIE SPENCER CAPITOL 48186 (8.98) (CD) TRACIE SPENCER
45 36 28 14 READY FOR THE WORLD MCA 42198 (8.98) (CD) RUFF ‘N’ READY 98 84 76 10 DORIAN HAREWOOD EMERIC 1001 /ICHIBAN (8.98) LOVE WILL STOP CALLING
46 46 47 29 VANESSA WILLIAMS WING 835 694/POLYGRAM (CD) THE RIGHT STUFF RE-ENTRY 11 SA-FIRE CUTTING/MERCURY 834 922/POLYGRAM (CD) SA-FIRE
47 45 43 38 TEDDY PENDERGRASS ® ELEKTRA 60775 (9.98) (CD) Joy 100 90 l 92 59 GEORGE MICHAEL A® COLUMBIA 40867 (CD) FAITH
48 | 5 | 5l 16 | GEORGE BENSON WARNER BROS. 25705 (9.98) (CD) TWICE THE LOVE O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
0 | 62 | 12 | NEWKDSON THE BLOCK @ coremn 199 0 ANGIN TOUGH | o o sl 0 000 s A R e o ams e s o oo
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a year. Finally, in August 1987, it came time for me to
leave. I stayed strictly in the print music business until
August 1988, when the chains were loosened and 1
moved out to form Homeland—in this same office
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TOP INSPIRATIONAL

ALBUMS..

again.” . E Compiled from a national sample of retail store
In the months since Traylor officially launched Home- « |13 and one-stop sales reports.
land, he says, sales have already surpassed original pro- E Ae
by Bob Darden jections, due in part to Spectra’s distribution clout. Spec- 2 | £|g|ARTIST TITLE
tra has eight field reps and six national telemarketing T | < | T | LABEL & NUMBER/DISTRIBUTING LABEL
This is the first of a two-part interview with Home-  reps. And, as Spectra’s only Southern gospel line, it’s * &% NO. 1 & %
land Records CEO Bill Traylor. not pl,aymg second fiddle to RiverSong or Canaan, 1 | 1|25 L AMYIORANT meresos 7038871081 21 kel s O LD a1y
Word’s in-house gospel label.
FEW PEOPLE KNOW and love Southern gospel music Of course, it hasn’t hurt having a roster that includes 2 | 2 |17 | MICHAEL W. SMITH  REUNION 7010037124 I 2 (EYE)
the way Bill Traylor does. A singer/songwriter himself, such legends as the Cathedrals, the Speers, the Singing
Traylor has spent most of his adult life promoting this ~Americans, and the Hemphills, along with the Old 3 | 4 | 41| SANDI PATTI woro 7019064108 LU PRl Qe
vigorous, uniquely American music. He has built two  Time Gospel Hour Trio (from the Jerry Falwell televi- 4 | 3] 9 | PETRA SPARROW/STARSONG SSC8106 ON FIRE
record labels and headed a third. Today he’s CEO for  sion show) and newcomers Priority and Reunion.
Homeland Records, which prides itself on offering ex- “Southern gospel is the core of our business,” Traylor 3 | 9 |165] SANDI PATTI meact RO 3910/BENSON HYMNS JUST FOR YOU
clusively Southern gospel music. 6 | 5 |41 | CARMAN  genson r2463 RADICALLY SAVED
Traylor’s first Southern gospel label was RiverSong, 13 s
which he built into a thriving independent before sign. Southern gospel is the 7 | 6| 13| RAY BOLTZ omoem 790 113 0296 . ThuiK Eop
ing a distribution agreement with the Benson Compa- : b 8 | 7 [125! AMY GRANT  wmvRRH SP 3900/WORD THE COLLECTION
ny. During its first reorganization four years ago, offi- core Of our bUSIness 9 e R X A0 S AR
cials from Zondervan—Benson’s parent company—of- 818 e R I
fered him the top spot at Benson. says. “We don’t intend on expanding into inspirational 10 | 18 | 37 | SANDI PATTI  iMPACT RO 3874/BENSON THE GIFT GOES ON
“Going back to Benson in July '85 was a real thrill” or contemporary gospel music. We are real focused on
Traylor says. “In fact, I'm now sitting in the same office ~ what we do. 11 {1017 | SECOND CHAPTER OF ACTS e oacs 7010012210 AR 2#4‘
I had when I started RiverSong—where I was offered ~ “Within that spectrum, our music ranges from tradi- 12 [ g iBICHIMUCLINS WIND'S OF HEAVEN, STUFF OF EARTH
the job at Benson. It meant a return to the company I'd  tional Southern gospel from the Cathedrals to what
2o : . s B = NE N 417 THE FINE LINE
originally started with more than a decade ago. we're calling ‘Southern inspirational’ from Priority. It 13 {24] 5 | WAYNE WATSON _oxrseanc 701-417-5572
“The first nine months were wonderful. We signed  still has Southern roots. A group like Reunion has the 14 | 12 { 13 | TWILA PARIS  STAR SONG SSRB102/SPARROW/STARSONG  FOR EVERY HEART
Phil Driscoll, Debby Boone, Dino, Carman and re- feeling of inspirational music in the tracks. It's what the
g - ’ A . M . . - AMY GRANT A CHRISTMAS ALBUM
signed DeGarmo & Key. We also started distributing Qak Ridge Boys now sound like when they sing a 15 223 LT S =
Jimmy Swaggart—who did something like $2 million in ~ Southern gospel tune with the bass voice prominent in 16 | 16| 9 | WHITE CROSS  PURE METAL 7900603689/SPECTRA HAMMER & NAILS
sales a year. It was a great time.” the recorded or performance mix.” Ev
3 : : . HRISTMAS MEMORIES
Then, just as suddenly, it wasn’t fun anymore. Ben- Traylor is particularly proud of Homeland’s E Z Key L /INEWDe: BUIEL SSR0boiSThesns i
son/Zondervan suffered through an attempted takeover ~ Sound Track concept, which presents four arrange- 18 [ 25| 9 | VARIOUS ARTISTS  sparrow SPR1176 CHRISTMAS
bid at about the same time the Christian music industry  ments—two keys, with or without vocal—of one song.

: . : TAKE 6 . TAKE SIX
flattened out dramatically. Traylor stuck it out for the He has already released 50 of the most popular South- 13 |13]3 W =
balance of that year and one more year. ern gospel songs in this format. 20 | 15|13 | THE IMPERIALS  mvrRH 701-687-8066 FREE THE FIRE

“I spent the whole time yearning to be in the record “The demand has skyrocketed, with requests coming
: X ) ! E : . ANS HEAVEN
business instead of in endless budget meetings,” he in from New York to Los Angeles. We did 40,000 tapes 21 [NEWP [(SERESICECEMN o
says. “We had serious budget meetings nearly daily for  in the first 5!/, weeks alone, with multiple reorders.” 22 |34 |53 | RUSS TAFF  MYRRH 701684806/ WORD RUSS TAFF
23 | 23 |145| SANDI PATT!  wORD wR 8325/A8M MORNING LIKE THIS
24 | 14| 9 | MIKE WARNKE  MYRRH 701-417-3014 ONE IN A MILLION
J 25 | 29| 9 | PHIL KEAGGY myrrH 7016876063 SUNDAY'S CHILD
26 |17 | 25 | STRYPER  £niGma RO2449 IN GOD WE TRUST
The recently reissued “Doin’ Allright” captures Gor- BEBE &
: i CECE WINANS BEBE AND CECE WINAN
don near the peak of his powers. His solos, constructed /o8l EENE s i
with phrases lagging slightly behind the beat, have a 28 |20 [137| CARMAN  woRD wr 8321/a&M THE CHAMPION
winged movement that suggests the grandeur of an ea- 29 | 36|73 | PETRA  STAR SONG SSR8084/SPARROW/STARSONG THIS MEANS WAR
m gle soaring. No small terns here. HRSTICAT il
Although “Allright” is formidable, it falls short when 30 [40 9 | favcn AN EVENING IN DECEMBER VOLUME 1
compared with its follow-up, “Go!,” a master work that 31 |26 | 21 | MARGARET BECKER  seareow Sec 1161 THE RECKONING
by Jeff L the tenorist himself rates as his greatest studio achieve-
y Jeff Levenson ment and that Blue Note has yet to reissue. The label 32 |NEWD| COMMISSIONED  LiaHT 7115720103 WILL YOU BE READY?
J came close, however, when two of the album’s tracks 33 |NEWD | TRAMAINE HAWKINS  searrow ser1173  JOY THAT FLOODS MY SOUL
AZZ FANS WHO EAGERLY VENTURED to Con- surfaced on “The Best Of Dexter Gordon” late last year.
necticut’s Stamford Center For The Performing Arts to There is a telling gesture in Gordon’s performances 34 35| 9 | SANDI PATTI  woro 7019083501 [NDIANAPOLIS INDEED.
hear saxophone giant Dexter Gordon Dec. 9 were sore-  that typifies his attitude about music. As he accepts ap- 35 | 33| 53 | FIRST CALL  DAYSPRING 7014161016/ WORD SOMETHING TAKES OVER
ly disappointed by the performance. Witnesses to the plause following a solo, he holds his saxophone horizon- -
evening’s first set report that after a 20-minute warm-  tally and with head bowed proffers it to his followers. It 36 |NEWD| LARNELLE HARRIS  genson roza74 LARNELLE CHRISTMAS
up by accompanists Tommy Flanagan and trio, Gordon is a classy ritual signaling humility and service and one 37 |NEWD | VARIOUS ARTISTS senson cozasi 20 CHRISTMAS SONGS FOR KIDS
sauntered on stage and struggled through the leads—  is never quite sure who should feel more honored—the THE MARANATHA SINGERS
not to mention solos—of just three tunes: “Good Bait” man on stage or those lucky enough to sit before him. 38 |37 | 21 | vAmAnATIA 7-10.034082 4 mARARTHA PRAISE TEN
(tz}lll()en a(ti a (s}l_ow t;egnpo()i, 1‘\‘4The ((Jpriizmastong;(’ (slo;ver 39 | 28 | 17 | THE NEW JERSEY MASS GOSPEL CHOIR HOLD UP THE LIGHT
still), an “ Ingerbrea an” (faster an trickier than MYLON LEFEVRE AND BROKEN HEART
the others—an odd call given his difficulties that night). Sax great DeXter Gordon 40 _[RE-ENTRY] s1ag SONG 53R8099 BACE TERnERIC
Clearly, the 66-year-old tenorist was laboring, incapa- : (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
ble of kzeping tir)rlle or mustering sufficient vgind. AI:ld recovers from pneumonla 500,000 units. 'i F\‘al\ll\l; iereﬂficatiOnofror";galens :15 {ymilsli?n unitsr.nerlc o el
those m attendance weren't quite sure what was hap-
pening. After the show, some of the answers became  Now that Gordon is home from the hospital, let's hope 'T ]
clear when Gordon was admitted to Stamford General the empathetic exchange continues. S HERE! The all new
Hospital suffering from pneumonia. He remained hospi- 1 -89 INTERN AT NA
talized until just before Jan. 1. "EVER THE HACK: Cab Calloway was also felled by 988 8 'o L
Gordon may be our most senior bopster in residence. illness last month and is now recovering from intestinal TALENT & TOUR'NG
Due largely to the 1986 movie “’Round Midnight,” in  surgery. The 81-year-old hi-dee-ho man, who fronted his D'RECI-ORY
which Gordon played an expatriate jazzman in Paris celebrated big band at Harlem’s famed Cotton Club
whose life and travaxls. resembled those of Bud Powell, nearly 60 (') years ago, is in stable condition. The source for U.S. and international talent, booking agencies, facilities, services
Gordon became a movie star (he was nominated for an N, i ) ) and products. Used by everyone who buys and books talent—promotes and
Acagiemy Award) and extended‘ hl.S reach beyongi jazz \ AWLINS REDUX: Those with an interest in the manages tours—S60 [includes postage and handling.
audiences. After 45 years of distinguished service to  birthplace of jazz should seek out Rounder’s three-vol- Add appropriate sales tax in NY, NJ, CA. TN, MA and VA,
American musical culture, he had finally earned a right-  ume series,“The New New Orleans Music,” each record
ful place on the pages of People magazine, suggesting  of which samples contemporary goings-on and spot- 1
that celebrity comes to those who own a beret and fou-  lights artists who haven't received much play elsewhere. Order your copy now:
lard. (Had he only known in 1942!) Rounder also offers a companion book, “Our Music Is
_Blue Note recognized his authority when it signed No Accident,” by Kalamu ya Salaam, producer of the CAI'L TOLL-F REE 800-223-7524
him in the early '60s. His albums for the label were com-  albums, with photographs by Keith Calhoun and Chan- {In New York State: 212 536-5174)
manding, and some endure as period classics. dra McCormick. A
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el CLUB PLAY [:[3].[  12INCH SINGLES SALES
% Z’ § 2»% TITLE Compiled from a national sample of dance club playlists. ARTIST % Z § ;’2% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= - ~N 20 LABEL & NUMBER/DISTRIBUTING LABEL = — o~ =0 LABEL & NUMBER/DISTRIBUTING LABEL
& NO.1 & & 4% NO.1T & %
1|1 3]s g%!}?%};g?mcz FLOOR < 2t No. One eroBBASE&DJ. EZROCK | |[(D)] 2 9 12‘}252,“’,"‘1“‘5 1 ssk MceGne & SHEENA EASTON

(D] 3 | & | 3,4 THELOVERINME  SHEENA EASTON B LT P b  SAMANTHA FOX
[ [e | wANA v sowe o esmmraror | (G| + | 1 | 5 | WAKINGAWAY  INFORMATION SOCETY

@] + | 9 | s | ALTTERESPECT eerasure | (D[ 6 | 14 | 6 | BTN s # TONELOC

(B)| 5 | 10 | 7 | WALKING AWAY & INFORMATION SOCIETY GOl a1l z W& PAeAYHES ¢ THE BOYS

(| u | | + | GOODLFE INNER CITY 6 & |8 [ @ | FYOUFEELIT DENISE LOPEZ

@ s |2 5 gveik:%JsH l:,\r‘lgoz/lsuno PAORRLGE d 8 : 2 IT"'L‘EN(T;'E(&Q;%OMMANDMENT PaTRLISE
8 | 6 | 7 | 9 | DONTRUSHME  TAYLOR DAYNE 9 [ | 8 | B et po S AR
g [ 7 | % B ] BRIDES OF FRANKENSTEIN omo, | |(@| 12 || 8 | HMORME G  TODAY
10| 13| 17| 5 | CROSSMYHEART # EIGHTH WONDER 7|43 | 4 | SRODUEE ® INNER CITY

AD] 6 [ 3| 4 | aondamososins vormsoaY | |[AD| 6 | 3 | + | SPUTCERCPECT ¢ ERASURE
12 | 14 | 19 | 6 | MYEVESDONTCRY © STEVIE WONDER 2e] 7 |1 My TUMBLINGDOWN © ZIGGY MARLEY & THE MELODY MAKERS
NERE SMOOTH CRIMINAL emicHAEL Jackson | (O] 19 | 26 | 5 | KIS, o0 rorveram  THE ART OF NOISE FEATURING TOM JONES

0 [ 31 | 5 | HERE COMES THRT SUND SN HARRIS s | = | 2 | o,  soBB BROWN
15 8 | & Ly HEATEVUR & WEE PAPA GIRL RAPPERS 15 | 10 | 6 | 14 | THEWAY YO LovEME @ KARYN WHITE

0 | — A FNETIME  nersscs & NEW ORDER 16 | 13 | 20 | 6 | SMOOTHCRIMINAL ® MICHAEL JACKSON

@] = | — |2y \BEGYOURPARDON KON KAN 7 [ is [ 2 § | BRIDES OF FRANKENSTEIN OMD.
8 | 2t | 29| 5 | KSS . esspoiveram  THE ART OF NOISE FEATURING TOM JONES 2% | 22 | 12 | QOCTORIN'THETARDIS THE TIMELORDS
19 1| 5 || '3y [I™ge] HEAOHUNIER ® FRONT 242 3 | — [ 2] CROTS MY HEART EIGHTH WONDER

@0)| 23 | a0 | 4 | DIALMYHEART & THE BOYS 20 | zo | 23 | 2pAl| CONTRUSHME # TAYLOR DAYNE

e ovewanrss ® * * HOTSHOT DEBUT # # % EREERD 5?35‘5% i # SIR MIX-ALOT

@D| NEWD | 1 | oo visaas SiE RS 2 | 28 || 57 [N NI AL/ GALBY © OFRA HAZA

@ % | — |2 COLUMBIA 44 08135 MARTIKA w & * POWERPICK * & %

2 | 220[ 35 ReER| DONT BEAFRAID otih 1 ED] w | = R SRR ERAHCERFOSR  ROB BASE & D.J. E-Z ROCK

3 | 50 | 4 | RUSSIANRADIO RED FLAG AR Rt ¢ WEE PAPA GIRL RAPPERS
5 | 24| 4 4 (’J‘OEOSL?E%%aVQ 43329/CHRYSALIS ADEVA S 1215 1 ggs{”\g‘a}g‘g" i

2 | — [WBC] NOTCEME SANDEE 2% | 15 | 12 [ 1 | THEONLY WAVISUP ® YAZZ AND THE PLASTIC POPULATION
27 | 191 26 | 7 5«#(';'251 tl)IslélaKE THAT MICHAEL RODGERS 27|29 27|10 g&,ﬁgﬁvﬁgﬁg‘mcs © MARC ALMOND

35 || —= Gy SEDUCTION | SEDUCTION s |25 | | 6 | LETMELOVEYOUFOR TONIGHT KARIYA

ewmaoormock * * * POWERPICK # % % @ 0 | — | 2 | e GuY

@] 8 | — | 2 | ccsearssooos O RSANE ag || o | & UNRES™]. DONTROCKTHEBOAT & MIDNIGHT STAR

@GO 56 | — | 2 | cavsen PETSHOPEOYS 31 04 | 0 TRl o T ANCE THE TODD TERRY PROJECT
% 1| 1 | 14| TPEGREAT COMMANDMENT #CAMOUFLAGE |  [(32)| 43 | so | 4 | PULLOVER = -
2 | » | &2 &) PUTALITTLELOVE INYOURHEART & ANNIE LENNOX & AL GREEN 3 | 30 | 24 | 8 | HUSTLE!(TO0 THE MUSIC) —

G|« | — | 2 | Wt # TODAY * % # HOT SHOT DEBUT * % *

@G| 13 | — | 2 | TURNIT U/ SALSA HOMSE RICHIE RICH @ NEWD | i T CARTOUSTAND THERAM © NEW EDITION
35 37 45 5 rﬂ% ?MEJDE?:?UGH OF YOU & GLENN MEDEIROS @ NEW)D 1 QWEST 021107/ WARNER BROS. & NEW ORDER
% | 18 12 12 g‘saﬁgfvggﬁsmgs © MARC ALMOND % | B 16 1 &%{%{\TPVYE%%!S (DO IT PROPERLY PART Il) THE BRAT PACK
3 | az | 47 JEEEJ THEKILLING JAR souxsE anDTHEBAaNsHEEs | |GD)| # | — | 2 | BN e REDFLAG

NEWD | 1 | CONTROLIMHERE NITZER EBB 4p | @ JI@FRl HEADHUNTER FRONT 242

T ] |7 | LCANT FACETHE FACT GINA GO-GO 39 | 45 | 47 | 4 | PERFECTGIRL BACK TO BACK

NEWD | 1| | IWICETHELOVE GEORGE BENSON w | a6 | — | 2 | TR O asiock ROYAL HOUSE

NEWD | 1 | ONANANGELS WINGS HEAVEN ON EARTH | a1 | 34 | 9 | USELESS ® KYM MAZELLE
2| 5 |3 | 8 | TURNITINTOLOVE HAZELL DEAN NEWD | 1 | FOTEEME SANDEE

@3)| NEWD | 1 | SHEWANTSTO DANCE WITH ME RICK ASTLEY 13 | 3 | 21 | 7 | MYPREROGATIVE # BOBBY BROWN
@ ||| 2 | PUMPITUP meHavMER | | 4 | 36 | 3 | 6 | SNCE o Oy # APOLLONIA
5 | 35 | 32 | 8 | VEAHWHATEVER MOEV NEWD | 1 | Loy e rrortois SA-FIRE

NEwp | 1 | YeAmsuooY TS NEW | 1 | STEWANTSTO DANCE WiTH ME oK ASTLEY

NEWD | | | [HATS THE WAY LOVEIS venomy | |@D] NEWD | 1 | BESPECT s asszs cumroaus ADEVA
@ | 30 | 15 | 8 | LETMELOVE YOUFOR TONIGHT KARIYA a8 | 2 | 17 | aa | SPYINTHE HOUSE OF LOVE ® WAS (NOT WAS)

&0)| NEWp | 1 | STRAIGHT UP PAULA ABDUL 0 | 37 | 3 | 12 | SR ILEREATIEtE
BREAKOUTS | 1 THECWBMARCUSLEWS was BREAKOUTS | - |0r S 2 WANTS IS DURAN DURAN canr

3. SINCERELY YOURS SWEET SENSATION WITH ROMEO J.D. ATLANTIC 3. SEDUCTION SEDUCTION VENOETTA
. LULLABY BOOK OF LOVE sie 4. STRAIGHT UP PAULA ABDUL ViGN

O Titles with the greatest sales or club play increase this week. @ Videoclip availability.  Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Piay are 12-inch
uniess indicated otherwise. Breakouts: Tities with future chart potential, based on club play or sales reported this week.
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Acid House: U.K. Rage In '88

Bill Coleman is on vacation.

BY DAVE SEAMAN

LONDON In the UK., 1988 will be

remembered as the year of the acid

house explosion—a year when an ex-

citing scene was born in underground
clubs and snow-
balled to such pro-
portions that it be-
came a national
point of conversa-
tion, making even
the government
take notice.

It was undoubtedly the most ag-
gressive and refreshing entity to hit
the clubs since punk, but contrary to
that movement, the acid house scene
revolves around a message of love
and peace, recalling for many the
late-'60s period of psychedelic. Why
has it caused so much controversy?
Because the British media decided to
glorify its very limited relationship
with drugs.

It was during the infancy of the
summer that the scene really began
to take shape, arriving on the back of
the so-called balearic beat as a clique
of London DJs returned from their
holidays on the Mediterranean island
of Ibiza with the intention of import-
ing the Ibizan club scene they had
left behind.

Such London clubs as Schoom and
Spectrum pioneered the movement
under the direction of DJs Danny
Ramplin and Paul Oakenfold, and by
May they were the center of media
hype that promoted a new kind of
music with a new kind of lifestyle. In
truth, the music wasn’t new atall and
didn’t originate in Ibiza (Chicago in-
vented acid house, with Sleazy D’s
‘I've Lost Control’ being the earliest
record of its kind).

Ibiza, however, was responsible for
creating the lifestyle that played a
large part in attracting people to the
scene. The idea of going to clubs just
to dance (or should that be to mania-
cally wave your arms in the air?),
dressing down in baggy T-shirts,
loose denims, and all-star Converse
boots, and, in some quarters, drop-
ping a tab of Ecstacy or LSD, spread

TRAX

2 JDC RECORDS #
¥ 12 YEARSIN "
12"DANCE Music

"Left To My Own...”

MALCOLM - McLAUREN:

“Buﬂaln Gals"

BLANCMANGE:
'Bind ¥sn/Lvng On Cellng
NEW ORDER:
"Confusion”

agpc oite  (SOV

567 W. 5th 5t, San Pedro, CA
hgﬂ?ﬂi {213]519-7393A
- FAX213-5191614

like wildfire. (I once again hasten to
add that the drug users were in the
minority).

As for the venue, the darker and
more derelict it looked, the better.
Old warehouses became a favorite,
and three ingredients were key: a
dry-ice machine, powerful strobe
lights, and a heavy-duty sound sys-
tem. Before long, there were more
acid records released in a week than
there were records in any other for-
mat of dance music, and consequent-
ly the word spread into even the most
pop-oriented of clubs, where the
more discerning clubbers latched on
to the fun aspects of the scene (the
crazy dancing and the infamous re-
petitive chanting of ‘Aciieeed’).

As the scene became more and
more commercial, however, the un-
derground energy did wane, signal-
ing that maybe it was just a craze
and would eventually fall out of
vogue. Its demise certainly would
have been a much stronger and
drawn-out process, though, if it had
been allowed to run its course natu-
rally, without having nails hammered
in its coffin.

As such records as D Mob’s “We
Call It Acieed” and Jolly Roger’s
“Acid Man” crossed over onto the na-
tional charts, the dangerous side of

the British media that tends to live on
scandal and sensationalism dug deep
into the scene’s roots to discover the
fact that it was born in clubs re-
nowned for being drug bases.

In their own eyes, the media had
struck gold, and they proceeded to
expose the drug taking that went on
in only a handful of acid venues—
places that always have been and al-
ways will be involved in drugs. Still,
those ignorant to the real truth read
such newspaper headlines as “Drugs
Explosion Amongst Kids Due To
New Music!”

Of course, the people in power
tended to be among the most igno-
rant of the scene, but that didn’t stop
them from taking action. The music
was banned in certain clubs here, and
record companies became more cau-
tious in promoting the music for fear
of bad publicity from the “anti-acid”
press. The bullet had been shot, and
acid house was dying.

Still, many clubs throughout the
country continue to incorporate acid
into their music policies, although the
more up-front venues have now
moved on to the garage/deep house
sound, which suggests that this is the
direction of our musical future, If so,
very soon all we will be left with is
the memory of the acid house explo-
sion and the reassurance that the
club scene will always attract new ex-
citement,

Dave Seaman is an editor for the
U.K. DJ tip sheets Mix Mag and Up-
date of DMC Productions.

Cutting Records Clings To Original Goals

Gotham Indie Making Major Strides

BY JIM BESSMAN

NEW YORK Cutting Records presi-
dent Aldo Marin may have visions of
major labels dancing in his head, but
he hasn’t lost sight of his New York
indie company’s original goals.

Marin, who has affixed his logo, a
circular saw blade, onto both Sa-
Fire’s eponymous label debut for
Mercury/PolyGram and Atlantic’s
12-inch release of Giggles’ “Hot
Spot,” hopes that such big distribu-
tion inroads will prove successful
enough to bring more in the future.
He quickly points out, however, that
he’s just as content to keep putting
out his own records his own way.

“These aren’t label or pressing-
and-distribution deals,” Marin says of
his Mercury and Atlantic imprints.
“It’s just a Cutting Records’ artist
with a record that we’ve sold to each.
We’ve become more like a record
company/production company. We
have the freedom to do club records,
which we put out ourselves, or pop/-
dance records, which we put out our-
selves or take to major labels.”

Obviously, Marin is trying to build
his label, which he launched in 1983
with Hashim’s electro-Arab club
smash “Al-Naafiysh.” The company
grew out of Marin’s experiences as a
buyer for his brother's New York
record store, The Music House, and
as a club DJ who wanted to progress
into mixing and editing.

“I saw Jellybean doing it, and little
by little I bought keyboards and a
drum machine. ‘Al-Naafiysh’ was
made with just me and my brother
and Hashim, who came around with a
little Casio.”

While the Hashim hit reportedly
sold more than 185,000 copies, subse-
quent releases by such artists as the
Imperial Brothers, High Fidelity
Three, and Sarah Dash didn’t catch
on. In fact, Cutting Records was
nearly broke when Sa-Fire arrived in
1986 with “Don’t Break My Heart.”

“We cut the whole track except for
the lead vocalist; then it took us five
months to find the right one,” says
Marin. “I told Albert Cabrera of the
Latin Rascals that we had a record
that would be awesome and get the
company back on its feet, and he in-
troduced me to Wilma Cosme. We
told her we needed a dedicated per-
son, not just for the label, and she fit
toaT”

Renamed Sa-Fire, Cosme, who is
also Cabrera’s wife, scored immedi-
ately with “Don’t Break My Heart”
and its follow-up, “Let Me Be The
One.” Then came Maria Respeto,
who as Giggles enjoyed a New York
crossover hit with “Love Letter,”
which led to her Atlantic signing and
the new single “Hot Spot.”

Cutting Records also hit with Nitro
Deluxe’s “Let’s Get Brutal,” and the
label has since followed with Tolga’s
“Leaving It All Behind” and Corina’s
“Out Of Control.” But Marin’s focus
of late has been on the Sa-Fire album,
which required numerous producers,
including the Latin Rascals, Andy
Panda, Carlos Rogers, Nocera, and
Marin himself.

Forthcoming product includes a
house/R&B single by Samuel and the
new Corina single, “Give Me Back
My Heart,” which Marin expects to
shop along the lines of his Sa-Fire
and Giggles arrangements.

Bl oot g

&1

Watch Your Mouth. Currently represented on the charts by “‘Don’t Talk Dirty
To Me,” Arista recording artist Jermaine Stewart recently performed in Georgia
at the Uptown Atlanta club. Pictured, from left, are Stewart; ife Green, Arista
regional representative; and WEKS-FM’s Steve “Shabadoo” Sloane.

With Numark's DM-1775
sampling mixers you can cap-
moment in time and play it back
the way you want.

For CD-quality sound reproduction, the DM-1775 and DM-1975 both
feature advanced, 16-bit digital sampling technology. You can sam-
ple up to four seconds of program material from any input source
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collectively. Program assignable equalization and cueing provide
custom sound tailoring and monitoring with any source input.
Balanced outputs insure low-noise performance, even with long
cable runs.

Get Numark's DM-1775 or DM-1975 sampling mixers and make
time stand still. When you do, you won't sit still for conventional
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Festive Feature. Reba McEntire and Bob Hope belt out a rendition of “‘Silver
Bells” during a video shoot marking Hope's first video appearance. Hope
introduced the seasonal classic in his 1951 film “The Lemon Drop Kid.”

NASHVILLE Producers of the
Country Radio Seminar have re-
leased the final agenda for the an-
nual event, to be held at the Opry-
land Hotel here March 1-4. Guest
speakers for the seminar will in-
clude singer Buck Owens; Ala-
bama’s lead vocalist, Randy Owen;
humorist C.W, Metcalf; and man-
agement specialist Charles S. Men-
zies.

The schedule for the 20th anni-
versary version of CRS is as fol-
lows:

Wednesday, March 1—registra-
tion, 2-7 p.m.; exhibit hall hours, 2-
7 p.m.; artist radio taping session,
4:30-7:30 p.m.; artist-attendee wel-

SINGING THE PRAISES OF THE UNSUNG: Bil-
ly Deaton is one of those Nashville figures who
have toiled in the background so successfully for so
many years that they're often overlooked. So it was
good news when this music-industry veteran re-
ceived the 1988 agent-of-the-year award from the
Nashville Assn. of Talent Directors. With more than
30 years in the entertainment business, which has
seen him help launch the careers of countless major
country music stars, Deaton deserves every acco-

Billy Deaton Named Agent Of The Year

30-Year Veteran Finally Gets His Due

Randy Travis, Mel Tillis, Tom T. Hall, Boxcar Wil-
lie, Loretta Lynn, Tammy Wynette, Ronnie Mil-
sap, Slim Whitman, Billy Walker, Little Jimmy
Dickens, Kitty Wells, Hank Thompson, and Vern
Gosdin. He placed 14 acts on Dolly Parton’s TV
show last year and is quick to credit his agency co-
workers—VP Honey Younger, Terry Counts, and
Rose McMurtry—for the continued success of the
business. Deaton has some others he likes to credit:
“I want to thank my dad, Refus; my mother, Mar-
tha; my ex-wife, Barba-

agent would much rath
er speak about one of
the acts he’s booking
(Billy Joe Burnette is
his latest push) than
dwell on himself and his
achievements through
the years.

It all started at
KMAC in San Antonio,
Texas, where he worked as a DJ and salesman in
1957. Receiving encouragement from Charlie Walk-
er, Deaton soon got into the booking business,
bringing such acts as Jim Reeves, Ernest Tubb,
Ray Price, and Buck Owens into San Antonio for
shows. Since those early days, he has booked more
talent and handled more deals than perhaps anyone
else in country music

Reeves once told Deaton, “Billy, you're wasting
your great mind in Texas—come to Nashville and let
it work with the world.” In 1969, Faron Young of-
fered Deaton a Nashville job, bookmg and manag-
ing his career. They're still together after 19 years
of bookings and more than 2,000 dates. Deaton also
handled early bookings for Willie Nelson and Hank
Williams Jr.

Like all thumb slingers who come to Nashville,
Deaton wanted to be a recording artist. Reeves paid
for a Deaton recording session, and soon a single
was out on Smash Records through the label’s head,
Charlie Fach. As a singer, Deaton made a good
booking agent, so he returned to his strengths. He
handled many dates for Johnny Cash and booked
the first dates that Cash and the Statler Brothers
worked together. He landed the first country dates
for former rock’n’roller Conway Twitty and took
Twitty and his band for a visit with President Lyn-
don Johnson at the LBJ ranch. Charley Pride start-
ed playing the big-money venues under the aegis of
Deaton, who also placed Merle Haggard at Gilley’s
Club in Pasadena, Texas, setting a new attendance
record.

The names of acts booked by the Deaton agency
sound like a who's who of the country music world:
Johnny Horton, Jerry Lee Lewis, George Jones,

lade he gets. Now presi-
dent of the Billy Deaton ———— |
Nashville

Talent Agency, the
—

by Gerry Wood

ra; my son, David; and
all my brothers and sis-
ters for giving me the
privilege to do what I
love.”

Deaton’s years in the
music business have been
a labor of love—and they
will continue to be as
long as there are songs to
be sung and audiences to
be won.

HONORS FOR Osmond: Marie Osmond has won the
1988 Roy Acuff Community Service Award created by
the Country Music Foundation board of trustees. Os-
mond’s impressive charitable work was cited by the
CMF. Previous recipients include Kenny Rogers, Wil-
lie Nelson, and Minnie Pearl. ... Bobby Helms has
signed a deal to put his life story on the silver screen
via “My Special Angel,” a movie titled after his No. 1
hit in 1957. . . . Steve Wariner received a surprise visit
from Kentucky Gov. Wallace Wilkinson while ap-
pearing on TNN’s “Nashville Now.” The governor
presented Wariner with a plaque expressing gratitude
for his annual benefit performances in Russell
Springs, Ky., raising money for handicapped children.

FROM THE We-Won’t-Hold-It-Against-You Dept.:
Former Burrito Brother John Beland wrote the
theme song and produced all of the music for the
“Morton Downey Jr. Show.” Tied with Geralde Rive-
ra for sleazeball-of-the-year honors, Downey takes
pleasure in feeding his show’s guests to the hungry
animals in the audience. Beland can also be heard
singing the theme song for the “Brady Bunch” TV
shows now in syndication, and the talented artist has
written songs for such acts as Ricky Nelson, the
Whites, and Mark Farner. He has established his own
company, Tuxedo Terrace Productions, in Henderson-
ville, Tenn. ... Nashville Scene’s thanks to Lynn An-
derson for turnmg some pili-pili peppers into some
scorching homemade salsa. The PolyGram artist also
took the time to concoct 250 pints of the powerhouse
dip (seared by jalapefo, Jalisco, and banana peppers)
for radio programmers across the country. Give the
gift of fire.

come reception, 7:30-10 p.m.; ex-
hibitor suite hours, 10 p.m.-1 a.m.

Thursday, March 2—welcoming
remarks and opening ceremonies,
8:30-9:30 a.m.; “Radio Doctors—
Are Consultants Good For Your
Radio Station?’ ’’ 9:30-11 a.m.;
“Large Market Sales—The Big
Push, Or Getting Your Fair
Share,” 9:30-11 a.m.; “The Source:
Applying The Creative Process’ (a
panel on how records are created),
9:30-11 a.m.

Exhibit hall hours, 11 a.m.-6
p.m.; “Taming The Promotional
Beast: A Pro-Active Stance On Cli-
ent Promotions, 2:30-4 p.m.; “Hot
Personalities: Why Can’t I Find
Them, And Why Don’t They Know
I'm Here?,” 2:30-4 p.m.; “The Mu-
sicians Only: We Know Our Parts”
(a panel by sessions players), 2:30-
4 p.m.

“Let’s Hear From The Advertis-
ers,” 4-5:30 p.m.; “The Marketing
Tool Of The ’90s: Data Base Mar-
keting,” 4-5:30 p.m.; “The Demo: A
Hit Is Born,”’ 4-5:30 p.m.

“Super Faces Show,” starring
the Judds, 7:30-9:30 p.m.; exhibitor
suite hours, 9:30 p.m.-1 a.m.

Friday, March 3—‘‘Research:
Has The Pendulum Swung Too
Far,” 10 a.m.-noon; second annual
radio promotion awards, 10 a.m.-
noon; “Marketing Radio: Develop-
ing And Selling Your ‘Stational-
ity.” ” 10:30 a.m.-noon.; exhibit hall

Seminar Speakers To Include Buck Owens

CRS Announces 4-Day Agenda

hours, 11:30 a,m.-7 p.m,

“Different Perspectives In
Breaking New Artists: Mission Im-
possible, Or Bonanza,” 2-3:30 p.m.;
“Humor Rise And Chance” (a ses-
sion on the professional and per-
sonal uses of humor), 2-5 p.m.;
round-table discussions on legal
matters, station acquisitions, solv-
ing programming problems, AM
programming, AM stereo, music
research, and moving from pro-
gram director to general manager,
2-3:30 p.m.; “Music Programming:
A Question Of Balance,”” 3:30-5
p.m.; air-check review, 3:30-5 p.m.

Reception, 5-7 p.m.

Saturday, March 4—‘‘Success-
ful Small Market Sales: Thinking
Big,” 9-10:30 a.m.; “The Impact Of
Leadership: Making A Difference”
(a session on managing personnel),
9 a.m.-noon; ‘“Production Work-
shop [,” 9-10:30 a.m.; “Production
Workshop II,”” 10:30 a.m.-noon;
“Reporting To The Trades: Is The
Output As Good As The Input, Or
Vice Versa?,”’ 10:30 a.m.-noon;
“Personalities,” 2-4 p.m.; closing
ceremonies, 4 p.m.

Cocktails, 5:45-7:15 p.m.; ban-
quet and “New Faces Show,” 7:15-
11 p.m.; exhibitor suites open at 11
p.m.

Registration information for the
CRS is available at 615-327-4487 or
615-327-4488.

Swiss Stars Eam 1st Gountry Gold Album

NASHVILLE Switzerland has
had its first gold country album,
according to an announcement is-
sued by K-tel International. The
Christmas album ‘““A Time For
Feelings” by John Brack and Jeff
Turner reached gold status (25,000
units sold) within seven weeks of
its release.

Brack, the announcement says,
has ranked as Switzerland’s top
country singer for the past 10
years, while Turner is a recent
winner of the Euro Country Music

Masters Golden Star Television
Award.

The album was cut at Scruggs
Sound Studio here last summer.

Toolies Country
Dance Hall ties
in to Wherehouse
for artist promos
... see page 32

Billboard POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Country Radio Stations

FOR WEEK ENDING
JANUARY 14, 1989
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P.D.: Bob McNeill
t Than The Holler

Washington

2 Randy Travis, D
1 Rodney Crowell, She's Crazy For Leaving
§ Baillie And The Boys, Lon% ot

7 Patty Loveless, Blue Side Of Town

3 The Jndds Chan e Of Heart

Oslin,
10 ngb:lay i01 AII The Reasons Why
on Of The South
12 ley, What I'd Say
Sklp Evnng Burnin’ A Hole In My Heart
Steve Wariner, Hold On (A Little Longer)

12 15 Dan Seals Blg Wheels In The Moonlight

13 16 The Brothers, Let's Gel Started If We'r
14 17 Kat Manu Life As We Knew It

15 19 Dwight Yoakam, | Sang Dixie

16 18 The Forester Sisters, Sincerely

17 8 Eddie Rabbitt, We Must Be Do’ Somethin’ Right

Gene Watson, Don’t Waste It On The Blues

The Desert Rose Band, | Still Believe In You

The Shooters, Borderline

Holly Dunn, (Its Always Gonna Be) Someday

Tanya Tucker Highway Robbery

23 25 JC. Crowley, Paint The Town And Hang The Moon

24 26 Eddy Raven, 'Til You C';y

25 4 Paul Overstreet, Love Helps Those

% 28 Mlck Gilley, She Remnded Me Of You

27 9 Lay | Just Called To Say Goodbye Again
Conway Twmy | Wish | Was Sll{' In Your Dream

Southern Pacific, Honey | Dare

Hank Williams, Jr Early In The Mornmg And La

P D.: Timothy Murphy

1 2 The Judds, Change Of Hea
3 Keith Whmey When You Say Nothing At All
4 Shenandoah ama Knows
5 K.T.Oslin,
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8 Rodney Crowell, She's Craay For Leavmg
0 Patty Loveless, Blue Side
9 Eddie Rabbitt, We Must Be Dom Somethm Right
Alabama, Song Of The Sou
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11 1 Resf Heart, A Tender Lie
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ight Yoakam | Sang Dixi
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The Shooters, Borderline

Gene Watson, Don't Waste lt On The Blues

2 The Forester Sisters, Sincerel

The Desert Rose Band | Sllll Beheve In You

23 25 Eddy Raven, Til You W

24 26 Kathy Mattes, Life As We Knew It

21 Merle Haggard, You Babe

28 The Oak ge Bn‘y‘s Bridges And Walls

29 on

ey | are You
% Swectmearisof o1 e Robaa Feel Fine
—  Tanya Tucker, Hl%ﬂ
—  Conway Twitty, | Wish | Was Stlll In Your Dream
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Gold Gusto. Ricky Van Shelton celebrates the gold status of his “Loving Proof”

album, currently holding the No. 1 position on the Hot Country Albums chart for the
10th week, with executives at CBS/Nashville. Pictured, from left, are Rich Schwan,

director of promotion, CBS/Nashville; Margie Hunt, associate director of A&R;
Michael Campbell, Shelton’s manager; Jack Lameier, director of promotion; Vicki
Rowland, manager of retail relations; Steve Buckingham, director of A&R and

Shelton's producer; Shelton; Roy Wunsch, senior VP of Nashville operations; Mary

Ann McCready, former VP of sales and product development; Joe Casey, VP of
promotions; and Jim Carlson, director of product marketing.

NASHVILLE The West Virgin-
ia Department Of Culture And
History has released a major col-
lection of native folk music on its
Elderberry Records label. All the
41 cuts on the double album are
from live recordings made dur-
ing the annual Vandalia Gather-
ings.

A Vandalia Sampler, 1977-87,”
the album features perfor-
mances by 65 West Virginia folk

West Virginia Releases
Folk Music Gollection

musicians, including Elmer Bird,
“The Banjo Man From Turkey
Creek’’; hammered dulcimer ex-
pert Russell Fluharty; the Morris
Brothers; Aunt Jennie Wilson;
Jenes Cotrell; and flat-picking
guitarist Robert Shafer.

Details on the album, which re-
tails for $12.50, are available
from the West Virginia Depart-
ment Of Culture And History at
304-348-0162.

Called “The Music Never Dies:

CASSETTE DUPLICATION

RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS

PRINTING - TYPESETTING

o °CUSTOM PR(SSIN(}_‘

2832 SPRINGROVE AVENUE
CINCINNATI, OHIO 45225
1513) 6818400

FOR WEEK ENDING JANUARY 14, 1989

Billboard.

©Copyright 1989, Billboard Publications, Inc

™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher

E Compiled from a national sample of retail store E
= x e e and one-stop sales reports. = x o R
NP AR s8] 5|8
2| 9| 3| ¢ | aRmsT TITLE 2| & | 5| ¢ | aRmstT TITLE
= 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)® = S ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
% NO.1 & % 39 41 37 9 BARBARA MANDRELL cariToL 90416 (8.98) (CD) I'LL BE YOUR JUKEBOX TONIGHT
@ 1 2 24 RANDY TRAVIS A WARNER BROS. 25738 (8.98) (CD) 10 weeks at No. One oLb8Xx 10 4 | 40 | 41 14 PATTY LOVELESS mca 42223 (8.98) (CD) HONKY TONK ANGEL
2 2 1 13 RICKY VAN SHELTON @ coLumsia 44221 /CBS (CD) LOVING PROOF 41 4 42 21 KIM CARNES mca 42200 (8.98) (CD) VIEW FROM THE HOUSE
3 3 3 17 K.T. OSLIN ® rca 8369 (8.98) (CD) THIS WOMAN 51 50 40 RICKY SKAGGS EPIC 40623/CBS (CD) COMIN' HOME TO STAY
8 5 o | e A oros. 6.95 (D) BUENAS NOCHES FROM A LONELY ROOM (@3)| 45 | 43 | 7 | NANCIGRIFFITH mcaa2255 8.98) €0) ONE FAIR SUMMER EVENING
5 5 4 35 REBA MCENTIRE Mca 42134 (8.98) (CD) REBA a4 43 46 | 151 | ALABAMA A RCAAHL1-7170 (8.98) (CD) GREATEST HITS
@ 8 8 21 | THE JUDDS @ Rca/CURB 8318.1/RCA (8.98) (CD) GREATEST HITS 45 | 39 | 34 | 63 | BILLY JOE ROYAL ATLANTIC AMERICA 90658-1/ATLANTIC (8.98) (CD) THE ROYAL TREATMENT
7 6 6 13 WILLIE NELSON coLumBia 44331/CBS (CD) WHAT A WONDERFUL WORLD 46 42 45 35 K.D. LANG siRe 25724/WARNER BROS. (8.98) (CD) SHADOWLAND
8 7 7 27 HANK WILLIAMS, JR. ® WARNER/CURB 25725/WARNER BROS. (8.98) (CD) WILD STREAK 47 47 4 27 SOUTHERN PACIFIC waRNER BROS. 25609 (8.98) (CD) ZUMA
9 9 9 42 | GEORGE STRAIT @ mca 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 48 | 46 | 47 | 13 | THE BELLAMY BROTHERS MCA/CURB 42224/MCA (8.98) (CD) REBELS WITHOUT A CLUE
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@ 18 17 | 97 RICKY VAN SHELTON @ coLumsia 40602/CBS (CD) WILD EYED DREAM 5 |59 [ 73 | 91 THE JUDDS A RCA/CURB 5916-1/RCA (8.98) (CD) HEARTLAND
18 17 18 13 THE CHARLIE DANIELS BAND EepiC 44324/CBS (CD) HOMESICK HEROES 57 57 60 74 PATSY CLINE @ mca 12(8.98) GREATEST HITS
19 [ 20 | 20 | 24 DAN SEALS cariToL 46976 (8.98) (CD) RAGE ON 58 | 5 | 64 | 101 | HANK WILLIAMS, JR. ® waARNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK “LIVE”
20 | 19 | 19 | 37 | RODNEY CROWELL coLUMBIA 42076/CBS (CD) DIAMONDS & DIRT 59 | 58 [ 57 | 28 | CANYON 16THAVENUE 70552 (8.98) | GUESS | JUST MISSED YOU
21 21 22 11 THE STATLER BROTHERS MERCURY 834 626 (CD) THE STATLERS GREATEST HITS 60 62 70 50 LYLE LOVETT Mca/CURB 42028/MCA (CD) PONTIAC
@)| 2 | 23 | 76 | KT.OSLIN ®rcassza.1 @.98) co) 80'S LADIES 61 | 69 | — | 126 mmgggg‘z‘;ﬁ; R o 505, (.95) (CD) GREATEST HITS, VOLUME Il
23 22 21 60 KATHY MATTEA MERCURY 832 793-1 (CD) UNTASTED HONEY 62 | 64 59 42 CHARLEY PRIDE 16TH AVENUE 70551 (8.98) I'M GONNA LOVE HER ON THE RADIO
2 23 24 8 STEVE EARLE UNI 7/MCa (8.98) (CD) COPPERHEAD ROAD 63 | 71 74 | 183°| ALABAMA AZRca AHL1-4939 (8.98) (CD) ROLL ON
@ 25 126 | 31 ALABAMA @ rca 6825R (9.98) (CD) ALABAMA LIVE NEW) 1 GARY STEWART HIGHTONE 8014 (8.98) BRAND NEW
26 | 26 [ 27 | 134 | RANDY TRAVIS A2 waRNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 65 | 66 ] 72 4 BUCK OWENS capiToL 91132 (8.98) (CD) HOT DOG
2] | 28 | 31 | 68 | GEORGE STRAIT & mca 42035 (8.98) (CD) GREATEST HITS, VOL. 2 NEW)D 1 KENNY ROGERS Rca 8371 (8.98) (CD) GREATEST HITS
28 27 25 34 SWEETHEARTS OF THE RODEQ coLUMBIA 40614/CBS (CD) ONE TIME, ONE NIGHT @ RE-ENTRY 56 ALABAMA A RCA 6495-1 (8.98) (CD) JUST US
@ 33 32 30 KEITH WHITLEY Rca 64941 (8.98) (CD) DON'T CLOSE YOUR EYES 68 65 65 8 ALABAMA RCA 7014-1 (8.98) (CD) ALABAMA CHRISTMAS
30 | 29 | 30 | 13 | ANNE MURRAY CAPITOL 48764 (8.98) (CD) AS 1AM 69 | 67 | — | 130 | DWIGHT YOAKAM ® @98 @) GUITARS, CADILLACS, ETC., ETC.
31 | 30 | 39 | 8 | REBAMCENTIRE ®wmcas979898) o) GREATEST HITS Ol O R B R e T TRIO
32 32 29 17 T. GRAHAM BROWN capiToL 48621 (8.98) (CD) COME AS YOU WERE n 55 53 25 MEL MCDANIEL CAPITOL 48058 (8.98) (CD) NOW YOU'RE TALKIN'
3 34 35 12 SAWYER BROWN cAPITOL/CURB 904 17/CAPITOL (8.98) (CD) WIDE OPEN 72 12 66 21 g&ﬂg{g‘g?&gg &(‘CDD)OLLY PARTON & ONCE UPON A CHRISTMAS
kL 31 28 14 LEE GREENWOOD mca 42219 (8.98) (CD) GREATEST HITS VOLUME TWO 3 63 69 78 HIGHWAY 101 warNER BROS. 25608-1 (8.98) (CD) HIGHWAY 101
35 [ 36 | 40 77_ HANK WILLIAMS, JR. A WARNER/CURB 25593-1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE I 61 62 | 82 DWIGHT YOAKAM @ RePRISE 2556 7/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE
36 | 35 | 36 | 34 | SKIP EWING mca 42128 (8.98) (CD) THE COAST OF COLORADO 75 | 68 | 68 9 THE JUDDS RCA/CURB 6422-1/RCA (8.98) (CD) CHRISTMAS WITH THE JUDDS
37 | 38 | 38 | 23 | THE FORESTER SISTERS waRNER BROS. 25746 (5.98) (CD) SINCERELY | (T Albums with the greatest sales gains this week. (CD) Compact disk available. » Recording Industry Assn. Of America (RIAA)
# | 7 | 3 [ 1| THEORSERT OSE BAND wcum e oo o RUNNING | st o o 5850 e ot for e L il s, it st i s
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o 5.. Compiled from a national sample of radio playlists. " S,_
oS | ES| 20| 4% o | 5| 2o | vE
Tw | Qu | g | =T TITLE ARTIST Tuw | Qu | ®g | xx TITLE ARTIST
=2 | 52 | w2 | 3G | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL £z | S% | ~F | TS| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 % & 51 | 50 | s4 | 7 | WHAT HE DOES BEST LYNN ANDERSON
@ ’ N 13 | CHANGE OF HEART 1 week at No. One E JUDDS N.LARKIN (T.SCHUYLER) MERCURY 872 220-7
SRl ) Roacumeerlo/RcA | | 53 | 45 | 43 | g | YOU'REGONNA MAKE HER MINE LIONEL CARTWRIGHT
2 | 3 | 6 | 14 | SHE'S CRAZY FOR LEAVING RODNEY CROWELL EEROWNS MITHICCARTIWREHTD)
LEROWN R CROWEN A CROWEFEC EAD) COLUMBIA 38 08080/CBS 53 | 58 | 68 | 5 | ROLLERCOASTER RUN (UPTOO SLOW, DOWN TOO FAST) MICHAEL JOHNSON
@ 4 10 9 DEEPER THAN THE HOLLER RANDY TRAVIS B.MAHER (H.PRESTWOOD) A 8748-7
K.LEHNING (P.OVERSTREET, D.SCHLITZ) WARNER BROS. 7-27689 2 | 53 | 30 | 19 | 'KNOW HOW HE FEELS © REBA MCENTIRE
a 6 9 15 | BLUE SIDE OF TOWN PATTY LOVELESS JBOWEN,R MCENTIRE (R.BOWLES, W.ROBINSON) MCA 53402
TBROWN (H.DEVITO, PKENNERLEY) MCA 53418 s | % | 28 | 13 | F.YOUAINT LOVIN gYOU AINT LIVINY GEORGE STRAIT
@ 7 12 | 13 | ALL THE REASONS WHY HIGHWA7Y21 01 JBOWEN,G.STRAIT (T.COLLINS) MCA 53400
PWORLEY £ SEAY (PCARLSON, BN.CHAPMAR) WARNER BROS, 727735 5 | 60 | 70 | 6 | LOOKWHAT WE MADE (WHEN WE MADE LOVE) & JONATHAN EDWARDS
@ 8 13 | 14 | HOLDON &ANELITT#EJ&ORNGER STEVE WMéer;,aE% W.WALDMAN,J.EDWARDS (D.LOGGINS, R.SMITH, M.CHAPMAN) MCA/CURB 53467/MCA
Sttt g s = GD| & | — | 2 | WHICHWAYDOIGO (NOW THAT I'M GONE) WAYLON JENNINGS
@ 9 16 10 WHRAJ;/ IJFP SAsz GGS (R.BYRNE. W.ROBINSON; EARL THOMASR((Z:E)ngg\; ). BOWENW_JENNINGS (J.MACRAE. 5.CLARK) 53476
EGORDY. R 1. SRUS%8 CLAE & d : s | 61 | & | 6 | EVERYTIME!GET TO DREAMIN JOSH LOGAN
0| 151 12 JBBUO'V‘VNIJQ'E vem'éosLEEw!vc‘G ’r‘ﬂYGE'.I'GEEé%VTMULLIS SKISCEV;ISIEJBG N.LARKIN,R.REYNOLDS (D.GOODMAN, J.BDETTERLINE. JR., J.CAPPS) CURB 10519
SONENSEWINE BEWIS METoT I® > 59 | s6 | 39 | 19 | 'LLLEAVETHIS WORLD LOVING YOU © RICKY VAN SHELTON
@|n || s | SN AoJrLé[)'flaEMschJ H ¢ ALABAMA S.BUCKINGHAM (W.KEM COLUMBIA 38-08022/CBS
——— : 0 | 64 | 22 | 5 | 'MINLOVE AND HE'S IN DALLAS MARIE OSMOND
10 1 2 14 HOLD ME & K.T. OSLIN P.WORLEY.E.SEAY (K.M.ROBBINS. R.LEIGH) CAPITOL/CURB 44 269/CAPITOL
H.SHEDD (K.T.OSLINY RCA 87257
61 51 56 6 IT WASN'T HIS CHILD SAWYER BROWN
1l s g | 16 | LONGSHOT @ BAILLIE AND THE BOYS RCHANCEY (SEWING) CAPITOL/CURS 44382Z/CAPITOL
K.LEHNING (D.SCHLITZ, G.SCRUGGS) A8631.7
62 | 65 | 77 | 5 | ! DONTWANT TOMENTION ANY NAMES BURCH SISTERS
@ 13 19 10 BIG WHEELS IN THE MOONLIGHT DAN SEALS D.JOHNSON (L.CORDLE. L.PALAS) MERCURY 872 324.7
K.LEHNING (8 MCDILL, D.SEALS) CAPITOL 44267
@ 68 _ 2 BIG LOVE THE BELLAMY BROTHERS
@ 15 20 10° | 'SANG DIXIE DWIGHT YOAKAM J.BOWEN,J.STROUD(D.BELLAMV) MCA/CURB 53478/MCA
PANDERSON (D.YOAKAM) REPRISE 7-277 15/WARNER BROS.
0 | 66 | 71 | 7 | ANEMPTYGLASS GARY STEWART
14 14 18 1 EARLY IN THE MORNING AND LATE AT NIGHT HANK WILLIAMS, JR. R.DEA,G.MIDDLEWORTH (G.STEWART, D.DILLON) HIGHTONE 507
B.BECKETT,H.WILLIAMS, JR..J.E NORMAN (T.SEALS. F.J.MEYERS) WARNER/CURS 7-277 22/WARNER BROS. WONOUCH RS AMEI o N DISTINE o
15 | 12 | 14 | 14 | LET'SGET STARTED IF WE'RE GONNA BREAK MY HEART  THE STATLER BROTHERS @D 91 | — | 2 | Shitomer ot ot COLUMBIA 38-08528/CBS
JKENNEDY (H.REID, D.REID. D.REID) MERCURY 870 681-7 I SO
16 21 10 LIFE AS WE KNEW IT KATHY MATTEA 12 85 4 M.LLOYD.P.DRAKE (C.F.HOUSE) CURB 10512
AREYNOLDS (W.CARTER, FXOLLER) MERCURY 872 082-7 SIDk OO onn SON WILLIANS
@ 18 22 13 BORDERLINE THE SHOOTERS 87 - 2 D.WILLIAMS.G_FUNDIS (G.NELSON, L.BOONE, P.NELSON) CAPITOL 44274
W.ALDRIDGE (W.ALDRIDGE) EPIC 34-08082/CBS TENNESSEE NIGHTS CRVSTAL GAYLE
19 | 23 | 11 | SINCERELY THE FORESTER SISTERS 80 | — | 2 E.PRESTIDGE.J.E.NORMAN (S.HARRINGTON, J BUCKINGHAM) WARNER BROS, 7-27682
Lo 0 AT e REAL OLD-FASHIONED BROKEN HEART & THE 'BAMA BAND
2 laln IT'S ALWAYS GONNA BE) SOMEDAY HOLLY DUNN 69 | 69 | 8 | 4 | 5 OHNSTONAJONNSTON (BMCDILL) MERCURY 872 150-7
 DUNN,C WATERS,W.PETERSON (H.DUNN, T.SHAPIRO, C.WATERS) MTM 72116 - oVE R GRAY & B50BB] LACE
@| 5 | % | & | \STILLBELIEVEIN YOU THE DESERT ROSE BAND 0| 70| 81| 5 | SO O & BOBBI LACE
PWORLEY,E.SEAY (C.HILLMAN, SHILL) MCA/CURB 53454/MCA oo
CHISELED IN STONE VERN
NT WAST ON THE BLUE WATSON n 59 41 21 v
@ 2| 25|10 Pv?mgv E szﬁv Egown (JRA%os It VAEDWER) wmﬁgya%os. 7-27692 EMONTCOMERN(ICOS DN DR COLUMBIAISE08003/C65
SPANISH E *
@)| 2 | 27 | 12 | PAINTTHE TOWN AND HANG THE MOON TONIGHT @ J.C. CROWLEY 72| 63 | 32 | 18 | SEANISH XS T CSINGLETON, ESNYDER) cod WILLIE NELSON
JLEO.LM.LEE (J.C.CROWLEY, J.W.ROUTH) RCA 8747-7
TUCKER 7 57 59 3 LET IT BURN JEFF CHANCE
@ 7|3 1 ?é%ﬂmmf (%ABR%ELRJONES. SHAPIRO) TAN(XAAPITOL 44271 J RSEEDOI(TRSE LR EHENFIES) ECREILOSIS
HEY HEART DEAN DILLON
8 | 33| 7 | JLYOUCRY o ecoyRAVEN | |@D| 7 | & | 4 | AECREE Douion Do 2as9s
MY BABY'S GONE & SAWYER BROWN
@ 29 35 8 jgﬁﬁém“\%sgdg‘-’?wo{%’f JFJ)ARREQ)MS CONWAYMIXV;;”“I 5 62 3 16 R.CHANCEY (D.LINDE) CAPITOL/CURB 44218/CAPITOL
STARTING ALL OVER AGAIN RAZZY BAILEY
*
% | o | 1z | SHEBEMNREOME OF 10U WSy | |6 | 7o | s | ¢ | SETSAS S,
TELLIT LIKE IT IS SAMMY SADLER
@ 31 37 9 L‘é?&l (S,QE';%,P JMOCGSUI’}Y GOODBYE AGAIN M%é&ﬁ:g?g’g% 90 - 2 J.MORRIS (G.DAVIS, L.DIAMOND) EVERGREEN 1088
DESPERATELY DON WILLIAMS
28 17 3 17 }SOTXEU'; FF,FO%?%%&%E s OVE?,‘?J ';"ZEEI; 8| 76 | 73 23 D.V%ELIAMS,G.FUNDIS (J.O'HARA, K.WELCH) CAPITOL 44216
@| 2 | 3 | 9 | YOUBABE MERLE HAGGARD * & & HOT SHOT DEBUT * * &
2 NOUESOUY OSATD B0 TR i NEWD | 1 | N R IO D T el MEADOR, RONOUNG RONNIE M e
f | . .MEA| 8
@ 34 42 6 HONEY | DARE YOU SOUTHERN PACIFIC d )
SOUTHERN PACIFIC_J.E.NORMAN (COOK. JENKINS, GIBSON, KARP. MCFEE) WARNER BROS. 7-27691 THAT OLD WHEEL JOHNNY CASH WITH HANK WILLIAMS, JR.
: - 80 75 52 17 J.CLEMENT (J.PIERCE) MERCURY 870 688-7
31 2 7 15 WE MUST BE DOIN’ SOMETHIN' RIGHT EDDIE RABBITT
RLANDIS (E.RABBITT, RNIELSEN) RCAB716-7 81 | 78 | 6 | 23 | RUNAWAY TRAIN co’ ROSANNE CASH
@ N ; BRIDGES AND WALLS THE OAK RIDGE BOYS R.CROWELL (JSTEWART) LUMBIA 38-07988/CBS
JBOWEN (RMURRAH, R VANWARMER) 5346 8 | 71 | 55 | 20 | 'VEBEEN LOOKIN'  NITTY GRITTY DIRT BAND
@ . ; I FEEL FINE SWEETHEARTS OF THE RODEO 1LEO (JJBBOTSON, JHANNA) WARNER BROS. 7-22750
S.BUCKINGHAM (J.LENNON, P.MCCARTNEY) COLUMBIA 38-08504/CBS 83 81 57 2 1 WISH THAT | COULD FALL IN LOVE TODAY BARBARA MANDRELL
@)| 4 | DONTYOU EVER GET TIRED (OF HURTING ME) RONNIE MILSAP | TCOUINSTFOSTER (RHOWARD) CAPTOL 44220
53 RMILSAP R GALBRAITH.T.COLLINS (H.COCHRAN) RCA 8746-7 s | 8 | 6 | 11 | WHEN KAREN COMES ARQUND © MASON DIXON
- e 5 RAININ' IN MY HEART * JOEL SONNIER B.LOGAN (BLACKWELL, BFISCHER, LEE, ORRALL) CAPITOL 44249
3 B HALVERSON.R BENNETT (J.WEST, J.MOORE) 8726-7 85 | 73 | 4 | 15 | NOTENOUGH LOVE TOM WOPAT
@ Ny 6 COME AS YOU WERE © T. GRAHAM BROWN J.CRUTCHFIELD (C.FARREN, F.KNOBLOCH) CAPITOL 44243
b AR A) CAPITOL 44273 NEWD | 1 | HELP MEGET OVER YOU © WAGONEERS
7 | »|a . SLOW PASSIN' TIME ANNE MURRAY E.GORDY.JR. (M.WAROEN) A&M 1261/RCA
3 K.LEHNING (BLACK, BOURKE, ROCCO) CAPITOL 44272 BEFORE YOU CHEAT ON ME ONCE ROBIN LEE
2 ¥ POWER PORIRIRPLAY 40 R R R
VA
a2 | — 2 ggu%”néuiﬁ?bmt&% KING Rlcco’L(JMBmga-&{;EzLJ/gg NEW)D 1 T.DEE (H.WILLIAMS) KILLER 114
O — O — o
43 63 4 NEW FOOL AT AN OLD GAME REBA MCENTIRE 89 84 65 14 OLD KIND OF LOVE RICKY SKAGGS
J BOWEN,R MCENTIRE (S.BOGARD, RGILES, $.STEPHEN) MCA 53473 R.SKAGGS (P.OVERSTREET) EPIC 34-08063/CBS
4 47 3 YOU STILL DO T.G. SHEPPARD %0 86 94 4 SO GOOD TO BE IN LOVE KAREN STALEY
8MONTGOMERY (LWILSON. CKELLY) COLUMBIA 39-08119/CBS J.BOWEN K.STALEY (K.STALEY) MCA 53470
1 21 1 18 WHEN YOU SAY NOTHING AT ALL & KEITH WHITLEY 9 89 _ 2 PHOTOGRAPHIC MEMORY BILLY MATA
G.FUNDIS K. WHITLEY (P.OVERSTREET, D.SCHLITZ) RCA 8637-7 B.GREEN (B.80YD) BGM 70188
SHENANDOAH YOU'LL BE THE FIRST TO KN LEE J. STEVENS
2 | 25 5 16 y&m%&g&%imms, THASELDEN) COLUMBIA 38-08042/CBS NEW)D 1 J.SHOFkER (E.COCSR:N. D.DILLg‘l. R.P&VTJER) REGAL 01
! GEORGE JONES THE LE MICHELLE LYNN
@ 4|4 5 QE‘H&.&TE!{%S'.‘I‘H&%) EPIC 34.08509/CBS NEW ) 1 D. MITCHEHE §W|LLY GHEYDE) MASTER 07
@ RESTLESS HEART AY THE PART ABOUT | LORIE ANN
“ | 3% |11 |1 %DEBng'S,DSEEN%IRFICKS.RESTLESS HEART (R.SHARP) RCA 8714.7 NEW)D 1 JsZIMMERnEA: (ERRIV NB 0 LOVE YOU SING ME 37
4 6 5 FROM THE WORD GO MICHAEL MARTIN MURPHEY o 85 74 15 |1 GIVE YOU MUSIC THE MCCARTERS
9 6 S.GIBSON,J.E.NORMAN (C.WATERS. M.GARVIN) WARNER BROS, 7-27668 PWORLEY.E.SEAY (D.ADKINS) WARNER BROS, 7-27721
.8 58 6 | MARRIED HER JUST BECAUSE SHE LOOKS LIKE YOU LYLE LOVETT 9% 82 88 4 SPELLING ON THE STONE UNKNOWN
T.BROWN, BWILLIAMS,LLOVETT (L.LOVETT) MCA/CURB 53471/MCA UNKNOWN (UNKNOWN) CURB 10522
ANYON NEW F SOUTHERN PACIFIC
a7 4 5 8 'T' gvz‘igF!EnggchEEfeL)INE 16TH AVENUE 70423 97 94 80 24 SOUTstRﬂﬁg:lEngJ.E%IGgEAN (J.MCFEE. A.PESSIS) WARNER BROS. 7-27790
s2 | 60 | 6 | JRAINWRECKOF EMOTION LORRIE MORGAN %8 | 9 | 9 | 6 | LKNOW THERE'S A HEART IN THERE SOMEWHERE CHRIS AUSTIN
B.BECKETT (J.VEZNER. A.RHODY) RCA 8638-7 G.BROWN (B.BURCH, J.D.HICKS) WARNER BROS. 7-27661
WN T ROAD TONIG NITTY GRITTY DIRT BAND MOE BANDY
35 15 4 PL?O [0} HIT!;'NQ J 5500 W, WAL(I’)M HT WARNER BROS. 7-27679 9 95 90 19 !d&%{o?(ﬁﬂESEASYA'(‘;gSBg you CURB 10513
HEARTBR EMMYLOU HARRIS CEE CHAPMAN & SANTA FE
@ 54 62 5 R.BEN&ET?,E.EAAR'F%SH(IEI.?!'ARR|S, P.KENNERLEY) REPRISE 7-27635/WARNER BROS. 100 | 97 18 8 E%Eg%%gﬂ&gf&ﬁ?&ﬂ&ﬁm C.BLACK, AROBERTS) CEE B 10518

O Products with the greatest airplay this week. ® Videoclip availability. e Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units, A RIAA certification for sales of 1 million units.
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— Billboard. Hor COUNTRY SINGLES..

A ranking of the top 30 country singles by sales with reference to each
title's position on the main Hot Country Singles chart.

“Acceptance is finally coming for these guys,” adds MD Mark Lewis,
WYNE Appleton, Wis. “They’ve been building gradually over several re- 18 | 19
leases, and this one should really do it for them.”

Lewis also points to strong gains for George Jones’ remake of Johnny
Horton’s 1956 top 10 classic, “I'm A One Woman Man” (Epic), which moves 2 | 1
to No. 43. “This is one of those classic kind of Jones songs that nobody else

Just Because She Looks Like You” (MCA/Curb). “It’s doing very well.”
PD Mark Tudor, WLVK Charlotte, N.C,, is sold on Fairground Attrac- 27 |2z
tion’s “Perfect.” “We're adding it right away; that girl sure can sing, and

(Curb). “It’s great to have the Killer back. This record is short and to the
point, a real one-two punch.”

