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Preface

The 1960s are defined in the automotive world by
muscle cars, almost to the exclusion of any other type of ve-
hicle. The decade and the vehicle type have become syn-
onymous in the popular memory, much as fins shape today’s
notions of the fifties. Therefore, although this book in-
cludes all categories of cars, its period of coverage is the
muscle car era, which continued into the early seventies.

Arranged year by year, this book includes all cars
offered for sale in the United States by major American
manufacturers from model years 1960 through 1972. For
each of these model years, the reader will find an overview
of developments in or affecting the automobile industry,
followed by an annual status report of each nameplate and
extensive data about every model sold that year: produc-
tion numbers, pricing, specifications and dimensions, stan-
dard equipment and major options, paint color choices,
running changes from the previous model year, and other
information. A detailed description of the make and model
listings appears below.

Trucks are not included, but each year’s commentary
includes brief remarks on events surrounding truck pro-
duction by the major car manufacturers. Likewise, limited
production models and the products of small, independent
makes are not covered in full, but are noted briefly within
the text. The Checker, for example, though an interesting
car in its own right, did not have an established dealer net-
work to sell to the general public; most of its vehicles in-
stead were sold for fleet service. The Checker therefore is
not covered in full herein. (It is worth noting that Checker
vehicles changed little during this time period, beyond en-
gine choices and the addition of federally mandated safety
equipment.) Also, during the early sixties, Imperial offered
a Crown Limousine model that was actually built by a
coachbuilder outside Chrysler. Since production generally
numbered between seven and fifteen cars a year, that model
is not included.

Another notable exclusion is the category of “captive

imports,” or foreign-built automobiles that were imported,
sometimes rebadged, and sold by each major Detroit man-
ufacturer under one of its nameplates — such cars as the
Dodge Colt, the Plymouth Cricket, the Ford Cortina and
Anglia, the Mercury Capri and the Opels sold by Buick.
Not until the fuel crisis that began in 1973 would these
small imported cars become a truly significant part of auto
sales in the United States. In the years 19601972, these cars
sold in small numbers, and thus are not included in this

book.

Make and Model Listings

LISTING BY MAKE

Introduction. Each make is listed alphabetically
within a yearly grouping. Following the make’s name is its
main advertising slogan for the year, taken directly from
factory sales literature. Next is a short overview of what
was new for the year, including styling, powertrain and
model lineup changes.

Sales, pricing and production information. This
section includes sales totals for the model year (unless oth-
erwise noted), percentage share of the make’s production
as compared to the entire industry, and the make’s ranking
amongst its competitors. Following the sales information is
pricing information that includes the industry average base
price for the year, the make’s average base price, and its
pricing range. Also listed is the make’s date of model year
introduction if available, or if not, the month of introduc-
tion. Listed next are the various assembly plants in which
the cars were manufactured and their appropriate coding,
if available, for decoding the Vehicle Identification Number.

Data plate identification. This section breaks down
the various parts of the individual cars’ Vehicle Iden-
tification Number (VIN). The meaning of each digit or
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letter of the VIN is identified and an example of a complete
VIN is given. For many of the older cars (particularly prior
to 1965), the body style cannot be determined from the
VIN, but can be found on the body plate located some-
where upon the body of the car. Since body style is gener-
ally self-evident on this vintage of car, an identification
chart for body plates is not given.

Powertrains. The chart presented in this section lists
all known engine and transmission combinations that were
offered at the time of the model introduction. In a few in-
stances, there were engines offered (generally for racing pur-
poses) on special order, and these may not be included
within the chart. Also, some manufacturers offered over-
drive transmissions as an optional feature, but did not list
them with their powertrain accessories, but as a conve-
nience feature. If that is the case, then an available over-
drive transmission may not be listed, even though it was
offered. Pricing information is given whenever an accurate
price could be determined. The prices listed are for the en-
gine and transmission together. For example, if a V-8 en-
gine with automatic transmission is listed as an option for
a car that had a 6-cylinder engine with 3-speed manual
transmission as standard equipment, and the chart says the
V-8 and automatic is a $350 option, that price is for the
two options combined. This amount would be added to the
base price of the car. If accurate pricing is not available, that
will be stated within the text.

Major options. This is a chart listing the most pop-
ular or most heavily promoted options available across the
full line of cars. Generally this would include air condi-
tioning, power steering, power brakes, radio, wheel covers,
whitewall tires, and certain power accessories. Certain op-
tions are included when they were at a peak in popularity.
For the most part, option packages are not listed, as they
often varied in price and content depending upon model
or body style that they were applied to and could not be
listed for space reasons. Option packages that are included
are those that would become, or had been, part of a model
line, such as the Pontiac GTO option, or the Olds 4-4-2.

Paint colors. This is a listing of all colors offered dur-
ing the model year. Some colors were offered only on cer-
tain models; such cases are noted whenever possible. Some
manufacturers offered certain colors only on special order,
and that may not be designated in the listings. In general,
this listing includes colors offered throughout the year as
well as spring color introductions if any were made.

MODEL LISTINGS

Introduction. Each model is listed, starting at the
lowest priced or smallest model and continuing through
the highest priced or largest model offered by the manu-
facturer. Usually manufacturers promoted their models in

such a manner. This is only a general guideline, and there
are exceptions, such as with Chevrolet: the Corvette is listed
last because it is the prestige model in the line, and the
manufacturer always promoted it as such. Following each
model name is its main advertising slogan for the year,
again taken directly from factory sales literature.

Historical overview of the model. Following the in-
troduction is a section containing a few facts on the model,
including the year the model first appeared, other models
built from the same or similar platform, length of time the
same basic body was used and models that preceded and
followed the current one. Also listed is the percentage of the
manufacturer’s total sales recorded by this model, and then
a general description of changes for the model year in ques-
tion. The phrase “totally redesigned” indicates basically a
new car from the ground up, whereas “totally restyled” in-
dicates a car new in appearance, but still utilizing a simi-
lar chassis or powertrains within the new body. “Corporate
siblings” are any cars manufactured by the parent company
sharing most major components, including chassis and
body. “Competitive makes” are any direct competitors, and
on occasion some models that are indirect competition. For
example, the AMC Ambassador was a car with no real com-
petitors throughout most of the sixties. However, it was
viewed as a luxury type car, and could be considered com-
petition for the higher end Ford, Chevrolet and Plymouth
full-size cars, even though the Ambassador itself was not a
full-size car. It was actually more of a mid-size car, and was
classified as a luxury compact by American Motors.

Standard equipment. This is a listing of the basic
standard features for the model. Certain equipment is con-
sidered to be standard on all models during given time pe-
riods, and is not listed to conserve space. This list is based
upon equipment deemed as standard by the manufacturer
according to factory literature. Certain safety equipment
became standard on all cars during 1966 and 1968, and will
not be included in this listing.

Models available. This is a chart listing all models
available under a model nameplate throughout the season.
On many cars, particularly in the late sixties, cars were
offered in a 6-cylinder and a V-8 line. An example would
be the Chevrolet Chevelle or the Studebaker Lark. Where
this is the case they generally had different body style num-
bers, but the listings will show the lowest priced offering,
with the larger engine listed as optional, even though they
were technically an individual model listing. This is done
to keep the listings uniform between makes. Also, certain
makes did not keep records by individual body style and
trim level (particularly Chevrolet and Dodge), so produc-
tion is listed as it was available, with footnotes explaining
how the production is listed. Some manufacturers gave their
two- and three-seat station wagons different model num-
bers, but kept production as one total, and this will be



noted if known. Base Manufacturer’s Suggested Retail Price
(MSRP) is listed as of the beginning of the model year, un-
less otherwise noted. During the late sixties and early sev-
enties, manufacturers were known to change pricing nu-
merous times throughout the season, sometimes higher and
sometimes lower, so pricing figures may differ from other
sources. The columns for change from LY (last year) on
pricing and the production show the increase or decrease
in each and how they affected one another. Finally, the col-
umn for weight is most often the shipping weight, which
does not include such things as fuel and oil. Curb weight
(not used here) would be slightly higher and includes fuel,
oil and other items in its total weight.

Measurements. In general, most of the measurements
are for 4-Door Sedan models, when that model is available
in a line. If a 4-Door model is not offered then measure-
ments are for the lowest priced model in the line, or a note
explains which model is represented. For the most part,
measurements such as wheelbase, length, width, luggage
capacity, and fuel tank capacity are the same amongst all
variants of a model. Where there are significant differences,
they are listed if available. Two measurements that may
vary among models are headroom and legroom. Some man-
ufacturers and sources publish the minimum headroom and
some publish the maximum headroom. Often they do not
identify which measurement they are using. In general, it
is common for measurements on vehicles prior to 1963 to
use the minimum headroom, and after 1966 to use the max-
imum headroom. Between 1963 and 1966, measurements
were reported both ways, and then finally a standard was

Preface

agreed upon by an outside institution that eliminated the
significant differences being reported by manufacturers. A
clue applicable to many cars is that if the headroom is
around the 33 to 34 inch range, it is probably the mini-
mum figure. If it is around 38 to 39 inches, it is most likely
the maximum figure. The difference comes into play be-
cause of the seat being placed fully forward (minimum) or
fully to the rear (maximum). Similar differences can be
found in the cargo capacity segment, where some manu-
facturers reported “usable cargo capacity,” which accounts
for the spare tire or other consumers of space. Other man-
ufacturers would report “total cargo capacity.”

Further Reading

The author would recommend that anyone interested
in learning more about the industry look into books on or
by the many notable men and women that characterized the
automotive world during this time period. Names of im-
portance during the sixties include Virgil Exner, Lee Ia-
cocca, George Romney, and John Z. Delorean, among
many others. Books of this type can often give a contrast-
ing view of how the corporations worked, as many of these
people came from the engineering or finance sides of the
company as opposed to the sales and marketing side. Var-
ious marque-specific histories and reference books are also
available, and automotive magazines from the era can still
be found fairly readily.
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Introduction

In the course of automotive history, arguably no time
period has produced cars more enjoyed or better remem-
bered than the 1960s. Every generation has its noteworthy
achievements and outstanding automobiles that cement its
place in memory, and the sixties are remembered for one
thing above all else: speed. But it wasn’t all about speed. It
was a time of much change and turmoil, both in the auto-
motive world and beyond. A growing civil rights move-
ment, unrest with U.S. involvement in the Vietnam War,
rapid advances in space exploration, and heightened ten-
sions with the Soviet Union in space age and war tech-
nologies all affected American life. Turmoil during this pe-
riod within the automotive industry can be found in several
arenas: the continuing trend toward market consolidation;
the proliferation of sizes and nameplates and categories of
automobiles, unprecedented in the automotive scene; and
finally, the “need for speed” that had started with the pro-
liferation of the V-8 engine in the mid-fifties, and would
not end until the gas shortages and OPEC oil embargoes
of the 1970s.

Consolidation of Manufacturers

Since World War II, nearly all “independent” manu-
facturers had disappeared. The only “independents” left
were AMC and Studebaker, both of which had been
through their own consolidations already. In 1954, Hud-
son and Nash had merged to form AMC, and Studebaker
and Packard had merged to form Studebaker-Packard Cor-
poration. The merged companies proved only as strong as
their strongest part prior to the merger. American Motors
was doing quite well by the beginning of the sixties, hav-
ing totally abandoned products that the previous Hudson
Motors had been selling, and concentrated on the eco-
nomical vehicles that Nash had offered. The timing could
not have been better. With the recession of 1958 and the

resulting market shift toward smaller cars, the mid-price
market was shrinking and crowded, and Hudson would
likely not have survived on its own. American Motors had
revived the compact Rambler just in time to help the com-
pany climb to an unprecedented number three position on
the sales charts at the beginning of the sixties.

Studebaker and Packard were another story. The lux-
ury-line Packard had been floundering since World War
I1, as it tried to sell mid-priced cars to make up for its lack
of luxury-market sales. This strategy had worked in the
thirties during the Depression, but with America’s new-
found wealth, people weren't buying the lower-priced
Packard. By the early fifties, Packard had wised up to this
and was actually making some money on its revived luxury
car lines of the mid-fifties. Meanwhile, Studebaker was
struggling with rising costs of materials and labor, yet try-
ing to compete with the Big Three at the low end of the
market. It had become a challenge that was costing Stude-
baker money on every car it sold. The time had come to
try to spread out the company’s fixed costs, and one way to
do that was to add models to its existing line. Packard felt
that it could benefit in much the same way, by spreading
out fixed costs over more vehicles, thus allowing higher
profit margins. So, in mid-1954, a decision to combine the
two companies was made. Unfortunately for Packard,
Studebaker quickly made some decisions that would spell
its demise. The 1955 model Packards were set in their de-
sign, so they came to market as the “true” Packards that they
were and continued as such for 1956. However, as the com-
pany sought to quickly consolidate overhead expenses, the
restyled 1957 Packards became nothing more than Stude-
bakers with more trim clumsily tacked on. In this same
one-year time span, Packard was reduced from a true lux-
ury car to a middle-price car. Needless to say, the public
saw through this, and sales plummeted. By 1958 the reces-
sion spelled the end for Packard. The name was carried on
in the corporation for about another five years, but then it
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became the Studebaker Corporation. Meanwhile Stude-
baker’s products had not been very successful in the mar-
ket for some time, the late forties Starlight coupes and the
“Loewy” coupes introduced for 1953 being notable excep-
tions. Fortunately, someone had the foresight to see that
smaller cars were selling at American Motors and with the
numerous new imported cars coming ashore, Studebaker
responded with the compact Lark line of cars. While shar-
ing some componentry of the earlier Studebakers, they were
the right cars at the right time. Through the early sixties,
the Lark sold well, but it too was becoming a financial bur-
den as Studebaker was forced to compete on cost with the
larger companies. The somewhat successful introduction
of the sporty Avanti did nothing for the bottom line but
did boost Studebaker image, at least temporarily. By the
end of 1964, Studebaker had consolidated all of its pro-
duction to a single plant in Canada, and by 1966, the last
car rolled off the line. It was an unfortunate ending for a
company with the colorful history of Studebaker.

Some other marques also bowed out during the six-
ties. Of course, the story of the Edsel is well known. Tech-
nically it did not live to see the sixties, with its production
ending in December 1959, but a few 1960 models were
built. They were nothing more than 1960 Fords with a
different grille and taillight treatment and a few minor trim
changes. Chrysler Corporation’s mid-range DeSoto was an-
other casualty of the recession of the late fifties, having
been essentially done in by its sister divisions. Dodge and
Plymouth had both slowly crept up-market with the likes
of the Fury and D-500 models, while Chrysler had been
slowly moving down the price scale to make room for the
luxury Imperial line, which had become its own marketing
division in 1955. By 1960, Chrysler had four makes of cars,
selling models that were priced within a few hundred dol-
lars of each other. Something had to give, and after the
1961 model year, the DeSoto nameplate was laid to rest, al-
though the car itself continued in the guise of the Dodge
Custom 880 line through 1964.

Although trucks are outside the scope of this book, it
is also worth noting the changes occurring in that segment
of the automotive industry, and indeed brief notes on de-
velopments in the truck lines are provided in the intro-
duction for each model year. One event from the 1960s
stands out as especially important: the 1969 acquisition of
Jeep by American Motors. Willys Corporation had been
bought in 1955 by the Kaiser Corporation, mostly to gain
access to the highly profitable and successful Jeep vehicles.
In fact, anytime Jeep has changed manufacturers, it has
been because of the name recognition, profitability and
overall success that the Jeep name brings with it. Kaiser
had continued marketing the Willys-Jeep products through
the early sixties, when it made a series of successful addi-
tions to the product line. Among these were the Jeep pickup

and the Jeep Wagoneer. The Wagoneer is considered by
many to be the modern day forerunner of the SUV (sport-
utility vehicle) market. Of course, the Wagoneer itself was
an offshoot of the Willys Jeepster Wagons of the late for-
ties, but the Wagoneer was the first to offer many car-like
conveniences in a formerly truck-type vehicle. The Wag-
oneer, along with the Jeep “C]J,” would be the two main-
stay products for Jeep for the next 20 or more years. But
during the late sixties, Kaiser Corporation decided to get
out of the constantly changing automotive market, and
American Motors bought Jeep in 1969. This would give
AMC the shot in the arm it needed to survive the seven-
ties.

A final thought on consolidation during this period is
the decline of the convertible and hardtop body styles. The
convertible had been around since the mid-thirties. As an
alternative to earlier open-air models, the convertible came
with a weatherproof roof, and side windows that could
allow the passengers to stay dry in inclement weather. Its
popularity was slow to rise at first (Chevrolet didn’t even
offer a convertible in 1939), but after the war, its advan-
tages as a sporty model in any model line made it one of
the faster growing styles (along with the station wagon). All
through the fifties and into the sixties, nearly every model
of car on the road could be had in a convertible model. The
zenith was reached in 1965, the year when the largest num-
ber of convertible models were available and the most were
sold. From there it was a fast downhill ride. In 1968, AMC
dropped all of its convertible models. By 1971, Chrysler
would build the last of its convertibles, and in 1973, Ford
would sell its last. General Motors” infamous “last con-
vertible” came in 1976, with the Cadillac Eldorado “Spe-
cial Editions.” The convertible would return in the 1980s,
but with a new purpose and new style.

Although rarely noted, the hardtop body style, an
offshoot of the soft-top convertible models, also was dwin-
dling in numbers during this period — not because the pub-
lic was not buying them, but rather because of safety con-
cerns from the insurance industry and government, and
cost issues. From about 1970 on, nearly every new car de-
sign came only in pillared coupe and sedan formats. Ex-
ceptions were most full-size models and the mid-size Ford
and Mopar models 0f 1971 and 1972, which continued into
the mid-seventies, being available in at least four-door
hardtop models and occasionally a true two-door hardtop.

Proliferation of Models

The sixties brought about some fundamental changes
in the marketing of the automobile. As history is proving,
this proliferation will be as costly to the longevity of cer-
tain American nameplates as the consolidation process had



been. Prior to 1960, most companies marketed their cars in
two (occasionally three or in extreme cases four) trim lev-
els of the same basic car. Sometimes, as in the case of Buick,
two different sizes of cars were offered in two different trim
levels, making for four variations of basically the same car,
but covering the entire mid-price range for automobiles,
sometimes edging into the luxury or high-end market. Oc-
casional exceptions such as the Corvette or Thunderbird
were introduced to cash in on a growing market niche cre-
ated by imported cars. Such would be the case at the be-
ginning of the sixties, but as the decade wore on, Detroit
found itself drowning in a sea of models from all manu-
facturers, as all makes tried to cover all of the varying mar-
kets. This is best illustrated by a comparison of the num-
ber of manufacturers and nameplates on the market in 1960
as compared to 1970. In 1960, there were 16 major makes,
producing 271 different models, or an average of about 17
per brand. In 1970, there were 13 major makes, producing
382 different models, or about 29 models per brand.

As mentioned earlier, the wave of import cars that hit
the United States during the late fifties, and the renewed
interest in the AMC Rambler of that time, had caused the
powers that be to sit up and take notice. So for the 1960
model year, four new compact cars arrived on the market,
at least one from each of the Big Three, and each with a
different viewpoint on what a small car should be. This
story is covered in more detail in the 1960 chapter, but es-
sentially, Ford and Chrysler went the conventional route
with front engined, rear wheel drive cars; Ford went after
the bare bones economy market, while Chrysler offered a
slightly more upscale car. Chevrolet, on the other hand,
went right to the heart of the matter, copying the formula
of the highest selling import, the VW “Beetle,” and the re-
sult was the rear engined, rear-drive Chevrolet Corvair.