SALES £g
25 |28 | Tiree ARTIST 52
g |sg | M 22
1 1 | SHE'S CRAZY FOR LEAVING RODNEY CROWELL | 2
. ] 2 | 4 | DEEPER THAN THE HOLLER RANDY TRAVIS | 3
by Marie Ratliff
b 3 2 | CHANGE OF HEART THE JUDDS | 1
IT’S AS GOOD a radio record as we’ve had in the last five years. It just 4 3 | HOLD ME K.T.OSLIN | 10
knocks me out,” says MD Ken Carlile, WTVY Dothan, Ala., of Lorrie
Morgan’s RCA debut single, “Trainwreck Of Emotion.” > ! BLUE SIDE OF TOWN PATTY LOVELESS | 4 |
“A real sleeper,” adds MD Chris Michaels, WDSY Pittsburgh. “We get 6 9 | ALL THE REASONS WHY HIGHWAY 101 5
alot of male phon‘es on this 1;’ec0rd. I predict it will goa long way in estab— 7 6 | WHEN YOU SAY NOTHING AT ALL KEITH WHITLEY | 41
lishing her recording career.” Morgan, whose song is charted at No. 48, is —
married to RCA artist Keith Whitley, who had Billboard’s 1988 top country 8 | 16 | EARLY IN THE MORNING AND LATE AT NIGHT HANK WILLIAMS, JR. | 14
single with “Don’t Close Your Eyes.” Morgan is also the daughter of the 9 | 11 | LONG SHOT BAILLIE AND THE BOYS | 11
late Grand Ole Opry star George Morgan, whose “Candy Kisses” was a
No. 1 record 40 years ago. 10 | 15 | SONG OF THE SOUTH ALABAMA | 9
“Our No. 1 request item right now is the Oak Ridge Boys’ ‘Bridges And 11 5 | MAMA KNOWS SHENANDOAH | 42
Walls’ [MCA],” continues Michaels. “Their last single was so strong; this
one is so different, and it’s also a very powerful record.” The Oaks are P e B LGS PAUL OVERSTREET | 28
charted at No. 32. 13 | 13 | WHAT I'D SAY EARL THOMAS CONLEY 7
’ . 3 14 | 10 | WE MUST BE DOIN' SOMETHIN’ RIGHT EDDIE RABBITT | 31
SOUTHERN PACIFIC continues to broaden its appeal with “Honey 1
Dare You” (Warner Bros.), charted at No. 30. “It’s really taking off,” says 15 | 20 | HOLD ON (A LITTLE LONGER) STEVE WARINER | 6
MD Dale Jones, WDZQ Decatur, Il. “They recently did a listener-apprecia- 16 | 14 | LET'S GET STARTED IF WE'RE GONNA... THE STATLER BROTHERS | 15
tion show for us and impressed a lot of people."
17 | 8 | ATENDERLIE RESTLESS HEART | 44

I SANG DIXIE

DWIGHT YOAKAM 13

YOU BABE

MERLE HAGGARD 29

LIFE AS WE KNEW IT

KATHY MATTEA 16

SKIP EWING 8

DAN SEALS 12

WILLIE NELSON 72

VERN GOSDIN 71

GEORGE STRAIT 55

; PR 1 21 | 24 | BURNIN' A HOLE IN MY HEART
can sing quite like him.
“Jones goes back to his roots on this one,” says MD Jim Gibb, KTPK 22 | 25 | BIG WHEELS IN THE MOONLIGHT
Topeka, Kan. “It takes you back nostalgically to the early days of country, 23 | 18 | SPANISH EYES
when he first got on the radio. It’s just great.”
24 | 21 | CHISELED IN STONE
BEGIONAL REACTIONS: “Lyle Lovett is back in the country groove,” 25 | 23 | IF YOU AIN'T LOVIN' (YOU AIN'T LIVIN')
says MD Randy Chapman, KALF Red Bluff, Calif., of “I Married Her
26 | 26 | FLL LEAVE THIS WORLD LOVING YOU

RICKY VAN SHELTON 59

MY BABY'S GONE

SAWYER BROWN 75

. . ; 9 o 28 | 28 | SHE REMINDED ME OF YOU MICKEY GILLEY | 26

the acoustical guitar work is great. It's a sleeper,” Tudor says.
PD Lew Dobbins, WKKW Clarksburg, W.Va,, likes the Ronnie Mc- 29 | 29 | IFEELFINE SWEETHEARTS OF THE RODEO | 33
Dowell-Jerry Lee Lewis pairing on “Never Too Old To Rock 'N’ Roll” 30 | — | SINCERELY THE FORESTER SISTERS | 18

COUNTRY SINGLES
BY LABEL

A ranking of labels by the
number of titles they have
on the Hot Country Singles chart.

MCA (11) 15
MCA/Curb (4)

RCA (13) 15
A&M (1)
RCA/Curb (1)

WARNER BROS. (12) 15
Reprise (2)

Warner/Curb (1)

CBS 14
Columbia (10)
Epic (4)

CAPITOL (10)
Capitol/Curb (3)

CURB

MERCURY

MTM

16TH AVENUE

AIRBORNE

ATLANTIC
Atlantic America (1)

BGM
EVERGREEN
HIGHTONE
KILLER
MASTER
REGAL

SOA

SING ME
SIX-ONE-FIVE
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COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

| MARRIED HER JUST BECAUSE SHE LOOKS LIKE
YOU (Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
| SANG DIXIE (Coal Dust West, BMI) WBM

{ STILL BELIEVE N YOU (Bar None, BMI/Bug, BMI)
{ WISH | WAS STILL IN YOUR DREAMS (Tree,
BMI/Cross Keys, ASCAP) HL

| WISH THAT | COULD FALL IN LOVE TODAY
(Beechwood, BMI) WBM

{F YOU AIN'T LOVIN' (YOU AIN'T LIVIN)
(Beechwood, BMI) WBM

'LL LEAVE THIS WORLD LOVING YOU (Tree, BMI)

I'M A ONE WOMAN MAN (Cedarwood, BMI) WBM
I'M IN LOVE AND HE'S IN DALLAS (Irving, BMI/SBK
April, ASCAP/Lion Hearted, ASCAP) HL

IT WASN'T HIS CHILD (Acuff Rose)

(IT'S ALWAYS GONNA BE) SOMEDAY (Lawyer's
Daughter, BMI/Terrace, ASCAP/Cross Keys,
ASCAP/Tree, BMI) HL/CPP

IT'S GONNA BE LOVE (Artist Gold, ASCAP)

I'VE BEEN LOOKIN' (Unami, ASCAP/Jetfwho,
ASCAP/Bughouse, ASCAP) CPP

THE LAST ROSE (A Team, ASCAP)

LET IT BURN (Millhouse, BMi/SBK Combine, BMI) HL
LET'S GET STARTED IF WE'RE GONNA BREAK MY
HEART (Statler Brothers, BMI) CPP

THE LETTER (Ben Hall, ASCAP/Texas Wedge, ASCAP)
LIFE AS WE KNEW IT (Silverline, BMI/Lucrative,
BMI/Bug, BMi) WBM

LONG SHOT (Don Schiitz, ASCAP/Irving, BMI/Almo,
ASCAP) HL/CPP

LOOK WHAT WE MADE (WHEN WE MADE LOVE)
(MCA, ASCAP/Patchwork, ASCAP/Desert Rose, BMI)

LOVE HELPS THOSE (Scarlet Moon, BMI)

LOVE IS ON THE LINE (Milene, ASCAP) CPP
MAMA KNOWS (SBK April, ASCAP/Music City,
ASCAP/Millhouse, BMI) HL

MEN WITH BROKEN HEARTS (Fred Rose, BMI)
MY BABY'S GONE (SBK Blackwood, BMI/Dennis
Linde, BMI) HL

NEVER TOO OLD TO ROCK ‘N’ ROLL (Tree,
BMI/Strawberry Lane, BMI/Cross Keys, ASCAP/Karen
Ann, ASCAP)

NEW FOOL AT AN OLD GAME (Chappell,
ASCAP/Dejamus, ASCAP) HL

NEW SHADE OF BLUE (Long Tooth, BMi/Endless
Frogs, ASCAP)

NOT ENOUGH LOVE (MCA, ASCAP/Farren Square,
ASCAP/Colgems-EMI, ASCAP/A Little More Music ,
ASCAP) HL/WBM

ASCAP) HL 95 | GIVE YOU MUSIC (Sweet Tater Tunes, ASCAP) 4
10 HOLD ME (Wooden Wonder, SESAC) HL 27 1 JUST CALLED TO SAY GOODBYE AGAIN (SBK April,
6 HOLD ON (A LITTLE LONGER) (Steve Wariner, ASCAP/Butler's Bandits, ASCAP/SBK Blackwood, 13
5 ALL THE REASONS WHY (Warner-Tamerlane, BMI/Irving, BMI) CPP BMI/Larry Butier, BMI) HL 2
BMI/Sportsman, BMI/Warner-Refuge, ASCAP/Macy 30 HONEY | DARE YOU (Midget's Fist, ASCAP/Bob-A- 99 1 JUST CAN'T SAY NO TO YOU (Dawn Breaker, BMI) P
Place, ASCAP) WBM Lew, ASCAP/Maypop, BMI/Long Tooth, BMI) WBM KL
87 BEFORE YOU CHEAT ON ME ONCE (Ensign, 62 | DON'T WANT TO MENTION ANY NAMES (Jack & 54 | KNOW HOW HE FEELS (Maypop, BMI/Alabama
BMI/Famous, ASCAP/Blue Moon, ASCAP) CPP Bill, ASCAP/Amanda-Lin, ASCAP/Alabama Band, Band, ASCAP) WBM
g ::g ";X“’EEE E’S’el":%g"::m :Is_f::% RO ASCAP) HL/WBM 1 KNOW THERE'S A HEART IN THERE SOMEWHERE 55
ASCAP/Ranger Bab, ASCAP,/Pink Pig, BMI) HL 33 | FEEL FINE (SBK Blackwood, BMI/ATV, BMI) HL (Ensign, BM1/Tom Collins, BMI) 5
4 BLUE SIDE OF TOWN (Almo, ASCAP/Littie HL
Nemoy/Irving, BMI) CPP 43
e ... | HOT COUNTRY SINGLES ACTION :
32 BRIDGES AND WALLS (Tom Collins, BMI/Song
Pantry, ASCAP/VanWarmer, ASCAP) 51
8 BURNIN' A HOLE IN MY HEART (Acuff-Rose,
BMI/Milene, ASCAP) CPP RADIO MOST ADDED 1
1 CHANGE OF HEART (Caseyem, BMI/Kentucky BRONZE/
Sweetheart, BMI) GOLD SILVER  SECONDARY TOTAL TOTAL 70
71 CHISELED IN STONE (Hookem, ASCAP/Hidden Lake, ADDS ADDS ADDS ADDS 8
BMl) CPP 29 REPORTERS 59 REPORTERS 65 REPORTERS 153 REPORTERS
3 COME AS YOU WERE (Dropkick, BMi/SBK Blackwood, WHO YOU GONNA BLAME. .. o
BMI) HL VERN GOSDIN coLumeia 1 8 15 24 34 7
3 DEEPER THAN THE HOLLER (Scarlet Moon,
BMI/Screen Gems-EMI, BMi/Don Schlitz, a:;fgmﬁsz?NE%OMCA 2 8 13 23 52 =
ASCAP/MCA, ASCAP) HL/WBM %
78 DESPERATELY (Cross Keys, ASCAP) HL FROM A JACK TO A KING 1
21 DON'T WASTE IT ON THE BLUES (Wrensong, RICKY VAN SHELTON coLumgia 4 6 7 17 119
ASCAg/MiIIer'S Daughter, ASCAP/Love This Town, OLD COYOTE TOWN 1
ASCAP) WBM
3 DONT YOU EVER GET TIRED (OF HURTING ME) D SO e . E B/ e/ 5
(Tree, BMI) HL NEW FOOL AT AN OLD GAME
49 DOWN THAT ROAD TONIGHT (Jeffwho, ASCAP/Bug, REBA MCENTIRE mca 3 5 8 16 115 HL
:MSI/Mop;ge, BMI/Wamer-Elekltr;-l«sglum, BMI/Moon DOWN THAT ROAD TONIGHT 28
tars, BMI1/Screen Gems-EMI, BMI) WBM
14 €ARLY IN THE MORNING AND LATE AT NIGHT (WB, NITTY GRITTY DIRT BAND we e g e & 4 :;
ASCAP/Two Sons, ASCAP/Morganactive, ASCAP/You BIG LOVE
&1, ASCAP) CPP/WBM BELLAMY BROTHERS mca/curs 0 3 11 14 43 88
64 AN EMPTY GLASS (Forest Hills/Tree, BMI) HL
o et LA G AL ggngE:Ls gi\'(‘l!g}v::nsum 8R0S 0 5 9 14 32 ®
38 FROM A JACK TO A KING (Dandelion, BMI) DON’T YOU EVER GET TIRED B
45 FROM THE WORD GO (Tree, BMI) HL RONNIE MILSAP rca 0 5 7 12 133
100 GONE BUT NOT FORGOTTEN (Bobby Fischer,
ASCAP/Serenity Manor, ASCAP/Chriswald, VViIéP():E E%ESTAS’:ER fos 0 a 7 11 16 »
ASCAP/Hopi Sound, ASCAP) 97
50 HEARTBREAK HiLL (Sorghum, ASCAP/Irving, BMI) Radio Most Added is a weekly national compilation of the ten records most added to the playlists
86 HELP ME GET OVER YOU (Hollywood Avenue, BMI) of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 85
74 HEY HEART (SBK Blackwood, BMI/Larry Butier, BMI) cally as changes are made, or is available by sending a self-addressed stamped envelope to:
HL Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
23 HIGHWAY ROBBERY (Cross Keys, ASCAP/Tree, 67
BMI/Jack & Bill, ASCAP/Mc Bec, ASCAP/Terrace,

OLD COYOTE TOWN (Warner-Tamerlane, BMI/Believus
Or Not, ASCAP/WB, ASCAP/Make Believus,

(=g

ASCAP/Screen Gems-EMI, BMI)

OLD KIND OF LOVE (Scarlet Moon, BMI) WBM
PAINT THE TOWN AND HANG THE MOON TONIGHT
(Crowman, ASCAP/Warner.Elektra-Asylum,
BMI/Kansas By The Sea, ASCAP) WBM
PHOTOGRAPHIC MEMORY (Bill Butier, BM1/Bill Green,
BMi)

RAININ' IN MY HEART (Excellorec, BMI)

69 REAL OLD-FASHIONED BROKEN HEART (Jack & Bill,

ASCAP) HL

53 ROLLER COASTER RUN (UP TOO SLOW, DOWN TOO

FAST) (Lawyer's Daughter, BM1)
RUNAWAY TRAIN (Bugle, BMI/Bug, BMI) HL

81
94 SAY THE PART ABOUT ) LOVE YOU (Milene, ASCAP}
2%

SHE REMINDED ME OF YOU (SBK April, ASCAP/Ides
Of March, ASCAP/New and Used, ASCAP) HL

SHE'S CRAZY FOR LEAVING (Granite, ASCAP/Coolwel,
ASCAP/Chappell & Co., ASCAP) HL

18  SINCERELY (Liason, BMI/Irving, BMI/Liason Two,

BMI) HL/CPP

37 SLOW PASSIN' TIME (Chappell & Co., ASCAP/Serenity

Manor, ASCAP/R.M.B., ASCAP/Bibo, ASCAP/Robin
Hill, ASCAP) HL

90 SO GOOD TO BE IN LOVE (AMR, ASCAP)

SONG OF THE SOUTH (Jack & Bill, ASCAP) HL
SPANISH EYES (Screen Gems-EMI, BMI) WBM
SPELLING ON THE STONE (LS, ASCAP)

STARTING ALL OVER AGAIN (Muscle Shoals, BMI)
TELL IT LIKE IT {S (Conrad, BMI)

A TENDER LIE (With Any Luck, BMI)

TENNESSEE NIGHTS (WB, ASCAP/Sante Fe,
ASCAP/Warner-Tamerlane, BMI/Duck Songs, BMI)
THAT OLD WHEEL (Do-Tel, ASCAP)

TIL YOU CRY (Chappell & Co., ASCAP/EEG, ASCAP)
HL

TRAINWRECK OF EMOTION (Wrensong,
ASCAP/Headless Horseman, BMI)

WE MUST BE DOIN' SOMETHIN' RIGHT (Eddie
Rabbitt, BMI/Englishtown, BMI)

WHAT HE DOES BEST (Screen Gems-EMI,
BMI/Writer's Group, BMI/Bethlehem, BMI) WBM
WHAT "D SAY (Rick Hall, ASCAP/Alabama Band,
ASCAP) WBM

WHEN KAREN COMES AROUND (Jobete,
ASCAP/Bobby Fischer, ASCAP/Twin Compulsions,
ASCAP/Zomba, ASCAP) CPP

WHEN YOU SAY NOTHING AT ALL (Screen Gems-EMI,
BMi/Scarlet Moon, BMI/MCA, ASCAP/Don Schiitz,
ASCAP) HL/WBM

WHICH WAY DO | GO (NOW THAT I'M GONE)
{Intersong, ASCAP/Hide-A-Bone, ASCAP)

WHO YOU GONNA BLAME IT ON THIS TIME (Tree,
BMI/Hookem, ASCAP)

YOU BABE (Acuff-Rose, BMI) CPP

YOU STILL DO (Zomba, ASCAP/Makin' Song, ASCAF)
YOU'LL BE THE FIRST TO KNOW (Larry Butler,
BMI/SBK Blackwood, BMi/Tree, BMI/Southwing,
ASCAP)

YOU'RE GONNA MAKE HER MINE (Silverline, BM!)
WBM

are listed for piano/vocal sheet music copies

SHEET MUSIC AGENTS

and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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Rock’N’Roll Merchandiser Bows Swankier Duds
Great Southern Co. Sells Beverly Hills High Apparel

BY JIM BESSMAN

NEW YORK Rock’'n’roll mer-
chandise is still its bread and but-
ter, but Great Southern Co. is
branching out with Beverly Hills
(Calif.) High School-licensed ap-
parel, garb more suited to swank
Rodeo Drive retail establishments
than to record stores.

The Macon, Ga.-based firm,
which had previously expanded
from its long-successful business
of marketing rock-artist and -tour
merchandise into movie-related
goods, has teamed with 20th Cen-
tury Fox for its newest venture,
sportswear and athletic wear tar-
geted at high-schoolers desiring to
emulate their stylish, well-heeled
Beverly Hills High peers.

“This gives us the creative out-
let to show what we’re capable of
putting together,” says Great
Southern VP of marketing Paul
Kallush. “We’ve gone from strict-
ly tour merchandising for rock

DIVIDER CARDS

SIZES AVAILABLE

CHECK OUR PRICES!

Direct from Manufacturer

Call

(201) 470-8000
(212) 244-4060
1-800-631-7061 Outside N.J

Or Write

PRIMEX PLASTICS CORPORATION
65 River Drive. Garfield N.J. 07026

Special Volume Rates

bands to encompass entertainment
merchandising for movies and indi-
vidual stars, from T-shirts and
posters to a whole clothing line in
the fashion area.”

The Beverly Hills High/Great
Southern tie-in results from a pre-
vious licensing relationship with
Fox, Kallush says. The studio ac-
quired the rights to the Beverly
Hills High School trademark in ex-
change for guaranteeing 60% of
the royalities to the school district.
Kallush says Great Southern will
donate part of its profits to the

Save The Children Foundation.

“Since the concept was geared
to kids, they [Fox] figured we had
our hands on the pulse of that mar-
ket,” Kallush says, adding that the
designer of Great Southern’s Bon
Jovi T-shirts was chosen to create
the brightly colored BHHS cloth-
ing now being readied for the fall
season, Kallush says.

“We've never sold coordinates
at Great Southern, just tops,” Kal-
lush says. “But this line has coor-
dinate pants with tops, so we're
looking to sell strictly to depart-

ment stores, like Bloomingdale’s.
Up to now, our focus has been with
record stores and video stores,
though our Roger Rabbit T-shirt
has gone to department stores.
But record stores don’t have the
facilities to handle such a full line
of fashion clothing.”

Kallush stresses that there will
be no cutback in Great Southern’s
traditional product and dealer
base, which recently expanded into
movie theaters with in-theater re-
tailing of “U2 Rattle And Hum’' T-
shirts.

Anz. Club, Wherehouse Pair Promos

BY EDWARD MORRIS

NASHVILLE Both parties are en-
thusiastic about the continuing series
of cross promotions between Toolies
Country Saloon And Dance Hall in
Phoenix, Ariz., and the city’s 12
Wherehouse Entertainment record
stores.

Since the start of the cooperative
activities in 1987, any country act
booked into Toolies is assured of ex-
tra exposure at Wherehouse through
in-store appearances, print ads, con-
cert poster exposure, store discounts,
and special album displays.

The tie-in “brings a lot of people to
my stores who didn’t deal with us be-
fore,” asserts Wherehouse’s Arizona
district manager, Tim Tynan. ‘“Too-
lies is a great country club. For us, it
has exposed a huge market in Phoe-
nix.”

Bill Bachand, owner of the 1,200
capacity nightelub, says radio station
KNIX is also regularly involved in
the cross promotions,

Each week Bachand books a major-

America's Largest
CD Distributor

Guaranteed Overnite Delivery

Anywhere In The U.S. At No
Extra Charge To You!

-SERVICE- 100% computerized inventory. The order
you place is the order you get. No disappointments!!
-PRICE- Low everyday prices, incredible weekly sales!
«FILL- Best fill in the industry!

CALL NOW FOR A FREE CATALOG

New York
(242) 547-3737

Connecticut
(203) 798-65%90

Toll Free
(800) 824-0079

DEALERS ONLY

Los Angeles
(243) 388-9834

FAX
(203) 798-8852

label act. He does not, however, at-
tempt to arrange in-stores for all of
them: “We don’t like to do it too of-
ten—maybe once every two months.
Otherwise it takes a little of the pro-
motional value away.”

Lead time is also crucial in deciding
on in-stores, Bachand says: “If I book
an act a month out instead of three
months out, it just doesn’t give us a
lot of time to do advance planning.”

Tynan and Bachand agree that last
July’s appearance by SKB was the
most successful cross-promotion yet.
Although the trio was little known in
Phoenix at the time, it drew just un-
der 100 people to its preconcert in-
store appearance at the Maryvale
Wherehouse outlet. The appearance
was heralded by announcements on
KNIX and through fliers passed out
at Toolies and Wherehouse.

As an incentive to attend the in-
store, Toolies offered free SKB con-
cert tickets to the first 40 people who
came in. SKB contributed T-shirts for
Toolies to give away the week before
the group’s concert there. SKB flats
and posters were displayed in the
Maryvale Wherehouse windows and
with the SKB “No Easy Horses” al-
bum exhibit inside.

A similar in-store for Dan Seals is
scheduled for Jan. 12.

While Ricky Van Shelton did not do
an in-store for his November date at
Toolies, Wherehouse put in extra
Shelton stock and highlighted it with
a poster. “As a result,” Bachand re-
ports, “Ricky Van Shelton sales were
up, especially after the show.”

All Wherehouse stores in Phoenix

display the 2-by-3-foot Toolies com-
ing-attraction posters in their win-
dows, Tynan says.

Reciprocally, according to Bach-
and, “I will often pass out Where-
house coupons on a weekend night,
say for a free video rental or for $1
off on a featured album. When we do
promotions with the artists, I will
chip in and help advertise that they’ll
be at Wherehouse to celebrate their
concert at Toolies.”

Bachand bought the original Too-
lies in 1984 and moved it into its pres-
ent, larger location in 1986. In addi-
tion to its ticketed acts, Toolies occa-
sionally brings in new major-label
acts for free shows. Among these
have been A&M’s Wagoneers and
Warner Bros.’ the McCarters. Ticket-
ed acts that have appeared at the
club in recent months include Michael
Johnson, Gary Morris, Larry Boone,
New Grass Revival, T. Graham
Brown, Earl Thomas Conley, Rest-
less Heart, the Bellamy Brothers,
Mel McDaniel, Michael Martin Mur-
phey, Holly Dunn, Asleep At The
Wheel, and Shelton.

All of Toolies’ activities with Wher-
ehouse are coordinated through
Tynan. Of the 12 Phoenix stores,
Tynan says, three are “very strong”
country outlets and “two or three
others” are ‘“good” ones. He adds
that he is “instantly available” to any
act playing Toolies that wants to
work with Wherehouse.

“We're the biggest country bar in
town,” Bachand summarizes, “and
they’re the biggest record store. So
it's a nice marriage.”

Follow-up On Vid Play Shows Some Changes

Indie Attitudes At MTV Revisited

BY BRUCE HARING

I.AST YEAR, Grass Route detailed
some independent label complaints
regarding MTV’s programming poli-
cies. Several companies charged that
independent product was being
shunted aside on the video channel in
favor of major-label releases.

So, when an independent label tele-
phoned Grass Route in December to
complain that MTV hadn’t improved
its track record on independent prod-
uct since our original story, we asked
several labels about the state of their
relations with the video channel gi-
ant. The survey results: While it’s

still hard to get an independent video
aired, MTV appears to be doing an ac-
ceptable job of servicing new inde-
pendent product, according to the la-
bels contacted.

The surveyed parties were not
without complaints, but seemed to
understand the realities of their situ-
ation; “realistic” was a word used by
two labels to describe their expecta-
tions of MTV. Still, the surveyed in-

(Continued on page 36)

GD Stores Run
By 3 Novices
Prosper In N.C.

BY MELINDA NEWMAN

NEW YORK Although they
have no previous record retail
experience, three North Caro-
linians have successfully direct-
ed their talents to establishing
CD-only outlets.

Husband-and-wife team Paul
and Karen Mayer and partner
Ed Fadel are operating two CD
Superstores in the Raleigh-Dur-
ham-Chapel Hill area, the
North Carolina territory known
as the Triangle, and plan to
open 10 more outlets by the end
of 1991. Projections by the part-
ners are for the 12 stores to
garner annual gross sales of
$15 million.

The trio opened their first
store in November 1986 in Dur-
ham with $30,000. “We visited a
bunch of CD stores and read
trade magazines and put to-
gether our initial order,” Karen
Mayer remembers. “We also
got a lot of help from a friend of
ours.”

The second store opened in
Raleigh in December 1987.
With expansion in mind, Fadel
and the Mayers set up a com-
puterized central administra-
tion division and a permanent
warehouse. A third store is slat-
ed to open in Cary, N.C., or Cha-
pel Hill early this year. Gross
sales for 1988 were $1.5 million,
the partners say.

According to the owners, the
stores’ strength is their wide
catalog. “At any given time we
have 10,000 titles in the store;
we have 20,000 in our data
base,” Karen Mayer says.

Much of that depth is in the
classical, new age, and jazz
fields. About half of the stores’
sales are in those areas. “Our
other half is pop and urban. We
sell so little country music we
don’t even track it,”” Paul
Mayer says.

The store also sells CD hard-
ware and accessories. “They ac-
count for 20% of our overall
sales,’”” he says. “When we
opened up the first store we
only had portable CD players.
But enough people came in
wanting players, and we
thought if we could add them,
that would help make us more
well-rounded and we’d have
those people as disk customers
forever.”

CD Superstores rewards its
more loyal customers through
its Disc Masters Club. For $20,
its 5,000 members get 10% off
each of up to 50 CDs they buy in
the course of a year. “We've
also worked out a deal with a
number of area stores where
people who buy their CD play-
ers there can get a club mem-
bership for half price,” Paul
Mayer says.

Dealing with customers has
been much easier than dealing

(Continued on page 50)
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Out of work: Sorry. But therg S

no chance for a thief now that gjw =

the store is fully equipped
with the Lift vendor system. |
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empty CD, music and Video 8 cas-

sette boxes. There is no pilfering
since the customer gets the

merchandise at the cash counter

after payment is made. LIFT.
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by Earl Paige

INDEPENDENT’S DAY: Prospects for 1989 look
bright to many independents and small chains, among
them Record Exchange of Charlotte, N.C., which just
added an eighth unit in Fayetteville, N.C. As at many
indies, service to collectors in handling used product is
a key factor, says company president Don Rosenberg.
A case made to major vendors “helped us overcome
their concern. We stressed that more than half of the
cash paid for used records goes toward the purchase
of new product, which is 80% of our total volume. We
give a 10% discount, too, if they will spend the cash in
the store. We also religiously guard against dealing in
any promos,” Rosenberg says.

Specialization is still critical for indies, notes Bill
Wenzel, who took over 30-year-old family store Wen-
zel’s Music Town from his father, Bill, in 1969. The
store, always at the same location in the Los Angeles
suburb of Downey, Calif., once included a studio, la-
bel, and publishing arm, famed for the Chantay’s’
“Pipeline.” Bill's wife, Maxine, and grandson, Brian,
round out the staff. A catalog of oldies helps Wenzel's
mine goldies in mail-order sales all over the world.

Still another specialty category is hardware. In De-
cember 1987, co-owners Brad Halleck and Jeff Whit-
ted added stereo hardware at their 4-year-oid singles
store, Music Rack, which faces off the Triangle Mall
in Longview, Wash., a Seattle suburb. Starting out
with Denon, Infinity, Pioneer, and Sony, the part-
ners are now looking to add lines and models and ex-
pand the store from its present 1,500 square feet. Both
Halleck, 25, and Whitted, 30, formerly worked for Se-

attle chain Tape Town.

Outlandish promotions and special events continue
to work for House Of Guitars, literally an institution
in Rochester, N.Y., where Armand Schaubroeck,
president, notes there is still talk about a Halloween
gala featuring King Diamond that drew 2,000 cos-
tumed fans. Schaubroeck came as a cop, complete
with a scanner on his belt tuned to actual police calls.

NARM TRIPPIN’: It may seem like the National
Assn. of Recording Merchandisers is launching a
campaign to increase participation by independents
and small chains, but this effort has been going on for
several years, points out Sam Ginsberg, manager of
City-1-Stop in Los Angeles. City will once again team
with the majors and sponsor a free trip to the NARM
convention in New Orleans March 3-6. Trips for two
will go to seven store operators, who compete by writ-
ing essays of 100 words or less, a contest that proved
successful for City in 1986. The essay topic: “If I set
policy at the majors, I would ...” The judges will be
the same people who establish policies, says Ginsberg.

NARM NEWS: Going all out this year to lure indies
and small chains, NARM has lowered annual dues to
$50 for companies purchasing the majority of product
from one-stops. Also, five one-stop-hosted regional
meetings are set prior to NARM: Big State Distribut-
ing, Dallas, Clarion Hotel, Tuesday (10); Central
South Music Sales, Nashville, Sheraton Music City,
Wednesday (11); Nova Distributing, Atlanta, Marriott
Perimeter, Thursday (12); RT1 Homer’s, St. Louis,
Jan. 23; and a New Orleans, Jan. 24 conclave, also
hosted by Nova, at this year’s national convention
site, the New Orleans Marriott Hotel. More info? Call
NARM at 609-596-2221.

New Year's thought: Suppliers, developers, inves-
tors, and others often look at Retail Track for news
about your retail, one-stop, or rack firm. Call Earl
Paige at 213-273-7040.
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TOP COMPACT DISKS.

WKS. ON CHART

THIS WEEK
LAST WEEK
2 WKS. AGO

POP..

Compiled from a national sample of retail sales reports.

ARTIST
TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

* % NO.1 * %
TRAVELING WILBURYS WILBURY 2-25796/WARNER BROS.
TRAVELING WILBURYS

u2 ISLAND 2-91003/ATLANTIC
RATTLE AND HUM

PINK FLOYD COLUMBIA C2K 44484

DELICATE SOUND OF THUNDER

ANITA BAKER
GIVING YOU THE BEST THAT I GOT

ELEKTRA 2-60827

KENNY G
SILHOUETTE

ARISTA ARCD 8457

FLEETWOOD MAC WARNER BROS. 2-25801

GREATEST HITS

CROSBY, STILLS, NASH & YOUNG
AMERICAN DREAM

ATLANTIC 2-81888

EDIE BRICKELL & NEW BOHEMIANS
SHOOTING RUBBERBANDS AT THE STARS

GEFFEN 2-24192

R.E.M.
GREEN

WARNER BROS. 2-25795

10 8 9 7

MANNHEIM STEAMROLLER
A FRESH AIRE CHRISTMAS

AMERICAN GRAMMAPHONE 1988

JOURNEY COLUMBIA CK 44493
| u i I3 ‘ JOURNEY'S GREATEST HITS
BON JOvi MERCURY 836 345-2/POLYGRAM
12 £ | 4 B NEW JERSEY
GUNS N’ ROSES GEFFEN 2-24198
13 14 ] 14 ) GN RLIES

W17 | 1748

GUNS N’ ROSES
APPETITE FOR DESTRUCTION

GEFFEN 2-24148

15 | 15 | 12 | 10

BARBRA STREISAND COLUMBIA CK 40880

| TILL I LOVED YOU

16 [ 16 | 18 [ 71

| DEF LEPPARD

MERCURY 830 675 2/POLYGRAM
HYSTERIA

17 12 | 11 | 20

18 | 2 16 8

SOUNDTRACK
COCKTAIL

THE JIMI HENDRIX EXPERIENCE
RADIO ONE

ELEKTRA 2-60806

RYKODISC RACD-0078

19 19 19 | 36

TRACY CHAPMAN
TRACY CHAPMAN

ELEKTRA 2-60774

POISON
OPEN UP AND SAY . ..

ENIGMA C2-48493/CAPITOL
AHH!

21 29 | 24 14

BOBBY BROWN
DON'T BE CRUEL

MCA MCAD 42185

MANNHEIM STEAMROLLER AMERICAN GRAMMAPHONE AGCD-1984

25 | NEW) 1

it 4 A MANNHEIM STEAMROLLER CHRISTMAS
BASIA EPIC EK 40767 /E.PA.
& g 16 TIME AND T!IDE
GEORGE MICHAEL COLUMBIA CK 40867
24 25 23 60 FAITH
NEIL DIAMOND COLUMBIA CK 45025

THE BEST YEARS OF OUR LIVES

VARIOUS ARTISTS WINDHAM HILL WH CD 1077/A&M

% | 2 — | 3 | WINTER SOLSTICE I
BOBBY MCFERRIN EM) E2-48059
27 RE-ENTRY 2
2 SIMPLE PLEASURES
28 30 o 2 VARIOUS ARTISTS GRP GRD-9574
A GRP CHRISTMAS COLLECTION
THE ART OF NOISE CHINA 837 367-2/POLYGRAM
NEW) L THE BEST OF THE ART OF NOISE
% _ 2 GEORGE WINSTON WINDHAM HILL WH CD-1025/A&M

DECEMBER

DISTRIBUTORS
EAST SIDE DIGITAL

YOU CAN'T BUY

CD'S, CDV'S, TAPES,
RECORDS, LASER DISCS &
VHS MUSIC VIDEOS

BEST FILL OF COMPACT DISCS
TO BE FOUND ANYWHERE!
® | OW PRICES @

SAME BYNQSERVICE ® PERSONALIZED REPS @
FolsIEs{a" MAILER CALL US & DIAL EXT.499

A BETTER DIVIDER
CARD AT ANY PRICE.

CASSETTES,
CD’s, 45’s, LP’s.

A

Minneapolis, MN
1-800-468-4177
GEMINI DISTRIBUTORS
Norcross, GA
1-800-476- 1313
HOUSE DISTRIBUTORS
Olathe, KS
1-800-821-3324
PRECISION SOUND
"MARKETING
Mountlake Terrace, WA
1-800-547-7715
ROUNDER RECORDS

THE JIM) HENDRIX

EXPERIENCE

Radio One

RCD 20078

® Digitally mastered trom the
original studio recordings

® 60 minutes of music

“Stunning follow-up to LIVE

AT WINTERLAND."

— USA Today

FOR A FREE
+ CATALOG CALL

C d
ABBEY ROAD DISTRIBUTORS 3845700 800/648-0958
2228 S. RITCHEY, SANTA ANA, CA. 92705 RYKO Pt RIZBRGIHERS GOPHER
Phone 714 /546 - 7177 Toll Free CA. 800/ABBEY RD: 1-800-638-0243 PRODUCTS

Toll Free ( out ) 800/ 843 - 0955 Telex 378 - 1792 - ARD-
FAX 714./546 - 0337

SURFSIDE DISTR|BUTORS
Honolulu, HI
(808) 524-2744

RYKODISC USA, Pickering Whari, Bldg.
C-3G, Salem, MA 01970, 508-744-7678
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LIFTBOY:

Keep your favorite CDs close to your
player. Orly Lifiboy allows you to view
the face of each title. Lifthoy for 33 CDs.

The high-tech storage system of tomorrow.

Here today.

Only $45.00 incl. shipping. N. . residents
add $ 2.76 sales tax.

Call now toll free: 1 800 662 6770 and

charge to:

® American Express
® Mastercard
@® Duiers
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CD Jewel B(_)xes

CD packaging
from Filam for
1.2,30r4
discs. Available
from stock;
Ilsemann
compatible.

Filam
National Plastics

13984 S. Orange Ave. 1200 N. Street
Paramount, CA 90723 Suite 504

(213) 630-2500 Lincoln, NE 68508
FAX: (213) 408-0712 (402) 435-5005
TLX: 75106 FNP1UD FAX: (402) 435-4722

ETAILING

ALBUM

RELEASES

UNIQUE MUSIC CORP.

12” and CD-3 Wholesaler
in the U.S.A.

CD3
Specialist

Specialist

Over 3000 titles in stock
All major and independent labels

Incredible weekly sales
We feel we have the Best fill

The following configuration ab-
breviations are used: LP—album;
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer numaber.
a=Simultaneous release on CD.

POP/ROCK

A HOUSE

On Our Big Fat Merry-Go-Round
& LP Sire 1-25821/NA

CA 4-25821/NA
COMMANDER

High N’ Mighty

LP Iron Works/Azra IW 1028/$8.98
EPIC RUMORS

The Feral Child

LP Bok Du BD1-8010/$7.99

CA BD2-8010/NA

IRON TYRANTS Il
Various Artists

LP World Metal WMR 003/NA

MYLEKA
Myleka

& LP MCA MCA-42251/NA
CA MCAC-42251/NA

NU CLICHE
Stop & Party!
EP VAR/MVP 0002/$5.98

SOUND GARDEN
Ultramega OK

& LP MCA MCA2-8031/NA & LP Optimism 2502/NA

CA MCAC2-8031/NA CA C-2502/NA
JAZZ/NEW AGE R. CARLOS NAKAI
Earth Spirit

RUBY BRAFF & SCOTT HAMILTON

A First & LP Canyon CR-612/$8.98

ell.5 CACR-612/$8.98

& CD Concord CCD-4274/NA R. CARLOS NAKAI & WILLIAM EATON
CHAZZ Carry The Gift

& CD Canyon CR-7006/$14.98
CA CR-7006/$8.98

A Time To Dream
CA White Light WLR-1001/$9.95NA

CHAZZ KIM PENSYL

Make Happy Pensyl Sketches #1

ell.5 ell.5

& CD WLR 1002/$16.98 & LP Optimism 3210/NA
CA C-3210/NA

CA WLR-1002/$9.95

ROSEMARY CLOONEY
Rosemary Clooney Sings The Music Of

Cole Porter

ell.5

4 CD Concord CCD-4185/NA To get your company's new releases listed,
JACKALOPE send release sheets or type the

Weavings information in the above format on your

letterhead. Please include suggested list
price whenever possible. Send to

& LP Canyon CR-7002/$8.98
New Releases, Billboard, 1515 Broadway,J

CA CR-7002/$8.98

BILLY MITCHELL
In Focus

New York, N.Y. 10036.

®Copyright 1989, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
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Special priced and consider- in the industry on 12" and CD-3 T . x
4 . ; ) Compiled f a national sample of retail store sales reports.
ation given to pre-orders Same day service CA SSTC-201/NA 5 18]35 AL AL RS e
orders received by 3:00 p.m. NY THE TOLL ) |4 3
(time will ship the same day via UPS) Price Of Progression @ | ¥ |4 |TITLE ARTIST
- — & LP Geffen GHS-24201/NA T | < | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
Call or Fax today for Free Catalog Unique Music Corp. CA M5G-24201/NA
Call 800-992-9011 110 Denton Ave., New Hyde Park, NY 11040 VARIOUS ARTISTS * &% NO.1 & &
Fax 516-741-3584 (516) 294-5900 Mr. Magic’s Rap Attack, Vol. 4 1 | 1 | 13 | CRISTOFORI'S DREAM DAVID LANZ
NARADA LOTUS 61021/MCA1 3 weeks at No. One
& LP Profile PRO-1268/NA ——
CA PCT-1268/NA 2 | 2 | 9 | A WINTER'S SOLSTICE, VOL. Il WINDHAM HILL ARTISTS
WINDHAM HILL 1077
-~ ™\ | THE WHO N
‘6 Who's Better Who's Best—This Is The 3 | 3 |13 | DEEP BREAKFAST RAY LYNCH
Go ah ead Very Best Of The Who MUSIC WEST MW-102 B
b A FRESH AIRE CHRISTMAS ©® MANNHEIM STEAMROLLER
, , 4 6 9 AMERICAN GRAMMAPHONE AG 1988
make YOUR day . . . - T2 [ oecemaex
WINDHAM HILL 1025
GRASS ROUTE 6 | 7 | 13 | CHAMELEON DAYS YANNI
(Continued from page 32) AT i
: 7 | 10| 5 | NARADA CHRISTMAS COLLECTION VARIOUS ARTISTS
dependents seemed “relatively hap- NARADA 63902/MCA
py,” to quote one spokesman, when 8 |13 5 | MANNHEIM STEAMROLLER CHRISTMAS AMANNHEIM STEAMROLLER
asked whether their product gets a LT R e e
fair shot. g | 4 |13 | DOLPHIN SMILES STEVEN KINDLER & TEJA BELL
T‘he “Headbangers’ Ba“n and the GLOBAL PACIFIC ZK 407193/CBS ASSOCIATED
newly instituted “Yo! MTV Raps” 10 {5113 gﬁ:igetsgggz TANGERINE DREAM
¢ ‘Y I i all segments are being hailed by several
Ou Know, 1n a indi kevs to 3 the chan- RIVERS GONNA RISE PATRICK O'HEARN
the excitement over compact disc indies as keys to opening up the chan- | 11 | 11| 13 | paare musc 2020
nel’s programming. Although there
and other music media, a lot of retailers are some complaints that indepen- | 12 | 8 | 13 | EARTHWALK MAX LASSER'S ARK
’s i d roduct i hi stan-
clean forgot to ask themselves what’s llkt_:ly to den(gp. duct is heldlto at;elgtherd . 13 | 12| 13 | NEVERLAND SUZANNE CIANI
happen to the replacement phonograph needle business. ard vis-a-vis sexual content and vio- PRIVATE MUSIC 2036
lence, the indies who talked to Grass IMAGINARY ROADS WILLIAM ACKERMAN
. - bl . Route indicated a general level of sat- 14 116 9 WINDHAM HILL 1078
Well, seeing as how there are 60 million turntables in use isfaction with the vid channel’s recep-
. ; el : : 15 | 15| 13 | VALLEY IN THE CLOUDS DAVID ARKENSTONE
in this country and that 4.5 million new ones were sold last tiveness to their product. NARADA MYSTIQUE 62001/MCA
year . . . and seeing as how replacement needles and cartridges The following are random com- [, 1. | . | PATHWAYS TO SURRENDER CHRIS SPHEERIS
have traditionally yielded the most powerful mark-ups in the megts, names v?thh%l{i:,, ;Fhey ve COLUMBIA FC-44225
: : . rap m cess $0
consumer electronics business — and can turn a bottom line {Qﬁele re}f wﬁf)ebzlancé q (l?is r?r'nar'ﬁz 17 | 22| 5 | THE QI wca ERIC TINGSTAD & NANCY RUMBEL
g ¢ . / . . .
completely around — what you have to ask yourself is: ‘Do I by noting, “They’ve given it a special WINDHAM HILL SAMPLER ‘88 WINDHAM HILL ARTISTS
] N . 3 y g y g . 18 24 13 WINDHAM HILL 1065
really believe consumers will stop playing records, mothball their slot, but they perceive it more as a
- - . b . 1]
collections and throw their turntables away?’ slot because they still don’t believe | 19 |ngwp| A WINTER'S SOLSTICE LT CEEIIES
rap is fully crossed over.” Despite )
itici =t AFTER THE RAIN MICHAEL JONES
972 that criticism, th.e rep ?‘dds' I have 20 |RE-ENTRY NARADA LOTUS 61020/MCA
Well? Do ya’ great success with mainstream and T e ——
b . b2}
acgilei’mbletamstst.o PP - 21 [NEWD| 0o rer mw-160
s not easy ere, use
- Ieleensi e ppi ol e there’s lots of videos,” says another | 22 |[ReenTRY| AUTUMN - SRR
1 Go ahead, make my day. Send me s _ i
S |  Planstiehl Needie Information Ki indie label spokesman of the MTV ex 23 IRe.eNTRY| THE NARADA COLLECTION VARIOUS ARTISTS
1 ans le perience. “But what it gets down to is i NARADAlaoTo0cA
® | Store Name quality.”
| : THE FRUITS OF OUR LABOR VARIOUS ARTISTS
ZS?OOKWashnTLgtggogé | Your Name One label complains, “There’s two 28 | 14 | 13 | GlogaL PACIFIC 2K 40721/CBS ASSOCIATED
aukegan, 1
Ter 1 (800) 3239446 | pgoress sets of standards up there, one forin- |, [ | | pIRECT VANGELIS
’ | dies, and one for majors. If you've ARISTA 8545
(w | Gy State Zip seen the Kiss video, they’re touching o Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA
Your Phone Number{ ) everything in that video. It's ratings; certification for sales of 1 million units, with each additional million indicated by a numeral foflowing the
. | / (Continued on page 50) ™"
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Pelman Us. TWE: The Plot Thickens
Did Co. Prez Quit Or Was He Fired?

BY AL STEWART

NEW YORK A dispute between the
management of Trans World Enter-
tainment and the company’s outgo-
ing president, Yoram Pelman, has
been brought to the surface through
a highly unusual news release issued
by Pelman.

Pelman, who has headed the video
division since March 1986, not only
announced that he is stepping down
from his post as president of the com-
pany’s home video division, but also
took the opportunity to blast TWE’s
owners for what he called their lack
of commitment to home video and
theatrical distribution in the U.S.

For their part, top executives at
TWE maintain that Pelman was dis-
missed some months ago and that he
is still at the company pending the an-
nouncement of a replacement. Pel-

was issued without the knowledge or
consent of the company’s upper man-
agement, says Eduard Sarlui, a co-
owner of the international film and
video company. “Maybe Yoram was a
little upset,” he says.

In the release, which was issued on
company stationery, Pelman assails
the company for selling video rights
to suppliers that compete with TWE.
He also says he is “disappointed”
with the owners’ theatrical-distribu-
tion strategy.

Pelman’s statement reads in part:
“The unwillingness of TWE to assign
its own productions for release
through its [home video] distribution
arm makes me feel like Sisyphus, and
I resent climbing up the mountain
over and over again with an unneces-
sary load.”

In an interview the day the release
was issued, Pelman said he was frus-

man’s news release, dated Dec. 27, trated by the company’s decision to

VIDEO PEOPLE

Video People is a weekly column spotlighting personnel changes and
promotions announced by prerecorded video suppliers, distributors, du-
plicators, retailers, and hardware manufacturers. Announcements
should be sent to Video People, 1515 Broadway, New York, N.Y. 10036.

CBS/Fox Home Video makes the following announcements: C. Bruce
Pfander is promoted to VP of marketing and David Chemidlin is upped to VP
and controller. Previously, Pfander was director of marketing and Chemidlin
was controller, both for the company.

Jamie Ovadia is named VP of planning and operations for Warner Home Vid-
eo. Most recently, he served as VP of the company’s operations in Central and
South America.

PFANDER PASTOLOVE

THOMPSON KINCADE
International Video Entertainment promotes Carol Thompson to director of
programming. She had been manager of programing.

InterCanadian Video Sales names William T. Collin director of sales for RCA/
Columbia Pictures Home Video and David Cooper director of sales for Astral
Video.

Buena Vista Home Video makes the following announcements: Rick Haskins
is named product manager for Walt Disney Home Video releases, Mary Kin-
cade is upped to director of worldwide media and research, Jere Hausfater is
promoted to VP of business affairs and acquisitions, and Stephanie Long is
named public relations supervisor.

Atoy Moya is named director of customer service for Nelson Videovend Ltd.,
the Canadian operating company of Nelson Vending Technology. Previously,
she held a similar position with the Delta Hotel & Resort chain.

Linda Lauer joins the staff of the Video Software Dealers Assn. as director of
membership services. A former owner of a 23-store chain in Phoenix, Ariz.,
Lauer most recently served as a regional director of The Video Store retail
chain.

Renee Pastolove is named account executive for Dorf & Stanton Public Rela-
tions. Previously, she held a similar position with HWH Public Relations,
where her accounts included HBO Video.

Kevin Young is named district sales manager, Southeast region, for Fuji Pho-
to Film U.S.A. Magnetic Produets Division. He was formerly a regional sales
manager for DBX and a regional sales manager for TDK.

Joel Sherman is named national accounts manager for the consumer video
division of Sharp Electronics Corp. He was previously regional sales manager.

sell the video rights to its strongest
feature films. While he adamantly as-
serted that he had in fact resigned, he
also said the inflammatory news re-
lease was “probably not such a good
idea.”

While it remains unclear whether
Pelman is leaving the company of his
own accord, Frank McKezitt, CEO of
TWE, maintains that the decision to
sell the rights to such TWE-made
films as “Kansas” and “Full Moon,
Blue Water” to other suppliers was a
prudent move. “It was a decision that
had to do with the financing of the
film,” he says in an apparent refer-
ence to the common practice of pre-
selling a title’s video rights in order
to bankroll production.

“Does it hurt us to sell [video]
rights to HBO?” asks Sarlui. “If you
saw what HBO paid us you won't feel
sorry for us.”

“That’s my frustration,” says Pel-

(Continued on page 39)

Presidents’ Meeting. Gary Rockhold, president of Commtron Distributors,

greets Robert Blattner, president of RCA/Columbia Pictures Home Video. The
two execs were on hand at a dealer show held recently in the City of industry,
Calif. Commtron is one of 10 distributors authorized to handie RCA/Columbia
releases. (Photo: Silvia Mautner)

LOS ANGELES Basking in what
the company says will be close to
300% growth in 1988, Best Film &
Video is accelerating its program-
ming, marketing, and sales activi-
ties for 1989.

According to Best executive Ben
Tenn, the company has acquired a
50% interest in New York-based Po-
laris Media with an option to make a
full purchase later on.

Additionally, the company has en-

tered into a co-production venture
with Broad Street Productions for a
series of Fred Astaire dancing tapes
set for release this year.

Polaris has been the creative pro-
duction force behind the six-volume
Esquire Great Body Series, of-
fered by Best at $14.99 per title.
Tenn says the series has collectively
sold more than 400,000 units, which
probably ranks it fourth in the
health-and-fitness category, behind

Polaris Deal Puts Best Film Forward

multivolume offerings from Jane
Fonda, Kathy Smith, and Callan
Pinckney.

According to Tenn, the new asso-
ciation with Polaris, which had beer.
licensing the series to Best, not only
should see additional titles added tc
the series in 1989, but also will af-
ford Best more creative program-
ming opportunities.

In order to keep momentum go-

(Continued on page 39

FOR WEEK ENDING JANUARY 14, 1989

Billboard.

®©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, Or otherwise, without the prior written permission of the publisher.

TOP VIDEODISKS.

P
- % Compiled from a national sample of retail store sales reports.

= o] o °

w < r4 2 3

z 1% o 58 w0 °E

%) H 7 TITLE Copyright Owner, Principal 58| £ wl

N I Manufacturer, Catalog Number Performers sl 2| 33

* % NO.1 » %

1|19 | BEETLEJUICE o el Michael Keaton 1968 | PG | 2458

2 3 13 MOONSTRUCK ¢ MGM/UA Home Video M0 1135 l(‘:l:::eorlas Cage 1987 PG | 39.95

3 | NEWDp | ABOVE THE LAW arner Bros. e, 1 1786 Steven Seagal 1988 | R | 2458
Universal City Studios Hume Cronyn

4 6 11 *BATTERIES NOT INCLUDED MCA Home Video 80770 Jessica Tandy 1987 | PG | 3458
Hemdale Fitm Corp. John Lone

5 g 13 THE LAST EMPEROR O Neison Home Entertainment 7755 Joan Chen 1987 | PG-13 | 39.95

6 2 9 CINDERELLA Walt Disney Home Video 410 Animated 1950 | G | 29.98

7 | NEWDp | E.T. THE EXTRA TERRESTRIAL Moaln Entertainment e 1982 | P | 3008
Warner Bros. Inc. Matthew Modine

8 8 9 FULL METAL JACKET Warner Home Video 11760 Adam Baldwin L.l E et

9 | 5| 9 | GOODMORNING VIETNAM e T Robin Williams 1987 | R | 3998
Paramount Pictures Michael Douglas

10 U 15 FATAL ATTRACTION Paramount Home Video 1762 Glenn Close LY R 3495

® 1A gold certification for a minimum sate of 125,000 units or a doliar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units or $1 million at suggested retail for nontheatrical titles. OIta platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 milk:on
at retail for theatrically released programs, and of at least. 50,000 units and $2 million at suggested retail for nontheatrical titles.
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It’s hard to

learn anything
on Monday

when you didn’t
eat anything

\
Last year we fed
millions of hungry
people in the United States.
You can help us. We're
The Salvation Army.

and so do we!
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TOP SPECIAL INTER
VIDEOCAS'

e
% Compiled from a national sample of retail store sales reports.
o
>
g p g gs
%] 2
o | 5| g | TIME Copyright Owner, Remarks :‘25
S Manufacturer, Catalog Number 23
HEALTH AND FITNESS ™
* &k NO.1 & &
Callan Productions Corp. Callan Pinckney presents deep muscle
1 . 105 AR MCA Home Video 80429 exercise techniques. AN
0 Lorimar/LightYear Ent. Beginner and advanced routines
2 4 105 JANE FONDA'S NEW WORKOUT & Warner Home Video 069 designed to strengthen and tone. 2998
3 5 | 105 JANE FONDA’S LOW IMPACT Lorimar/LightYear Ent. A fun and effective alternative to 29.98
AEROBIC WORKOUT ¢ Warner Home Video 070 traditional dance aerobics. 9
Callan Productions Corp. Advanced version of the Callanetics
4 2 11 SUPER CALLANETICS MCA Home Video 80809 deep-muscle movement program. LAAK
5 8 | 105 JANE FONDA'S EASY GOING Lorimar/LightYear Ent. Calisthenics and aerobics for any age at 29.98
WORKOUT ¢ Warner Home Video 058 a slow and easy pace. :
Lorimar/LightYear Ent. This 25-minute video is more than a
6 3 43 START UP WITH JANE FONDA Warner Home Video 077 warm-up and less than a full workout. RS
7 10 | 108 KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Strenuous program designed for 1495
WORKOUT JCI Video 8100 intermediate and advanced exercisers. :
8 | RE-ENTRY THE JANE FONDA’S WORKOUT Lorimar/LightYear Ent. Strenuous exercise program designed 2998
CHALLENGE Warner Home Video 051 for experienced exercisers. i
KATHY SMITH'S FAT-BURNING . . This unique program emphasizes
9 1 9 WORKOUT Fox Hills Video FH1059 burning fat and losing weight. 19.95
Total Video, Inc. Extensive weekly exercise and yoga
10| 15| 9 A WEEK WITH RAQUEL HBO Video TVA9965 program designed by Raquel Welch. | 20.95
11| 9 | 47 | KATHYSMITH'S STARTING OUT Fox Hills Video FH1027 g:;’i‘r{nse:’;"“'s easy-to-doworkoutfor | 1945
" |
1
, JCI Video Inc. Fitness video gets down to basics and is |
12| 6 | 105 | KATHYSMITH'S BODY BASICS IC1 Video 8111 designed for the beginner. LS
RICHARD SIMMONS AND THE SILVER . . Fitness program for people over 50 |
137 105 FOXES Lolimaghiomeliideotibe includes warm-ups and aerobics. g
14 | RE-ENTRY JANE FONDA'S WORKOUT WITH Lorimar/LightYear Ent. Exercise techniques are performed 29.98
WEIGHTS Warner Home Video 076 employing the use of basic weights. )
. Lorimar/LightYear Ent. Designed for pregnant women who want
15| 18 | 87 JANE FONDA'S P. B. & R. WORKOUT Warner Home Video 046 1o keep in shape. 29.98
16 | 12 |10t RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 1995
FITNESS HBO Video 2651 yoga with tips on staying youthful. ’
. Leslie Tommelleo hosts this easy-to-
17 | 16 | 13 | WALKAEROBICS Parade Video 34 follow workout. 19.95
N Bess Motta's three workouts include
18 | 14 | 101 | 20 MINUTE WORKOUT Vestron Video 1033 aerobics, stretching and more. 29.95
JCI Video Inc. Use of mini-trampoline to build strength
19| v 13 JUMPTOIT! JCI Video 8113 & agility without stress to joints. 1985
g 5 Raymax Prod. P. Brownstein Prod. Debbie Reynolds leads three separate
20 | REENTRY | DOIT DEBBIE'S WAY vidAmerica 1008 workouts set to big band music. —
BUSINESS AND EDUCATION™
* & NO.1 * &
A i Successful public speaking through use
1 2 |10t PERSUASIVE SPEAKING Polaris Communication of body language & eye contact. 19.95
. - Learn when and how to move to get the
2 1 61 CAREER STRATEGIES 2 Polaris Communication most out of a new position, 19.95
. Lo Development of managerial skills &
3 3 [ 101 | CAREER STRATEGIES 1 Polaris Communication mental exercises are taught. 19.95
! INC. MAGAZINE: HOW TO REALLY . . Topics include getting the idea, finding
4 | REENTRY START YOUR OWN BUSINESS Lorimar Home Video 081 investors and making the deals. e
5 | 5 | 63 | DRUGFREEKIDS: A PARENT'S GUIDE LCA Alook at drug abuse and the techniques | g 5
parents can use to solve it.
6 | 4 |103| CONSUMER REPORTS: CARS Lorimar Home Video 074 O S el 19.85
selecting a new or used car.
GOALS-SETTING AND ACHIEVING . Zig Ziglar's system helps you set your
7 | REENTRY | 11EM ON SCHEDULE Nightengale-Conant goals to get ahead. SR
Gregory A. Howard The handy WORDSTAR program gives
8 7 23 HELLO WORDSTAR Morris Video 3103 professional executive-style documents. 295
. Improvement in interviewing skills and
9 12 | 69 THE WINNING JOB INTERVIEW Star Video Prod. career development. 39.95
. This guide provides the skill and
10| 9 13 BE PREPARED TO SPEAK Kantola-Skeie Prod. confidence to speak publicly. 79.95
Paramount Pictures Henry Winkler educates parents and
11 6 105 STRONG KIDS, SAFE KIDS Paramount Home Video 85037 children about child abuse. HAH
THE WORLD'S GREATEST . . Lief Ericksenn’s comprehensive look at
12| 14 | 13 | pHOTOGRAPHY COURSE Vidamerica amateur photography. 59.99
Crown Publishing Corp. Basics of sign language with emphasis
B3| B0 SAY IT BY SIGNING Crown Video on useful words & phrases. 2995
. Improve test-taking skills for those
14 | 10 | 93 | THE VIDEO SAT REVIEW Random House Home Video important college-entry SAT tests, 69.95
Gregory A. Howard Video eases you through every basic
15| i ¥ HELLO PC Morris Video 3102 function right up to using the printer. e

L 2 ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units or $1 million at suggested retail for nontheatrical titles. OITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million

at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles.

Sports; Hobbies And Crafts.

Next week: Recreational
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BEST FILM & VIDEOD

(Continued from page 37)

ing on the series, says Tenn, Best w1ll
launch a Great Body Hawaiian
Sweepstakes durlng the first quar-
ter. The grand prize in the contest,
open to any employee at the dlsmbu-
tion/wholesale/retail level, will be a
week at the new Westin Kaual in Ha-
wail. A consumer sweepstakes is also
in the offing.

According to Tenn, Best added
about 65 titles in 1988, bringing the
entire catalog for the 7 year-old com-
pany to about 160 titles, most cen-
tered on high-quality nontheatrlcal
sell-through fare.

One significant series for the com-
pany has been the Rand McNally Vid-
eo Trips, a muitivolume set that is
now up to 18 titles at $19.99 each,
says Tenn. Four recent entries in-
clude “Yellowstone National Park,”
“Glacier National Park,” “Grand Te
ton Natlonal Park,” and “Rio de Ja-
neiro.” The company plans to issue at
least two travel titles a year.

Among other topical special-inter-
est titles slated for 1989 are a base-
ball-card-collector’s cassette narrated
by legendary New York Yankee an-
nouncer Mel Allen; a video game cas-
sette, which could mushroom into a
continuing series; and a golf tape
keyed to seniors.

During 1988, says Tenn, the com-
pany concentrated on strengthemng
and fine-tuning its distribution in var-
ious industry segments, with particu-
lar focus on the mass market, rack
jobbers, alternative outlets, and tradi-
tional video distribution.

Tenn says the mass merchants and
direct accounts constitute a large por-
tion of Best s strength, while the
company s direct-response business
is about 10% of sales. Also significant
now, he says, is specialty distribution
to such outlets as luggage and sport-
ing stores and a host of other nontra-
ditional retail channels.

JIM McCULLAUGH

PELMAN VS. TWE

(Continued from page 37)

man. “They want to play it safe and
secure the cost of production, but for
me to successfully market those B ti-
tles, I need the A titles to get the at-
tention of distributors.”

TWE's ownership, which includes
Sarlui’s partner Moshe Diamant, say
the company is on the brink of estab-
lishing itself as the industry’s domi-
nant independent supplier. McKezitt
says the company will begin to mar-
ket A titles on video, including titles
that generated more than $50 million
at the box office. He also says the
firm will establish three divisions
geared toward specific marketing |
needs. He adds that further details
are forthcommg

While it is clear that there was a
dispute between Pelman and the
owners of TWE, Sarlui says he har-
bors no ill will toward Pelman. “I love
Yoram,” he says. “I just think he got
a little upset and decided to send [the
news release] out. It happens.”

McKezitt says the company is ac-
tively looking for a new president.

Pelman, who once owned a chain of
movie theaters and a theatrical distri-
bution company in Israel, says he
plans to establish a video productlon
and distribution company

BILLBOARD JANUARY 14, 1989

How two boys worlds apart
become the best of friends.

A mysterious alien creature has

accidentally landed on Earth.
/Moé——-— He’s lost, frightened and in

desperate need of a friend.

Lucklly for him, he’sabout to
find one.. \

Oiit of this world and into your heart. “STANDEE AVAILABLE CONTACT voua DISTRIBUTOR”

ORDER CUT OFF DATE: MARCH 14 STREET DATE: MARCH 30
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This is a new biweekly feature
focusing on the home video
business and the Hollywood
connection.

BOX-OFFICE BONANZA:
1989’s A-title landscape is start-
ing to take shape. Universal’'s
“Twins,” the Arnold Schwarzen-
egger/Danny DeVito comedy, is
leading the year-end box-office
race, having grossed more than
$35 million in its first two weeks.
Other films rattling the ticket
windows, according to Billboard
sister publication The Hollywood
Reporter, include “Rain Man,”
which stormed in more than $20
million after its first week; Para-
mount’s ‘“The Naked Gun,”’
which wrapped up $34 million af-
ter three weeks; Warner's
“Working Girl,” which grossed
close to $6
million in less

V u...

'88 Box-Office Best Should
Fire Up Sell-Through In ’89

ney subsidiary Buena Vista could
be the home video market-share
leader for 1988, nosing out peren-
nial toppers CBS/Fox Video and
Paramount Home Video and even
the “E.T. The Extra-Terrestrial”-
led MCA. The new film unit
hopes to be releasing at least 12
pictures annually after three
years.

A GLANCE AT THE 1988 box-
office charts also tells of contin-
ued good fortune for Orion and
its still-nascent independent
home video company. Prior to go-
ing it alone, Orion Pictures was
among the hottest film suppliers
around and, via output deals, was
supplying such titles as ““The
Terminator,” “No Way Out,”
and ‘“Back To School’”’ to compa-
nies like HBO Video. Since the in-
ception of
Orion Home

than a week;
and Orion’s
“Dirty Rot-
ten Scoun-

]
%

dl‘elS,n wh]ch \ b &‘“I __
raked in
more than \--..,.r

$11 million

Video just
over a year
ago, howev-
er, the parent
studio has re-
tained its
touch by of-
fering such

i

after its first
week. Other
recent films that appear headed
for clear A-title status are Para-
mount’s “Scrooged,” which is at
the $50 million mark after a
month; Buena Vista’s “Oliver &
Company,” which is at the $27
million plateau; Universal’'s “The
Land Before Time,” now at $31
million; Warner’s “Tequila Sun-
rise,” which has taken in $21 mil-
lion; and United Artists’ “Child’s
Play,” which has bagged $28 mil-
lion. Some analysts are project-
ing that last year’s box-office to-
tal will be close to a staggering
$4.5 billion, Hollywood’s highest
mark ever.

The film business has been in
fast forward for the past two
years, and that's continued good
news for the home video indus-
try, which, say industry watch-
ers, should hit its own high-water
mark in 1988 with revenues of $7
billion—almost double theatrical
ticket sales.

THE HOT WANT to get hotter:
The Walt Disney Co. plans to
create yet another film compa-
ny—Hollywood Pictures—to
add to Disney and Touchstone.
The Disney company has been on
fire during the past two years
with such $100-million-plus films
as “Three Men And A Baby,"”
“Who Framed Roger Rabbit,”
and “Good Morning, Vietnam."”
Analysts say the studio—guided
by chairman Jeffrey Katzen-
berg, the Video Software Dealers
Assn. keynoter last August—
now has the biggest share of U.S.
box-office business, at about
22%, followed by Paramount at
15%, 20th Century Fox at 12%,
and Warner Bros. at 11%. Ob-
servers also speculate that Dis

by Jim McCullaugh

spicy titles as
“RoboCop,”
“Bull Durham,” “Married To
The Mob,” “Eight Men Out,”
“Without A Clue” and “Monkey
Shines.” The company has also
glittered in the art-film genre
with “The Unbearable Light-
ness Of Being,” “Jean de Flor-
ette,” “Manon Of The Spring,”
and “Babette’s Feast.” And 1989
shows no sign of a letup: Orion
has an early odds-on Oscar con-
tender in the critically hailed
“Mississippi Burning” and a hit
comedy in “Dirty Rotten Scoun-
drels,” which pairs Michael Caine
and Steve Martin. And don’t for-
get that Orion Home Video is
also now the sales and marketing
arm for Nelson.

WORD IS THAT Playboy Vid-
eo Enterprises is looking to be-
come a significant player in the
theatrical home video market.
Former Lorimar Home Video ex-
ecutive Jeff Jenest recently took
over as senior VP of the L.A.-
based company and will be ag-
gressively seeking R-rated prod-
uct 4 la “Lethal Weapon” and
other films that mirror the inter-
ests of the magazine’s readers.
Playboy, which has a distribution
agreement with HBO Video, has
reportedly sold more than 1.5
million of its softcore Centerfold
and Playmate videos.