Make

Introduction

After the runaway success of the Ford Falcon, GM decided
that it needed a more traditional compact, in case the Cor-
vair turned out to be a novelty. So, in 1962 the Chevy II
was introduced, and instantly gave the Falcon a run for its
money.

Soon, what had started as basic, economy car entrants
in the market gave way to upscale cousins, so that every-
one could cash in on the compact car market. Mercury in-
troduced its Comet alongside the Falcon in 1960. Nineteen
sixty-one brought the Valiant’s running mate, the Dodge
Lancer, and a trio of larger compacts from Buick, Olds and
Pontiac. After that came the personal/sporty/luxury car
market explosion. General Motors had unknowingly started
this market with its exclusive line of two-door hardtops,
way back in 1949 and 1950. Generally a top of the line
model, these hardtops were given “exotic” names such as
BelAir, Catalina, Holiday and Riviera. They had become
mainstays of the entire line by the mid-fifties. Then several
exclusive convertibles were introduced, the Buick Skylark,
Olds Fiesta and Cadillac Eldorado, all luxury cars with a
sporty yet personal image.

Chrysler had introduced the ultimate in luxury with
brute force, in its 1955 introduction of the Chrysler 300 se-
ries. Powered by a massive Hemi engine, these full-size lux-
ury cars offered the best of sportiness and luxury, although
sometimes sacrificing handling, as that technology had not
been much improved upon since the forties. The 300 was
a success in its own right, but was still at the upper end of
the pricing scale.

Ford had successfully sold the Continental even ear-
lier, and the personal-luxury 1956-57 Continental Mark II,
but their price and market stature kept them from the
masses. The right combination was finally hit upon with the
introduction of the four-seat Thunderbird in 1958. While

Models, by Year

1960 1961 1962 1963 1964
AMC
Buick 19 22 25 26 30
Cadillac 13 12 13 12 11
Chevrolet 24 29 34 32 43
Chrysler 17 17 15 17 16
DeSoto 6 2
Dodge 23 25 32 35 31
Edsel 7
Ford 23 23 36 42 43
Imperial 9 6 6 6 4
Lincoln 12 2 2 2 2
Mercury 17 19 29 39 31
Oldsmobile 17 27 27 26 34
Plymouth 23 23 25 28 27
Pontiac 16 19 19 21 24
Rambler 36 33 33 35 25
Studebaker 9 10 11 14 14
Total 271 269 307 335 335

1965 1966 1967 1968 1969 1970
26 26 24 22 24
39 41 39 35 37 36
11 12 12 11 11 11
43 47 48 41 41 35
17 13 15 15 15 15
35 37 38 40 43 48
41 46 44 48 53 54
4 4 5 5 5 4
2 3 3 2 3 3
26 30 31 27 32 38
32 35 36 31 30 29
35 35 38 42 45 49
26 33 37 35 34 36
30
6 5
347 367 372 356 371 382
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its two-seater predecessor was a success in its own market,
this new four-seat version offered more room and comfort
than before. While more expensive than a run of the mill
Ford or Chevy, it was priced within the mid-range of the
market, and that was what sparked its success.

Seeing this combination, other makers soon offered
optional equipment to turn their cars into a Thunderbird
knock-off. Bucket seats, consoles, floor shifters, wire wheel
covers, hood bulges or scoops, and sporty lines with just
enough chrome to accent the body were becoming a trend.
The first to make it to market with actual Thunderbird-like
cars, however, would be the 1961 Oldsmobile Starfire and
1962 Buick Wildcat and Pontiac Grand Prix models. These
were still traditional full-size GM cars, but marketed with
enough Thunderbird-style equipment for the public to
want them. After the runaway success of the 1963 version
of the Grand Prix, suddenly the marketing types saw that
a lower priced car could capitalize on this market, and even-
tually the Dodge Monaco, Oldsmobile Jetstar, and Mercury
S-55 entered the fray.

The car that would really set the personal luxury mar-
ket on its ear was the 1963 Buick Riviera. Designed from
the outset as a stand-alone model, the Riviera would bring
back the uniqueness and luxury that the original 1958
Thunderbird had brought to market. The Riviera used el-
egant, understated styling cues and minimal chrome trim
to highlight the outside, while interiors were designed with
comfort for four adults in mind. The Riviera won many
awards and is considered by many to be the true beginning
of the personal-luxury car market, as the Thunderbird was
originally more in the sporting vein. For all its success,
though, the Riviera inspired few imitators at first. Within
GM, the 1966 Oldsmobile Toronado and 1967 Cadillac El-
dorado targeted essentially the same market. Then, in 1968,
Lincoln introduced the Continental Mark III, a modern
interpretation of its 1956-1957 Mark II personal-luxury
car. By 1972, the toll on the Thunderbird was sufficiently
taken that Ford opted for a true personal-luxury car in its
restyling, thus succumbing to the Riviera’s market-leading
trend.

The next big market proliferation came with the ad-
vent of the new intermediate class of cars. While all mak-
ers had toyed with slightly smaller full-size cars early in the
decade, none were truly successful. In fact the smaller
Dodge and Plymouth models of 1962 were so poorly re-
ceived that the Dodge was immediately enlarged for 1963
to recover lost sales. Ford was the first to market with a true
mid-size car, although with somewhat limited success. That
car was the 1962 Ford Fairlane and stable-mate Mercury
Meteor. A solid yet very conventional car, the Fairlane was
deemed by many in the public to be too close to the Fal-
con in performance and size, yet too close to the full-size
Ford in price. American Motors had been offering a “mid-

size” choice for several years now in its Rambler Classic
line. What would really set the market on fire would be the
1964 introduction of General Motors’ line of mid-size cars.
Since the introduction of the senior-compacts in 1961, these
cars as well as the full-size cars had gradually gotten larger
with each passing year. By 1965, in fact, the mid-size line
had roughly matched the size and price of its full-size pre-
decessor in 1955. Obviously, they were no longer compact
cars, so GM marketing types took advantage of this and
marketed the new cars as a whole new class of car, the in-
termediate or “mid-size” class.

To make sure these new cars were noticed on the
street, Pontiac engineers decided to go under the hood and
make some adjustments. The important adjustment that
they had secretly made was to put the big 389 CID V-8 en-
gine into the engine bay as optional equipment in the GTO
package. This high-horsepower engine in a relatively light-
weight car made for a legal street-racer, the likes of which
America had never seen. Others to join the bandwagon
were the Olds 4-4-2, Buick Gran Sport, Ford Torino/
Cobra, Mercury Cyclone, Plymouth Road Runner/GTX
and Dodge Coronet R/T and Super Bee. These muscle cars,
as they came to be known, defined the era that this book
covers.

Almost simultaneously, manufacturers were looking
at their smaller, compact cars as vehicles that could use
some more power and style. Studebaker had offered a V-8
engine in its compact Lark for several years, and even had
super-charged versions available on certain models. By
1964, several other manufacturers were offering versions of
their compact cars with more performance, including the
Ford Falcon Sprint, Chevrolet Chevy II Nova SS and the
AMC Rambler Classic Typhoon. But Ford would change
everything in April 1964, with the introduction of the Mus-
tang. Plymouth had given a preview of what could be done
when it introduced a fastback variation of its Valiant com-
pact, called the Barracuda. Nice looking, and definitely
sporty in appearance, the Barracuda lacked the refinement,
simplicity and visual styling to set it apart from the crowd.
The Mustang, though, looked the part of a sports car. And
buyers could equip the car however they liked, with pow-
ertrain options ranging from a 6-cylinder automatic, to a
high-performance V-8 with 4-speed manual transmission,
and a host of luxury features and trim options available.
The Mustang was the success story of the decade. Most
people, however, did not realize that many parts of the
Mustang had originated from the Falcon, much as the Bar-
racuda sprang from the Valiant. Later on, the same could
be said for the Chevy Camaro and Pontiac Firebird, which
were derived from the Chevy II.

In the late sixties and early seventies, manufacturers re-
focused attention on another vehicle class, the renewed
“mid-size” personal-luxury/sporty coupe category. Much



like the first time around, the initial offerings were based
on existing cars, but by the time the idea really took off,
there were totally fresh designs in the offing. The first cars
of this type date back to the 1965 AMC Marlin and 1966
Dodge Charger. The Marlin was essentially a two-door
Classic with a fastback roof grafted on. The Charger filled
a more specific purpose, but was essentially a Coronet with
a fastback roof grafted onto the top. However, the Charger
was also meant to be a muscle car, at least originally, so it
bridged the gap between muscle car and mid-sized personal
car. Several years later, in 1969, the personal luxury car
finally came into its own, with the introduction of the
newly downsized Pontiac Grand Prix. Though it was based
on the mid-sized LeMans platform, there was very little to
relate the two cars in terms of style or purpose. Classic
styling combined with luxury interior features and sporty
intent under the hood were the key ingredients for this new
type of car. Soon to follow were the 1970 Chevy Monte
Carlo, 1971 Dodge Charger and Plymouth Sebring Plus
models, as well as a repositioned 1971 Mercury Cougar. It
was the 1974 Ford Elite and Mercury Cougar XR-7 that
truly put Ford into this market category, though several
years behind the competition.

As noted earlier, the market proliferation of the 1960s
would prove fatal for some nameplates, though only much
later. The two recent examples are Plymouth and Oldsmo-
bile.

Plymouth’s real problems began with the 1960 mod-
els, though it took another 40 years for the axe to drop on
the brand. Since its introduction in 1928, Plymouth had al-
ways been tied to another Chrysler marque for sales sup-
port. The original idea was that the low cost Plymouth
would help dealers sell cars in hard times, such as the Great
Depression of the 1930s. Dodge-Plymouth, DeSoto-Ply-
mouth and Chrysler-Plymouth dealerships were the rule,
with a rare stand-alone Plymouth dealership. This pairing
of cars helped Chrysler survive many difficult times. With
the strong sales of Plymouth through the fifties, however,
dealers wanted Chrysler to make Plymouth a stand-alone
line, to allow better competition with Ford and Chevrolet.
Chrysler marketing people had other plans, though, and ul-
timately made a fateful decision that would forever haunt
and doom Plymouth.

At the introduction of the Valiant in 1960, it was de-
cided the new compact would be marketed as its own di-
vision, much as Ford had done with the Edsel, or more re-
cently GM with the Saturn. Thus, Chrysler would have
four sales divisions: Dodge, Chrysler-DeSoto-Plymouth,
Imperial and Valiant. At the same time, Dodge dealers had
requested and were granted a slightly smaller car of their
own in the full-size market, designed to help them com-
pete better with Ford and Chevrolet. At the time this
process was occurring, with the mid-price market retract-
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ing in the 1958 recession, this may have sounded like a
good idea (a la the 1928 Plymouth marketing idea) to keep
sales within the corporation. But, unlike 1928, sales and the
economy immediately improved after the 1958 recession,
and the mid-range market came back to life, as seen in the
astounding success of Pontiac all through the sixties. So by
the time all of these changes were actually implemented it
was 1960, the economy was healthy, and Plymouth and
Dodge were competing for the same customers with Ford
and Chevrolet. To make matters worse, Dodge landed its
own version of the Valiant, known as the Lancer.

With the decision in late 1960 to drop the DeSoto
line, Chrysler again reorganized and opted to pull the
Valiant under the Plymouth nameplate, so that now there
were three divisions: Dodge, Chrysler-Plymouth and Im-
perial. With the dropping of the DeSoto, Dodge rolled out
anew 1962 Custom 880 line that was essentially a Chrysler
Newport with a Dodge front end, and suddenly Dodge and
Chrysler were competing for the same market also. So what
did all of this mean for Plymouth? Historically Dodge had
always carried more prestige than the Plymouth nameplate,
so when Dodge and Plymouth offered similar cars at sim-
ilar prices, the Dodge would almost always sell better. Ply-
mouth desperately needed some brand differentiation. That
would begin arriving in 1964 with the Barracuda, and a true
full-size Fury in 1965. Sales would rebound, and on the
strength of the Mopar racing program and successful pub-
licity with NASCAR legend Richard Petty, the mid-size line
of the late sixties would enjoy a fair amount of success. But
this brief respite would soon fade, and by 1970, the same
problems recurred. Dodge duplicated nearly every Ply-
mouth model offered, and content and pricing were nearly
identical on many of these cars. In fact, the 1970 Barracuda
and Valiant Duster coupe were the last unique American-
made offerings Plymouth sold until the 1997 Prowler.

After 1973, it was downbhill for Plymouth, with a few
exceptions in the early K-cars and the first generation mini-
vans of the 1980s. Even those were duplicated in the Dodge
line. The entire problem came down to identical products
within the corporation, and thus sales were not taken away
from another company, but instead cannibalized from
within. Without a more distinct product line, the writing
was on the wall for Plymouth by 1980, and it probably
should have been dealt with at that time.

A similar problem accounts for the latest discontinu-
ance, the dropping of the oldest line of cars made in Amer-
ica— Oldsmobile. The problems at Olds also began in the
sixties, but did not manifest themselves upon Oldsmobile
until the early nineties. In fact, all signs actually pointed to
Pontiac getting the axe, until Pontiac was able to pull off a
miracle at the last minute and establish an identity of its
own. The roots of the Olds death sentence can be traced
to 1961 and the introduction of the “senior” compact trio:
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Buick Special, Oldsmobile F-85 and Pontiac Tempest. The
problem was definitely not these cars or what they stood for,
as each would become highly successful in its own right.
The problem, as with Plymouth, was in the marketing
choices made at the corporate level. As each car grew and
became more successful, it became clear that Chevrolet
should have a piece of the action, so the 1964 Chevelle was
introduced. Of course, at the same time Pontiac had given
the world the hot GTO, and each division wanted a piece
of that action. By 1968, all four divisions marketed a full
range of cars, from basic, to slightly luxurious, to all out
sport car, all priced within dollars of each other. In fact, a
1968 Chevelle SS396 Convertible listed at $3,102 and a
1968 Buick Grand Sport 400 Convertible at $3,271—a
difference of only $169, and the Buick was the better
equipped car.

At about the same time, or so the story goes, General
Motors had issued an order that executives from each divi-
sion should drive cars made by that division. So Chevrolet
executives were now being told to drive Chevrolets instead
of Buicks and Cadillacs. Not wanting to do without their
accustomed luxury, these executives went to the design de-
partments and had the 1965 Caprice created —a car with
much of the looks and comfort of a Cadillac at (almost) a
Chevrolet price.

Therein lay another problem, the overlapping of car
models. Early in GM history, Harley Earl had declared that
each of the five divisions would be in its own market. Con-
sumers could move up from one make to the next, and thus
in theory GM catered to the market from the time they
started driving until they died. So, following this theory,
in the thirties a young buyer started with the 6-cylinder
Chevrolet, moved up to the more well-appointed 6-cylin-
der or small 8-cylinder Pontiac, then to an 8-cylinder
Oldsmobile, then to a semi-luxury 8-cylinder Buick, and
finally into a luxury Cadillac model. Now with the intro-
duction of a luxury model in the Chevrolet line (actually
Pontiac had done the same with the 1964 Bonneville
Brougham) and the proliferation of available accessories, a
Chevrolet could be equipped very much like a Cadillac and
be a near equal in driving comfort at a far lower price. An
example is the 1972 Chevrolet Caprice four-door hardtop
as compared to the 1972 Cadillac Calais four-door hard-
top. Pricing is $4,076 versus $5,938, a difference of almost
$1,900. If the buyer added about $300 for a larger engine
and $100 here and there for such luxuries as power win-
dows, courtesy lighting systems, vinyl top, and the like, the
price difference was still over $1,000, or nearly 20 percent,
for a similarly equipped car with minimal differences in
comfort or luxury in look or ride. The marketing types no
longer followed the edict that Chevrolet represented value,
and Cadillac represented luxury. If Chevrolet buyers would
buy luxury, that is what they would sell them. And if

Oldsmobile could make that same formula work, why not
get a piece of the pie.

By the early seventies, Oldsmobile had successfully
positioned itself as the cushy, vinyl top wearing, boulevard
riding, middle-of-the-road, All-American car. With the
energy crisis of 1973-74, Olds gained its own versions of
the Chevy Nova (Omega) and Vega/Monza (Starfire), and
was selling everything it could build with its hot Cutlass
line. In fact, the Cutlass took the number one sales posi-
tion from the big Chevy in the mid-seventies and gave it
back only a few times over the next ten years. But Oldsmo-
bile’s image would become its downfall. Everyone was
copying the successful Oldsmobile — not just within GM,
but at Mercury, Ford, Dodge and Chrysler.

Pontiac had followed Oldsmobile’s lead early in the
seventies, marketing heavily to the vinyl top, velour up-
holstery crowd, on the theory that what worked for
Oldsmobile would work elsewhere. Thus we were given
Grand Ville Broughams, Luxury LeMans, and Bonneville
Broughams to fill that market. Sales suffered all through the
seventies with the exception of the 1977-79 period when
most sales strength could be credited to the revived Fire-
bird/Trans Am models and the successful Grand Prix down-
pricing and downsizing. Fortunately Pontiac realized, just
in time, that it needed a direction, and that direction came
in the form of a marketing slogan that led to new, exciting
products: “Pontiac ... We Build Excitement.” The solution
for Pontiac all came down to returning to its prior success
as a marketer of sporty, fun to drive cars (Firebird, GTO,
etc.), and by 1984 the turnaround for this division was well
on its way.

Of course, Buick was the real maker of these cars that
Oldsmobile and Pontiac had been copying, so it goes with-
out saying that Buick was in little danger of losing much
in the way of sales. For the most part, Buick buyers re-
mained traditionalists, and this division was spared any big
changes. Chevrolet was able to go back to its roots of econ-
omy and value to survive the eighties. Cadillac had its prob-
lems, but was virtually on its own in the luxury market for
most of this time period.

Oldsmobile’s problem was that it did not change with
its consumers and had no distinct direction to follow. Who
were Oldsmobile customers? Were they Pontiac buyers
wanting to move up? Were they Buick buyers wanting a
sportier car? Oldsmobile didn’t know, and at the time prob-
ably didn’t care, because any car bearing the Cutlass name-
plate seemed to sell. In truth, what typical Oldsmobile buy-
ers wanted, they increasingly found in an imported car,
such as a BMW, Audi or even Honda or Toyota. Buyers
wanted quality and value with their touch of luxury, and
American manufacturers weren’t up to speed on providing
that. In fact, in the end, those were the very people
Oldsmobile specifically tried to target, but it was too little,



too late. Sales plummeted from over a million cars a year
in 1985 to under 300,000 per year by the late nineties. Even
with unique products in its line, Oldsmobile could not
muster the sales to save itself. Perhaps a return to the com-
pany’s earlier engineering leadership could have stemmed
the slide. After all, Oldsmobile gave the world its first mod-
ern, fully automatic transmission and the first successful,
high-volume OHV V-8 engine among others. If Olds had
introduced the Aurora V-8 five or ten years sooner, it might
have had a brighter fate. Or perhaps, if Oldsmobile had
spent more time taking on the imports ten years earlier, and
less time taking on Buick and Pontiac, they would be with
us well into the future, selling those merry Oldsmobiles!