SPEAKING OF PLAYERS, the
independent video landscape con-
tinues to shift. The latest street
talk has Trans World Entertain-
ment bidding to purchase the De
Laurentiis Entertainment
Group. Apparently, Image En-
tertainment, the rapidly rising la-
serdisk distributor, Cannon, and

(Continued on next page)
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TOP VIDEOCASSETTES SALES

=
E Compiled from a national sample of retail store sales reports.
x
B8z e
|25 38 | w |88
o | = | 4 | TITLE Copyright Owner, Principal S| £ | w2
w 21 - -2
El< |5 Manufacturer, Catalog Number Performers 22135
*% NO.1 x *x
Amblin Entertainment Henry Thomas
1 1 10 E.T. THE EXTRA-TERRESTRIAL MCA Home Video 77012 Dee Wallace 1982 | PG | 24.95
2 2 13 CINDERELLA Walt Disney Home Video 410 Animated 1950 | G | 2699
Vestron Pictures Inc. Patrick Swayze
3 3 51 DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13 | 24.98
4 5 65 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G | 29.95
. Judy Garland
5 6 93 THEWIZARDOFOZ A @ MGM/UA Home Video 60001 Ray Bolger 1939 | G [2995
; Omar Sharif
[ 7 14 DOCTOR ZHIVAGO MGM/UA Home Video 900003 Julie Christie 1965 | PG | 29.95
Paramount Pictures Bing Crosby
7 § ¥ REHIECHRI IS Paramount Home Video 6104 Danny Kaye 1954 | NR | 1995
, Hal Roach Studios Film Classics, Inc. James Stewart
8|9 5 IT'S A WONDERFUL LIFE V5003 Donna Reed 1946 | NR | 9.95
. Julie Andrews
9 4 | 180 | THE SOUND OF MUSIC A @ CBS-Fox Video 1051 Christopher Plummer 1965 | G [29.98
Touchstone Pictures s
10 11 | 22 GOOD MORNING VIETNAM Touchstone Home Video 660 Robin Williams 1987 R | 2995
Callan Productions Corp. .
11 | 12 | 104 | CALLANETICS A O MCA Home Video 80429 Callan Pinckney 1986 | NR | 24.95
Lorimar/LightYear Ent.
12 | 13 | 43 START UP WITH JANE FONDA Warner Home Video 077 Jane Fonda 1988 | NR | 1995
Paramount Pictures Marlon Brando
13 | 22 | 102 THE GODFATHER Paramount Home Video 8049 Al Pacino 1972 R 5.9
14 | 17 | 13 | BEN-HUR MGM/UA Home Video 900004 Charlton Heston 195 | G [2995
Warner Bros. Inc. Mel Gibson
15| 10 | 28 | LETHAL WEAPON Warner Home Video 11709 Danny Glover R U S
. Bludgeon Riffola, LTD.
16 | 16 | 24 DEF LEPPARD: HISTORIA PolyGram Music Video 080359-3 Def Leppard 1988 | NR | 24.95
JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
17 | 27 | 117 | AFROBIC WORKOUT 4 ¢ Warner Home Video 070 Jane Fonda 1986 | NR ) 29.98
Paramount Pictures Al Pacino
18 | 19 | 47 THE GODFATHER PART |l Paramount Home Video 8459 Robert De Niro 1975 R |2995
Paramount Pictures Tom Cruise
19|28 | 9% TOP GUN Paramount Home Video 1629 Kelly McGillis 1986 | PG | 2695
20 | 15 | 5 | HOWTHE GRINCHSTOLE MGM/UA Home Video M201011 Animated 1966 | NR | 1455
21 | 14 | 56 | PINK FLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R | 1995
22 | 28 5 PLAYMATE VIDEO CALENDAR 1989 HBO Video 0510 Various Artists 1988 | NR | 19.99
Amblin Entertainment .
23 | 26 | 70 | AN AMERICAN TAIL ¢ MCA Home Video 80536 Animated 1986 | G [2995
24| 20 | 17 GEORGE MICHAEL-FAITH CBS Music Video Enterprises 49000 George Michael 1988 | NR | 1598
. . Julie Andrews
25 | 21 | 135 | MARY POPPINS @ ¢ Walt Disney Home Video 23 Dick Van Dyke 194 | G | 2995
Paramount Pictures
26 | 32 9 THE TEN COMMANDMENTS Paramount Home Video 6524 Charlton Heston 1956 | NR | 29.95
27 | 39 | 5 | VIDECCENTERFOLD.3STH HBO Video 0511 Not Listed 1988 | NR | 19.99
Callan Productions Corp. .
28 | 24 | 12 SUPER CALLANETICS MCA Home Video 80809 Callan Pinckney 1988 | NR | 2495
29 [ 29 | 9 | DISNEY SINGALONG SONGS:VERY  walt Disney Home Video 412 Animated 1968 | NR | 1495
30 | 35 | 125 | ALICEIN WONDERLAND A ¢ Walt Disney Home Video 36 Animated 1951 | G | 2995
Hemdale Fitm Corp. Tom Berenger
3| 2 2 BLATOOR Vestron Video 6012 Charlie Sheen L i gt
32|18 | 30 MICKEY COMMEMORATIVE EDITION  Walt Disney Home Video 690 Animated 1988 | NR | 14.95
Universal City Studios .
33 | RE-ENTRY | SCARFACE A @ MCA Home Video 80047 Al Pacino 1983 | R | 2495
343 |11 MICKEY’S CHRISTMAS CAROL ¢ Walt Disney Home Video 225 Mickey Mouse 1983 G 14.95
35 | 33 | 113 | SLEEPING BEAUTY ¢ Walt Disney Home Video 476 Animated 1959 | G | 2995
A NIGHTMARE ON ELM STREET 4: New Line Cinema
36 | NEWD | T F DREAM MASTER Media Home Entertainment M012000  Robert Englund (L | BLE (LR
37 | 37 | 8 | KATHY SMITH'S FAT BURNING Fox Hills Video FH1059 Kathy Smith 1988 | NR | 1995
NUTCRACKER: THE MOTION Atlantic Releasing Corp. . .
38 36| 4| picTURE Paramount Home Video 12563 arioUSAdELS LS LS
39| 30 | 2 | JHEALLNEW NOT SOGREAT HBO Video 0025 Tim McCarver 1988 | NR | 149
Paramount Pictures William Shatner
40 | 31 | 65 STAR TREK IV-THE VOYAGE HOME Paramount Home Video 1797 Leonard Nimoy 1986 | PG | 29.95

®ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatricalily released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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OME VIDEO

BACKLOT BEAT

(Continued from preceding page)

Atlantic Entertainment are also in
the hunt. Recently Kartes Video,
now KVC, purchased Atlantic En-
tertainment, which gives it a major
theatrical pipeline for home video
distribution.

cES PREVIEW: There continues
to be an erosion of any real formal
presence (even CBS/Fox Video is
abandoning its regular cocktail
party!) by video software suppliers
at the Consumer Electronics
Show. A number of key software
executives, however, plan on being
at the Jan. 7-10 event in Las Vegas
for at least a day to keep tabs on
the hardware side of the business
as well as the mass market.
Among the more recognizable ven-
dors exhibiting are HBO Video,
Best Film & Video, Congress Vid-
eo Group, and Goodtimes Home
Video. MGM/UA Home Video
plans a strong hospitality suite
presence: Executives Bud O’Shea,
Herb Fischer, David Bishop, and

Ralph Tribbey will be on hand to
rub lots of industry elbows. One
magnet for the trade will be a vid-
eo overview address to be deliv-
ered Saturday (7) by Jack Valenti,
president and CEO of the Motion
Picture Assn. of America. There’s
also a major video software sell-
through session that day.

SHORT SCANS: ““The Good
Mother” is getting a very short
window: Touchstone plans a Feb. 7
street date, just three months af-
ter theatrical distribution. Star-
ring Diane Keaton, this controver-
sial film took in about $5 million at
the box office ... Oscar nomina-
tions won’t be announced for a
month or so, but Orion’s “Missis-
sippi Burning”” and Warner’s “The
Accidental Tourist” are chalking
up a number of prestigious awards
from other quarters. The Orion
drama took four top National
Board Of Review awards, includ-
ing best picture, best actor (Gene

Hurt and Kathleen Turner, best-
picture honors. Jeremy Irons was
named best actor for his role in
““Dead Ringers,”” while Meryl
Streep won best-actress honors for
“A Cry In The Dark,” and Chris
Menges was named best director
for “A World Apart” ... “Twins”
producer/director Ivan Reitman
has hardly had a chance to enjoy
his current box-office success.
He’s back at work in Gotham, lens-
ing the long-awaited sequel “The
Last Of The Ghostbusters’ for
Columbia, targeted for a 1989 the-
atrical release (and what RCA/Co-
lumbia hopes will be a mega-A title
for 1990). The complete original
cast has been reassembled.

Make another New Year’s resolu-
tion. Chat with Backlot Beat on a
reqular basis at 213-273-7040.

6th ANNUAL EDITION

WORLD'S BEST
ADULT VIDEO

SOURCEBOOK
AND

BUYER'S GUIDE

Giant 220 Page Edition, Reviaws
Newest X-Rated Video Movies, 1,000
Award Winners, Sources, Pesformer
and Art Director Profiles, Praduction
Stills, Color Pages, & More.

At Your Newsstand

By Mail, $8.45 (Includes $1.50
Postage) To ADAM FILM WORLD
1989 DIRECTORY, 8060 Melrose
Ave. / Los Angeles. Ca. 90046

Hackman), best director (Alan
Parker), and best supporting ac-
tress (Frances McDormand). The
New York Film Critics Circle,
meanwhile, gave ‘“Accidental
Tourist,”” which reunites the
‘““Body Heat’’ team of William

newsline...

LIEBERMAN ENTERPRISES and its wholly owned subsidiary International
Video Entertainment have been reorganized and will now be subsidiar-
ies of LIVE Entertainment, a newly created holding company. Officers
of LIVE include Jose E. Menendez, chairman of the board, and David
J.M. Lieberman, executive VP. The company says there will be no
changes made in the daily operations of either Lieberman, which is one
of the nation’s largest rackjobbers, or the video supplier IVE.

Japanese retail gets
120,000 ‘Moonwalker’
vids ... see page 55

JOIN THE GREAT BODY CELEBRATION!

* A proven success with over 400,000 sold.

* Sensational eye-catching packaging.

* Top-rated exercise routines for every part of the body.

* Priced below the competition at only $14.99.

» Starring Deborah Crocker, a leading personal trainer
who has helped millions achieve their fitness goals.

FRIES HOME VIDEO is offering retailers a buy-three-get-one-free promo-
tion in an effort to call attention to the company’s catalog of suspense
and horror titles. The Winter Chillers promotion, which will run until
the end of February, includes nine titles priced at $39.95 each. Dealers
who buy any three of the releases will receive any one of the titles of-
fered in the promo when they send Fries the redemption card included
with the cassettes along with the distributor invloice. Len Levy, execu-
tive VP and chief operating officer of Fries, describes the titles in the
promo as ‘“rental-proven video winners.”

m Just imagine.._seven glorious days in the magnificent Westin Kauai Hotel — 800 acres of sheer paradise
with an exotic marble swimming pool, twelve international restaurants, two championship Jack Nicklaus
golf courses, and a staff waiting to make your dreams come true! Your vacation includes round trip transportation on
American Airlines from any city in the United States, where American flies.

Seventeen great destinations await the 200 second prize winners who will win the RAND McNALLY
LLLULEACLH IDEOTRIP of their choice. Whether dreaming of far away places o planning a trip, these VIDEOTRIPS

are the perfect answer...from Rio to Yellowstone...from Mexico to Alaska. .. the world is yours.
It's so easy to enter the GREAT BODY HAWAIIAN SWEEPSTAKES. . just fill out the official entry form and mail it today. |

J2 COMMUNICATIONS is set to introduce a sales plan that will enable video
stores to buy five major rental titles for $89.95. According to company
president James P. Jimirro, the Profit Pak “not only adds five highly
rentable titles to [store] shelves, but does so in a demonstrably profit-
able way.” The titles in the Profit Pak are “Barbarosa,” “Green Ice,”
“Hard Country,” “Inside Moves,” and ‘“Burning Rage.”

OFFICIAL RULES 1. No purchase Necessary. Eligibility: Any employee of a retailer or wholesaler currently involved in the sale o rental of
home video cassettes in the USA. Limit one entry per person. 2. Sweepstakes is effective from Saturday January 7, 1989 through Thursday [~ s ‘

KODAK VIDEO PROGRAMS is releasing a 60-minute salute to black Ameri-
can athletes. “A Hard Road to Glory: The Black Athlete In America” is
being released in conjunction with Arthur Ashe’s three-volume book
series of the same name and includes features on such great athletes
as Joe Louis, Muhammad Ali, Jackie Robinson, and Olympic figure
skater Debbie Thomas. The video is currently available for a suggest-
ed list price of $19.95.

March 16, 1389. All entries must be on an Official Entry Form and must be received by Monday March 27, 1989. To participate, mail the
Officiail Entry Form to: Great Body Hawaiian Sweepstakes, Best Film & Video, P.0. Box 4448, Great Neck, NY 11023 or hand deposit
In the collection box at the Best Film & Video Booth #341 at the 1989 Winter Consumer Electronics Show in Las Vegas. Best Film is not
responsible for illegible, damaged. lost, late, or misdirected entries. 3. Prizes: FIRST PRIZE — Round Trip Transportation for TWO on }
American Airlines to Hawaii. One week accomodations for two 7 days/6 nights at the Westin Kauai, Kalapaki Beach, Lihue, Hawaii (double /
occupancy/ European plan) SECOND PRIZES — Rand McNally Videotrip video cassette. Winners may select anty one video from the
seventeen offered in the series. Travel must be completed by Oecember 31, 1989 and restrictions apply and are subject to availability. Trip |
must be planned with 90 day advance notice. 4. Winners will be selected in a random drawing from all qualified entries received. The
drawing wilt be held on March 30. 1989 and winners will be notitied by mail. 5. Void where restricted or prohibited by law: All Federal,
State, & Local laws and regulations apply. Prizes not transferable. No substitution for prizes.

@ Hurry, Sweepstakes ends March 16, 1989

THEWESTINK AUAL |
Kaual Lagoons

KULTUR VIDEO will release the complete Claudio Arrau Video Series on
Feb. 27. The four videos in the collection—‘The 80th Birthday Recital,”
“The Emperor,” “Arrau & Brahms: The Two Romantics,” and “The
Maestro And The Masters”—are each priced at $29.95. Maestro Arrau
was recently honored with a lavish party thrown by Kultur at the Pla-
za Hotel in New York.

“GREAT BODY HAWAIIAN SWEEPSTAKES”

Official Entry Form

Name =

. . . . . . . c S -
CONGRESS VIDEOD is offering an eight-tape Milestone series aimed at peo- A” American ompany name
ple celebrating anniversaries, reunions, or birthdays in 1989. Each 30- Airlines I Company adress —
ml.nUte tape offers h‘g.hhghts of the blggeSt sports,‘ news, and enter- Ot certify that my company is involved in the sale and/or rental of video cassettes
tainment events of a given year. The eight years available thus far are BEST FILM Type of Business: Retail (J Wholesale [J If retail, Who is your Favorite ?
1929, 1934, 1939, 1944. 1954, 1959, and 1964. Each is priced at $19.95. & VIDEO CORP. Does your business now sell or rent the Great Body series Yes O No O
Send this form to- Great Body Hawaiian Sweepstakes, Best Film & Video, P.O. Box 4448, Great Neck, NY 11021
AL STEWART I
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TOP L ATIN ALBUMS..

Compiled from a national sample of retail store
and one-stop sales reports.

THIS WEEK
2 WKS. AGO
WKS. ON CHART

ARTIST TITLE  LABEL & NUMBER/DISTRIBUTING LABEL

RCA 6956

39| ISABEL PANTOJA DESDE ANDALUCIA
9 | ROCIO DURCAL COMO TUMUIER aRiOLA 8574

19| ROBERTO CARLOS ROBERTO CARLOS 88 cBs 80002
15| ANGELA CARRASCO BOCA ROSA
BRAULIO CON TODOS LOS SENTIDOS  cBs 10534

EMI 8469

13| EMMANUEL 10 ANOS DE EXITOS GLoBo 8521
19| YOLANDITA MONGE VIVENCIAS cBs10552
21| EYDIE GORME DE CORAZON A CORAZON cBS 69305

L R A O N
O 00 Wt R —
w
~

g1 —| 1| GIPSYKINGS GIPSY KINGS ELEKTRA 60845
10| —| 1 | EDNITA NAZARIO FUERZA DE GRAVEDAD FronoOvISA 881
11|11 |41 DYANGO CAELANOCHE Eem 7609
Q1210 33| JUAN GABRIEL DEBO HACERLO ARIOLA 7619/RCA
© 13| 8 |37| RAPHAEL LAS APARIENCIAS ENGANAN  cBs 460892
0. 14|18 41| EMMANUEL ENTRE LUNAS Rca6955
| 152259 JOSEJOSE SOY ASI ARiOLA 6786/RCA
16 (17|43 | LOS BUKIS SIME RECUERDAS LASER 3044/FONOVISA
17113|35| CAMILO SESTO AMORLIBRE GLOBO 7608-1
18 ' 1417 | GLENN MONROIG APASIONADO wEALATINA 506025-1/WEA
19— 1 VARIOS ARTISTAS 1988 EN CANCIONES Rrca 8584
2012 (13| ARMANDO MANZANERO 20 GRANDES EXITOS GLOBO 8484
21123 (11| MIJARES UNOENTRE MIL Emig436
22|—| 1| CHAYANNE CHAYANNE cBS80051
23120 7 | GUILLERMO DAVILA LA HISTORIA MUSICAL DE  TH-RODVEN 2542
24121185| JULIOIGLESIAS UN HOMBRE SOLO cBs 50337
25| —| 1| ISABEL PANTOJA GENIOY FIGURA GLOBO 8598
1]2|5| VARIOS ARTISTAS JUNTOS PA’ GOZA  THRODVEN 2549
2127 LUISENRIQUE AMORY ALEGRIA cBs10546
3 |—| 1| EDDIESANTIAGO INVASION DE LA PRIVACIDAD TH-RODVEN 2575
4|3 |37| LALORODRIGUEZ UNNUEVO DESPERTAR TH-RODVEN 2517
5|6 |37| ELGRANCOMBO ROMANTICOY SABROSO comso 2054
6| 4117| MAXTORRES SENSUALMENTE TROPICAL €emi84a63
715 |13| GILBERTO SANTARROSA AMORY SALSA comso 2053
8|7 (13| OSCARD'LEON DE AQUI PARA ALLA TH-RODVEN 2560
9 |10}11| CELIA CRUZ/RAY BARRETTO RITMOEN EL CORAZON FaNIA 651

SONIDO
JOHNNY VENTURA EL CABALLO UNA LEYENDA cBs 80012

LA PATRULLA 15 SOLO SE QUE FUE EN MARZO TTHOlO

RUBEN BLADES ANTECEDENTES ELEKTRA 60795

VARIOS ARTISTAS NON STOP DANCING ces 80034

EDDIE SANTIAGO SIGUE ATREVIDO  TH-RODVEN 2497

CONJUNTO CHANEY MAS QUE ATREVIDO  HIT MAKERS 71

MILLIE Y LOS VECINOS POR SUPUESTO cBs 80031

WILFRIDO VARGAS MAS QUE UN LOCO sONOTONE 1423

JOHNNY Y RAY SALSA CON CLASE POLYGRAM LATING 836647/POLYGRAM
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TROPICAL/SALSA
T 5

19115/25| FRANKIERUIZ ENVIVOY A TODO COLOR TH-RODVEN 2531
20|11 (29| ANDY MONTANEZ EL ETERNO ENAMORADQO TH.RODVEN 2527
21|24 (23| FANIA ALLSTARS BAMBOLEO Frania 650/SONIDO

22120 7 | HANSELYRAUL BLANCOY NEGRO cBssoo16

SERGIO VARGAS SERGIO VARGAS css 80041
BONNY CEPEDA A NIVEL INTERNACIONAL ComBO 2056
TOMMY OLIVENCIA EL JEQUE TH.RODVEN 2577
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1{1|7]| LOSYONICS SIEMPRE TE AMARE FONOVISA 8809
212]9| BRONCO UNGOLPE MAS FonNOvISA 8808
31551 LOSBUKIS SIMERECUERDAS LASER 3044/FONOVISA
4|7 11| LOS CAMINANTES INCONTENIBLES ROMANTICOS Luna1173
514 |11| GRUPOPEGASO ADOLESCENTEY BONITA RrEMO1019
6(3|17| FITOOLIVARES EL CABALLITO GiLz012
7099 | LITTLEJOE AUNQUE PASEN LOS ANOS cBs 80004
z 8 |10|21| JUANVALENTIN POR MIPOBREZA cBs 10522
™4 916 |7 LOBSB]BOONDADOSOS RECUERDA SIEMPRE QUE TE QUIERO  roNoOviISa
2 10| —| 1 | ELISEO ROBLES EL TEJANO RamEx1214
ﬁ 1| 23| 5| RAMON AYALA ARRIBA SINALOA FREDDIE 1437
E 12119(67| FITO OLIVARES LA GALLINA aiLz0001
13(16|37| SONORA DINAMITA 16 SUPERCUMBIAS FUENTES 1615/SONOTONE
al 14| 8 | 29| VICENTE FERNANDEZ EL CUATRERO cBs2833
Z15 18/ 5| TAMYTEX Y SIGUEEL TRACA RAMEX1216
© 16| —| 1 | VARIOS ARTISTAS 15 IDOLOS SUPERPOPULARES FoNovisa8813
6 17115/15| SONORA DINAMITA/SONORA SANTANERA LA GUERRA DE LAS. ..
w SONOTONE 1146
o (1811/23| JOAN SEBASTIAN CON TAMBORA  MUSART 90014
19|14 |21| LOSBRIOS PORQUE ESTAS ENAMORADA FONOVISA 8803
20(13|21| RAMONAYALA UNPUNODE TIERRA FREDDIE 1430
21(21(55| LINDARONSTADT CANCIONES DE MIPADRE ELEKTRA 60765
22|17 (51| BRONCO SUPERBRONCO ARIOLA 6618/RCA
23|25 7 | ANTONIO AGUILAR 15 CORRIDOS NORTENOS MusarT 2074
24122(17| GRUPOLA SOMBRA CHICAGO'S WILD SIDE  FreDDIE 1427
25|— |23 DAVID MARES SOLDOUT cBs8a3a7

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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by Carlos Agudelo
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JUNTOS PA’ GOZAR,” the year-end compilation of
works by TH-Rodven artists, was the Christmas sea-
son’s best-selling Latin album, according to a quick sur-
vey of music retailers across the country.

That album and “Tu Seras Mi Navidad,” a compilation
of traditional Christmas songs that includes “Feliz Navi-
dad” by José Feliciano, were New York-based Antilla
Records’ best-selling albums, according to owner José
“Pepe” Hernandez.

In Puerto Rico, “Asi Es Mi Tierra,” a Christmas al-
bum by Los Hispanos (Velvet), was one of the best-sell-
ing records, according to Luisa Rivera of Distribuidora
Nacional. “Los Nifios Jestis Del Mundo” by Danny Ri-
vera (DNA) and “Regalo De Amor” by Felito Félix
{Combo) also sold well. “Merengue Mix” by Santo De-
mingo All Stars (Borinquen), “Sélo Se Que Fue En
Marzo” by La Patrulla 15 (Ringo), and Bonny Cepeda’s
“A Nivel Internacional” (Combo) were merengue best
sellers, and albums by Luis Enrigue, El Gran Combo,
and Eddie Santiago and the compilations “Juntos Pa’
Gozar,” “Salsa Mix” (TH-Rodven), and “Non Stop Danc-
ing” (CBS) were salsa hits, according to Rivera.

In Chicago, “15 Idolos Superpopulares,” a compilation
on Fonovisa, “Si Me Recuerdas” by Los Bukis, and
“Navidad Con La Sonora Dinamita” (Sonotone/Fuentes)
were the regional Mexican hits this holiday season. Wil-
frido Vargas’ “Mas Que Un Loco” (Sonotone) and “Jun-
tos Pa’ Gozar” were the most popular dance albums, ac-
cording to Gladys Caceres of Musica Latina. In Los An-
geles, “Juntos Pa’ Gozar” was the best-selling dance
record. Female balladeers Rocio Durcal, with “Como
Tu Mujer” (Ariola), and Isabel Pantoja, with her new

album, “Genio Y Figura” (Globo), did well, according to |
Guillermo Santamaria of Guiro Records. Christmas al-
bums ‘“Navidad Para Recordar” by Juan Valentin and
“Tu Seras Mi Navidad” were hits.

In San Francisco, Bill Rodriguez of Discolandia says
“Juntos Pa’ Gozar” hit big, along with Max Torres’
“Sensualmente Tropical’” and a compilation called
“Salsa De La Montafa,” which originated in Puerto
Rico. “Boca Rosa,” the album by Angela Carrasco, did
best in the pop-ballads genre.

In Miami, “Juntos Pa’ Gozar,” “Non Stop Dancing,”
and “Bailables Del Afio” were the season’s best-selling
dance albums at Lyly’s Records, according to Eva Ula-
cia. “1988 En Canciones,” a compilation of 1988 hits on
BMG, the new “Tangos” album by Dyange, and Panto-
ja’s “Genio Y Figura” also did well.

JESUS MURNOZ, account executive at KBOM-FM San-

Holidays see wealth of Latin
product rung up at retail

ta Fe, N.M,, is working on a pilot for a salsa program
that may be one of the first, if not tke first, of its kind in
the area. He would appreciate cooperation from labels;
call 505-982-0088 ... Tichenor Media System has sold
80% of station KUNO-AM, Corpus Christi, Texas, to a
company owned by station GM Luis Mufioz and general
sales manager Al Herrera. The new company will re-
main part of TMS. TMS says it wants to redeploy re-
sources in more strategic markets . . . The possibility of
doing a “Latin Meets Jazz” television show based on the
popular concert series at New York’s Village Gate is be-
ing considered by Ralph Paniagua, who has been work-
ing with ATI Video Enterprises Inc. in the production of
“The Latin Connection,” the one-hour variety show cur-
rently being broadcast on Anglo and Latin stations in
the U.S. “We would like to recreate that mood and do a
Friday night type of show, targeted to an 18-to-34 audi-
ence,” says Paniagua.

1 Classical

KEEPING
SCORE

by Is Horowitz

GROWING PAINS: Escalating touring costs for large
groups are causing growing concern among arts pre-
senters across the country. This is especially true for
symphony orchestra junkets, which is forcing many lo-
cal presenters to seek substantial supplementary fund-
ing or pass on the attraction.

This was one of the problems that surfaced at the
Dec. 16-19 Assn. of College, University and Community
Arts Administrators conference in New York, which
brought together more than 1,000 reps from manage-
ment firms and some 900 performing arts presenters.

Incidentally, ACUCAA, the acronym used by the
group for more than 30 years, becomes APAP this
month as the organization assumes the shorter but
more inclusive name the Assn. of Performing Arts Pre-
senters to better identify its broader scope.

No one has yet come up with a formula for touring
large orchestras that would comfortably accommodate
rising transportation, hotel, and per diem costs. Concert
venues remain fixed in seating capacity. Only so many
tickets can be sold, and prices are already about as high
as the public will accept.

Supplementary funding, of course, has always been
needed to make the cost equation viable. It's just that
more is now required than can comfortably be raised.

The Mid-America Arts Alliance was successful last
season in rounding up added support for regional tours
by the St. Louis and Houston symphony orchestras, con-
ferees were told. But there is no assurance that organi-
zations that contributed then will continue to show equal
generosity.

If orchestral bookings away from home are down,
that’s hardly the case in chamber music. Here, bookings
remain brisk. But a decline in solo-artist dates continues.

Among the many meetings and special seminars fea-
tured during the conference were two that sought to
broaden awareness of musical genres at opposite tempo-
ral poles. An “early music” session, moderated by edu-
cator Robert Cole, featured panelists Jon Aaron of the
Boston Early Music Group, Will Crutchfield of The
New York Times, and Benjamin Peck of the New York
Cornett and Sackbut Ensemble. Jesse Rosen of the
American Composers Orchestra moderated the seminar
on contemporary music. Panelists included composers
David Lang, Robert Beaser, and Tanya Leone.

PASSING NOTES: Proscenium Entertainment enters
the videocassette market this month with two classical
packages. One is the first in a projected cycle of the Bee-
thoven Quartets by the Guarneri String Quartet; the
other is a filming of the Hoffnung Festival Concert, the
famed British comedy-in-music event. Proscenium is

At ACUCAA, soaring touring
costs are food for thought

headed by Glenn Smith, formerly with Video Arts In-
ternational.

“Bach off; I'm listening to Karl Haas” was the win-
ning bumper sticker rubric in a listener contest run by
the syndicated show “Adventures In Good Music,” car-
ried by some 175 stations across the country. The win-
ner, a listener to WQED Pittsburgh, received a set of 50
Nimbus CDs. Runners-up got 10 CDs. One runner-up
advised, “Say no to unsafe sextets.”

Chamber Music America holds its 11th annual nation-
al conference at the Penta Hotel in New York Jan. 22-25.
Composer Steve Reich will deliver the keynote address,
and a seminar probing new directions in chamber music
will feature Nonesuch’s Robert Hurwitz, Chamber Mu-
sic Society of Lincoln Center’s Fred Sherry, WNYC
New York’s Ruth Dreier, and the Juilliard Quartet’s
Joel Smirnoff among its panelists. Workshops on finan-
cial planning and audience development will also be
held.
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The Industry Gathers in Las Vegas for Its
First Major Glimpse of the Dawn of the
'90s, and Finds a Future Fired to High

Expectations by an Onrush of New Products
and Enhancements Lighting the Way to Even
Brighter Electronic Tomorrows

By JIM McCULLAUGH

tronics business may have tapered off somewhat but

the entertainment hardware/software industry contin-
ues to represent one of the most exciting product and con-
ceptual landscapes on the planet.

As evidenced by the developments of recent years, audio
and video have become an exhilarating Toffler-esque play of
miniature circuitry, lasers, fiber optics and sharper im-
ages—all to the benefit of hardware makers, software ven-
dors and consumers.

The miles of aisles known as the Consumer Elec-
tronics Show is where the industry will get not only
its first major glimpse of 1989 but of the long-
term future as well—a future where earlobe stereo,
personal video and interactive entertainment
sculpturing will be commonplace.

From a dollars and sense perspective, steady as
a rock is the best way to describe the state of the

consumer electronics industry.

Consumer electronics industry sales were expected to
pass the $32 billion mark in 1988 and climb to the $34-
$35 billion level by the end of 1989, according to the Elec-
tronics Industries Assn.

Growth, says the EIA, can be attributed to the wider as-
sortment of consumer electronics products as dollar sales
are increasing due to both the addition of new products as
well as the enhanced features on established products.

One locomotive driving the industry has been the video
area as sales increases are expected to continue in color,
projection and LCD television.

Dollar sales of color TV with MTS are forecasted to in-
crease approximately 17 % annually through 1989, repre-
senting almost half of the total dollar color TV sales during
this period. In fact, unit sales of MTS color TV were project-

(Continued on page C-10)

The staggering boom-boom years of the consumer elec-

e £ R T TSR IV TR e SO S

FROM TOP: TDK's new reformulated “D” audiocassettes with
transparent “C-Thru” shells; Pioneer’'s CLD-3030 CD/CDV/
LD LaserDisc player; RCA’s CC350 S-VHS camcorder; Emer-
son's AR2203 AM/FM stereo headphone radio.
(llustration: Tom McKeith)
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Video Technology to Take
Quantum Leap at WCES
TOP 10 MOST
INTERESTING PRODUCTS
OF THE YEAR

By KEN JOY

ith an eye toward boosting flat VCR sales, some

manufacturers exhibiting at CES are coupling exist-

ing technology with new developments to produce
hybrid electronics products for use in new environments.

Hitachi is set to bow a five-inch color LCD
TV for the car that they expect to pave the way
for full automotive audio/video systems. “The
LCD-TV breaks ground in a completely new
market,” says Gary Kelley, Hitachi's national
sales manager for audio and mobile communi-
cations.

“We expect this model to be very popular
because this is the direction car audio/video is going.” The
primary orientation for a 5-inch color TV in the car is cur-
rently video, according to Kelley, but will eventually extend
to applications in navigation, instrumentation, systems mon-
itoring and as a monitor for VCR and CDV playback.

Weighing only 27 ounces, the LCD-TV is 6.5-inches wide,
5.7-inch high and 1.5-inch deep and boasts 480 lines of
horizontal resolution and 240 vertical lines. While Hitachi
will provide a variety of mounts for the unit, it can also be
operated as a “portable” unit, and moved about within the
vehicle.

Kelley claims Hitachi has overcome broadcast reception
problems while the auto is in motion by using a dual antenna
system which utilizes four separate antenna elements. The
tuner is capable of switching between inputs up to 60 times
per second to access the antenna that has the strongest sig-
nal at any given moment. The audio portion of the tuner pro-
duces 20 watts of output per channel and, while it's not

MTS compatible now, its A/V inputs allow the playback of a
stereo or hi-fi video tape.

Only passengers will be able to view the television while
the car is in motion because of Hitachi's insistence on in-
stalling an interlock feature that permits only the audio por-
tion of a program to be played while the car is moving if the
unit is mounted in view of the driver. For mounting applica-
tions where the screen is not visible to the driver, such
as a limo or R/V, the interlock feature can be circum-
vented. A wireless remote controls all of the unit’s fea-
tures. Product availability or pricing have not been an-
nounced.

Pioneer actually lays claim to the first television for
the car with its announcement last May of the "Car-
rozzeria” unit which includes a CD player with built-in
AM/FM tuner, a high-powered amplifier and a 6-inch
color monitor/TV set.

The design, which uses surface mount technology,
enables the CD player, tuner and amplifier to be in-
stalled in the radio dash openings of most vehicles.
U.S. distribution dates have yet to be set, but the com-
plete audio/video system will retail for $3,600 while
the television alone will list at $798. The complete
unit is on display at the show.

Hitachi will also introduce the VMS-8100 which,
according to the company, is the world’s first auto-
matic camcorder. The super VHS camcorder incorporates
Accushot (AX), a computer controlled exposure feature that
automatically adjusts the iris and variable high speed shut-
ter resulting in better picture exposure at the highest practi-
cal speed. There's even an auto flicker compensation circuit
to sense the presence of fluorescent lights and eliminate
pulsing brightness.

The VMS-8100 has a digital one lux sensitivity and a still
and strobe feature that allows users to record, in memory, a
still-frame series and in the strobe mode to show a series of
selected frames much like an old time movie.

Other features include an 8-to-1 power macro zoom, high
speed shutter, F1.2 lens, wind switch, auto date code, time
remaining indicator, auto/manual white balance, two-hour
battery pack, HQ and super-VHS circuitry and 450 lines of
resolution. Suggested list: $2099.95.

In the *‘still frame video” arena, Canon breaks new
ground with the RC-250, the first consumer electronic stil

(Continued on page C-14)
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JVC's GR-A30U Mini {8
VHS-C VideoMovie.

Hitachi's VMS8100A S-
VHS automatic cam-
corder.

Sanyo's FT928S4 stereo
cassette player with secu-
rity code lock.

Mitsubishi's Visitel Visual Telephone
Display.

Alpine Electronics’
5952 CD Changer.

Terk Technologies’
omni-directional, disk-
shaped ‘Pi' FM antenna.

DAT, CD-3, CDV/Laserdisk,
CDI, VHS/Beta/8mm, S-VHS
SOFTWARE FORMATS

IN TRANSITION

hen Samsung announced plans to release a 4mm

camcorder using Digital Audio Tape in Korea in the

fall of 1987, grumbling over yet another format
that would muddy the already flaccid sales waters reverber-
ated throughout the industry. At that point in time DAT was
the target of nearly every legislator in the country, and Sony
wondered if its innovative and compact technology would
ever see the light of day on U.S. shores.

Flashforward to 1988: DAT made it; 4mm didn't. Sam-
sung's Richard Leister confirmed that Samsung has no
plans to release 4mm hardware in the U.S.—or anywhere
for that matter. Calling the announcement of 4mm “only an
experiment,” Leister would only say that prototypes were
developed but no real marketing plans were ever formulat-
ed, leaving many industry pundits to conclude
Samsung's real goal was publicity and not prod-
uct development.

DAT: DAT, on the other hand, is proving pro-
ductive in industrial and professional applica-
tions, and lucrative for grey-marketers at the con-
sumer level. The anti-copy issue is still hotly
contested by the record companies and the RIAA,
but many mainline companies—among them 3M
who introduced Scotch-brand Digital Audio Tape
to the consumer market last September although
there are no legal units on sale here—are realiz-
ing that there is a grass-roots consumer cam-
paign to legitimize consumer DAT hardware that
is making it hard for grey-market importers of
DAT machines to fill all of their orders.

In an address last August to BMG distributors
in Montreal, co-chairman Michael Dornemann
called the introduction of DAT a “headache” that
will pose concerns to the industry for the next

Hitachi's “ormula
LCD-TV Car Audio &
Visual.

b

Canon's RC-250 electron-
ic stilkimage camera
(center foreground) and
accessories.

three years, but conceded he would be crazy to
continue to oppose the format if that's what “every custom-
er in the world wants.”

Casio, which had originally planned to bow its DA-1 porta-
ble DAT recorder in the U.S. last Spring, changed plans at
the 11th hour citing an inability to get units shipped from
Japan. Company officials would only say that there are no
current plans to introduce the product before
early this year.

The swirling controversy surrounding DAT has
made many Asian manufacturers leery of forging
arrangements with American importers and suf-
fering possible economic sanctions against them
by the U.S. Government. Although Marantz was
the first manufacturer to announce the introduc-
tion of a DAT unit in America, company officials
say their efforts have been hampered by the
“paranoid reluctance’ of Far East suppliers. Jim
Twedahl, Marantz president, claims his company
is as committed as ever to introduce a DAT ma-
chine at the “‘earliest possible date.”

CD-3: With the cassette single becoming firmly
entrenched as a viable marketing tool as well as a
sell-through item, record companies cautiously
tested the waters this year with the 3-inch com-
pact disk, or CD-3.

Record company marketing execs have gone from view-
ing the tiny format as the illegitimate step-child of the digital
domain to seeing it as the sole way to lure teenage buyers
into the CD-buying habit. Almost immediately, accessory
manufacturers flooded the market with adapters that allow
5 inch-only players to accommodate the sibling format.
“That gave CD-3 a legitimacy by association,” says Jerry
Shulman, VP of marketing development for CBS Records.

“When consumers see all of these accessories in the store
they're going to feel better about buying a single because
it's a real product and not a toy.”

Says Mark Finer, director of research for Communication
Research in Pennsylvania, an industry consulting firm: “The
CD-3 is certainly a format to take seriously. There will be
more than 250 CD-3 titles in the channel by January, and
the numbers will explode by the end of 1989."”

Finer sees the CD-3 as the single of the '90s, but doesn’t
feel it will eclipse the cassette single, “‘at least not for a long,

(Continued on page C-14)

C-2

www americanradiohistorv com

BILLBOARD JANUARY 14, 1989


www.americanradiohistory.com

(3ET READY FOR THE HEAT WAVE!

SKC'S MAKING A BIG SPLASH WITH OUR HOTTEST SPRING/SUMMER
PROMOTION AND WE'LL HAVE YOU SWIMMING IN PROFITS
WHEN YOU COME T0 THE SKC BEACH PARTY. ;

sarrmy
® A
—

S4E Audio Tape Division

g% [ 17106'S, hvalon Blvd.., Cazson, CA 90746
" 80012374372, 800/33#5729 (California)
S A

-

MW americanradiohisto om


www.americanradiohistory.com

A Billboard Spotlight

detachable 2-way speakers.

Sony’s MDP-700 Multi-disc Player is high-
end version of basic MDP-200, featuring
digital effects and high performance.

Canon’s F1000S S-VHS video camera
and recorder.

Philips’ CDV488 CD-Videc Player reads six
different disk types.

JVC’s S-VHS HR-S5000U Stereo VCR.

Sharp’s GF-CD55 portable digital en-
tertainment center with CD player and

N7 AR MMM

CES Products in Profile

AUDIO ASPECTS

By CHRIS McGOWAN

anufacturers and retailers offer perspectives on the
shape of things to come in their competitive arenas.

DAVE GIROD, VP of marketing, Yamaha Elec-
tronics Corp. USA

On Yamaha's new amplifier-speaker technology: “At the
CES show, we are introducing about 30 new audio products.
And we will introduce a new amplifier-speaker technology
called ‘Active Servo Technology’ that will be our
main focus in our presentation at the show.

“It was first introduced at the Tokyo Audio
Fair in October and created quite a stir. It's a
new way of thinking about the inter-relationship
between speaker and amplifier and deals with a
phenomenon called negative impedance. It en-
ables us to have fully developed 30-hertz wave
forms coming out of three-liter sized enclo-
sures, a tremendous bass response and high-
imaging out of very small enclosures. We expect
this technology to spin off into many different
areas, such as portables, electronic keyboards, home hi fi,
sound reinforcement and so on. It's our first U.S. consumer
presentation of the product.”

RICHARD MEIDENBAUER, national advertising manager
for Toshiba America Inc.

On the ramifications of CD players: “The CD player has
been a force driving the resurgence of the high-fidelity busi-
ness. Once consumers get the CD player home, then they
find that they could use new speakers, a new amp and so
forth. They think about upgrading the rest of their hi-fi com-
ponents because they find flaws in what they own.”

On new Toshiba car audio: “In January we're introducing
a line of car audio product under our name. One thing we
are looking at is the adaptability of portable CD players by
having a line input. You can take the CD player for use in
your car and it can be taken out and carried in your brief-
case as well. We also will have in-dash units with the
CD players built in, including removable in-dash
units which will be very strong in certain markets.
And we will have equalizers, power amps and speak-
ers.”

MARK SMITH, brand manager of home electron-
ics for Pioneer Electronics (U.S.A.) Inc.

On Pioneer speakers and CD players: “In January,
we'll have a big speaker introduction. We've been working
toward this for quite a while. We'll have two new lines, our T-
series and our Elite TZ-series. Both offer incredibly realistic
sound and are capable of reproducing the wide dynamic
range made possible by today’s digital audio sources. And
we will also continue to push our multi-CD players that have
the magazine format, where you can plug in the magazine,
which offers great convenience.”

MARTIN HOMLISH, VP HiFidelity/Autosound for Sony
Corp. of America

On DSP: "I think one of the areas of major impact in audio
will be the advent of digital signal processing. It gives tre-
mendous versatility and is almost like adding software to
your hardware. DSP will be available in many new Sony
products in '89.”

JOHN THRASHER, product manager of the video division
for Tower Records/Video

On 5-inch CDV software: “The buyer for 5-inch CD video
is predominantly an audio buyer rather than a video buyer.
And they are mainly buying titles that have cuts that don’t
appear elsewhere. Most CDVs feature one cut of video fol-
lowed by the same cut on audio. We've done quite well with
it, but as it stands now, | ook on it as a short-term format. It
needs to get to the point where it’s all video.”

JESSE JACOBSON, manager of the D.A.T. Store in Santa
Monica, Calif.

On DAT retail: “We are the only DAT-only retail store as
far as | know. We've been in the wholesale business 18
months and the retail business three months. Business is
great. We have a wide selection of DAT hardware, including
Pioneer, Sony, JVC, Aiwa, AND, Technics and others. And
we buy blank DAT tapes from an ever-growing list of compa-
nies that includes Maxell, TDK, Sony, Fuji, Scotch, Denon
and so on. For pre-recorded software, we have mostly classi-
cal and jazz, with titles from GRP, Enigma and a number of
European labels. About 75%-85% of our roughly 130 titles

(Continued on page C-12)

VIDEO VISTAS

ideo hardware manufacturers, software companies
and retailers look at their present and future in the vid-
eo world.

DAVID BIRCH-JONES, marketing manager of audio sepa-
rates, CD, CDV for Philips Consumer Electronics

On laserdisks: “The laserdisk format has nowhere to go
but up. For years we had just the eight and 12-inch sizes
and it was a very slow sales pace. Just us and Pioneer, basi-
cally. But in the last 24 months, several others joined the
party and there will be even more manufacturers in '89. And
there is a burgeoning software catalog in disk.

“Philips has thrown its whole weight behind five, eight and
12-inch CD video. We believe in the format very strongly,
that the optical disk is the best video format, no question.
There is simply no comparison in terms of color resolution,
color purity, longevity and flexibility.”

On high-performance TV and laserdisks: “The high-per-
formance TV market has really exploded in the last few
years and for those types of people, VHS looks very bad in
performance. Even S-VHS doesn’'t compare. If you haven't
seen a high-performance TV hooked up to CDV, then you will
never see the quality your set is capable of. If you have a
good stallion, you've got to feed it good oats.”

LEE KASPER, Sr. VP of marketing & sales for Image En-
tertainment

On the laserdisk business: “It is expanding at a very fast
rate. The acceptance of CDs has come through in the laser-
disk area. And big-screen TVs are having an impact, with
some retailers saying that as many as 80% of their custom-
ers who buy big-screen TVs are also buying laserdisk pilay-
ers. What will also help is that there should be a combo play-
er in the $499 range by Christmas of '89.

“Software factories will double and triple their production
in '89. The U.S. needs more facilities. We currently distrib-
ute 3,500 titles, with 700 on our own label. We expect to
add 500 more titles under our own name in '89.

“In five years, | would guess that there will be a population
of over two million laserdisk players. And | believe the sales
of laserdisk will exceed those of tape for your average title
by then.”

DAVE LUKAS, owner of Dave’s Video, The Laser Place in
Sherman Oaks, Calif.

On laserdisks: “There is definitely a lot more consumer
awareness of the format. A lot more people are coming in,
inquiring about it. And with other equipment manufacturers
becoming involved and with the additional advertising they
will bring along, there should be even more awareness next
year.

“A wide mixture of people are getting into the format,
from postal workers to the very affluent. The large majority
of our customers are not rich and the pricing of software is
now geared to the average middle-income person. | think
that when the recordable and erasable disk hits the consum-
er level it will be the end of tape. It can't match laser’s quali-
ty and laser will eventually win out.

“A big plus in '88 was digital memory. With it, you can do
freeze frame and slow motion on any laserdisk, whether it's
CAV or CLV. Two-drawer players were also nice, but not as
big a thing as digital memory.”

STEVE GIROD, VP of marketing for Yamaha Electronics
Corp. USA

On laserdisks: ‘We see laserdisk players as a real growing
business. Warner brought their laserdisk prices down to
$24.95 and that's having an effect throughout the industry.
Now there are a dozen or more manufacturers marketing
hardware. We expect a boom time over the next 18 months,
especially as we near saturation levels with VCR sales.”

KIRK LEONHARDT, co-owner of The Laser's Edge stores
in Burbank and Woodland Hills, Calif.

On CDV hardware and software: “We see a steady in-
crease of customers. The format sells itself when people get
a chance to see it. We carry CDs, laserdisks and high-end
audio and video hardware. We have over 3,000 tities of
CDV and 12-inch laserdisks. We rent and sell them.

On the optical format and home entertainment: *| think
the optical disk format is the whole next generation of home
entertainment. Customers are now more technically aware
and discriminating. They are pursuing quality rather than
just accepting what is given to them. There has been a whole
revolution in the home entertainment field, with people
building mini-theaters in their homes. You can now have a

(Continued on page C-12)
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Wiith redesigned packaging,
our UX series now comes with
even greater frequency response.

Response to the redesigned packaging of formulation for UX-S is unsurpassed by comparable
Sony UX tapes promises to be sensational. And models from the competition.
why not? After all, that wider dynamic range ncw Taken together, these factors will result in more
comes inade more dynamic packaging. UX tape sales than ever. So if you've got designs on
To be exact, our UX tapes sport a cleaner, even greater consumer demand, stock up on our
more contemporary look. We've also made the redesigned UX series: UX, UX-S, UX-ES and UX-Pro.
model names more prominent, so they'll be even And watch them
easier for your customers to find. And we're disappear with even S ONY@:
not just in-erested in packaging changes. Our greater frequency. THE ONE AND ONLY.

© 1988 Sony Corporation of America. Sony and The One and Only are trad2merks of Sony.
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Eclipse ECD-110 Digital/Audio Compact Disc for
the car.

Hitachi's DA-C70 Compact Disc Changer.

CD PLAYERS TAKE TO THE ROAD

FOR DIGITALLY-DRIVEN '89

By KEN JOY

ompact disk players are showing signs of making sig-
nificant inroads with consumers this year as the price

of software continues to tumble, and more manufac-
turers move the product into portable and
mobile configurations.

Although hardware sales were expected to
slow in '88, retailers and analysts feel retail
sales of players (including combi-players
that also play video laserdisks) will probably
exceed the Electronics Industries Assn.'s
projection of 4.8 million players for 1988
and 5.6 million for 1989. For one, produc-
tion costs have stabilized since the precipi-
tous drop in U.S. currency against the yen
two-and-a-half years ago, allowing manufac-

turers much greater control over the pricing position of their
product in the market.

According to David Wallace, marketing manager for La-
serdisc Corp. of America (a Pioneer subsidiary) the com-
pact disk will become inextricably linked with all optical
technology, and will benefit from the massive push that Jap-
anese manufacturers are giving optical audio and video
technology. “‘We're in the post-VCR era,” Wallace says.
“Japanese manufacturers need another technology to push
while we experience the decline in VCR sales.

“Laserdisks and compact audio disks are an area of tech-
nology whose time has come.”

Industry estimates put the penetration of compact disk
players at just over 10% of U.S. homes—a minor, though
important, increase over an estimated 8% penetration last
year. That figure, according to Wallace, should skyrocket in
'89.

(Continued on opposite page)
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VCR MANUFACTURERS AIMING AT
CONSUMERS ON THE UPGRADE

ith the average retail price of the VCR now hovering

somewhere around $300, retailers are looking to

louder bells and whisties to lure the buying public
back into their showrooms in hopes of bolstering sales
which have remained static for nearly two years.

Figures from the Electronics Industries Assn. reveal an in-
dustry that is expected to only sell 200,000 more units this
year than it did last year (12.5 million units in 1988 vs.
1989 projections of 12.7 million).

Comparatively, 80,000 more laserdisk players are ex-
pected to sell this year than two years ago, with 60,000
more units than last year alone. E{A figures also project the
compact disk player will nearly doubie its 1987 unit sales of
3.3 million by the end of 1989.

As the VCR becomes more of an appliance whose stron-
gest sales are the Christmas season, manufacturers are
aiming squarely for the discriminating consumers who want

to upgrade their equipment and possibly enter the semi-prc-
fessional reaim with decks that can perform sophisticated
editing and dubbing tasks. Winter CES is certainiy the forum
for the debut of these state-of-the-art consumer appliances.
Here are the highlights: i

Sony, while not exhibiting on
the CES floor, is providing pri-
vate showings of the deck it an-
nounced this summer, the EDV-
9500—the most expensive
($3,300 suggested list) VCR of
any format on the market. Sony
claims this Extended-definition
Beta unit boasts 500 lines of
resolution, and is calling it the
“ultimate half-inch machine.”
Says Sony’s national sales man-

ager Steve Panosian: “The EDV-8500 employs redesigned
head technology, a smoother and quister tape transport and
a jog/shuttle wheel for editing.” Panosian says Sony is
shooting for the true videophile who maost likely also owns a
satellite dish and projection television.

Television andd YR combos, or TVCRs, are coming into
their own as Goldstar introduces the KMV-9012 19-inch
ViewMax TVCR. The ViewMax combines a 19-inch color
television with an 8 event/14 day programmable HQ VCR,
all in a compact 19.6-inch wide by 19.7-inch tall cabinet.

Available now at a suggested list price of $699.95, the
ViewMax also contains a
110-Channel cable ready
tuner with direct access
channel selection, non-vola-
tite channel memory, and
three play/record speeds.

(Continued on page C-13)

Pioneer's VH-930SD S-VHS
Stereo Hi-Fi VCR.

AUDIO/VIDEO ACCESSORIES PUT CONVENIENCE AT TOP OF LIST

lems of storing a variety of recorded media from com-
pact disks to videocassettes to audio cassettes, the
Amalfi Smartbox from Certron offers a unique solution: a
storage cabinet that will hold several different kinds of for-
mats in one drawer.
Offering a surprising storage versatility the Smartbox
comes with a full complement of drawer inserts that allow
users to easily mix and match CDs, tapes and diskettes in

For audio/videophiles who constantly battle the prob-

frame, the Smartbox is strong enough to serve as the base
for a CD player, tape deck, VCR or even a television. The
units—which have a single-media capacity of 34 compact
disks and four double disks, 48 audio cassettes, 24 VHS or
Beta video cassettes, or 42 5.25-inch computer diskettes—
can be stacked for added storage. Suggested list: $69.95.

Also from Certron is a 10-capacity “video library” case/
organizer for both VHS and Beta video cassettes. Each tape
compartment is individually hinged providing finger-tip
“pop-out” access to any tape. Suggested list: $19.95.

any combination. As storage
needs change, the supplied
inserts can be quickly recon-
figured as desired. Made of
high-impact polystyrene and
engineering-grade ABS plas-
tic with a steel-reinforced

Recoton’s CD Selector is de-
signed for vertical storage
and easy, swing-out viewing.

Ambico offers consumers a convenient way to
transfer 4-inch x 6-inch photographic prints, slides
and films to videotape with The Imager (V-0617). The
Imager includes slide-in/slide-out photo holder for
easy photo changes, built-in fluorescent illumination
for great color reproduction, and a macro lens for
simple camcorder set-up. The Model V-0622 Tele-

Bib’s Compact Disc
Polish.

tamasa
&

il

CD-20 Smartfiles.

Certron Amalfi's Smart-
file storage units, the
Audio-28, CD-40 and

T 7,

Iy
L L

Compact Dise—
Baolish

Cleans and Polishes
Compact IScs
Protects Campact
Iscs From Qust

a And Finger Marks
Specest Ant-Siahc

Formais

The V-0617 Imager from Ambico.

Cine adapter for The Imager slides easily onto the end of
model V-0617 and instantly allows the transfer of films and
slides as well as photo prints to tape. Suggested list:
$99.95 The Imager; $39.95 TeleCine adapter; $129.95
combined unit.

Ambico has developed a one-bulb video light that works
both from 12-volt portable batteries as well as 120-volt
household outlets. Called the Simple Wonder AC/DC Mini
Video Light (Model V-0865) it plugs into any portable power
pack for remote lighting and, via a supplied transformer,
into any standard wall outlet. The unit provides 30 watts of
pure quartz-halogen illumination, enhanced by a dichroic re-
flector. Measuring only 3 Y,-inches high by 2 %,-inches deep
and 1 ¥,-inches wide, the unit weighs less than 7 ounces
and will attach to most any video camera, camcorder, or tri-
pod. Suggested list: $99.95. The unit with 4 amp-hour bat-
teries lists for $159.95.

Bib introduces the A-635 compact
disk polisher for compact and laser
disks. Each treatment cleans and pro-

(Continued on page C-11)

ORA Electronics’ Studio Spec OFC
(Oxygen Free Copper) series cables.

s
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(Continued from opposite page)

“This will be an epic year for opti-
cal product,” speculates Wallace.
“As more and more manufacturers
like Denon and Yamaha enter the
combi-player market, the visibility
of audio/video optical product will
significantly increase in the eyes of
the consumer, resulting in more
hardware and software sales.”

Philips, says Wallace, is expected
to also join the combi-player arena
during the first quarter of 1989.
“We encourage this competition,”
he says. It adds the needed legiti-
macy to the product and tells con-
sumers that we're heavily commit-
ted to the format.”

While home units will continue
strong sales, compact disk players
for the car are expected to do land-
mark business as manufacturers
are banking on consumers wanting
the same high quality playback on
the road as well as at home. Pio-
neer made headlines in May with its
announcement of the ‘“‘Carroz-
zeria"—a 15-unit audio/video set
for the car that includes a compact
disk player in addition to a built-in
AM/FM tuner and 6-inch color tele-
vision monitor.

While the complete export ver-
sion will retail for $3,600, Pioneer
officials say that the compact disk
player will be available as a stand-
alone unit for automobiles at a sug-
gested list of $798.

“The sales of vinyl records are
obviously declining,”” says Pio-
neer’s director of marketing, Mike
Fidler. It only makes sense that
customers are going to want conti-
nuity in their ability to play back
their favorite albums.” That “‘conti-
nuity,” according to Fidler, is going
to be based on compact disks in
the future which, concurrently with
the analog audio cassette, is draw-
ing consumers away from the in-
creasingly antiquated LP vinyl rec-
ord.

A spokesman for CBS Sony
Group in Tokyo says that company
is continuing to phase out the vinyl
record and placing its sales focus
on compact disks—even to the
point of buying back a retailer's vi-
nyl inventory and replacing it with
the exact same titles in compact
disk.

While the company is not expect-
ed to dump the vinyl format entire-
ly, the major sales push will be to-
ward the optical audio technology,
according to the spokesman. With
compact disk sales in the U.S.
equaling roughly half the number

sold-in—Japan—it-is unlikely thata |
;
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similar move will occur anytime
soon here—CBS Sony sells nine
times more compact disks in Japan
than records.

The depth of available software
is apparently having less of an im-
pact on hardware sales than during
this same period a year ago, as
more than 5,000 compact disk ti-
tles are available to retailers in
nearly every music category.

While classical and children’s ti-
tles continue to lead the low-priced
($8.99 to $11.99) category, soft-
ware prices overall have remained
in the $14.98 and up arena, with
some signs of price erosion
through large discount chains.

(Continued on page C-15)

Case Logic’s full line of quality oak cabinets

for CDs and tapes is exactly what consumers
are looking for. And now with our coast-to-coast
manufacturer’s rebate prometion, they’re more
attractive than ever. Contact your rep or Case
Logic today for all the details.

CASE LOGIC

Case Logic, Inc., 6930 Winchester Circle, Boulder, Colorado 80307 / Phone 303-530-3800 / Toll Free 800-447-4848 | FAX 303-530-3822
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Panasonic does it again.
Again and again.
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Again, Panasonic sets the standard:
our all=-new VHS Duplicator and
Automatic Cassette Changer.

Here’s a rugged duplicator, designed to optimize your SP
recording, time after time after time.

A host of built-in self-diagnostics ensure smooth operating.
Including: an auto-eject circuit with warning indicator, a tape running
indicator, a record indicator that will flash a warning for any signal
disruption, and an audio peak meter. And you can choose between
a 34-pin parallel remote or a built-in serial remote for system control.
These features, combined with 4 discrete audio channels, make the
AG-6820 duplicator an ideal component for any professional
duplicating system.

As for efficiency, the AG-6820 consumes only 43 watts—a 25%
reduction in power consumption over previous models.

To reduce changeover time and maximize productivity, the
Panasonic®” AG-CL68 Cassette Changer automatically loads and
unloads up to 3 tapes without manual intervention—minimizing
changeover time, maximizing factory operation.

When it comes to professional duplicating, Panasonic sets the

standard. Again.
i
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Panasonic

Professional/Industrial Video

Call Panasonic Industrial Company at 1-800-553-7222 for more information
and the name of your nearest Panasonic Professional/Industrial Video Dealer.
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(Continued from page C-1)

ed to increase 22% in 1988 and
another 17 % in 1989.

And despite a slip in table model
and portable VCR sales, camcorder
sales have been increasing at least
25 % annually since their introduc-
tion.

Camcorders are currently esti-
mated to represent about 16% of
total VCR unit sales, up from only
4% in 1985.

Stereo VCRs and other feature-
laden models are also gaining a
higher percentage of total VCR
sales.

The story in the audio sector is
that despite declines in portable
audio sales, total dollar sales of au-
dio products are forecasted to in-
crease in 1988 and 1989.

Compact disk player unit sales
were forecasted to increase 45%
in 1988, while unit sales of CD
players grew from just about one
million in 1985 to about five mil-
lion in 1988.

Scanning the overall consumer
electronics industry, other major
growth trends include home infor-
mation equipment, a shooting star
in practically every area. The hot
products are home computers,
cordless telephones and telephone
answering devices, all of which
were expected to realize annual
unit sales growth of 13%-16% in
1988. Home computer software
was expected to increase at an
even greater pace in 1988, with
dollar sales up 25% in 1988.

Blank audio and video tapes are
expected to increase by an approxi-
mate 8% annual growth rate
through 1989 for both units and
dollars.

Electronic furniture sales were
expected to grow approximately
25% in 1988 while in 1989 sales
are projected to reach $790 mil-
lion, more than twice the volume of
sales in 1985.

The accessories market was ex-
pected to reach $1.24 billion in
1988 with video accessories repre-
senting about half the total acces-
sory market and forecasted to
grow more than 7% in 1989.

Rounding out the big picture are
home security systems with dollar
sales projected at $1 billion for
1989, a 17.6% increase over ex-
pected 1988 sales of $850 mil-
lion.

Following is a more specific
breakdown of certain categories of
special interest to the entertain-
ment software community.

o CD Players: The total estimate
for 1989 calls for sales of 5.6 mil-
lion units, up from 1988's original
4.8 million forecast. For home CD
players (AC powered only) the
1989 projection is 3.2 million, up
from 2.8 million predicted for
1988. Penetration is said to be at
the 10% level as of June 1988.

¢ Videocassette Recorders: To-
tal video cassette recorders are ex-
pected to notch 12.7 million units
in 1989, up from 1988's 12.5
million. For videocassete recorders
with MTS the 1989 numbers are
projected at 3 million, up from the
1988's forecast of 2.5 million.
Camcorders will chalk up 2.4 mil-
lion units in 1989, up from an ex-
pected 2 million in 1988. Table
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DESERVE INCREDIBLE NEW PACKAGING.
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model videocassette recorders are
projected at 10.3 million for 1989,
down from 10.5 million projected
for 1988. Videocassette player-
only models are projected at
190,000 for 1989, up from an ex-
pected 170,000 in 1988.

e Videodisk Players: The prog-
nosis for this reinvigorated catego-
ry is 180,000 units for 1989, up
over the 120,000 units expected
in 1988.

e Blank Audio Cassettes: 1989
calls for 400 million units, up from
1988's expected 370 million.

e Blank Videocassettes: They
projection is 310 million units for 5
1989, up from 1988's anticipated g
290 million. a

o Pre-recorded Videocassettes:‘é’
The number is expected to shoot to 2
145 million units in 1989, up from%
1988’s expected 135 million.

e Video Accessories: Total fac-
tory sales are projected at $740
million in 1989, up from 1988's
estimated $690 million.

e Audio Accessories: Expected
to chalk up $230 million in total
factory sales in 1989, up from
1988's expected $220 million.

The EIA also says, as of June
1988, the following categories had
achieved more than 50% U.S.
household penetration: all televi-
sion (98%); color television
(94%); monochrome television
(58%); VCRs (56 %); audio sys-
tems (90%); compact (55%); and
home radios (98 %).

v

ACCESSORIES

(Continued from page C-6)

tects disks from harmful contami-
nants such as dust and finger mark
build up and removes surface
scratches from the disk's coating
while applying antistatic protection
at the same time. The A-635 Com-
pact Disc Polish Package contains
one bottle of polish and enough
polishing cloths to clean 200 com-
pact disks. Suggested list: $7.95.
Universal Security Instruments
unveils its new 72-Channel Stereo
TV/Cable Channel Converter with
Wireless remote control that turns
even the oldest non-remote porta-
ble television into a cable ready, re-
mote-controlled stereo television.
Stereo outputs allow the audio to
be routed through a stereo system
for stereo playback via the unit's
onboard MTS decoder. A 90-min-
ute sleep timer turns the set off
automatically, and a 6-channel
memory gives users quick access
to the most frequently viewed sta-
tions.
Suggested list: $149.99.
Targeting the increasingly digital
audio/video component market,
ORA Electronics is introducing Ox-
ygen Free Copper (OFC) cables
with Titaniumavilenco shielded
connectors for linking digital vid-
eo/stereo VCRs, digital laser video-
disk players and digital video moni-
tors. The cables are designed to
eliminate line noise between con-
nections. Cables come in single/
double/triple .5 and 2 meter mod-
els with suggest list prices ranging
from $21.99 to $59.99.
Recoton introduces a wall-
mounted CD storage rack called
(Continued on page C-13)
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BLANK TAPE: Audio & Video Update

Blank Audiotape
rom the time long ago when it was nothing more than a
commodity product in dull, utility oriented packaging,
blank audiotape has emerged as colorful, invitingly pre-
sented in bricks, and every bit as exciting for merchants as
videotape.

At the same time, the CD revolution is finding marketers
deliberately styling tape for copying and exploiting the
whole new emphasis on better quality.

Indeed, at a time when U.S. blank videotape sales are flat,
audio is scoring increases in both units and dollar amounts,
according to the International Tape/Disc Assn.

For the most recent period reported, 1987, audio blank
tape sales in the U.S. are up 8% in dollar volume and 5% in
unit sales. This translates to increases from 1986 to $363
million from $336 million, and 388 million units from 368
million.

Worldwide, sales figures are even more impressive, ac-
cording to TDK VP for industrial sales Keize Ito. Blank audio-
tape sales have hit a worldwide sales record for the sixth
year running. Sales are expected to hit 2 billion units for
1988.

Significantly, virtually none of this increase includes digi-
tal audiotape, leaving most marketers believing that once
DAT begins selling audiotape will be a phenomenal product.

A number of brands are gearing lengths suitable for CD
taping. Maxell is bowing a new XLIIS 100 premium audio-
cassette. The importance of this market segment can be
seen in the study presented by TDK showing a range of CD
program lengths: 40:00-45-59 minutes is ranked 28%;
closely behind are 56:00-75:59 at 25% and 32:39.59 at
24%; with 46:00-51:59 at 13%; 52:00-55:59 at 7 %; and
20:00-31:59 at 3%.

Among several healthy signs for audiotape, Steve Levine,
national sales manager for Maxell, points to a stabilization in
price: “It's very promising.” Also helping dealers make a de-
cent markeup for once, is multi-packs. Indeed, it's nearly im-
possible to buy a single piece of blank tape anymore.

As for DAT, Levine says, “We're a supermarket full of
food, if there’s mouths to feed, we're ready, the DAT is in the
warehouse.” Short term, Levine adds, the DAT scene is
probably going to be grey-market machines. “There are
plenty being soid.”

Colorful packaging is apparent everywhere, having start-
ed in blank audiotape with lines like SKC. At Maxell, Levine
says two products are being geared for the younger market.

Elaborate and even daring promotions are hardly any
longer the sole province of videotape, either. BASF, in fact,
is launching a first quarter “Chrome Challenge,” offering
two C-90s in a pack with the guarantee that unsatisfied con-
sumers can send the tape back for replacement by any of
five top brands: Maxell, TDK, Fuji, Memorex, or 3M.

Memorex, coming to its first winter event after reorgani-
zation of its marketing department and a move to Ft. Worth,
will have three new audio entries, all in the customized “CD”
lengths—HBS-46, HBS-76, and HBS-100.

At Fuji, Brad Frederick, director of marketing, talks about
going after retail's newest wave, the warehouse club. Fuji will
market blank audiotape on pallet-size slabs, packs of threes,
fours, eights, and 10s.

Sony is continuing its “fashion’ tape approach with three
different packages, here again, in multi-packs. For the five-
to-eight-year-olds, "My First Sony” comes packaged with a
knapsack. The next tier, ages 9-12, are offered a T-shirt
packaged with “Music Pops,” and a free digital watch is in-
cluded with Sony’s “Hip Pops” package of audiotapes.

SKC, the brand that first ignited the wild colors in audio-
tape packaging for the youth segment, is going all out with a
*Hit The Beach” promotion. One package combines a fris-
bee-type flyer with two 90-minute lengths. Another packs
eight SKC GX-90s with a blow-up beach totebag that inflates
into a pillow.

Blank Videotape

Niche marketing, whether targeting a certain age group,
singling out viewers of a television series, or exploiting a
special channel of distribution, is the fastest-emerging de-
velopment in blank videotape.

Much of this new and sophisticated marketing revolves
around packaging, and is also reflected in blank audiotape
as well as several brands seek to exploit a complete line.

Aithough continuing fierce competition exists between
leading brands in videotape, marketing executives see niche
marketing as even more important because U.S. sales have
been flat despite new and even surprising growth in formats
such as Super VHS, 8mm, and VHS-C.

in some respects, blank videotape sales have finally be-

gun to feel the demise of Beta, according to the International
Tape/Disc Assn. For the most recently reported sales peri-
od, 1987, Beta sales were down more than 45% in dollar
volume and in decline more than 32% in unit sales ($137
million to $75 million and 34 million units to 23 million).

But even when examined alone, VHS blank videocassette
U.S. sales remain flat. There was only a .6% increase in
units from 1986, 313 million to 315 million units, and dol-
lar loss was more dismal (though this research, of course,
predates the price hikes of 1988). In dollar volume, the skid
in 1987 of 13%, saw sales go from $1.250 billion to $1.1
billion.

Thus, in viewing total blank videocassette sales in 1987,
the ITDA scorecard reads 347 million units falling to 338
million, or 3%. In dollars, volume fell from $1.4 biilion to
$1.2 billion in 1987, or a decline of 16%.

Blank videotape sales worldwide are more optimistic, ac-
cording to Keizo to, VP of industrial sales at TDK. In a re-
cent update speech at ITA, he said videocassette sales glob-
ally should top 1 billion units this year and are running 19%
ahead in 1988 though Beta is down 10%.

Happily for U.S. merchants, blank videotape price hikes a
year ago and well into June and afterward have the industry
“getting away from price point to a great degree,” says Pat-
rick Murray, VP of consumer tape at Sony, a brand that has
led the way in niche marketing.

Such more precise targeting of consumers “has seen
prices stabilize and better margins because the product is
perceived as unique,” Murray says.

Sony and other brands now view blank tape in terms of
“fashion tape” or “lifestyle.” After intros in audio like Music
Pops, My First Sony, and Hip Hops, Sony will now bow Video
Pops with different colored lids and special sleeves.

Video Pops will be sold in two-packs at $9.95 suggested
retail in pink or blue in both VHS and Beta. “It fills a niche no
other blank videocassettes has reached and it offers retail-
ers a new opportunity for increased profits,” says John Ber-
mingham, senior VP at Sony Magnetics Products.

Yet another offshoot in niche marketing is the appeal to
specific viewers of TV as in Sony’s exploitation of ABC's
“War And Remembrance.” Says Bermingham, “We've actu-
ally added new tape accounts with this promotion.”

One of the most pervasive areas of niche marketing is the
targeting of TV viewers time-shifting, in looking beyond spe-
cific TV programs to a whole week’s worth of delayed watch-
ing.

Among examples are Sony Soaps, five tapes bundled to-
gether with the days of the week labeled in packaging that
includes a storage case and carrying handie. Fuiji is also pro-
moting TV viewer time-shifting with a special Fuji Weekly TV
Programming Guide packed in with its three-pack Super HG
units. Also in the game is BASF with its new “Movie Guide,”
a pamphlet created by movie critic Roger Ebert offering the
hundred best classics *‘to tape off TV."”

Although most of the niche packaging revolves around
standard coatings at this point, blank videocassette market-
ers are continuing to emphasize better grades. This is seen
as looming larger for retailers now that blank tape is getting
away from its old commodity image of being so much soap
in dumps in the front of the store.

Levine reports “good percentages” of late in higher grade
videotape. He is also bullish about the newer formats, seeing
“an upsurge” in 8mm and in VHS-C, with S-VHS slower.
“The hardware is very expensive and there have been only a
few movies released in Super VHS.”

Another optimistic report on new formats comes from
Brad Frederick, director of marketing at Fuji. “We’'re ship-
ping as much S-VHS as we can get in. The machines are
dropping in price,” says Frederick, echoing ‘“more demand”
in VHS-C and 8mm.

Yet another trend and one reflective of niche marketing is
that of cross-promoting with other products. As an example,
Fuji will once again be promoting along with Procter & Gam-
ble’s Ivory Snow, boasting its “Book Of Values” will reach
more than 1 million homes via specially marked boxes of the
soap.

With blank tape marketers discovering the grocery store
as one of the most productive new distribution channels,
look for more of the same. Fuji is planning a March-July pro-
motion Frederick will only identify as a “free soda” offer.

More and more, blank tape marketers are seeking entirely
new channels of distribution. Frederick mentions the ware-
house club stores, regarded as perhaps the most dynamic
new form of retailing to emerge. At Fuji, blank audiotape,
and soon video as well, are being packaged on pallet-sized-
platforms. “There can be 1,200 pieces, in three-, four-,
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eight-, and 10-tape packs,” says Frederick.

Not only do consumer patronize these fast-expanding
warehouse clubs, but smaller dealers as well. Frederick
says, “I've heard some numbers” that indicate the giant out-
lets are becoming yet another new marketplace for blank
tape.

AUDIO ASPECTS

(Continued from page C-4)

are imported and the selection looks to expand soon, with a
lot of rock coming in the near future from England.”

BILL JEHLE, owner of Paris Mobile Sound in Los Angeles.

On DAT for car audio: “DAT tape decks were available for
car audio in 1988, but they were disappointments. The
transports were antiques by the time they were introduced
and the cosmetics were old. [The units] also didn't have tun-
ersin them. In '89, I'd like to see improved DAT piayers with
tuners and better transports. it will have an effect.”

On CD players in cars: “The biggest thing in '88 was Sony
with its second-generation CD changers, such as the CDX-
A20. Customers liked them. CDs work great in a car, as well
as cassettes.”

On car audio: “I think in the next few years my business
will encompass more expensive, high-end systems with easi-
er convenience and better reliability. My customers, more
and more, want clean sounds. They're not impressed by
gadgets and they want ease and quality that lasts.

“Sound is getting better and better in the car. You're get-
ting better systems from the factory and this gets people
used to hearing good sounds in the car. And then they usual-
ly want more.”

RICH COE, VP of technical development for Alpine Elec-
tronics of America

On car audio: “In car audio, | see the application of more
high-powered systems using a lot of electronic crossovers
and processors. It used to be just a head unit and a pair of
speakers. Now, most people are using an active crossover
network and in five or six years everything will go to true
digital circuitry. We are seeing more integration of the sub-
systems, with micro-processors starting to communicate
with each other. There will be tremendous advantages to
this.

“But it's also scary in that technology is coming into the
industry so fast. It's difficult for the average guy on the
street to assimilate and utilize the technology to its full po-
tential. | see a polarization happening. Dealers are separat-
ing into the super-mass guy, like Federated or Circuit City,
and the high-end. The middle guy is being kilied by the low
price point end on one side and by somebody doing [high-
end] work he can’t do on the other.

“A lot of guys doing installations are now doing work you
would expect an audio engineer to do, such as acoustic anal-
ysis. They are pushing the state of the art, hard. And their
modifications and innovations are driving manufacturers to
build better stuff. The sound is getting better and better.”

On CD and DAT players: “At the CES show, we're pushing
hard into CD. The DAT market is confused, so our focus is
on CD ptayers. We're pushing changers real hard and the
trend there is for downsizing and having the capability of be-
ing mounted in multiple locations.”

KEN FURST, director of marketing, Denon America Inc.

On Denon’s new CAMI line of car audio: “We've developed
a whole series of components to help retailers put together
systems that can be improved upon. Our CAMi line is a mod-
ular interface system that will enable what’s in the dash to
interface with additional components such as CD changers,
amplifiers, equalizers. It's a series of modules that all plug
into each other, and it allows a simple and fast, yet very so-
phisticated installation.”

VIDEO VISTAS

(Continued from page C-4)

marriage between high-quality video and audio, without sac-
rificing one or the other.”

On disk vs. tape: ‘'In the next year or two, people will move
more and more to the optical disk format. If they rent a vid-
eo, why not rent a format with more quality? And if they buy
a video, why not build a collection with something that lasts
rather than something that will deteriorate over the years?”

RICHARD MEIDENBAUER, national advertising manager
for Toshiba America Inc.

On camcorders: “Camcorders are the bright spot in the
video marketplace. The saturation is so low. Full size will be
a major factor in the next few years. We've been in VHS-C
exclusively so far and we’ll continue with it, but now full-size
models will be a major part of our line. Now that the full-size
units are coming down in weight, people find it easier to just

(Continued on page C-14)
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VCRs

(Continued from page C-6)

Going on-screen programmable
S-VHS machines one better, To-
shiba introduces the SV-970 with a
host of digital effects including
zoom, shuttle-controlled variable
slow motion and picture-in-picture
on-screen multiple channel scan.

The real innovation for consum-
ers who hate to program their
VCRs each week for the same
shows is the SV-970’s ability to
program programs by genre. A 20
program stock programming fea-
ture allows consumers to preset
any recurring time slot like network
movies-of-the-week and soap op-
eras, and then simply pick the day/
night and the genre, and the pro-
grammer does the rest.

This power-packed S-VHS unit
could overcome the lack of avail-
able pre-recorded programming in
the new format, and help push Su-
per VHS past the high-priced novel-
ty category as it is currently
viewed. The SV-970 carries a sug-
gested list of $1,600.

Digital features abound this year
as more and more manufacturers
include the circuitry in their midline
decks.

Digital zoom can be found in four
units: Sony’'s SL-HF860D Beta
($1,100), JVvC's HR-D630U
($1,199), Mitsubishi's HS-U80
($1,699), and Toshiba's S-VHS
SV-970 ($1,600). All four units let
users expand images in order to ex-
amine specific details, while the To-
shiba deck will divide the screen
into four screens with a fifth pic-
ture in the center which can then
be enlarged to four times its origi-
nal size.

Mitsubishi’s entry will divide the
screen into 100 smaller screens
each with its own picture from oth-
er stations, or strobed shots from a
single source.

Smaller is better as new technol-
ogy is allowing manufacturers to
put more features into a more com-
pact case.

Sony’'s new 8mm VCR (Model
EV-S1) comes with a 152-channel
tuner, cable-ready TV tuner and a
special effects generator into a box
less than 11-inches wide by 3-inches
high weighing under 6 pounds.

KEN JOY

ACCESSORIES

(Continued from page C-11)

the CD Selector. Made of high-im-
pact plastic, self-gripping fasteners
lock each CD firmly in place while
permitting each CD to swing in its
place in order to easily view the al-
bum cover. Units are available in
20 and 30 disk capacity. Suggest-
ed list: $19.99.

Videonics takes last year's Di-
rectEd video editing module one
step further with the addition of
ProEd, a module which works with
a number of sophisticated VCRs to
provide professional assembly edit-
ing at the consumer level. The unit,
not as yet released, will eliminate
the cumbersome approach to edit-
ing found in the solo DirectEd unit,
and will provide ‘‘effortless’ as-
sembly editing between top-of-the-
line video recorders, according to a
company spokesman. Suggested
list: $499.95. KEN JOY

7

DML HIHH MR ODOMOMI(I(W(WNT BN

AN IMPORTANT MESSAGE

VIDEO STORES,
DUPLICATORS AN

btain this goa

JVC, creator and developer of the

' ' lity. To o

- the consumer the ultimate i qud
ol gwererdeVHS Loge Trademark only when rhedc?lxa
he rzt?/:c;eby JVC. The JVC licensed cassette can readl y
appr . _

ERS,
MASS MERCHANDIS
D DISTRIBUTORS

VHS system, established a goal that

| JVC issues a Jicense to use

. : b
cting stringent hig
be identified by the VH

—
TO

tandards are met and

S Logo Trademark.

JVC IS THE OWNER OF TH

VHS

®

E VHS LOGO TRADEMARK

.

major advertising and pro
w educating dealers, du
ette.

An extensive

tant publications is no
represents quality cass

at the VHS Logo Trademar

lo ensure th inst fraudulent use. The United States C

y

duct which bear the VHS Logo
JVC licensees.

Prerecorded an
counterfeit and pirated pro
producr manufactured by

distributes or sells vi
violation of law and may

JVG

14, NlHONBASHl-HONCHO 4-

on who man ufactures,

ers o
o orization of ] VCis in

without the auth

N, LIMITED: 8-
CABLE VlCTOREXPORT

motional campaign inimpor

plicators and consume

k is a symbo] of quality,

hroughout the Unite
Trademark, and to per

deocassettes bearing th

CHOME, CHUO-KU, T

2461547
PA : TELEFAX 03-24
VICTOR COMPANY OF JAPRTe eprionE 03-241 7811TOKYO eAK 032

rs that the VHS Logo Trademark

ustoms Service

bearing the VHS Logo Trademark.

d States to identify
jodcally evaluate

e VHS Logo Trademark
be liable to ] VC for such violations.

OKYO 103, JAPAN

CONTACT:l
Larry Finley Associates, InC.

wBipods paeoqig v

212) 874-5716 Fax: (212) 724-0522

pPhone: (

BRIl I BOARD JANUIARY 14 1989

www americanradiohistorv com

C-13


www.americanradiohistory.com

&\\ WINTER GES85 NI

A Blliboard Spotlight

VIDEO VISTAS

(Continued from page C-12)

take the cassette out and put it directly into the VCR. They
don’'t need an adapter.”

On high-quality TV: “In the TV area in '88 we started sell-
ing large-screen and projection TVs that incorporated
Carver Sonic Holography circuitry, which gives a 3-D sound.
That has been a good product and '89 looks strong for up-
scale electronics.”

On HDTV: “With politicians deciding the standard, | hope
we don't come out with the worst system. NTSC was decid-
ed that way. | hope that we look at what is the best perform-
ing system for HDTV, what will give the consumer the best
picture for years to come, rather than where it came from. |
think it will really enhance our TV images by the year 2000,
but getting to that point there are a lot of problems to be
overcome, broadcast standards and a lot else.”

JOHN THRASHER, product manager of the video division
of Tower Records/Video

On laserdisk sales: “Twelve-inch laserdisks have done ex-
ceptionally well for us, especially the Warner titles that were
reduced to $24.95. Twelve-inch titles are 13% of our total
video business, rentals and sales combined. That's a healthy
cut of the pie.

“We have no rentals in laserdisks at the moment and one
reason for that is that we want the price to stay at a sell-
through level and to avoid two-tiered pricing.”

On combo players: “We need more penetration on the
hardware side. I'd like to see the combo price get to the
point of a record changer, to have low-end hardware out
there. That might be a year or two away. When the CD com-
bo players get down to $250 then that is probably the mag-
ic point where a lot of people will jump on the bandwagon.
We saw what happen once the prices of CD players came
down.”

MARK SMITH, brand manager for home electronics for
Pioneer Electronics (U.S.A.) inc.

On CDV and laserdisks: *“The PolyGram push in CDV real-
ly is helping the hardware side. There has been a lot of press
and combo players are selling really well. | think most of the
numbers are going to be done in the combo area, while 12-
inch laserdisk players will be popular with those people who
perhaps already have CD players.

“The penetration on CD players is low. There's a large
market of people who haven't purchased a CD player yet.
Why not get them involved with a machine that can play all
the formats?”

ALEEN STEIN, co-owner of The Voyager Co.

On computer-laserdisk interaction: *We sell The Box,
which is an interactive unit between consumer laserdisk
player and a Maclntosh computer. It allows you to index and
drive your disk, such as our upcoming ‘images Of The Plan-
et,’ and look at the pictures in any order you want.

“The interactive capability of laserdisk hardware is really
driving sales to schools, libraries and businesses.” C.M.

TOP 10 PRODUCTS

(Continued from page C-2)

camera that lets users take still video “'snapshots’” with a
camera barely larger than a Kodak Instamatic, and play
them back on their television sets. The camera uses a minia-
ture magnetic disk instead of film to record the images, so
no processing is required. To look at the photographs made,
the user simply connects the camera itself to a TV set and
selects “'play.” Up to 50 images can be recorded on a single
2-inch disk and each can be erased at any time and new im-
ages made.

The unit weighs in at 1.15 pounds and looks more like a
sleek pair of binoculars than a camera. All functions, includ-
ing flash, are automatic—the user simply points and
“shoots.” The RC-250's battery is good for shooting 500
images (without flash) and for playback of 10 minutes. An
AC adapter is available. Suggested list: $800.

Ambico enters the special effects department with the in-
troduction of the V-0300 Special Effects Generator. The
console unit lets users edit and mix any two video sources
(any camcorder, VCR, video camera, etc.) with cuts, fades,
hundreds of different wipe patterns, a complete rainbow of
colors and full stereo sound. With a gen-lock adapter, users
can produce broadcast quality fades and dissolves. Sug-
gested list: $425.

The “Pi" Indoor FM antenna from Terk Technologies re-
cently garnered a patent for its unique Gamma Loop design,
coupled with an amplifying circuit which delivers an impres-
sive 30 dB of usable gain. The unusually disk-shaped anten-
na measures just 5 inches and can be stacked on top of a
tuner or slipped into a tight shelf without loss of perfor-

mance. Suggested list: $85.

JVC advances auto-focus systems for camcorders with its
introduction of the GR-A30U VHS-C VideoMovie camera-re-
corder/player capable of focusing from macro to infinity
automatically. The VideoMovie's new auto-focus system uti-
lizes a special microprocessor to selectively monitor the
CCD image sensor’'s output. The system adjusts the lens
only as needed for consistently optimized focus in any situa-
tion.

For editing, the VideoMovie features a flying-erase head
for glitch-free assemble edits. A 1/1000 of a second elec-
tronic shutter speed captures fast action for “blur-free”
playback. Suggested list: TBA.

Alpine Electronics introduces what it claims to be the
worid's smallest compact disk changer for the car called the
CD Shuttle. The CD Shuttle, which is sold as a disk changer
mechanism without a control unit, is operated by linking the
unit to one of five new head units. Measuring only 11-inches
wide, 3-inches high and 7-inches deep, the CD Shuttle can
be installed either vertically or horizontally.

Its design allows for mounting in the glove compartment,
in the passenger compartment or in the trunk. The multi-
disk player, which is Alpine’'s second-generation CD chang-
er, accepts a six-disk magazine and plays 3-inch CD singles
using an optional adapter ring. Suggested list: TBA.

Panasonic's Bread Bakery allows users to bake bread at
home by simply pressing a few buttons. Functioning auto-
matically, the SD-BT2P does everything necessary to pro-
duce a one-pound loaf of bread in four hours. Users place
their ingredients in the bread canister, add yeast to the
yeast dispenser and activate the Bread Bakery. A revolving
mechanism in the base of the canister mixes and kneads the
ingredients. When kneading is done, the dough rises and as-
sumes the shape of the canister. The unit then automatically
bakes the bread through a single heating element. Through
the use of a timer, users can instruct the Bread Bakery to
begin the baking process in time to provide warm, fresh
bread for breakfast. Suggested list: $329.

Sanyo turns its attention this year to auto sound security
with the introduction of the FT928S4 AM/FM stereo cas-
sette player. The unit incorporates a universal security code
that protects the unit against theft. The user programs a
three-digit access code into the unit's memory.

If the unit is removed from the dash, it will not operate
unless the same code is re-inputted. Warning decals alert
would-be thieves that the unit is inoperable if removed. Sug-
gested list: $219.

Mitsubishi makes a big push for the "“picturephone’ with
its introduction of VisiTel, a low-priced video attachment for
standard telephones. With a VisiTel on both ends of a con-
versation, users can send and receive freeze-frame black
and white "‘video snapshots' over standard telephone lines
via a built-in video camera and a 4.5-inch monitor. There's a
lens-attachment which allows the unit's camera to take
wide-angle shots of large documents or pictures, and future
models will carry video/audio outputs to transfer the trans-
mitted images to video tape or a video printer. No special
equipment is needed to attach the unit to a standard modu-
lar-jack phone. Suggested list: $399.

SOFTWARE FORMATS

(Continued from page C-2)

long while.”” Says Shulman: “CD-3 will not be the format [at
least for CBS] in which to break new acts.

“We're going to reserve release for our superstars where
there’s already a built-in audience who has a strong desire to
own individual songs.” To that end, says Shulman, CD-3 sin-
gles will mirror their cassette counterparts by carrying the
same A" and “B" sides.

The CD-3 is currently available in three formats: the single
($2.99 retail) with two cuts, the maxi-single ($3.99 retail)
with an “A/B" cut as well as a bonus track or as an extend-
ed-play dance mix, and the mini-LP (used primarily for jazz
and classical selections) with 20 minutes of playing time
($5.99 retail).

CDV/LASERDISKS: The increased presence of combi-
players—optical audio/video disk players that play every-
thing from the tiny 3 inch CDs to the 12 inch laserdisks—
from the likes of Pioneer, Magnavox, Yamaha, Sony, Sharp,
Philips, Denon and Hitachi has given the CDV (Compact
Disk-video) the much needed platform on which to show its
wares.

While analysts had doomed the format—a 5-inch disk
with five minutes of video and 20 minutes of digital audio—
to the scrap pile just 12 months ago, CDV is becoming the
darling of software and hardware marketers alike.

While most will agree that the hardware to play CDV prod-
uct was readily available this last Christmas, the availability

of software showed a major deficiency in areas of marketing
and distribution, says John Messerschmitt, acting director
of CD Video, an association coordinating the promotion of
the CDV format. “Even though PolyGram and Warner had
over 100 titles in the market during Christmas, we're not
anywhere near the number of titles we need to really catch
the attention of the buyer.”

That day is rapidly approaching, according to Messer-
schmitt, who feels record companies are just now beginning
to get a handle on marketing strategies. “The demographics
of the optical CD consumer are quite different from the
mass VCR consumer,” he says. ‘‘The video rental market ap-
pears to attract people with particular attractions to certain
genres where optical disk customers tend to prefer classical
music and concert clips.”

Messerschmitt feels optical disks in all sizes should be
marketed as collectibles. “To buy one, you really have to
want to own it like you would a book. The content itself is as
important as the format it comes in."” Messerschmitt feels
the increased competition between Laserdisc Corp. of
America and image Entertainment, coupled with a softening
in hardware prices, will be what finally drives the CDV for-
mat home. “We will,” he cautions, “be well into the first
quarter of '89 before we really know what’s going to happen
in sell-through with this format.”

Feature films are destined to be a hot ticket this year, ac-
cording to David Wallace, marketing manager at Laserdisc
Corp. of America (LDC). “Distribution before was primarily
through the mom and pops,” says Wallace, "but now, we're
seeing the big chains stock laserdisk in depth because of its
price point and overall quality and enormous sales potential.”

Wallace cites the phenomenal sales of Warner's ‘‘Beetle-
juice” as a prime example of the sales potential of laserdisk.
‘Beetlejuice’ was released the same day and date with the
tape version at $24.98 retail and did four times the busi-
ness we expected.

“This will be an epic-making year for the laserdisk,” says
Wallace who expects the broadening hardware manufactur-
ing base to create a new excitement among consumers in
what he calls the “post-VCR'' era.

CD-I: The first compact disk-interactive (CD-I) player has
arrived, and American Interactive Media's (AIM) Gordon
Stulberg says his company (a division of Philips/PolyGram)
is finally in the production phase of interactive compact disk
titles that will bring instructional media into American
homes. The first two titles out of the gate will be “Tell Me
Why,"" a CD-I adaptation of the classic children's answer
book from Penguin Productions/Interactive Production As-
sociates and “Treasures Of The Smithsonian" a muiti-level
guide from the classic collections of the Smithsonian.

“We're in the process of training CD-I programmers and
interactive designers in order to ramp up production on the
30 titles we have licensed the rights to,” says Stulberg who,
although he has no firm predictions on how the CD-I soft-
ware and its hardware will fare in the marketplace, main-
tains an unwavering commitment to the format. Among oth-
er titles that are currently in production for 1989 release
are “Languages Made Easy” from Berlitz Language Centers,
"Casino Games,” from Caesar's World, ‘‘Academic Ameri-
can Encyclopedia” from Grolier Electronic Publishing, and
“Photography”” from Time-Life Books/Compact Publishing.

VHS/Beta/8mm: VHS remains the undisputed leader in
the tape arena, while Beta continues to hold roughly 2% of
all hardware and blank tape sales. 8mm, however, has cap-
tured about 30% of the camcorder market according to
Ted Cott, president of the 8mm Council. "That's a signifi-
cant figure when you consider 8mm was only introduced
into the U.S. three years ago,” says Cott.

Cott feels that consumers recognize 8mm as a legitimate
format for both recording and playback. “There are about
1,200 pre-recorded tities available in 8mm now,” he says.
“That’s not much compared to VHS, but it's significant giv-
en the age of the format.”

S-VHS: Not to be ignored is the JVC-pioneered Super VHS
format which has caught on with hardware manufacturers
but, to date, has met resistance from home video compa-
nies. “Major studios have been disinterested in releasing ti-
tles until the market has grown to a profitable size for them,
while on the other hand, some consumers have been reluc-
tant to purchase the new technology until major movies are
available,” says Hamilton Bryan, president of Super Source
Video. Super Source Video released “'On Golden Pond"—
the first major theatrical motion picture released in the S-
VHS format—as a Christmas 1988 title and "*has some ad-
ditional major motion picture deals in the works."” K.J.

CREDITS: £ditorial by Billboard writers, except for articles
by Ken Joy and Chris McGowan, L.A. freelance writers; Edi-
torial assistance, Jim McCullaugh, Deborah Russell; Design,
Steve Stewart; Cover illustration, Tom McKeith.
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CD PLAYERS

(Continued from page C-7)

Advances continue to come in
the area of portability for compact
disk players as manufacturers con-
tinue to address the problems of
reducing shock and overcoming
ambient noise in automobiles. Here
are some highlights to be found at
Winter CES:

Pioneer continues their lead in
multi-disk changers with their AM/
FM compact disk changer system
for the car called the DEX-M300/
CDX-M100. Designed to be in-
stalled as a DIN-mount replace-
ment system or as an add-on wired
remote system for vehicles with ex-
isting cassette players, the DEX-
M300/CDX-M100 has a remov-
able control face which leaves the
head unit virtually invisible when
removed.

Pioneer’'s detachable controller
prevents theft of the unit when
used as a replacement system be-
cause the owner can remove the
face of the in-dash unit when leav-
ing the car.

The user can program up to 32
tracks per magazine to a maximum
of 16 magazines for a grand total
of 512 programmed selections.
The system uses the same 6-disk
magazine, JD-M100, as Pioneer’s
CD multi-players for the home.
Suggested list: $1,170.

Eclipse introduces two new car
audio CD components which apply
new technology to isolate automo-
bile vibration and ambient road
noise. The new ECD-110 CD/tuner
and ESD-230 CD player utilize a
unique Eclipse three-beam laser
pickup and an isolated ‘‘floating”
motor to provide accurate tracking
under even the most severe road
conditions. The high technology
servo detects and measures vibra-
tion levels, and compensates for
them with servo gain, ensuring that
the pickup delivers error-free data
at all times. Focus Servo and Track-
ing Servo functions combine with
the Spindle Servo and Carriage
Servo to maintain laser contact
with the exact center of the CD
track.

The CD section is fully program-
mable via a 10-key pad on the front
panel. Up to 19 selections can be
programmed and accessed at ran-
dom by simply touching the appro-
priate key pad numbers. Suggested
list: $1,199.95.

The ESD-230 uses the same ser-
vo and pick-up system of the ECD-
110, but is a more compact unit
with a smaller complement of fea-
tures. Suggested list: $749.95.

General Electric moves compact
disk players into the boom-box are-
na with the Portable Component
Music System (Model 3-7040)
that contains an AM/FM stereo re-
ceiver, cassette player and vertical
loading CD player which can be
synchronized for playback and re-
cording with the touch of a single
button. An LCD display shows us-
ers the CD track time, track num-
ber, and total time. The AM/FM
stereo features a five-band graphic
equalizer and direct “off-the-air”
recording. Suggested list to be an-
nounced.

100 Minutes

Enough length to hold two
CDs—with no sacrifice
in quality.

In cassette tape, price
has all too often been the only
incentive. But one company
has worked a bit harder, and
traveled a little further to bring
you an innovative, profitable
product.

That company is Denon.
The product, our 75's and
100's. While others raised their
eyebrows, we were raising
your customer interest, your
sales, and your profitability. At
the same time, we were build-
ing a larger base of consum-

Denon America inc., 222 New Road, Porsippany, M J 07354 (201} 575-7810

s’,’u‘
< r

90 Minutes

Enough fape to hold two
conventiosnal recordings.

75 Minvtes

Perfectfor recording
extended-length CDs.

ers aware of Denon tape’s
outstanding precision, reliabil-
ity and sound quality.

Now, Denon takes
another dramatic step. We're
eliminating 60's from our
metal and high-bias lines. And
replacing them with exciting
75's and 100's, in addition to
maintaining our popular 90'.

We let others play the
conventional price promotion
games. When it comes to in-
creasing sales while protect-
ing your profitability, no one

goes to greater lengths than
Denon.

DENON &

el _7 . t =X
= HD8 1w0cC

DENDN. =l D8

DENDN. =3 HDS8 75

% DENDN.
DENON W6
- DENON. M HDG 7%

DENON

The first name in digital recording.
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WE'VE JUST MADE IT EASIER FOR
PEOPLE TO FIND THE TAPE
THEY'RE ALREADY LOOKING FOR.

Maxell 1S the best-selling brand of audio
- —— tape 1n America. S0
we know a lot of peo-
ple are looking for it.
Now that our entire g
> . line has a unified look, |
they won't have to look very hard. They'll be |
able to spot it from across the store. |
And since Maxell$ sales strength extends e |
throughout the line, we've also made it easier for ¢ cus omers to
find the specific tape theyTe lookmg for within the line.
\ = For example, our
high-end tapes reflect
their status with new
metallic colors. And
. = | = . our brightly colored
UR tape IS de&gned to Catch the eye of even the most jaded
member of the MTV generation.
Our UDI and UDII tapes now have our unique resonance-
proof cassette shells, t0o. So they sound as pus '
mm  2ood as they look. |
Of course, these
improvements in the
Maxell line will help e
you get something youte maxell

o The Tape That Delivers
lookmg for too A better—lookmg bottom line.  HigherPerformance
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Major Franchisee Upheat Now That Suit Is Settled

"~ BYEARLPAIGE

LOS ANGELES Sometimes over-
looked by the video industry in the
wrangling over the Major Video
and Blockbuster Entertainment
merger is the fact that some of the
franchisee operations are among
the best in the business.

That’s certainly the way Fred
Kilsey and Mark Feinstein feel
about their Northeast Manage-
ment Major Video operation in Lin-
coln, R.I., a suburb of Providence.

With the merger seen by indus-
try experts as all but a certainty,
and Northeast settling a suit
against the two merging firms,
both men are upbeat about expan-
sion and growth.

Kilsey, 37, and Feinstein, 33, be-
came partners in 1983 on just a
handshake and opened up a tiny
store that has since blossomed into
seven company outlets. They are
the majority owners of two more
stores and have 26 franchisees in
nine states.

Fast-service retail was nothing
new to Kilsey, the company presi-
dent, who spent 20 years helping
out in his family’s catering and
cafeteria business.

Feinstein, the company VP/trea-
surer, also has a background in
family entrepreneurship: He
worked summers in the family
business while earning a master’s
degree in business administration
from Rensselaer Polytechnic Insti-
tute in Troy, N. Y. He invested in
two computer businesses, then
rose quickly to VP of operations at
American Core & Webbing, where

he worked for four years.

A co-worker told Feinstein that
Kilsey was entering the video busi-
ness; the co-worker was Kilsey’s
wife, Michelle.

Kilsey’s entry into video has its

‘I never really
thought of the
video business
as being risky’

own odd twist. Kilsey’s high school
buddy, Dale Clarke, went to Las
Vegas, where he is now partnered
with Harold Vosko in the two giant
Video Park stores there as well as
in another chain.

“When I moved to Las Vegas
with my mother and sister, Fred
drove,” says Clarke. When Kilsey
visited the next summer, Clarke
gave Kilsey a VCR. At the time,
Clarke and Vosko were putting to-
gether the Captain Video chain,
which was eventually sold off to
become Major Video.

Clarke convinced Kilsey he
could came back to Rhode Island
and help Kilsey get started. Kilsey
and Feinstein eventually obtained
the Major Video master franchise,
which led to both the opening of
franchise stores and the sale of
franchises via a 20-year pact.

Feinstein says the firm’s game
plan “allowed for market-by-mar-
ket, very substantial penetration.
We had three years to promote it.
We had a lot of equity in the [Ma-

jor Video] name.’

Clarke says New England was
underdeveloped in superstores and
that Kilsey and Feinstsein chose
franchisees carefully.

That the Major Video and Block-
buster merger posed a serious
threat can be seen in bitter allega-
tions made in a suit Kilsey and
Feinstein filed in September. The
suit, seeking to block the merger,
sought $10 million in damages and
was ultimately settled out of court
Nov. 11. Feinstein declines to dis-
cuss any cash aspects of the settle-
ment, and he and Kilsey say they
want to put the merger battle be-
hind them.

Interestingly enough, Northeast
Management was involved indi-
rectly in the first of what became
three federal court suits when six
Major Video franchisee plaintiffs
sought to block the merger in
Texas federal district action flled
July 19 (Billboard, Aug. 6). One
plaintiff, Peter MacKenzie Asso-
ciates, Bridgeport, Conn., is a sub-
franchisee of Northeast.

On Nov. 11, when the Texas case
was all but settled, Major and
Blockbuster announced a Jan. 20
target date for concluding the
merger.

Among the allegations in North-
east’s suit: that Major “willfully,
maliciously, and wantonly
breached the franchise agree-
ments with plaintiffs by failing to
provide the required support as
franchiser and by sharing confi-
dential information about the Ma-
jor Video [Northeast] franchise
system with Blockbuster.”

Maine’s Home-Vision Ghain Gains Ground
New Store Design, Merchandising Methods Pay Off

BY DAVID WYKOFF

BOSTON Ringing in the New Year
with some major changes, Home-Vi-
sion Video is looking to solidify its

hold on the southern and central
Maine markets.

Over the past year, Home-Vision
shifted to a more upbeat, hands-on
merchandising approach. The chain

Major Opening. Northeast Management recently cut the ribbon at its eighth
store, in Providence, R.l. In addition, the company has responsibility for 18 other
stores. Shown at the grand unveiling are, from left, Fred Kilsey, president,
Northeast Management; Louis Stravato, Providence City Council representative;
and Mark R. Feinstein, VP, Northeast Management.

has equipped its 15 stores with
Check-Point security systems for
open displays and formulated a hi-
tech store design for both new and
old units.

“We've redone five stores so far
and expect to have the rest done
within the next month or two,” says
Marty Allen, Home-Vision president
and co-owner. “There’s only so far
you can go with the unfinished
wood-grain look—even here in
Maine—so we went out and took a
look at what some of the country’s
major retailers are doing. The em-
phasis is now toward bright colors
and plastie, shiny surfaces. Also,
each store will be equipped with a
large center display that includes at
least four screens in the unit to play
film clips and other marketing
shorts,” Allen says.

Besides the physical changes,
Home-Vision has taken out hard-
ware and will push sell-through.

For the better part of Home-Vi-
sion’s six-year life, full-service sup-
port was a mainstay of the chain’s
approach. However, bottom-line
considerations forced a re-evalua-
tion.

“Pure and simple, we just weren’t
making any money on hardware
sales,” Allen says. “So little that we
couldn’t continue to carry it as a
kind of customer service. In es-

(Continued on page 47)

Northeast charged also that in
August, Blockbuster “commenced
a practice of directly contacting
[Northeast franchisees] for the
purpose of inducing [them] to con-
vert to the Blockbuster system,
suggesting that their status would
soon be altered [by the merger]
and/or stating that no new Major
Video [subfranchisee stores] due
to be developed under their fran-
chise agreements should be so de-
veloped, all without the knowledge
or consent of [Northeast].”

Despite all the litigious rhetoric,
Feinstein says the suits were
largely a result of franchisees not

understanding the merger “and a
lot of misinformation going
around.” Although he looks for
eventual consolidation under the
Blockbuster logo, he says there
will be ““a period of education until
franchisees realize it makes sense
to be under one name.”
Meanwhile, under its settle-
ment, Northeast will develop
Blockbuster stores in Plymouth
and Barnstable counties, Mass.,
while developing Major Video
stores in Rhode Island and Bristol
County, Mass.
Despite the protracted merger
(Continued on page 51)
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L 217 gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for
ITA platinum certification for a minimum sale of 250,000 units or a dollar volume
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles.

nontheatrical titles.
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WEWANT YOU
TO SEE OUR
NEW DISPLAY

Once you become famous, there’s just not enough of you to go around.

And today, everyone knows Fuji tapes.

Our campaign starring George Carlin has made us the most visible magnetic
tape brand on network TV. We’re sponsoring primetime movies, sports, and the
U.S. Open Tennis Championships.

Print? We're in Peopl_e more than Princess Di.
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BEFORE
YOU GET
USEDTO
SEEING IT
THISVWAY.

And now our tapes come in packages of 2,4,5,8, and 10. With our hard-working
consumer promotions, your bins and pallets of tape will truly be magnetic.

So get a Fuji display and fill it up. But

don’t get too used to seeing it that way. @ FU JI

PR Y T Put the good stuff on the good stuft’

www americanradiohictorv com
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A RETAILER'S GUIDE TO SELL-THROU
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For Ad Details, Contact . s
VE NELSON National Advertising Director v 1?9;3 : 2.5 15.:3 55 e
o ANNE REH,MAN: 213-859-5313 / KEN KARP:

Super Vid Chain
Takes Flight
In Phoenix

BY BRUCE HARING

NEW YORK In baseball, pitching
is said to be 90% of the game. In
video retailing, a store’s location
serves the same function. And
that’'s where Phoenix, Ariz.-based
The Movie Superstore claims an
advantage over its competition.
Founded by Patrick and Michael
Clifton, whose family has long op-
erated a prominent real estate

‘We promote the
little league
teams; that's what
you have to do to
let the community
know you’re there’

business in the city, The Movie Su-
perstore is the newest video player
in metro Phoenix, with three
stores slated to be in operation by
the end of the month and a target-
ed total of eight stores planned to
open by the end of the second
quarter.

The typical Movie Superstore
outlet will average 5,500-6,000
square feet, offering 7,000 titles
from its 10,000-11,000-copy tape in-
ventory.

The idea for the video venture
occurred to the Cliftons after ne-
gotiations for a Blockbuster li-
censing group fell apart.

“We spent about a year talking
with Blockbuster, but we could
never agree,”’ says Patrick Clifton.
“They have a great concept and
good people, but for our situation,
we felt we could do it better on our
own. We’re not reinventing the
wheel; we looked at what everyone
else was doing, and tried to do
what they’re doing well, maybe re-
fine it a little bit for this particular
market.”

The Cliftons’ background has
been the key to building a strong
base in the Phoenix market. “Our
family company owns and oper-
ates over 6,000 apartment units in
the Southwest,” Clifton says. “My
brother comes from a financial and
computer background and is also
an accountant. We knew we didn’t
have the operational experience,
but felt with our financial and real
estate background, we would be
able to compete locally on a much
better level than Blockbuster or
anyone else because of our knowl-
edge of the market.”

Armed with that knowledge, the
Cliftons set to work, opening their
first Movie Superstore on Nov. 2,
1988.

“I knew the areas here because
of the real estate market,” Clifton
says. “If you believe everything
[Blockbuster and Major] say about
location limiting your competition,
their locations are not listening to
what they’'re saying. We listened
real hard to what they said, and

(Continued on page 48)
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SPOTLIGHT ISSUE IN THIS SECTION AD DEADLINE
ALIVE Feb 11 e Alive Now Jan 17
; RPRIS ® History

e Talent

o Staff

e Directions
RETAIL Feb 25 e Sell-Through Market Jan 31
GUIDE TO e Music Retail
SELL-THROUGH e Video Retail
VIDEO, PART 1 e Distribution

e Executive Platform
VIDEO Mar 4 e The ‘B’ Phenomenon Feb 7
GUIDE TO e Retail
MAREETING e Distribution
‘B’ MOVIES e Merchandising

e Advertising
NEW Mar 4 e New Orleans Today Feb 7
ORLEANS e Talent

e Record Companies
e Venues & Clubs
e Music Business

o ALIVE ENTERPRISES celebrates 20 years in artist manage-
ment with a profile that forever fixes its place in the annals of
the music business. Within industry circles, Alive has earned a
reputation as one of the most creative management compa-
nies in the business, mixing aggressive direction and strong
tours with image-making campaigns. Alice Cooper, Blondie,
Teddy Pendergrass, Luther Vandross and other superstar tal-
ent all have one thing in common—they have had in the past
or still do enjoy inspired management by Alive.

RETAIL GUIDE TO SELL-THROUGH VIDEO, PART | examines the
sell-through market for special-interest product and how both
suppliers and dealers can work together to broaden the water-
front at music and video retail. Exercise, health, new age,
sports, music, and kid video are showing signs of gaining sell-
through momentum in '89.

¢ VIDEO GUIDE TO MARKETING ‘B’ MOVIES explores the explod-
ing market for ‘B’ titles and the action/adventure/sci-fi/hor-
ror categories that are drivng this category to new levels of
success. Once ignored and deplored for not fitting the profile
of hit product, ‘B’ movies have since found a home at retail.

o SPOTLIGHT ON NEW ORLEANS lights up the city for NARM-
goers looking for something old and something new in Big
Easy entertainment. A city steeped in colorful traditions and
influences, New Orleans is teeming with musical treats of all
kinds, and with the success of those in rock, jazz, R&B, and
blues, this spicy delta melting pot is more than ready to shed
the facade as last year’s trendy movie backdrop to take its
rightful place as next year’s talent hotbed.

o COMING ATTRACTIONS: EUROPEAN BROADCASTING, NARM.

FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE.

NEW YORK: Gene Smith, Ron Willman, Norm Berkowitz,

Ken Karp, Jim Beloff, David Nelson. (212) 764-7300 or (212)
536-5004.

LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman,
Marv Fisher, Emily Vaughn. (213) 273-7040.

NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290.
LONDON: Tony Evans 439-9411.
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In-Store Kiosks Sell Tapes, Refreshments
1,000-Plus Outlets Using Video Intermission Booths

BY MELINDA NEWMAN

NEW YORK Video Intermission
places kiosks in stores to boost vid-
eo sell-through and refreshment
purchases.

The Bellevue, Wash.-based com-
pany is a combined venture, link-
ing Video Merchandising Inc. with
products from Coca-Cola Enter-
prises, RIR/Nabisco, and VCA
Teletronics.

The Video Intermission kiosk
display holds 24 titles, going two
to three copies deep, along with an
array of Coca-Cola and RJR/Na-
bisco snacks.

The kiosks bowed in 1,000 video
stores on the West Coast in Octo-
ber. In December, Video Intermis-
sion made its Eastern debut at 67

Beyond Video outlets.

The Video Intermission program
uses the freestanding kiosks to
display food and cassettes that are
offered free to customers for one
night with the rental of a regular
theatrical feature.

Two types of videos are dis-
played in the kiosks: special-inter-
est sell-through tapes that custom-
ers can order by calling an 800
number and tapes produced by
consumer-oriented companies to
promote products and services.

“For example, we have a special-
interest tape on Chinese cooking
and we also have an eight-minute
promotional tape done by the Min-
istry of Tourism of the Bahamas
where the viewer can register to

win a trip to the Bahamas,” says

Super June. Film star June Allyson visited the RKO Warner Theatres Video
superstore on Broadway and 49th Street in New York to sign cassette copies of
“Little Women,” ‘‘The Three Musketeers,” and other MGM films in which she
appeared. Watching the signing, right, is Richard Powell, Allyson’s son.

Robert Bailey, Video Intermission
executive VP.

VCA Teletronics, one of Video
Intermission’s partners, secures
the special-interest tapes and then
rents space at the kiosks, where
tapes are displayed for an average
of 90 days. The promotional tapes
are arranged through Video Inter-
mission, Bailey says. “We distrib-
ute, monitor, and promote them
through our newsletter to the re-
tailers.”

After viewing a special-interest
tape, the customer can order it
(Continued on page 49)

Charts Bowed
To Help Viewer
Track Tapings

ProductLab, a California prod-
uct-development-and-marketing
company, has created Show-
finder, a series of charts intend-
ed to help viewers keep track of
items they have recorded on
their VCR tapes.

The charts, available in vari-
ous sizes, detail recorded shows
that are available for viewing,
their exact locations, their run-
ning times, and the parts of
tapes available for new record-
ings. The retail prices run from
$4-$24.95.

More information on the prod-
uct is available by calling 1-80¢0-
999-9992.

HOME-VISION GAINS GROUND IN MAINE

(Continued from page 43)

sence, we just can’t compete with
the aggressive discounters in the
television and VCR game.”

Still, Allen anticipates placing a
stronger emphasis on product ser-
vicing. “We're doing about $12,000-
$14,000 a month with our service de-
partment now, and I think that it
will grow when we move it to a larg-
er space early in the year,” he says,
adding that Home-Vision is one
among a handful of repair and ser-
vice firms in Maine. “There’s a lot of
customers buying VCRs, but there
are very few ready to take care of
them after the sale.”

Over the past year and a half,
Home-Vision’s sell-through reve-
nues have tripled. ‘“We haven’t
worked particularly hard on movie
sales outside of increasing our in-
ventories. But the public’s definite-
ly picked up on it here. We sold well
over 4,000 copies of ‘E.T.’ That may
seem modest for many people, but
that’s just fantastic for us.”

One portion of Home-Video's
merchandising scheme that will not
change is its aggressive promotions
and discounting. “People in Maine
are looking for that extra edge in
price and are often more than will-
ing to spend time looking for it,
even if it’s small.

“Both of our last two promotions
were aimed toward the rental cus-

tomers, the real backbone of the
business. We were selling a five-
rental card for $12.95 and offering
nearly all of our catalog stock for
two nights for the normal price of
$2.99,” Allen says.

In addition to relocating his Lew-
iston unit to Brunswick, Allen has
added stores in Portland, Yar-
mouth, Fairfield, and Saco in the
past two years. The firm’s head-
quarters recently moved to tempo-
rary housing in Bath, and Allen is
looking for a permanent home in the
industrial parks just outside of
Brunswick.

Continued expansion will follow

the chain’s steady, conservative
growth pattern of two-to-three
units per year. ‘‘We’re primarily
looking in southern Maine, where
we're established. There’s certainly
room for increased competition, es-
pecially in and around Portland.”

Like many other video retailers,
Allen has experimented with com-
pact disks with limited success.

“From our perspective, you've got
to have the right location, lots of
space to devote and some serious dol-
lars in inventory—at least enough
for around a thousand disks,” Allen
says, noting that only his Augusta
unit current carries CDs.

240 VIDEO TITLES in |ust2 SQ.FT.!

= Browse movies like
in a record store.

+ Perfect for counter
or wall display.

« Call or write today
for FREE sample.
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DOISPLAY SYSTEMS

CHICAGO ONE STOP, INC.
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Beau Bridges, Ron Liebman (1/25/89) | (72) ome Video 80799 Christopher Walken
Media/$89.98 Warner Bros. Inc. Chevy Chase
< 0$ 8 | 9 | 5 | FUNNYFARM Warner Home Video 11809 Madolyn Smith 1988 | P6
MEONE TO LOVE 1/10/89 $.1688 Poster i ; ;
d Tri-Star Pictures Demi Moore
Henry Jaglom, Orson Welles (2/1/89) 2 9 | 11| 8 | THESEVENTHSIGN RCA/Columbia Home Video 6-27007 Jurgen Prochnow LS
Paramount/$79.98
. Touchstone Pictures Sidney Poitier
WAXWORK 1/4/89 | $.7682 | Poster 10 8 | 14] SHoOTTOKILL Touchstone Home Video 697 Tom Berenger 1988 | R
ach Galligan (2/1/89) 71) 8 3 A
Tri-Star Pictures Fisher Stevens
Vestron/$89.98 11| 15| 2 | SHORT CIRCUIT 2 RCA/Columbia Home Video 6-27008  Michael McKean IR
* INFORMATION FURNISHED BY VIDEO FORECASTER 121 10| 5 | oFFLMITS CBS-Fox Video 1657 Willem DaFoe —
Gregory Hines
United Artists Pictures, Inc. Corey Haim
NONTHEATRICAL TITLES Sl RS R L e S Ul L CBS-Fox Video 4753 Corey Feidman L {GedE
BOXING'S BEST: GRUDGE FIGHTS BOXING'S BEST: AND THE arneyBostine Dudleyjioore
Spo;ts HEAVYWEIGHTS THEEH 14 | 14 | 2 | ARTHUR 2 ON THE ROCKS Warner Home Video 11811 Liza Minnell LRI Bl
HBO/$19.99 ports
Prebook cutoff: 2/1/89; Street: 2/22/89 HBO/$19.99 15| 16| 12| RAMBOM T S LS
O — 3 Prebook cutoff: 2/1/89; Street: 2/22/89
! T: MUHAMMAD A . Cher
Spierts THESFLINg'STONES: THE FIRST 16 | 12 | 18 MOONSTRUCK ¢ MGM/UA Home Video M901135 Nicolas Cage 1987 | PG
HBO/$19.99 EPISODE
. i . . A NIGHTMARE ON ELM STREET 4: THE New Line Cinema
Prebook cutoff: 2/1/89; Street: 2/22/89 A t
kebookicuta ree . . — 17 | NEWD | o AM MASTER Media Home Entertainment MO12000  Robert Englund 1988 | R
Prebook cutoff: 1/12/89; Street: 1/26/89
e ree 18 | 18 | 13 | MASQUERADE CBS-Fox Video 4749 pob Lowe 1988 | R
To get your company's new video releases listed, send the following information—title, performers. dis- ELLY,
tributor/manutacturer, format(s), prebook cutoff, ship date, box-office gross, and suggested list price (if Universal City Studios Hume Cronyn
available)—to Video Releases, Billboard, 1515 Broadway, New York, N.Y. 10036 19215 AU DL LT A2 MCA Home Video 80770 Jessica Tandy L2
Paramount Pictures Steve Martin
20 | 19 19 PLANES, TRAINS, AND AUTOMOBILES Paramount Home Video 32036 John Candy 1987 R
Warner Bros. inc. Edward James Olmos
MGVIE SUPERSTORE TAKES FLIGHT 21| 13 | 6 | STAND AND DELIVER Warner Home Video 11805 Lou Diamond Phillips GRS
(Continued from page 46) - =
22 | 24 | 2 | BIGTOP PEE-WEE CEWIAA TS Pee-Wee Herman 1988 | PG
that's exactly what we did. tions are fairly close to elementary Paramount Home Video 32076
“Without exception, there is no  through high schools. We hit them | 23 | 23 | 14 | SHE’S HAVING A BABY LB KeyinjBacen 1988
., . . . . . . ¥ . i i PG-13
competition within a two-mile radi- fairly hard, run specials for the — Paramount Home Video 32027 Elizabeth McGovern
us, in most cases further than students, just making them aware. |24 | 21 | 8 | RETURN TO SNOWY RIVER Walt Disney Home Video 699 ;9"‘.(?#:“5‘:“ 1988 | PG
that,” Clifton says of his stores. Most of the areas we are in are up- 'eric Thornton
‘““More importantly, they can’t per middle class, so the students 25 | 25 | 12 | THE SERPENT AND THE RAINBOW Universal City Studios Bill Pullman 1987 | R
. . . . H i
come in [to our locations]. We have more disposable income than MCA Home Video 80772 Cathy Tyson
looked at where they were and the typical student. We also pro- 26 | 26 | 10 | BRIGHT LIGHTS, BIG CITY MGM/UA Home Video M801377 Michael J. Fox 1988 | R
said, ‘If we could start today, mote the little league teams; that’s —
where would you want to be in this  what you have to do to let the com- | 27 | 27 | 17 | BROADCAST NEWS CBS-Fox Video 1654 e 1987 | R
area?’ and literally looked on giant munity know you are there and .
maps and picked out areas we that you support them. The big | 28 | NEW)p> | BLOODSPORT e A Jean Claude Van Damme | 1988 | R
. . Warner Home Video 37062
wanted to be in. Then we went out guys are not doing that, and
into those areas, and in one case they're missing the boat.” 29 | 30 | 13 | CINDERELLA Walt Disney Home Video 410 Animated 1950 | 6
. . y . g .
bought an existing store to get The interior of The Movie Super-
into a center.” store combines various elements |30 | 20 | 16 | FRANTIC Warner Bros. Ine. Harrison Ford 1988 | R
. K . me Video 11787
The first The Movie Superstore of upper-end design, Clifton says. v - '
outlet in operation is a combina-  “We use Tivoli chandeliers and |31 | 38 | 2 | MIDNIGHT CROSSING Voo e 0 e 1987 | R
tion of elegance and Barnum & mirrored ceilings,” he says, “‘but o T
Bailey, according to Clifton. it's a random pattern.” 32| 29 | 12 | SHAKEDOWN M’éfﬁfme'\%de‘;"ggzzo FS’Z}:'E‘.’.';"j' 1988 | R
“I hate to say we created a carni- Right now, The Movie Super- Universal City Studio T
val atmosphere, but my father is store is primarily a rental outlet, |33 | 28 | 2 | CASUALSEX? MCA Home Video 80788 Victoria Jackeon 1988 | R
very successful, and that’s how he  deriving approximately 90% of its Atlantic Releasing Corp R
built his business. There’s a lot to  revenue that way. Rental prices 34| 32| 4 | STORMY MONDAY Patamount Home Video 12674 Tommy Lee Jones 1988 | R
be said for that kind of advertising are $3 for a three-night/two-day e James Spader
Ln a C(lity where }?]O’Ckbﬁsfier has geriod' Oll)l a hit title. Ifhcustom}«lers 35| 39| 9 | JACK'S BACK Paramount Home Video 12669 Cynthia Gibb 1988 | R
een dormant; they’ve had three ring it back within 24 hours, they — X - —
. RCA/Columbia Pictures Home Video 6-  Sidney Poitier
stores for a few years, and that's geta $1 credit. Mondays and Tues- | 36 | 31 | 10 | LITTLENIKITA 25000 River Phoenix | 1988 ) PS
; ° .
it. You can’t wait for everyone to days are half-off days. Touchstone Pictures Kevin Dillon
37|34 2 THE RESCUE 1988 | PG
come to you; you have to drum up Movie Superstores also sell— Touchstone Home Video 869 Charles Haid
the business.” candy, popcorn, chips, stuffed ani- 7 - —
. stron Pictures Inc. Patricia Charbonneau
To that end, The Movie Super- mals, and blank tape as well as |38 | 36 | 4 | CALLME Vestron Video 5621 Fatti D"Arbanville LEEY IR
store heavily advertises in direct specials like the “E.T.” dolls. Touchstone Pictures o
mail, targeting households within As to future goals, the Cliftons I REI Bl B LA RGO L Touchstone Home Video 680 Robin Williams 1987 | R
one to two ml.les of i@s stores, an will not be fr_anchlsmg. “We want 40 | 33 | 11 | DEADHEAT New World Entertainment Treat Williams e
area Clifton is convinced is the to stay relatively small,” Clifton New World Video A88005 Joe Piscopo

core of his Phoenix business. The
chain also uses radio advertising
and is ‘‘just trying to promote
through the schools. Most loca-

says. “The total stores that we en-
vision doing would probably max
out at 30. That’s enough for us.”

@ 174 gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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Video Intermission’s freestanding
kiosk helps sell video and snack
items.

VIDEO INTERMISSION

(Continued from page 47)

from a toll-free number at the end
of the tape or obtain it through the
store in which the kiosk is based.
The retailer gets a commission on
each sale. “This is going to be a
nice revenue center as it gets go-
ing,” Bailey says. “It’s going to
take some time to get the custom-
ers trained on what to do with the
tape. Since this concept is so new,
the jury is still out on how many
people buy a tape.”

The display first caught the eye
of Roy James, president of the Be-

“This is going
to be a nice
revenue center
as it gets going’

yond Video cooperative, at the Vid-
eo Software Dealers Assn. conven-
tion in August. “I was immediate-
ly attracted to the display of Coca-
Cola and concessionary items. It
was a fantastic look that pulled to-
gether all those items. Then I real-
ized it also had [video] tapes.”
The kiosks were shipped the see-
ond week of December to Beyond
Video stores and were operational
by Christmas. James says that by
February, Video Intermission ki-
osks will be added to more than 40
new stores that will be joining the
Beyond Video cooperative.

At this point, Video Intermis- |

sion’s revenues are coming from
food sales, not from tape pur-
chases. “We're the exclusive mar-
keters for Coke, Leaf, and Plant-
ers,” Bailey says. “With that le-
verage, we've been able to go to a
distributor and say, ‘We have 500
accounts; give us your premium
price.” We've been able to find peo-
ple that are hungry.’”’ Bailey
claims retail outlets should be able
to average $500 a week in food
sales.

BILLBOARD JANUARY 14, 1989

From the pe(jple who brought you
“CLASS OF NUKE ’EM HIGH” and

“TOXIC AVENGER” Comes...

“REDNECK ZOMBIES,
a back-woods blood-
bath that’ll tickle your

funny bone, then rip it out!!”
—Tim Ferrante, FANGORIA MAGAZINE

“A goremeister’s delight. ..

really delivers the ‘goods”.”
— Dennis Daniel, DEEP RED MAGAZINE

In-“toxic”-ated after imbibing
a barrel of radioactive brew-
sky, a bunch of backwoods
boozers mutate into flesh-
eating, bone-cracking blood
suckers who make light lunch
out of local tourists....

Prebook Date January 31
On Scle Date February 15

COLOR/

83 MINUTES

ONE TAPE

ONE TAPE

Starring LISA DE HAVE
and TYRONE TAYLO

ion Design
Producti ERICLES LEWNES and GEORGE SCU

" ) R\ V]
AESTRICTED o \ Wi
. it
wm"?immw

e

" ICHAEL MERL present a TROMA TEAM RELEASE

in’,
're TObDacco Chew
3 16.':letycrhompin’, ca'nnibal
Q Kinfolk from Hell!

\
N<W.E. BENSON-WILLIAM W. DECKER* JAMES :t‘)‘lsikl“ -

iginal § n;!l}ack by ADRIAN BOND Director of leogE CARD BISHOP
R gE SLOT fdited by EDWARD BISHOP Producee by £ W
GEORGE SCOT TT Directed by PERICLES LEWN

: CITY, MERMIN ]

<7 TONEN PROTEIN, EDGE CITY,
RSN S\
ENTRAIL - VISN

QUIRTS Akl A VIR oars WS tTAFTASE T use

TRANS WORLD ENTERTAINMENT (U.S.A.)

BOTH FORONLY | R

#0851
RETAIL

©COLOR CcAst PRODUDTIONE/ FULL MOON PICTURES

|WARNING:
IREPEATED VIEWING OF REDNECK ZOMBIES
HAS BEEN SHOWN TO CAUSE INSANE LAUGHTER
IN LABORATORY ANIMALS. |

NOT AVAILABLE THROUGH COMMTRON
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GRASS ROUTE

(Continued from page 36)

[my video] won’t mean 100 more
viewers. People will watch a Kiss vid-
eo. If [my video] is on, who gives a
shit until [my band] is a megaband?”
Lee Masters, executive VP/GM of
MTV, says there is no double stan-
dard for independent product. “Ev- —— ; : ———e———
ery label, independent or major, feels - ) . "~
prejudice at some time or another,” ({1 4 3
he says. “Warner Bros. may call me **** WANDA reEIS
up because they feel we're tough on

signage; some labels feel the stan- in big Iaughs”

dards are lower for big-name stars. . S
It’s simply not the case. Every time | 1 = — Roger Ebert, Chicago Sun Times

we reject a clip or ask for an edit be-

cause of signage or sexual content, “comical FI SH is the -

T'll get a call within 72 hours telling

entionl o oces they feclare ) F) Y catch of the day.” —usatoday

Responding to the label compli- | 4
ts, Maste the ch: 1i 11 H
e Genius! Wanda redefines
dents. We reach more people than '

anybody and play more indie product | f a great comic tradition...”

than any other outlet. Could we be | /
playing more? Of course, but there | fEiS _ / —Richard Schickel, Time Magazine

are so many labels; when something

o e e enand b 4 fell for it hook, line and
ﬂ%fiiﬁséféu‘aﬁﬁmliﬁé s;nker. ..hystencal Go
cocing o Tracey Hill of Rhuno fec. | MR it just for the halibut”

ords, the tour organizer. The gather- 3

ing of independent label publicists and —Joel Slegel ABC TV.
journalists toured several cities across o

the nation last year for a discussion of 66 ‘F’ Sh ) wI' “ I ws

new-music publicity. Hill says New | g mane

York will host the Monsters tour “late — Kathleen Carroll, NY Dail) News
in January, and we’ll also do a Mon- . &'\

sters Of Publicity Feb. 15 at a club in 4 N

San Francisco.” Atlanta is also lobby- BAEO,P, INCLUDES :

g SO0 2 U 0 e R gl o “FISH TANK” WALL/COUNTER

Cﬁﬁc details will follow shortly. DISPLAY AND POSTER.

EW ARRIVALS: Chris Proctor, : 1 4 . .

“His Journey Home,” a mixed bag ~, ’) Deater Order: February 3

from reflective singer/songwriter on \ S .

Flying Fish Records . .. Jan Marra, | & ~ ) Street Date: Feqruary 23

“These Crazy Years.” female song. | » Suggested Retail $39.98
writer on Flying Fish ... Bob Wills .

& His Texas Playboys, “The Tiffany 4] ) Catalog #4752

Transcriptions,” more of the best .

from a Texas swing legend on Kalei-

doscope Records . .. In Fear Of METRO-GOLDWAN-MAYER rmee.
Roses, “Beat The Drum,” Ohio quin- + MICHAEL SHAMBERG/PROMINENT FEATURES rcrin

“A FISH CALLED WANDA"
tﬁgﬁﬂfg{b ﬁ:};?"o}lﬁzcm %4153 JOHN CLEESE JAMIE LEE CURTIS KEVIN KIINE MICHARL PALIY

Scrornpley

368 " JOHN CLEESE_ " JOHN CLEESE « CHARLES CRICHTON
9741368, = " STEVE ABRUTT ™! MICHAEL SHAMBERG *¥'~ CHARLES (RICHTON
.A a5 W nwmmf.«m\\ ::‘m:“‘v::: '::‘ S \uﬂ::mm RESERMID 5 )

o e

N.C. CD STORES PROSPER

(Continued from page 32)

with major labels, according to the
Mayers. ‘“Right now we're working
with only two, BMG and MCA; the
rest of our stuff we get from one-
stops,” Karen Mayer says. Her hus-
band adds, however, that the fledg-
ling chain has gotten approval from
CEMA and tentative approval from
WEA and PolyGram and is awaiting
word from CBS. The trio has been
working with consultant Norman

DE e i e Sw T 25 Non-stop National Television Advertising
BSrgleliclhys Eere en OIS pes will hook your customers. NBC

stores’ record company ties.

The owners also spent much of “Wanda’” will be advertised up tc 7 weeks after street

1988 raising money through a pri-

vate placement stock offering. That date to keep your rental rate high. Buy deep! [l WV

offering, finished in December, .

raised $350,000 to be used in build- (see our brochure for details.) -
ing the Chain’s next two stores. The 1989 CBS FOX Company. Ali nghts reserved. Except n Canada, CBS™ is a tradeinark of CBS nc. used under ftsense. In Canada. CBS ™ is a tradernark of CBS Records Canada Ltd. used under license. FOX * 15 a trademark of Twentieth Century Fox Fir Corporation used under licenss
second fund-raising stage, to take

place after the third and fourth

stores are built, will be to raise

$850,000 for future growth.

MUSIC TELEVISION
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IDEO RETAILING

g (S w1th the comedy it -
ooked over $60 million
atthe box office!

Partners Fred Kilsey, left, and Mark
Feinstein relax at one of their
Northeast Management Inc. Major
Video stores. The pair operates Major
Video franchises in nine Northeastern
states.

NORTHEAST

(Continued from page 43)

talks, Feinstein and Kilsey retain

their original optimism. Kilsey re-

calls that he never considered vid-

eo stores a risk. “I took out an eq-

uity loan on my house to raise

money. I told Michelle the worst

that could happen was we'd have
CJU‘vT-'svr to sell the house.”

WANDA CURTIC CEV MICHA When they opened the first Cap-

NEN : tain Video in Central Falls, R.I,

the pair did everything from paint

the interior to ring up rentals.

They also got to know their cus-

‘We were never
afraid to try
new things’

tomers.

“I think that’s the thing that set
us apart,” says Kilsey, who earned
an associate degree in manage-
ment and minored in marketing.
“We did most of the advertising
ourselves, and we always tried
new things. We stayed open late.
We gave away popcorn and soda.
We even gave away free rentals on
Mother’s Day.”

Kilsey also credits the timing—
entering the market just as VCR
household penetration started
soaring. ‘“We threw a monkey
wrench into the membership fee.
We were charging only $12 when
everybody else was charging $50
or $100. That and the fact that we
were renting movies for $3 for two
nights were unique.”

Ideas picked up out West also
helped. These include having uni-
formed employees and play areas
for children—‘“before stores back
East were even considering such
moves.”

Feinstein adds that another
edge was that they ‘“were able to
step away from the day-to-day
working behind the counter quick-
er. A lot of our competitors never
grew outside that first store. We
were able to step back and look
and decide where we wanted to be
a year from now, five years from
now.”

BILLBOARD JANUARY 14, 1989 51
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" Reho-Meret Team To Bow
Fiber-Optic HDTV-Vid Link

NEW YORK Rebo Research
and Meret Inc. have developed
what they say is the world’s first
high-definition, single-fiber, bi-
directional fiber-optic video
transmission system.

The new product, billed as a
technological breakthrough in
cost-effective fiber-optic trans-
mission of HDTV signals, will be
shown at the upcoming National
Assn. of Broadcasters conven-
tion in Las Vegas.

The new fiber-optic camera-
control transmission system—
the first collaboration between
Rebo and Meret—was designed
primarily to replace the un-
wieldy, heavy-duty coaxial cable
that places restrictions on pro-
duction. Fiber-optic cable allows
for high-quality image transmis-
sion without the disadvantages

of coaxial cable.

According to a Rebo represen-
tative, the new system is capable
of transmitting a bidirectional
30-megahertz RGB HDTYV signal
between a high-definition camera
and a high-definition videotape
recorder within a 10-mile radius
of the camera.

A statement issued by Barry
Minnerly, president of Rebo Re-
search, the research and develop-
ment arm of Rebo High Defini-
tion Studios here, says: “This is
the first commercially available,
high-quality, single-fiber HDTV
duplex system with all of the in-
herent advantages of a small,
single-fiber cable: lower noise,
greater band width, no inter-
channel delay problems, and no
ground loops.”

STEVEN DUPLER

DIG Eyeing Consumer DAT Market

Major Print Promo Set For Launch

STEVEN DUPLER

NEW YORK DIC Digital, one of
a handful of professional suppliers
of blank and bulk DAT software,
is set to launch a major consumer
print advertising campaign featur-
ing product endorsements by well-
known musicians and producers.

The print ads—which are intend-
ed to help DIC make the transition
from a behind-the-scenes profes-
sional supplier to one involved in
the high-profile consumer tape
market—will be kicked off in the
first quarter of 1989 with a four-
color ad for DIC/DAT featuring
Jeff “Skunk” Baxter and carrying
the theme ‘“Taking Music To The
Nth Degree.’

While DAT recorders are still
unavailable through officially
sanctioned retail channels, thou-
sands of unofficially imported ma-
chines have been sold through the

NEW PRODUGTS & SERVIGES

THE LARGEST SOLID State
Logic audio console ever built (a 96-
channel whopper) has been ordered
for the postproduction facilities at
the new Disney-MGM Studios com-
plex in Lake Buena Vista, Fla. The
SL-5000 M Series board will be in-
stalled in a new dubbing theater op-
erated by the Post Group. The desk
is configured to perform either film-
style or video-style mixing and will
be used for audio production and
sweetening for several TV series,
including the upcoming “‘Super-
boy.”

In other SSL news, the British
company notes that it has sold more
than 100 consoles in the Far East.
SSL attributes this accomplish-
ment—unusual for a Western com-
pany—largely to the success of its
Japanese sales and service office,
opened in 1982,

IT’S HAPPY BIRTHDAY time for
Ortofon Inc.: The Danish electron-
ics company known for its high-end
phono cartridges turns 70 years old
in 1989. Ortofon is known for a num-
ber of precedent-setting develop-

ments over its long history, includ-
ing the development of the world’s
first synchronized film sound sys-
tem as well as moving coil phono
cartridges, tone arms, and stereo
cutter heads.

Ortofon is now moving into a new
area, having unveiled its first power
amplifier. The PPA600 is a two-
channel amp for professional use,
featuring 225 watts per channel into
8 ohms, a heavy-duty torroidal pow-
er transformer, and independent
rectifiers and capacitors for each
channel.

NEW MIC ON THE BLOCK: New
from Neumann is the KM100 micro-
phone series, first shown at the Au-
dio Engineering Society convention
last October in Los Angeles. The
system is a modular condenser mi-
crophone that features a small ac-
tive capsule. According to Gotham
Audio, Neumann’s U.S. distributor,
four interchangeable capsules are
available in the initial offering of
the KM100: an omnidirectional, a
cardioid, a hypercardioid, and a car-
dioid with low-frequency roll-off.

Axel Petersen, left, and Arnold Poulsen, the Danish sound engineers who
founded Ortofon Inc. 70 years ago, are shown in their lab, standing next to the
world’s first synchronized sound film system, developed in the '20s.

Neumann’s newest microphone
series, the KM100, features a modular
design with interchangeable capsules.
Prices range from $600 for the
cardioid version to $725 for the
hypercardioid.

Prices range from $600-$725. Con-
tact Gotham at 212-765-3410 or 818-
785-2211.

SPEAKING OF MICS, Electro-
Voice has a new one out as well. [ts
model PL68 Pro-Line dynamic mic
comes in two low-impedance and
one high-impedance versions and is
priced low for the musician/DJ mar-
ket. Contact E-V for details at 616-
695-6831.

cOMING TO AMERICA: AMS-
Calrec, maker of British audio con-
soles, has supplied one of its flag-
ship automated models to Alpha
Studios Digital in Burbank, Calif.
The half-million-dollar installation
was recently completed and makes
Alpha the first West Coast studio
(and only the second in the U.S.) to
take possession of one of the desks.
The board features 56 channel in-
puts.

THE AMPEX CORP. magnetic-
tape division says international
business has been booming and
points to the eight international art-

(Continued on next page)

gray market here. There are also
thousands of DAT recorders in use
in the professional community for
everything from two-track digital
mix-downs to high-quality refer-
ence copies of tapes for in-house
use at record labels.

A DIC representative acknowl-
eages that while the consumer
market is practically nonexistent
for DAT cassettes, the company is
looking to establish a high profile
in what it sees as a marketplace
that will soon be growing.

“It’s only a matter of time until
consumer DAT recorders are offi-

cially for sale here,” says the rep-
resentative, “and we plan on being
right out in front in the market
when that time comes.”

The ads will be running primari-
ly in consumer audiophile and hi-fi
magazines. [n addition to the print
campaign, DIC is offering a T-
shirt bearing the “Taking Sound
To The Nth Degree” logo to any
consumer who purchases 20 DAT
cassettes between Jan. 1 and June
30. Consumers who register for
the T-shirt also become eligible to
win a DAT player for their car.