Speed and the Horsepower Race

Since the inception of the motorcar, there were always
drivers who wanted to go faster. In fact, the very notion of
the automobile stemmed in part from a need to move faster.
After all, a carriage can only be pulled so fast, no matter
how many horses are hitched. But an automobile was more
flexible: the car itself could be built smaller or larger, the
engine could be larger, its fuel systems could be improved.
Over time, all of these changes came about. Just prior to
World War I1, a flurry of technological change had begun,
but most of it was put on hold until after the war. By 1949,
the Overhead Valve V-8 engine had won the hearts of rac-
ing fans across the country, most famously in those Rocket
Oldsmobiles of early stock car racing legend. At the time,
the new type of engine seemed the most cost efficient and
fuel efficient way to achieve higher levels of horsepower
from the smallest amount of space. So the OHV V-8 be-
came the powerplant of choice for everyone, and by 1955
every manufacturer offered one. Once the design had been
perfected, the manufacturers were now out to see who could
get the most power out of their engine. The “ideal” stan-
dard for optimum performance had been set at one horse-
power per cubic inch of engine size. While not such a fan-
tastic feat today, in the mid-fifties it seemed impossible;
nonetheless engineers quickly set out to prove that they
could do it. And if they couldn’t, then they were going to
increase the cubic inch displacement until the horsepower
rose to the level they wanted. Thus began a long cycle of
increasingly larger and more powerful engines, culminat-
ing with the likes of the 500 CID Cadillac V-8 0f1972, and
the 425 horsepower, 426 CID Hemi V-8 built by Chrysler.
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Along the way, various techniques were employed to
boost the power, some more successful than others, but all
pointing the way to the powerful yet fuel-efficient engines
that we have today. The first forms of increased power came
in increased fuel intake — or in other words, more carbure-
tor inlets, bringing in more fuel and air to the engine. First
there were four-barrel carburetors, replacing the nearly uni-
versal two-barrel models of old. Then came “Tri-Power” or
three two-barrel carbs, lined up and connected to bring on
more power as needed. Then came dual four-barrel carbu-
retors, which would cover the top of virtually any engine
in carburetor equipment. More enterprising engineers de-
veloped the first popular use of fuel injection in the late
fifties for General Motors and Chrysler Corporation usage.
These units did their intended job of increasing power, but
they were expensive and troublesome and therefore did not
achieve great popularity. With breakthroughs in computer
technology some 15 years later, fuel injection would return
in a much more successful bid to replace the carburetor as
the fuel system of choice.

In the meantime, manufacturers worked with two
other means to boost power, the different yet related tech-
niques of turbocharging and supercharging. Supercharging
had been used with limited success as early as the thirties.
The biggest problems had been its bulk and expense. Su-
percharging generally used a belt driven by the crankshaft
to drive a secondary prop that would increase the air intake
speed and thus the output of the engine. By the early six-
ties, Studebaker was successfully using this method of in-
creasing horsepower. Supercharging would go away tem-
porarily, only to resurface in the late eighties as a way to get
more power out of 6-cylinder and smaller engines. Chrysler
also had a form of supercharging in its Ram-induction V-
8’s of the early sixties. While not using actual belt-driven
components to boost power, the length of the intake rams
could determine the amount of horsepower generated by
controlling the airflow into the engine. Ram intakes typi-
cally were 10 to 30 inches in length. Turbocharging worked
on a similar principle, but used exhaust gases to power the
prop for added energy. Although this setup was more reli-
able in principle, it created huge amounts of heat that had
to be dealt with. Therefore, turbocharging was not widely
available until the late seventies, where it would mainly
be employed on 4-cylinder and some 6-cylinder engines.
The lone exception was the Oldsmobile Jetfire of 1962 and
1963.
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1960

Nineteen-sixty was an important year for new prod-
ucts. This was the year of the compact car for American
manufacturers. Studebaker and American Motors, of
course, were already into this market, going head to head
with the popular Volkswagen 1200 (Beetle) and other Eu-
ropean and Japanese nameplates that were beginning to
trickle into the United States. But 1960 marked the Big
Three’s first all out assault on the compact market.

Each went about the task in a different way. Ford took
the most traditional route with its Ford Falcon and Mercury
Comet lines. These cars shared basic structure, with the
Comet being a slightly larger and better trimmed car than
the base line Falcon. Power came from a new line of smaller
6-cylinder engines for obvious reasons, mainly improved
fuel economy as compared to traditional Ford models.

Chrysler took a less traditional approach, in attempt-
ing to make its compact Valiant look like a larger car, com-
plete with tailfins and a fake spare tire contour on the trunk
lid, mimicking the Imperial. The result looked nice, if a lit-
tle bulky for a compact car. Chrysler seemed unsure about
the compact market, and wanted to take as few risks as
possible. Of course, a new 6-cylinder powerplant was de-
signed for the new car, but marketing was a little more
guarded. The Valiant was marketed as a freestanding name-
plate, sold through Plymouth dealerships. Officially, the
Valiant was not a Plymouth until mid-1961. There is no
reference to the Plymouth name in advertising until that
time, other than statements that the car was “available at
your local Plymouth dealer” or the like. That strategy may
explain the car’s resemblance to a Chrysler or Imperial.

Surprisingly, General Motors took the biggest gamble
with its new compact, the Chevrolet Corvair. In retrospect,
however, perhaps it was not as big a gamble as it first ap-
pears. General Motors was always considered the market
leader, especially in sales and styling, but it also knew when
it needed to take action to keep its market share. At the
time, the goal was to stop the growing tide of import cars
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from taking away market share. The biggest importer at the
time was Volkswagen, whose most popular car was the rear
engined, air cooled Model 1200 “Beetle.” So in effect, GM
went right for the source and tried to outdo the biggest
competitor. Ford and Chrysler, on the other hand, opted
to build more traditional compact cars and competed di-
rectly with a number of Japanese and European nameplates,
as well as the Studebaker Lark and AMC Rambler Ameri-
can. Therefore, Ford and Chrysler had to entice new cus-
tomers who might have purchased their larger cars anyway.
General Motors™ approach was not as likely to siphon off
sales of its own larger cars, but would instead woo what
would otherwise be an import car buyer into a GM show-
room. If only it had continued this approach, General Mo-
tors might not have suffered dramatic losses of market share
in later years. The Chevrolet Corvair took many honors for
its engineering and style, among them the now coveted
Motor Trend magazine Car of the Year award.

There was also a downside to the new model year.
Sales of the 1960 Edsel had barely gotten under way when,
in December 1959, Ford announced it was dropping the ill-
fated car. After a reasonably good start in 1958, Ford was
afraid that the recession of that year had hurt the mid-price
market too much to continue marketing the Edsel in that
range. So for 1959, the Edsel had moved to the upper-end
of the low-price market. Unfortunately for Ford, the re-
cession was short lived, but sales of mid-market cars had
shriveled up in that timeframe and sales of smaller cars had
improved, especially for American Motors and Studebaker.
This left the Edsel with no real market to work with. It had
already suffered somewhat from unpopular styling and a
reputation for poor quality. In addition, Mercury had tra-
ditionally covered the market that was being taken by the
Edsel. This meant Mercury had to move up the price scale.
When the Edsel did not meet sales expectations for 1958,
Ford immediately moved the Mercury back a notch for
1959. Therefore, since Mercury and Edsel marketing had
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1960 Model Year Production by Make
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been combined during 1958, sales were not necessarily lost,
but just went to Mercury. By 1960, the Edsel was only a
glorified Ford product, and wisely the plug was pulled.

Over at Chrysler, another soon-to-be casualty was the
DeSoto. After a brief revival of sales in the mid-fifties, the
problem-plagued 1957 models turned customers away from
Mopar products. This shift, combined with the recession
and a lack of identity for DeSoto models, was spelling the
end for the relatively young nameplate. Several models were
dropped for 1960 because of duplication with Chrysler or
Dodge models, and by 1961 only two models remained.

Other changes were what could be expected from most
manufacturers. The entire GM line had been totally re-
designed and restyled for 1959, so 1960 brought only the
usual annual styling revisions. Oldsmobile’s successful
Rocket V8 engines garnered the marque the opportunity
to provide the Official Pace Car for the Indianapolis 500
race this year, an Oldsmobile 98 convertible. Ford was de-
veloping a habit of major redesigns of its cars every year, a
practice that would continue through 1965. As previously
mentioned, Ford-based Edsel models were similarly re-
designed. Lincoln and Mercury, however, were mostly
carry-over designs. Lincoln would introduce a new car for
1961, when a similarly new Thunderbird would also be in-
troduced. Mercury received major styling revisions, but
they were still based upon the 1959 models.
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Chrysler models for 1960 were all-new and of unit-
body design, something highly uncommon for the time.
Even the large Imperial was given the new body design.
However, being styled by some of the same designers that
did the 1957-1959 models, the new cars turned out to
look quite similar to the prior models. While other manu-
facturers were shedding their tailfins, Chryslers still wore
them proudly. In fact, Plymouths of 1960 had some of the
biggest fins seen to date. Engineering was still Chrysler’s
domain, as evidenced by the shift to unit-body construc-
tion, but styling would flounder for several more years.
American Motors and Studebaker products continued rel-
atively unchanged stylewise, but improvements were made
to their drivetrains as detailed in the following sections.

In other segments of the auto industry, Checker Mo-
tors cars continued with relatively few changes to styling,
but did make the important move into the retail consumer
market this season. Chevrolet and GMC trucks were totally
redesigned this year, with broad, flat hoods that covered the
fender tops, and finally eliminated the old-style fendered
look on trucks, bringing them into the modern era. The
Chevrolet El Camino took on the updated styling of the
regular 1960 Chevrolet line. Ford trucks were carried over
into the new year with relatively few changes as were
Dodge, Kaiser-Willys and International trucks.
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1960 ¢ Buick

BUICK

“The Turbine Drive Buick. When better automobiles are built, Buick will build them.”

After the dramatic “winged” styling of the 1959 model
Buicks, no time was wasted in making the 1960 Buicks ap-
pearance more conservative and traditional. The contro-
versial angled front fenders and angled fins at the rear were
flattened out somewhat, and rounded. Fender portholes,
the traditional fifties Buick trademark, returned as Venti-
ports, a squarish version of the porthole. The greenhouse
area was unchanged, as it was shared among all five GM di-
visions. The overall styling seemed to be cluttered, though,
and sales fell once again. Under the hood powerplants re-
mained little changed. The main contributor to the drop
in sales appears to be the 4-Door Hardtop “Flat-top” body
style, as sales fell off in every model line approximately 20
percent to 25 percent.

All-new interiors were designed for 1960, although
they failed to be more conservative in style. The new dash-

board featured a “Mirrormatic” adjustable speedometer that
could be adjusted up and down for different driver heights.
A pod centrally located on the instrument panel held the
optional electric clock, and at the far end, the dashboard
just went away. There was a small, flat horizontal area that
accommodated the glove compartment, but this design left
the heater and optional air conditioning equipment within
eyesight, although covered by a small “kick panel.” The
effect was definitely unique, but not one of the better dash-
board designs. Floorpans were redesigned this year on all
GM cars, to increase floor space by approximately 20 per-
cent. Specifically, the size of the center floor hump was re-
duced, and the floor pans were lowered. Elsewhere inside
the car, most models had their names spelled out on the
lower door panels in the upholstery, a unique feature.

Invicta 2-Door Convertible

Electra 225 4-Door Hardtop

Model year production: 252,807, down 11.06% from 1959.

Domestic market share: 4.2% (9th place)

Base price range: $2,756 to $4,300.

Industry average base price: $3,391.

Buick average base price: $3,564.

Introduction date: October 8, 1959.

Assembly plants: Flint, MI (1); Southgate, CA (2); Linden,
NJ (3); Fairfax, KS (4); Wilmington, DE (5); Atlanta, GA
(6); and Arlington, TX (8).

Data plate identification: Nine digit code read as follows: 1st
digit indicating series trim level and engine (see coding
below); 2nd digit G for 1960; 3rd digit is assembly plant
code; followed by sequential number 100001 and up for se-
rial number. (Coding: 4 = LeSabre, 6 = Invicta, 7 = Electra,
8 = Electra 225.) Example: 4G4001001 is a 1960 Buick
LeSabre, serial number 001001, built in Fairfax, KS. Check
model number on body identification plate.
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Powertrains
Gross Transmission Electra &
Engine HP Availability LeSabre Invicta Electra 225
364 CID Wildcat 375E, 235 3-speed manual $52 - -
2-bbl., V8 Turbine-Drive Automatic ~ $272 - -
364 CID Wildcat 384, 250 3-speed manual S - -
2-bbl., V8 Turbine-Drive Automatic  $220 - -
364 CID Wildcat 405, 300 3-speed manual $220 - -
4-bbl., V8 Turbine-Drive Automatic  $440 - -
401 CID Wildcat 445,
4-bbl., V8 325 Turbine-Drive Automatic - S S
Major Options Paint Colors
LeSabre Invicta Electra Electra 225
Air conditioning $430 $430 $430 $430 Sable Black
Heater and defroster $99 $99 $99 $99 Gull Gray Metallic
Soft Ray tinted glass $40 $40 $40 $40 Arctic White
Power steering $108 $108 S S Silver Mist Metallic
Power brakes $43 $43 S S Chalet Blue Metallic
Power driver’s seat/ Lucerne Green Metallic
Bench seat, 6-way $97 $97  $69-$97 $69-$97 Titian Red Metallic
Power windows $108 $108 $108 $108* Casino Cream
Sonomatic AM radio $99 $99 $99 $99 Cordovan Metallic
Deluxe wheel covers $19 S S S Pearl Fawn Metallic

Options common to most models. (S = Standard equipment.) Items may
be standard equipment, optional at different pricing, or unavailable on

certain models. This chart is only a guide.

*Standard on convertible.

LeSabre

Tahiti Beige

Turquoise Metallic
Tampico Red
Midnight Blue Metallic
Verde Green Metallic

“The lowest-priced Turbine Drive Buick.”

Nameplate year of origin: 1959.
Current bodystyle lifespan: 1959 through 1960.
Predecessor to this model: Special (1957 to 1958).

Replacement for this model: LeSabre (1961 to 1964).

Percentage of division’s sales volume: 60.16%.

Corporate siblings: Chevrolet Biscayne/BelAir/Impala, Pontiac

Catalina/Star Chief/Bonneville, Oldsmobile 88.

Primary competition: Chrysler Newport, DeSoto Adventurer,

and Mercury Monterey.
Notable changes: Major restyling of sheetmetal.
Major standard equipment: Balfor cloth and vinyl

front door operated interior lighting, glove box light, full car-
peting, front and rear armrests, padded instrument panel,

heater and defroster, and 7.60 x 15 BSW tires.

bench seat,

Measurements
Wheelbase 123.0"
Length 217.9"
Width 80.0"
Height 57.2"
Legroom — front 442"
Legroom — rear 42.2"
Headroom — front 347"
Headroom — rear 33.9"
Luggage capacity (cu. ft.) NA
Fuel capacity (gals.) 20.0

Code

AA
BB
CC
DD
HH
KK
LL
MM
NN
PP
RR
TT
\'A%
WwW
XX
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Models Available
Change from  Shipping Change from
Style Number Base MSRP LY Wz. (1bs.) Production LY
LeSabre 2-Door Sedan 4411 $2,756 +0.58% 4033 14,388 +6.64%
LeSabre 2-Door Hardtop 4437 $2,915 +2.32% 4163 26,521 -24.63%
LeSabre 2-Door Convertible 4467 $3,145 +0.51% 4233 13,588 +29.55%
LeSabre 4-Door Sedan 4419 $2,870 +2.35% 4219 54,033 +5.17%
LeSabre 4-Door Hardtop 4439 $2,991 +2.26% 4269 35,999 -21.86%
LeSabre 4-Dr., 2-S. Estate Wgn. 4435 $3,386 +1.99% 4568 5,331 -35.66%
LeSabre 4-Dr., 3-S. Estate Wgn. 4445 $3,493 NEW NA 2,222 NEW
TOTALS Avg. price $3,079 +4.00% Production 152,082 -7.78%
[ ]
Invicta

“The spirited Buick.”

Nameplate year of origin: 1959. Measurements
Current bodystyle lifespan: 1959 through 1960. .
Predecessor to this model: Century (1957 to 1958). Wheelbase 123.0

Replacement for this model: Invicta (1961 to 1963) and Wild- Lepgth 217'9::
Width 80.0

cat (1962 to 1964). . "
CL0 Height 57.2

Percentage of division’s sales volume: 17.96%. L f 44.0"
o1 . . . egroom — front .0

Corporate siblings: Chevrolet Biscayne/BelAir/Impala, Pontiac L 42.0"

egroom — rear .

Catalina/Star Chief/Bonneville, Oldsmobile 88. Headroom — front 34.7"

Primary competition: Chrysler Windsor, DeSoto Adventurer, Headroom — rear 33.9"

and Mercury Montclair. Luggage capacity (cu. fr.) NA
Notable changes: Major restyling of sheetmetal. Fuel capacity (gals.) 20.0
Major standard equipment: Berkshire cloth or all-vinyl deluxe

bench seat, full carpeting, front and rear armrests, deluxe steer-

ing wheel, padded instrument panel, electric clock, heater and

defroster, Turbine Drive transmission, automatic trunk light,

deluxe wheel covers and 7.60 x 15 BSW tires.

Models Available
Change from Shipping Wr. Change from
Style Number ~ Base MSRP LY (lbs.) Production LY*

Invicta 2-Door HT 4637 $3,447 0.00% 4255 8,960 -21.75%
Invicta 2-Door Convertible 4667 $3,620 0.00% 4347 5,236 -3.87%
Invicta 4-Door Sedan 4619 $3,357 0.00% 4324 10,839 +2.58%
Invicta 4-Door HT 4639 $3,515 0.00% 4365 15,300 -24.09%
Invicta 4-Dr., 2-S. Estate Wgn. 4635 $3,841 0.00% 4644 3,471 -33.65%
Invicta 4-Dr., 3-S. Estate Wgn. 4645 $3,948 NEW NA 1,605 NEW

TOTALS Avg. price $3,621 +1.83% Production 5,411 -14.07%
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Electra

“The most luxurious Buick.”

Nameplate year of origin: 1959.

Current bodystyle lifespan: 1959 through 1960.
Predecessor to this model: Roadmaster (1957 to 1958).
Replacement for this model: Electra (1961 to 1964).
Percentage of division’s sales volume: 14.12%.

Corporate siblings: Cadillac Series 62/de Ville, Oldsmobile

Measurements
Wheelbase 126.3"
Length 221.2"
Width 80.0"
Height 57.3"

D ) Legroom — front 43.8"
Ninety-Eight. Legroom — rear 45.4"
Primary competition: Chrysler New Yorker and Mercury Park Headroom — front 34.2"

Lane. Headroom — rear 33.4"
Notable changes: Major restyling of sheetmetal. Luggage capacity (cu. ft.) NA
Major standard equipment: Power steering, power brakes, Fuel capacity (gals.) 20.0

Beaumont cloth bench seat, front door operated interior light-

ing, glove box light, padded instrument panel, deluxe steering

wheel, deep-pile, carpeting, front and rear center armrests,

electric clock, heater and defroster, deluxe wheel covers and

8.00 x 15 BSW tires.

Models Available
Change from Shipping Change from
Style Number Base MSRP LY Wz (1bs.) Production LY

Electra 2-Door Hardtop 4737 $3,818 0.00% 4453 7,416 -33.88%
Electra 4-Door Sedan 4719 $3,856 0.00% 4544 13,794 11.63%
Electra 4-Door Hardtop 4739 $3,963 0.00% 4554 14,488 -29.71%
TOTALS Avg. price $3,879 0.00% Production 35,698 -19.15%

Electra 225

“The finest Buick of all.”
Nameplate year of origin: 1959. Measurements
Current bodystyl.e lifespan: %95.9 through 1960. Wheelbase 126.3"
Predecessor to this model: Limited (1958). Leneth 225.9"
Replacement for this model: Electra 225 (1961 to 1964). Widgth 80.0"
Percentage of division’s sales volume: 7.76%. Height 55:5"
Corporate siblings: Cadillac Series 62/de Ville, Oldsmobile Ninety- Legroom — front 43.8"

Eight. Legroom — rear 45.0"
Primary competition: Chrysler New Yorker and Mercury Park Lane. Headroom — front 34.2"
Notable changes: Major restyling of sheetmetal. Headroom — rear 33.6"

Major standard equipment: Power steering, power brakes, Brisbane Luggage capacity (cu. fc.) NA

cloth bench seat (except convertible), genuine leather upholstery Fuel capacity (gals.) 20.0

with 2-way power seat (convertible), safety and lighting package,
padded instrument panel, deluxe steering wheel, deep-pile, carpet-
ing, front and rear center armrests, electric clock, heater and de-
froster, super deluxe wheel covers and 8.00 % 15 BSW tires.
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Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Electra 225 2-Door Convertible 4867 $4,192 0.00% 4571 6,746 22.81%
Elec. 225 6-w., Riviera 4-Dr. HT 4829 $4,300 0.00% 4653 8,029 26.96%
Electra 225 4-Door Hardtop 4839 $4,300 0.00% 4650 4,841 -53.86%
TOTALS Avg. price $4,264 0.00% Production 19,616 -12.16%

CADILLAC

“The Standard of the World ... Cadillac for 1960.”

After the infamous 1959 Cadillac tail fins, someone at
GM finally decided that bigger wasn’t necessarily better.
The 1960 Cadillac was given a slightly less dramatic fin,
with a single tail lamp built into the trailing edge of the fin,
as compared to the tacked on twin pod lamps used in 1959.
Also, as was starting to become an industry standard, less
chrome trim was used, and where it was used, the chrome
was placed sparingly, and used as a highlight of the body
design, not a decoration on the body. Powertrains were the
same as the previous year, although this would be the last
time a 2-barrel or a 3 X 2-barrel “Tri-Power” carburetor
setup was offered. All through the sixties, fuel and air in-
take would be by way of a single 4-barrel carburetor. This
was also the last year for the wrap-around windshield
styling (except on Fleetwood 75 models). The model line
itself was the same as in 1959.

The 1960 model Fleetwood Eldorado Brougham made
for quite an interesting styling statement. The Brougham

had always been a trend-setting model, but the 1959 and
1960 versions of this limited production car previewed the
new styling for the entire 1961 line. While the front clip
was mostly of 1960 styling from the main line, styling from
the cowl back was nearly pure 1961 Cadillac. The look
began with the new full-width windshield, no longer of a
wrap-around design, but on the Brougham it was larger
than other models would be and appeared very flat from
certain angles. With the wrap-around windshield gone, so
were the dogleg door vent windows. In place of the slab-
sided 1959-60 era sheetmetal on the sides, there was a
sculpted and very angular lower body crease running from
the front door to the rear bumper. Taillamps were carried
in the rear bumper pod areas. Fins on the rear quarter panel
were slightly lower than other 1960 Cadillacs, and the en-
tire rear bumper and decklid area was of the newer 1961
design, which actually varied little from 1959-1960
Broughams’.

Series 62 4-Door Hardtop

Eldorado Biarritz 2-Door Convertible

Brougham 4-Door Hardtop

1
9
6
o
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Domestic market share: 2.32% (10th place)
Base price range: $4,892 to $13,075.
Industry average base price: $3,391.
Cadillac average base price: $6,934.
Introduction date: October, 1959.

Model year production: 139,986, down 0.10% from 1959.

Assembly plants: Detroit, MI.

Data plate identification: Nine digit code read as follows: 1st
and 2nd digits identify year (60 for 1960); 3rd digit is style
symbol (see list); followed by 000001 and up for serial

number. Example: 60J00000

Door Hardtop, serial number 000001.

1 is a 1960 Cadillac de Ville 2-

Powertrains Paint Colors
Gross Transmission S. 62, de Ville Code
Engine HP Availability ¢ Fleetwood  Eldorado Ebony Black 10
390 CID, Olyfnpic White . 12
2-bbl., V8 325  Hydra-matic Automatic S - Platinum Gray Metallic 14
390 CID Aluetian Gray Metallic 16
: . . Hampton Blue Metallic 22
3 x 2-bbl., V8 345 Hydra-matic Automatic $134 S Pelham Blue Metallic 24
York Blue Metallic 26
. . Arroyo Turquoise Metallic 29
Major OpthIlS Inverness Green Metallic 32
Glencoe Green Metallic 36
Series 62 de Ville Eldorado Sixty Special Seventy-Five Beaumont Beige 44
Air conditioning $474  $474  $474**  $474 $624* Palomino 45
Tinted glass $52 $52  $52% $52 $52 Fawn Metallic 46
Power windows $118 S S S S Pers1an' Sand Metalhc. 48
6-way power seat $113 $85 S $85 _ Pompeian Red Meta!hc 50
Power door locks $46-$70 $46-$70 S $70 S Lucerne Blue Metalhc:, 94
AM radio w/rear speaker  $165 $165 $165 $165 $247** Carrara Green Met‘_‘lhc 96
Autronic-Eye headlamp C;hampagne Meta!hc 97
dimmers $46 $46 $46% $46 $46 Siena Rose Met.alhc 98
Cruise control $97 $97 §g7*xx $97 $97 Heather Metallic 99
Air suspension $215  $215 S $215 8215 Cadillac Style Symbols: A— 62 4-window
Remote control trunk Sedan or Calais 4-Dr. HT Sedan; B— Sedan de
release/lock $59 $59 $59 $59 - Ville 4-window; C— 62 Short Deck Sedan;
White sidewal'l tires — D— Sedan de Ville Park Avenue; E— Eldorado
std. size $57 $57 $57 $57 $57 Biarritz or Eldorado Convertible; F— 62 Con-

Options common to most models. (- = Not Available, S = Standard equipment) Items may be stan-
dard equipment, optional at different pricing, or unavailable on certain models. This chart is only

a guide.

*Includes rear unit and controls.

**Signal seeking.

***Standard on Brougham.

vertible; G— 62 2-Door Hardtop or Calais 2-
Door HT; H— Eldorado Seville HT or Eldo-
rado Coupe; J— Coupe de Ville; K—62

6-window Sedan; L— Sedan de Ville 6-win-

dow; M— Fleetwood 60 Special Sedan; N— 62

4-window Sedan (1963) or Calais Sedan; P—
Fleetwood Brougham or Eldorado Brougham;
R— Fleetwood 75 Sedan; S— Fleetwood 75

Limousine;

Sixty-Two
“Its brilliant new styling and its beautiful appointments
and equipment are luxurious and complete in every regard.”

Nameplate year of origin: 1940.

Current bodystyle lifespan: 1959 through 1960.
Predecessor to this model: Series 62 (1957 to 1958).
Replacement for this model: Series 62 (1961 to 1964).
Percentage of division’s sales volume: 50.57%.

Corporate siblings: Buick Electra and Oldsmobile Ninety-Eight.

Primary competition: Imperial Custom and Lincoln.
Notable changes: Revised rear styling, minor trim and detail
changes.

Z— Commerical Chassis

Measurements
Wheelbase 130.0"
Length 225.0"
Width 79.9"
Height 54.3"
Legroom — front 45.8"
Legroom — rear 45.6"
Headroom — front 34.7"
Headroom — rear 33.4"



21 1960 ¢ Cadillac

Maj.or standard equipmen.t: Caspian .cloth or C.ortina cord and Measurements (COl’lt.)
vinyl upholstery (Florentine leather in convertible), two-way -
power seat (convertible only), 2-speed electric windshield Luggage capacity (cu. fr.) NA
wipers with washers, power windows (convertible only), power Fuel capacity (gals.) 21.0

steering, power brakes, Hydra-matic automatic transmission,
and 8.00 X 15 BSW tires.

Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Sixty-Two 2-Door Hardtop 6237 $4,892 0.00% 4670 19,978 -8.97%
Sixty-Two 2-Door Convertible 6267 $5,455 0.00% 4850 14,000 25.79%
Sixty-Two 4-Door, 4-w. HT 6239 $5,080 0.00% 4775 9,984 -29.38%
Sixty-Two 4-Door, 6-w. HT 6229 $5,080 0.00% 4805 26,824 14.33%
TOTALS Avg. price $5,127 +0.00% Production 70,786 +0.15%

de Ville

A superb example of the craftsmanship and attention
to detail that you will find in all 1960 Cadillacs.”

Nameplate year of origin: 1949 (as Hardtop designation), Measurements

1959 (as model name). "
Current bodystyle lifespan: 1959 through 1960. EVheeLbase 130'0..

. . engt 225.0

Predecessor to this model: de Ville (1957 to 1958). Width 79.9"
Replacement for this model: de Ville (1961 to 1964). Height 54.3"
Percentage of division’s sales volume: 38.14%. Legroom — front 45.8"
Corporate siblings: Buick Electra and Oldsmobile Ninety- Legroom — rear 45.6"

Eight. Headroom — front 34.7"
Primary competition: Imperial Crown, and Lincoln Premiere. Headroom — rear 33.4"
Notable changes: Revised rear styling, minor trim and detail Luggage capacity (cu. ft.) NA

changes. Fuel capacity (gals.) 21.0
Major standard equipment: Chadwick cloth or Cambray cloth

and leather upholstery, two-way power seat, 2-speed electric

windshield wipers with washers, power windows, power

steering, power brakes, Hydra-matic automatic transmission,

and 8.00 x 15 BSW tires.

Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production LY

Coupe de Ville 2-Door Hardtop 6337 $5,252 0.00% 4705 21,585 -1.55%
Sedan de Ville 4-Door, 4-w. HT 6339 $5,498 0.00% 4815 9,225 -25.05%
Sedan de Ville 4-Door, 6-w. HT 6329 $5,498 0.00% 4835 22,579 17.86%

TOTALS Avg. price $5,416 +0.00% Production 53,389 +0.00%
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Eldorado

“The finest expression of the new era

of

automotive elegance created this year by Cadillac.”

Nameplate year of origin: 1953. Measurements
Current bodystyle lifespan: 1959 through 1960. .
Predecessor to this model: Eldorado (1957 to 1958). Xﬁei}fase ;;ggn
Replacement for this model: Eldorado (1961 to 1964). Wi({gth 79'9"
Percentage of division’s sales volume: 1.76%. Height 5 4 3
Corporate siblings: Buick Electra and Oldsmobile Ninety-Eight. Legroom — front 45.8"
Primary competition: Lincoln Continental Mark V. Legroom — rear 45.6"
Notable changes: Revised rear styling, minor trim and detail changes. Headroom — front 34.7"

Brougham had revised grille. Headroom — rear 33.4"
Major standard equipment: Leather or cloth and leather upholstery, six-way Luggage capacity (cu. ft.) NA

power seat, 2-speed electric windshield wipers with washers, AM radio with Fuel capacity (gals.) 21.0

antenna, Cadillac heating system, fog lamps, remote-control trunk release,

power windows and vent windows, power door locks, power steering, power

brakes, Hydra—matic automatic transmission, air suspension, and 8.00 x 15

WSW tires. Brougham adds: Custom coachwork body styling, cruise con-

trol, Guide-Matic headlamp dimmers, tinted glass and air conditioning.

Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production LY

Eldorado Seville 2-Door Hardtop 6437 $7,401 0.00% 4855 1,075 10.26%
Eldorado Biarritz 2-Door Convertible 6467 $7,401 0.00% 5060 1,285 -2.65%
Brougham 4-Door Hardtop Sedan 6929 $13,075 0.00% NA 101 2.02%
TOTALS Avg. price $9,292 +0.00% Production 2,461 +2.79%

Fleetwood Sixty-Special

“Recognized as a motor car of custom design and coachwork.”

Nameplate year of origin: 1938. Measurements
gurrent bodystylf: lifespan: 1959 through 1960.. Wheelbase 130.0"
redecessor to this model: Fleetwood Sixty-Special (1957 to 1958). L h 225.0"
Replacement for this model: Fleetwood Sixty-Special (1961 to 1964). cengt an
P y-op Width 79.9
Percentage of division’s sales volume: 8.43%. Height 56.2"
Corporate siblings: Buick Electra and Oldsmobile Ninety-Eight. Legroom — front 45.8"
Primary competition: Imperial LeBaron and Lincoln Continental Mark V. Legroom — rear 44.6"
Notable changes: Revised rear styling, minor trim and detail changes. Headroom — front 33.9"
Major standard equipment: Cardinal cloth or Clarion cloth and Florentine Headroom — rear 33.1"
leather upholstery, two-way power seat, 2-speed electric windshield wipers with Luggage capacity (cu. ft.) NA
washers, power windows, power steering, power brakes, Hydra-matic automatic Fuel capacity (gals.) 21.0
transmission, and 8.00 X 15 BSW tires.
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Fl. Sixty-Special 4-Dr. Sedan 6029 $6,233 0.00% 4880 11,800 -3.67%
TOTALS Avg. price $6,233 +0.00% Production 11,800 -3.67%
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Fleetwood Seventy-Five

“Perhaps the most distinguished presentation
of Cadillac’s new styling and craftsmanship.”

Nameplate year of origin: 1927 (Fleetwood bodies), 1936 (75 series). Measurements
Current bodystyle lifespan: 1959 through 1965. "
Predecessor tyott)ilis mogel: Fleetwood 7% (1957 to 1958). EVheeLbase 149'8"
Replacement for this model: Fleetwood 75 (1966). engt 244.8u
P Width 80.6
Percentage of division’s sales volume: 1.11%. Height 59.3"
Corporate siblings: None. Legroom — front 44.2"
Primary competition: Crown Imperial Limousine and Lincoln Continental Legroom — rear 37.8"*
Mark V Executive Sedan. Headroom — front 36.3"
Notable changes: Revised rear styling, minor trim and detail changes. Headroom — rear 34.8"

Major standard equipment: Bedford cord or broadcloth upholstery with leather Luggage capacity (cu. ft.) NA

chauffeur compartment trim, two-way power seat, 2-speed electric windshield Fuel capacity (gals.) 21.0

wipers with washers, power windows, power steering, power brakes, Hydra- “With jump seats.

matic automatic transmission, and 8.20 X 15 BSW tires.

Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY

Fl. Seventy-Five 4-Door Sedan 6723 $9,533 0.00% 5475 718 1.13%
Fl. Seventy-Five 4-Dr. Limousine 6733 $9,748 0.00% 5560 832 20.58%

TOTALS Avg. price $9,641 +0.00% Production 1,550 +10.7%

CHEVROLET

“Space. Spirit. Splendor. 60 Chevrolet!”

For 1960, Chevrolet entered the compact car market,
as did its key competitors. However, the marketing strat-
egy resulted in a different car from the others. While Ford
and Chrysler went very much the conventional route, with
a front engine (inline six-cylinder), rear wheel drive auto-
mobile, Chevrolet chose to combat the main competitive
threat, Volkswagen, head-on. An all-aluminum, air-cooled,
horizontally-opposed six-cylinder engine was chosen to
power the small, rear wheel drive car that featured full
“Quadri-Flex” independent suspension. Interiors were gen-
erally sparse, but did offer sporty features like bucket seats,
gauges, and vinyl upholstery.

While styling was more conventional than the VW, the
sporting connotation implied by the Corvair style was ap-

pealing to buyers. Initially, 4-Door Sedans were the only of-
ferings, with 2-Doors coming on board at mid-year. How-
ever, a 4-Door was something that VW didn’t offer, and as
a result nearly three-quarters of all Corvairs sold were 4-Door
models. The chosen strategy worked, as first year sales of over
250,000 were recorded. The best news for GM was that un-
like its competition, the Corvair did not take away very many
sales from the maker’s traditional line of cars. With the
Valiant and Falcon being essentially smaller versions of their
manufacturers’ big cars, they cannibalized sales of those full-
size models. The Corvair was distinctive enough to generally
pull sales away from those who would have bought imported
cars or smaller domestic models like the Rambler. In that re-
spect General Motors and Chevrolet had a success.
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Full-size and Corvette models received the period-
typical annual styling changes needed to differentiate model
years. The Corvette received mostly trim and detail
changes. Full-size models sported a toned-down version of
their gull-wing tail fins. At the front end, they lost the vents
above the headlights that somehow seemed to visually
lighten the front end, and give it a cleaner look. As for

Kingswood 4-Door Wagon

Impala 2-Door Hardtop

model changes, a 2-Door Hardtop returned to the BelAir
line, after a one-year absence. Finally, a new Fleetmaster
sub-series was added to the base Biscayne models. Essen-
tially this line was intended for fleet buyers, and it lacked
amenities such as dual sun visors, electric windshield wip-
ers, a cigarette lighter, and front arm rests.

BelAir 4-Door Hardtop

Corvette 2-Door Convertible

Model year production: 1,651,753, up 14.18% from 1959.

Domestic market share: 27.45% (1st place).

Base price range: $1,984 to $3,872.

Industry average base price: $3,391.

Chevrolet average base price: $2,493.

Introduction date: October 2, 1959. Corvair 500 and 700
coupes added January 1960, and Monza introduced May
1960.

Assembly plants: Atlanta, GA (A); Baltimore, MD (B); Flint,
MI (F); Framingham, MA (G); Janesville, WI (]); Kansas

Data plate identification: Twelve digit code read as follows:

City, MO (K); Los Angeles, CA (L); Norwood, OH (N);
Oakland, CA (O); St. Louis, MO (S); Tarrytown, NY (T);
and Willow Run, MI (W).

Ist digit 0 for 1960; four digit style number (see listings
below; 2nd and 3rd digits identify series and engine; 4th
and 5th indicate body style); 6th digit is assembly plant
code; 100001 and up for serial number. Example:
015115100001 is a 1960 Chevrolet BelAir 2-Door Sedan,
6-cylinder, serial number 100001, built in St. Louis, MO.