AUDIO TRACK

NEW YORK

PRODUCER/ENGINEER DAVE
O worked on postproduction with the
Bar-Kays in the Quad penthouse.
Henry Falco engineered; Robbie
Norris assisted. Also, Michael
Brauer was in working on several
projects, including the release “I Say
Nothing” by London Records’ act
Voice Of The Beehive. He worked on
postproduction on the tunes “Ball Of
Confusion” and “Down To Earth” for
WEA International artist John
Marshall. And, the Dixie Dough-
boys recorded tracks before a live au-
dience in Studio A. Lou Gonzalez-
McLean produced the event, record-
ed by Brian Young. Steve Zoyes
assisted.

The Diane Ponzio Trio, a finalist
in Musician magazine’s best-un-
signed-band contest, was in at New
Breed Studios working on original
material. Black Hawk artist Haze
Greenfield produced with Stewart
Lerman at the board.

Star Star was in at Calliope cut-
ting and mixing a hard rock album
for Rave Records. Chris Julian was
at the desk. Jazz act Peter Moffitt
worked on his second album for
RCA/Novus. Julian ran the board.
Tommy Boy group Uptown tracked
a single with Stetsasonic’s drummer,
Bobby Simmons, producing. Dan
Miller engineered.

Guns N’ Roses mastered “G N’ R
Lies” at Barry Diament Audio. Dia-
ment also worked on Edie Brickell &
the New Bohemians’ “Shooting Rub-
ber Bands At The Stars” CD.

Producer Jack Douglas returned
to Island Media with Aerosmith to
put down tracks using the Synclavier
for the upcoming single “Chip Away
At The Stone.” Henry Haid was at
the controls. Also, the Fixx’s Cye
Curnin was in producing vocals by
artist Peter Brown. Rob Bengston
was seated at the desk. And, De La
Soul recorded and mixed a new al-
bum for Tommy Boy. Prince Paul
produced and Al Watts ran the con-
trols.

Warner Bros. act Marc Anthony
was in at D&D Recording tracking
an upcoming album project with pro-
ducers Arto Lindsay and Peter
Schereer (aka Ambitious Lovers).
Mike Rogers engineered. Recently
signed to EMI, rapper Jaz completed
tracks with engineer Kieran Walsh.
And, Select Records’ Damien com-

pleted edits on a follow-up to the “Ev-
ery Dog Has Its Day” album. Mike
Rogers engineered.

At the Hit Factory, producer/
drummer Tony Zarrella of Sphere
Productions completed production
of three tracks for the new group
Machine.

LOS ANGELES

DAVID CROSBY and Graham
Nash were in at Westlake Studios
mixing on the Harrison Series X fully
automated console. Stanley Johnson
and Jim McMahon ran the board.
Also, Rene Moore overdubbed
drums with engineers Reggie Dozier
and Craig Johnson. And George
Duke and Diana Reeves tracked new
product with engineer Erik Zobler.
Brad Sundberg assisted.
(Continued on page 54)

New Standard
For Tape-Shell
Azimuth Set

NEW YORK After several years
of study and debate, the Interna-
tional Tape/Dise Assn. has finally
issued a new technical standard
for a uniform system of measur-
ing the azimuth of audiocassette
shells.

According to the ITA, the cas-
sette-duplicating industry has
been plagued by the problem of
inconsistent azimuth measure-
ments for years. “The greater the
azimuth error, the greater the
loss of signal in tape playback,”
notes an ITA representative.

The new ITA standard defines
azimuth as “the angle relationship
between the gap of the record or
the play head and the direction of
tape motion. The angle of exactly
90 degrees is zero azimuth error.”

The technical paper, labeled
ITA-A-107, is available at no
charge upon written request on a
company letterhead. Requests
should be addressed to ITA, Floor
12-A, 505 Eighth Ave., New York,
N.Y. 10018.
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NEW PRODUCTS

(Continued from preceding page)

ists who were awarded the firm’s
Golden Reel Award in 1988 as evi-
dence. The awards are given to art-
ists, producers, engineers, and stu-
dios that achieved gold-record certi-
fication on a project recorded,
mixed, and mastered entirely on
Ampex tape products.

MAGIC TOUCH: Burbank-based
Magic Film & Video has its propri-
etary Video Workprints editing sys-
tem up and running. According to
the facility, the new system allows
film producers to edit their work on
video and then conforms the camera
original to the edited video with
“guaranteed frame accuracy’ for
release on film. The heart of the
system is the Lokbox hard lock syn-
chronizer. Contact Magic for more
details at 818-845-8781.

BEYER DYNAMIC, well known
for its professional headphones and
microphones, is now offering its
first infrared wireless headphone
set, the IRS 690. The unit—which
the company claims surpasses the
performance of other, lower-priced
infrared headphone sets—uses the
same large diaphragm components
incorporated into the recently intro-
duced DT 990 professional head-
phones. The suggested retail price
is $399. Contact Beyer at 516-935-
8000.

NEW FROM TANNOY is a pair of
reference studio monitors, the PBM
6.5 and the PBM 8. The smaller ver-
sion features a rear-firing tuned
port capable of low-frequency re-
production down to 57 hertz. High
frequencies are not shorted, either;
Tannoy claims highs beyond 20 kilo-
hertz. The PBM 6.5 was recently
presented with the 1988 TEC award
for outstanding technical achieve-
ment in transducer technology. The
larger PBM 8 can get down to 47
hertz in the low end. Contact the
firm at 519-745-1158.

HEY, KIDS! Tired of boring school
trips to museums and zoos? Ask
your teacher to call the Yamaha
Communications Center in New
York to set up a field trip to the
multimillion-dollar showplace of ad-
vanced digital audio and music tech-
nology. Yamaha reports it has al-
ready coordinated seven such field
trips to the center, which features a
product showroom and research-
and-development facilities. Contact
YCC at 212-265-1111.

Tannoy’s new award-winning
reference studio monitors are the
PBM 6.5 and the PBM 8. Both feature
a rear-firing tuned port that enabies
the small speakers to reproduce
extremely low bass frequencies.

— Anti-static
polyester
film leader

| |
4 ""\ £
[ TSR B L A
Precision-molded = "é_,_ '
idler rollers and
tape guidance pins
Sfor accurate tracking o
Multi-cavity
hard tooling holds

precise tolerances

——— Hot-creased coated
polyester film liners

OUR QU

Shell design offers
maximum label printing area

Leader staked to .

alignment

SHOWS THROUGH.

Swire Magnetics Announces
A New Series of Quality C-Zeros.

We've put high technology to work in designing and
producing our new series of c-zeros. The result is clear—
improved quality, increased reliability :
and superior consistency.

In every shipment, from the first cas-
sette to the last, our high standards are
evident. All units are manufactured with-
out compromise. So the professional
audio duplicator is assured of the same
high quality in every shipment...in every c-zero.

Technology Makes
The Difference.

We’ve made significant
investments in new
technology. We've rede-
signed the products,
re-tooled manufacturing
facilities and refined our
assembly process. The
result of that investment is clear—the most consistent,
high-quality c-zeros ever offered at affordable prices.

New, advanced manuf:.ctur-
ing processes have improved
rigidity and perpendicularity to
enhance tape tracking perfor-
mance. And updated design
features like staked leaders,

Swire _
Magnetics

tape guidance pins combine to produce a c-zero of
superior performance.

The Selection To Meet

Your Needs and A Company
To Back You Up.

In addition to the popular
crystal-clear
model shown
above, a wide
range of attrac-
tive colors, fea-

3 , ® ., , ‘turesand prices
' make it easy to
select the unit that’s right for your application—music,
children’s tapes, recorded books and others.

Because we're Swire Magnetics, with over ten years
of experience and more than a billion audio and video
cassettes behind us, you know we’re reliable. You can
count on us to provide quality products and services.

With large, modern distribution facilities on both
the east and west coasts, we're able to deliver quality
products in quantity and on time to meet your needs.
And we stand behind our products and our customers.

Call today. Look us over. Our quality shows through.

@

WEST COAST
301 E. Alondra Boulevard
Gardena, California 90248
(213) 515-0494 1-800-421-2448
EAST COAST AND MIDWEST

e P : 6701 “H" Northpark Boulevard
top-gated injection molded idler — Pr0|0n| T DVIsmn Charlotte, North Carolina 28216
rollers, and reinforced Quality in Quantity (704) 597-7145 1-800.777-7947
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PALY TR

PAINTEOX ARTIST: HENRY BAKER

CREATRIN D% THE GRAPHIC

ur New Audio Suite

Now HBO Studio Productions is at the leading edge disc recorder for eight tracks of sound layering

in audio, too! and editing with total random access.

We've designed our new Post Audio Suite to meet Plus a sound booth for recording voice-overs,

all the needs of the discriminating video professional. ~ digital sound effects library, Urei speakers, and
Our Solid State Logic 6000 console with G-Series award-winning talent who will work like demons to
software and programmable equalizer provides up create a sound that is truly out of this world!

to 48 channels of input. Qur Otari® multi-track ATR's ~ When you add our new Audio Suite to our unmatched
include the versatile MTR 100A 24 track as well as video production and post-production capabilities,
their superb 2 track and 4 track MTR 12 models. you've got one more reason why you’ll be more
The Adam Smith 2600 Synchronizer allows for comfortable at HBO Studio Productions.
user-friendly computer control. And that’s not all. For a further information call Paul Brzozowski or
We've also installed the AMS® Audiofile—a digital Judy Glassman at (212) 512-7800.

Studio Production ¢ Video Graphics & Special Effects ¢ Editorial « Post Audio
Digital Print Production  Film Transfer + Satellite Transmission*

HB® Studio Productions
120A East 23rd Street, New York, New York 10010

*Arranged and Provided by ® Registered service mark of Home Box Office, inc.
Home Box Office Comrmunications, Inc. © 1988 Home Box Office, Inc. All rights reserved.

| AUDIO TRACK

(Continued from page 52)

Diana Blair was in at Digital
Sound working on basic tracks for
her upcoming country album. Greg
Knowles produced. Van Webster
was at the board.

Producer/songwriter Marti Shar-
ron was in at the Lighthouse work-
ing on two cuts for Phyllis Hyman’s
upcoming album. Sharron produced
and co-wrote the tunes, titled “Walk
Away’’ and “‘Lift Me Up.” Gary
Skerdina ran the board.

At Cherokee, Stagg Street, and
Capitol studios, Amy Sky completed
tracks for her Capitol Records de-
but. Kim Bullard and John Capek
produced.

NASHVILLE

GEOFFREY WILLIAMS WAS IN
at the Castle with producer Monroe
Jones working on tracks, overdubs,
and mixes for his Atlantic Records
debut. Marc DeSisto engineered, as-
sisted by Mark Nevers. Also, Judson
Spence worked with Jones on the re-
mix of “Love Dies In Slow Motion,”
the second single from his debut al-
bum. DeSisto ran the board with
backup Nevers.

Rick Powers was in at Rainbow
Recording Studios recording nine
songs for his album “Train Time
Blues” on Sweesy Records. Randall
Merryman engineered. Musicians
who helped out include Ronnie God-
frey, Frank Wilkie, Rick E. God-
frey, and Al Pearson.

Don Williams was in at the Sound
Emporium with producer Garth
Fundis working on a new RCA al-
bum. Gary Laney ran the board.
Also, Sonny Curtis mixed a project
with engineer John Mills. David
Hungate produced.

OTHER CITIES

ch artist Marcus Lewis continued
work on his album project with pro-
ducer Dan Serafini at Normandy
Sound, Warren, R.I. Tom Soares en-
gineered with assistant Jamie
Locke. Profile act Wargasm worked
on tracks with engineer Phil Greene
and assistant Jay Ryan. Jim Blute
produced two metal-crashing Christ-
mas tunes. Dance Electric was in
working on overdubs with engineer
Greene. Ryan assisted.

At Tip-Toe Recording Studios,
Cincinnati, Bill Watkins, a rockabilly
cult figure from the '50s, completed
an album project titled “Return Of
Big Guitar” with producer Randy
McNutt. The master has been leased
to Rockhouse Records of Holland.
The U.S. release is being handled by
General Store Records.

Producers Cliff Massie and Rob
Carridi were in at Cove City, Glen
Cove, N.Y,, to mix the Donna Marie
tune ‘“‘Runaway” for Covert Rec-
ords. Mike Lorrelo ran the board.
Tom Yezzi offered technical assis-
tance. Ric Wake and Rich Tancredi
were in the B/MIDI suite by working
on preproduction for a new Taylor
Dayne album. Producer Migel began
work on his album project; Steve Sta-
bile handled keyboard programming
and engineering.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37203,
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L.A.’s Radio Vision Int’l Creates Unique Program

Worldwide Vid Fans To ‘Go Glohal’

BY STEVEN DUPLER

NEW YORK ‘“Go Global,” the
first internationally broadcast reg-
ular weekly TV program, is set to
begin airing in March on broadcast
stations in 15 countries. The show
follows a youth-oriented music and
lifestyle magazine format.

The program is a co-production
of Los Angeles-based Radio Vision
International and broadcasters

‘Except for the
U.S,, in every
country where the
program is carried,
itwillbeonina
prime-time slot’

from major world markets, includ-
ing the U.K., France, Spain, Italy,
Canada, and Australia.

Key to the worldwide appeal an-
ticipated for the program is the
fact that segments of each show
are shot on location in various
countries around the world. These
are then edited into a cohesive pro-
gram at a central production facili-
ty in the U.K. Features for “Go
Global” will emanate from Japan,
the U.S., the U.K., Spain, Italy,
France, and Australia.

According to Radio Vision CEO
Kevin Wall, each one-hour seg-
ment will feature three main pro-
gram blocks. Each show will open
with a look at the “biggest live
event in world music that week,
with behind-the-scenes footage of
performers in a foreign city,”” says
Wall. The second block will be a

youth-culture-oriented look at
fashionable cities around the
globe, focusing on clubs, night
life, music, design, and art.

The third general programming
block will be a4 rock’n’roll version
of “Lifestyles Of The Rich And Fa-
mous,” in which viewers “are in-
troduced to stars’ homes, cars,
clothes, and friends,” says Wall.

According to Wall, all the fea-
tures in these blocks are “modu-
lar,”” meaning that they can be
pulled out and other material can
be substituted by the participating
broadcaster in each country. Thus,
says Wall, each country can create
its own program, with material
particularly suited to the tastes of
its audience.

‘“Each week the same episode
will air in all the different coun-
tries,” he says. “The only differ-
ence between the shows will be
that certain elements will be cus-
tomized to fit the culture and lan-
guage of the individual countries.”

Wall also notes that new subti-
tling and graphics elements have
been developed for the program to
“give the show a radically new
look.”

“We sold this program without
even having a pilot,” says Wall,
noting that Radio Vision has been
developing the concept for at least
two years.

In the U.S., Fox Television will
carry the program, although the
name of the show in the U.S. will
be ‘“Revolution” rather than “Go
Global.”” Its time slot will be 11
p.m. on Fridays. In the U.K., the
show will be on the BBC.

“With the exception of the U.S,,
in every country where the pro-
gram is carried, it will be on in a
prime-time slot,” notes Wall.

Sponsorship for the program is

Japan’s Epic/Sony Banking
On Big ‘Moonwalker’ Sales

BY SHIG FUJITA

TOKYO About 120,000 copies of
the “Moonwalker’’ videocassette
have been shipped to retail outlets
since Dec. 9, the day that Michael
Jackson’s nine-concert season
started in the 50,000-seat Tokyo
Dome.

This massive shipment is excep-
tional for Japan, where a music
video is considered a major success
if it surpasses the 20,000-unit sales
mark.

The 90-minute ‘“‘Moonwalker”’
videotape sells for the compara-
tively low price of $56.56.

‘“Moonwalker,” which is being
sold in record and video stores,
was also available at the Tokyo
Dome during the Jackson tour
dates, and Epic/Sony expected
that the 450,000 fans attending the
nine concerts would buy enough
videocassettes to push the sales to-
tal to at least 200,000 units by the
time the season ended on Dec. 25.

Taking advantage of the movie,
which was screened Oct. 29, and

the concert publicity, Epic/Sony
released nine Jackson albums, in-
cluding some he recorded with the
Jacksons, in the CD format at a
price of $20.20 each. The regular
list price for CDs is between $24.24
and $25.85.

Akihiko Shimizu of the Epic/
Sony international A&R depart-
ment says the nine titles have sold
about 100,000 CDs so far. He says
the titles are being purchased by
small children and their mothers
as well as by Jackson’s regular,
teenage fans.

Epic/Sony is also marketing the
“Bad” special box set, which con-
tains the “Bad” CD, a collection of
“Bad” tour photographs, a T-shirt,
CD singles of “Smooth Criminal,”
and a sing-along set of seven
songs.

Also on sale are five ‘“‘best-cou-
pling”’ CD singles, among them
“Off The Wall”’/*‘She’s Out Of My
Life,”” “Thriller’”’/*“Human Na-
ture,”” and ‘‘Beat It’’/‘‘Billie
Jean.”

(Continued on next page)

still being negotiated, Wall says.
“We're talking to a multinational
corporation about global sponsor-
ship, and there will also be slots in
the programs for local commercial
time in each country,” he notes.

“Go Global” 1s the first project
from Radio Vision’s new Radio Vi-
sion Productions arm. Overseeing
production in the U.S. and acting
as liaison to Fox Television is Ken
Ciezler, a former MTV executive.
In the U.K. production office, An-
drea Wonfer—former producer of
“The Tube”—is producing the pro-
gram, with former Channel 4 exec-
utive John Cummings acting as ex-
ecutive producer.

Dicky Gets Disruptive. The Dicky Betts Band is shown here at the Lone Star
Cafe in New York, kicking off the first show for its CBS album *‘Pattern
Disruptive.” The event was filmed by Broad Street Productions and edited into a
seven-minute promo clip and 60-minute longform documentary. The producer
was the Keith Kevan Organization.

i}
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by Steven Dupler

GLOBORAMA: It will be interesting to watch what
happens with Radio Vision’s newly announced “Go
Glebal” (or “Revolution,” as it is to be known on
these shores) international weekly music/lifestyle
television program (see story, this page.) Radio Vi-
sion CEO Kevin Wall has been kicking around the
idea of airing a show in multiple countries on a
weekly basis for some time now. The show’s concept
is an outgrowth of the market in which Wall and Ra-
dio Vision have made their name and fortune: inter-
national distribution of music specials for TV, espe-
cially such “megaevent’’ specials as “Freedom-
fest,” “Human Rights Now!,” and the “Atlantic
Records 40th Anniversary Special.”

As an extension of Marshall McLuhan’s media
philosophy, Wall’s concept of modular programming
for the global village seems sound. Music is an inter-
national barrier breaker, but often the program-
ming elements that accompany music in TV shows
do not translate well from country to country. The
modular approach would seem to allow each country
to customize the segment to its particular needs.
But much will depend on the execution as well as on
the commitment level of the still-unnamed multina-
tional sponsor (dare we guess Levi Strauss, Coca-
Cola, or Pepsico, all of which have shown an inordi-
nate amount of interest in the global television
scene during the last few years?)

At any rate, the Eye applauds what we see as a
bold move, regardless of whether it succeeds. And
by placing “Revolution” in the 11 p.m. Friday time
slot, Fox Television continues to take gambles on
music-oriented productions that are far from a sure
thing. Judging from the prototype treatment we
were able to see, the show could prove a little too
forward thinking and sophisticated for the U.S. au-
dience (as were both “Wired” and “Snub TV’—two
ambitious but ill-fated U.K.-produced programs that
bit the dust last year in the U.S.).

Good luck, and we’ll be watching.

SPEAKING OF INNOVATIVE programming, Ita-
ly’s Video Music continues to break new ground in
Europe. The 24-hour-a-day music channel—which
recently became a majority shareholder of U.K.-
based Sky Channel—is now airing three new “inter-
active” television shows that viewers can “talk back
to” via telephone/computer hookups at home. The
first program is a music game show that is played
via a personal computer over a telephone linkup
through the Videotel telephone service. The second
show is called “Video Novita,” a video request pro-

gram during which viewers vote for their favorite
clips, also via a personal computer. Finally, there is
“Video News,” an electronic news-clipping service
for the entertainment industry, also available
through Videotel.

FOR THOSE WHO have not heard, VideoLink, a
new club-market video pool—formerly known as
Chicago VideoPool—is up and running in Chicago.
Heading up the new service is president Steven Gas-
par and program director Gary Ziebold. VideoLink
produces up-tempo dance reels as well as a two-hour
up-tempo continuous-play dance program. Video-
Link says it will also be offering additional program
formats to its customers via the pool’s partnership
with E.T, Video. Contact VideoLink at 213-322-9777.

NO, BLITZ! IS NOT a new beer, nor is it a laundry
detergent. According to Telegenics, the New York-
based video pool and extended-mix video production
center, BLITZ! is a new point-of-purchase “visual
merchandising’’ tool that the company hopes will
grab the interest of the U.S. retail community.

Basically, BLITZ! is a customized closed-circuit
programming package configured to the specific
needs of the retailer that is running it on an in-store
video system. In addition to music programming,
artist interviews, film and entertainment news,
graphics, and other visuals, Telegenics can include
the merchandiser’s logo and relevant product spots.
According to Telegenics, the programs allow adver-
tisers to coordinate spot placement in a “highly tar-
geted strategy.” Interested retailers can contact
Peter Singer, Telegenics’ director of sales and mar-
keting, at 212-227-5966.

EYE LIKE: From our point of view, Epic has a big
winner on its hands with the new ’Til Tuesday al-
bum. And on the video for the debut single, “Every-
thing’s Different Now,” director Peter Wallach has
captured the new, more solid and substantial feel of
this band. Aimee Mann sings with strong range and
a powerful depth of feeling not heard from her be-
fore, and the songwriting is outstanding across the
board. Now let’s see Epic’s promo staff get the ma-
chinery greased up for this one. It won't be easy, but

nothing worthwhile 1s. '

NOT AVAILABLE ON TV: Although it is not being
televised, the Jan. 13 benefit basketball game be-
tween New York radio stations KISS-FM and
WBLS-FM should be a hot ticket, if only because of
the half-time entertainment. Performing live will be
Stephanie Mills and Robert Brookins, singing
their new MCA remake, ‘“Where Is The Love?,” as
well as Motown acts the Boys and Gerald Alston.
Should you wish to check out the video for the Mills-
Brookins duet, you'll find it in the current top 20 on
BET. VH-1 is rumored to be considering adding the
clip to its rotation as well.
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VIDED DUPLICATION AT“LIGHTSPEED”

Up to 405 times faster” than real-time . . . that's Otari's new T-700 laser-based video
duplicator!

The T-700's endless-loop design gives you the advantage of continuous operation,
so you can produce uniformly high quality VHS duplicates over two times faster than with
other high speed systems now on the market.

Plus, the T-700's "pancake” duplication approach saves time in QC. because it
allows statistical sampling rather than the time consuming batch methods necessary with
real-time duplication.

So if you're looking for uniform, high guality cassettes, plus lower labor costs and
reduced floor space reguirements, call Otari at (415) 341-5900.

405X in NTSC-EP mode; 135X in NTSC-SP, and 192X in PAL

© Otari 1988

NAGP To Deal
AGEs For Gahle
Music Shows

NEW YORK Five cable-TV music
specials have been nominated by
the National Academy of Cable
Programming for the 10th annual
ACE Awards, which will be tele-
vised live Jan. 15 simultaneously
on 10 cable networks nationwide.

Two of the nominated music spe-
cials are MTV productions: the
“Bruce Springsteen Special: Inside
The Tunnel Of Love” and “From
Motown To Your Town.” Two oth-
ers are from HBO Cable: “HBO
World Stage: Billy Joel From Len-
ingrad, US.S.R.” and “The Second
Annual Prince's Trust All Star
Rock Concert.”” Showtime has one
music special up for an ACE—
“Motown On Showtime: Michael
Jackson . .. The Legend Contin-
ues.”

The ACE Awards telecast, from
the Wiltern Theatre in Los Ange-
les, will highlight 30 awards pre-
sentations out of the 76 nomina-
tion categories, which include mu-

| sic, comedy, drama, sports,

documentary, and variety.

Sponsored largely by Bristol-
Meyers Co., the show will be seen
on BET, the CBN Family Channel,
the Discovery Channel, FNN, Life-
time, Movietime, Nick At Nite, Su-
perStation TBS, TNT, and the USA
Network.

The host of the program will be
comic actor Harry Anderson; the
presenters will include Whoopi
Goldberg, Elayne Boosler, Blair
Brown, Larry King, and Cynthia
Bain. STEVEN DUPLER

‘VIOONWALKER’ IN JAPAN

(Continued from preceding page)

In related news, Tokyo police ar-
rested Kenji Ando, a ticket broker,
on suspicion of scalping 853 tickets
to Jackson concerts at the Tokyo
Dome.

Seats for the season sold out the
day they became available, but
Ando is alleged to have taken ad-
vantage of the fact that people
who reserved seats in advance
were able to purchase 10 tickets
each, although most needed just
two.

He is accused of obtaining 686
tickets at $60.60 each and 167 at
$40.40 each in this way and then re-
selling them at anything from
twice to 11 times their value
through mail-order columns in var-
ious magazines.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied.
e %e
O O
O ~
OoQC
Call our Hotline at (800) 223-7524.

and tell Jeff you want to see some
Action!
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AS OF JANUARY 14, 1989

i CLIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Usic VIDEO

NUSIC TELEVISION®

Continuous programming
1775 Broadway, New York, NY 10019

ADDS

VHi

0 HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Tiffany, Ail This Time
Joan Jett And The Blackhearts, Little Liar
Annie Lennox/Al Green, Put A Little Love . . .

Rick Astley, She Wants To Dance With Me
Pat Benatar, Let's Stay Together

Tracy Chapman, Baby Can | Hold You
Julian Cope, Charlotte Anne

Michael jackson, Leave Me Alone

ADDS

Neil Diamond, This Time
Vanessa Williams, Dreamin’

BUZZ BIN

NOUVEAUX

Edie Brickell & New Bohemians, What | Am
Camouflage, The Great Commandment
R.E.M., Stand

Enya, Orinoco Flow (Sail Away)

Black Entertainment Television

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

ADDS

POWER

BREAKTHROUGH

Duran Duran, All She Wants Is

SNEAK PREVIEW

Anita Baker, Giving You The Best That | Got
Phil Collins, Two Hearts

Taylor Dayne, Don't Rush Me

Kenny G., Silhouette

Annie Lennox/Al Green, Put A Little Love . . .

Guns N’ Roses, Paradise City
U2, Angel Of Harlem

Michael Jack Leave Me Alone
Steve Winwood, Holding On

Michael Jackson, Leave Me Alone
Paula Abdul, Straight Up

Was (Not Was), Walk The Dinosaur
Samantha Fox, | Wanna Have Some Fun
Tracy Chapman, Baby Can | Hold You
Steady B, Serious

Sweet Tee, On The Smooth Tip

HEAVY

HEAVY

HEAVY

The Bangles, in Your Room

Bon Jovi, Born To Be My Baby

Bobby Brown, My Prerogative

Cheap Trick, Ghost Town

Phil Collins, Two Hearts

Def Leppard, Armageddon It

The Escape Club, Shake For The Sheik
Annie Lennox/Al Green, Put A Little Love . ..
Joan Jett And The Blackhearts, Little Liar
Sam Kinison, Wild Thing

Robbie Nevil, Back On Holiday

Pink Floyd, Comfortably Numb

Poison, Every Rose Has It's Thorn

Rod Stewart, My Heart Can't Tell Me No
The Traveling Wilburys, Handle With Care
Van Halen, Finish What Ya Started

White Lion, When The Children Cry
Winger, Seventeen

Steve Winwood, Holding On

Basia, New Day For You

Chicago, Look Away

Fleetwood Mac, As Long As You Fotlow
Michael Jackson, Smooth Criminal

Mike & The Mechanics, In The Living Years
Maxi Priest, Wild World

Paul Simon, Me And Juio

Tiffany, All This Time

The Traveling Wilburys, Handle With Care

MEDIUM

ACTIVE

Bullet Boys, Smooth Up
Cinderella, The Last Mile

Frank Burgess, American Man
Taylor Dayne, Don't Rush Me
Erasure, A Little Respect
Samantha Fox, | Wanna Have Some Fun
Information Society, Walking Away
Michael Jackson, Smooth Criminal
Kiss, Let's Put The X In Sex

Living Colour, Cult Of Personality
Maxi Priest, wild World

0zzy Osbourne, Crazy Babies
Ratt, Way Cool Jr.

Tone Loc, Wild Thing

Edie Brickell & New Bohemians, What | Am
Sheena Easton, The Lover In Me

Julia Fordham, Happy Ever After

Glenn Frey, Soul Searchin’

Gipsy Kings, Bamboleo

Michelle Shocked, Anchorage

Karyn White, The Way You Love Me

Roberta Flack, Oasis

LaVert, Pull Over

Today, Him Or Me

Sheena Easton, The Lover In Me
Keith Sweat, Don't Stop Your Love
Vesta, Sweet Sweet Love

Karyn White, Superwoman

New Edition, Can You Stand The Rain
Michael Jackson, Smooth Criminal
Kiara w/Shanice Wilson, This Time
Tony! Toni! Tone!, Baby Doll
Cameo, SkinI'm In

MEDIUM

THE
atl
NEW

“GU1DE

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

CORD

Gerald Alston, Take Me Where You Want To

Sade, Turn My Back On You

Al Jarreau, So Good

Vanessa Williams, Dreamin’

Robert Brookins, Where Is The Love

Midnight Starr, Snake In The Grass

Ziggy Marley & The Melody Makers, Tumblin' Down
Tone Loc, Wild Thing

Bebe & Cece Winans, Heaven

Cheryl “Pepsii” Riley, Me, Myself And |

CURRENT

MEDIUM

Art Of Noise, Kiss

Britny Fox, Girlschool

T.Conwell/Young Rumblers, If We Never Meet Again
Fleetwood Mac, As Long As You Foliow

House Of Lords, | Wanna Be Loved

Michelle Shocked, Anchorage

Tiftany, All This Time

Vixen, Cryin'

BREAKOUTS

Aerosmith, Chip Away The Stone

The Alarm, Rescue Me (Live)

Marc Almond, Tears Run Rings

Bad Company, One Night

The Boys Club, | Remember Holding You
Crowded House, Into Temptation
Dreams So Real, Rough Night In Jericho
Steve Earle, Copperhead Road

Femme Fatale, Falling In And Out Of Love
The Jeff Healey Band, See The Light
Hothouse Flowers, I'm Sorry

Kix, Cold Biood

The Pursuit Of Hapiness, I'm An Adult Now
'Til Tuesday, (Believed You Were) Lucky
Timelords, Doctorin’ The Tardis

The Toll, Jonathan Toledo

Primitives, Way Behind Me

Voice Of The Beehive, | Say Nothing

Art Of Noise, Kiss

The Pretenders, Windows Of The World
Julian Cope, Charlotte Anne

Big Audio Dynamite, Just Play Music
Ranking Roger, So Excited

Transvision Yamp, | Want Your Love
Maxi Priest, Wild World

Cowboy Junkies, Sweet Jane

Henry Lee Summer, Hands On The Radio
Henry Lee Summer, | Wish | Had A Girl
Aswad, Give A Little Love

Henry Lee Summer, My Baby Thinks She's French
Roy Orbison, In Dreams

Tom Cochrane, Big League

Little Feat, Let it Roll

Georgia Satellites, Hippy Hippy Shake
Steve Miller, Just A Littie Bit

Julie Brown, Girl Fight Tonight

Romeo's Daughter, Don't Break My Heart
Iggy Pop, High On You

8 hours daily
1000 Louisiana Ave., Houston, TX 77002
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Phil It Up. Phil Collins headed up north for a brief chat with the folks at Much
Music, Canada’s 24-hour-per-day music TV channel. The drummer/actor/
singer/producer is shown here with Much VJ Laurie Brown.

Need An Qut-Of-The-Way Site? Try Kenya

LONDON Location Kenya Ltd.
was formed just more than a year
ago by ex-British army officer Mi-
chael Groom to provide facilities for
the filming of pop promotion videos
and commercials in various loca-
tions available throughout Kenya.

Among the services LKL offers
are location reconnaissance work,
reduced air fares, and an arrange-
ment whereby crews can bring in
their camera equipment as excess
baggage free of charge.

The company also has experi-
enced local crews, local actors,
transportation, equipment bonding,
film licensing facilities, and modern
lighting and ancillary equipment

available through Lee Electrics,
which has set up a Nairobi branch.

Kenya offers a wide variety of lo-
cations—snowcapped mountains,
jungles, rain forests, white sand
beaches, palm trees, underwater
reefs, islands, rivers, and desert. In
addition, it has a similarly varied ar-
ray of domestic and wild animals.

Commercial shoots already ful-
filled by LKL include work for Ko-
dak, Perrier International, Kel-
logg's, and Peugeot. The company
is now able to handle shoots longer
than the usual 30- or 60-second com-
mercial and is targeting the pop and
rock music industry for 1989.

NIGEL HUNTER

ADDS

Milli Vanilli, Girl You Know It's True

Taylor Dayne, Don't Rush Me

R.E.M., Stand

Mike & The Mechanics, In The Living Years
Ratt, Way Cool Jr.

T. Graham Brown, Come As You Were

NEW VIDEOGLIPS

POWER

£)

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214
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14 hours weekly
6430 Sunset Bivd., Hollywood, CA 90028

Anita Baker, Giving You The Best That | Got
The Bangles, In Your Room

Boy Meets Girl, Waiting For A Star To Fall
Bobby Brown, My Prerogative

Phil Collins, Two Hearts

Chicago, Look Away

Karyn White, The Way You Love Me

Annie Lennox/Al Green, Put A Little Love . . .
Will To Power, Baby | Love Your Way
Michael Jackson, Smooth Criminal

ADDS

CURRENT

J.C. Crowley, Paint The Town And Hang. ..
The Traveling Wilburys, Handle With Care
Kathi Hart, Love Waits

Bama Band, Real Old-Fashioned Broken Heart
Mason Dixon, When Karen Comes Around
Dan Seals, They Rage On

Restiess Heart, A Tender Lie

The Wagoneers, Help Me Get Over You

Patty Loveless, Don't Toss Us Away

Becky Hobbs, Are There Any More Like You
K.T. Oslin, Hold Me

Sawyer Brown, My Baby's Gone

Jo-El Sonnier, Rainin’ In My Heart

Alabama, Song Of The South

Lorrie Morgan, Trainwreck Of Emotion

Keith Whitley, I'm No Stranger To The Rain
Ricky Van Shelton, I'll Leave This World Loving You
Mickey Gilley, She Reminded Me Of You
Charley Pride, Where Was |

Frank Burgess, American Man

Duran Duran, All She Wants Is
Michael Jackson, Leave Me Alone
Bon Jovi, Born To Be My Baby
Michelle Shocked, Anchorage
Vanessa Williams, Dreamin’

Ratt, Way Cool Jr.

Glen Campbell, Light Years

Milli Vanilli, Girl You Know It's True
Robbie Nevil, Back On Holiday

GIM]

Country Wusic Telonioion

Continuous programming
704 18th Ave. South, Nashville, TN 37203

HEAVY

HEAVY

Taylor Dayne, Don't Rush Me

Anita Baker, Giving You The Best That | Got
Poison, Every Rose Has it's Thorn

Def Leppard, Armageddon It

Michael Jackson, Smooth Criminal

Boy Meets Girl, Waiting For A Star To Fall
Chicago, Look Away

The Bangles, In Your Room

Phil Collins, Two Hearts

Bobby Brown, My Prerogative

White Lion, When The Children Cry
Karyn White, The Way You Love Me

The Boys Club, | Remember Holding You

Mickey Gilley, She Reminded Me Of You

Baillie & The Boys, Long Shot

Restless Heart, A Tender Lie

Sawyer Brown, My Baby's Gone

K.T. Oslin, Hold Me

Patty Loveless, Don't Toss Us Away

The Statler Bros., Let’s Get Started If Your Gonna
Keith Whitley, When You Say Nothing At All

Dan Seals, They Rage On

Keith Whitley, I'm No Stranger To The Rain

Ricky Van Shelton, I'll Leave This World Loving You
David Lynn Jones, Tonight In America

Lorrie Morgan, Trainwreck Of Emotion

Reba McEntire, | Know How He Feels

Alabama, Song Of The South

T. Graham Brown, Come As You Were

Mason Dixon, When Karen Comes Around

Glen Campbell, Light Years

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, 1515 Broadway, New York,
N.Y. 10036.

BANANARAMA

Nathan Jones
Greatest Hits/London

Luc Roeg/VIVID Productions
Andy Morahan

ELLIS BEGGS & HOWARD
Where Did Tomorrow Go?
Homelands/BMG

Stephen Brown/VIVID Productions
Sam Hodgkin

BREATHE

Don't Tell Me Lies
All That Jazz/A&M

The Molotov Bros

The Molotov Bros.

BROTHER BEYOND

Be My Twin

Get Even/EMI

Stephen Brown/VIVID Productions
Sam Hodghkin

CAMEO

Skin I'm In
Machismo/Atlanta Artists
Samurar Artists
Larry Blackmon

CINDERELLA

The Last Mile

Long Cold Winter/Mercury

Fiona O’'Mahoney. Karen Bellone/MGMM
Nick Morris

GEORGIO

| Don't Want To Be Alone
Georgio/MCA

Nina Dluhy. Lyn Healy/VIVID Productions
Neil Abramson

KING SWAMP

Is This Love

King Swamp/Virgin

Roger Hunt/VIVID Productions
Tony Vanden Ende

MATT BIANCO

Say It's Not Too Late
Indigo/Atlantic

Mehssa Stokes/VIVID Productions
Vaughan & Anthea

JOHN COUGAR MELLENCAMP

| Saw Mommy Kissing Santa Claus

A Very Special Chnstmas/Special Olympic Records/A&M
Fay Green/Punch & Judy Productions

Jonathan Dark

GARY MOORE

After The War

After The War/Virgin

Roger Hunt/VIVID Productions
Tony Vanden Ende

WAYNE TOUPS

Sweet Joline

Last From The Bayou/Mercury

Sin Aarons, Lyn Healy/VIVID Productions
D.J. Webster

TRANSVISION VAMP
Sister Moon

Pop Art/MCA

Roger Hunt/VIVID Productions
Tony Vanden Ende

u2

It's Christmas (Baby Please Come
Home)

A Very Special Christmas/Special Olympic Records/A&M
Midnmght Films

Phil Joanov

WAGONEERS

Help Me Get Over You
Stout And High/A&M

Studio Productions

Jim May
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Tilak Plaque. Chairman and CEO of PolyGram U.K. Maurice Oberstein, right,
meets Jayant S. Tilak, the grandson of Indian nationalist leader Lokmanya Tilak,
for the unveiling of a plague commemorating the elder Tilak’s residence more
than 70 years ago at 10 Howley Place, Maida Vale, in London. Oberstein
currently lives at that address.

Label Plans Box Changes To Thwart Copycats

Singapore Finds Faked WEA Tapes

BY Y.S. MING

KUALA LUMPUR, Malaysia

Counterfeit WEA cassettes have
appeared in Singapore, much to the
concern of WEA executives here
who so far have been unable to as-
certain the size and source of the il-
legal operation.

The counterfeit product closely
resembles the originals, which has
led WEA Malaysia managing direc-
tor Gunther Zitta to believe that the
counterfeiters have heavy financial
backing.

“The mold for the cassette hous-
ing alone costs between $12,000 and
$22,000,” he states. “Judging by the
professionalism of these counter-
feiters, I'd venture to say this is the
work of an established operation.”

KUALA LUMPUR, Malaysia
The practice of giving consum-
ers discounts at the retail level
has encouraged the major record
companies here to stop recom-
mending retail prices for cas-
settes, compact disks, and LPs.
According to Rick Loh, chair-
man of the Malaysian Assn. of

Music Pricing Miffs Malaysian Majors

Phonogram and Videogram Pro-
ducers and Distributors, or
MAPYV, royalty payments to local
artists are based on recommend-
ed retail prices.

“Very few retailers will sell our
product at recommended prices,”
he points out, “and that’s why we
have decided to put an end to it.

Also, record companies will be
able to save on royalty payments
to artists without the guidelines
of recommended sale prices.”
Disk companies will now pay lo-
cal artists royalties based on
wholesale prices, which vary
from company to company. Esti-
(Continued on next page)

BILLBOARD SPOTLIGHTS

1/

EUROPEAN BROADCASTING

For Details Contact:

Holland - Ron Betist
31-20-662-84-83

United Kingdom - Tony Evans_
44-1-439-9411

Italy - Lidia Bonguardo
39-2-612-2582

Zitta adds that the operation
could be backed by a syndicate com-
prising distributors, printers, dupli-
cators, and tape-shell and cassette-
box manufacturers. He does not
rule out the possibility of legitimate
companies being involved in the op-
eration.

“The counterfeit product is very
close to the original despite the
slight difference in color reproduc-
tion and quality of the inlays, labels,
and cassette box. Consumers will be
hard pressed to detect the differ-
ence unless they make a close study
between the original and the coun-
terfeit product.”

Industry sources suspect the ille-
gal cassettes are primarily intended

for export. So far they have only
surfaced in Singapore, a free port,
and in Thailand, but they may have
originated elsewhere.

As a counter measure, WEA Ma-
laysia has changed its box and tape-
shell design and has plans to replace
the tape-shell labels with “injection
type’’ labeling. The company will
also include the logo on all its cas-
sette releases.

“We have invested a lot of money
in ensuring the quality of our
tapes,’”’ declares WEA Malaysia
marketing manager Eddie Goh.
“We take this business of counter-
feits seriously, and we will strike
back, as it is a blatant violation of
the copyright act.”

EGC Puts Duties On Tapes

Asians Accused Of Dumping

LONDON The European Commu-
nity is imposing special duties on
blank videocassettes and videotape
from Hong Kong and South Korea
because the territories are accused
of dumping these products in Eu-
rope at unfairly low prices.

The EC Commission estimates
that the main European manufac-
turers such as BASF and Agfa Ge-
vaert lost between 9% and 27% on
each videocassette they sold in 1987
due to the alleged dumping by their
Asian competitors.

Provisional duties of between
11.3% and 59.3% are being levied on
eight Hong Kong videocassette
manufacturers, which are obliged
to take out a bank guarantee to cov-
er the levies. The commission main-
tains that these duties are neces-
sary to assist European producers
who have already let staff go be-
cause of the adverse effect of the
cheap Asian imports.

The Hong Kong and South Kore-
an manufacturers dispute the
charge of dumping, which they say
has not been substantiated yet by

any evidence. They also say they
will fight the levies which are in
force for four months and may be
extended. The companies have been
promised support from the Hong
Kong Department of Trade if no
dumping evidence is forthcoming.

Under the General Agreement on
Tariffs and Trade, countries can im-
pose special duties on foreign manu-
facturers deemed to be selling at ar-
tificially low prices and thereby
damaging domestic manufacturers.
Duties are assessed by calculating
production costs in order to reach a
fair export price for goods coming
into the EC.

This method has been challenged
before on the grounds that it over-
states production costs and favors
European companies that demand
the investigation.

Hong Kong firms are known to
be concerned about a noticeable in-
crease in anti-dumping actions insti-
gated by the EC in view of the forth-
coming single European market in
1992, which is seen as a threat to the
export-oriented economies of Asia.

JVG Celebrates Shinping
200 Mil VHS-VGR Units

TOKYO The Victor Co. of Japan
(JVC) has announced that total ship-
ments of VHS-type videocassette
recorders this year passed the 200
million mark in November.

This figure represents total ship-
ments by the companies belonging
to the VHS group and includes both
table models and camcorders.

The recorders are rapidly gain-
ing popularity, and JVC estimates
that when final figures are in, the
1988 year-end total will hit 210 mil-
lion.

The 12-page report issued by
JVC on the occasion of the 200 mil-
lion sales notes that VHS VCRs
were first marketed in 1976, when
87,000 units were shipped. The
number rose to 375,000 the follow-
ing year and 1.01 million in 1978.

The 10-million-unit mark was

reached in 1981, the 50-million-unit
mark in 1984. By the end of 1986,
shipments had surpassed 125 mil-
lion units.

JVC estimates that of the total
shipments, 37 million (17.6%) went
to the Japanese domestic market,
97 million (46%) went to the U.S,,
45 million (21.4%) went to Europe,
and 31 million (15%) went to other
countries.

Of the anticipated total of 210
million, 11.21 million units are
camcorders, according to JVC.
Shipments of camcorders were
240,000 in 1984 and 3.24 million in
19817.

Annual world consumption of
VHS videotape is assessed at
about 1 billion units, while prere-
corded videotapes total about 190
million.
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Ex-Really Useful Group Partner To
Launch Freud Musical In London

LONDON Brian Brolly, who exited Andrew Lloyd Webber’s Really
Useful Group last October after board-room differences, is setting up
a company to stage a spectacular musical, “Freudiana,” based on the
life of psychoanalyst Sigmund Freud. The $7.2 million show, written by
Eric Woolfson and Alan Parsons, is planned to premiere Sept. 23, the
50th anniversary of Freud’s death. Meanwhile, Lloyd Webber has dis-
closed that advance ticket sales for his new musical, “Aspects Of
Love,” opening April 12, have already exceeded $3.6 million. The box
office opened Oct. 30 and took $234,000 that day. The leading male role
in “Aspects” will be played by Michael Ball, who played Raoul in Lloyd
Webber’s ‘“Phantom Of The Opera.” NIGEL HUNTER

Belgian Copyright Reforms 7o Fund Arts

BRUSSELS The new Belgian copyright Bill includes a provision for a
levy on blank tape equivalent to 8% of the purchase price. The revenue
would be equally divided between the copyright owners and the Bel-
gian government, which would use the revenue to fund the arts. An
additional proposal is the extension of the period of copyright protec-
tion from 50-70 years after the death of the author. The plan is that
50% of the royalties from the final 20 years of the 70-year period would
be devoted to the promotion of cultural activities. MARC MAES

Finnish Major Buys M&T Tuotanto Label

HELSINKI Oy Musiikki Fazer, the leading Finnish music industry
company, has bought M&T Tuotanto Oy, the company owned by broth-
ers Matti and Teppo Ruohonen, who are the leading artists on its ros-
ter of successful rock and pop acts. The deal covers back catalog and
current acts. Musiikki Fazer has widened its own stock-holding base
with two new investors, Oy Karl Fazer and Ky K. Hartwall, which now
control 57% of the stock capital. The rest is owned by Roger and Kon-
rad Lindberg and their families. KARI HELOPALTIO

Pioneer Increases Videodisk Output

TOKYO Pioneer has announced that it is increasing production of op-
tical videodisks to 600,000 a month by June of this year in the U.S. and
is making the sound digital. The company will be using these changes
to promote the sale of videodisk players. Pioneer’s U.S. affiliate, Pio-
neer Video Manufacturing in California, increased its monthly video-
disk production capacity from 200,000-300,000 last May and has in-
stalled digital mastering machines. SHIG FUJITA

China Central TV To Get Sony Betacams

TOKYO The Sony Corp. has signed a deal with China Central Televi-
sion, Beijing, to supply it with a large amount of broadcasting equip-
ment, including Betacam SP videotape recorders, beginning in March.
Under the agreement, CCTV will receive 200 Betacam SP half-inch
VCRs, 54 3-CCD broadcast use cameras, 88 editing machines, and pe-
ripheral equipment. CCTV is China’s largest state broadcasting enter-
prise; its decision to adopt the Betacam SP format means the rest of
China’s national broadcasting network will probably follow. CCTV will
use the equipment as the host broadcaster of the 1990 Asian Games in
Beijing. SHIG FUJITA

French Indies Set For Fifth FM Festival

PARIS More than 300 independent local radio stations have been in-
vited to attend the fifth FM Radio Festival at Beziers Jan. 20-22. Also
present will be a number of French recording artists and representa-
tives of record company promotion departments. There will be forums
on record marketing, the prospects for local television stations, and
FM radio programming and presentation. Organized by FM France,
the festival will conclude with a gala evening concert. PHILIPPE CROCQ

DJ Mixing Finals To Air On BBC-TV

LONDON More than 24 countries will be represented at the 1989
World Final of the DJ Mixing Championship March 14 at the Royal Al-
bert Hall. Organized by the Disco Mix Club, founded by former Radio
Luxembourg DJ Tony Prince and his wife, Christine, the final will be
filmed for the first time by BBC-TV for a 60-minute spectacular, which
Prince claims puts the championship on a par with the annual BPI
Awards. NIGEL HUNTER

WEA Director Says GDs Thrive In Europe

HAMBURG The CD is enjoying boom days in Germany and in Europe
as a whole, according to WEA managing director Manfred Zumkeller. He
reports CD plants working to full capacity through Christmas, several of
them operating three shifts around the clock. Zumkeller predicts that to-
tal CD unit sales in Germany last year will top the 35 million mark, which
will represent a 70% increase on the 1987 result. WOLFGANG SPAHR

Steady Growth Seen For European Market

Music Is Now ‘A biding Interest,” Says BMG Head

MUNICH, West Germany A steady
but unspectacular growth in the re-
cording market is anticipated by
BMG co-chairman Monti Lueftner in
the years leading up to the arrival of
the single European market in 1992.

Lueftner expects the market to be
influenced by such new digital tech-
nologies as CD singles, CD video, and
DAT and wants adequate copyright
protection for artists and producers
in the matters of home copying and
rental. He also forecasts an increas-
ing demographic effect on the for-
tunes of the music market.

“On this point, we are quite opti-
mistic,” Lueftner remarks. “The mu-
sic conditioning undergone by the
baby boomers and the successor gen-
eration in their early years through

German Record, Publishing

BY WOLFGANG SPAHR

MUNICH, West Germany Evi-
dence that the music industry real-
izes it should hang together rather
than separately has been provided
by an unprecedented meeting be-
tween the board of the German
Record Federation, which is the
national branch of IFPI, and the
German Federation of Music Pub-
lishers.

The gathering, held at BMG
Ariola here, was organized by
WEA’s Manfred Zumkeller, presi-
dent of the GRF, and Peer South-
ern’s Michael Karnstedt on behalf
of the GFMP.

Attending the Dec. 6 meeting
were publishers Rolf Budde, An-
dreas Budde, Karl-Heinz Klemp-
now, Guenter Ilgner, and Heinz
Stroh as well as Karnstedt. Repre-
senting the record industry along
with Zumkeller were Michael An-
ders, Jochen Leuschner, Dieter
Oehms, Thomas Stein, Norbert
Thurow (IFPI), and Peter Zombik.

The organizations have cooper-
ated closely over the years on
copyright, social insurance for art-
ists, and other matters of mutual
interest.

But this was the first time that
top executives in both sectors met
at the same table for a detailed ex-

the growing spread of the electronic
media inculcated an abiding interest
in music which will last into their ma-
ture years. Older consumers will be-
come more and more important, as
will the traditional target group of

Technology is
major factor

young people under 25 years.”

He says that for music, the single
European market will be of less im-
portance than it will for other indus-
tries because the music market is al-
ready internationally oriented to a
large degree.

Cross-border licensing already

change of information and intent.
The two groups agreed to regular
top-level meetings in the future.
The major topic of the meeting
was the promotion of national rep-
ertoire. It was recognized that the
record and music publishing com-

takes place on a large scale, giving
product access to both European and
world markets. German domestic
repertoire must set its creative sights
internationally if it is to register ef-
fectively throughout Europe and be-
vond, Lueftner says.

He says control of piracy is likely
to become more difficult when bor-
ders are opened in 1992. This makes it
imperative that the companies and or-
ganizations in the sound-carrier in-
dustry cooperate more closely at the
European level, he says.

He sees the single European mar-
ket as a positive factor in harmoniz-
ing copyright law, particularly in re-
gard to blank-tape levies and rental
control.

Heads Meet

panies have different concepts of
how this should be done.

The meeting also looked ahead
to MIDEM 1990 with regard to
possible cooperation in terms of
joint promotion.

MUSIC DISCOUNTING MIFFS MAJORS IN MALAYSIA

(Continued from preceding page)

mates show that record firms will
save thousands of dollars with the
elimination of the recommended re-
tail prices.

The removal of stickers indicat-
ing recommended retail prices,
which took place in November, was
criticized by the newly formed Au-
dio Cassette Retailers Assn. React-
ing to the move by the majors, re-
tailers in November standardized
cassette prices of CBS product at
$3.25 for international releases and
$2.40 for domestic material. This
pricing is limited to members of the
ACRA.

Disagreement between the
ACRA and the majors prompted a
meeting at which it was resolved
that sufficient notice must be given
to retailers if any changes are to be
introduced by the majors. The meet-
ing also agreed to the formation of
a regulatory body comprising mem-

bers of the record companies and re-
tailers.

ACRA chairman Khoo Eng Wah
had earlier declared that the remov-
al of the recommended-price stick-
ers would encourage a price war
among retailers. He added that the
association sought better trading
terms with the majors, including the
continuation of bonuses and incen-
tives.

‘Go Global,’ the first
internationally
broadcast TV show,
will air in March
in 15 countries
... see page 55

BILLBOARD’S BLACK CHART

RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK
SINGLES AND ALBUMS, YEAR BY YEAR

Number One Black Singles, 1948-1984
Top Ten Black Singles, 1948-1984

Top Black Singles Of The Year, 1946-1984
Number One Black Albums, 1965-1984
Top Ten Black Albums, 1965-1984

Top Black Albums Of The Year, 1966-1984

WRITE: Billboard Chart Research, Attn: Debra Todd, 1515 Broadway, New York, NY 10036
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Greek Private Radio Boom
Homs In On Music Sales

BY JOHN CARR

ATHENS Greece’s record compa-
nies, still uncertain whether the
huge success of private radio is
harming or benefiting their opera-
tions, are concentrating on vinyl
albums to keep up flagging sales.

Cassettes have been the main
victim of independent radio so far,
with sales down some 10% from a
peak of a couple of years ago,
when cassettes shared the music
market almost equally with al-
bums.

Now, say label executives, the
album-cassette marketplace ratio
is something like 55-t0-43, with
compact disks creeping up to 2% of
the market.

‘We believe private
radio will slowly
become the
promotional tool
it should be’

The industry now appears to
have no concrete strategy to boost
its own home entertainment reve-
nues, two years after private radio
first invaded Greek ears and fo-
cused listeners’ attention away
from the stereo and on to radio.

Sales of radios, in fact, have
soared by 600% in one year alone,
as such stations as Athens 984,
Top FM, and Antenna 971 have be-
come the fashionable round-the-
clock form of entertainment.

‘““We think private radio has
peaked,” says Ion Stamboulieh of
WEA, which has launched one of
the more successful record compa-
ny strategies.

The debut album of the Travel-
ing Wilburys, for example, has
been massively promoted on radio
stations countrywide before hit-
ting the market. Its big-name line-
up, says WEA, could be the kind of
thing the market needs to revive.

“This way we believe private ra-
dio will slowly become the promo-
tional tool it should be,” declares
Stamboulieh, echoing the majority
of record industry opinion.

Hot on the heels of the private
radio stations, however, is another
home entertainment mode that has
caught the Greek public’s atten-
tion: satellite television.

The state-run ERT network in
October inaugurated Europe’s
first public satellite program relay
system with six satellite chan-
nels—Super, TV5, Sat-1, CNN, Rai
Due, and the Soviet Gorizont.

Not directly competitive with
record and cassette product, satel-
lite TV is expected to blunt some
of the pressure exerted by private
radio on the music market.

But home taping, which is the
main cause of record industry re-
sentment toward the independent
radio stations, is still virtually out
of control.

“It has become just too easy,”
says one executive, referring to
some of the private radio program
formats.

Despite repeated appeals from
the label companies, some indepen-
dent stations insist on playing un-
interrupted hits, and some DJs
openly encourage listeners to
switch on their cassette recorders.

Nevertheless, the general mood
seems to be upbeat. During the
course of 1988, home entertain-
ment overall has made a quantum
leap for the better, whether in the
form of records and cassettes, ra-
dio programs, or satellite TV.
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'87 Radio Fans Favored AG Format
Stats Canada Reveals Listening Trends

BY KIRK LaPOINTE

OTTAWA Canadians tuned in to
radio 18.8 hours a week on average
in 1987, and by far the most popu-
lar format was adult contempo-
rary.

Statistics Canada, the federal
agency that gathers information
on a wide range of activities, also
says the adult contemporary for-
mats held radio listeners captive
almost one-quarter of the time.
The MOR format garnered 21.1%
of the hours tuned, country for-
mats corralled 11.4% of hours
tuned, album-oriented rock
snapped up 9.7%, easy listening
came next at 9.3%, public-owned
Canadian Broadcasting Corp. net-
works took 9.0%, and top 40 sta-

tions were tuned in 6.8% of the
time by all Canadian listeners.

The federal agency says listen-
ing levels have been stable in the
last five or six years, ranging be-
tween 18.4 and 19 hours a week. In
1987, adult women had the radio on
most, some 21.7 hours a week on
average, while adult men logged
19.6 hours of radio tuning during a
week. Teenagers listened to 12
hours a week, while children lis-
tened to 5.8 hours a week, Statis-
tics Canada says.

Among other findings:

® Quebec residents spent the
most time tuned in, 19.7 hours a
week, while Newfoundland resi-
dents tuned in the least, 15.1 hours
a week. Heavily populated Ontario
was just behind Quebec, with 19

Music Biz Bemoans Lack Of
Voice In Interim Gahinet

OTTAWA The Canadian music in-
dustry has been left without much
of a voice at the Cabinet table for
the next few weeks.

Prime Minister Brian Mulroney
has opted to appoint interim minis-
ters with other duties for the six
jobs left vacant by ministers who
lost their seats in the Nov. 21 elec-
tions—including Communications
Minister Flora MacDonald.

In the case of communications,
the job has gone to Sen. Lowell
Murray, whose principal task
these days as federal-provincial re-
lations minister is to oversee
smooth sailing for constitutional
reform in Canada. The proposed
amendments to the Constitution
face difficult times in the Manito-
ba and New Brunswick legisla-
tures, and Murray is spending a
great deal of his time trying to iron
out the difficulties. As a result, the
Communications Department isn’t
getting the attention that others
are getting from their ministers.

Some in the industry are also
troubled that Murray, a senator, is
the only minister from outside the

elected House of Commons. As
such, he isn’t subjected to the
same scrutiny through the tele-
vised “‘question period” each day
that his Cabinet colleagues are.
The Senate sits in session only
three days a week; the Commons is
in session five.

“We will miss Flora,” says Stan
Kulin, president of WEA Music of
Canada Ltd. “She got a lot done.”

Rumored to want the job again
is Marcel Masse, the energy minis-
ter who held the communications
job before MacDonald. But the
fact that Masse wasn’t given the
post temporarily may be a sign
that he won’t be getting the job
back on a full-time basis, either.

The Parliament is expected to
face several matters of importance
to the music industry in the com-
ing months, including a second
phase of copyright reforms, con-
sideration of expanded funding of
the Canadian industry, and the re-
introduction of broadcasting legis-
lation that didn’t get passed before
the election was called Oct. 1.

KIRK LaPOINTE

MAPLE BRIEFS

THE YEAR’S END USUALLY
brings with it a handful of changes
in distribution among independent
labels. This year, so far, the news
is quieter. WEA Music of Canada
has, however, taken on the critical-
ly praised Stony Plain label.

ALTHOUGH SHE didn’t make an
executive poll of 10 artists to
watch internationally from Cana-
da in 1989, late-year action on Sass
Jordan’s debut album has been sig-
nificant. It’s very possible that
with Jordan, history will repeat it-
self for Aquarius, the Motreal-
based label that previously
brought the world Corey Hart.

AFTER MANY YEARS at the
helm, Greg Slaight has left CFGM-

AM Toronto and is expected short-
ly to assume the GM job at CHTZ-
FM St. Catharines, Ontario, put-
ting him back in the saddle of a
family-run operation. Brother
Gary runs the Standard radio divi-
sion and father Allan owns the
chain. Greg had stayed at DFGM
after the elder Slaight sold the sta-
tion a few years ago. Taking
Greg’s spot in Toronto is Ron
Tompkins, former CKRY-FM Cal-
gary, Alberta, PD.

Maple Briefs features short items
on the Canadian music industry.
Information should be submitted
to Kirk LaPointe, 83 Hamilton
Ave. N., Ottawa, Ontario, Cana-
da K1Y 1BS.

hours tuned per resident per week.

® Areas with sparse populations
generally had lower listening lev-
els, a fact Statistics Canada says
may be related to choice.

e CBS’ AM and FM networks
scored heavily with well-educated
and more prestigiously employed
people, while university graduates
liked country radio least.

® High-school graduates liked
soft rock most but CBS least,
while grade-school grads pre-
ferred MOR and soft-rock and
liked easy-listening least.

The survey was taken during a
three-week period in the fall of
1987 and is considered to be a reli-
able sampling for public opinion
poll purposes.

L’ADISQ Seeks
Gov’t Aid For
Quebec Talent

OTTAWA French Canada’s
music trade organization says
the Quebec government should
introduce a system of tax cred-
its to encourage investment in
the province’s artists.

Geatan Morency, general
manager of L’ADISQ, a group
representing about 150 record
executives, artists, and video
producers, believes existing
government support isn’t suffi-
cient to promote Quebec artists
internationally. Even though
the Quebec industry has re-
bounded considerably in the
last year or so, there are still
many concerns that the suc-
cesses are merely within the
province of Quebec.

Morency proposes a system
of “fiscal credits” for investors
that would help finance produc-
tion, advertising, promotion,
and marketing of international
music from the province. He
and L’ADISQ emphasize that
the small Quebec market has
only so much potential and that
long-term growth depends
largely on the ability of artists
to break out from the province.

At present, the federal gov-
ernment pumps $2 million into
the French-language music in-
dustry, while the province of-
fers a range of help, including
recently passed legislation that
grants artists tax breaks and
contractual clout.

But, despite acknowledge-
ment from within the industry
that the province is a hotbed of
talent, there have been relative-
ly few French-language artists
who have made a sizable impact
in English Canada or else-
where.