Powertrains
Gross Transmission Biscayne/
Engine HP Availability Corvair BelAir/Impala  Corvette

145 CID Turbo-Air, 2 x 1-bbl., Flat 6 80 3-speed manual S - -
4-speed manual $65 - -
2-sp. Powerglide Automatic $146 - -
145 CID Super Turbo-Air, 2 x 1-bbl., Flat 6 95 3-speed manual $27 - -
4-speed manual $92 - -
2-sp. Powerglide Automatic $173 - -
235.5 CID Hi-Thrift, 1-bbl., 6-cyl. 135 3-speed manual - S -
Overdrive - $108 -
2-sp. Powerglide Automatic - $188 -
283 CID Economy Turbo-Fire, 2-bbl., V8 170 3-speed manual - $107 -

Overdrive - $215
2- sp. Powerglide Automatic - $306 -
Turboglide Automatic - $317 -
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Gross Transmission Biscayne/
Engine HP Availability Corvair BelAir/Impala  Corvette
283 CID Super Turbo-Fire, 4-bbl., V8 230 3-speed manual - $136 S
4-speed manual - - $188
Overdrive - $244 -
2- sp. Powerglide Automatic - $335 $199
Turboglide Automatic - $346 -
283 CID Corvette, 2 X 4-bbl., V8 245 3-speed manual - - $151
4-speed manual - - $334
2- sp. Powerglide Automatic - - $345
283 CID Corvette, 2 x 4-bbl., V8 270 3-speed manual - - $183
4-speed manual - - $366
2- sp. Powerglide Automatic - - $377
283 CID Ramjet, 275 3-speed manual - - $484
Fuel-Injected V8 4-speed manual - - $672
348 CID Turbo-Thrust, 4-bbl., V8 250 3-speed manual - $188 -
4-speed manual - $376 -
Turboglide Automatic - $398 -
348 CID Super Turbo-Thrust, 3 x 2-bbl., V8 280 3-speed manual - $268 -
4-speed manual - $456 -
Turboglide Automatic - $478 -
348 CID Special Turbo-Thrust, 4-bbl., V8 305  2- sp. Powerglide Automatic —HD - $565 -
348 CID Turbo-Thrust, 4-bbl., V8 320 3-speed manual - $418 -
4-speed manual - $606 -
348 CID Special Turbo-Thrust, 3 x 2-bbl., V8 335 3-speed manual - $440 -
4-speed manual - $628 -
Major Options Paint Colors
Corvair Full-size Corvette Code
Air conditioning (NA 4-cyl.) - $364 - Tuxedo Black 900*
Soft Ray tinted glass $27 $38 $16 Seafoam Green 903
Power steering (NA 4-cyl.) - $75 - Arbor Green Met. 905
Power brakes - $43 - Jewel Blue Met. 912*
Power windows (IN/A on all) - $102 $59 Midnight Blue Metallic 914
Electric clock $16 $16 S Twillight Turquoise Met. 915
Pushbutton AM radio $57 $57 $138 Seamist Turquoise 917
Whitewall tires — Std. size $21  $32-$40 $32 Fawn Beige Metallic 920*
Options common to most models. (- = Not Available; S = Stan- Roman Red 923*
dard.) Items may be standard equipment, optional at different Cor(?nna Crf:am 925
pricing, or unavailable on certain models. This chart is only a Ermine White 936*
guide. Almond Beige 938
Sateen Silver Metallic 940*
Shadow Gray Metallic 941
Honduras Maroon Met. 948*
*Available on Corvette also.
[ ]
Corvair
Specifically designed the way a compact car should be.”
Nameplate year of origin: 1960. Measurements
Current bodystyle lifespan: 1960 through 1964. Wheelbase 108.0"

Predecessor to this model: None. Length 180.0"
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Replacement for this model: Corvair (1965 to 1969).
Percentage of division’s sales volume: 15.14%.

Measurements (cont.)

Corporate siblings: None. Wifith 66-9':
Primary competition: Rambler American, Ford Falcon, Plymouth Valiant and Height 51 ~3:'
Studebaker Lark. Legroom — front 42.8"
Notable changes: All-new model for 1960. Legroom — rear 36'5”
Major standard equipment: Fabric and vinyl front bench seat, left-hand sun Headroom —front 38'9,,
. . . . . . Headroom — rear 38.0
visor, turn signals, center dome light, electric windshield wipers, and 6.50 x Cargo capacity (cu. ft.) 156
13 BSW tires. 700 adds: Luggage compartment trim, color-keyed floor mats, Fueigca apc i }(’ als ) ’ 1.0
dual horns, and automatic dome lamp switch. Monza adds: All-vinyl bucket pacity gass. ’
seats, folding rear seat, dual sun visors, glove box light, and additional exte-
rior chrome trim.
Models Available
Change from Shipping Change from
Style Number ~ Base MSRP LY Wt (1bs.) Production LY
Corvair 500 2-Door Club Coupe 0527 $1,984 NEW 2270 14,628 NEW
Corvair 500 4-Door Sedan 0569 $2,038 NEW 2305 47,683 NEW
Corvair Deluxe 700 2-Door Coupe 0727 $2,049 NEW 2290 36,562 NEW
Corvair Deluxe 700 4-Door Sedan 0769 $2,103 NEW 2315 139,208 NEW
Corvair Monza 900 2-Dr. Club Cpe. 0927 $2,238 NEW 2280 11,926 NEW
TOTALS Avg. price $2,082 NEW Production 250,007 NEW
[ ]
Biscayne
“Lowest priced of all full-sized Chevrolets.”
Nameplate year of origin: 1958. Measurements
Current bodystyle lifespan: 1959 through 1960.
Predecessor to this model: Biscayne (1958). Cars  Wagons
Replacement for this model: Biscayne (1961 to 1964). Wheelbase 119.0"  119.0"
Percentage of division’s sales volume: 84.24% (all full-size Chevrolets com- Length 210.8" 210.8"
bined). Width 80.8"  80.8"
Corporate siblings: Buick LeSabre/Invicta, Olds 88, Pontiac Catalina/Star Height (Sedan only) 56.0" 56.0"
Chief/Bonneville. Legroom — front 445" 445"
Primary competition: Rambler Ambassador, Dodge Polara, Ford Legroom — rear 42.5" 42.5"
Custom/Galaxie, and Plymouth Fury. Headroom — front 36.1" 36.1"
Notable changes: New grille and revised rear end and trim. Headroom — rear 34.3" 34.3"
Major standard equipment: Nylon pattern cloth seat upholstery, foam cushion Cargo capacity (cu. ft.) ~ 30** 90.0
front seats, front door armrests, dual sun visors, electric windshield wipers, Fuel capacity (gals.) 20.0 17.0*

cigar lighter, glove compartment lock and 7.50 x 14 BSW tires. Brookwood
adds: Simulated-weave vinyl upholstery and 8.00 x 14 BSW tires.

*18.0 on 9-passenger wagons.
Sedan.

**61 cu. ft. on Utility

Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production LY

Biscayne Fleetmaster 2-Dr. Sedan 1311 $2,230 NEW 3480 NEW
Biscayne Fleetmaster 4-Dr. Sedan 1319 $2,284 NEW 3545 NEW
Biscayne 2-Dr., 3-p. Utility Sedan 1121 $2,175 0.69% 3455 -
Biscayne 2-Door Sedan 1111 $2,262 0.67% 3485 -
Biscayne 4-Door Sedan 1119 $2,316 0.65% 3555 -
Brookwood 2-Door Wagon 1115 $2,586 0.58% 3845 14,663 -29.37%
Brookwood 4-Dr., 2-S. Wagon 1135 $2,653 0.57% 3935 -

TOTALS Avg. price $2,358 -1.1%

Production NA
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A beautiful blend of elegance and economy.”

Nameplate year of origin: 1950. Measurements
Current bodystyle lifespan: 1959 through 1960.
Predecessor to this model: BelAir (1958). Cars Wagons
Replacement for this model: BelAir (1961 to 1964). Wheelbase 119.0"  119.0"
Percentage of division’s sales volume: 84.24% (all full-size Chevrolets Length 210.8" 210.8"

combined). Width 80.8"  80.8"
Corporate siblings: Buick LeSabre/Invicta, Olds 88, Pontiac Catalina/Star Height (Sedan only) 56.0" 56.0"

Chief/Bonneville. Legroom — front 44.5" 44.5"
Primary competition: Rambler Ambassador, Dodge Polara, Ford Cus- Legroom — rear 42.5" 42.5"

tom/Galaxie, and Plymouth Fury. Headroom — front 36.1" 36.1"
Notable changes: New grille and revised rear end and trim. Headroom — rear 34.3" 34.3"
Major standard equipment: Nylon pattern cloth seat upholstery, cloth Cargo capacity (cu. ft.) 30.0 90.0

headliner, foam cushion front and rear seats, front and rear door armrests, Fuel capacity (gals.) 20.0 17.0*

combination carpet and vinyl coated rubber floor mats, electric wind- *18.0 on 9-passenger wagons.

shield wipers, interior lighting, and 7.50 % 14 BSW tires. Parkwood and

Kingswood add: Vinyl upholstery, vinyl headliner, power operated rear

window (Kingswood only) and 8.00 x 14 BSW tires.

Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY

Bel Air 2-Door Sedan 1511 $2,384 -0.08% 3490 228,322 -19.01%
Bel Air 2-Door Hardtop 1537 $2,489 NEW 3515 NEW
Bel Air 4-Door Sedan 1519 $2,438 -0.08% 3565 -
Bel Air 4-Door Hardtop 1539 $2,554 -0.08% 3605 -
Parkwood 4-Dr., 2-S. Wagon 1535 $2,747 -0.07% 3945 -
Kingswood 4-Dr., 3-S. Wagon 1545 $2,850 -0.07% 3990 -
TOTALS Avg. price $2,577 -0.07% Production NA

Impala

“Here is the luxury leader of the low-price field.”

Nameplate year of origin: 1958. Measurements

Current bodystyle lifespan: 1959 through 1960.

Predecessor to this model: Impala (1958). Cars Wagons

Replacement for this model: Impala (1961 to 1964). Wheelbase 119.0"  119.0"

Percentage of division’s sales volume: 84.24% (all full-size Chevrolets Length 210.8" 210.8"
combined). Width 80.8"  80.8"

Corporate siblings: Buick LeSabre/Invicta, Olds 88, Pontiac Height (Sedan only) 56.0" 56.0"
Catalina/Star Chief/Bonneville. Legroom — front 44.5" 44.5"

Primary competition: Rambler Ambassador, Dodge Polara, Ford Cus- Legroom — rear 42.5" 42.5"
tom/Galaxie, and Plymouth Fury. Headroom — front 36.1" 36.1"

Notable changes: New grille and revised rear end and trim. Headroom — rear 34.3" 34.3"

Major standard equipment: BelAir equipment plus: Nylon pattern cloth Cargo capacity (cu. ft.)  30.0 90.0
seat upholstery (Vinyl in convertible), vinyl headliner (Cloth in 4-Door Fuel capacity (gals.) 20.0 17.0*
Sedan), full carpeting (combination carpet and vinyl coated rubber *18.0 on 9-passenger wagons.
floor mats in convertible), and dual backup lamps.
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Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wz (1bs.) Production LY
Impala 2-Door Sport Coupe 1737 $2,597 -0.08% 3530 204,467 23.99%
Impala 2-Door Convertible 1767 $2,847 -0.07% 3625 79,903 9.81%
Impala 4-Door Sedan 1719 $2,590 -0.08% 3575 497,048 -5.41%
Impala 4-Door Hardtop 1739 $2,662 -0.08% 3625 169,016 -7.40%
Nomad 4-Dr., 2-S. Wagon 1735 $2,889 -0.07% 3955 198,066 5.01%
TOTALS Avg. price $2,717 -0.07% Production 1,148,500
Corvette
America’s Sports Car.”
Nameplate year of origin: 1953 (also used on show car of same year). Measurements
Current bodystylf: lifespan: 1956 through 1962. Wheelbase 102.0"
Predecessor to this model: Corvette (1953 to 1955). L "
. ength 177.2
Replacement for this model: Corvette (1963 to 1967). Width 72.8"
Percentage of division’s sales volume: 0.62%. Heicht 51' 6"
Corporate siblings: None. Leglgoom — front 45: 1
Primary competition: None. Legroom — rear NA
Notable changes: Revised trim and detail changes. Headroom — front 35.3"
Major standard equipment: Deep-contoured bucket seats, deep-pile Headroom — rear NA
carpeting, complete instrumentation, manually operated folding top Cargo capacity (cu. ft.) NA
or removable hardtop, and 6.70 x 15 BSW tires. Fuel capacity (gals.) 16.4
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt. (lbs.)  Production LY
Corvette 2-Door Convertible 0867 $3,872 -0.08% 2840 10,261 +6.11%
TOTALS Avg. price $3,872 -0.08% Production 10,261 +6.11%

CHRYSLER

“The car of your life for the time of your life!”

All new 1960 Chrysler models were built with unit-
body construction. This meant that all major body com-
ponents were welded to the frame instead of bolted, with
the ensuing effect to be more rigidity and less noise. While
it was an excellent attempt at modernization, and it did
have the desired effect upon improving the cars and their
quality, sales gains were made with a massive advertising ef-

fort. Unfortunately, the debacle over the 1957-1958 qual-
ity issues far overshadowed any good product that was com-
ing out of Chrysler during this period. Styling for the new
bodies featured the mighty Chrysler 300’s grille on all mod-
els, albeit with some modifications.

The Windsor and Saratoga featured a crosshatch style
grille, while the New Yorker had a horizontal bar grille.



Out back, a more slender tailfin seemingly aimed higher
than ever towards the sky. On the Windsor, a full-length
body molding ran from the trailing edge of the front wheel
opening, back above the rear wheel opening, and ending
at a point at the top edge of the rear bumper. On the
Saratoga, this molding was available slightly larger with a
paint accent. This piece of trim was not on the New Yorker,
but the top line car did sport a full-length rocker panel

New Yorker 2-Door Convertible

1960 ¢ Chrysler

molding that included wheel opening trim. Interiors fea-
tured a Chrysler-exclusive, three-dimensional instrument
cluster coined “electro-luminescent Astra-Dome” instru-
mentation. This new ball-type cluster housed all gauges on
three planes, and all were backlit, to give one of the most
unusual instrument layouts of this period. It was surpris-
ingly easy to read, even at night.

Windsor 4-Door Sedan

New Yorker 4-Door Hardtop
Town & Country Wagon

Model year production: 77,285, up 10.46% over 1959.

Domestic market share: 1.28% (12th place)

Base price range: $3194 to $5841.

Industry average base price: $3,391.

Chrysler average base price: $4,273.

Introduction date: October 1959.

Assembly plants: Detroit (Jefferson Ave.), MI (3); and Los
Angeles, CA (5).

Data plate identification: Ten digit code read as follows: 1st

digit is a make identity letter (C = Chrysler), 2nd number
identifies series (1-7; Windsor is 1), 3rd digit indicates year
(0 for 1960); 4th digit is assembly plant code; followed by
100001 and up for serial number. Body style identification
found on separate plate Example: C103100001 is a 1960
Chrysler Windsor, serial number 100001, built in Detroit,
MI.

Powertrains
Gross Transmission
Engine HP Availability Windsor ~ Saratoga ~ New Yorker ~ 300-F

383 CID Golden Lion, 2-bbl., V8 305 3-speed manual S - - -
Torqueflite automatic $227 - - -
383 CID Golden Lion, 4-bbl., V8 325 Torqueflite automatic - S - -
413 CID Golden Lion, 4-bbl., V8 350 Torqueflite automatic - - S -

413 CID Long Ram, 2 X 4-bbl., V8 375 Torqueflite automatic* - - -
413 CID Short Ram, 2 x 4-bbl., V8 400 Torqueflite automatic* - - - $

*A Pont-A-Mousson 4-speed manual transmission was installed in fewer than 15 300-F models at unknown cost.
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Major Options Paint Colors
Windsor ~ Saratoga  New Yorker 300-F Code
Heater and defroster $102 $102 $102 $102 Sunburst AA-1
Airtemp air conditioning $510 $510 $510 $510 Formal Black BB-1
Solex tinted glass $43 $43 $43 $43 Starlight Blue CC-1
Power steering $108 S S S Polar Blue Metallic DD-1
Power brakes $44 S S S Spruce Green FF-1
Power seat (swivel on 300-F) $102 $102 $102 S Ivy Green Metallic GG-1
Power windows $108 $108 S S Silverpine Metallic HH-1
Golden Tune AM radio $100 $100 $100 $100 Seaspray JJ-1
White sidewall tires — std. sizes $42 $46 $51 S Bluegrass Metallic KK-1
Options common to most models. (S = Standard equipment.) Items may be standard Shefﬁeld Silver Metalh.c LL-1
. . . Y : : . . Executive Gray Metallic NN-1
equipment, optional at different pricing, or unavailable on certain models. This chart is
only a guide. Regent Ruby 00-1
Toreador Red Metallic PP-1
Lilac RR-1
Daytona Sand TT-1
Autumn Haze Metallic UU-1
Alaskan White W W -
1
Petal Pink YY-1
( ]
Windsor
“Fresh, fiery beauty at a surprisingly modest price.”
Nameplate year of origin: 1939. Measurements
Current bodystyle lifespan: 1960 (Windsor); 1961 through 1964 (New-
port — major restyle in 1963). Cars Wagons
Predecessor to this model: Windsor (1957 to 1959). Wheelbase 122.0" 122.0"
Replacement for this model: Newport (1965 to 1966). Length 215.4" 216.0"
Percentage of division’s sales volume: 53.25%. Width 79.4" 79.4"
Corporate siblings: Dodge Polara, and DeSoto Fireflite. Height 54.9" 55.2"
Primary competition: Buick Invicta, Mercury Monterey and Oldsmobile Legroom — front 46.2" 46.2"
Super 88. Legroom — rear 44.1" 44.0"
Notable changes: Completely restyled. Headroom — front 34.4" 34.4"
Major standard equipment: Cloth and vinyl front bench seat, full-floor Headroom — rear 34.5" 34.6"
coverings, sun visors, exterior bright side moldings and 8.00 x 14 BSW Cargo capacity (cu. fr.) NA NA
tires. Town & Country adds: 8.50 X 14 BSW tires. Fuel capacity (gals.) 23.0 22.0
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.) Production LY
Windsor 2-Door Hardtop PC-123 $3,279 -0.30% 3855 6,496 -4.12%
Windsor 2-Door Convertible PC-127 $3,623 0.08% 3855 1,467 52.65%
Windsor 4-Door Sedan PC-1 41 $3,194 -0.31% 3815 25,152 26.33%
Windsor 4-Door Hardtop PC-1 43 $3,343 -0.30% 3850 5,897 -3.07%
W. Town & Country 4-Dr., 2-S. Wgn. PC-1 46 $3,733 1.14% 4235 1,120 12.90%
W. Town & Country 4-Dr., 3-S. Wgn. PC-1 46 $3,814 -1.65% 4390 1,026 36.62%
TOTALS Avg. price $3,498 -0.2%* Production 41,158 +16.03%
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“Talented performer with a ready-to-go look.”

Nameplate year of origin: 1939.

Current bodystyle lifespan: 1960 (Saratoga); 1961 (Windsor); 1962 through 1964
(300— major restyle in 1963).

Predecessor to this model: Saratoga (1957 to 1959).

Replacement for this model: 300 (1965 to 19606).

Percentage of division’s sales volume: 20.09%.

Corporate siblings: Chrysler New Yorker, and 300-F and DeSoto Adventurer.

Primary competition: Buick Invicta, Mercury Park Lane and Oldsmobile Super 88.

Notable changes: Completely restyled.

Major standard equipment: Cloth and vinyl front bench seat, pile carpeting,
padded dash, map lights, electric clock, sun visors, windshield washers, exterior
bright side moldings, power steering, power brakes, automatic transmission, full
wheel covers, and 8.50 x 14 BSW tires.

Measurements

Wheelbase
126.0"

Length

219.4"

Width

79.4"

Height

55.1"

Legroom — front
46.2"

Legroom — rear

Models Available
Change from Shipping Change from
Style Number Base MSRP LY Wt. (Ibs.) Production LY
Saratoga 2-Door Hardtop ~ PC-2 23 $3,989 -0.92% 4030 2,963 -21.05%
Saratoga 4-Door Sedan PC-2 41 $3,929 -0.93% 4010 8,463 -3.64%
Saratoga 4-Door Hardtop PC-2 43 $4,067 -0.90% 4035 4,099 -17.07%
TOTALS Avg. price $3,995 -0.91% Production 15,525 -11.17%

New Yorker

“The finest Chrysler ever built.”

Nameplate year of origin: 1939 (altered from 1938 New York Special Measurements

model).
Current bodystyle lifespan: 1960 through 1964 (major restyle in 1963). Cars Wagons
Predecessor to this model: New Yorker (1957 to 1959). Wheelbase 126.0" 126.0"
Replacement for this model: New Yorker (1965 to 1966). Length 219.6" 220.0"
Percentage of division’s sales volume: 19.24%. Widch 79.4" 79.4"
Corporate siblings: Chrysler Saratoga, and 300-F and DeSoto Adventurer. Height 55.6" 55.2"
Primary competition: Buick Electra, Lincoln and Oldsmobile 98. Legroom — front 46.2" 46.2"
Notable changes: Completely restyled. Legroom — rear 44.1" 44.0"
Major standard equipment: Cloth and vinyl front bench seat, pile carpet- Headroom — front 34.4" 34.4"

ing, padded dash, map lights, power windows, electric clock, sun visors, Headroom — rear 34.5" 34.6"

remote-control LH outside rearview mirror, windshield washers, exterior Cargo capacity (cu. ft.) NA NA

protection package, exclusive exterior bright trim, power steering, power Fuel capacity (gals.) 23.0 22.0

brakes, automatic transmission, full wheel covers, and 9.00 x 14 BSW

Models Available
Change from Shipping Change from

Style Number Base MSRP LY

Wt (lbs.) Production LY

New Yorker 2-Door Hardtop PC-3 23 $4,461 -0.34% 4175 2,835 16.43%
New Yorker 2-Door Convertible PC-3 27 $4,875 -0.31% 4185 556 94.41%
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Change from Shipping Change from
Style Number Base MSRP LY Wt (lbs.) Production LY
New Yorker 4-Door Sedan PC-3 41 $4,409 -0.34% 4145 9,079 16.52%
New Yorker 4-Door Hardtop PC-3 43 $4,518 -0.33% 4175 5,625 17.07%
N. Y. Town & Country 4-Dr., 2-S. W. PC-3 46 $5,022 0.50% 4515 624 40.54%
N. Y. Town & Country 4-Dr., 3-S. W. PC-3 46 $5,131 -1.55% 4535 671 18.97%
TOTALS Avg. price $4,736 -0.39% Production 19,390 +18.77%
“The lion-hearted Chrysler sport car.”
Nameplate year of origin: 1955. Measurements
Cull';tg;; bodystyle lifespan: 1960 through 1964 (Letter series — major restyle in Wheelbase 126.0"
Predecessor to this model: 300 (Letter series; 1957 to 1959). @?dgt? 2;3'2
Replacement for this model: 300-L (1965). Height 55'1,.
Percentage of division’s sales volume: 19.24%. Legrgoom _ front 45:6"
Corporate siblings: Chrysler Saratoga, New Yorker and DeSoto Adventurer. Legroom — rear 35.5"
Primary competition: Ford Thunderbird. Headroom — front 34.1"
Notable changes: Completely restyled. Headroom — rear 342"
Major standard equipment: Leather power-swivel bucket front seats, pile carpet- Cargo capacity (cu. ft.) NA
ing, padded dash, map lights, power windows, electric clock, sun visors, exclu- Fuel capacity (gals.) 23.0
sive exterior bright trim, power steering, power brakes, automatic transmission,
full wheel covers, and 9.00 x 14 WSW tires.

Models Available

Style Number Base MSRP

300-F 2-Door Hardtop
300-F 2-Door Convertible
TOTALS

PC-3 23 $5,411
PC-3 27 $5,841
Avg. price $5,626

Change from Shipping Change from
LY Wt (lbs.) Production LY
1.73% 4270 964 75.27%
1.60% 4310 248 77.14%
+1.66% Production 1,212 +75.65%

DESOTO

“Nothing says Quality like the 1960 DeSoto.”

DeSoto entered the 1960 model year with all-new
styling and unit-body construction, sharing nearly every-
thing with the new Chryslers. The front styling was very
similar to the new Chryslers, except that at the bottom of
the grille, a thin strip extended to the outer edges, under
the headlights, and ended where the bumper kicked up at

the ends. From the side or rear, it was next to impossible

to tell a DeSoto from a Chrysler Windsor as only minor
trim variations distinguished them. A uniquely DeSoto in-
strument panel was designed, being far more traditional in
execution than the three-dimensional affair adopted by
Chrysler. It too featured a three-level instrument cluster,
however. A lower level of push and pull knobs was topped
by a mid-level row of push buttons for airflow control and
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transmission selection. The top line of sight held the  tion wagon models were discontinued, as were the con-
gauges. vertibles. Only the Fireflite and Adventurer series were left,

In 1959, there had been four separate and distinct  and they were distinguished by the powerplant under the
model lines. For the new model year, the model line and  hood. Obviously, Chrysler was preparing for the demise of
powertrain options were scaled back considerably. All sta-  the DeSoto.

Adventurer 2-Door Hardtop

Adventurer 2-Door Hardtop

Model year production: 26,081, down 43.95% from 1959. Data plate identification: Ten digit code read as follows: 1st
Domestic market share: 0.43% (13th place). and 2nd numbers identify series (Fireflite is 71, Adventurer
Base price range: $3,017 to $3,727. is 72); 3rd digit 0 for 1960; 4th digit is assembly plant
Industry average base price: $3,391. code; followed by 100001 and up for serial number. Body
DeSoto average base price: $3,376. style identification found on separate plate. Example:
Introduction date: October 1959. 7103100001 is a 1960 DeSoto Fireflite, serial number
Assembly plants: Detroit (Jefferson Ave.) MI (3). 100001, built in Detroit, MI.
Powertrains
Gross Transmission
Engine HP Availability Fireflite  Adventurer
361 CID Turbo Flash, 2-bbl., V8 295 3-speed manual S -
Powerflite automatic $189 -
Torqueflite automatic $227 -
383 CID Adventurer, 2-bbl., V8 305 3-speed manual $31 -
Powerflite automatic $220
Torqueflite automatic ~ $258 S
383 CID Adventurer Mark I, 4-bbl., V8 325  Torqueflite automatic $312 $54
383 CID Ram Charge, 2 X 4-bbl., V8 330  Torqueflite automatic - $283
Major Options Paint Colors
Fireflire Adventurer Code
Heater and defroster $98 $98 Yuma Yellow AA-1
Airtemp air conditioning $501 $501 Black BB-1
Solex tinted glass $43 $43 Jamaica Blue CC-1
Variable speed windshield wipers $7 S Arctic Blue Metallic DD-1
Power steering (with automatic) $106 $106 Willow Green FF-1
Power brakes (with automatic) $43 $43 Cypress Green Metallic GG-1
Power seat — six-way $101 $101 Marine Aqua JJ-1
Power windows $106 $106 Marine Turquoise Metallic KK-1
AM radio $89 $89 Silverglow Metallic LL-1
Full wheel covers $19 S Smoke Pearl Metallic NN-1
White sidewall tires — std. sizes $42 $42 Calcutta Ivory TT-1
Oni . Gabardine Metallic UU-1
ptions common to most models. (S = Standard equipment.) Items may .
be standard equipment, optional at different pricing, or unavailable on Shell White . WW-1
certain models. This chart is only a guide. Adobe Rust Metallic YY-1
Russett Red Metallic 77-1
Bradenton Blue QQQ




1960 ¢ DeSoto 34

Fireflite
“The quality speaks for itself.”

Nameplate year of origin: 1955. Measurements
Current bodystylfz lifespan: ?96(') through 1961. Wheelbase 122.0"
Predecessor to this model: Fireflite (1957 to 1959). Leneth 215.4"
Replacement for this model: Dodge Custom 880 (1962 through 1964). Widgth 79'4..
Percentage of division’s sales volume: 55.53%. Height 55:0"
Corporate siblings: Chrysler Windsor, Dodge Polara and DeSoto Adventurer. Legroom — front 46.1"
Primary competition: Buick LeSabre, Mercury Monterey and Oldsmobile 88. Legroom — rear 44.1"
Notable changes: Completely restyled. Former DeSoto line leader, now desig- Headroom — front 34.6"
nated as entry level model. Headroom — rear 34.5"
Major standard equipment: Cloth and vinyl front bench 6-way manual seat, Cargo capacity (cu. ft.) NA
full-floor carpeting, electric windshield wipers, exterior bright side moldings Fuel capacity (gals.) 23.0
and 8.00 X 14 BSW tires.
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Fireflite 2-Door Hardtop PS1-L23 $3,102 -19.02% 3885 3,494 +150.83%
Fireflite 4-Door Sedan PS1-141 $3,017 -19.82% 3865 9,032 +101.61%
Fireflite 4-Door Hardtop PS1-L43 $3,167 -18.02% 3865 1,958 -17.17%
TOTALS Avg. price $3,095 -23.30% Production 14,484 +58.69%
Adventurer
“The car you will either own or envy.”
Nameplate year of origin: 1956. Measurements
Current bodystyle lifespan: 1960 through 1961. "
Predecessor to this model: Adventurer (1957 to 1959). Xﬁeiilbase ;?%8,.
Replacement for this model: Dodge Custom 880 (1962 through 1964). \Widgth 79' 4"
Percentage of division’s sales volume: 44.47%. Height 55'0.,
Corporate siblings: Chrysler Windsor, Dodge Polara and DeSoto Fireflite. Legroom — front 46:1"
Primary competition: Buick Invicta, Mercury Monterey and Oldsmobile Super 88. Legroom — rear 44.1"
Notable changes: Completely restyled. Former sport model nameplate, now desig- Headroom — front 34.6"
nated as top line model. Headroom — rear 33.1"
Major standard equipment: Cloth and vinyl front bench 6-way manual seat, full- Cargo capacity (cu. ft.) NA
floor carpeting, padded instrument panel, Easy-Grip steering wheel, variable- Fuel capacity (gals.) 23.0
speed, electric windshield wipers, backup lights, exterior bright side moldings,
stainless steel wheel covers, Torqueflite automatic transmission, and 8.00 x 14
BSW tires.
Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production LY
Adventurer 2-Door Hardtop PS3-M23 $3,663 -17.25% 3945 3,092 +424.07%
Adventurer 4-Door Sedan PS3-M41 $3,579 NEW 3895 5,746 NEW
Adventurer 4-Door Hardtop PS3-M43 $3,727 NEW 3940 2,759 NEW
TOTALS Avg. price $3,656 -20.31% Production 11,597 +1588.1%
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DODGE

“Presenting the 1960 Dodge ... in two new lines!”

As were all other 1960 Chrysler Corporation products
(except Imperial), new Dodge models were built with unit-
body construction. This meant that all major body com-
ponents were welded to the frame instead of bolted, mak-
ing them more rigid and quieter. While it was an excellent
attempt at modernization, and it did have the desired ef-
fect upon improving the cars and their quality, it did not
do much to help sales, despite massive advertising of the
new feature. Unfortunately, the notorious 1957-1958 qual-
ity issues far overshadowed any good coming out of
Chrysler during this period. Styling was similar among all
models but still carried the look of a Dodge, which was first
set out with the 1955 Forward-Look cars. New for Dodge
this year, and perhaps a first warning sign that Chrysler was
intending to do away with the DeSoto, was a two-wheel-
base car-line. The smaller cars, considered economy com-
petition for Ford and Chevrolet, rode on a 118" wheelbase
shared with Plymouth. This new line was called the Dart
series, and came in three trim levels: Seneca, Pioneer and
Phoenix. The larger cars rode on a 122" wheelbase that was
shared with DeSoto and the smaller Chryslers, as well as all
Mopar station wagons. This was the conventional Dodge
line and came in two models, the Matador and Polara.
Dodge would use this type of split, full-size lineup through

Polara 4-Door Hardtop

1964. The Dart series had taken over the position formerly
occupied by the Coronet, and the larger Dodge line took
the place of the Royal and Custom Royal.

Two new engines were offered in conjunction with
the introduction of the smaller line of full-size cars, and
both would prove very important. The first was the famous
225 CID OHYV 6-cylinder “Slant 6,” as it became known.
This new engine put out 10 more horsepower with 5 cubic
inches less displacement than the six it replaced, and had a
slightly higher compression ratio. The engine was initially
offered in aluminum and steel block versions, but the alu-
minum block was not very popular with buyers and was
soon dropped. The engine was known as the “Slant 6” for
its unique positioning, angled over 30 degrees in the en-
gine compartment. The second new powerplant was the
equally well known 318 CID V8, which replaced the 326
CID V8 0f 1959. This new V8, specifically designed for the
new, smaller full-size cars of Plymouth and Dodge, quickly
proved to be a reliable engine that delivered good fuel econ-
omy. The V8 also spawned several other bored-out variants.
As history has shown, both of these engines turned out to
be so dependable and popular that they would survive in
car applications through the early 1980s, and in truck ap-
plications through the late 1990s.

Polara 2-Door Convertible
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Polara 4-Door Hardtop
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Model year production: 565,919, up 2.6% over 1959.

Domestic market share: 6.1% (6th place).

Base price range: $2,316 to $4,756.
Industry average base price: $3,391.
Dodge average base price: $2,906.
Introduction date: October 1959.

Assembly plants: Detroit (Lynch Road), MI (2); Detroit (Jef-
ferson Ave.) MI (3); Los Angeles, CA (5); Newark, DE (6);

and St. Louis, MO (7).

Data plate identification: Ten digit code read as follows: Ist

digit is a series letter (e.g., 6 = Polara V8 series); 2nd num-
ber identifies trim grade (1-7; Polara is 7), 3rd digit 0 for
1960; 4th digit is assembly plant code; followed by 100001
and up for serial number. Body style identification found
on separate plate. Example: 6702100001 is a 1960 Dodge
Polara with a 318 CID V8 engine, serial number 100001,
built in Detroit, MI.

Powertrains
Gross Transmission
Engine HP Availability Dart  Matador Polara
225 CID Aluminum 145 3-speed manual S - -
or Cast Iron Block, 1-bbl., 6-cyl. Powerflite automatic ~ $189 - -
Torqueflite automatic ~ $211 - -
318 CID Dart, 2-bbl., V8 230 3-speed manual $119 - -
Powerflite automatic ~ $308 - -
Torqueflite automatic ~ $340 - -
361 CID Super Red Ram, 2-bbl., V8 295 3-speed manual $158 S -
Powerflite automatic ~ $347 $189 -
Torqueflite automatic ~ $369 $211 -
383 CID Ram Fire, 4-bbl., V8 325 3-speed manual $178 $20 S
Torqueflite automatic ~ $389 $231 $211
383 CID D-500 Ram Induction, 2 x 4-bbl., V8 330 3-speed manual $537 $379 $359
Torqueflite automatic ~ $748 $590 $570
Major Options Paint Colors
Dart Polara Code
Heater and defroster $74 $74 Raw Sienna AA-1
Airtemp air conditioning $445 $445 Raven BB-1
Tinted glass $30 $30 Azure CC-1
Power steering $77 $77 Mediterranean Metallic DD-1
Power brakes $43 $43 Spray FF-1
Power seat $96 $96 Spruce Metallic GG-1
Power windows $102 $102 Cactus Metallic HH-1
Electric clock $16 $16 Frost Turquoise JJ-1
Music Master AM radio $58 $58 Teal Metallic KK-1
White sidewall tires — std. sizes $34 $58 Cloud LL-1
. . . Pewter Metallic MM -
Options common to most models. Items may be standard equipment, optional at
different pricing, or unavailable on certain models. This chart is only a guide. 1 .
Charcoal Metallic NN-1
Deep Burgundy Metallic 00-1
Vermilion PP-1
Fawn TT-1
Cocoa Metallic UU-1
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Dart

“The first fine economy car!”

Nameplate year of origin: 1960. Measurements
Current bodystyle lifespan: 1960 through 1961.
Predecessor to this model: Coronet (1957 to 1959). Cars Wagons
Replacement for this model: Dart (1962) and 330/440 (1963 to Wheelbase 118.0" 122.0"
1964). Length 208.6" 214.8"
Percentage of division’s sales volume: 75.14%. Width 78.0" 78.0"
Corporate siblings: Plymouth Fury. Height 54.8" NA
Primary competition: Chevrolet Biscayne/BelAir/Impala and Ford Legroom — front 46.3" 46.3"
Galaxie. Legroom — rear 43.1" NA
Notable changes: Completely restyled. New smaller wheelbase, entry- Headroom — front 34.6" NA
level model. Headroom — rear 34.5" NA
Major standard equipment: Cloth and vinyl front bench seat, full-floor Cargo capacity (cu. ft.) NA NA
coverings, sun visors, exterior bright side moldings and 8.00 x 14 Fuel capacity (gals.) 20.0 22.0
Models Available
Change from  Shipping Change from
Style Number Base MSRP LY Wt. (1bs.) Production LY
Dart Seneca 2-Door Sedan 3L-21 $2,278 NEW 3385 111,600 NEW
Dart Seneca 4-Door Sedan 3L-41 $2,330 NEW 3420 * NEW
Dart Seneca 4-Dr., 2-S. Wagon 3L-45 $2,695 NEW 3805 * NEW
Dart Pioneer 2-Door Sedan 3M-21 $2,410 NEW 3375 80,000 NEW
Dart Pioneer 2-Door Hardtop 3M-23 $2,488 NEW 3410 * NEW
Dart Pioneer 4-Door Sedan 3M-41 $2,459 NEW 3430 * NEW
Dart Pioneer 4-Door, 2-Seat Wagon 3M-45 $2,787 NEW 3820 * NEW
Dart Pioneer 4-Door, 3-Seat Wagon 3M-45 $2,892 NEW 3875 * NEW
Dart Phoenix 2-Door Hardtop 3H-23 $2,618 -0.98% 3410 70,700 -
Dart Phoenix 2-Door Convertible 3H-27 $2,868 -7.15% 3460 * -
Dart Phoenix 4-Door Sedan 3H-41 $2,595 +0.31% 3420 * -
Dart Phoenix 4-Door Hardtop 3H-43 $2,677 -5.81% 3460 * -
TOTALS Avg. price $2,591 -5.31% Production available only by trim level.
*Production estimates by trim level— e.g., 111,600 Seneca models buils.
Matador
A remarkable achievement in fine-car luxury at a very moderate cost.”
Nameplate year of origin: 1960. Measurements
Current bodystyle lifespan: 1960 through 1961 (Matador/Polara).
Predecessor to this model: Royal (1957 to 1959). Cars Wagons
Replacement for this model: Polara (1962 to 1965). Wheelbase 122.0"  122.0"
Percentage of division’s sales volume: 21.54%. Length 2145"  216.5"
Corporate siblings: Chrysler Windsor and DeSoto Fireflite/Adven- Width 78.0" 78.0"
turer. Height 54.9" 55.1"
Primary competition: Chevrolet BelAir/Impala and Ford Galaxie. Legroom — front 46.6" NA
Notable changes: Completely restyled. Legroom — rear 44.1" NA
Major standard equipment: Cloth and vinyl front bench seat, full Headroom — front 34.6" NA
floor coverings, sun visors, exterior bright side moldings and 8.00 X Headroom — rear 34.5" NA
14 BSW tires. Cargo capacity (cu. ft.) NA NA

Fuel capacity (gals.) 20.0 22.0
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Models Available

Change from  Shipping

Style Number Base MSRP LY
Matador 2-Door Hardtop 1L-23 $2,996 +0.20%
Matador 4-Door Sedan 1L-41 $2,930 -0.14%
Matador 4-Door Hardtop 1L-43 $3,075 +0.20%
Matador 4-Door, 2-Seat Wagon 1L-45 $3,239 +4.38%
Matador 4-Door, 3-Seat Wagon 1L-45 $3,354 +4.03%
TOTALS Avg. price $3,119 +1.80%

Polara

4120 (Incl. w/2-Seat Wagon)
Production available only by series.