The L’ADISQ plan aims te
give artists a shot at those out-
side-of-Quebec markets.
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PAN-EUROPEAN CHARTS 12/24/88

CANADA (Courtesy The Record) As of 12/26/88

< SINGLES -/ | )
1 2 | THE LOCO-MOTION KYLIE MINOGUE GEFFEN/WEA HOT 100 SINGLES
2 1 GROOVY KIND OF LOVE PHIL COLLINS ATLANTIC/WEA 1 2 ORINOCO FLOW ENYA WwEA
3 3 KOKOMO BEACH BOYS ELEKTRA/WEA 2 4 TWO HEARTS PHIL COLLINS VIRGIN
4 4 WILD WILD WEST ESCAPE CLUB ATLANTIC/WEA 3 1 DON'T WORRY, BE HAPPY BOBBY McFERRIN MANHATTAN
5 5 BAD MEDICINE BON JOVI MERCURY/POLYGRAM 4 6 GIRL YOU KNOW IT'S TRUE MILLI VANILLI HANSA/CHRYSALIS/BMG
6 8 WAITING FOR A STAR TO FALL BOY MEETS GIRL RCA/BMG 5 5 MISTLETOE & WINE CLIFF RICHARD Emi
7 7 DON'T WORRY, BE HAPPY BOBBY McFERRIN EMI/CAPITOL 6 8 POURVU QU’ELLES SOIENT DOUCES MYLENE FARMER POLYDOR
! 8 6 DESIRE U2 ISLAND/MCA 7 7 A GROOVY KIND OF LOVE PHIL COLLINS VIRGIN
9 9 HOW CAN | FALL BREATHE VIRGIN/A&M 8 3 TEARDROPS WOMACK & WOMACK 4TH & B'WAY
10 10 | | DON'T WANT YOUR LOVE DURAN DURAN CAPITOL/CAPITOL 9 9 ESPECIALLY FOR YOU KYLIE MINOGUE & JASON DONOVAN pwt
11 11 | DOMINO DANCING PET SHOP BOYS EMI/CAPITOL 10 10 | SMOOTH CRIMINAL MICHAEL JACKSON EPIC
12 14 | BIG LEAGUE TOM COCHRANE & RED RIDER CAPITOL/CAPITOL 11 13 | TAKE ME TO YOUR HEART RICK ASTLEY RCA/BMG
13 | 13 | KISSING AFOOL GEORGE MICHAEL COLUMBIA/CBS 12 | 11 | SUDDENLY ANGRY ANDERSON FOOD FOR THOUGHT
14 16 | BABY | LOVE YOUR WAY/FREEBIRD WILL TO POWER EPIC/CBS 13 12 | AMOR DE MIS AMORES PACO AVREP/POLYGRAM
15 12 | ONE MOMENT IN TIME WHITNEY HOUSTON ARISTA/BMG 14 16 | THE ONLY WAY ISUP YAZZ & THE PLASTIC POPULATION BIG LIFE
16 15 | LOVE BITES DEF LEPPARD BLUDGEON RIFFOLA/VERTIGO/POLYGRAM 15 | NEW | CRACKERS INTERNATIONAL ERASURE MUTE
17 17 | WHAT'S ON YOUR MIND INFORMATION SOCIETY TOMMY 80Y/ 16 | NEW | BRING ME EDELWEISS EDELWEISS GIG/WEA
G 17 |NEW| LEFT TO MY OWN DEVICES PET SHOP BOYS PARLOPHONE
18 18 | RAVEON JOHN COUGAR MELLENCAMP ELEKTRA/WEA 18 15 | CAT AMONG THE PIGEONS/SILENT NIGHT BROS CBS
19 | 19 | INYOURROOM BANGLES COLUMBIA/CBS 19 | 17 | STAND UP FOR YOUR LOVE RIGHTS YAZZ BIGUFE
20 | NEW | EVERY ROSE HAS ITS THORN POISON ENIGMA/CAPITOL 20 |NEW| STOP SAMBROWN A&m

ALBUMS HOT 100 ALBUMS
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forr);w or bypany means, electronic).l mechanica);, photocopying, recording, 2 2 | 2 | VARIOUS ARTISTS COCKTAIL (SOUNDTRACK) ELEKTRA/WEA 2 | 2 | U2 RATTLEANDHUM IStanD
or otherwise, without the prior written permission of the publisher. 3 | 4 | DEFLEPPARD HYSTERIA VERTIGO/POLYGRAM 3 | 3 | TRACY CHAPMAN TRACY CHAPMAN ELEKTRA
1] & | BONDOVI NEWRIERSEY: ™ MERCURY FOCICREN 4 | 5 | PINKFLOYD DELICATE SOUND OF THUNDER EMI
5 | 3 | TRAVELING WILBURYS VOLUME ONE WILBURY/WEA 5 | 11 | FLEETWOOD MAC GREATESTHITS WARNER BROS.
BRITAIN (Courtesy Music Week/Gallup) As of 1/07/88 6 7 | GUNS N'ROSES APPETITE FOR DESTRUCTION GEFFEN/WEA 6 4 | PET SHOP BOYS INTROSPECTIVE PARLOPHONE
o ot 7 | 11 | PINKFLOYD DELICATE SOUND OF THUNDER COLUMBIA/CES = (w10 (TS oURD TR e Sl e s
Week|Week| SINGLES 8y | 3 i{ TIOMICOCHRANER/REDIRIDER CTORY DAY (ageocicasiiol 8 | 8 | MUNICH SYMPHONIC SOUND ORCHESTRA POP GOES CLASSIC
1 | 2 | ESPECIALLY FOR YOU KYLIE MINOGUE & JASON DONOVAN pwL 9 | 8 | RODSTEWART OUT OF ORDER WARNERBROS/WEA RORYSIAR
2 3 | CRACKERS INTERNATIONAL EP ERASURE MUTE 10 | 12 | PETSHOP BOYS INTROSPECTIVE EMI/CAPITOL 9 6 KYLIE MINOGUE KYLIE—THE ALBUM PwL
3 4 | SUDDENLY (NEIGHBOURS' WEDDING THEME) ANGRY ANDERSON 11 5 | INXS KICK ATLANTIC/WEA 10 | 17 | RICK ASTLEY HOLD ME IN YOUR ARMS RCA/BMG
FOOD FOR THOUGHT 12 | 15 | GEORGE MICHAEL FAITH GOLUMBIA/CBS 11 | 14 | CLIFFRICHARD PRIVATE COLLECTION Em
4 | 6 | GOODLIFE INNERCITY 10RECORDS/VIRGIN 13 | NEW | CROSBY, STILLS, NASH & YOUNG AMERICAN DREAM ATLANTIC/WEA 12 | 7 | CHRISDEBURGH FLYING COLOURS A&M
5 1 | MISTLETOE AND WINE CLIFF RICHARD Emi 14 | NEW | TIFFANY HOLD AN OLD FRIEND'S HAND MCA/MCA 13 |NEW| ENYA WATERMARK WwEa
€ | 7 | BUFFALOSTANCE NENEH CHERRY CIRCA/VIRGIN 15 | 10 | KYLIE MINOGUE KYLIE—THE ALBUM GEFFEN/WEA 14 | 20 | MICHEL SARDOU LA MEME EAU QUI COULE TREMA
7 | 9 | LOCOINACAPULCO FOURTOPS ARISTA 16 | 17 | MELISSAETHERIDGE MELISSA ETHERIDGE ISLAND/MCA 15 | 12 | CHRISREA NEW LIGHT THROUGH OLD WINDOWS wea
8 | 6 | BURNING BRIDGES (ON & OFF) STATUSQUO VERTIGO/PHONOGRAM 17 | 13 | ANITABAKER GIVING YOU THE BEST THAT | GOT ELEKTRA/WEA 16 | NEW | ENGELBERT IN LIEBE ENGELBERT ARIOLA/BMG
9 | 14 | FOURLETTER WORD KIM WILDE mCCA 18 | NEW | FLEETWOOD MAC GREATEST HITS WARNER BROS./WEA 17 | NEW| TANITA TIKARAM ANCIENT HEART wea
10 | 8 | CAT AMONG THE PIGEONS/SILENT NIGHT BROS cas 19 | 18 | COLIN JAMES COLIN JAMES VIRGIN/A&M 18 | NEW | MYLENE FARMER AINSISOIT-JE POLYDOR
i ; ig mg:f:gfm':l't Cﬁ%ﬁﬂﬂi@':sorq - 20 | NEW | VARIOUS ARTISTS BUSTER SOUNDTRACK ATLANTIC/WEA 19 | 16 | BANANARAMA THE GREATEST HITS COLLECTION LONDON
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13 | 11 | DOWNTOWN '88 PETULA CLARK PRT
i; ig ;(AJ:IEA';: Iggg:: H:_‘:_:r vas:E:saltgy ey WEST GERMANY (Courtesy Der Musikmarkt) As of 12/20/88 AUSTRALIA (Courtesy Australian Record Industry Assn.) Asof 12/18/88
16 | 15 | KEEPING THE DREAM ALIVE FREIHEIT CBS SINGLES SINGLES
17 | 12 | ANGEL OF HARLEM U2 I(SLAND 1 | 1 | DON'T WORRY, BE HAPPY BOBBY MCFERRIN MANHATTAN 1 | 1 | DON'TWORRY, BE HAPPY BOBBY MCFERRIN MANHATTAN
18 | 22 | FIRST TIME ROBIN BECK MERCURY/PHONOGRAM 2 | 2 | ORINOCOFLOW ENYA wea 2 | 6 | KOKOMO THE BEACHBOYS weA
19 | 17 | FINETIME NEW ORDER FACTORY 3 | 4 | TWOHEARTS PHIL COLLINS WEA 3 | 2 | AGROOVY KIND OF LOVE PHIL COLLINS wEa
20 | 27 | RADIOROMANCE TIFFANY MCA 4 | 6 | BRING MEEDELWEISS EDELWEISS GIG 4 | 5 [IFICOULD 1927 wea
21 25 | NEED YOU TONIGHT INXS MERCURY/PHONOGRAM 5 3 TEARDROPS WOMACK & WOMACK ISLAND 5 4 THE ONLY WAY ISUP YAZZ & THE PLASTIC POPULATION CBS
22 19 | 9 AM. (THE COMFORT ZONE) LONDONBEAT ANXIOUS/RCA 6 5 BIG FUN INNER CITY/KEVIN SAUNDERSON VIRGIN 6 3 | WHEN A MAN LOVES A WOMAN JIMMY BARNES FESTIVAL
23 |22l NATHANIONESAEANANARAMAML ONOON 7 | 8 | STOP SAMBROWN A&M/0GG 7 | 8 | NOTHING CANDIVIDEUS JASON DONOVAN FESTIVAL
24 | 26 | SAY RAHI;IH’&.EIE(?AVER BOMB THE BASS FEATURING MAUREEN 8 7 A GROOVY KIND OF LOVE PHIL COLLINS WEA 8 16 | HANDLE WITH CARE TRAVELING WILBURYS WEA
25 e | vt oumom 3 | EAGGATETeR] for gl o |7 [Ivousiowe v
26 | 21 | JOHN KETTLEY (IS A WEATHERMAN) A TRIBE OF TOFFS COMPLETELY 10 | 9 | BRING MESOME WATER MELISSA ETHERIDGE FESTIVAL
OIFFERENT Lt | Lo NWEEIRUCE] WEEIGSRAIGIRDREPEERD elit 11 | 14 | ISTILL LOVE YOU (JE NE SAIS PAS POURQUOI) KYLIE MINOGUE
27 33 | LEFT TOMY OWN DEVICES PET SHOP BOYS PARLOPHONE 12 11 [ SMOOTH CRIMINAL MICHAEL JACKSON EPIC FESTIVAL
28 | 32 | RHYTHMIS GONNA GET YOU GLORIA ESTEFAN & MIAMI SOUND 13 | 12 | STAND UP FOR YOUR LOVE RIGHTS YAZZ BLOWUP 12 | 10 | DON'T NEED LOVE JOHNNY DIESEL & THE INJECTORS FESTIVAL
MACHINE epic 14 | 13 | TAKE ME TO YOUR HEART RICK ASTLEY RCa 13 | NEW | TEARDROPS WOMACK & WOMACK FES
26|l || SAGK NGl SDK OF T GNGERERGOND O 5 |6 | K noons " MIRGESAGT STEPHANREMMLER | 18 | 1L | A S o oorony
HITH! SUPREME
31 | 39 | WAITING FOR A STAR TO FALL BOY MEETS GIRL RCA 16 | 15 | JENE SAIS PAS POURQUOI KYLIE MINOGUE pwi :: i g 3:;::%‘2";;31”"' POLYGRAM
32 | 20 | EVENINGFALLS ... ENYA wEA 17 | 20 | KISS THE ART OF NOISE & TOM JONES CHINA-POLYDOR o ! R RdA A S TERICEIES [F
33 | 29 | BORNTO BE MY BABY BON JOVI VERTIGO/PHONGRAM 18 | 17 | SECRET LAND SANDRA VIRGIN 18 | 18 | SWEET CHILD O’ MINE GUNS N' ROSES wea
34 | NEW | STAND UP FOR YOUR LOVE RIGHTS YAZZ BIG LIFE 19 | 19 | ONE MOMENT IN TIME WHITNEY HOUSTON ARISTA
35 | 28 | PUT A LITTLE LOVE IN YOUR HEART ANNIE LENNOX & AL GREEN 20 | 18 | NEVER TRUST A STRANGER KIMWILDE mcA 18 [ Lol ESUCHINOISEWORKS ©65
A&M ALBUMS 20 17 | STOP YOUR FUSSIN' TONICHILDS FESTIVAL

36 | 23 | TRUE LOVE SHAKIN' STEVENS EPiC
37 | NEW | LOVE LIKE A RIVER CLIMIE FISHER EMmI

MUNICH SYMPHONIC SOUND ORCHESTRA POP GOES CLASSIC
POLYSTAR

ALBUMS
JIMMY BARNES BARNESTORMING FESTIVAL

38 | 38 | STAKKER HUMANOID WESTSIDE 2 DIRE STRAITS MONEY FOR NOTHING POLYSTAR VARIOUS SUMMER ‘89 BMG/RCA

39 | NEW | BABY | LOVE YOUR WAY/FREEBIRD (MEDLEY) WILL TO POWER EPIC 7 | ENGELBERT IN LIEBE — ENGELBERT WHITE VARIOUS 1989 BE HAPPY FeS

40 | 34 | ILIVEFOR YOUR LOVE NATALIE COLE EMI MANHATTAN 3 DIE ARTZE NACH UNS DIE SINTFLUT—LIVE cBS PINK FLOYD DELICATE SOUND OF THUNDER CBS
ALBUMS 6 | SOUNDTRACK BUSTER wea SOUNDTRACK COCKTAIL WwEA

1 2 VARIOUS NOW 13! EMI/VIRGIN/POLYGRAM 4 U2 RATTLE AND HUM ISLAND U2 RATTLE & HUM fES

2 5 | KYLIEMINOGUE KYLIE—THE ALBUM PwL 5 | CHRIS DE BURGH FLYING COLOURS A&M/DGG VARIOUS SMASH HITS ‘88 Em

3 11 | BANANARAMA THE GREATEST HITS COLLECTION LONDON 8 ROGER WHITTAKER DU BIST NICH ALLEIN AVON TRAVELING WILBURYS VOLUME ONE wEA

4 3 | FLEETWOOD MAC GREATEST HITS WARNER BROS. 11 | PINKFLOYD DELICATE SOUND OF THUNDER Emi JOHN FARNHAM AGE OF REASON BMG/RCA

5 | 6 | VARIOUS THE HITS ALBUM CBS/WEA/BMG NEW | FLEETWOOD MAC GREATEST HITS WARNER BROS.

6 1 | CLIFF RICHARD PRIVATE COLLECTION Emi 17 | RONDO VENEZIANO POESIA DI VENEZIA BABY RECUMOONIMAC SECAIESTINIIS e

7 | 15 | BrROS PUSH ces ol T e IAEMAND TR T T AP e BRYAN FERRY/ROXY MUSIC THE ULTIMATE COLLECTION Emi

8 | 9 | DIRESTRAITS MONEY FORNOTHING VERTIGO/PHONGRAM 14 | ERST ALLGEMEINE VERUNSICHERUNG KANN DENN SCHWACHSINN MELISSAETHERIDGE] MELISSAETEIERIDGE hESTIVEL

9 | 10 | MICHAEL JACKSON BAD EPiC SUENDE SEIN? EMI 1927 ...ISH wea

10 | 12 | ERASURE THE INNOCENTS MUTE 13 | CHRISREA NEW LIGHT THROUGH OLD WINDOWS MAGNET DIRE STRAITS MONEY FOR NOTHING  POLYGRAM

11 | 14 | PETSHOP BOYS INTROSPECTIVE PARLOPHONE 10 | PET SHOP BOYS INTROSPECTIVE PARLOPHONE INXS KICK wea

12 | 4 | VARIOUS THE PREMIERE COLLECTION REALLY USEFUL/POLYDOR NEW | ENYA WATERMARK WEA BON JOVI NEW JERSEY POLYGRAM

13 | 16 | RICKASTLEY HOLD ME IN YOUR ARMS RCA 12 | WOMACK & WOMACK CONSCIENCE ISLAND TONICHILDS UNION FESTWVAL

14 | 17 | INXS KICK MERCURY/PHONOGRAM 16 | JENNIFER RUSH PASSION cBs KYLIE MINOGUE KYLIE—THE ALBUM FES

15 | 8 | BRYANFERRY/ROXYMUSIC THE ULTIMATE COLLECTION EG/VIRGIN 15 | DIE TOTEN HOSEN EIN KLEINES BISCHEN HORRORSCHAU VIRGIN POISON OPEN UP AND SAY ... AHH! cBS

16 | 27 | YAZZ WANTED BIGLIFE NEW [ TANITA TIKARAM ANCIENT HEART wEA SOUNDTRACK IMAGINE—THE MOVIE Emi

17 | 22 | HUMAN LEAGUE GREATEST HITS VIRGIN

18 | 19 | U2 RATTLE AND HUM I1SLAND JAPAN (Courtesy Music Labo) As of 12/27/88 NETHERLANDS (Courtesy Sticnting Nederlandse Top 40) As of 12/9/88

19 | 30 | BROTHER BEYOND GETEVEN PARLOPHONE

20 | 7 | ROYORBISON THE LEGENDARY ROY ORBISON TELSTAR SINGLES SINGLES

21 23 | VARIOUS THE GREATEST HITS OF 1988 TELSTAR 1 1 TONBO TSUYOSHI NAGABUCHI TOSHIBA/EMI/NICHION/YAMAHA/ YUI 1 1 ORINOCO FLOW ENYA wEa

22 | 18 | VARIOUS BUSTER (ORIGINAL SOUNDTRACK) VIRGIN 2 | NEW | FAITHOF LOVE THE ALFEE PONY CANYON/TANABE MUSIC P 2 3 | SMOOTH CRIMINAL MICHAEL JACKSON CBS

23 13 | CHRIS REA NEW LIGHT THROUGH OLD WINDOWS WEA 3 4 MOTHER'S TOUCH FUMIYA FUJII PONY CANYON/THREE STAR/YAMAHA 3 2 WEE RULE WEE PAPA GIRL RAPPERS CNR

24 | 21 | VARIOUS SOFTMETAL STYLUS 4 6 SAKEYO IKUZO YOSHI TOKUMA JAPAN/IKUZO ONGAKU 4 4 TILL | LOVED YOU BARBRA STREISAND & DON JOHNSON cBs

25 | 24 | ENYA WATERMARK WEA 5 3 JIRETTAINE SHONENTAI WARNER/PIONEER/JOHNNYS 5 7 NEVER TRUST A STRANGER KIMWILDE mcCa

26 33 | VARIOUS THE GREATEST HITS OF HOUSE sTyLuS 6 8 Al GA TOMARANAI WINK POLYSTAR/FUJIPACIFIC 6 9 TWIST AND SHOUT SALT-N-PEPA HIGH FASHION

27 34 | WETWET WET THE MEMPHIS SESSIONS PRECIOUS ORG/PHONO 7 5 WITCHES MIHO NAKAYAMA KING/BURNING/NICHION 7 5 KISS THE ART OF NOISE & TOM JONES POLYDOR

28 | 28 | GLORIA ESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU 8 7 I MISSED THE SHOCK AKINA NAKAMOR! WARNER/PIONEER/MC CABIN 8 LIFE'S JUST A BALLGAME WOMACK & WOMACK ISLAND

EPIC 9 2 | IWNAYURUHITOTSUNO GOKAIDESU CHA-CHA VAP/NTVM 9 DON'T WORRY, BE HAPPY JOHNNY CAMARO POLYDOR

29 | 32 | ALEXANDER O'NEAL HEARSAY/ALL MIXED UP  TaBU 10 | NEW | SNOWFLAKE NO MACHIKADO ANRI FOR LIFE/YUI ONGAKU 10 LOVE HOUSE SAMANTHA FOX JIVE

30 40 | VARIOUS SMASH HITS PARTY ‘88 DOVER/CHRYSALIS ALBUMS ALBUMS

31 | 31 | PASADENAS TO WHOM IT MAY CONCERN cBs 1 |NEW| AKINA NAKAMORI BEST Il WARNER/PIONEER 1 | 1 | DIRESTRAITS MONEY FOR NOTHING PHONOGRAM

324 22 [JERAVELINGIWICBURYS, [RAVEUNGIWIEBORYS WICBURY/VARRER 2 |NEW| BOOWY BOOWY SINGLES TOSHIBAEM: 2 | 2 | U2 RATTLEANDHUM amioLA

33 37 | VARIOUS BEST OF HOUSE '88 TELSTAR 3 1 YUMI MATSUTOYA DELIGHT SLIGHT LIGHT KISS TOSHIBA/EMI 3 3 WOMACK & WOMACK CONSCIENCE ISLAND

34 | 20 | JOE LONGTHORNE THE JOE LONGTHORNE SONGBOOK TELSTAR 4 3 | TMNETWORK CAROL EPIC/SONY 4 | 4 | BIN ENDLESS DREAM MERCURY

35 | 26 | CHRIS DEBURGH FLYING COLOURS A&Mm 5 5 ANZEN-CHITA| | LOVE YOU KARA HAJIMEYOH KITTY 5 8 FLEETWOOD MAC GREATEST HITS WARNER BROS.

36 | NEW | ORIGINAL SOUNDTRACK DIRTY DANCING RCA 6 2 | YOKO MINAMINO SNOWFLAKE CBS/SONY 6 6 | BERDIEN STENBERG & JAMES LAST FLUTE/FIESTA POLYDOR

37 | NEW | VARIOUS CLASSIC LOVE SONGS TELSTAR 7 6 | SHIZUKAKUDO GRADUATION PONY CANYON 7 5 | ENYA WATERMARK wea

38 | NEW| VARIOUS THE HIT FACTORY VOLUME 2 FANFARE/PWL 8 7 | KYOKO KOIZUMI BEST OF KYONG KING  VICTOR 8 7 | BARBRA STREISAND TILL I LOVED YOU cBs

39 | 39 | TRACEY CHAPMAN TRACEY CHAPMAN ELEKTRA 9 8 | MIHO NAKAYAMA ANGEL HEARTS KING 9 9 | VARIOUS 3X GOLD MERCURY

40 | 36 | VARIOUS THE GREATEST LOVE TELSTAR 10 | NEW| TUBE REMEMBER ME CBS/SONY 10 | 10 | DIVERSE KINDEREN KINDEREN VOOR KINDEREN VARAGRAM
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CLASSIFIED

ACTION MART

To order an ad ... check the type of ad you want. ..
D Regular classified: $2.95 per word. Minimum order, $59.00
O Display classified: 1 inch/1X $95.00—1 inch/4X $88.00 per
1 inch/12X $82.00 per 1 inch/26X $79.00 per—1 inch/52X $64.00 per.
D REVERSE AD $10.00 ADDITIONAL CHARGE

FOR SALE

FOR SALE

[0 Count 8 words for our Box Number and address. Add
$6.50 for handling. Only regular mail forwarded—tapes
not acceptable.

Check the heading you want ...

[ For Sale [0 Help Wanted [1Positions Wanted [ Tapes
[ Business Opportunities [J Investors Wanted
I Real Estate/For Sale/Lease [ Songwriters [ Talent

[0 Accessories [ Golden Oldies [ Novelties/Merchandise
1 Services/Supplies/Equipment [J Wanted To Buy

[0 Comedy Material I Computer [ Schools & Instructions
[0 video [ Miscellaneous

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the
Classified Dept.

15% agency commission applicable only on ads
of 2” or more running 2 consecutive weeks.

Need to get your ad in fast? Call Jeff Serrette ... In NY State
phone 212/536-5174 . .. Outside N.Y. State phone toll free

FOR SALE

Your Name
Company .
Address

City _
Telephone

State _ __Zip

Please fill in the information below if you wish to

charge the cost of your classified advertising.

Credit Card #
Bank#

Your signature

HELP WANTED

FAX # 212 536

800/223-7524.

O American Express [ Diners Club [ Visa [ Master Charge

Exp. Date:

5236

HELP WANTED

| FOR THE BEST SELECTION OF CUT—-|
OUT, overstock, and budget cassettes,

CD’s and albums, write for FREE 100
page catalogue, rock, soul, C&W, more. .

Great Atlantic & Pacific Music
3310 Samuel Shepard Drive
St. Louis, MO 63103
Phone: (314) 531 4644
FAX: 314 531 4646

| **USED MOVIES**
Bought & Soid
All quantities, Ratings & Formats
Specializing in Store
Openings & Buyouts
VIDEO DISTRIBUTORS, INC.

800-447-3399
FAX 215 638 0770

DON’T BUY GUTOUTS!
Until You See Our Catalog
Of Great Cassettes and LP’s
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave., Miami, FL 33122
(305) 591-2188

While other people are raising their
trices, we are slashing ours. Major label
P’s, Cassettes and CD’s as low as 50¢.
Your choice of the most extensive list-
ings available.
For free catalog call (609) 890 6000 or
write

Scorpio Music, Inc.
Post Office Box A

Trenton NJ 08691 0020

LIGHT ART FEATURES
Children/Family Cassettes

Red Gramer Pete Seger
Tom Paxton Rosenshontz
Dan Crow Linda Arnold

Jay O Callahan the Limeliters

P.O.P. HOT LINE (203) 438 7155
P.O. Box 456 Georgetown CT 06829

OUTSTANDING SELECTION
AT BARGAIN PRICES!

Budget/Midline/Cutouts
LP's/CASSETTES/CD's
Gospel, Blues, Jazz, MOR, etc.
Free Catalog - Dealers only!
A.B.A. Record Dist.

§ Lawrence St., Bloomfield, NJ 07003
(201) 429 7797

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-
fied.

Call our Hotline at (800) 223-7524,
and tell Jeff you want to see socme
Action!

—
CD’S AVAILABLE |

Along with 1,000's of cassette and LP titles.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

CUT OUTS & OVER STOCKS

LP’s Tapes, 45's and imports. Looking for
the unusual? We have it at lowest prices. All
requests for list must be written on your
company letterhead. Dealers Only.
Performance
P.0. Box 156
New Brunswick NJ 08901
(201) $45-3004 Telex: 5106008316

Stradfernd DISTRIBUTORS, INC.

80 ORVILLE DRIVE, BOHEMIA, N.Y. 11716
(516) 589-6000 (N.Y.S.)

1-800-645-6558 (Toll Free Qutside N.Y.S.)
Telex:685-2550 FAX:(516)589-3272

AUTHORIZED DISTRIBUTOR FOR:

CD’s * LP’s « Cassettes » 7”7 « 12”7
CBS » W.E.A. » CAPITOL » POLYGRAM
RCA/A&M/ARISTA « MCAIMOTOWN

BLANK AUDIO, VIDEO TAPE

AND ACCESSORIES
TDK « MAXELL ¢ SKC » TRIAD
SCOTCH ¢ SONY * BASF

EXCELLENT FILL AND SERVICE

CALL FOR OUR EXCITING VALUE PACKED CATALOG

TDK CASSETTES

Lowest prices—all major tape
brands. Also normal and chrome-
bias bulk cassettes. Any length.
Perfect for demos or dups.

Free Sample 1 (800) 245 6000
TAPE WORLD 220 Spring St.
Butler PA 16001 (412) 283 8621

ATTENTION

CASSETTE suvensn

We have a large selection of budgel cas-
salles at @ budget price avaslable lor mme-

diate shipping. Call or write toc
J5J Tape
6620 West Belmaont
Chicago, IL 60634
{312) 266 4444

ART DIRECTOR

We are a nationally know New Jersey
entertainment comapny dealing in au-
dio products, videos and books, both chil-
dren and adults. We need an experi-
enced, energetic, creative person to head
up our art department. Must have good
design abilities and be able to follow pro-
jects from concept to release. Send your
resume and salary requirements to:

Mary Ellen
88 St. Francis Street
Newark, N.J. 07105

OFFICE MANAGER
Midtown New York sales office of
fast growing CD manufacturer. Prior
experience in record industry re-
quired. Reply with resume including
salary requirements to:

Box # 7800

Billboard Magazine

1515 Broadway, New York, NY 10036

WAREHOUSE
MANAGER

Wholesaler looking
for experienced
warehouse manag-
er, send inquiries
and resumes in full
confidence to:

Box # 7798
Billboard Magazine
1515 Broadway
New York NY 10036

SRO MARKETING

Seeking person knowledgeable in New
Age/Contemporary Instrumental music
for full-time market research/retail pro-
motion position based in Los Angeles.
Require Record Label or music retail ex-
perience plus good phone skills. No
sales. Contact David Orleans at (213)
652-9002.

Are you eager, hungry, aggressive, bright, and dedi-
cated to a career in the Entertainment field? We
need these qualities in our talent booking agents. It
you can sell then come grow. learn, and earn with
SPOTLITE ENTERPRISES LTD. Previous experi-
ence a must. Contact: Geary Rindels (212) 586-
6751.

COMPUTER
KES IT EASY! )

1) L STEMS
OMPUTER SY
YHErfsAgggc;zg AND VIDEO ;LD::; Ry
FOR

 Single and muit) store relai THE #1 11
systems CHOICE OF

= One stop/wholesale/distribu THE #1
on packages RETAILERS

& Over 10 years of industry r
expenence P

= Database nciuoed h.\"\'

* State-of-the-art barcode = inventory Controt
apphcahons = Pont Of Sarke

= Custom systems and consult * Video Rentai
ing services = Accounting

= Portable Scanning = Returns

...YOUNG SYSTEMS LIMITED

1]

SERVICES

FROM THE USA—DAILY EXPORTS
We transport from JFK & LAX Airports -
Rush Air Cargo to all cities - Low
Rates - Confidential Personal Attention -
Since 1953 - B. Kiainberg, Pres.
BERKLAY AIR SERVICES CORP.

POB 665, JFK Airport, NY 11430-0665, USA
FAX (718) 917 6434
PH: (718) 656 6066, TLX 425628

WELL ESTABLISHED
LEADING INDEPENDENT FILM
DISTRIBUTOR

seeks motivated self-starter to
head up home video division. Must
have extensive background and ex-
perience in sales and marketing of
home video, and excellent relations
with leading wholesale distributors
throughout the United States. Ex-
cellent salary and benefits. Re-
sumes only to:

BOX 7801

BILLBOARD, 1515 Broadway,
NY, NY 10036

SRO MARKETING
Music Marketing Research firm seeking
highly energetic person for retail promo-
tion based in Los Angeles. Full-time en-
try level position for self-motivated indi-
vidual with excellent phone skills. Retail
or Record Label experience preferred.
No sales. Contact Bob Blau at {213) 652-

8002.

RECORD PRESSING

45’s Our Specialty
HIGH QUALITY-INEXPENSIVE

INTREPID RECORDS
1-800-456-3528

A A A A A A A A AAN LA

X DISCO & STAGE x
* LIGHTING/AUDIO *
% Mirror Balls, Pin Spots, Rain Lights, %
& Chasers, Portable DJ Gear, Club %
* Lighting, etc. *
: WHOLESALE PRICING AVAILABLE :
« Farralane Enterprises, Inc. «
* 166 Central Ave. *
* Farmingdale, N.Y. 11735 %
: Fax (516) 752-8781 :
*AhNh (516)752-9824 Hw w &
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SERVICES

* RECORD PRESSING
® CASSETTE DUPLICATION
® COMPACT DISC PRESSING

ALIGNED AUDIO INC.

® AUDIOPHILE QUALITY
¢ DIGITAL TAPE PREP
¢ MASTERING & PLATING

® PROJECT COORDINATION

o LAYOUT & PRINTING

® ORDER FULFILLMENT
State of the art facility. Personalized ser-
vice, high quality at competitive rates.
For more information:

718 788 6969
718 499 0421 FAX
151 22nd St., Brooklyn, NY 11232

FOR THE
WIDEST
SELECTION
OF RECORDING
TAPE AND

ACCESSORIES...

Call Toll Free
'"..u

1-800-523-2472 F= i i

(In A 1-800-468-2533) "y NG
K SCi ‘EP.

i s t J",:A-,:exﬂ;‘-
@/ /905[”’7#4[

5038 Loote Drive, Warminster, PA 18974

TAPES

INCREASE PROFITS

BY REDUCING THEFT!

RETAIL LOSSES ARE
INCREASING ALL OVER
THE NATION

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY TO USE CASSETTE
TAPE SECURITY PRODUCTS
—EITHER REUSEABLE
OR DISPOSABLE

FAST SHIPMENT FROM
INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR
SAMPLES & SPECIAL PRICES!

C&D SP?IAL PRODUCTS
1

309 SEQUOYA DRIVE
HOPKINSVILLE, KY 42240
1-800-922-6287
502/885-8088

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDEO CASSETTES
Looking for the best at the lowest prices? WE

CAN HELP!

* Customized Blank Audio & Video Cassettes
* Norelco, Ampex & Soft Poly Boxes

o Cassette Labels ® Ampex Mastering Tape
e Screw Type C-O's e AGFA, BASF & Mag-
netic Media bulk audio cassette tape.

Our 23 years of experience in the recording in-
dustry speaks for itself. Give us an opportunity
to speak to you. Don’t Delay—Call Today For
More Information

ANDOL

AUDIO PRODUCTS INC.-Recording Industry Suppiies
4212 - 14th Ave oBrooklyn. N.Y 11219
Cail Toll Free 800-221-6578 NY Res. (718) 435-7322
We accept VISA/MC

BULK BLANK LOADED audio cassettes direct from
manufacturer. Highest quality, lowest prices, custom
lengths, fast service. American Magnetics. P.O. Box
862, Harrisburg, PA 17108. (717) 652-8000

TALENT

MANAGEMENT & RECORD
CONTRACTS
MULTI-STATE GROUP ATTY'S/MBA’S
EXPANDING, LOOKING FOR ORIG MTL
CONTACTS NATIONWIDE
SEND TAPES, PHOTO, BIO TO
MGMT GROUP
BOX 14586, BATON ROUGE, LA 70898

REAL ESTATE

SONGWRITERS

NYC MIDTOWN 1,200 & 800 s.f rented separately
or as package. Hi ceilings, good light, 24 hr. a/c,
heat. Former recording studio & offices. (212) 832
8020

1776
BROADWAY

at 37th Street
“Hottest Corner in NYC”
Near Columbus Circle
Unique PENTHOUSE offering:
e View of Central Park
e Private offices
e Windows throughout
e 24 - 7 day a week
® 4800 sq. ft /CAN DIVIDE

J.D. Branmaur, Inc. |
212-397-1900

Mr. Bruce Grapper

—

POSTERS

ZAP ENTERPRISES
1901 South Atameda St.
1104 Los Angeles, Calif. 90058

(213) 744-1622
DEALERS ONLY

POSTERS e POSTERS e POSTERS
BUY DIRECT FROM MANUFACTURER
LARGEST SELECTION IN THE USA
ROCK ‘N’ ROLL o PIN-UPS o SPORTS o
CARS o FLOCKED o DOOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL TOLL FREE 1-800-221-6730
{in N.Y. 718-441-5500)

’w lb ENTERPRISES. INC

132-05 ATLANTIC AVENUE
RICHMOND HILL, N.Y. 11418
DEALERS ONLY

VIDEO

In search of video excellence.

Leading Edge Video Products is seeking
informational videotapes/programming
of the highest quality for both exclusive
and non-exclusive distribution. Call
Martha MacPherson at 1-800-336-4375
(In MA 617-969-4248).

HELP your customers cale- o
brate BLACK HISTORY WITH
an outstanding selection °
of BLACK TITLES.
ALTERNATIVE VIDEOS
POB 270797, Dallas.
Texas 75227 °
{214) 388-2407

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000’s OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622 1 (800) 666 1121

FACTORY DIRECT

COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS

LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS

Complete Modular Merchandising System for
entertainment software. Architectural Merchan-
dising Floor Pians at no cost or obligation.

1-800-433-3543
213-623-4316 (In CA.)
Ask for John

BUSINESS OPP.

What Can THE MUSIC BUSINESS CONSUL-
TANTS Do For You?

They can examine your current marketing and sales
efforts, and give you an expert and incisive outsiders
eye view Of your own business

T.M.B. will review your goals, sales/marketing Strat-
egies and your performance We will also critique
your operation, troubleshoot problems, investigate
opportunities, and make SPECIFIC suggestions, fi-
nally we'll leave you with plenty of fresh, creative.
and testworthy ideas

All you need 1s the RIGHT consultant. THE MUSIC
BUSINESS 1s a highly experienced, seasoned, and
well-informed agency The prinCipals careers span
over 20 years expernence n this growing and ever-
changing market. We know how to ask the right
questons, 10 search tor the best answers, and how
to give our clients an honest and accurate report.

THE MUSIC BUSINESS is a consulting agency that
does not need (or accept) monthiy retainers or long-
term contracts. Instead, we only bill for our time. or
advice, and ony when YOU reques! it If you feei that
you would like an honest evaluation of your busi-
ness and you would like to increase your profits this
year please calt THE MUSIC BUSINESS

THE MUSIC BUSINESS
SALES AND MARKETING CONSULTANTS

DENNIS HANNON ROGER HOLDREDGE

207-676-9838 609-443-4580

POSTERS POSTERS
100’s To Choose From
Music - Pin-ups, Sports, etc.
56 PAGE FULL COLOR CATALOG
PLUS POSTER CLOSEOUT CATALOG

AVAILABLE NOW!!
1 (800) 669 0099
(toll free in USA)
National Trends
120 East Columbia Ave.
Pontiac M1 48055 [

SONG WRITERS

Notesworth — The world's most unique TeleMuse
service for songwriters. publishers, musicians. For
FREE info, Data: (201) 853-8509 (3/12/2400) 8/1/
N, Voice: (201) 853-8593 or write: notesworth, Box
388. W. Milford, NJ 07480

SUPPERNONG MUSIC—RE-
VIEWING masters, and high qu-
laity demos—all styles—for pos-
sible release in foreign markets,
4 songs max/tape. SASE for tape
return. P.O. Box 15466, Los Gat-
os Blvd, Suite 109-161, Los Gatos
CA 95030.

MISCELLANEOUS

SINGERS

A AVE VO

NOw!!

YOU CAN RUN CLASSIFIED AD-
VERTISING THAT WORKS IN
MUSICIAN MAGAZINE, THE ONLY
MONTHLY ALL CONSUMER PUB-
LICATION THAT ADDRESSES
THE ART AND BUSINESS OF
CONTEMPORARY MUSIC.

CALL JEFF SERRETTE TODAY
FOR DETAILS AND DEADLINES
1-800-223-7524 (out of State)

1-212-536-5174 (local)

Billboara

GHART
RESEARCH
PACKAGES

The definitive lists of the top singles and albums.
vear by vear, covering the entire history of the
Country charts.

Based on the authoritative statistical research
of the music industry’s foremost trade
publication.

TITLES AVAILABLE:

Number One Countrv Singles, 1948 through
1986. ($50.00)

Numiber One Countyy Albums, 1964 through
1986. ($25.00)

Listings include Billboard issue date, title, artist
and label of the number one record of each week.

Top Ten Country Singles, 1948 through
1986. ($50.00)

Top Ten Countrv Albumns, 1964 through
1986. ($25.00)

Listings include title, artist and label of every
record that reached number 10 or higher on the
Billboard Country Singles or Country LPs chart.
Titles are listed alphabetically within each vear.
#1 records are indicated.

Top Countrv Singles Of The Year, 1946
through 1986. ($50.00)

Top Countrv Albwns Of The Year, 1965
through 1986 ($25.00)

The annual charts of the top records of the year
in rank order, as published in Billboard's vear-end
special 1ssues. Listings include title, artist and
label for each entryv.

Individual vearly lists may also be purchased
separately; see coupon below ($5.00 per list)

Billboard Chart Research
ATTENTION: RESEARCH DEPARTMENT
1515 Broadway
New York, NY 10036
Please send me the following Billboard Chart
Research Packages:
Number One Country Singles @ $50.00

C-2 O Top Ten Country Singles @ $50.00
C-3 O Top Country Singles Of The Year
@ $50.00
D-1 O Number One Countrv Albums @ $25.00
D-2 O Top Ten Country Albums @ $25.00
D-3 O Top Countrv Albums Of The Year

@ $25.00
O Individual vearly lists from
(please list book code number) for
(please list vear(s) desired.)
Check or money order 1s enclosed in the
amount ot

e
(Sorry, ng COD or illing
Name: —

Company: _ - _
Address: ————

Curv, Stare, Zap: o
Overseas arr mail rates avarlable upon request
All sales are final.
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LBUM REVIEWS

POP

ORIGINAL MOTION PICTURE SOUNDTRACK
Tequila Sunrise

PRODUCERS: various

Capitol 91185

Bolstered by power ballad “Surrender
To Me” from Heart’s Ann Wilson and
Cheap Trick’s Robin Zander, 10-song
collection is thoroughly enjoyable.
Especially powerful are Duran
Duran’s haunting “Do You Believe In
Shame,” the Church’s moody
“Unsubstantiated,” and “Jo Ann's
Song,” performed by Dave Grusin
with David Sanborn.

THE SMITHEREENS

Beauty And Sadness
PRODUCER: Alan Betrock
Enigma 773220

Recorded in 1983, this four-song EP
offers a fun romp through the band’s
early days. In the last five years, the
band has fine-tuned its sound, but the
trademark guitars and '60s vocal style
shine through on such delights as
“Some Other Guy” and “Much Too
Much.”

SWEET HONEY IN THE ROCK

Live At Carnegie Hall

PRODUCERS: Steve Rather. Bernice Johnson Reagon
FF 106

Powerhouse live recording from
female a cappella group is stunning
throughout. Most of two-record set’s
material is gospel and/or political,
including “Our Side Won,”” about the
defeat of Robert Bork’s Supreme
Court nomination, and “Denko,” a
traditional Bambara song dedicated to
Winnie Mandela.

MBONGENI NGEMA

Time To Unite

PRODUCER: Mbongeni Ngema

Mango/island 9811

The co-writer of Broadway hit
“Sarafina” joins with some members
of the cast for a collection of African
songs that don’t appear in the play.
Notes appear for tunes that are in
South African dialects, but whether
the songs are in English or not, their
emotions shine through.

RAINING VIOLET

Ocean Of Dreams

PRODUCER: Bob Holmes

Certain Records 1002

Four-song EP of slightly left-of-center
album rock from New York band,
with bass by Jared Nickerson of
Human Switchboard and vocals by
Ivy Markaity of Safety In Numbers.
Holmes, producer of RCA act Treat
Her Right, shines behind the dials.

NORA WIXTED

Before The Feeling Is Gone

PRODUCERS: John Autin. Louie Ludwig. Nora Wixted
Rabadash Records RAB0OOS

Veteran New Orleans singer mixes
her dry but appealing voice with
Crescent City studio hotshots for
some winning pop. “One More Reason
To Go”’ clicks.

THE DOWNSIDERS

All My Friends Are Fish

PRODUCER: Russ Tolman

Mammoth MR 0012

Chico, Calif.-bred quartet’s second
album is chock-full of guitar
fulminations in the slightly
psychedelic tradition of True West
(producer Tolman’s old band) and
Rain Parade, but with more edge and
a taste of skewed humor (see their
cover of the Beatles’ wiggy “Wild
Honey Pie”’). Alternatives, take note.
Contact: 919-834-5977.

JENNIFER TRYNIN

Trespassing

PRODUCERS: Douglas Lichterman, Jennifer Trynin
Pathfinder Records PTF8827

Five-song EP should be played at 45
rpm. Kate Bush meets Ricky Lee

Jones; intelligent jazz/pop is the
sound. Good listens include ‘“Venus &
Me” and “Undercover.”

NEIL “GUITAR MAN" CACCI

Rock-A-Billy Friends

PRODUCER: Steve Messer

Sunset Promotions of Chicago, Inc. SPL-001-12S
Hairy-chested baritone vocals in best
Elvis tradition. Strong contemporary
country album with limited copies
pressed on clear gold vinyl.

ATROPHY

Socialized Hate

PRODUCERS: Bill Metoyer & Atrophy

Roadracer RR 9518

Speed metal from Univ. of Arizona
cuts as close to commercial as genre
gets, all with socially committed
lyrics. Both “Matter Of Attitude” and
“Preacher, Preacher” kill.

THIRD PERSON

PRODUCERS: Steve Greeley, Fred Pineau

SPG 72355

Boston sextet with power pop in Styx
vein sounds fine but doesn’t really
have the muscle to break nationally
until band develops a more unique
sound. Nice sax work from Jimi
Zimmardi.

DAN KIDNEY & THE PULSATIONS

Never Let Up

PRODUCER: Randy Jenkins

JMC inc. CDD 81684

Iggy-esque offering from New
Jersey-based club favorite lives up to
its title, taking no prisoners through
13 tracks of raw rock. ‘“Perfect Alibi”
is standout track.

JOHNNY SCOTT

Feeling With Feelings

PRODUCERS: Ernest Williamson. Johnny Scott
Portra Records P-0001

Memphis-based Scott’s smoky,
seasoned vocals should score well
with fans of '60s-"70s soul sound.
Simply arranged power flows through
“Baby I Give” and “It’s Over Now.”

THE CLAIMSTAKERS

PRODUCERS: The Claimstakers. Soundman
Productions

Stakerecords CS1001

New ground for two former members
of Nashville club kings White
Animals. Melodie, accessible music
moves away from Animals party-band
roots toward serious mainstream. Try
“Wouldn't You Like To Know It.”

GOVERNMENT ISSUE

Crash

PRODUCER: Tom Lyle

Giant Records GR1-6028-1

Washington, D.C., band has lasted
through six years and 11 lineups.
Album neatly walks the fine line
between hardcore and commercial
metal, making for exciting raga roll.
“Time Will Rearrange” and
“Connecticut” stand out.

THE SHAMEN

What’s Going Down?

PRODUCER: Unlisted

Communion Comm 4

Of all bands, trendy Brit psychsters
recall Illinois’ much-loved Shoes
here—at least vocally—with a mini-
album destined for heavy college
airplay. Distributed by Fundamental,
set shows a good band getting better
by the minute. Much potential.

LAIBACH

Let It Be

PRODUCERS: Ztok Turk, Janez Krizaj
Enigma/Mute 7 75404

Literal “concept” album tops the
Replacements and Voice Of The
Beehive by sharing not only titles but
actual songs with the Beatles’ album
of the same name. Result: heavy
college radio action for these avant-
Yugoslav hit makers.

BILLY CURRIE
Transportation

PRODUCER: Billy Currie
No Speak/I.R.S. 42239

Ultravox keyboardist Currie is joined

on most cuts by guitar hero Steve
Howe. Obviously some material is
colored with Ultravox’s sound, but
overall the album delivers a wide
spectrum of textures.

JIMMY “7” ZAVALA

Anytime . .. Anyplace!

PRODUCER: John Stanley

No Speak/i.R.S. 42238

This No Speak debut album by Z, best
known as Eurythmics’ harmonica
soloist, proves he’s a worthwhile tenor
player. Juicy horn passages will
remind some of Tower Of Power;
more than one tune recalls the strut
of Ronnie Laws’ anthem, “Always
There.”

STEVE HUNTER

The Deacon

PRODUCERS: Steve Hunter, Paul Brown

No Speak/I.R.S. 42227

Guitarist’s résumé lists a stint with
Mitch Ryder and sessions for Alice
Cooper and Peter Gabriel. On his own,
Hunter conjures an ear-pleasing stew,
spiced by Jim “Flim” Johnson’s
mighty bass. Cover of “Ghost Riders”
seems to have radio potential.

DONNER PARTY

PRODUCER: Donner Party

Pitch-A-Tent/Rough Trade

The Byrds meet the Jesus & Mary
Chain as noise grinds against a
humor-filled folk sound. “Lost In
Hoboken” and “Would You Like
Something To Eat” capture band’s
spirit.

CHEMICAL PEOPLE

So Sexist!

PRODUCER: Bill Stevenson

Cruz Records 002

High-powered fuzz metal kicks out
the jams through 12 cuts. “Good, The
Bad & The Ugly” is choice; so is
album cover girl Jeanna Fine, an
adult-movie star.

THE CHENILLE SISTERS

At Home With The Chenille Sisters

PRODUCERS: Howard White & the Chenille Sisters
Red House Records RHR 26

Live recording of female vocal trio at
Ann Arbor, Mich,, club is hot seller in
that state. The Roches are the obvious
reference for this harmony-filled
effort by nonsibling “sisters.” Try
“Crazy People.”

ALIEN SEX FIEND

Another Planet

PRODUCER: Alien Sex Fiend

Caroline Records 1370

Like asparagus, Alien Sex Fiend is an
acquired taste, offering song
structures that studiously avoid
classic melodies. Samplers should
taste “Outer Limits.”

BLACK

ROBERT BROOKINS

Let It Be Me

PRODUCERS: Robert Brookins, Denzil Foster,
Thomas McElroy. Stephanie Mills

MCA 42250

Side one is filled with tasteful, lush
ballads, including a remake of the
Donny Hathaway’s “Where Is The
Love” with Stephanie Mills filling in
for Roberta Flack. Side two is a dance
party with fun, funky tracks.
Throughout, Brookins delivers the

JAZZ

VARIOUS ARTISTS
Bird Lives!

COMPILATION PRODUCER: Orrin Keepnews
Milestone 9166

A full roster of jazz stars cover
Charlie Parker’s greatest tunes, from
Hampton Hawes’ 1955 version of
“Steeplechase” up to Frank Morgan'’s
1985 take on ‘““Now’s The Time.” An
entertaining trip through Parkerana
that includes such interesting
interpretations as Bill Evans’ solo
piano “Ornithology,” James Moody's
brassy ‘“Au Private,” and Eddie
Jefferson’s rapid-fire vocals on
“Parker’s Mood.”

JANE SCHECKTER

I've Got My Standards

PRODUCER: Jane Scheckter

DRG Records 711

New York contemporary of Bette
Midler and Barry Manilow releases
her first solo album—a collection of
standards from several of the
masters, including Cole Porter’s
“Why Shouldn’t I"’ and Rodgers &
Hart’s “You Took Advantage Of
Me"”—for pleasing pleasant results.

COUNTRY

GUY CLARK

0Old Friends

PRODUCERS: Guy Clark, Miles Wilkinson

Sugar Hill 1025

Clark’s old-shoe vocalizing squares
perfectly with the bright lumps of
lyrics here, most of which are from
Clark’s own pen. Emmylou Harris,
Rosanne Cash, and Rodney Crowell
help out with the harmonies.

JESSE WINCHESTER

Humour Me

PRODUCER: Jesse Winchester

Sugar Hill 1023

Cool yet congenial vocal delivery and
memorable contemplative lyrics. Best
cuts include “They Just Can’t Help
Themselves” and “If I Were Free.”

THE LOUVIN BROTHERS

Live At New River Ranch

PRODUCER: Gary B. Reid

Copper Creek CCLP-0105

This 1956 recording of a live Louvins
concert in Maryland is a real treasure,
complete with comic stage patter.
Contains such lyrical immortals as
“When I Stop Dreaming,” “The
Family Who Prays,” and “I Don’t
Believe You've Met My Baby.”
Contact: 703-563-5937

DAVE MALLET

For A Lifetime

PRODUCER: Jim Rooney

Flying Fish FF497

In this gallery of his own songs,
Mallet melodically reflects on matters
great (“My Old Man,” “Some Peace
Will Come”) and small (“Night On
The Town,” “Hometown Girls"’). Pure
folk poetry.

ROBERT EARL KEEN JR.

The Live Album

PRODUCER: Jim Rooney

Sugar Hill SH 1024

Keen emerges as a droll and
immensely personable performer in
this live club concert. All original
Keen material, except for one song.

LOST AND FOUND

Hymn Time

PRODUCER: Lost And Found

Rebel REB 1668

Bluegrass gospel in the glorious Flatt
& Scruggs tradition. Includes “I'm
Going To Make Heaven My Home,”
“Boat Of Love,” “Shall We Gather At
The River,” and “What A Friend We
Have In Jesus.”

THE BUZZARD ROCK STRING BAND

I've Got The Blues For My Kentucky Home
PRODUCER: D. Gregory White

June Appal JA-0054

Spirited and affectionate renderings
of such string-band/country classics

as ‘Go Along Mule,” “Peach Pickin’
Time In Georgia,” “There’s A Mouse
Been Messin’ Around.” Contact: 606-
633-0108

CLASSICAL
e : s

CORIGLIANO: CLARINET CONCERTC

COPLAND: CLARINET CONCERTO

BERNSTEIN: PRELUDE, FUGUE & RIFFS

Richard Stoltzman, London Symphony,

L. L. Smith

RCA 7762-RC

Three important and gratifying works
for clarinet find Stoltzman in top
form, and that’s high enough to
satisfy anyone. The quirky Corigliano
piece is the most impressive, with the
Copland, now a comfortable standard
for the instrument, not far behind.
The swingy Bernstein piece provides a
welcome change of pace. Outstanding
sound.

AN EVENING OF SCHUBERT LIEDER

Felicity Lott, Graham Johnson

MCA MCAD-25235

It would be difficult to assemble a
more popular group of Schubert
songs than the 17 sung so knowingly
here by Lott. From “Die Forelle” to
“Seligkeit,” with such perennial
favorites as “An die Musik” and
“Gretchen am Spinrade” along the
tuneful way, each is a winner.
Johnson is an effective partner at the
keyboard. A midprice bargain.

SPOTLIGHT: Predicted to hit top 10 on Bill-
board's Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention and other
releases of special interest.

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other releases predicted
to chart in the respective format; also, other al-
bums of superior quality.

All albums commercially available in the
U.S. are eligible. Send review copies to Melinda
Newman, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Ed Morris, Billboard, 49 Music Square W.,
Nashville, Tenn. 37203.

ORDER IN ADVANCE

1989 edition of
Billboard’s
INTERNATIONAL
BUYER'S GUIDE

The Worldwide Music and Video
Business to Business Directory. List-
ings include name, address, phone
number and marketing information
of record companies, music pub-
lishers, distributors, accessory man-
ufacturers and suppliers. Also man-
ufacturers and wholesalers of hard-
| ware, software and accessories for
Compact Disc. Video Disc, Video
Cassettes, and Video Games. $68
{includes postage and handling).

Add appropriate sales tax in NY,
NJ, CA, TN, MA and VA.

CALL TOLL-FREE
800-223-7524

{In New York State: 212 536-5174)
H

64

www americanradiohistorv com

BILLBOARD JANUARY 14, 1989


www.americanradiohistory.com

INGLE REVIEWS

POP

GUNS N' ROSES Paradise City (6:46)
PRODUCER: Mike Clink

WRITER: Guns N’ Roses

PUBLISHER: Guns N’ Roses, BMI

Geften 7-27570 (c/0 Warner Bros.)

Popular cut from “Appetite” is finally
released as single. A catchy, booming,
and intense epic of a song that’s a
sure-fire smash.

MIKE & THE MECHANICS The Living Years
(4:25)

PRODUCERS: Christopher Neil, Mike Rutherford
WRITERS: Mike Rutherford, B.A. Robertson
PUBLISHERS: Michael Rutherford/R & BA/Hit &
Run/Hidden Pun, BMI

Atlantic 7-88964

Paul Carrack takes the lead on this
one. Second single release is
sweeping, anthemic, and a much
stronger chart contender than the
previous release.

JON ASTLEY Been There, Done That (4:48)
PRODUCERS: Astley, Mac Pherson

WRITER: Jon Astley

PUBLISHER: BMG

Attantic 7-88965

Follow-up to the sleeper hit “Put This
Love To The Test” is a bit more
accessible musically but is just as
pointed lyrically. Look for alternative
and album rock response.

HOTHOUSE FLOWERS {'m Sorry (3:08)
PRODUCERS: Clive Langer, Alan Winstanley
WRITERS: O' Maonlai, O'Toole, O’ Braonain
PUBLISHERS: Warner Bros., PRS/WB

London 886 317-7 (c/0 PolyGram)

“Don’t Go” should have scored some
top 40 action, but maybe this gospel-
tinged follow-up from the excellent
“People” collection will break
through.

AEROSMITH Chip Away The Stone (3:59)
PRODUCER: Jack Douglas

WRITER: R. Supa

PUBLISHERS: Colgems-EMi/Glory, ASCAP

Columbia 38-08536

Decade-old rock piece is currently
enjoying a turnabout at album rock
radio as a result of its inclusion on the
“Gems”” soundtrack.

ALAN WARREN Running From Love (4:32)
PRODUCER: Chuck McGinnis

WRITERS: C. McGinnis, A, Warren
PUBLISHER: Nautical, BMI

Orbit OR-1776

Appealing but somewhat mainstream
rock. Contact: 615-255-1068.

BLACK

FREDDIE JACKSON You And ! Got A Thang
(4:15)

PRODUCER: Amir Bayyan

WRITERS: Bayyan. Day, White

PUBLISHERS: Amirful/Torin, ASCAP

Capitol B-44283 (12-inch version also available,
Capitol V-15432)

Rhythmic slow number lifted from the
“Don’t Let Love Slip Away” album.

M.C. LYTE Lyte As A Rock (4:30)

PRODUCERS: King Of Chill, Audio Two

WRITERS: M.C. Lyte, King Of Chill, Audio Two
PUBLISHER: First Priority, BM!

First Priority Music 0-96596(c/o0 Atlantic) (12-inch
single)

Houseish remix of the rapper’s title
track from her debut pumps rather
nicely, but it’s the truly brilliant “dis”
on Antoinette titled ““Shut The Eff Up
(Hoe)” that gets our vote hands down.
See the Lyte.

SCHOLAR 1 Turn Up The Radio (timing not
listed)

PRODUCERS: Lyvio G, P-Fine

WRITERS: Lyvio G. Power Pack Productions
PUBLISHER: Rap Alliance, ASCAP

G-Fine GF-12005 (12-inch single}

Beat-laden rap features a classic soul
groove with a host of tasty hooks well
worth seeking out. Contact: 212-995-
1608.

AUDIO TWO Many Styles (3:55)

PRODUCER: Audio Two

WRITERS: Audio Two, Positive K

PUBLISHERS: Top Billin', ASCAP; First Priority, BMI
First Priority Music 0-96585 (c/0 Atlantic) (12.inch
single)

From the label’s “Basement Flavor”
compilation; siblings utilize Curtis
Mayfield’s “Freddie’s Dead” for its
rhythmic base.

TONY ROME  One Love (4:08)
PRODUCERS: James Harry, Walter McLean
WRITERS: Tony Rome, James Harry
PUBLISHER: not listed

Wide Angle NS-111 (12-inch single)

Jolting, Teddy Riley-like R&B/dance
number. Contact: 612-870-4933.

DERRICK PARKER Single Man (6:29)
PRODUCERS: D. Parker, T. Rose, R. Clarke
WRITERS: D. Parker. T. Rose, R. Clarke
PUBLISHER: Manjac/D.J.J.. ASCAP
MIXER: Jonathan Doncker

Jump Street JS-1019 (12-inch single)

Delicate delivery of a quick, danceable
R&B number. Contact: 212-873-1248.

EXTRA CURRICULAR Go With The Flow (5:30)
PRODUCERS: Scratch & Taheem

WRITERS: R. King, T. Scott

PUBLISHER: Gaucho. BMI

MIXER: Extra Curricular

Posse POS-01233 (12-inch single)

Busy rap track borrows a bit from the

past while maintaining an innovative
stance. Contact: 212-581-5398.

M.C. MALIKA LOVE She's Bad (4:49)
PRODUCER: D.J. Doc RC.N.Y.

WRITER: Malika Love

PUBLISHER: Adra, BMI

MIXER: D.J. Doc RC.N.Y.

Select FMS$-62323 (1 2-inch single)

Female rapper holds her own over an
aggressive, street-smart producion.

Contact: 212-691-1200.

GARY BROCK Stuck Between A Rock And A
Hard Place (8:15)

PRODUCER: Eddie Davis

WRITERS: Matt Noble, Kevin Calhoun

PUBLISHER: No-Cal. ASCAP

MIXERS: Pebo Rodriguez. Martin Rodriguez
Rampart RPT 882 (12-inch single)

Likable midtempo R&B number with
a danceable edge. Label based in Los

Angeles.

COUNTRY

NEW AND
NOTEWORTHY

THREE TIMES DOPE Greatest Man Alive (5:58)
PRODUCERS: Lawrence Goodman. Chuck Nice
WRITER: Lawrence Goodman

PUBLISHER: Pop Art. ASCAP

MIXERS: Joe "The Butcher™ Nicolo, Hilltop Hustlers
Arista AD1-9749 (12-inch single)

Hardcore rap trio could easily fit into
Marley Marl's bag-o’-tricks for its raw
yet effective approach. Fiery, easy-
paced rhythm track chugs along while
the rhymes complement. From
Philadelphia’s Pop Art stable, which
also brought us Roxanne Shante and
Steady B.

KEVIN WELCH  Stay November (3:29)
PRODUCERS: Paul Worley, Ed Seay

WRITERS: John Scott Sherrill. Thomas Cain
PUBLISHERS: SBK-Combine/Sweet Baby, BMI
Warner Bros. 7-27647

In a vibrant, compelling voice, Welch
embraces the wintry gloom of
separation in a country offering that
shows much promise.

w b e

DON WILLIAMS 0Old Coyote Town (3:44)
PRODUCERS: Don Williams. Garth Fundis
WRITERS: G. Nelson, L. Boone. P. Nelson
PUBLISHERS: Warner-Tamerlane/Believus or
Not/WB/Make Believus/Screen Gems-EMI,
BMI/ASCAP

Capitol B-44274

Williams belts another heartfelt,
stylistic performance against
production kept simple and a story

that's easy to relate to.

CRYSTAL GAYLE Tennessee Nights (3:28)
PRODUCERS: Eric Prestidge, Jim Ed Norman
WRITERS: Shawna Harrington, Jan Buckingham
PUBLISHERS: WB/Santa Fe. ASCAP; Warner-
Tamerlane/Duck Songs, BMI

Warner Bros. 7-27682

Sharply controlled vocal performance
is exceptional as usual and colors this
well-penned ballad. Instrumentation
complements but doesn’t supersede
vocals.

JOHN CONLEE Hit The Ground Runnin' (2:40)
PRODUCER: Bud Logan

WRITERS: B. Fischer, R. Giles

PUBLISHERS: Bobby Fischer/EEG, ASCAP

16th Avenue B-70424 (c/o0 Capitol)

Conlee makes his label debut with a
Cajun-inflected recipe for making an

emotional comeback.

KIX BROOKS Sacred Ground (3:05)
PRODUCER: Rafe VanHoy

WRITERS: K. Brooks, V. Rust

PUBLISHER: Cross Keys/Tree Group/David’'n'Will,
ASCAP

Capitol B-44275

He sings to a gentleman who is
attracted to his wife and recalls the
past. An easily pictured, smoothly
produced story ballad.

SANDERS Grandma's Old Wood Stove (2:48)
PRODUCER: Steve Roberts

WRITER: Billy Stone

PUBLISHER: Mach Il. ASCAP

Airborne ABS-100130

Creamy harmonies and vivid images,
but the theme is predictable and the
effect rather cloying. Contact: 615-
242-3157.

EASY MONEY Blue Moon (3:58)
PRODUCER: Bill Green

WRITER: T. Covel

PUBLISHER: BIll Green, BMI

BGM 103088

A firm and forceful lead vocal in a
wistful, romantic remembrance of
love lost. Contact: 512-654-8773

RICK TUCKER Honey I'm Just Walking (3:31)
PRODUCER: Rick Tucker

WRITER: Rick Tucker

PUBLISHER: Cherrolyn, BMI

0ak 1066

Tucker loves the bar and she’s leaving
him in this tightly produced, clearly
country piece. Story offers a creative
twist in the action. Contact not listed.

PHILLIPS & CRANE Put The Dog Outside (2:46)
PRODUCER: Johnny Slate

WRITER: Kerry Kurt Phillips

PUBLISHER: Texas Wedge, ASCAP

Cannery 00800

A show-stopping, toe-tapping, high-
stepping, jazzed-up swing number. A
fun tune, tightly produced and well
sung.

NEW ORDER Fine Time (6:15)

PRODUCER: New Order

WRITER: New Order

PUBLISHER: Be/WB. ASCAP

Qwest 0-21107 {(c/0 Warner Bros.) (12-inch single)
Almost appears to be the act's
response to the recent acid house rage
in England in both lyrical and
instrumental content. Band as always
manages to place one foot forward
and another back on this great club
track.

TEN CITY That's The Way Love Is (6:44)
PRODUCERS: Marshall Jefterson, Ten City
WRITERS: Lawson, Burke, Stingily
PUBLISHERS: SBK April/Law Man, ASCAP: SBK
Blackwood/Rude Tymz/Been Stung. BMI
MIXERS: Steve "Silk" Hurley/Timmy Regisford
Atlantic 0-86464 (1 2-inch single)

Definitely one of the acts to watch
this year. Vintage R&B club feel,
perfect production, and strong
songwriting add up to a definite
winner!

LUTHER VANDROSS She Won't Talk To Me
(7:30)

PRODUCERS: Luther Vandross, Marcus Miller
WRITERS: L. Vandross, H. Eaves Ill

PUBLISHERS: SBK April/Uncle Ronmie’s, ASCAP;
SBK Blackwood/Huemar, BMI

MIXER: Keith Cohen

Epic 49-08178 (c/0 CBS) (12-inch; 7-inch reviewed
Dec. 3)

FINAL CUT WITH TRUE FAITH Take Me Away
(3:58)

PRODUCER: Final Cut

WRITER: not listed

PUBLISHER: Millsrock

MIXERS: Jett Mills. Asrock

Move The Crowd FE-18563 (12-inch single)
Pumping dance number features
wondrous house inflections and
keyboard treatments accented by a
spirited female lead. Don’t miss.
Contact: 313-792-8027.

M.C. HAMMER Pump It Up (7:23)

PRODUCER: M.C. Hammer

WRITER: M.C. Hammer

PUBLISHER: Bust It, BMI

MIXERS: M.C. Hammer, James Early, The Lone
Mixer, D.J. Redeemed

Capitol V-15428 (12-inch single, 7-inch version also
available, Capitol B-44266)

Up-tempo rap track kicks too hard for
words. Pounding bass and hyped-up
rhythm track and rhyme deserve
support from the club level. The video
is a killer as well.

NITZER EBB Control I'm Here (6:43)
PRODUCER: Flood

WRITERS: V. Harris, D. McCarthy

PUBLISHER: Dying Art Ltd.. PRS

MIXER: Flood

Geffen 0-21111 {(c/0 Warner Bros.) (12-inch single)
Duo is back with a solid industrial
technodance offering that retains the
feel of the group’s past efforts but
with a smoother approach. Fast paced
and engrossing.

CORINA Give Me Back My Heart (6:55)
PRODUCERS: Aldo Marin, Gus “T.K." Rodriguez,
George Mauro

WRITERS: G. Rodriguez, G. Mauro

PUBLISHERS: Cutting/Rhythm Trax, ASCAP
MIXERS: Aldo Marin, Gus "T.K." Rodriguez. George
Mauro

Cutting CR-223 (1 2-inch single)

Strong contender in the Latin/pop
genre. Song and vocalist mesh nicely
with the potent production. Contact:

212-569-4589.

BOOK OF LOVE Lullaby (6:56)

PRODUCERS: Flood, Ted Ottaviano

WRITER: Theodore Ottaviano

PUBLISHERS: Book Of Love/I-Squared/Warner-
Tamerlane/Doraflo/Warner-Tamerlane, BMI

MIXER: Justin Strauss

Sire 0-21101 (c/0 Warner Bros.) (12.inch single)
Title track from the foursome’s latest
effort is a pretty and melodic up-
tempo number fleshed out in five new
mixes.

SAMUEL Open Your Eyes (7:41)

PRODUCER: Aldo Marin

WRITERS: S. Morales, A. Marin, J. Brunkvist
PUBLISHER: Cutting, ASCAP

MIXERS: Aldo Marin. Benji Candelario

Cutting Records CR-224 (1 2-inch single)

Latin freestyle-type song shows much
potential for a singer cut out of a
Noel mold with a stronger delivery.
Label mate Sa-Fire adds backing
assist, and the house-inspired mix
comes recommended as well. Contact:
212-569-4589.

FREESTYLE EXPRESS | Wanna Rock (6:57)
PRODUCER: Charhe Babie

WRITER: not listed

PUBLISHERS: Obatala/Zenith. ASCAP

MIXER: John Jay Arcos

Sunshine Music SML-2350 (1 2-inch single)

Spacey club instrumental with a
handful of samples tossed in; plenty

of hooks and a variety of mixes.
Shouldn’t be overlooked by the
underground outlets. Contact: 718-965-
6628.

FRANCES Surrender Your Love (7:33)
PRODUCER: Joker's Wild Productions
WRITERS: Frances F., Joker's Wild Productions
PUBLISHER: not listed

Crystal RY-1000 (1 2-inch single)

Young-sounding vocalist benefits
from a thoughtful and meritorious
Latin/pop production and mix.
Contact: 305-223-4372.

TONASIA Wondering (7:11)

PRODUCER: Owen "0.5.” Soba

WRITERS: T. Annunziata, O. Soba

PUBLISHER: not listed

MIXERS: Mickey Garcia. Elvin Molina, Tommy Nappi,
Rick Bottari

Mic Mac MIC-509 (12-inch single)

Punchy Latin/pop track with a male
lead. Contact: 212-677-6720.

BEATMASTER CLAY & THE GET FUNKY CREW
Move Your Body To The Beat (4:26)

PRODUCERS: Beatmaster Clay D, Frank Cesarano

WRITERS: Clay Dixon, Raheim Thomas

PUBLISHERS: Lindseyanne/Big Fat. BMI

MIXERS: Beatmaster Clay D, Frank Cesarano

Vision VR-1218 (1 2-inch single)

Heavy “Miami bass” record sports a
lively hook and energetic rap delivery.
Contact: 305-893-9191.

DIAZ BROTHERS Blow Some Static (5:00)
PRODUCER: Craig Bevan

WRITERS: H. Diaz. D. Diaz, L. Diaz
PUBLISHERS: Big Generic/Omezga, BMI
MIXERS: Craig Bevan, Tony Rodriguez
Bassment BM-0064 (1 2-inch single)

Nagging acid-laced, beat’'n’sample
club track. Contact: 201-963-1560.

CHRISSY [-EECE Love Desire (6:32)
PRODUCERS: Frank Malave, Wilfredo Devalle
WRITERS: C. Hernandez, F. Malave, W, Delvalle
PUBLISHER: Bluedog

MIXERS: Frank Malave, Wilfredo Devalle
Bluedog 2003 (12-inch single)

Tinny and light Latin dance number.
Contact: 212-247-6888.

AC

[ SERENIED ]

VICKIE CARRICO & NIGEL OLSSON Do You
Want To Spend The Night (3:50)

PRODUCERS: Nigel Olsson, Bitly Sherrill

WRITER: Jack Williams

PUBLISHERS: SBK/Larry Butler/Ruff Cedar, BMI
Airborne ABS-10010

Yearning vocals grace this tastefully
executed ballad which has been
getting strong support in various
markets. Contact: 615-242-3157.

PICKS: New releases with the greatest chart
potential.

RECOMMENDED: Records with potential for
significant chart action.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention.

Records equally appropriate for more than
one format are reviewed in the category with
the broadest audience. All singles commercial-
ly available in the U.S. are eligible for review.
Send copies to Bill Coleman, Billboard, 1515
Broadway, New York, N.Y. 10036. Country
singles should be sent to Billboard, 49 Music
Square W., Nashville, Tenn. 37203.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. OO
O
SON
060
Calt our Hotline at (800) 223-7524.

and tell Jeff you want to see some
Action!
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EIANC[AL

Finance Go. Pushes Entertainment Angle

BY MARK MEHLER

In a time of rampant consolida-
tion, increasing globalization
and rapid technological change,
the financing needs of small, me-
dium-size, and even large enter-
tainment firms are more special-
ized and entail greater knowl-
edge—and risk—on the part of
investment bankers and lenders.
Hersch, Diener, Raphael & Co., a
new company offering mezza-
nine-level financing to home vid-
eo, film, record production, and
other entertainment segments,
considers this the ideal environ-
ment to generate deals and pro-
vide operational and strategic
support to fast-growing clients.
In the following interview, Ste-
phen Diener, the president of the
new firm, discusses the financial
requirements of an industry in
Sflux and Wall Street’s response
to these changes. Diener is a for-
mer president of ABC Records,
and the founding president and
chief executive of CBS/Fox Inter-
national. Most recently, he was
president of Heron Communica-
tions and chairman of its Media
Home Entertainment division.

Q: How would you characterize the

status of the entertainment indus-
try within the financial communi-
ty?

A: Wall Street is certainly aware
of the industry’s enormous growth
potential, but it isn’t ignoring the
major risks. Banks, for example,
have been a little scared off.
They’ve seen companies invest big
money in existing video catalogs,
which couldn’t be turned into cash.
The banks know the video retail
stores can’t automatically handle
all that inventory anymore be-
cause they are almost entirely
committed to A titles. Home video
is a tougher business in general.
After the 1986 tax changes, [pro-
motion and advertising] is no long-
er a tax-driven scheme. You're see-
ing certain secondary [“B”] prod-
uct not getting made at all because
smaller producers can’t lay their
hands on the P&A money. And a
lot of companies that went public
in the boom a couple of years ago
haven’t done very well in terms of
turning assets into cash. Some got
drained by interest payments. All
in all, it has made banks less will-
ing to lend.

Q: What about the record busi-
ness?

STEPHEN DIENER

A: The record business is the in-
verse of that situation. Here, the
tremendous technological changes
[wrought by] the compact disk
have brought all the sleeping cata-
logs to life. One of the areas we're
looking at very closely is acquisi-
tion of song catalogs.

Q: What else has you excited en-
tering the new year?

A: A few significant trends. First,
the incredible demand for foreign
software in international markets.
I just saw an article that suggest-
ed that year-old annual estimates
of demand for non local-origin pro-
gramming have more than doubled
in the past 12 months. There is
enormous need for all kinds of
television, home video, and music
programming in Europe, and less-
developed countries in Africa and
Asia are beginning to kick in. It's a
tremendous opportunity for inde-
pendents, provided they can get
the production funding. The sec-
ond thing we're excited about is
the change in the video and record
retailing and distribution busi-
ness, as six-store chains grow to
20-store chains and then expand
into 50-store chains . . . These com-
panies need heavy capital to fund
that kind of expansion and we see
ourselves fitting in there. We're
looking for retail chains, with a
eye toward the southern part of
the country. Finally, we see con-
sumer music publications here and

abroad as an explosive growth
area. We're involved in some up-
cale publication launches.

Q: Describe your game plan to
cash in on these developments.

A: We're currently putting togeth-
er a fund, consisting of public
and/or private monies, aimed at
filling the gap between startup
and initial public offering or major
private financing. Our mezzanine
fund could reach $100 million. And
we've formed a joint venture with
the Wall Street investment bank-
ing house Mabon, Nugent. This
will give our entertainment-indus-
try clients access to underwriting
and research services and a link to
Wall Street capital. In addition to
the money, myself and Stu Hersch
[former chief operating officer of
King World Productions] have
more than 30 years, operating ex-
perience in music, films, video, and
TV syndication. Nervous bankers
want to talk to people who under-
stand the business from an opera-
tions level. There are others, in-
vestment bankers and leveraged
buyout specialists, who are active
in entertainment, but we feel we
bring something extra to the table
in being tuned in to the operating
fundamentals and the important
trends in the business.

Q: You've sketched some powerful
long-term pluses and minuses. In
terms of the industry’s ability to
raise funds to meet its rising capi-
tal needs, which trends will hold
sway?

A: Definitely the positive elements
far outweigh the downside. New
technologies, a generally reces-
sion-resistant bias, rapid growth
and consolidation, all these things
make the industry enormously at-
tractive to major public and pri-
vate investors. Escalating costs
and cyclicality scare some people,
but they shouldn’t turn investors
off to the opportunities. Right
now, bankers are willing to listen,
and we're anxious to tell the story.

1st-Quarter Income, Profits
Skyrocket At Acclaim Inc.

NEW YORK Acclaim Entertain-
ment Inc., a supplier of video
games, reports sharply higher net
income, pretax profits, and reve-
nues in the first quarter ended
Nov. 30.

Net income for the first three
months of fiscal 1989 was $2.7 mil-
lion, or 8 cents a share, a 199% in-
crease over $900,000 netted in the
previous year’s quarter.

Pretax profits were $4.5 million,
a threefold increase over $1.5 mil-
lion last year.

Revenues were up 105%, from
$8.5 million last year to $17.5 mil-
lion in the just-concluded quarter.

Gregory Fischbach, chairman
and chief executive, said record

first-quarter revenues are largely
attributable to the growing mar-
ket for Nintendo software. Ac-
claim plans five new Nintendo vid-
eo games, two to be published
within the next two months and
three to be unveiled at the Con-
sumer Electronics Show this
month.

The European market
will grow steadily,
if not spectacularly,
up to 1992, says BMG
head Monty Lueftner
... see page 59

German Team
Plots Big $3,
Goncerts In 89

BY ELLIE WEINERT

MUNICH, West Germany The
merger of German concert promo-
tion agencies Lippman & Rau of
Frankfurt and Mama Concert of
Munich, run by Marvel Avram, has
created an organization that is pre-
dicting gross income of more than
$56.8 million in 1989.

Although the merger of the two
companies drew protests from the
competition, which claimed it was
a monopolistic concentration of
power (Billboard, Sept. 24), the
German Cartel Office is not oppos-
ing the deal.

The headquarters of the new
joint company, which began opera-
tions Jan. 1, will be in Munich.

Says Lippman & Rau’s Fritz
Rau: “It will be a real challenge
for me because for the past 30
years | have been used to working
on my own. But we really need a
bigger organization to deal with
the changing nature of concert
promotion today and the increas-
ing incidence of huge open-air con-
certs.”

The aims of the new company
will be to increase efficiency, cut
administrative costs, and allocate
more time to the discovery of new
acts for the concert circuit.

Says Avram: “On the basis that
it doesn’t make sense to change a
winning team, we shall continue to
work with the same network of lo-
cal concert promoters throughout
Germany.”

Both Rau and Avram deny that
they plan to set up a Pan-European
operation in preparation for the
harmonization of European econo-
mies in 1992. They say they will
concentrate their energies on con-
cert promotion in West Germany.

“And,” says Rau, ‘“we certainly
intend to get more involved in the
club concert scene, which is the
nursery for up-and-coming talent.
In this past concert season, for ex-
ample, we presented French-Afri-
can artist Mory Kante in clubs and
smaller concert halls, just as we
did originally with Chris De Burgh
and Tina Turner before they were
popular enough to draw large
crowds to the big concert venues.”

Lined up for tours in 1989 are
Paul Anka, De Burgh, Engelbert
Humperdinck, Al Jarreau, Elton
John, Tom Jones, Diana Ross, Rod
Stewart, and Stevie Wonder. Also
slated is a tour by the Ultimate
Event, featuring Liza Minnelli,
Sammy Davis Jr., and Frank Sina-
tra.

Continental European artists on
tour will include Udo Juergens &
Udo Lindenberg, Howard Carpen-
dale, Richard Clayderman, Peter
Maffay, and Milva.

Also, through junior partner
Matthias Hoffmann, who is based
in Mannheim, the organization will
present Leonard Bernstein con-
ducting the London Philharmonic
Orchestra with Sir Yehudi Menu-
hin and a huge production of Ver-
di’s opera ‘“Aida.”

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS
COURTESY OF
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas
New York, N.Y. 10019, (212) 713-2000
Sale/ Open Close
Company 1000's 12/27 12/30 Change
NEW YORK STOCK EXCHANGE
CBSINC. .o vttt 79.6 171Y, 170, -1
Cannon Group . . . . v vttt e e s 51.3 4Y, 4 =Y
Capital Cities Communications . . ........ 43.3 3567, 362Y, +5%,
CocaCola .......... ... i iuiin.. 11045 44y, 44, Y
WaltDisney ..................... 786 65Y, 66 +
EastmanKodak ................... 12836 46/, 45Y, -1%,
Gulf & Western . . .. 351.8 407, 40, ..
Handleman . . ..... 180.4 21Y, 21Y, -
MCAInc. ........ . 415.4 46/, 45°%, =Y,
MGM/UA . ... e 84 13Y%, 13%, 0
Orion Pictures Corp. . . . . .. . oo i i v i un 97.3 14 14
SonyCorp. .. ... ... ... 98.2 57, 58Y, +%
U3 66000000000 aandanaaa060000 .3 77%, 75 -2%,
Vestronlnc. . ................ ..., 86.5 3%, 3%, =y
Warner Communicationsinc. . . ......... 919.4 35%, 36%, +7/
Westinghouse . . .. ................ . 53 52%, VA
Commitron . .. i it ittt e e e, a4y, 4%, +Y,
Electrosound Group Inc. 2%, 3 +%,
Lorimar/Telepictures . . . 12%, 13Y, +Y,
Nelson Holdings Int’l . . . A e
New World Pictures . . . . 2%, 2Y, =Y
Price Communications 6, 6Y, Y
Prism Entertainment . . .............. 2Y, 3 +Y,
Turner Broadcasting System . ... .......
Unitel Video ... .................. 9 117, 12%, +Y,
December 30
Company Open Close Change
OVER THE COUNTER

Acclaim Entertainment . . . ... ... .. . i 4Y, 4/,
Blockbuster Entertainment . . . ... ... ... ..o 20Y, 197, Y
CertronCorp. . .................. 1%,
Dick Clark Productions 4 +Y,
LIN Broadcasting . ........ 71Y, +3
LIVE Entertainment . . . . . ... 20Y, +Y,
Lieberman Enterprises
Major Video . . . . . o vt i i i e 15 +/,
Malrite Communications Group . . . . .. .« . o ih i 10Y, 10Y, +Y,
Recoton Corp. . . .o it it ittt e 5 5%, +Y,
Reeves Communications . . . . ..o i vt it i i 5%, +Y,
Sateilite Music Network, Inc. . . . 5%, +Y,
Scripps Howard Broadcasting . . 70
Shorewood Packaging . . ... .. 17 +Y,
Sound Warehouse . . . . .. .o i i 21y, ..
SPECS MUSIC . & it it e e e e A 7%
Starstream Communications Group, Inc. . . . . ... .. ..... 1} 1Y,
TransWorld MusiC . . . . . . oot ittt e 23Y, 24 +Y,
Video Jukebox Network . . ... ... ... ... ... .. ... 4%, a4y, L
Wall To Wall Sound And Video . . . . ................ 3%, 3%,

Westwood ONne . . . . . . . ittt it 8%, 9, +1

Open Close
Company 12/22 12/29 Change
LONDON STOCK EXCHANGE (In Pence)
Chrysalis . ... ... ... i e 122 136 +14
Hd e a0 e 0e 8008080000000 0630030060090 227 228 +1
Really Useful Group . . . . o oo v ittt i s 520 523 +3
ThornEMI . . . L .. i e 608 629 +21
VW e e e e a0 0000000 daaaaadnnnanna6000000
66
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21ST TO 25TH
JANUARY 1989.
PALAIS DES FESTIVALS,
CANNES, FRANCE.

MIDEM IS PROUD TO
ANNOUNCE ITS
PROGRAMME OF
CONFERENCES ON THE
CRITICAL ISSUES
AFFECTING THE MUSIC
INDUSTRY, TODAY,
TOMORROW AND IN THE
FUTURE.

FREE FOR ALL
PARTICIPANTS, IT
OFFERS AN IMPRESSIVE
LIST OF KEY SPEAKERS,
ALL EXPERTS IN THEIR
PARTICULAR FIELDS.

THE
SREA

EASY

MIDEM CONFERENCES

SUNDAY JANUARY 22ND 1989
FROM 3 : OO PM TO 6 : OO PM

GETTING THE MUSIC TO MARKET
PRESENTED BY BILLBOARD

A TWO PART SYMPOSIUM ON PROMOTION, MARKE-
TING, DISTRIBUTION AND RETAILING PRESENTED BY
BILLBOARD'S INTERNATIONAL EDITORIAL DIRECTOR,
MIKEHENNESSEY AND DISCUSSED BY A TEAM OF SPE-
CIALISTS.

PANELISTS*
o NESUHI ERTEGUN, PRESIDENT OF IFPI, (USA) e HEL-
MUT FEST. MANAGING DIRECTOR OF EMIELECTROLA.
(FRG)e® GERRY LECOUNT, MARKETING DIRECTOR OF
PICKWICK GROUP (UK) ® OLIVIER SAUTY DE CHA-
LON, PRESIDENT DU DIRECTOIRE, COGEDEP
(FRANCE)

~
MONDAY JANUARY 23RD 1989
FROM 3:00 PM TO 6:00 PM
IFPMP - 11 TH ANNUAL CONGRESS

CHAIRED BY FRANS DE WIT,
PRESIDENT OF IFPMP

THE CHALLENGE OF 1292

WILL “FORTRESS EUROPE" SPELL THE END OF AMERI-
CAN CULTURAL IMPERIALISM? WILL NATIONAL SUB-
PUBLISHING SUBSIDE? WILL US PUBLISHERS BYPASS
THE NATIONAL AUTHORS' SOCIETIES OF EUROPE AND
DEAL DIRECT WITH THE RECORD LABELS? IS CEN-
TRAL LICENSING AND CENTRAL ACCOUNTING THE
NEW NAME OF THE MECHANICAL ROYALTIES GAME?
WILL DEREGULATED RADIO, CABLE AND SATELLITE
BROADCASTING CREATE MASSIVE PROBLEMS FOR
COPYRIGHTS OWNERS?

MODERATORS
® MIKE HENNESSEY. INTERNATIONAL EDITORIAL DI-
RECTOR, BILLBOARD. MACHGIEL. BAKKER, EDITOR
MUSIC & MEDIA

PANELISTS*
¢ ANDY BUDDE, HEAD OF BUDDE MUSIC (FRG) ® MI-
CHAEL FREEGARD, CHIEF EXECUTIVE, PERFORMING
RIGHT SOCIETY (UK) ¢ MANFRED KUHN, SENIOR
VICE PRESIDENT OF BERTELSMANN MUSIC
GROUP (FRG). ®* GER WILLEMSEN, HEAD OF BUMA
STEMRA (HOLLAND)

~
TUESDAY JANUARY 24TH 1989
FROM 11 :00 AMTO 12:30 AM

MUSIC W MEDIA AFTER 1992
PRESENTED BY MUSIC & MEDIA

COOPERATION OR OPPOSITION BETWEEN THE MUSIC
AND MEDIA INDUSTRIES AFTER 1992, TOP EXECUTI-
VES FROM BOTH FIELDS DISCUSS THE LEVELS OF CO-
OPERATION IN THIS EXPANDING AND CHANGING MAR-
KET.
MODERATOR

THEO ROOS, PUBLISHER MUSIC & MEDIA, PuBLIS-
HER BILLBOARD OPERATION EUROPE

MIDEM RADIO CONFERENCES

IS THERE A RADIO
MARKET IN EUROPE?

THREE DAYS OF CONFERENCES ORGANIZED IN CO-
OPERATION WITH PPM RADIOWAVES, DEDICATED
TO THE FUTURE OF EUROPEAN RADIO.

SUNDAY JANUARY 22ND., 1989

“PROGRAMMING

FORMAT, SYNDICATION AND NETWORK PROGRAM-
MING. GROWTH IN SHARED PROGRAMMES AND SATEL-
LITE NETWORKS.

MODERATOR
TIM BLACKMORE, PROGRAMME DIRECTOR, PPM (UK)

~y
MONDAY JANUARY 23RD, 1989

"PAYING FOR RADIO™

RESEARCHING THE AUDIENCE AND ATTRACTING THE
ADVERTISERS. HOW IS EUROPEAN RADIO TO IN-
CREASE ITS SHARE OF THE ADVERTISING MARKET.

MODERATORS:
® THOMAS OEHLER, JOURNALIST, KABLE UND SA-
TELLIT (FRG) ® HENDRIK SCHMIDT, CONSULTANT,
HANSEN MEDIEN PARTNER (FRG)

~
TUESDAY JANUARY 24TH, 1989

“TECHMNOLOGY AND REGLILATION"

TECHNICAL DEVELOPMENTS WHICH WILL CHANGE
THE SHAPE OF THE NEXT DECADE. THE DIFFERENT RU-
LES IN EACH COUNTRY CAUSE PROBLEMS AS EURO-
PEAN RADIO EXPANDS.

MODERATORS
e JEFF POLLACK, PRESIDENT JPC, (USA) ® JOSE MA-
NUEL PEREZ TORNERO, FACULTAD AUTONOMA DE
BARCELONA, (SPAIN)

PANELISTS*

JEAN-PauL BEAUDECROUX. NRJ, (FRANCE) ® JOHN
BEERLING, BBC1 (UK) ® RHODY BOSLEY, ARBITRON
(USA)® HOWARD BEESTON, SATELLITE MEDIA SERVI-
CEs (UK) ® JEROME BELLAY, FRANCE INFO (FRANCE)
® JEAN-MICHEL BROSSEAU, EURADIO (EUR) ® JACK
DeLMoOLY, CEE e DENNIS EGAN, OFREDIA (USA)
¢ HANS ROLAND FASSLER, RUFA (FRG)® MICHEL FRE-
JEAN, MEDIAMETRIE (FRANCE) ® PHILIPPE GENERALI
R.C.S. SELECTOR (FRANCE) ® LEX HARDING, RADIO
VERONICA (HOLLAND) ® ROB JONES, RADIO-RADIO
(UK) ® TON LATHOUWERS, SKY RADIO (HOLLAND)
o JEAN-FRANCOIS LATOUR, FRANCE TELECOM
(FRANCE) ¢ DAVID LEES, CAPITAL SALES (UK) e LI-
NUS, RADIO DEE-JAY (ITALY) ® JEREMIE LLOYD, CAPI-
TAL RADIO (UK) ® GIOVANNA MAGGIONI, AUDIRADIO
(USA) ¢ JOSEP MARTI, CADENA CATALANA (SPAIN)
¢ BRIGITTA NAESLUND, EUTELSAT (FRANCE) ® SER-
GIO NATUCCI A.E.R. (ITALY) ® MARC PALLAIN, PACIFIC
FM (FRANCE) ®* NORMAN PATTIS, WESWOOD ONE
(USA) e TOM ROUNDS, RADIO EXPRESS (USA) ® MAR-
TIN SCHMITZ, RADIO GONG (FRG) ® BRUNO SOFIA,
SPER (TALY) ®YAN TRAVAILLE. R.O.F (FRANCE)
o ALAIN WEILL, NRJ (FRANCE)

* ADDITIONAL SPEAKERS TO BE CONFIRMED.

CONTACTS ® PARIS OFFICE: TEL.: (33) (1) 4505 1403 ¢ LONDON OFFICE: TEL.: (O1) 5280086 ¢« NEW YORK OFFICE: TEL: (212) 7508899
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Clinical Cause. A&M Records co-founders Herb Alpert and Jerry Moss meet
with two top signees backstage at the annual fund-raiser for the Friends Cf The
Los Angeles Free Clinic. Shown, from left, are Brenda Russell, A&M artist;

Alpert; John Hiatt, A&M artist; and Moss.

b

Heritage U.S.A. The Hispanic Music Advisory Committee
of the Recording 'ndustry Assn. of America sponsors a
special reception, hasted by the Congressional Hispanic
Caucus, marking Higpanic Heritage Week. Pictured, from
left, are Little Joe, Disco CBS International; Wilkins, WEA
Latina; Jason Berman, president, RIAA; William Sessions,
director, FBI; Congressman Albert Bustamante, D-Texas;

Angela Carrasco, EMI; and Oscar Llord, EML.

Eimar’s Tune. Composer Elmer Bernstein receives the
fifth annual Career Achievement Award from the Scciety
For The Preservation Of Film Music at the Crystal
Ballroom of the Beverly Hills Hotel. Pictured, from left, are
Bernstein; George Duning, last year's award recipierit; and
Steve Allen, master of ceremonies.

¢ o
o8
Winans’ Wimnings. Capitct artists EeBe and CeCe
Winans raceive a Resolution of Commeandation from Las

Angeles Mayor Tom Bradley. Pictured, from left, are BeBe
Winans; CeCe Winans; and Yvonne Harris, representative

of the Mayar's Office.

o b of o DA

© Lifetimes. BMI songwriters Carole King and Gerry Goffin are honored with the
National Academy Of Songwriters’ Lifetime Achievement Award at the NAS
“Salute To The American Songwriter”” concert at Los Angeles® Wiltern Theatre.
Pictured kneeling, from left, are Gregory Abbott; Dene Anton, concert executive
producer, NAS; Ron Anton, former VP, BMI; Louise Goffin; and Sherry Goffin.
Pictured standing, from left, are Eddie Holland; Barry Mann; Cynthia Weil;
Lamont Dozer; King; Goffin; Frances Preston, president and CEOQ, BMI; and
Brian Holland.

Wing Ding. Atlantic group Winger is joined by label chairman Ahmet M. Ertegun
for its debut appearance at New York’s Ritz. Shown, from left, are Winger
members Paul Tayior and Kip Winger; Ertegun; and Winger members Reb
Beach and Rod Margenstein.

Jule In The Crown. Scngwriting legend Jule Styne is honored with the ASCAP/
Richard Rodgers Award at a special reception held at the company’s New York
offices. Shown, from laft, are Marilyn Bergman, songwriter and ASCAP board
member; Styne; and Alan Bergman, songwriter.

BILLBOARD JA
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8 OUT OF 10
FALL IN LOVE
WHEN THEY HEAR IT
ON BASF CHROME.
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TK’S TENAGLIA: WE WOULDN'T DO ANYTHING DIFFERENTLY

(Continued from page 10)

bly never return to the position of
dominance it had when it was the
only album rock station in the mar-
ket.

“That doesn’t mean it can’t be suc-
cessful and can’t make a lot of mon-
ey. When you're in a market that will
have $110 million [in ad revenue], if
you've got a decent product, you can
make money.

“WSHE was the only album rocker
long after the programming gurus
had declared the format dead. But we
didn’t know that, so we kept on being
successful to the point where we
were the No. 1 billing station, which
attracted not one but three other
competitors.” [The fourth, WMXJ,
went from classic rock to oldies
shortly thereafter.]

WSHE was consulted by John Gor-
man through the end of 1988. Under
new PD David Grossman, Tenaglia
says, 'SHE will “return to the origi-
nal premise of album rock, the alter-
native to top 40 where you can still
hear hit records without sitting
through the artists that are incom-
patible with your demographic and

psychographic lifestyle.”

Bob Reich was GM at WGTR dur-
ing 'SHE's decline; after leaving that
station, Reich resurfaced as execu-
tive VP of the Dallas-based TK/West
division. When his noncompete clause
with WGTR expires in July, Reich,
whom Tenaglia calls “the toughest
competitor I've ever been up
against,” will become president of
the entire TK group, the first time
Tenaglia has ever given that title to
someone else.

Tenaglia says that when that hap-
pens, he hopes to “return to my du-
ties as CEO and facilitate the growth
of TK Communications through addi-
tional acquisitions. For the last six to
18 months, I've been acting as presi-
dent/chairman/CEQO/[chief financial
officer]/corporate PD and—until
Gary Lewis came on board—GM of
WSHE.”

Tenaglia may also be ready to re-
duce his involvement in his stations’
programming. “At 53, I think I'm
getting too old. It’s very difficult for
me to ascertain whether the new Bon
Jovi is a bigger hit than the new

BMG DROPS FRONT-LINE CD PRICES

(Continued from page 4)

Cohen, BMG announced that effec-
tive Jan. 2, the box-lot dealer price on
163 CD titles from RCA and 291 titles
from A&M would be reduced from
$10.30 to $9.07. At the same time,
three of nine A&M Jazz Heritage Se-
ries CD titles have been reduced by 3
cents to a new box-lot cost of $9.07.
And the wholesale price on four Aris-
ta CD titles has been increased by 9
cents, which moves those units from
a box-lot price of $8.98 to that same
$9.07 cost.

Tied to BMG’s CD reductions are
slight increases in the distributor’s
returns penalties. The changes,
which also went into effect Jan. 2,
move a wholesaler’s charge from 5%
to 5.25% while raising the retailer’s
penalty from 5% to 5.3125%.

The subdistributor incentive for
purchase remains 1.05%; the penalty
adjustment for those accounts re-
duces the break-even point in its in-
centive/disincentive system from
21% to 20%. BMG’s retail accounts
continue to get a 0.85% incentive;
with the higher returns charge, the
break-even drops from 17% to 16%.
The charges and bonuses apply to
cassettes and LPs as well as to CDs.

BMG apparently felt pressured by
the other majors’ front-line CD cuts.
At the distributor’s August conven-
tion in Montreal, BMG Music co-
chairman Michael Dornemann firmly
voiced opposition to reducing the cost
for a product line that he felt was still
in its developmental stage. But Dor-
nemann also acknowledged his com-
pany’s hand might eventually be
forced by competitors’ moves.

Other BMG CD adjustments—on
goods marketed by RCA’s Bluebird
division and A&M-distributed Wind-
ham Hill—were accompanied by
shifts in the wholesale list of those ti-
tles’ tape and LP equivalents. On ti-
tles for which the LP/cassette list
dropped from $9.98 to $8.98, retailers
also saw wholesale adjustments in all
three configurations, with the boxed
price for those CDs moving from
$8.26 to $9.07. In four other smaller
product categories in which LP/tape
list prices were reduced, the CD box-
lot costs were also cut.

The Bluebird and Windham Hill ad-
justments, which also went into ef-

fect Jan. 2, were announced in a sepa-
rate letter from Cohen.

Accounts view four of 10 new poli-
cies that CBS put into effect Jan. 3 as
price increases, but at the same time,
the trend-setting distributor also im-
plemented price reductions on its
CBS Masterworks product (see story,
page 4) and three budget-price pop
lines: Chartbusters, Collectors
Choice, and Best Value.

The prices of a few of the titles in
the three pop series were actually in-
creased, but most of the moves were
downward. For the pop titles that
were cut, CBS is offering price pro-
tection on affected titles bought in
the last four months of 1988.

Of the new CBS policies, the one
that is raising the loudest complaints
is the hike in its LP returns penalty,
from 5% per unit to 10%. For its vinyl
goods, this marks the second returns
hike in six months; CBS raised its
penalty for all goods from 3% to 5% in
July, when it announced it would re-
duce the wholesale cost for most of
its CD titles.

Accounts see the returns charge
adjustment as an attempt by CBS to
help keep accounts from overbuying
LPs. “If customers have been awake
at all the last two or three years,
they’ve already been cutting down on
LP purchases,” says the VP of pur-
chasing for one major chain. But oth-
ers are nervous the move might
speed up that configuration’s decline.

The CBS changes were introduced
in a letter to customers from Tom
McGuiness, VP of marketing and
branch distribution. Other revisions
include the following:

oThe wholesale costs of 7-inch and
12-inch vinyl singles have been raised
by 5 cents per unit, although cassette
singles remain unchanged.

eLoose prices on two midline se-
ries, Nice Price and Nice Price Plus,
have been hiked by 15 cents, al-
though McGuiness’ letter said that
discounts—including the box-lot price
break—make the “effective increase
... somewhat less than 15 cents.”

oSmall hikes were put into play on
the distributor’s 898 and 998 LP/tape
series. The 898 units now cost 4 cents
more, while the 9398s have been boost-
ed by 3 cents per unit.

INXS or if I should play the new Van
Halen or the old Van Halen. I'll readi-
ly admit I'm vulnerable to mistakes
in that format; that’s why I have con-
sultants. In the Dallas format, I'll
hold my own.”

Tenaglia also says that during '88’s
public firestorm, his critics neglected
to mention the number of prominent
broadcasters who have worked for
him at some point—Dan Mason,
Steve Berger, Lee Abrams, Greg
Reed, and Chuck Goldmark among
them—his willingness to pass his fi-

nancial knowledge on to his employ-
ees, his dislike of deregulation, or his
ongoing commitment to news and
public affairs.

Tenaglia says he “would like to
somehow develop TK to the point
where it rewards those who have
helped in its growth and success and,
without waxing philosophically, does
the industry proud and finds a way to
give something back.” That includes
bigger management incentives, in-
cluding points in his stations, some-
thing he hasn’t been known to offer.

Asked what he'd change if he had
the opportunity to redo anything that
happened during the past two years,
Tenaglia says, “Everybody has 20/20
hindsight. Having competitors come
in with deeper pockets is inevitable.
We wouldn’t do anything differently.
I think we've come through this bar-
rage pretty well. We've been able to
continue building the group with the
acquisition of WHTQ in the middle of
all this. Our head is a little bloody but
unbowed.”

HOT 100 SINGLES

A weekly look behind the
Hot 100 with Michael Ellis.

EX-NEW EDITION member
Bobby Brown scores his first No.
1 single as “My Prerogative’”
(MCA) hits the top on the strength
of a large lead in sales points.
1989 should be a great year for
Brown: Not only is “Prerogative”
No. 1, but his new single, “Roni,”

SPOTLIGHT

takes the biggest jump on the
chart—31 places to No. 61. “Two
Hearts” by Phil Collins (Atlantic)
is poised to hit the top spot next
week; it’s already No. 1 in radio
airplay.

66
WILD THING” by Tone Loc
(Delicious Vinyl) nabs the Power
Pick/Airplay after winning the
sales award last week. It now has

FOR WEEK ENDING JANUARY 14, 1989

HOTCROSSOVER 30.

% <Z>._ Based on Airplay Reports from Stations Combining
0l 53‘_, §0 #»Z TITLE Top 40, Dance and Urban Music. ARTIST
T | g G xXx
2 | 3% | g | 20 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & &
@ 1 3 ) DIAL MY HEART THE BOYS
MOTOWN 53301 2 weeks at No. One
| — e i
@ 7 7 6 WILD THING TONE LOC
DELICIOUS VINYL 102
@ 6 6 7 THE LOVER IN ME SHEENA EASTON
MCA 53416
@ g | 12 | ¢ | STRAIGHTUP PAULA ABDUL
VIRGIN 7-99256
@ 9 9 3 DON'T RUSH ME TAYLOR DAYNE
ARISTA 1.9722
6 4 4 17 THE WAY YOU LOVE ME KARYN WHITE
WARNER BROS. 7-27773
7 ) ) 16 MY PREROGATIVE BOBBY BROWN
MCA 53383
8 3 5 9 SMOOTH CRIMINAL MICHAEL JACKSON
EPIC 34-08044/E.PA.
@ 11 3 3 | WANNA HAVE SOME FUN SAMANTHA FOX
JIVE 1154/RCA
2 || s | BN, R
1 10 10 7 YOU GOT IT STHE RIGHT STUFF)  NEW KIDS ON THE BLOCK
COLUMBIA 38-08092
@ 16 20 5 TWO HEARTS PHIL COLLINS
ATLANTIC 7-88980
w | 1a | s | 7 | ey S
14 5 1 16 GIVING YOU THE BEST THAT | GOT ANITA BAKER
ELEKTRA 7-69371
@ 7 23 4 WALKING AWAY INFORMATION SOCIETY
TOMMY BOY 7-27736/REPRISE
18 21 6 CROSS MY HEART EIGHTH WONDER
WTG 31-08036
@ 21 % 4 SUPERWOMAN KARYN WHITE
WARNER BROS. 7-27773
FT| L B. !
w 15 [ 16 | 8 | SRUNGMESOIY e
19 23 29 4 m%SMEIX%%SBsROADWAY SIR MIX-A-LOT
YOU STAND THE RAIN NEW EDITION
@) newp | 1| cne:
ER
21 22 ] 22 6 nlm’:‘fsMsfath HOLDING YOU BOYS CLUB
IRL YOU KNOW IT" MILLI
@)| NEwp | 1 | SR Y0 KNOWITS TRUE
CHILD " " RILEY
P 14 11 13 g&ﬁyw.&sg;g% 3{;” CHERYL “PEPSII” R
PUT A LITTLE LOVE IN YOUR HEART A.LENNOX/A.GREEN
2 27 28 4 ASM 1255
@ NEW) 1 gcr:EsggQNTS TO DANCE WITH ME RICK ASTLEY |
% 19 | 13 14 BABY, | LOVE YOUR WAY/FREEBIRD WILL TO POWER
EPIC 34-08034/E.PA.
RE THAN YOU MARTIKA
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UR P,
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O Products with the greatest airplay gains this week. Billboard, copyright 1989.

a 58% chance of hitting No. 1,
based on the track record of previ-
ous airplay winners. “Wild” is No.
1 at two stations and No. 2 at six,
with outstanding jumps at WKTI
Milwaukee (11-2) and KYNO-FM
Fresno, Calif. (34-5). If “Wild”
does hit No. 1, it will be the first
rap record ever to do so.

THERE ARE some strange-look-
ing moves on the Hot 100 this
week. “Kiss” by the Art Of Noise
featuring Tom Jones (China) is a
hit in many markets—it moves 7-4
at WKSS Hartford, Conn., and is
No. 2 at KKFR Phoenix—but its
overall point gain is insufficient
for a bullet. It moves up seven
places to No. 31, however, in a
soft part of the chart. Similarly,
‘““Posse On Broadway’’ by Sir
Mix-A-Lot (Nastymix) moves up
eight places to No. 70 without a
bullet; it is especially strong in Mi-
ami (11-7 at Power 96) and Sacra-
mento, Calif. (No. 9 at KROY). By
contrast, “It’s No Secret” by Ky-
lie Minogue (Geffen) has a
healthy week and earns a bullet
but is caught in a jam and moves
up only one place to No. 54.
Three other records are gaining
points too slowly for bullets but
look strong in individual markets:
“Cross My Heart” by Eighth
Wonder (WTG) moves 9-7 at B93
Austin, Texas; ‘‘Perfect” by Fair-
ground Attraction (RCA) jumps
31-16 at 2104 Madison, Wis.; and
“Doctorin’ The Tardis” by the
Timelords (TVT) has drawn
strong phone response in several
markets and has moved 19-16 at
KTFM San Antonio, Texas.

OUICK CUTS: Phil Collins is not
the only member of Genesis hav-
ing success on the Hot 100. Mike
Rutherford’s group, Mike & the
Mechanics, has the most added
record, “The Living Years” (At-
lantic). Its 62 adds fuel a 24-place
chart jump to No. 55. Early radio
Jjumps include 22-15 at Power 105
Albuquerque, N.M., and 29-17 at
Q105 Portland, Ore. ... In the
never-say-die department: “The
Lover In Me” by Sheena Easton
(MCA) was a slow starter, losing
its bullet twice in its first four
weeks on the Hot 100, but now it
is the second most added record,
moving six places with a bullet to
No. 24. Tt is already top five in De-
troit (5-4 at Power 96) and Denver
(13-4 at Y108).
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HOT 100 SINGLES
BY LABEL

A ranking of distributing labeis
by the number of titles they have
on the Hot 100 chart.

ATLANTIC (13) 15
Island (2)
POLYGRAM 10
Mercury (7)
China (1)
Polydor (1)
Wing (1)
COLUMBIA 8
WARNER BROS. (6) 7
Wilbury (1)
CAPITOL (5) 6
Enigma (1)
GEFFEN 6
MCA 6
RCA (4) 6
Jive (2)
A&M 5
E.P.A. 5
Epic (4)
Blackheart (1)
ELEKTRA 5
EMI 4
REPRISE (2) 4
Sire (1)
Tommy Boy (1)
VIRGIN 4
ARISTA 3
CHRYSALIS 1
DELICIOUS V!NYL 1
MOTOWN 1
NASTYMIX 1
TVT 1
WTG 1

Billboard
| g 2 ™
A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart.
SALES 88 AIRPLAY 85

of | 58 C& 0¥ | 5E o
Iy |2y TITLE ARTIST ) Iy |<y TITLE ARTIST Q0
1 2 MY PREROGATIVE BOBBY BROWN 1 1 3 TWO HEARTS PHIL COLLINS 2
2 1 EVERY ROSE HAS ITS THORN POISON 3 2 1 EVERY ROSE HAS ITS THORN POISON 3
3 3 TWO HEARTS PHIL COLLINS 2 3 2 MY PREROGATIVE BOBBY BROWN 1
4 4 IN YOUR ROOM BANGLES 6 4 6 DON'T RUSH ME TAYLOR DAYNE 4
5 6 DON'T RUSH ME TAYLOR DAYNE 4 5 7 ARMAGEDDON IT DEF LEPPARD 5
6 9 ARMAGEDDON IT DEF LEPPARD 5 6 14 WHEN I'M WITH YOU SHERIFF 12
7 7 SMOOTH CRIMINAL MICHAEL JACKSON 7 7 12 WHEN THE CHILDREN CRY WHITE LION 14
8 8 | REMEMBER HOLDING YOU BOYS CLUB 8 8 10 PUT A LITTLE LOVE IN YOUR HEART ANNIE LENNOX & AL GREEN 9
9 5 WAITING FOR A STAR TO FALL BOY MEETS GIRL 11 9 11 SMOOTH CRIMINAL MICHAEL JACKSON 7
10 13 SILHOUETTE KENNY G 15 10 4 GIVING YOU THE BEST THAT | GOT ANITA BAKER 16
11 15 ALL THIS TIME TIFFANY 17 11 13 | REMEMBER HOLDING YOU BOYS CLUB 8
12 16 THE WAY YOU LOVE ME KARYN WHITE 10 12 5 LOOK AWAY CHICAGO 18
13 14 PUT A LITTLE LOVE IN YOUR HEART ANNIE LENNOX & AL GREEN 9 13 15 THE WAY YOU LOVE ME KARYN WHITE 10
14 17 BORN TO BE MY BABY BON JOVI 13 14 16 BORN TO BE MY BABY BON JOVI 13
15 10 WELCOME TO THE JUNGLE GUNS N' ROSES 25 15 9 IN YOUR ROOM BANGLES [
16 20 WHEN I'M WITH YOU SHERIFF 12 16 18 HOLDING ON STEVE WINWOOD 19
17 19 THE LOVER IN ME SHEENA EASTON 24 17 23 STRAIGHT UP PAULA ABDUL 21
18 12 LOOK AWAY CHICAGO 18 18 8 WAITING FOR A STAR TO FALL BOY MEETS GIRL 11
19 11 GIVING YOU THE BEST THAT i GOT ANITA BAKER 16 19 29 WILD THING TONE LOC 22
20 25 WHEN THE CHILDREN CRY WHITE LION 14 20 17 SILHOUETTE KENNY G 15
21 22 | WANNA HAVE SOME FUN SAMANTHA FOX 23 21 25 ALL THIS TIME TIFFANY 17
22 24 LITTLE LIAR JOAN JETT AND THE BLACKHEARTS 20 22 22 LITTLE LIAR JOAN JETT AND THE BLACKHEARTS 20
23 32 WILD THING TONE LOC 22 23 28 WALKING AWAY INFORMATION SOCIETY 28
24 30 WILD WORLD MAXI PRIEST 26 24 24 WILD WORLD MAXI PRIEST 26
25 18 WALK ON WATER EDDIE MONEY 27 25 31 | WANNA HAVE SOME FUN SAMANTHA FOX 23
26 31 HOLDING ON STEVE WINWOOD 19 26 32 SHE WANTS TO DANCE WITH ME RICK ASTLEY 30
27 23 BABY, | LOVE YOUR WAY/FREEBIRD MEDLEY WILL TO POWER 29 27 38 YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK 37
28 39 STRAIGHT UP PAULA ABDUL 21 28 21 WALK ON WATER EDDIE MONEY 27
2 37 WHAT | AM EDIE BRICKELL & NEw BOHEMIANS 32 2 40 THE LOVER IN ME SHEENA EASTON 24
30 38 KISS THE ART OF NOISE FEATURING TOM JONES 31 30 39 ANGEL OF HARLEM U2 33
31 36 THANKS FOR MY CHILD CHERYL "PEPSI” RILEY 43 31 19 BABY, | LOVE YOUR WAY/FREEBIRD MEDLEY WILL TO POWER 29
32 21 SPY IN THE HOUSE OF LOVE WAS (NOT WAS) 47 32 35 BACK ON HOLIDAY ROBBIE NEVIL 38
33 26 THE PROMISE WHEN IN ROME 36 33 20 WELCOME TO THE JUNGLE GUNS N' ROSES 25
34 35 GHOST TOWN CHEAP TRICK 39 34 26 HOW CAN | FALL? BREATHE 34
35 33 KOKOMO (FROM THE "COCKTAIL" SOUNDTRACK) THE BEACH BOYS 48 35 37 KISS THE ART OF NOISE FEATURING TOM JONES 31
36 27 HOW CAN | FALL? BREATHE 34 36 — A LITTLE RESPECT ERASURE 42
37 S DIAL MY HEART THE BOYS 35 37 - DIAL MY HEART THE BOYS 35
38 28 EARLY IN THE MORNING ROBERT PALMER 44 38 S WHAT | AM EDIE BRICKELL & NEw BOHEMIANS 32
39 S ANGEL OF HARLEM U2 33 39 30 THE PROMISE WHEN IN ROME 36
40 — WALKING AWAY INFORMATION SOCIETY 28 40 27 | DON'T WANT YOUR LOVE DURAN DURAN 40

®Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

ALL SHE WANTS IS (Skintrade, ASCAP/Colgems-EMI, 67
ASCAP) WBM
ALL THIS TIME (George Tobin, BMI) 92

ANCHORAGE (PolyGram Songs, BMI) WBM
ANGEL OF HARLEM (U2, ASCAP/Chappell, ASCAP) HL 16
ANOTHER LOVER (Almo, ASCAP/Warner-Tamerlane,

ASCAP/Screen Gems-EMI, BMI) WBM

GIRL YOU KNOW IT'S TRUE (MCA, ASCAP/Two
Pieters, BMI) HL

GIRLS AIN'T NOTHING BUT TROUBLE (Zomba,
ASCAP)

GIVING YOU THE BEST THAT | GOT (All Baker’s,
BMI/Alexscar, BMI/Eyedot, ASCAP) CPP

90
72 HANDLE WITH CARE (SBK April, ASCAP) CPP )
76 HIPPY HIPPY SHAKE (FROM “COCKTAIL") (Jonware,
BMI) CPP 63
19 HOLDING ON (F.S.Limited, PRS/Warner-Tamerlane,
BMI/Willin' David, BMi/Blue Sky Rider, BMI) WBM 6

34 HOW CAN [ FALL? (Virgin, ASCAP) CPP
60 | BEG YOUR PARDON (Beun Music/Lowery, BMI)
L]

BMI/Sizzling Blue, BMI) CPP/WBM 79 THE GREAT COMMANDMENT (Blue Box) | DON'T WANT YOUR LOVE (Skintrade, ©
ARMAGEDDON IT (Bludgeon Riffola, ASCAP/Zomba, 63 GROOVY KIND OF LOVE (Screen Gems-EMI, BMI) ASCAP/Colgems-EMI, ASCAP) WBM 5
ASCAP) HL WBM 8 | REMEMBER HOLDING YOU (Joe Pasquale, ASCAP) &
AS LONG AS YOU FOLLOW (Fleetwood Mac, BMf) 31
WBM 82

BABY CAN | HOLD YOU (SBK April, ASCAP/Purple
Rabbit, ASCAP) HL

BABY, | LOVE YOUR WAY/FREEBIRD MEDLEY (Almo,
ASCAP/Nuages Artists Ltd., ASCAP/Duchess,
ASCAP/Hustler's, ASCAP) HL/CPP

BACK ON HOLIDAY (MCA, ASCAP/Dresden China,
ASCAP/Ardavan, ASCAP/Dubin, ASCAP) HL

BAD MEDICINE (Bon Jovi, ASCAP/New Jersey
Underground, ASCAP/PalyGram, ASCAP/Desmabile,

HOT 100 SINGLES ACTION | -

RADIO MOST ADDED 9w

PLATINUM/
GOLD

ADDS
19 REPORTERS

ASCAP/SBK April, ASCAP) HL/WBM THE LIVING YEARS

BORN TO BE MY BABY (Bon Jovi, ASCAP/New Jersey

Underground, ASCAP/PolyGram, ASCAP/Desmabile, 3Ll G TSIIE TS &
ASCAP/SBK April, ASCAP) HL/WBM THE LOVER IN ME

CROSS MY HEART (Ensign, BMI) CPP SHEENA EASTON mca 1
DESIRE (U2, ASCAP/Chappell & Co., ASCAP) HL ALL SHE WANTS IS

DIAL MY HEART (Kear, BMI/Hip Trip, BMI) CPP

DOCTORIN' THE TARDIS (Chappell Music/MCA PRGN G T e
Music/WB Music/EG Music) HL/WBM THE LOVE IN YOUR EYES

DON'T BE CRUEL (Hip Trip, BMI/Kear, BMI/Wil-He, EDDIE MONEY cotumeia 1
B CPPO o0 6o WHAT | AM

DON'T KNOW WHAT YOU GOT (TILL IT'S GONE) (Eve

Songs, ASCAP/Chappell, ASCAP) HL NEW BOHEMIANS aereen 0
DON'T RUSH ME (Almo, ASCAP) CPP SURRENDER TO ME

DDN'T TELL ME LIES (Virgin, ASCAP) A.WILSON/R.ZANDER capiToL 1
DON'T WORRY, BE HAPPY (FROM “COCKTAIL") (Prob YOU GOTIT

Noblem, BMI) HL

DREAMIN' (Jobete, ASCAP/Depom, ASCAP) CPP IR ARERe Ul SR HaET !
EARLY IN THE MORNING (Temp Co., BMI) DON'T TELL ME LIES

EDGE OF A BROKEN MEART (Chi-Boy, BREATHE agam 0

ASCAP/Feesongs, BMI) CLM

EVERY ROSE MAS ITS THDRN (Sweet Cyanide,
BMI/Willesden, BMI)

FINISH WHAT YA STARTED (Yessup, ASCAP) CLM
FOREVER YOUNG (Rolf Budde, GmbH/Neue Welt
Musikverlag Gmbh, ASCAP/Warner-Tamerlane, BMI)
WBM

FOREVER YOUNG (Rod Stewart, ASCAP/Intersong,
ASCAP/Special Rider, ASCAP/Kevin Savigar,
ASCAP/PSO Ltd., ASCAP) HL/CPP/WBM

GHOST TOWN (C ing Adult, BMI/Real

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BRONZE/

SILVER  SECONDARY TOTAL  TOTAL %

DDS ADDS DS ON
55 REPORTERS 166 REPORTERS 240 REPORTERS 42
55
16 42 62 112 "
18
8 35 44 153 %
7 27 36 123 8
24

7 25 33 37
75

9 23 32 134

50
4 27 32 133 1
8 22 31 172 3
59

8 21 29 31

cRIBRR

HL

| WANNA BE LOVED (Greg Giuffria, ASCAP/Airftuig,
BMI)

| WANNA HAVE SOME FUN (Forceful, BMI/Willesden,
BMIy

IF WE NEVER MEET AGAIN (Jutters, BMI/Music
Corp. Of America, BMI) HL

IN YOUR ROOM (SBK Blackwood, BMI/Bangophile,
BMI/Billy Steinberg, ASCAP/Denise Barry, ASCAP}
HL/WBM

IT'S MONEY THAT MATTERS (Twice As Nice, ASCAP)
IT'S NO SECRET (All Boys USA, BMI) CPP

KILLING ME SOFTLY (Fox-gimbel, BMI) WBM

KISS (Controversy, ASCAP) WBM

KISSING A FOOL (Chappell-WA, ASCAP/Morrison
Leahy, ASCAP) HL

KOKOMO (FROM THE “COCKTAIL" SOUNDTRACK)
(Walt Disney, ASCAP/Honest John.ASCAP/Clair
Audient, ASCAP/Daywin, BMI) HL

LET'S PUT THE X IN SEX (Paul Stanley,
ASCAP/Desmobile, ASCAP/SBK April, ASCAP)
LITTLE LIAR (Lagunatic, BMI/Desmobile, ASCAP/SBK
April, ASCAP/Virgin Songs, BMI) HL/CPP

A LITTLE RESPECT (Sonet, PRS/Emile, ASCAP)

THE LIVING YEARS (Michael Rutherford, BMI/R&BA,
BMi/Hidden Pun, BMI/Hit & Run Music) WBM

THE LOCO-MOTION (Screen Gems-EMI, BMI) WBM
LOOK AWAY (Realsongs, ASCAP) WBM

LOVE BITES (Bludgeon Ritfola, ASCAP/Zomba,
ASCAP) HL

THE LOVE IN YOUR EYES (Ardavan, ASCAP/AG,
ASCAP/Chappell, ASCAP/Dubin, ASCAP)

THE LOVER IN ME (Hip Trip, BMI/Kear, BMI/Green
Skirt, BMI) CPP

MORE THAN YOU KNOW (Famous, ASCAP/Tika
Tunes, ASCAP/Marvin Morrow/Ensign, BMI) CPP
MY HEART CAN'T TELL YOU NO (Rare Blue,
ASCAP/Little Shop Of Morgansongs, BMI) CLM/CPP
MY PREROGATIVE (Cal-Gene, BMI/Bobby Brown,
ASCAP/Unicity, ASCAP/Virgin Songs, BMI) HL/CPP
NEVER TEAR US APART (Tol Muziek Music/MCA,
ASCAP) HL

NEW DAY FOR YOU (Cornevon, BMi/Almo, ASCAP)
cpp

NOBODY'S PERFECT (Michael Rutherford, BMi/R&BA,
BMI/Hit & Run Music/Hidden Pun, BMI) WBM

NOT JUST ANOTHER GIRL (PolyGram Songs,
BMI/Sunset Beach, BMI/Mo-Rat, BMI) WBM
PARADISE CITY (Guns N' Roses, ASCAP)
PEEK-A-BOO (Dreamhouse/Chappell, ASCAP) HL
PERFECT (MCA, ASCAP) HL

POSSE ON BROADWAY (Lockedup, BMI)

THE PROMISE (Virgin Songs, BMI) CPP

PUT A LITTLE LOVE IN YOUR HEART (SBK Unart,
BMI) CPP

-~

2%

32

12

14
3

BRL

RED RED WINE (Tallyrand, ASCAP) HL

RON! (Kear, BMI/Hip Trip, BMI) CPP

SHAKE FOR THE SHEIK (EMI, ASCAP) WBM

SHE WANTS TO DANCE WITH ME (All Boys USA,
BM1) CPP

SILHOUETTE (Brenee, BMI/SBK Blackwood,
BMI/Kuzu, BMI) HL

SMOOTH CRIMINAL (Mijac, BMI/Warner-Tamerlane,
BMI) WBM

SPY IN THE HOUSE OF LOVE (MCA, ASCAP/Semper
Fi Music & Monkeys...., ASCAP) HL

STRAIGHT UP (Virgin, ASCAP/Woltf, ASCAP) CPP

46 SURRENDER TO ME (Rockwood, BMI/Security Hogg,

ASCAP/United Artists, ASCAP/SBK April,
ASCAP/United Lion, BMI/SBK Blackwood, BMI) CLM
SYMPTOMS OF TRUE LOVE (Larry Spier, ASCAP/Rolf
Budde, GmbH) WBM

THANKS FOR MY CHILD (Forceful, BMI/Willesden,
BMI)

TWO HEARTS (Phil Collins, BMI/Hidden Pun,
BMI/Beau Di O Do, BMI/Warner-Tamerfane, BMI)
WBM

WAITING FOR A STAR TO FALL (Irving, BMI/Boy
Meets Girl, BMI) CPP

WALK ON WATER (Geffen, ASCAP/Thornwall, ASCAP)
WBM

WALKING AWAY (T-Boy, ASCAP/INSOC, ASCAP)
WAY COOL JR. (Ratt Music, BMI/Time Coast,
BMI/Rightsong, BMI/Small Hope, BMI) HL

THE WAY YOU LOVE ME (Kear, BMI/Hip Trip,
BMi/Green Skirt, BMI) CPP

WELCOME TO THE JUNGLE (Guns N’ Roses, ASCAP)
Cm

WHAT | AM (Geffen, ASCAP/Strangemind Productions,
ASCAP/Enlightened Kitty, ASCAP/Winthrow,
ASCAP/Edie Brickell, ASCAP) WBM

WHEN I'M WITH YOU (Victunes, BMI) HL

WHEN THE CHILDREN CRY (Vavoom, ASCAP) WBM
WILD AGAIN (FROM "COCKTAIL") (Walt Disney,
ASCAP/Wonderland, BMI/John Bettis, ASCAP/Flying
Outchman, BMI/WB, ASCAP/Warner-Tameriane, BM!)
HL/WBM

WILD THING (Delicious Vinyl Inc, ASCAP/Varry White,
ASCAP)

WILD, WILD WEST (EMI, BMI) WBM

WILD WORLD (Salafa, ASCAP/Westbury, ASCAP)
YEAH, YEAH, YEAH (Judson Spence, BMI/Wholemeal,
BMI)

YOU GDT IT (THE RIGHT STUFF) (Maurice Starr,
ASCAP/SBK April, ASCAP) HL

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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CD PLAYERS, VID GAMES SHINE AT CES

(Continued from page 1)

despite the recent introduction of hi-
tech Super-VHS units and the in-
creasing availability of low-priced
standard VHS models.

And sales of such nonhome-enter-
tainment electronic devices as micro-
wave ovens—which helped drive the
consumer electronics industry just a
couple of years ago—have now fallen
off as well, as such products have
reached their initial saturation point.

Still, some other bright spots re-
main. As the industry prepares to cel-
ebrate the 50th anniversary of the in-
troduction of television, sales of TV
sets continue to increase. So do sales
of home-office electronics—the fast-
est growing segment of the consum-
er electronics industry, according to
an EIA representative.

Such was the business climate as
consumer electronics dealers, distrib-
utors, and manufacturers prepared

HAND CRAFTED STERLING SILVER
TREBLE CLEF

EARRINGS

TO ORDER ENCLOSE CHECK OR MONEY OROEA
FOR $8.88 + $2.00 HANDLING TO TREBLE CLEF
5662 FLETA DR, ARLINGTON, TN 38002

NAME

ADDRESS

CITY STATE ZIP

to descend on Las Vegas for the an-
nual International Winter Consumer
Electronics Show, which began Jan. 7
and runs through Tuesday (10).

One key to the CD’s success this
year has been the continued lowering

U-Force, a new video game device
that will be rolled out at this week'’s
Consumer Electronics Show, is
designed to eliminate the need for a
joystick. Players simply use their body
movements to control what happens
on the screen. The unit, which is
compatible with the Nintendo
Entertainment System, was created by
Broderbund Software and will be
priced at $69.95.

A BILLBOARD SPOTLIGHT

YOU ARE INVITED TO JOIN BILLBOARD f

IN A TRIBUTE TO

ON ITS 75th ANNIVERSARY 1

Celebrate with BILLBOARD in this special |

Spotlight salute dedicated to the oldest
licensing organization

performing right

in the US.A.

Be part of ASCAP’s 75th Anniversary. |

Reserve your advertising space

ISSUE DATE:

today.

MARCH 25

AD DEADLINE: FEBRUARY 28

For Ad Details Contact:
NORM BERKOWITZ
(212) 536-5016 i

of software prices by the music in-
dustry. Midline CD prices have been
cut significantly across the board,
and while prices of front-line titles
have been slower to go down, virtual-
ly every major distributor has effect-
ed front-line price cuts for 1989.

As at past shows, compact disk off-
shoot technologies, such as CD+
Graphics, CD video, CD-ROM, CD-in-
teractive, and 3-inch CD, will all be
present at the Las Vegas gathering,
but while these advanced products
easily attract industry attention at
CES, they have yet to receive enough
large-scale exposure to ascertain
whether they will eventually be ac-
cepted by the mainstream consumer.

Another relatively new technology,
DAT, continues to be a lost soul in
the audio hardware market. The ma-
chines will be present at several man-
ufacturers’ booths, but only for
show. Although several thousand
DAT machines have already found
their way into the hands of U.S. con-
sumers via the gray market, the digi-
tal cassette recorders remain unoffi-
cial imports. And while Jay Berman,
president of the Recording Industry
Assn. of America, recently said that
he “is open to meeting with [Japa-
nese hardware makers] whenever

Sony’s GD-3
Portahle Player
Gets Slow Start

NEW YORK Sales of the Sony D-
88 ultraportable dedicated 3-inch
CD player, introduced last year to
help spark consumer interest in the
Sony-developed CD-3 software,
have been “OK, but not great,” ac-
cording to a source close to the mar-
keting of the unit.

“It’s not a product that has been
instantaneous in its appeal—Sony

‘It has not been
instantaneous
in its appeal’

developed it mostly to focus atten-
tion on the enormous potential for 3-
inch CD,” says the source.

Part of the problem has been the
shirt-pocket-size D-88’s high list
price, which ranges from $359-$399.
“There are plenty of full-featured
portable units out there that can
play both 3-inch and 5-inch disks
that cost far less than that,” the
source admits.

Dealers are typically selling the
D-88 for $229-$249, but even at that
reduced price, sales have not been
skyrocketing.

However, the outlook for the CD-
3 dedicated player could greatly im-
prove in 1989: Sony has already an-
nounced its plan to market in Japan
a second-generation 3-inch player
with a suggested list price of “well
under $200.”

Sources say the machine will not
be immediately available in the U.S,,
but should hit these shores early in
1989. When it does, the unit could
likely be found at some of the big-
ger discount electronics retailers
for as low as $100-$125—a price far
more likely to achieve Sony’s origi-
nal goal for the dedicated 3-inch ma-
chine. STEVEN DUPLER

they would like to do so,” there is lit-
tle indication that DAT’s “official
nonentity” status will change any
time in the immediate future.

The CES convention itself will fea-
ture more than 1,400 exhibits that
will be viewed by an estimated 90,000
attendees. Twin keynote speeches by
Jan Timmer, chairman and CEO of
Philips Consumer Electronics Divi-
sion, and Frank Myers, president of
Arvin Electronics and industry VP of
the EIA’s Consumer Electronics
Group, were to kick off the confab on
the morning of Jan. 7.

Myers was expected to focus on
the EIA economic forecast for 1989,
while Timmer was to speak on the
global nature of the consumer elec-
tronics business as well as emerging
technologies being pioneered by his
firm.

Highlights of the extensive pro-
gram of workshops and panels in-
clude three panels covering high-defi-
nition television as well as panels cov-
ering ‘“Tomorrow’s Digital Audio,”
“DAT, Taxes, & Issues Facing The
New Congress,” and “Tomorrow’s

Digital Video.”

Reflecting the heightened interest
in HDTV during the past year, the
CES has set three separate panels to
discuss related economie, political,
and technological issues. These will
run consecutively, beginning at 2
p-m. Sunday (8). The first is “HDTV:
Whose Ball Game?,” moderated by
Dick Wiley, former Federal Commu-
nications Commission chairman and
current chairman of the FCC Adviso-
ry Committee on Advanced Televi-
sion Service, and featuring panel
members drawn from the broadcast,
cable, telephone, and television indus-
tries.

Set for 3 p.m. is a panel called
“HDTV And Competitiveness,” mo-
derated by Sid Topol, chairman of the
EIA’s Advanced Television Commit-
tee. It will be followed by “HDTV:
What Will Congress Do?,” moderat-
ed by Gary Shapiro, VP of EIA/
CEG’s government affairs depart-
ment. Shapiro’s panel will be com-
posed of congressional members in-
volved in HDTV legislation.

BY AL STEWART

NEW YORK No doubt anyone
who hunted for a copy of “Super
Mario Bros. 2” or “Zelda II: The Ad-
venture Of Link” during the holi-
day season is well aware that video
games are back in a big way. Often,
consumers waited in line for hours
to buy copies of these coveted
games, and many times they
walked away empty-handed.

A bumper crop of hi-tech games
has positioned video games as the
fastest-growing consumer electron-
ics category and, not suprisingly, a
dominant area of this week’s Win-
ter Consumer Electronics Show in
Las Vegas. In fact, the chief con-
cern of game makers is whether
they can meet the burgeoning de-
mand.

“The industry did a little over
$2.3 billion in 1988, but that number
could have been even higher if the
[computer] chip supply was there,”
says Richard Lindner, a spokesman
for Nintendo, the industry’s largest
video game supplier. He notes that
a shortage of micro-computer chips
in Japan stymied the company’s
ability to meet demand during the
holiday season.

Demand, he says, is being
spurred by a number of factors,
most notably such new technologi-
cal advancements as “The Power
Pad,” which turns aerobic exercises
into a video game, and marketing

Nintendo Leads Revived Market

Hi-Tech Brings New Action

strategies designed to attract more
girls and adults over 25—two
groups that have shown scant inter-
est in the games in the past.

Also, new technologies designed
to enhance the appeal of the games
will be rolled out at CES this week.
A device dubbed U-Force, for exam-
ple, is said to eliminate the need for
a joy stick with most games.

“Instead of a joy stick or button,
you are now the controller,” says
Ed Bernstein, VP of new ventures
for Broderbund Software, the San
Rafael, Calif.-based concern that
designed the unit. “To throw a left
jab in ‘Mike Tyson’s Punch-Out!,’
for example, you simply throw a
left jab in midair.”

Industry insiders are predicting
that the video game category will
continue its upward climb and per-
haps even surpass the $3.4 billion
dollar mark in 1989. Even if these
lofty expectations are not realized,
manufacturers seem convinced that
there will be no bottoming out remi-
niscent of the early '80s.

After the industry kangarooed
from less than $500,000 in 1980 to $3
billion in 1982, sales fell off the ta-
ble and shrank to $100 million by
1985. This time around, though, in-
dustryites say the technological
gains, coupled with greater control
over who manufactures video game
software, will create greater stabil-
ity in what has been a particularly
volatile arena.
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‘Dirty Dancing’ Eams 10-Times-Platinum Setting In December

BY PAUL GREIN

LOS ANGELES It was Christmas in
the Catskills as the “Dirty Dancing”
soundtrack last month became the
first album since Bruce Springsteen’s
“Born In The U.S.A.” to be certified
for U.S. sales of 10 million copies.

The RCA soundtrack was triple
platinum at the end of 1987 and has
steadily climbed the multiplatinum
ladder throughout 1988. Only one
soundtrack has been certified by the
Recording Industry Assn. of Ameri-
ca at a higher level: “Saturday Night
Fever,” which topped the 11 million
mark. Next in line after “Dirty Danc-
ing” are “Purple Rain” (9 million) and
“Grease” (8 million).

Also in December, Guns N’ Roses’
“Appetite For Destruction” topped
the 6 million mark in U.S. sales. That
surpasses Van Halen's first album as
the best-selling debut album ever by
a metal band. Only two debut albums
of any stripe have sold more copies:
“Boston” and “Whitney Houston,”
which have both topped the 9 million
mark.

U2's “Rattle And Hum” and Anita
Baker’s “Giving You The Best That I
Got,” which have led the charts for
the past two months, were certified
gold, platinum, and double platinum
simultaneously.

Two other superstar holiday re-
leases were certified gold and plati-
num simultaneously: Barbra Strei-
sand’s “Till I Loved You” and Luther
Vandross’ “Any Love.” It's the 19th
platinum album of Streisand’s career
and her 12th in a row. Those 12 al-
bums constitute her entire output
since the 1976 “A Star Is Born”
soundtrack (discounting the 1979
“Main Event” soundtrack, which was
largely filler music.) “Till I Loved
You” is Streisand’s 31st gold album,
which is just one shy of Elvis Pres-
ley’s all-time record of 32.

The “Cocktail” soundtrack was
certified triple platinum on Dec. 12,
less than one month after it went
double platinum. At the other ex-
treme, Prince’s ‘“Lovesexy” finally
went gold on Dec. 5, after seven
months on the market.

Rod Stewart landed his first plati-
num album in nearly seven years
with “Out Of Order.” The album has
generated two hit singles, “Lost In
.You” and “Forever Young.”

Two Aerosmith catalog albums ad-
vanced in the multiplatinum ranks.
The band’s 1975 release, “Toys In
The Attic,” topped the 5 million mark;
its 1976 follow-up, “Rocks,” reached 3
million. “Toys” spawned the band’s
classic single, “Walk This Way,”
which was revived in 1986 by Run-

BLACK, METAL MUSIC SURGE IN *88 CERTS

(Continued from page 1)

an even balance between commercial
pop and metal-oriented rock: Debbie
Gibson’s “Out Of The Blue,” the
“Cocktail” soundtrack, Bon Jovi's
“New Jersey,” Poison’s “Open Up
And Say ... Aah!,” and “More Dirty
Dancing.”

A total of 25 artists landed their
first platinum albums in 1988, up
from 20 during each of the previous
two years. The list is headed by nine
acts that went on to achieve multipla-
tinum success last year: Michael,
Guns N’ Roses, Gibson, Richard
Marx, Bobby Brown, Tracy Chap-
man, Terence Trent D’Arby, D.J.
Jazzy Jeff & the Fresh Prince, and
Keith Sweat.

It was a great year for black mu-

25 acts earned 1st
platinum albums

sic. Twenty albums by black artists
were certified platinum in 1988, up
from just 11 in 1987. And seven al-
bums by black artists sold double
platinum last year, up from four in
1987.

It was also a solid year for metal.
Sixteen albums by metal-oriented
acts went platinum, up from 11 in
1987 and seven in 1986.

Rap—which was included in the
black music totals—held steady, with
four platinum albums in both 1988
and 1987. DJ. Jazzy Jeff & the Fresh
Prince went double platinum, and
Kool Moe Dee, Run-D.M.C., and Salt-
N-Pepa each went platinum.

But country’s share of the pie
dropped from six platinum albums in
1987 to three in 1988.

Elektra led the industry with four
multiplatinum albums—the triple-
platinum “Cocktail” soundtrack plus
double-platinum entries from Anita
Baker, Chapman, and Sweat. Atlan-
tic, PolyGram, and RCA each had
three multiplatinum albums.

Warner Bros. didn’t have a triple-

platinum album last year, but it
amassed nine platinum albums—
more than any other combined label.
Atlantic was next in line with seven
platinum albums, followed by Elek-
tra with six, and Arista, Columbia,
MCA, PolyGram, and RCA with five
each.

(These figures and all others in this
story include only albums that were
certified within two years of their re-
lease. This is done to better reflect
current sales activity and to minimize
the effect of belated certifications of
back catalog.)

The year’s fastest-breaking album

was Bon Jovi's “New Jersey,” which
was certified gold, platinum, double
platinum, and triple platinum simul-
taneously. Five other albums were
certified gold, platinum, and double
platinum simultaneously: Michael's
“Faith,” the “More Dirty Dancing”
soundtrack, Van Halen’s “0U812,”
U2's “Rattle And Hum,” and Baker’s
“Giving You The Best That I Got.”
_ Two acts landed two platinum al-
bums each last year: Barbra Strei-
sand and Steve Winwood. And 10
acts landed two gold albums each:
Winwood, Elton John, Stryper, DJ.
Jazzy Jeff & the Fresh Prince, Salt-
N-Pepa, 2 Live Crew, Alabama, Reba
McEntire, K.T. Oslin, and Ricky Van
Shelton.

It was a good year for sound-
tracks, with “Dirty Dancing,” “More
Dirty Dancing,” and “Cocktail” all
topping the 3 million sales mark, U2's
“Rattle And Hum” going double plat-
inum, and “Good Morning ,Vietnam”
going platinum.

Only two singles were certified
gold in 1988, one fewer than in 1987.
This is the worst showing for gold
singles since 1963, when there were
also two. Both of last year’s million-
selling singles were crossover dance/
pop/black hits released by New
York-based indie labels: Salt-N-Pe-
pa’s “Push It” on Next Plateau Ree-
ords and M/A/R/R/S' “Pump Up
The Volume” on 4th & B'way.

D.M.C.

Also in December, “Cats” became
the fourth original cast album to be
certified platinum in this decade, fol-
lowing “Evita,” “Annie,” and “My
Fair Lady.” The Geffen album was
released six years ago.

Here’s the complete list of Decem-
ber certifications.

Multiplatinum Albums

“Dirty Dancing” soundtrack,
RCA, 10 million.

Guns N’ Roses, “Appetite For De-
struction,” Geffen, 6 million.

Aerosmith, “Toys In The Attic,”
Columbia, 5 million.

Aerosmith, “Rocks,” Columbia, 3
million.

Debbie Gibson, ‘“Out Of The
Blue,” Atlantic, 3 million.

“Cocktail” soundtrack, Elektra, 3
million.

Anita Baker, “Giving You The
Best That I Got,” Elektra, 2 million.

Bobby Brown, “Don’t Be Cruel,”
MCA, 2 million.

U2, “Rattle And Hum,” Island/At-
lantic, 2 million.

Platinum Albums
Barbra Streisand, “Till I Loved

You,” Columbia, her 19th.

Rod Stewart, “‘Out Of Order,”
Warner Bros., his seventh.

Luther Vandross, ‘“Any Love,”
Epic, his sixth.

U2, “Rattle And Hum,” Island/At-
lantic, its fifth.

Anita Baker, “Giving You The
Best That I Got,” Elektra, her sec-
ond.

“Cats” original cast album, Geffen.

Gold Albums

Barbra Streisand, “Till I Loved
You,” Columbia, her 31st.

Cameo, “Machismo,” Atlanta Art-
ists/PolyGram, its ninth.

Prince, ‘“Lovesexy,” Paisley Park/
Warner Bros., his ninth.

Amy Grant, ‘“Lead Me On,”
Myrrh, her seventh.

Ozzy Osbourne, “No Rest For The
Wicked,” CBS Associated, his sev-
enth.

Duran Duran, “Big Thing,” Capi-
tol, its sixth.

Luther Vandross, “Any Love,”
Epic, his sixth.

Reba McEntire, “Reba,” MCA,
her fifth.

Sandi Patti, “The Gift Goes On,”

Word, her fifth.

U2, “Rattle And Hum,” Island/At-
lantic, its fifth.

Pet Shop Boys, “Introspective,”
EMI, their third.

Anita Baker, “Giving You The
Best That I Got,” Elektra, her sec-
ond.

Bangles, “Everything,” Columbia,
their second.

D.J. Jazzy Jeff & the Fresh
Prince, ‘“‘Rock The House,” Jive/
RCA, their second.

K.T. Oslin, “This Woman,” RCA,
her second.

Salt-N-Pepa, “A Salt With A Dead-
ly Pepa,” Next Plateau, its second.

Ricky Van Shelton, ‘““Loving
Proof,” Columbia, his second.

Edie Brickell & New Bohemians,
“Shooting Rubberbands At The
Stars,” Geffen, their first.

The Escape Club, “Wild, Wild
West,” Atlantic, its first.

“Britny Fox,” Columbia, its first.

“Information Society,” Tommy
Boy/Reprise, its first.

Various Artists, “Disney’s Chil-
dren’s Favorites, Vol. III,” Disney.

James Brown Faces Gharges In 2 States
Run-Ins With Law, Drugs Hound Jailed Singer

BY MELINDA NEWMAN

NEW YORK Though he has al-
ready started serving a six-year
jail sentence, the trouble isn’t over
for singer James Brown.

Brown, who began serving time
in South Carolina’s State Park
Correctional Facility after a Dec.
15 conviction, still must appear in
court in both South Carolina and
Georgia for two separate inci-
dents. He is scheduled to appear in
an Aiken, S.C., court the week of
Jan. 16 for a probation violation
and is slated for a Jan. 23 Georgia
court date on 10 misdemeanor
charges.

The first rulings came down in
December after an Aiken jury
found Brown guilty of failing to
stop for police during a two-car
chase in South Carolina and Geor-
gia. He was also convicted of two
assault charges, for which he re-
ceived a pair of five-year suspend-
ed sentences.