“Solid luxury without compromise!”

Change from
Wz. (Ibs.) Production LY
3705 23,600 -
3725 - -
3820 - _
4045 51,600 -

Nameplate year of origin: 1960. Measurements
Current bodystyle lifespan: 1960 through 1961.
Predecessor to this model: Custom Royal (1957 to 1959). Cars Wagons
Replacement for this model: Polara (1962 to 1965). Wheelbase 122.0"  122.0"
Percentage of division’s sales volume: 3.33%. Length 214.5"  216.5"
Corporate siblings: Chrysler Windsor, and DeSoto Fireflite/Adven- Width 78.0" 78.0"
turer. Height 54.9" 55.1"
Primary competition: Chevrolet BelAir/Impala and Ford Galaxie. Legroom — front 46.6" NA
Notable changes: Completely restyled. Legroom — rear 44.1" NA
Major standard equipment: Cloth and vinyl front bench seat, deep- Headroom — front 34.6" NA
pile carpeting, deluxe interior appointments, sun visors, additional Headroom — rear 34.5" NA
exterior bright side moldings (over Matador), dual exhausts and Cargo capacity (cu. ft.) NA NA
8.00 x 14 BSW tires. Fuel capacity (gals.) 20.0 22.0
Models Available
Change from Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Polara 2-Door Hardtop 2H-23 $3,196 -0.16% 3740 11,600 -
Polara 2-Door Convertible 2H-27 $3,416 -0.18% 3765 - -
Polara 4-Door Sedan 2H-41 $3,141 -0.13% 3735 - -
Polara 4-Door Hardtop 2H-43 $3,275 -0.12% 3815 - -
Polara 4-Door, 2-Seat Wagon 2H-46 $3,506 +5.67% 4085 - -
Polara 4-Door, 3-Seat Wagon 2H-46 $3,621 +5.29% 4220 - -
TOTALS Avg. price $3,359 +1.76% Production available only by series.

EDSEL

“New — Nifty—Thrifty!”

From the beginning, the Edsel was marked to be a

marketing person’s dream come true or else a nightmare.

Numerous public relations appearances were made, cars
were shown, customers were questioned — it should have



turned out to be the perfect car. In some respects it was, or
might have been if introduced in 1955, when the research
took place. But, as so often happens, buying habits changed
more quickly than production plans, and by late 1957,
when the Edsel finally appeared, it was in the wrong mar-
ket.

Ford’s plans for the Edsel were related to how Mercury
fit into the Ford family of cars. Originally Mercury was the
“senior” Ford model. It looked like a Ford, was usually pow-
ered by a variation of a Ford engine, and was generally
trimmed similarly to the upper-priced Ford models. It was
successful, but only moderately so, as compared to GM’s
Buick-Oldsmobile-Pontiac lineup. To correct that situa-
tion, during the fifties, as Americans became more afflu-
ent, the Mercury moved upscale with them, and for the first
time became more of a “junior” Lincoln, rather than a “se-
nior” Ford. When Ford looked at adding a fourth line, the
“E-Car” or Edsel, to the line, Ford executives felt that they
could position the Edsel into the market held by Mercury,
and move Mercury further upmarket into territory that
twenty years earlier would have been held by the Lincoln
Zephyr. This would give Ford a Mercury-Edsel combo to

Ranger 2-Door Hardtop
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compete with the GM B-O-P models and the Chrysler-
Dodge-DeSoto trio. What happened, as history has shown,
was that the Edsel came to market too late, and in the mid-
dle of a nationwide recession. Typically, during a recession
the mid-price range of cars are the first to be affected by
slowing sales; thus the Edsel failed as much because of cir-
cumstance as because of its own faults. To quickly repair
damage, Ford shifted the Edsel downmarket, overlapping
many Ford models in the process, and brought the Mercury
back into its former market position.

Unfortunately, despite the repositioning, or maybe be-
cause of it, the Edsel did not gain consumer acceptance. By
1960, the Edsel was left with a single line of Ranger mod-
els that were not as well-equipped as the best Ford (Galaxie)
had to offer. Ford obviously had recognized this, as the car
itself was a thinly disguised Ford. The major differences
were the 1959 Pontiac-style split grille at the front and the
slender-oval, upright taillamps at the rear end. Powertrains,
accessories and trim options followed those offered by Ford.
Barely two months into production, Ford decided to drop
the Edsel and focus on its latest success, the Falcon and
Comet.

Ranger 2-Door Convertible

Model year production: 2,846, down 93.7% from 1959.
Base price range: $2,643 to $3,072.

Domestic market share: 0.01% (16th place).

Industry average base price: $3,391.

Edsel average base price: $2,839.

Introduction date: October 1959.

Assembly plants: Louisville, KY (U).

Data plate identification: Eleven digit code read as follows: 0
for 1960; 2nd digit is assembly plant code; 3rd digit is series
(e.g., 1 is Ranger); 4th digit is body style; 5th digit is en-
gine code; followed by 700001 and up for serial number.
Example: 0U13W700001 is a 1960 Edsel Ranger 2-Door
Hardtop with a 292 CID V8 engine, serial number
700001, built in Louisville, KY.

Powertrains
Gross  Engine Transmission
Engine HP Code Availability Ranger

223 CID Economy Six, 1-bbl., 6-cyl. 145 3-speed manual S
Mile-O-Matic Auto. $190
292 CID Ranger, 2-bbl., V8 185 W 3-speed manual $84
Mile-O-Matic Auto. $274
352 CID Super Express, 4-bbl., V8 300 Mile-O-Matic Auto. $332
Dual-Power Drive 3-speed Automatic ~ $373




1960 ¢ Edsel 40

Major Options

Paint Colors

Lever-Temp heater and defroster ~ $74 Code
Lever-Temp air conditioning $404
Tinted glass $38 Black Velver A
Power steering $82 Turquoise C
Power brakes $43 Cadet Blue Metallic E
Power windows $102 Hawaiian Blue ) F
4-way power seat adjustment $70 Alaskan Gold Metallic H
Electric clock $15 Regal Red ) J
Pushbutton AM radio $65 Turqu01se. Metallic K
White sidewall tires $36 Polar White M
Full wheel covers $17 Sahara Beige N
Lilac Metallic Q
Options common to most models. I[tems may be standard equipment, optional Buttercup Yellow R
at different pricing, or unavailable on certain models. This chart is only a guide. Sherwoog Green Metallic T
Bronze Rose Metallic U
Sea Foam Green W
Cloud Silver Metallic Z
Ranger
“For people who want fresh, good looks.”
Nameplate year of origin: 1958. Measurements
Current bodystyl.e lifespan: 1960. Wheelbase 120.0"
Predecessor to this model: Ranger (1959). L "
. ength 216.0
Replacement for this model: None. Width 81.5"
Percentage of division’s sales volume: 90.34%. Height 55'01.
C(‘{rporate siblin.gfz Ford Fairlane and Galaxie. . . Legroom — front 43:3n
Primary competition: AMC Ambassador, Chevrolet Biscayne/BelAir/Impala, Ply- Legroom — rear 41.6"
mouth Belvedere, and Dodge Dart. Headroom — front 34.0"
Notable changes: Completely restyled. Headroom — rear 33.9"
Major standard equipment: Cloth and vinyl front bench seat, wall-to-wall car- Cargo capacity (cu. ft.) 33.0
peting, electric clock, front and rear arm rests, power-booster windshield wipers Fuel capacity (gals.) 20.0
and 7.50 X 14 BSW tires.
Models Available
Change from  Shipping Change from
Style Number Base MSRP LY Wt. (lbs.)  Production LY
Ranger 2-Door Sedan 64A $2,643 +0.53% 3601 777 -90.01%
Ranger 2-Door Hardtop 63A $2,705 +0.52% 3641 295 -94.61%
Ranger 2-Door Convertible 76B $3,000 NEW 3836 76 NEW
Ranger 4-Door Sedan 58A $2,697 +0.48% 3700 1,288 -89.94%
Ranger 4-Door Hardtop S7A $2,770 +0.51% 3718 135 -94.26%
TOTALS Avg. price $2,763 +2.71% Production 2,571 -90.86%
Vill
1 ager
“For thrifty-minded people on the go.”
Nameplate year of origin: 1958. Measurements
Current bodystyle lifespan: 1960. Wheelbase 120.0"
Predecessor to this model: Ranger (1959). Length 214.8"
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Replacement for this model: None. Measurements (COl’lt.)
Percentage of division’s sales volume: 9.65%. -
Corporate siblings: Ford Fairlane and Galaxie. Wlfith 81-5::
Primary competition: AMC Ambassador, Chevrolet Biscayne/BelAir/Impala, Ply- Height 55'0"
mouth Belvedere, and Dodge Dart. Legroom — front 43.3 .
Notable changes: Completely restyled. Legroom — rear 41 '6"
Major standard equipment: All-vinyl front bench seat, electric clock, front and Heagroom —front 34'0,,
rear arm rests, power-booster windshield wipers and 7.50 X 14 BSW tires. Iélea room —feaf 339
argo capacity (cu. ft.) 100.5
Fuel capacity (gals.) 20.0
Models Available
Change from  Shipping Change from
Style Number Base MSRP LY Wt (lbs.)  Production LY
Villager 4-Door, 6-pass. Wgn. 71F $2,989 +0.61% 3840 216 -96.20%
Villager 4-Door, 9-pass. Wgn. 71E $3,072 +0.56% 3930 59 -97.23%
TOTALS Avg. price $3,031 +0.59% Production 275 -96.49%

FORD

A wonderful new world of Fords! From any Point of View ...
from every Point of Value ... these are the finest Fords of a lifetime!”

For 1960, Ford was betting the farm on a totally re-
vamped line of full-size cars as well as the totally new com-
pact Falcon. The full-size Fords, which shared their bod-
ies, mechanicals and nearly everything else with the nearly
deceased Edsel, represented a departure from the boxy, up-
right cars of 1959. In contrast, the 1960 models looked
lighter and more appealing, partly because of their new
thinner rooflines and window treatments. Up front, for the
first time on Ford models, was a full-width grille with head-
lamps inset at each end. Fords would use this type of grille
treatment through the 1964 models. Bodysides were not
highly sculpted, but featured a chrome trim molding that
ran up the front fender line from the bumper, back along
the fender ridge across the doors, and then along the edge
of the small, flat tail fin that remained on Fords. At the rear,
there was a half-circle taillamp, mounted below the fin, but
above the rear bumper. In all, the exterior styling was prob-
ably among the nicest of the year. Interiors were also mod-
ernized, and a typically sparse Ford dashboard was seen
once again. The 332 CID V8 was no longer offered. The
sporty Thunderbird continued with a new grille and trim
changes, and added as optional equipment a sliding sun-
roof and the Lincoln-Mercury 430 CID V8 engine. The

sliding sunroof was the first commercially successful sun-
roof offering since the “Sunshine Turret-top” offered in a
variety of 1939-40 GM cars.

The newest addition to the family was the compact
Falcon. Purposefully styled to look very much like a smaller
Ford, the Falcon was one of Ford Motor Company’s biggest
successes ever. While all of the major players in the mar-
ketplace would have a compact-sized car by 1961, the bat-
tle of the Big Three (Ford, Chevrolet and Plymouth) was
definitely won by Ford. The Falcon offered the most tra-
ditional styling, the most traditional powertrain and the
most traditional (if spartan) interior styling, and all of this
at the lowest price of its three major competitors. Ameri-
cans were definitely more comfortable with tradition, and
Ford definitely knew how to build traditional cars, as his-
torically their cars were often lagging behind the competi-
tion in innovative features. The Falcon was the only com-
pact model of the Big Three to be offered in a 2-Door
Coupe or 4-Door Sedan from the start. The Corvair was
only available in a 4-Door Sedan at introduction, and the
Valiant came as a 4-Door Sedan or Wagon from the be-
ginning. By mid-year, a 2-Door and 4-Door Wagon were
added to the line.
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Fairlane 2-Door Sedan
Falcon 2-Door Sedan Falcon 4-Door Sedan

Galaxie 4-Door Victoria Hardtop Country Squire 4-Door Wagon Thunderbird 2-Door Convertible
Model year production: 1,439,506, down 0.79% from 1959. Jose, CA (R); Twin Cities, MN (P); Wayne, MI (W);
Domestic market share: 23.93% (2nd place). Wixom, MI (Y); St. Thomas, Ontario, Can. (X); Oakville,
Base price range: $1,912 to $4,222. Ontario, Can. (B).

Industry average base price: $3,391. Data plate identification: Eleven digit code read as follows: 0

Ford average base price: $2,584. for 1960; 2nd digit is assembly plant code; 3rd digit is series

Introduction date: October 8, 1959; Falcon wagons March (e.g., 1 is Falcon, 3 is Fairlane, 7 is Thunderbird, etc.); 4th
1960. digit is body style; 5th digit is engine code; followed by

Assembly plants: Atlanta, GA (A); Dallas, TX (D); Chicago, 100001 and up for serial number. Example: 0Y73J100001 is
IL (G); Dearborn, MI (F); Kansas City, MO (K); Lorain, a 1960 Ford Thunderbird 2-Door Hardtop with a 430 CID
OH (H); Los Angeles, CA (J); Louisville, KY (U); Mah- V8 engine, serial number 100001, built in Wixom, MI.
wah, NJ (E); Metuchen, NJ (T); Norfolk, VA (N); San

Powertrains
Gross  Engine Transmission
Engine HP Code Availability Falcon  Full-size Ford ~— Thunderbird
144.3 CID, 1-bbl., 6-cyl. 90 S 3-speed manual S - -
Fordomatic $159 - -
223 CID Mileage Maker Six, 1-bbl., 6-cyl. 145 A% 3-speed manual - S -
Overdrive - $108 -
Fordomatic - $180 -
292 CID Thunderbird, 2-bbl., V8 185 \% 3-speed manual - $107 -
Overdrive - $215 -
Fordomatic - $297 -
Cruise-O-Matic - $318 -
352 CID Thunderbird, 2-bbl., V8 235 X 3-speed manual - $148 -
Opverdrive - $256 -
Fordomatic - $338 -
Cruise-O-Matic - $359 -
352 CID Thunderbird Special, 4-bbl., V8 300 Y 3-speed manual - $177 S
Overdrive - $285 $145
Cruise-O-Matic - $388 $242
352 CID Interceptor Special, 4-bbl., V8 360 R 3-speed manual - $* -
Overdrive - $* -
Cruise-O-Matic - $* -
430 CID Thunderbird Special, 4-bbl., V8 350 ] 3-speed manual - - $177
Overdrive - - $322
Cruise-O-Matic - - $419

*Pricing not currently available.
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1

Major Options Paint Colors
Falcon Full-size Ford Thunderbird Code Falcon Ford Thunderbird 6
Recirculation heater Raven Black A X X X
and defroster $68 $75 $83 Kingston Blue Metallic B X O
SelectAire air Aquamarine C X X
conditioning - $404 $466 Acapulco Blue/Belmont Blue E X X X
I-Rest tinted glass - $43 $43 Surf Foam Blue F X X X
Power steering - $77 $75 Yosemite Yellow G X
Power brakes - $43 $43 Beechwood Brown Metallic H X X
Power windows - $102 $102 Monte Carlo Red ] X X X
Electric windshield Sultana Turquoise Metallic K X X X
wipers w/washers $23 $24 $14 Corinthian White M X X
Electric clock $15 $15 S Diamond Blue N X
Pushbutton AM radio Orchid Gray Metallic Q X
(Falcon Man.) $54 $59 S Moroccan Ivory R X
White sidewall tires $34 $34 $42 Briar Cliff Green Metallic S X
Full wheel covers $16 $17 S Meadowvale Green Metallic T X X X
Options common to most models. (- = Not Available; S = Standard Sp rlngdal'e Rose Metallic U X
equipment.) Items may be standard equipment, optional at different Palm Springs Rose v X
pricing, or unavailable on certain models. This chart is only a guide. Adriatic Green A X X X
Royal Burgundy Metallic X X
Gunpowder Gray Metallic Y X
Platinum Metallic Z X X X
Falcon
“The new-size Ford. The world’s most experienced
new car, and the easiest car in the world to own.”
Nameplate year of origin: 1960. Measurements
Current bodystyle lifespan: 1960 through 1963.
Predecessor to this model: None. Cars  Wagons
Replacement for this model: Falcon (1964 to 1965). Wheelbase 109.5"  109.5"
Percentage of division’s sales volume: 30.27%. Length 181.2"  189.0"
Corporate siblings: Mercury Comet. Width 70.6" 70.6"
Primary competition: Rambler American, Chevrolet Corvair, Plymouth Height 54.5" 55.1"
Valiant and Studebaker Lark. Legroom — front 44.6" 44.6"
Notable changes: All-new model for 1960. Legroom — rear 40.1" 40.1"
Major standard equipment: Nylon and vinyl front bench seat with foam Headroom — front 38.9" 38.9"
cushions, black carpet textured rubber floor covering, 17" Lifeguard Headroom — rear 37.3" 37.2"
steering wheel, dual front armrests and dual sun visors, dome light, Cargo capacity (cu. ft.)  23.7 76.2
glove compartment, bright metal front and rear window trim, and 6.00 Fuel capacity (gals.) 14.0 14.0
x 13 BSW tires.

Models Available
Change from Shipping Change from
Style Number Base MSRP LY Wz. (1bs.) Production LY
Falcon 2-Door Sedan 64A $1,912 NEW 2259 193,470 NEW
Falcon 4-Door Sedan 58A $1,974 NEW 2288 167,896 NEW
Falcon 2-Door Wagon 59A $2,225 NEW 2540 27,552 NEW
Falcon 4-Door Wagon 71A $2,287 NEW 2575 46,758 NEW

TOTALS Avg. price $2,100 NEW Production 435,676 NEW
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Custom & Fairlane
A wonderful new world of Fords!”