“Obviously, the primary sen-
tence was put on [for] failing to
stop for the blue light,”’ says
Brown’s attorney, Bill Weeks of
the Aiken law firm Johnson &
Johnson Maxwell Whittle Snel-
grove & Weeks.

Though Weeks has filed a notice
of intent to appeal, he did not re-
quest that Brown be let out on
bond because of the impending
court dates.

Many of Brown'’s loyalists have
rallied around him; however,
Weeks says that has not mattered
in Aiken and that New York activ-
ist the Rev. Al Sharpton’s support

The European market
will grow steadily,
if not spectacularly,
up to 1992, says BMG
head Monty Lueftner
... See page 59

definitely ‘‘has not helped”
Brown’s cause.

Many of Brown'’s problems have
been linked to his admitted addic-
tion to PCP, or angel dust. Weeks
doesn’t hold out much hope that
Brown will receive help with his
drug problem in prison. “I suspect
they have some drug counseling
and treatment in jail, but I doubt
that they have many facilities for
this. It's a terrible tragedy,” he
says.

After a long slump, Brown's ca-
reer had been on the upswing fol-
lowing his top five pop hit “Living
In America’ in 1985. He scored his

114th hit on the Billboard Hot
Black Singles chart in May 1988
with “I’'m Real.”

Brown’s sentence did not catch
those around him unaware. Ac-
cording to his booking agent, Jeff
Allen of Universal Attractions,
“James Brown has just finished a
tour of Europe and no new dates
were scheduled. We knew there
was a possibility that he might
have to spend time in jail, depend-
ing upon the outcome of his trial.”

Johnny Musso, president of
Brown’s label, Scotti Brothers,
could not be reached for comment.

PRICES ON FULL-LINE CD CLASSICS TUMBLE

(Continued from page 4)

past year, which has “made front-
line [product] slow up quite a bit.”

Retailers point to the same phe-
nomenon. Jim Rose, GM of the 21-
store Chicago-based Rose Records
chain, says, “During the last year,
we’ve seen the proliferation of
very good-selling [classical] prod-
uct on budget and midlines, and
that’s affected sales of top-line
product.”

Rose says he began lowering
classical shelf tags a month ago,
“when we got word that the deals
and discounts from labels were go-
ing to become permanent.”

Those discount programs gener-
ally protected retailers from inven-
tory devaluations. PolyGram, for
instance, had had a 12% discount
on full-line classies for five months
before it cut their prices by the
same amount. :

Due to the heavy discounting in
the classical field, says Jay Sonin,
owner of Manhattan’s The Record
Hunter, classical product has tend-
ed to cost less than pop product for
some time. Even on CDs, he says,
“base price was meaningless, be-
cause programs always brought
classics below the pops.”

He also points to the glut of CD

recordings of a few classical
works as one of the causes of the
current price reductions. And he
predicts that discounting will con-
tinue to be the norm as labels fight
for market share.

But David Blaine, VP/GM of the
30-unit Waxie Maxie chain in
Washington, D.C., says he does
not expect classical labels to give
deep discounts again ‘‘for a
while.”” Last year’s deals, he says,
were for price protection.

He views the price cuts as a re-
flection of a long-term shift in
which the LP replacement market
is mostly exhausted and classical
CD buyers are focusing mostly on
new releases. Price reductions are
necessary, he says, “to keep the
software going.”

Guenter Hensler, president of Po-
lyGram Classics, which started the
price-cut ball rolling, comments,
“We just felt it was paossjble and it
was the the right thing$o*do at this
point—to be aggressive about pric-
ing and hopefully increase the vol-
ume of the [classical] business.”

He adds that “competitive factors
played a role. There was aggressive
discounting all around.”
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34| 32 | 38 | 70 | SOUNDTRACK A!0RCA 6408-1-R(9.98) (CD) DIRTY DANCING 89 | 85 | 81 | 25 | GUY @ UPTOWN 42176/MCA (8.98) (CD) GUY
B[ M |3 BREATHE @ asmsp 5163 (8.98) (CD) ALL THAT JAZZ 90 | 84 79 14 KIX ATLANTIC 81877 (9.98) (CD) BLOW MY FUSE
36 [ 35 | 30 | 11 | DURAN DURAN @ carToL C1-90958 (9.98) (CD) BIG THING 102 | 98 | 31 | ERASURE SIRE 25730/REPRISE (8.98) (CD) THE INNOCENTS
@ 39 | 46 | 28 | CHICAGO @ Rreprise 25714 (9.98) (CD) 19 @ 96 | 105 [ 25 [ RANDY TRAVIS A wARNERBROS. 25738 (8.98) (CD) oLD8x 10
38 | 37 | 28 | NEW EDITION A mca 42207 (8.98) (CD) HEART BREAK 93 [ 87 | & 7 AL JARREAU REPRISE 25778 (9.98) (CD) HEART’'S HORIZON
4 | a [Fely JOANJETT AND THE BLACKHEARTS @ UP YOUR ALLEY 9 | 95 | 93 | 14 | WHENIN ROME viron 90994 (8.98) (D) WHEN IN ROME
42 | 42 | 18 | WINGER ATLANTIC 81867 (8.98) (CD) WINGER @ 103 | 100 | 33 | SADE A eric OE 34210/EPA. (CD) STRONGER THAN PRIDE
a1 | % | % | 8 il MIEM‘E "Aﬁc 1555(9:& -~ AFRESH AIRE CHRISTMAS | | 9 | 97 | 108 | § | THEART OF NOISE ciina 837 367 1/POLYGRAM (CO) THE BEST OF THE ART OF NOISE
45 | 52 | 69 | MICHAEL JACKSON AS EPIC O 40600/EPA. (CD) BAD 112 | 135 | 61 | JOE SATRIANI RELATIVITY 8193/IMPORTANT (8.98) (CD) SURFING WITH THE ALIEN
@ 46 | 48 | 8 | JOE SATRIANI RELATIVITY 8265/IMPORTANT (6.98) (CD) DREAMING #11 (98)| 99 | 99 | 13 | SIRMIX-ALOT nastvmix 70123 (8.98) (D) SWASS
4 | 4 | 40 | 15 | ROBBASE & D.J. E-Z ROCK @ PROFILE 1267 (8.98) (CD) IT TAKES TWO 99 ( 8 | 90 | 22 | HUEY LEWIS & THE NEWS A CHRYSALIS OV 41622 (CD) SMALL WORLD
45 43 43 8 SAM KINISON waRNER BROS. 25748 (9.98) (CD) HAVE YOU SEEN ME LATELY? 100 | 94 89 15 ANTHRAX MEGAFORCE/ISLAND 91004/ATLANTIC (9.98) (CD) STATE OF EUPHORIA
4 | 40 | 33 7 DOKKEN ELEKTRA 60823 (13.98) (CD) BEAST FROM THE EAST 101 | 101 | 94 | 14 | RANDY NEWMAN Reprise 25773 (8.98) (CD) LAND OF DREAMS
49 | 45 | 33 | ROD STEWART A warNer 8R0S 25684 (9.98) (CD) OUTOFORDER | |@0D)| 105 | 97 | 16 | SIOUXSIE AND THE BANSHEES GeFren Ghs 24205 (8.98) (D) PEEPSHOW
48 | 47 | 47 | 271 | ROBERT PALMER A emi 48057 (9.98) (CD) HEAVY NOVA 103 | 100 | 110 | 44 | SOUNDTRACK A3Rca 6965-1-R(9.98) (CD) MORE DIRTY DANCING
49 | 48 | 44 | 39 | BOBBY MCFERRIN A emiE1 48059(9.98) €D) SIMPLE PLEASURES 104 | 98 | 91 10 | DIRE STRAITS wARNER BROS. 25794 (9.98) (CD) MONEY FOR NOTHING
50 | 51 | 53 | 13 | BOYMEETS GIRL Rca 8414-1R (8.98) (CD) REEL LIFE 105 | 107 | 101 | 12 | RICKY VAN SHELTON @ coiLumsiaFc 44221 (CD) LOVING PROOF
51 | §5 [ 55 | 48 | BASIA @ epic BFE 40767/EPA. (CD) TIME AND TIDE 106 | 93 | 96 7 SOUNDTRACK asm sP 3921 (9.98) (CD) SCROOGED
@ 63 | 63 8 THE BOYS mMoTOWN 6260 (8.98) (CD) MESSAGES FROM THE BOYS @ 120 | 115 | 23 | SALT-N-PEPA @ NexT PLATEAUPL 1011 (8.98) (CD) A SALT WITH A DEADLY PEPA
53 | 53 | 58 [ 19 | KYLIE MINOGUE GEFFEN GHS 24195 (8.98) (CD) A KYLIE 108 | 111 | 118 ] & VARIOUS ARTISTS WINDHAM HILL WH 1077/A&M (9.98) (CD) WINTER SOLSTICE I
@ 62 | 64 | 14 | SOUNDTRACK ATLANTIC 81905 (9.98) (CD) BUSTER 109 | 104 | 113 | 17 | K.T.OSLIN ® rca8369-1-R(8.98) (CD) THIS WOMAN

OAlbums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for saies of 500,000 units. & RIAA certification for sales of 1 million units, with each additional million indicated by 3 numeral
foilowing the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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SOVIET CO-0PS FOSTER COMPETITION IN MATURING MUSIC BIZ

{Continued from page 4)

clubs whose members meet regularly
to discuss music and exchange re-
cords. Often they invite composers
and artists as special guests. Each
club has 40 or 50 members who get
such special privileges from the Melo-
dia retail stores as being able to ob-
tain new releases earlier than the
general public.

The Moscow Meledia store is sell-
ing a daily average of 7,500 units of
pop and rock repertoire, 1,000 classi-
czl albums, and 500 albums of jazz
and easy listening music. It has a
stock of 60,000 pieces, including
10,000 classical albums. It also car-
ries 69 jazz titles, some domestically
produced, some licensed from U.S.
companies.

Melodia promotes its product

) MIKEIN
| MUSCOW

through its own quarterly magazine,
sold in bookstores and on subscrip-
tion and boasting a circulation of
91,000. The label also advertises in
magazines and newspapers and con-
tributes to television music pro-
grams.

There are currently eight weekly
programs for young people on Soviet
television in which Melodia takes part
in various ways, either by having a
stafl member talk about music or by
having one of its artists appear. The
company’s product and artists are
also presented on the regular “Music
Kiogk” program and on a weekly
late-night rock show that can reach

“There's o rumor
gofng around abouf an
ad agency fthat nof
only does greaf ods but
designs record covers,
fabels plus 8 other fasci-
nating sarvices.”

“To find out more
about this rumor call

”

A‘ .Associmes.'lnc.

160 EAST 56 St., Dept.A
N.Y. N.Y. 10022 TEL 758-3232

Serving #e graphic needs of the music industry since 1952.

an audience of up to 100 million.

“But,” says Alexander Chechetkin,
Melodia’s deputy director general,
“we are only just beginning to get se-
riously into promotion and market-
ing. We have an Academy of Foreign
Trade, which has started courses in
marketing based on Western tech-
niques. The courses include overseas
trips to study marketing operations
at first hand.”

The advent of joint ventures and
cooperatives providing competition to
Melodia, together with the new re-
quirement for state companies to be
more efficient and profit oriented,
makes the application of modern pro-
motion and marketing skills indis-
pensable.

Music publishing in the Soviet
Union is dominated by three major
organizations:

e Muzyka, the biggest publishing
house in the U.S.S.R., prints the
works of the great Russian compos-
ers as well as music textbooks, works
by young composers, and children’s
music.

e Svetsky Kompozitor publishes
contemporary Soviet and foreign
works, musicological books, folk
songs and dances, and essays on So-
viet composers. This is the publishing
house of the Soviet Composers
Union.

e Muzychna Ukraina, based in
Kiev, principally publishes works by
Ukrainian composers, folk music, and
some foreign repertoire.

The Soviet copyright agency,
VAAP, which covers music, drama,
and literature, acts as the intermedi-
ary between foreign copyright own-
ers and Soviet publishers and music
users. VAAP has bilateral agree-
ments with 47 sister societies around
the world and, as recently reported
(Billboard, Oct. 22), wishes to up-
grade the level of copyright protec-
tion in the U.S.S.R. and to improve
tariffs.

Radio and television, for which the
Soviet people pay no license fees,
only pay performance fees for the
first performance of a new work;
from then on the music becomes pub-
lic domain. However, the authorities
are currently considering the possi-
bility of having broadcasters pay for
every use of a copyright work.

VAAP, which has a staff of 400
people, not only operates as a royalty
collection and distribution agency,
but also is active in promoting Soviet
music and in arranging cultural ex-
changes with other countries.

The society is deriving a steadily in-

CD-Binder 40

B Holds 40 Compact Discs & Booklets
M Exclusive “Safety-sleeve’ Construction

W CD-3 Pages Available
M Retails under $30.

Seeking Foreign and Domestic Retailers & Distributors. e o

Cal 1-800-392-8262 for appointment at GES.
N

CL-Bnder and Safety-5
Faleml apgriec far

UNIVE

P.0O. B 30 = Diabie, Oheo 43017

NAIRD
R E

ey are b ademarks of Unreeshee, Inc

J S W

creasing revenue from discos and
restaurants operated by coopera-
tives—collective organizations that
are proliferating at a rapid rate,
many of them operating in the field
of music and entertainment.

One of the most ambitious of
these, Professional, is based in Lenin-
grad. Formed in January 1988, the co-
operative is engaged in graphic de-
sign, photography, sports, leisure ac-
tivity, sightseeing tours, travel, video
production, and sound recording.

The 70-member cooperative has
leased from the state cinema organi-
zation, Goskino, a former movie the-
ater in a lakeside area of Leningrad.
[t plans to convert the premises into a
modern recording and video studio at
a projected cost of $1 million. Rental
of the cinema costs $75,000 a year,
but once the studio complex is operat-
ing, Professional hopes to achieve a
gross income from its activities of
$1.8 million annually.

Professional aims to finance the
project either through a joint venture
with a Western company or with the
aid of a sponsor inside the U.S.S.R.
who would agree to incur the hard-
currency expenditure required to
equip the studio in the expectation of
a share in the ultimate profits.

The Professional project has excit-
ed the interest of Vladimir P. Ka-
baidze, a respected leader of industri-
al perestroika and director general of
ISPO, the Ivanovo-based manufac-
turer of textile machinery.

Leo Vildavsky, art director of the
cooperative, has already planned the
first major project for the studio once
it is complete—a mammoth video se-
ries, comprising 200 half-hour pro-
grams devoted to the music, culture,
history, and folklore of the 133 differ-
ent ethnic groups that make up the
population of the U.S.S.R.

Some foreign companies and insti-
tutions, including the New York-
based Ethnic Folk Arts Center and
the World Music Institute, a U.S.-
government-supported nonprofit or-
ganization involved in concert promo-
tion, have shown interest in this proj-
ect.

According to its chairman, Yev-
geny Tchernilovsky, Professional will
engage in a wide range of activities,
including the production of advertis-

Professional, one of the most ambitious of the new Soviet entertainment
cooperatives, has leased this movie theater from the state cinema organization,
Goskino. Located along a lakeside in the Leningrad suburb of Ozerki, the
theater will be converted into an audio/video studio this year. (Photo:
Professional Co-op)

ing films, promotional videos for rock
and pop acts, educational and instruc-
tional videos, record production, mo-
bile recording, and promotional films
for Soviet business enterprises.

Cooperatives are also being set up
in the field of concert promotion, hith-
erto the monopoly of state-run con-
cert and booking agencies whose bu-
reaucratic inertia has been the sub-
ject of much criticism recently
(Billboard, May 21). The cooperatives
claim that the state agencies are out
of touch with the tastes of young peo-
ple.

A Kazan-based concert-promoting
cooperative recently complained in
the Sovetskahy Kultura newspaper
that the state-run agencies were tak-
ing an obstructive attitude to the de-
velopment of cooperatives,

The chairman of the cooperative
known as Artclub has suggested that
the state organizations should in-
volve themselves in the promotion of
concerts by symphony orchestras
and the presentation of opera and
ballet, while the cooperatives should
present rock, pop, and light entertain-
ment and be allowed to use part of
their profits to finance the building of
new art centers, concert halls, and

theaters. Instead of competition be-
tween the state agencies and the co-
operatives, there should be coopera-
tion and collaboration, he argues.

Certainly cooperation with cooper-
atives in the music business is the
policy of Melodia. For example, it is
currently working with a new cooper-
ative, Elegiya, which has set up a dis-
tribution and retail operation to sell
Melodia product.

There will also be significant devel-
opments in the area of trade with for-
eign companies—more joint ven-
tures, co-productions, licensing deals,
and artist exchanges—as Melodia ex-
ercises its new autonomy and as
Western companies seek to exploit
the new opportunities presented by
perestroika.

In order to generate more hard
currency, Melodia will introduce into
some of its retail outlets a special sec-
tion for hard-currency purchases, a
move prompted by a tourist boom
that is still gaining momentum.

Assistance with this series of arti-
cles was provided by Vadim Yur-
chenkov, Billboard’s correspon-
dent in the Soviet Union.

VID DEALERS MULL NEW DISTRIB PLANS

(Continued from page 6)

low-cost rental product has been
whetted by the yearlong PPT experi-
ment of Orion Home Video and the
current aggressive marketing of
Rentrak, the newly formed PPT dis-
tribution company.

But low-cost rental product need
not be tied to rental share or PPT. An
increasing number of sources de-
scribe various new extended-credit
players and formulas, some involving
the concept of “buy back,” yet anoth-
er distribution innovation that has
had only sporadic tests.

“When we started six months ago,
we were the only ones in Chicago, but
now there are two or three compa-
nies on the South Side alone [offering
similar finance plans},” says Dominic
Nicorati, co-owner of Better Buying
Enterprises. His firm sells new rental
product on a guaranteed basis at 50%
of the suppliers’ wholesale price and
gives 40 days for payment of the bal-
ance.

Better Buying customers can ei-
ther pay off the balance or return
product, usually for a $26-per-copy

credit toward future purchases, ex-
plains Nicorati, who just extended
the delayed payment from 30 to 40
days “because of the competition.”

Extended-credit or guaranteed-sale
plans are often compared to leasing,
a form of distribution that has al-
ways run into problems, says John
Power, chairman of 2,500-store buy-
ing group American Video Assn.
“There are three problems—one, cap-
italization; the next, control; and
then, disposal of the used product,”
says Power. “Leasing is very local-
ized, because you need to go out and
repossess the product if you aren’t
being paid.”

Power adds that “the bloom is kind
of off PPT,” and while retailers may
be open to innovations, he is skeptical
about the limited-play cassette. “That
idea has been floating around
awhile.”

Yet another variation on PPT has
distributors making their own one-
on-one arrangements with studios.
“We buy all product at $18,” says
Alan Coccio, operator of Channel 3

Connection in Laurel, Md., who will
not divulge the identity of the distrib-
utor or of another chain Channel 3 is
linked with because of proprietary
concern.

Retailers consistently say they are
looking for a very simple program
that limits severely or excludes en-
tirely studio control or scrutiny of the
store’s operations and that does not
require a new computer system or
costly new programming. In the
main, Orion provided this.

“The Orion program was excel-
lent,” says Ron Castell, VP of mar-
keting and merchandising at Erol’s,
who says he believes Orion might
have gone further had other studios
followed suit.

The Orion program product price
was $8 and was initiated a year ago
with the movie “RoboCop.”” The
share was $6 for Orion and $2 for dis-
tributors.

Assistance in preparing this story
was provided by Jim McCullaugh.
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FOR WEEK ENDING JANUARY 14, 1989

Bl“bOGI'do TUP_PUmB-UMSm continued

cloele |8 loxle |58

o8 | b | £g| < | ARTIST TITLE o | pi | 3g| g2 | ARTIST TITLE

2| S22 | o€ | 2S5 | LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* E2 | Zx | ~F | TS| LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*

127 | 123 t 22 LITTLE FEAT wARNER BROS. 25750 (9.98) (CD) LET IT ROLL 156 | 156 | 159 | 86 RANDY TRAVIS A3 wARNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER
111 | 115 | 129 | 164 | GEORGE WINSTON A WINDHAM HILL WH 1025/A&M (9.98) (CD) DECEMBER @ 177 | 117 4 THEY MIGHT BE GIANTS BAR/NONE 72600/RESTLESS (8.98) (CD) LINCOLN
112 | 109 | 103 | 22 | UB4Q a&MsP5213(8.98) (CD) UB40 158 | 150 | 145 | 94 [ U2 ASiSLAND 90581 /ATLANTIC (9.98) (CD) THE JOSHUA TREE
m | 113 |16 | 8 BOYS CLUB mca 42242 (8.98) (CD) BOYS CLUB 159 | 158 | 150 | 21 | HOTHOUSE FLOWERS LONDON 828 101 1/POLYGRAM (CD) PEOPLE
114 | 108 | 102 | 13 THIRTY EIGHT SPECIAL asMSP 5218 (8.98) (CD) ROCK & ROLL STRATEGY 160 | 148 | 140 | 10 CHERYL “PEPSII" RILEY COLUMBIA FC 44409 (CD) ME, MYSELF AND |

@19 117 | 120 | 10 | IVAN NEVILLE poLvbOR 834 896 1/P0LYGRAM (cO)  IF MY ANCESTORS COULD SEE ME NOW 161 | 161 | 173 | 82 | WHITNEY HOUSTON AS ARISTA AL 8405 (9.98) (CD) WHITNEY
116 | 116 | 117 | 6 | THE WATERBOYS cHRysaLis 41589 (D) FISHERMAN'S BLUES 162 | 140 [ — | 2 | VARIOUS ARTISTS GrPGR 9574 (9.98) (CD) A GRP CHRISTMAS COLLECTION

PAUL SIMON

117 | 10 | 111 | 10 WAerquR BROS, 25789 (12.98) (CD) NEGOTIATIONS AND LOVE SONGS (1971-1986) 163 | 163 | 170 | 17 JOHN HIATT A&M SP 5206 (8.98) (CD) SLOW TURNING

118 | 118 | 122 | 8 | ROBBIE NEVIL emi 48359 9.98) (D) A PLACE LIKE THIS 164 | 146 | 142 | 23 | FREDDIE JACKSON @ CAPITOL C1-48987 (9.98) (CD) DON'T LET LOVE SLIP AWAY

D e R A Y RGNS 165 | 149 [ 163 | 5 | ALEXANDER O'NEAL TaBU0Z45016/EPA. (CD) MY GIFT TO YOU

128 | 127 52 RICK ASTLEY A RrCa 6822.1-R (8.98) (CD) WHENEVER YOU NEED SOMEBODY BULGARIAN STATE RADIO & T.V. FEMALE CHOIR

@ - 5 @ 178 ] 185 | 5 NONESUCH/EXPLORER 79165/ELEKTRA (9.98) (CD) MYSTERY OF BULGARIAN VOICES
121 | 122 | 121 | 18 JANE'S ADDICTION waRNER BROS. 25727 (8.98) (CD) NOTHING'S SHOCKING w67 | 155 | 176 | 20 TOMMY CONWELL AND THE YOUNG RUMBLERS COLUMBIA FC 44186 (€D) RUMBLE
122 | 124 | 128 | 83 GLORIA ESTEFAN & MIAMI SOUND MACHINE A2 epic oE 40769/EPa. (cDy  LET IT LOOSE 168 | 168 | 168 6 JUDSON SPENCE ATLANTIC 81502 (8.98) (CD) JUDSON SPENCE
123 | 114 | 107 | 10 CAMEOQ ® ATLANTA ARTISTS 836 002 1/POLYGRAM (CD) MACHISMO THE ROBERT CRAY BAND @ .

@ o > prom— R 169 | 165 | 141 21 HIGHTONE/MERCURY 834 923 1/POLYGRAM (CD) DON'T BE AFRAID OF THE DARK

— S CAPITOLC1 91216 (698) (D) SHERIFF 190 | 193 | 27 | DAVID SANBORN reprise 25715 9.98) o) CLOSE-UP

125 ) 14 I

e R N iU 171 | 152 | 136 | 11 | MIDNIGHT STAR SOLAR D1.72564/CAPITOL (8.98) (CD) MIDNIGHT STAR
114 | 26 J. ® I -
126 | 123 J.J. FAD @ ATCO 90959/ATLANTIC (8.98) (CD) SUPERSONIC--THE ALBUM @ 182 | 169 | 21 TRACIE SPENCER CAPITOL C1-48186 (8.98) (CD) TRACIE SPENCER
129 EUROPE @ PA.

121 2 | a PUBLI'::EEN::::YOE:“SS/E PA D) OUT OF THIS WORLD 3 | 173 — | 2 | ROY ORBISON viran 90604 (12.98) (o) IN DREAMS
29[ 170 | 153 | 26 | PUBLICENEMY @ s, T TAKES A NATION OF MILLIONS TO HOLD US BACK T NEWD | 1 | TODAY vorom ezer 059 TODAY
A29)| 142 | 147 | 7 | MAXIPRIEST viraiN 90957 8.98) (D) MAXI PRIEST

175 | 157 | 157 | 34 TONY! TONI! TONE! winG 835 549 1/POLYGRAM (CD) WHO?

@30)| 141 | 130 | 49 | MIDNIGHT OIL & coLumeia Brc 40967 (D) DIESEL AND DUST

176 | 176 | — 2 SOUNDTRACK wALT DISNEY 64101 (8.98) (CD) OLIVER & COMPANY

131 | 126 | 104 8 LEVERT ATLANTIC 81926 (9.98) (CD) JUST COOLIN’

@ 185 | 187 5 SCRUFFY THE CAT RELATIVITY 8237 (8.98) (CD) MOONS OF JUPITER
132 | 136 | 143 | 144 | ANITA BAKER A4 ELEKTRA 60444 (8.98) (CD) RAPTURE
78| 180 | 180 | 6 | JULIAN COPE 1sLaND 91025/ATLANTIC (9.98) (D) MY NATION UNDERGROUND

133 | 130 | 109 9 MIKE + THE MECHANICS ATLANTIC 81923 (9.98) (CD) LIVING YEARS
179 | 160 | 148 | 10 JETBOY mca 42235 (8.98) (CD) FEEL THE SHAKE

@38| 143 | 1% | 5 | THE PURSUIT OF HAPPINESS CHRYSALIS BFV 41675 (CD) LOVE JUNK
180 | 179 | 166 | 12 HELLOWEEN RCA 8529-1-R (8.98) (CD) KEEPER OF THE SEVEN KEYS, PART Il

135 | 135 | 124 9 'TIL TUESDAY EPIC OE 44041 /E.PA. (CD) EVERYTHING'S DIFFERENT NOW
181 | 174 | 152 | 14 COCTEAU TWINS capPiToL C1-90892 (9.98) (CD) BLUE BELL KNOLL

136 | 106 | 106 9 CHERRELLE T1aBU 0z 44148/E.PA. (CD) AFFAIR
182 | 166 | 162 | 28 ELTON JOHN @ mca 6240 (8.98) (CD) REG STRIKES BACK

137 | 139 | 146 7 THE JIMI HENDRIX EXPERIENCE RYx0DISC RALP 0078 (13.98) (CD) RADIO ONE
183 | 184 | 179 | 110 | DEF LEPPARD A7 MERCURY 810 308 1/POLYGRAM (CD) PYROMANIA

@ 147 | 183 | & GIPSY KINGS MUSICIAN 60845/ELEKTRA (9.98) (CD) GIPSY KINGS
184 | 162 | 154 | 11 L'TRIMM 925 (8.98) (C GRAB IT!

139 | 131 | 131 5 KID "N PLAY SELECT 21628 (8.98) (CD) 2 HYPE ATLANTIC 81525 (898) (D)
— ROY OR| FOR THE LONELY: AN ANTHOLOGY, -
140 | 138 | 133 | 30 TONI CHILDS a&MsP 5175 (8.98) (CD) UNION 196 2 BISON R 714530498 €0) PO ELY SRR
141132 [ 132 | 9 | HOUSE OF LORDS Rca/smMONS 8530-1-R/RCA (8.98) (CD) HOUSE OF LORDS e N N O GUITAR SPEAK
4

@42)| 159 | 198 | 57 | ORIGINAL LONDON CAST ® poLvooR 831 273-1/POLYGRAM €0)  PHANTOM OF THE OPERA e e I e D) TIFFANY
183 | 137 | 137 7 M.C. HAMMER CAPITOL C1.90924 (8.98) (CD) LET'S GET IT STARTED 188 | 181 | 181 7 DREAMS SO REAL ARISTA AL 8555 (8.98) (CD) ROUGH NIGHT IN JERICHO
148 | 133 | 138 6 AEROSMITH COLUMBIA FC 44487 (CD) GEMS 189 | 187 | 165 11 JONATHAN BUTLER JiVE 1136-1-J/RCA (8.98) (CD) MORE THAN FRIENDS
145 [ 145 | 139 | 15 SA-FIRE CUTTING/MERCURY 834 922 1/POLYGRAM (CD) SA-FIRE @ 194 | 194 5 SOUNDTRACK POLYDOR 837 362 1/POLYGRAM (CD) 1969

167 | 1712 | 13 R.E.M. LR, 6262/MCh (9.98) (CD) EPONYMOUS 191 | 186 | 178 | 26 PAT BENATAR @ CHRYSALIS OV 41628 (CD) WIDE AWAKE IN DREAMLAND

147 | 144 | 149 | 83 | RICHARD MARX A2 €wmisT 53049 (8.98) (CD) RICHARD MARX 192 | 192 | 175 | 10 | DIANESCHUUR capcR 9567/Mca (898) D) e

@ 151 | 151 | 7 JULIA FORDHAM VIRGIN 90955 (8.98) (CD) JULIA FORDHAM 193 | 169 | 174 ¢ 7 BANANARAMA LONDON 828 106 1/POLYGRAM (CD) GREATEST HITS COLLECTION
A [

29| 172 | 167 | 37 [ SCORPIONS & MeRcURY 832 963 1/POLYGRAM (CD) SAVAGE AMUSEMENT 194 | 164 | 155 | 17 | VARIOUS ARTISTS 9 1988 SUMMER OLYMPICS-ONE MOMENT IN TIME
150 | 154 | 158 | 70 10,000 MANIACS @ £LEKTRA 60738 (8.98) (CD) IN MY TRIBE 195 | 197 | 196 | 28 | VANESSA WILLIAMS wING 835 694 1/POLYGRAM (CD) THE RIGHT STUFF
151 | 134 | 119 | 9 | QUIET RIOT pasHaoz 40981 /E.PA. (D) QUIET RIOT 196 | 183 | 161 | 13 | NOEL 4TH & BWaY 4009 (8.98) (CD) NOEL

@ 188 | 160 | 45 | ROBERT PLANT A ESPARANZA 90863/ATLANTIC (9.98) (CD) NOW AND ZEN @ NEWD 1 CAMOUFLAGE ATLANTIC 81886 (8.98) (CD) VOICES & IMAGES
153 | 153 | 144 | 10 | TOM COCHRANE & RED RIDER RcA 8532-1-R (8.98) (CD) VICTORY DAY 198)| NEWD | 1 ROBERTA FLACK ATLANTIC 81916 (9.98) (CD) OASIS
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NEW ARB DIARY MAKES LITTLE CHANGE IN FALL BOOK

(Continued from page 1)

drawing attention to that listen-
ing, which isn’t always voluntary,
many broadcasters expected the
new diary to favor AC and other
softer radio formats that general-
ly get more play at offices and
businesses.

In research drawn from 14 mar-
kets in the first two months of the

book, Arbitron research director
Jim Peacock cites a 2.5% increase
in stations’ cume—the number of
people listening—during middays,
the shift most likely to be affected
by the diary changes, as well as an
increase in reported listening out-
side the home or car. He also cred-
its the new diary with keeping Ar-

THORN-EMI BUYING SBK PUB INTERESTS

(Continued from page 1)

Along with EMI’s own vast hold-
ings in music publishing via the Irwin
Robinson-operated EMI Music Pub-
lishing Worldwide, the deal creates
an entity that challenges Warner-
Chappell Music for supremacy in mu-
sic publishing revenues.

The Warner-Chappell entity was
created last year after Warner Com-
munications Inc. paid a then-record
price—$250 million—for Chappell to
a group of investors who had ac-
quired the publisher from PolyGram
several years before for about $100
million.

The core of SBK itself is the for-
mer CBS Songs, which was acquired
by SBK partners Stephen Swid, Ban-
dier, and Koppelman for $125 million
in 1986. SBK’s acquisition included
the CBS Catalogue Partnership, a
joint venture between CBS and oth-
ers in the old-line MGM/UA catalogs.
In addition, SBK publishes songs by
James Taylor, Laura Nyro, Chip Tay-
lor, Luther Vandross, Marvin Gaye,
and Albert Hammond. Recently, it
scored big as the publisher and pro-
ducer of Tracy Chapman, who creat-
ed a sensation with her debut on
Elektra Records. SBK employs a
staff of 220 worldwide.

The Thorn-EMI/SBK announce-
ment came two days after CBS Rec-
ords announced its acquisition of
Nashville Tree Music, signaling the
CBS label’'s own intentions to re-cre-

ate a strong publishing presence (see
story, page 1). Thus, within the first
two business days of 1989, nearly
$400 million was exchanged in the
purchases of two publishing firms.

According to Jim Fifield, president
and chief operating officer of EMI
Music Worldwide, “We are pursuing
an aggressive acquisition program
... We've looked at a great many cat-
alogs and this is the top of the line.”

In a prepared statement, Irwin
Robinson, president and CEO of EMI
Music Publishing Worldwide, said
the acquisition reflects his belief that
royalty income from music publish-
ing is a growth area because of such
technological developments as CD
and DAT and new distribution chan-
nels, including satellite and cable TV.

Although he will oversee 250,000
additional copyrights in the SBK cat-
alogs, Robinson, who formerly oper-
ated Chappell’s U.S. interests, cur-
rently runs a company that is among
the world’s top five music publishers.
Its holdings include the former Co-
lumbia Pictures’ Screen Gems and
Colgems catalogs in addition to U.K.-
based Francis Day Hunter, Keith
Prowse Music, and Peter Maurice
Music.

England’s publicly traded Thorn-
EMI generates about $5 billion a year
in holdings in music, rental, retail,
lighting, and technology.

ROSE RECORDS PARTNER BUYS MAJORITY INTEREST

(Continued from page 4)

founder Merrill Rose, will not divulge
how many of the partners he bought
out. According to one source, the
partner count has been reduced from
six to two—Jack and Jim Rose.

What is certain is that the two part-
ners who oversaw the chain, VP of
marketing Ronna Hoffberg and VP
of purchasing Keith Eckerlainge,
have left their posts at the company.
According to two informed sources,
Eckerlainge did sell his shares to
Jack Rose. Hoffberg, who declined to
comment for this story, may still hold
her interest in the enterprise.

Sources in Chicago speculate that
Jack Rose’s buyout resolves a differ-
ence of opinion among the partners
over whether the chain should be
sold. Hoffberg previously told Bill-
board that she was not inclined to sell
the web to a larger company; it is be-
lieved that Eckerlainge also opposed
such a sale.

Jack Rose says that as a result of
the restructuring, former operations
manager Dave Roger has been pro-
moted to CEO.

Rose Records, which had 10 stores
at the close of 1985, has more than
doubled its store count in the past
three years through acquisition of
former Windy City rival Laury’s Rec-
ords, the opening of new stores, and
the launch of two leased departments
that are housed in Montgomery
Ward stores. Two of the 21 stores are

owned by different partnerships.

Meanwhile, all is quiet on two oth-
er consolidation fronts. The long-an-
ticipated sale of 115-store Sound
Warehouse had not been consummat-
ed as of press time. Its stock contin-
ued to trade in the neighborhood of
$21 per share.

Industry insiders still believed that
Roy Disney’s investment firm, Sham-
rock Holdings, which owns Los An-
geles-based Show Industries and its
Music Plus chain, had the inside track
to land Sound Warehouse, although
the supplier of another suitor, Los
Angeles-based Wherehouse Enter-
tainment, said that the Torrance,
Calif -based web had made noises
about increasing its store count by
more than 100 units.

Sound Warehouse president Terry
Worrell did not return Billboard’s
calls regarding this story. A spokes-
man for Shamrock said no announce-
ment regarding an acquisition is
pending.

Speculation continued to simmer
that Morris Levy was eager to sell
his Strawberries chain and that Lie-
berman Enterprises was an eager
suitor. A Lieberman representative
declined to comment. Since Lieber-
man is a publicly traded company, it
typically does not comment on the
status of possible acquisitions until a
formal announcement can be made.

bitron’s response rate at 45%—
only 2% below its all-time high—
despite a general market decrease
in survey responses.

At this point, it’s hard to tell
whether the new diary has indeed
been good news for adult-oriented
stations, especially given the for-
mat’s tendency to do better in the
fall anyway. In New York, AC
WLTW was tied for third, up from a
3.8 to a 4.7. Competitor WNSR was
up 2.7-3.1, and oldies WCBS-FM
was up 4.1-4.3 for sixth place. Easy
listening WPAT-AM-FM, which ac-
tually passed Z100 during the first
month of the trend, fell 5.6-4.9.

In Los Angeles, AC KOST was
in third place, up 5.0-5.4, but its
prime AC competitor, KBIG, was
down 4.2-3.3, and oldies KRTH-FM
was down 3.7-3.2. In San Diego,
the results were also mixed.
Bright AC KFMB-FM “B100” was
steady at a 6.3, but KYXY—which
made a 3.1-5.4 jump this summer—
lost most of its ground, returning
to a 3.6 this time. A third AC,
KKYY, rose 5.4 to 3.6.

In other New York movement,
Z100 was down 6.2-5.6 but led its
top 40 rival, WWPR (which retook
its old WPLJ calls after the survey
ended), by more than two shares.
Crossover WQHT ‘““Hot 97" was
down 4.5-4.0 in its first book on its
new frequency; swap partner
WYNY “Country 103.5"" was up
2.2-2.9,

Those results appear to have re-
activated the battle between
WQHT’s parent company, Emmis
Broadcasting, and Arbitron. Em-
mis group PD Rick Cummings
charges that by moving to what he
considers an infe.sior frequency,
WYNY shouldn’t have been up
sharply in cume, as it was this
time, unless diaries were being as-
cribed to the wrong station. Yet,
WYNY had been as high as a 3.0
share nine months ago.

WQHT’s sister station, all-
sports WFAN—which also
changed frequencies this fall, ac-
quiring morning man Don Imus in
the process—was down 2.5-2.3;
that’s still twice what it had last
fall, when it had neither baseball
or a well-established morning
show. New York’s new jazz station
WQCD was up nicely, although not
spectacularly, in its first full book,
going 1.0-1.9.

New York’s four Spanish-lan-
guage AMs were up by a combined
0.5 share despite the presence of a
fifth, temporary AM, WUKQ, cre-
ated by the plethora of dial
changes. Although WUKQ had the
best signal of the five and was
commercial free through most of
the book, not only didn’t seem to
decrease the others’ shares, it
didn’t even show up.

Emmis can take solace from Los
Angeles, where Power 106 led ri-
val KIIS-FM 7.2-5.8. KIIS’ Rick

Dees still led morning drive, but
the spinoff of KIIS-AM to a sepa-
rate “all club mix” format seems
to have affected KIIS-FM more
than Power. KIIS-FM lost a share;
KIIS-AM debuted with a 0.7.

Meanwhile, adult alternative
KTWV was up 3.0-3.3 in its first
book with live announcers, making
“the Wave’’ one of the few sta-
tions in the early results to post
dramatic gains in the summer and
keep them in the fall. Format news
wasn’t nearly as encouraging in
San Diego, where KSWV was up
only 1.5-1.6 and KIFM was down
4.7-2.9,

Another fall-book sideshow was
the November prediction, attributed
to Rantel Research President David
Tate, that the new diary would com-
bine with other factors—such as
new weighting values and the
change in seasonal listening lev-
els—to reduce most broadcasters’
share points by 5%.

Arbitron’s Peacock claims that
prediction stemmed from some
broadcasters incorrectly interpolat-
ing individual months of the book,
something that Tate in turn blames
on Arbitron changing the popula-
tion estimates it uses to weight dia-
ries in midbook. In any event, Tate
has since backed off his 5% predic-
tion, saying that he was initially
misquoted and that the new diary is
no longer a major issue in interpret-
ing the fall results.

INSIDE TRACK

(Continued from page 82)

niversary of the day he left another hospital after hav-
ing suffered a heart attack. Gayles, 75, plans to be back
at work this week.

HE’S AVAILABLE: Paul Fussell has exited his post
as director of purchasing for The Record Bar, follow-
ing a 14-year tenure there. Fussell says the parting was
the result of a mutual agreement with management.

I'M ON THE CLIENT LIST: Prince recently switched
legal representation to powerhouse attorney John
Branca, who also represents Michael Jackson, among
others. The move intrigues those who perceive a rivalry
between the two artists. Also rumored is a soon-to-
come management change for Prince, whose most re-
cent album, “Lovesexy,”—only just now gold—was a
sales disappointment.

SEALED IN CONCRETE: L.A.-based rock act Con-
crete Blonde has re-signed with LR.S. Records. The
development comes as something of a surprise because
the group, which rereleased its debut album on L.R.S. in
1987, had filed for bankruptcy in September of that
year in what many observers perceived as an attempt
to negate an existing contract with the label. However,
the band and the label have apparently resolved their
differences: The label’s official statement on the sign-
ing says the new pact is a “multi-album contract.”

cLOSED SHOP: Financial woes suffered by Vestron
Video led that company to close the Morristown, N.J.,
regional facility operated by retail chain The Video
Store. About 10 staffers were laid off. Web president
Jack Messer says that in an effort to “streamline dupli-
cation of expenses,” the store expansion and bookkeep-
ing functions that were handled in New Jersey will now
be handled at his company’s Cincinnati headquarters.
The Morristown plant was set up to service stores ac-
quired from Jersey web Opening Night Video and
New York chain New Video, both now operating under
the logo The Video Store. Still on board are former New
Video partners Steve Savage and Michael Pollack; al-
though both will still be based in the East, Messer says
both will begin spending more time in Cincinnati.

HAVING A CRYSTAL BALL: Billy Crystal will host
the Grammy Awards for the third straight year. This
year the event, to be telecast live Feb. 22 by CBS, re-

turns to the Shrine Auditorium in Los Angeles.

MONSTER MOPPET CATALOG: Larry Sonin, pres-
ident of Freeport, N.Y.-based wholesaler Pricerite En-
tertainment Corp., has published his 96-page 1988-89
Children’s Audio-Visual Catalog, which he offers for
$2, deductible from the first order.

ANTI-CENSORSHIP group Music In Action says it
has more than 30,000 signatures on its petition oppos-
ing censorship. The petition, said to be getting almost
1,000 signatures per week, will be presented to the U.S.
Justice Department in mid-1989.

IN THE RUNNING: Barry O’'Neil, a Motown trade li-
aison, was a finisher Dec. 11 in the Honolulu Marathon
with a running time of three hours, 26 minutes, and one
second. O’'Neil placed 658th in an overall field of 8 808;
114th among 844 males aged 35-39; and 624th among
6,639 males of all ages.

TRANSATLANTIC TIES: New York-based account-
ing firm Prager & Fenton, which specializes in enter-
tainment accounts, has associated in the U.K. with
chartered accountant Rawlinson & Hunter. Martin
Goldberg continues as U.K. chief of Prager & Fenton.

EX-MCA jazz publicist Don Lucoff has opened his
own jazz PR firm, DL Media, at 26 Gramercy Park S.,
New York, N.Y. 10003; 212-353-2334. Initial clients are
Terri Lyne Carrington, Dave Liebman, and the Brazil-
based Som De Gente Records.

POLYGRAM IS EXPECTED to sign a concert mer-
chandising deal with Great Southern, a leading compa-
ny in the field, sometime this week. MCA Records
owns another top merchandising firm, Winterland,
which it acquired last year from CBS Records.

FINIAL FINALE: Finial Technology, developer and
manufacturer of the much-ballyhooed prototype laser
turntable (an expensive machine designed to use a laser
beam to track standard vinyl LPs, claiming to prevent
the degradation caused by a needle tracking the
grooves), has decided not to bring the hi-tech white ele-
phant to market after all. After completing the initial
production run, the company says it decided the device
would cost too much to manufacture.
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CBS ACQUIRES TREE

(Continued from page 1)

CBS back into the mainstream of the
publishing business with one of the
world’s most coveted catalogs. The
purchase of Tree is the first CBS Rec-
ords acquisition since the label be-
came a wholly owned subsidiary of
Sony Corp. and will immediately add
some 40 catalogs to the CBS Music
Publishing Division.

“We're going to use this as a cor-
nerstone to begin a building process
immediately,” Tommy Mottola, presi-
dent of CBS Records, told Billboard.
“This will start snowballing into a
major, large publishing company on a
worldwide basis.”” Mottola, who
worked for Chappell Music early in
his career, predicts CBS/Tree will be-
come a profitable partner with CBS
Records: “I can see it really working
hand in hand with our record opera-
tion, much like the days when Jobete
and Motown Records worked hand in
hand, with Jobete being the main, or
only, supplier of material to their art-
ists. Of course, there’s a lot more
self-contained artists these days, and
that will continue to blossom as
well.”

Killen, renowned for his discovery
and nurturing of such talents as Rog-
er Miller and Joe Tex, will also be in-
creasingly involved in production and
in expanding the catalog and song-
writer staff. “According to the agree-
ment,” Killen advised, “we adminis-
ter all the catalogs, and we’ll be run-
ning the company out of here. We're
going to be very selective, cherry

pick, and build a fabulous catalog
with the best writers we can get.”

The number of writers and copy-
rights will be doubled within two
years, states Killen. Some 60 writers
are now signed to Tree. Founded by
the late Jack Stapp and Lou Cowan in
1951 (Killen joined as a song plugger
two years later), Tree exploded in
1955 with the Elvis Presley hit
“Heartbreak Hotel.” Ranking as Bill-
board’s No. 1 country music publish-
er for the past 16 years, the Tree cat-
alog also has provided major hits for
the pop, black, dance, and adult con-
temporary charts.

Writers with hits under the Tree
aegis include Miller, Tex, Willie Nel-
son, Hank Cochran, Buck Owens,
Jerry Chesnut, Jim Reeves, Harlan
Howard, Curly Putman, Dick Feller,
Dottie & Bill West, Mae Boren Ax-
ton, Tommy Durden, John Hurley &
Ronnie Wilkins, Michael Martin Mur-
phey, Merle Haggard, Sonny Throck-
morton, Wayne Kemp, and Bobby
Braddock.

Among the Tree evergreens are
“King Of The Road,” “Green Green
Grass Of Home,” “Crazy,” “Funny
How Time Slips Away,” “Act Natu-
rally,” “Easy Loving,” ‘“He Stopped
Loving Her Today,” “Middle Aged
Crazy,” “l1 Wish | Was 18 Again,”
“QOkie From Muskogee,” “Today I
Started Loving You Again,” “Son Of
A Preacher Man,” “Another Some-
body Done Somebody Wrong Song,”
“Here Comes My Baby Back Again,”

“A Fallen Star,” “The Tips Of My
Fingers,” “Po’ Folks,” ‘“Forever”
(written by Killen), “This Time,”
“Make The World Go Away,” “I Fall
To Pieces,” “D-I-V-O-R-C-E,” “Wel-
come To My World,” “Hold What
You've Got,” “Yakety Sax,” “Could I
Have This Dance,” and “Busted.”

Tree VP Donna Hilley will remain
second in command as part of the
agreement that is guaranteed for
five years. The Tree building, a valu-
able piece of real estate, is also in-
cluded in the deal. Others interested
in Tree included EMI and PolyGram,
and Killen admits he came close to
inking a deal with PolyGram: “I had
pretty well made up my mind with
PolyGram because in the deal I
would have headed up the whole
Nashville operation here with the la-
bel and everything else.”

Then attorney Joel Katz called and
asked if CBS could make an offer.
Killen met with Walter Yetnikoff and
Mottola in New York. “I was im-
pressed with them,” Killen says. “It
was like our style—they’re gung ho,
aggressive, they believe in what
they're doing, and they go get what
they want because you have to do
that today.”

Mottola blurs the exact price tag,
stating it is “over $30 million,” while
Killen expands on the theme slightly,
advising, “it’s way above $30 million”
but below the $45 million-$50 million
figures quoted in newspaper reports.
Billboard’s estimate is a sale price of

BLOCKBUSTER, WEST COAST MAP NATIONAL AD CAMPAIGNS

(Continued from page 6)

they convert over to Blockbuster, will
enjoy that umbrella,” he states.

Of Blockbuster’s 400-plus outlets,
240 are company owned, and the mix
is expected to continue shifting in
that direction as the chain grows. In
contrast, only about 25% of the 260
West Coast Video stores are compa-
ny owned; virtually all of the 450 Na-
tional Video stores recently acquired
by West Coast are franchises.

Kalish notes that under the fran-
chise agreements, “advertising royal-
ties” are paid to West Coast and are
channeled “to a great degree” into a
general advertising fund. West
Coast, he says, can “theoretically”
make TV ad buys on behalf of the
franchisees, depending on the mar-
ket, the number of West Coast and/
or National stores in that market,
and the feasibility of television com-
pared with other media.

In general, he points out, West
Coast has reserved TV ads to sell the
chain’s image, whereas “at times,”
radio and print ads stress individual
titles.

Although West Coast/National is
now represented in all 50 states, it
has not yet done a countrywide ad
campaign. That could change, howev-
er, Kalish indicates, if major video
suppliers decide to increase their co-
op ad dollars, which have noticeably
shrunk in the past year.

Blockbuster would also welcome
the increased availability of co-op
funds, says Gruber, although he
doesn't see the drop in those funds as
an obstacle to the chain’s image ad-
vertising plans. Noting that some
studios may have cut co-op money be-
cause they felt it had not been used
effectively, Gruber points out that
the suppliers believe TV is the most
cost-effective ad medium for them—
which may prove to be to Blockbust-
er’s advantage.

“The way we use our co-op funds
meshes perfectly with the studios’ de-
sires,” he declares, “and I'm not sure
those funds will dry up.”

But Curt Viebranz, president of
HBO Video, is not yet convinced he
can get the best bang for his buck via
co-op ads, even in the context of na-
tional TV buys. Noting that “it’s un-
tested waters,” he says, “I'd be more
inclined to make more money avail-
able if they were selling HBO prod-
uct rather than selling Blockbuster.
If they were doing both, that would
be the best.”

He adds that since HBO doesn’t
sell directly to Blockbuster or West
Coast, the supplier has to make sure
it doesn’t favor a particular distribu-
tor by giving it extra co-op funds. Al-
though HBO will continue to furnish
co-op money, particularly to support
store openings, he says, “I don’t want
[co-op funds] to be part of the deci-
sion of which distributor [retailers]
decide to go to.”

Al Reuben, senior VP of marketing
for Vestron Video, notes that his
company, unlike some other suppli-
ers, has not cut back on its co-op ads
to make more dollars available for
national ad campaigns. “We are do-
ing as much or more co-op ads as we
were a year ago,”’ he states.

While Reuben likes co-op advertis-
ing, he observes that “national adver-
tising isn't usually effective with a
single chain.” Even if one chain could
offer national coverage, he adds, “I
don’t think I can eliminate my own
national advertising as a result of
that.”

Blockbuster’s combative market-
ing posture does not seem to alarm
other video retailers. Ron Castell,
Erol's VP of marketing and merchan-
dising, states, “We've been aggres-
sive TV advertisers in our larger
markets for four or five years.”

Although Blockbuster has an-
nounced plans to open more than 40
stores in Washington, D.C., the home
base of Erol’s, Castell notes, it has
only six stores there now, whereas
Erol’s has 78 in Washington and 25 in
nearby Baltimore.

“For TV to be cost-effective for
[Blockbuster] in the Washington
area, they're going to have to pump
up more stores,” he says. Similarly,
he adds, Erol’s has more than twice
as many outlets as Blockbuster in
such markets as Philadelphia, Tide-
water and Richmond, Va., and Cleve-
land, making TV ads more cost-effec-
tive for Erol’s than for its competitor.

From the viewpoint that “the more
marketing [of video] that is done, the
better it is for everybody,” Block-
buster’s ad campaigns could even
help Erol’s, Castell concludes. “I hope
Blockbuster advertises heavily in this
market,” he says, “because it creates
more awareness of video, and maybe
if they advertise more, I can adver-
tise less.”

Steven Rosenburg, owner of the
three-store Premiere Video chain in
Marietta, Ga., just outside of Atlanta,
agrees that Blockbuster’s title-specif-
ic ads help all of the video retailers in
the area. “If a particular video store
advertises ‘Cinderella,” " he points
out, “consumers are alerted to the
fact that their [local] store has them,
too.”

But Rosenburg concedes that if ge-
neric image ads help the growth of
Blockbuster, they are bound to hurt
other retailers.

“There are several ways indepen-
dent video dealers can compete
against Blockbuster and in some
cases beat them, whether it be cus-
tomer service or whatever,” he says.
“But we can’t compete with their
marketing budget.”

$42 million. (The only sale involving
the Nashville music industry sur-
passing the CBS/Tree purchase was
the Opryland USA Inc. complex,
bought by Edward Gaylord’s Oklaho-
ma Publishing Co. in 1983 for a re-
ported $250 million. Besides WSM-
AM-FM, the Grand Ole Opry, and
The Nashville Network, the package
included the Opryland theme park
and Opryland Hotel.)

Tree is a natural acquisition for
Mottola as well. He started his career
working for Chappell Music for six
years and has long admired the Tree
success story as “a manager and a
fan of the catalog.” The publishing-
record company synergy excites the
label chief. “This opens up all kinds
of opportunities for us as a user, not
only in country music, but in pop mu-
sic, too. And it also certainly solidifies
us in Nashville and country music
and increases the growth of our rec-
ord operation as well. We're tapped
into great copyrights and a whole
production situation.”

Will Nashville be the national head-
quarters for this prime CBS/Sony
publishing thrust? “Right now, yes,”
answers Mottola. Will the New York
and Los Angeles offices report to
Nashville? “At the moment, that’s
the way everything is going,” he
comments.

Mottola believes the venture also
will promote Nashville’s efforts to be
perceived as a total music center, not
just the country music citadel. He
confirms that Harvey Shapiro, who
has been heading the CBS publishing
acquisition program, is being shifted
to overall corporate financial opera-
tions. And, as a former independent
operator, he can sympathize with
those in Nashville who view the Tree
purchase as the final straw that
broke the camel’s back in the corpo-
rate conglomeration of Nashville by
financial forces in New York, Los An-
geles, and overseas.

“I can understand that from an
emotional and sentimental point of
view,” he says. “But when you look
at the opportunity to take something
that’s really the crown jewel and
build upon it, and make it even better
and bigger, then you're looking at a
situation that’s good for everybody,
as opposed to just being emotional
about it.”

While Yetnikoff and Mottola pre-
pare to head for Nashville for the fi-
nal signing of the papers and an
Opryland Hotel blowout party Tues-
day (10) celebrating the CBS/Tree
pact, Nashville reaction has been
mixed. Nashville has always been a
songwriters-and-publishers town,
controlling its own destiny. Now such
great names as Wesley Rose and

ATGO SAYS ‘NO’ TO ARISTA’S ‘YES’

(Continued from page 82)

posed to live performances of classic
Yes material, and that should proba-
bly help Atlantic move a great deal of
their back catalog, which should
please them.”

Subtle salvos have already been
fired by each label in the form of
press releases announcing each al-
bum. Arista’s release is coyly titled
“Yes, It’s True,” with each para-
graph beginning: “Yes, ...”

Atlantic’s press release notes that
Yes has “recorded exclusively’’ for
the label since being signed in 1968. A
statement by Ertegun is also includ-
ed in the release, noting that ‘“the

Acuff-Rose, the Denny family and
Cedarwood, Bob Beckham and Com-
bine, and Bob Montgomery and
House of Gold have been swamped
by the surging greenback tidal wave
of the conglomerates.

“It was tough, and I resisted a long
time,” admits Killen. Beckham, who
guided Combine into a major country
and pop publisher before the firm
was acquired by SBK Entertainment
World, agrees, observing, “It’s like
parting with your kids, but Buddy
handled it as well as a transaction
like this can be handled.” Beckham
feels the backlash will be healthy for
Nashville, adding, ‘“You can buy
something, but you can’t create
something.”

“Tree was definitely a personal-
ity,” says Shelby Singleton, head of
Shelby Singleton Enterprises. “If it
can continue that way, this will be
good for Nashville, the music busi-
ness, and everything else. If they
have to ask somebody every time
they do something, there’s probably
going to be a problem, like at most
big companies.”

Observes Connie Bradley, South-
ern regional executive director of
ASCAP: “In contrast to what other
corporations have done—moving ad-
ministration, the money, and every-
thing else out of Nashville—this is a
real commitment on CBS’ part. Rath-
er than look at it being the end of an
era, I'm going to look at it positively
as the beginning of a new era.”

Bill Ivey, director of the Country
Music Foundation, sees an upside
and a down side—the former being
‘“a real tribute to the strength of
Nashville writers and publishers and
to the Tree management team—Jack,
Buddy, and Donna—to build a com-
pany of this value and strength.” The
down side, he believes, is the shift in
power from when Nashville was
“supported by independent locally
controlled music publishers.”

Roger Sovine, who worked for
Tree three years and now is VP of
BMI’s Nashville office, also sees two
sides to the CBS/Tree development:
“You're sad about what a wonderful
place Tree was, how many people got
started there, learned, and how they
were nurtured, cared for, and
banked—you could borrow money
from them when nobody in the world
would give you a nickel. Buddy
would take care of you.” But Sovine
adds, “I'm delighted to see CBS com-
ing in here with both feet kicking,
that they’ll keep the money here,
they want to grow, acquire, and allow
Nashville songwriters to have direct
contact with their songs to rock’n’roll
artists that heretofore have been dif-
ficult to get to.”

many personnel changes over the
years have not dampened the spirit
which is Yes.”

Conflicts over ownership of a band
name are common in the industry,
with one of the most high profile be-
ing the Pink Floyd fracas about two
years ago. That resulted in a lawsuit
filed by band co-founder Roger Wa-
ters against the remaining group
members to prohibit them from re-
cording and touring under the name
Pink Floyd. The suit was eventually
settled quietly out of court, and Da-
vid Gilmour and the other band mem-
bers continue to use the name.
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Block Party. Columbia artists New Kids On The Block receive gold records for
their album “Hangin’ Tough” at the label’'s New York offices during a stop on
their national club tour. Shown celebrating, bottom row from left, are Jordan and
Jon Knight, New Kids; Tommy Mottola, president, CBS Records division; and
Joe Mclintyre, Donnie Wahlberg, and Danny Wood of New Kids. Top row, from
left, are Dick Scott, manager, Dick Scott Entertainment; Mickey Eichner, senior
VP of A&R, Columbia Records; Bob Sherwood, senior VP of marketing,
Columbia; and Maurice Starr, producer.

EXEGUTIVE TURNTABLE

BILLBOARD. Chris Morris is named associate talent editor, West Coast. He will
also serve as acting talent editor for an indefinite period and will continue as
co-editor of the Album Reviews page.

RECORD COMPANIES. Kid Leo is appointed VP, artist development, for Columbia
Records in New York. He was operations manager at radio station WMMS
Cleveland.

CBS Records Inc. in New York appoints Harvey Shapiro VP. He was exec-
utive VP for CBS Music Publishing. CBS Records in New York appoints
Marty Cullen VP of MIS and Al Galaviz associate director of graphic arts

i
MORRIS

STRICK

SHAPIRO

production and purchasing, West Coast. They were, respectively, an indepen-
dent consultant for Prodigy Services Co. and director of graphic arts and publi-
cations for the National Technical Schools in Los Angeles.

Robert Zelony is appointed manager, financial reporting, for CBS Records
Operations (U.S.) in New York. He was senior financial analyst for CBS Rec-
ords.

Cypress Records in Los Angeles promotes Lori Nafshun to VP, A&R/cre-
ative affairs. She was director, A&R/creative affairs, for the label.

Buddy Cannon is named manager, A&R, for PolyGram in Nashville. He
was professional manager for the label’s publishing division.

Warner Bros. Records in Los Angeles names Charm Warren manager,
black music promotion, for the Ohio Valley region. She was regional promo-
tion manager for Solar Records.

Michael Rowley is appointed Northwest promotion representative for Gef-
fen Records in Los Angeles. He was national director of promotion for De-
Mann Entertainment.

Profile Records in New York promotes Brian Chin to director, A&R, and
appoints Fred Feldman promo assistant and Ed Simek VP of production and
purchasing. Chin was A&R manager and Feldman was an administrative as-
sistant, both for the label. Simek was an independent consultant.

Naya Wiley is named national director of promotion for Hippo Records in
Los Angeles. She was senior account executive for advertising firm L.M. &
Berry & Co.

PUBLISHING. Danny Strick is named VP/GM of BMG Songs Inc. and Careers
Music by BMG Music Publishing in Los Angeles. He was VP of MCA Music
Publishing/East Coast.

Almo/Irving Music in Los Angeles appoints Molly Kaye professional man-
ager and Penny Ringwood international creative director. They were, respec-
tively, dance promotion manager for Virgin Records and assistant to the presi-
dent of the company.

RELATED FIELDS. The Rock and Roll Hall of Fame in Cleveland names Larry R.
Thompson director. He was special assistant to the president of Ohio State
Univ.
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DIGITAL TO GO: Personics Corp., purveyor of the in-
store custom-cassette-manufacturing system that has
been undergoing test-marketing in a number of West
Coast-based music retail outlets, says it has been quietly
investigating the possibility of offering consumers cus-
tom-made compact disks as well. While a few self-con-
tained CD manufacturing systems already exist that
could easily fit inside a record store, the big problem is
finding one that can supply the high-speed capability
needed to make the concept work on an in-store, same-
day delivery basis.

URBAN UPPED: Ron Urban has been named VP/GM
of the EMI label in the U.S. Urban, formerly VP of fi-
nance, reports to Sal Licata, president and CEO. The la-
bel is likely to be the holder of 1989’s first gold single,
Bobby McFerrin’s “Don’t Worry, Be Happy,” from his
platinum album, “Simple Pleasures” ... In another la-
belmove, Mark Gorlick is joining Atco Records as di-
rector of promotion/West Coast.

HING IN THE NEW PRICE: To commemorate the
new year, Paramount Home Video plans to drop the
price of three hit videos to $19.89 each. The titles—*“Fa-
tal Attraction,” “Beverly Hills Cop II,” and “‘The Un-
touchables”—had all been priced at $89.95. The street
date is Feb. 1; the prebook cutoff is Jan. 23.

THE BIG SEVEN: Jay Sonin, owner of the venerable
Record Hunter outlet in New York, has developed
“more defined price points” in his familiar twice-month-
ly ads in the Sunday Arts & Leisure section of The New
York Times. Instead of three price points for CDs, Sonin
has developed seven, several of his own making. They
are budget ($5.48), midline ($7.98), midline plus ($8.98),
intermediate ($9.98), full line from six majors ($11.98),

domestic independent ($12.98), and import independent
($13.98). Sonin features even lower prices on select titles,
which are depicted in the ads with their cover art. After
the first ad with the new pricing ran in the Jan. 1 edition
of the paper, Sonin said the store was alive with custom-
ers Jan. 2, normally a dull sales day when it occurs on a
Monday.

GE’I'I‘ING PERSONAL: Mike Gormley’s L.A. Person-
al Development (renamed after Gormley’s amicable
split from Miles Copeland) heads into its second year
with Oingo Boingo going into the studio for its third
MCA album; producer/mixer Steve Beltran mixing |
tracks for Al Jarreau at Warner Bros.; Peter Blakeley
finishing up his debut Capitol album with Peter Asher
producing; and Canadian superstar Luba (co-managed
by Gormley and Mike Lembo) heading for the studio.

l.ASER SOUVENIR: Attendees at the fourth annual
Rock and Roll Hall of Fame inductee dinner in New
York Jan. 18 will take home a CD featuring perfor-
mances by the nine new members, thanks to a donation
by CD presser the Philips & Du Pont Optical Co. The
new hall members are Dion DiMucci, the Rolling
Stones, Otis Redding, Stevie Wonder, the Tempta-
tions, the Ink Spots, Bessie Smith, the Soul Stirrers,
and producer Phil Spector, who is represented by lke &
Tina Turner’s “River Deep, Mountain High” and the
Ronettes’ “Be My Baby."

A CHEER BOOK: Arista Records looks back at 1988
with “The Aristacrat,” which pays tribute to the label’s
staffers 4 la a classy high school yearbook. A “message
from the principal”—Clive Davis—is an update of a
“Dear Class” letter he wrote in 1978, four years after
the formation of Arista. Ken Levy, VP of creative af-
fairs, served as editorial director of the 125-page 1988
edition. The 1,000 or so copies printed will go to employ-
ees and label artists.

AN ANNIVERSARY OF SORTS: Juggy Gayles, the
vet music man who is now a key executive at Sleeping
Bag Records, suffered a stroke during the holiday sea-
son. He left North Shore Hospital on Long Island, N.Y,,
Dec. 30 after a five-day stay. That day was the 25th an-

(Continued on page 80)

Atco Says ‘No’ To Arista’s ‘Yes’

BY STEVEN DUPLER

NEW YORK In a scenario reminis-
cent of the battle over the name Pink
Floyd two years ago, a new band-
name rivalry is brewing between
Atco Records and Arista Records,
each of which has a group featuring
original members of the veteran rock
act Yes about to begin recording new
albums and planning summer tours.

Atco, which has released 17 Yes al-
bums since the band’s inception 20
years ago, has the band recording its
18th album with a lineup that in-
cludes two original members—bass-
ist Chris Squire and keyboardist
Tony Kaye—as well as drummer
Alan White and guitarist Trevor Ra-
bin.

Prominently absent, however, is
Yes’ original vocalist and front man,
Jon Anderson, whose piercing alto
has been the band’s trademark from
the start.

Where is Anderson? He is about to
enter the studio as well, this time re-
cording an album for Arista Records
with an as-yet-unnamed band that
features other original Yes members,
including drummer Bill Bruford and
guitarist Steve Howe. Also included
in the Arista lineup are keyboardist
Rick Wakeman (who appeared on a
number of early Yes albums before
embarking on a solo career) and bass-
ist Tony Levin, who has played with
Peter Gabriel and King Crimson. The
debut album, due this spring, is the
first under a long-term contract for
the group with Arista and BMG In-

ternational.

Ahmet Ertegun, chairman of At-
lantic Records, says there is no ques-
tion as to which act is the real Yes. “I
signed up the original Yes 20 years
ago, after hearing them audition in
London,” he says. “Since that time,
the personnel has changed continu-
ously, and I guess Chris Squire is the
only member who has remained
throughout. But the band that is on
Atco is Yes.”

What's more, says Ertegun, “As a
result of several agreements made
by some of the people who make up
the Arista group, they have given up
all rights to the name Yes in favor of
the other members who were carry-
ing on. There is also a separate agree-
ment with Jon Anderson, in which he
warrants if he leaves the group to re-
cord with another band, he will not
use the name Yes.”

But according to Pete Smith of
U.K .-based Sunarts Music, who along
with partner Brian Lane is managing
the Arista group, the name of the
new band is still an open question.
The four former Yes members have
been signed to the label as a group
entity called—at least for now—An-
derson, Wakeman, Bruford & Howe.
But that could change, he says.

“If you are asking if we are going
to call this band Yes, I can’t say at
this time,” says Smith. “But, based
on who the members of the band are,
I think it’s pretty clear that every-
body else in the world will be calling
it Yes.”

According to Marty Diamond, VP

of artist development and video for
Arista, the Jon Anderson-fronted
band has yet to decide on a name but
has “not ruled out the name Yes by
any means.”

Asked if he thought Atco would
sue if Arista’s band called itself Yes
on the new album, Diamond replied:
“They might. But the musicians who
make up the band we've signed are
the ones who are most closely associ-
ated in people’s minds with the name
Yes.”

Derek Shulman, newly named
president of Atco, says he doesn’t
think there will be a lawsuit, “as long
as they don’t call themselves Yes. If
they do, or even attempt to, there will
be. The name Yes belongs to the
band Yes, as it exists on Atco.”

But Arista is pulling out the stops
to clearly establish in the public mind
its band’s roots. The label has hired
Roger Dean, the graphic artist and
visual designer whose fantasy-tinged
album covers and stage designs were
closely identified with Yes through-
out the "70s, to create album art and
concert staging for the group’s world
tour, set to kick off in Europe in July.
And according to Smith, that tour
will also heavily feature perfor-
mances of classic Yes songs.

“We are not interested in a political
skirmish with Atlantic,” says Smith.
“We're just interested in making an
album that will be successful in its
own right. I don’t know if there will
be a war. I do think that a whole new
group of people are going to get ex-

(Continued on page 81)
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Violent Femmes

ALBUM

Featuring

the song
“NIGHTMARES™

Produced by

VIOLENT FEMMES

©) 1988 Slash Records

Management:
Linda Clark and” Associates

*co-produced.and engineered

by Warren A. Bruleigh
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