Nameplate year of origin: 1957 (Custom) and 1955 (Fairlane). Measurements
Current bodystyl.e lifespan: 1960 througb 1962. Wheelbase 119.0"
Predecessor to this model: Custom & Fairlane (1959). Leneth 213.7"
. engt .
Replacement for this model: Custom (1963 to 1964). Width 81.5"
Percentage of division’s sales volume: 36.19%. Height 55.0"
Corporate siblings: None. Legroom — front 43.3"
Primary competition: Chevrolet Biscayne/BelAir, Plymouth Belvedere, and Legroom — rear 41.6"
Dodge Dart. Headroom — front 34.0"
Notable changes: Completely restyled. Headroom — rear 33.9"
Major standard equipment: Nylon and vinyl front bench seats, rubber floor Cargo capacity (cu. ft.) NA
mats, chrome front and rear window trim, and 7.50 X 14 BSW tires. Fair- Fuel capacity (gals.) 20.0
lane adds: dual sun visors, and arm rests on all doors. Fairlane 500 adds:
upgraded interior trim, and additional exterior trim. Wagons add: 8.00 x
14 BSW tires.
Models Available
Change from  Shipping Change from
Style Number Base MSRP LY Wt (lbs.) Production LY
Custom 300 2-Door Club Sedan 64H $2,230 +0.50% NA 300 -99.87%
Custom 300 4-Door Town Sedan 58F $2,284 +0.48% NA 572 -99.77%
Fairlane 2-Door Business Sedan 64G $2,170 NEW 3505 1,733 NEW
Fairlane 2-Door Club Sedan 64F $2,257 -4.24% 3532 93,261 165.50%
Fairlane 4-Door Town Sedan 58E $2,311 -4.15% 3606 109,799 69.80%
Fairlane 500 2-Door Club Sedan 64A $2,334 -5.74% 3536 91,041 797.75%
Fairlane 500 4-Door Town Sedan 58A $2,388 -5.61% 3610 153,234 329.59%
Ranch Wagon 2-Dr., 6-pass. Wgn. 59C $2,586 0.74% 3831 27,136 -40.44%
Ranch Wagon 4-Dr., 6-pass. Wgn. 71H $2,656 0.84% 3948 43,872 -34.85%
TOTALS Avg. Custom & Fairlane price $2,282 -4.04% Custom ¢ Fairlane -29.27%
production 520,948
[ ]
Galaxie
“Meet the aristocrats of the low-priced field.”
Nameplate year of origin: 1959. Measurements
Current bodystylfe lifespan: 196Q through 1962. Wheelbase 119.0"
Predecessor to this model: Galaxie (1959). Leneth 213.7"
Replacement for this model: Galaxie (1963 to 1964). Widgth 81:5"
Percentage of division’s sales volume: 27.10%. Height 55.0"
Corporate siblings: None. Legroom — front 43.3"
Primary competition: Chevrolet Biscayne/BelAir/Impala, Plymouth Legroom — rear 41.6"
Belvedere/Fury, and Dodge Dart. Headroom — front 34.0"
Notable changes: Completely restyled. Headroom — rear 33.9"
Major standard equipment: Fairlane 500 equipment plus Cloth and vinyl front Cargo capacity (cu. ft.) NA
bench seat, chrome exterior trim on all windows, body side chrome trim and Fuel capacity (gals.) 20.0

aluminum rear quarter protection shield, and Galaxie identification. Starliner
and Sunliner add: All-vinyl, high-level interior trim, and special identification
script. Country Squire adds: Wood-grained exterior side trim.
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Models Available
Change from Shipping Change from
Style Number ~ Base MSRP LY Wz. (1bs.) Production LY
Galaxie 2-Door Club Sedan 62A $2,549 +0.83% 3553 31,866 -39.70%
Galaxie 2-Door Starliner Hardtop 63A $2,610 +0.81% 3567 68,641 -43.68%
Galaxie 2-Door Sunliner Conv. 76B $2,860 +0.74% 3741 44,762 -2.41%
Galaxie 4-Door Town Sedan 54A $2,603 +0.81% 3634 103,784 -43.32%
Galaxie 4-Door Victoria HT 75A $2,675 +0.79% 3642 40,215 -15.74%
Country Sedan 4-Dr., 6-p. Wgn. 71F $2,752 +0.26% 3962 59,302 -37.31%
Country Sedan 4-Door, 9-p. Wgn. 71E $2,837 +0.28% 4008 19,277 -33.25%
Country Squire 4-Dr., 9-p. Wgn. 71G $2,967 +0.30% 4022 22,237 -8.63%
TOTALS Avg. Galaxie price $2,732 +0.59% Galaxie production 390,084 -34.90%
h [
Thunderbird
“The World’s Most Wanted Car!”
Nameplate year of origin: 1955. Measurements
Current bodystyle lifespan: 1958 through 1960. "
Predecessor to this model: Thunderbird (1955 to 1957). Xiect:ibase ;(1)2(3)"
Replacement for this model: Thunderbird (1961 to 1963). Wi(ﬁh 77'9..
Percentage of division’s sales volume: 6.45%. Height 5 3'1"
Co.rporate 51blm.g.s: None. Legroom — front 43.6"
Primary competition: None. Legroom — rear 38.1"
Notable changes: Revised grille, taillights and side trim, and minor detail changes. Headroom — front 35.3"
Major standard equipment: Nylon and vinyl (or leather in convertible) bucket Headroom — rear 33.6"
seats, full-carpeting, Lifeguard cushioned sun visors and instrument panel, elec- Cargo capacity (cu. ft.) NA
tric clock, automatic dome light, courtesy light, glove box light, trunk light, Fuel capacity (gals.) 20.0
Cruise-O-Matic automatic transmission, power steering, power brakes, full
wheel covers and 8.00 x 14 BSW tires.
Models Available
Change from  Shipping Change from
Style Number Base MSRP LY Wt (lbs.)  Production LY
Thunderbird 2-Door Hardtop 63A $3,755 +1.60% 3799 80,938 +41.51%
Thunderbird 2-Door Conv. 76A $4,222 +6.11% 3897 11,860 +15.58%
TOTALS Avg. price $3,989 +3.93% Production 92,798 +37.57%

IMPERIAL

America’s most carefully built car.”

For 1960, Imperial styling was new, as was every other ~ not given the all-new construction used on other Mopar of-
Chrysler Corporation offering. However, these cars were  ferings. All other Chrysler products utilized unit-body con-

1
9
6
o
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struction, while Imperial featured a revision to the
1957-1959 body-on-frame construction. Chrysler gave the
Imperial an all-new look by incorporating many detail and
trim changes and heavily revising the interior. Once again,

Custom Imperial 4-Door Sedan

46

Interior

LeBaron 4-Door Sedan

the Crown Imperial Limousine Sedan model was available
as a custom-built model. It is not included herein as its
production usually totaled ten or fewer per season and
Chrysler considered it a custom-built model.

Base price range: $4,923 to $6,318.

Industry average base price: $3,391.
Imperial average base price: $5,565.
Introduction date: September 1959.
Assembly plants: Detroit, MI (3).

Model year production: 17,703, up 2.51% over 1959.
Domestic market share: 0.29% (15th place).

Data plate identification: Ten digit code read as follows: 1st
digit 9 = Imperial; 2nd number identifies series (e.g., 2 is
for Crown); 0 for 1960; 4th digit is assembly plant code;
and 100001 and up for serial number. Body style numbers
found on body plate. Example: 9203100001 is a 1960 Im-
perial Crown, serial number 100001, built in Detroit, ML

Powertrains
Gross Transmission
Engine HP Availability Imperial
413 CID, 4-bbl., V8 350 Torqueflite Automatic S
Major Options Paint Colors
Custom Crown LeBaron

Heater and defroster $136 $136 $136 Sunburst
Air conditioning $590 $590 $590 Formal Black
Auto Pilot automatic Glacier Blue

speed control $97 $97 $97 Moonstone Blue Metallic
Solex tinted glass $54 $54 $54 Midnight Blue Metallic
Rear window defogger $21 $21 $21 Light Mint
Power door locks $47 (2-Dr)/ $47 (2-Dr)/ Cedar Green Metallic

$72 (4-Dr) $72 (4-Dr) $72 Silverpine Metallic

Power driver’s seat/Bench seat $125 S S Sheffield Silver Metallic
Power windows $125 S S Dove Gray
Electric Touch-Tuner radio Executive Gray Metallic

w/pwr. antenna $169 $169 $169 Regent Ruby
Stainless steel roof (4-Doors only) $62 $62 S Regal Red
Whitewall tires — standard size $55 $55 S Dawn Mauve

Dusk Mauve

Options common to most models. (S = Standard equipment.) Items may be standard
equipment, optional at different pricing, or unavailable on certain models. This chart is

only a guide.

Beach Beige
Powdered Bronze Metallic

Alaskan White

Code

AA-1
BB-1
CC-1
DD-1
EE-1
FF-1
GG-1
HH-1
LL-1
MM-1
NN-1
00-1
PP-1
RR-1
SS-1
TT-1
UU-1
WW-1
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“So smoothly, so carefully assembled that it looks as if it were
Jashioned from a single sheet of steel ... the new Imperial of 1960.”

Nameplate year of origin: 1959 (Name was used on Chrysler Imperial mod- Measurements
els prior to 1955 also). "
Current bodystyle lifespan: 1960 through 1963. Xieiilbase ;gzg"
Predecessor to this model: Imperial (1957 to 1958) and Custom (1959). 8 T
) Width 80.1
Replacement for this model: Crown (1964 to 1966). Height 56.7"
Percentage of division’s sales volume: 43.98%. Legroom — front 46: 3"
Corporate siblings: Crown and LeBaron. Legroom — rear 42.3"
Primary competition: Cadillac Sixty-Two, and Lincoln. Headroom — front 34.5"
Notable changes: Completely restyled. Headroom — rear 33.8"
Major standard equipment: Torqueflite automatic transmission, power Cargo capacity (cu. ft.) NA
steering, power brakes, front and rear armrests (hardtops), pile carpeting, Fuel capacity (gals.) 23.0
interior courtesy lamps, variable-speed electric windshield wipers with
washers, wheel covers and 8.20 x 15 BSW tires.
Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.) Production LY
Custom Imp. Southampton 2-Dr. HT 912 $4,923 +0.26% 4655 1,498 -14.06%
Custom Imperial 4-Door Sedan 913 $5,029 +0.26% 4700 2,335 12.75%
Custom Imp. Southampton 4-Dr. HT 914 $5,029 +0.26% 4670 3,953 -0.78%
TOTALS Avg. price $4,994 +0.26% Production 7,786 -0.16%
Crown
A liveliness youd never expect of a car this size.”
Nameplate year of origin: 1957 (Not the same as Crown Imperial series). Measurements
Current bodystyl.e lifespan: 1960 through 1963. Wheelbase 129.0"
Predecessor to this model: Crown (1957 to 1959). L "
. ength 226.3
Replacement for this model: Crown (1964 to 1966). Width 30.1"
Percentage of division’s sales volume: 46.47%. Heioht 5 6.7"
Corporate siblings: Custom and LeBaron. Legrgo om — front 46:3"
Primary competition: Cadillac Sixty-Two, and Lincoln Premiere. Legroom — rear 42.3"
Notable changes: Completely restyled. Headroom — front 34.5"
Major standard equipment: Torqueflite automatic transmission, power steering, Headroom — rear 33.8"
power brakes, front and rear armrests (hardtops), pile carpeting, power windows, Cargo capacity (cu. ft.) NA
interior dome and map lights, variable-speed electric windshield wipers with Fuel capacity (gals.) 23.0
washers, trunk carpeting, wheel covers and 8.20 X 15 BSW tires.
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Crown Southampton 2-Door HT 922 $5,403 0.00% 4720 1,504 -12.96%
Crown 2-Door Convertible 925 $5,774 0.00% 4820 618 +11.35%
Crown 4-Door Sedan 923 $5,647 0.00% 4770 1,594 +19.40%
Crown Southampton 4-Door HT 924 $5,647 0.00% 4765 4,510 -4.33%
TOTALS Avg. price $5,618 0.00% Production 8,226 -1.27%
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LeBaron

“Meet excellence face to face.”

Nameplate year of origin: 1924 (as Chrysler Sedan model designation); 1926 (as Measurements
series). R
Current bodystyle lifespan: 1960 through 1963. EVheeE)ase ;;2'0,,
Predecessor to this model: LeBaron (1957 to 1959). V;f:igt '3..
B idth 80.1
Replacement for this model: LeBaron (1964 to 1966). Height 56.7"
Percentage of division’s sales volume: 9.55%. Legroom — front 46.3"
Corporate siblings: Custom and Crown. Legroom — rear 42.3"
Primary competition: Cadillac de Ville, and Lincoln Continental Mark V. Headroom — front 34.5"
Notable changes: Completely restyled. Headroom — rear 33.8"
Major standard equipment: Torqueflite automatic transmission, power steering, Cargo capacity (cu. ft.) NA
power brakes, pile carpeting, 6-way power seat, power windows and vent win- Fuel capacity (gals.) 23.0
dows, electric clock, interior dome and reading lamps, variable-speed electric
windshield wipers with washers, carpeted trunk floor, wheel covers and 8.20 X
15 WSW tires.
Models Available
Change from  Shipping Change from
Style Number ~— Base MSRP LY Wt (lbs.)  Production LY
LeBaron 4-Door Sedan 933 $6,318 +3.52% 4860 692 +35.69%
LeBaron Southampton 4-Door HT 934 $6,318 +3.52% 4835 999 +60.61%
TOTALS Avg. price $6,318 +3.52% Production 1,691 +49.38%

LINCOLN

“The finest Lincolns in forty years.”

The newest Lincolns may have been advertised as the
finest in forty years, but finest in what respect could be de-
bated. They were definitely the largest, heaviest and most
cumbersome of just about any new vehicle on the road in
1960. They were also probably the most luxurious, most
powerful and most fully equipped of any Lincoln up to
their time. These Lincolns were also most likely the roomi-
est and most comfortable to ride in of any to that time. So
to a point the advertising is true. For 1960, the large and
boxy styling of the 1958-59 models was continued. Up
front, all Lincoln models still carried dual headlamps,
canted at about a 45-degree angle from the massive front
bumper. The grill was of a fine mesh made up of small
horizontal bars on the Lincoln and Premiere. The Conti-
nental Mark V used a slightly finer looking grille. The rear

end styling, while massive, was a rather simple affair, with
grille work that mimicked the front end right above the
rear bumper. Taillamps were small horizontal lenses within
the bumper area. Body sides continued as long, flat slab
sides, with a horizontal crease running body length, and
dropping slightly at the rear. The body feature line that ex-
aggerated the front wheel opening styling continued. Also
carried over was the unitized body and frame construction,
which the Lincoln shared with the Ford Thunderbird.

Standard power continued to be the 430 CID V8 en-
gine, which was also found optionally this year in the Ford
Thunderbird. All Lincolns were treated to a newly designed
rear suspension system for this season also. The only change
to the model line was the renaming of the Capri, to sim-
ply Lincoln.
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Continental Mark V 4-Door Landau Hardtop Continental Mark V 4-Door Town Car Sedan

Model year production: 24,820, down 7.75% from 1959. Data plate identification: Eleven digit code read as follows: 0
Base price range: $5,253 to $10,230. for 1960; 2nd digit is assembly plant code; 2-digit model
Domestic market share: 0.41% (14th place). number (see listings below); 5th digit is engine code;
Industry average base price: $3,391. 400001 and up for serial number. Example: 0Y82H400001
Lincoln average base price: $6,709. is a 1960 Lincoln Continental Mark V 4-Door Sedan with
Introduction date: September 1959. a 430 CID V8 engine, serial number 400001, built in
Assembly plants: Wixom, MI (Y). Wixom, MI.
Powertrains
Gross  Engine Transmission
Engine HP  Code Availability All models
430 CID, 4-bbl., V8 315 H Turbo-Drive Automatic S
Major Options Paint Colors
Lincoln Premiere Continental Code
Air conditioning (manual) $475 $475 $475 Presidential Black
Automatic headlight dimmers $46 $46 $46 Royal Red Metallic
Tinted glass $54 $54 S Turquoise Mist Metallic
Power door locks $39-$64 $39-$64 $39-$64 Blue Haze
Power windows $95 S S Saxon Green Metallic
6-way power seat $119 $50 S Sunburst Yellow
AM radio S S S Empress Blue Metallic
Leather upholstery $100 $100 $100 Green Velvet Metallic
Speed control $97 $97 $97 Crystal Green Metallic
Remote control trunk release (sedans) $53 $53 $53 Sultana White
Platinum

Options common to most models. (S = Standard equipment.) Items may be standard equipment, op-

tional at different pricing, or unavailable on certain models. This chart is only a guide. Executive Gray Metallic

Sheffield Gray Metallic
Columbia Blue Haze Metallic
Honey Beige

Rose Glow Metallic

Summer Rose

Regency Turquoise Metallic
Black Cherry Metallic

Briar Brown Metallic

Desert Frost Metallic

N<XYL<LCHARORZEA—~IT OO @ >
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Lincoln

“New achievement in classic design: Lincoln ‘town car’ elegance.”

Nameplate year of origin: 1920 (used most years for base level models — with Measurements
few exceptions). R
Current bodystyle lifespan: 1958 through 1960 (Capri nameplate in 1958 and E(/heei})ase ;gl'g,,
1959) engt 7.

: ) . Width 80.3"
Predecessor to this model: Capri (1956 to 1957). Height 56.7"
Replacement for this model: Continental (1961 to 1969). Legroom — front 44:1"
Percentage of division’s sales volume: 28.85%. Legroom — rear 46.1"
Corporate siblings: None. Headroom — front 34.9"
Primary competition: Cadillac Sixty-Two and Imperial Crown. Headroom — rear 338"
Notable changes: New grille and minor revisions. Luggage capacity (cu. ft.) NA
Major standard equipment: Nylon and vinyl bench seat, rear center armrest, Fuel capacity (gals.) 25.0

padded instrument panel and sun visors, electric clock, heater and defroster,
Travel-tuner AM radio, windshield washers, remote control outside mirror,
power steering, power brakes, Twin-Range Turbo-Drive automatic transmis-
sion, full wheel covers and 9.50 x 14 WSW tires.
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
2-Door Hardtop 63A $5,253 +7.16% 4917 1,670 -24.09%
4-Door Sedan 53A $5,441 +6.90% 5016 1,093 -16.69%
4-Door Landau Hardtop S7A $5,441 +6.90% 5012 4,397 -0.45%
TOTALS Avg. price $5,378 +6.98% Production 7,160 -9.69%
[ )
Premiere
“‘Luxurious new spaciousness awaits you in Lincoln for 1960.”
Nameplate year of origin: 1956. Measurements
Current bodystylfe lifespan: 1955.5 through 1960. Wheelbase 131.0"
Predecessor to this model: Premiere (1956 to 1957). N
. . Length 227.2
Replacement for this model: Continental (1961 to 1969). Width 803"
Percentage of division’s sales volume: 26.49%. Heicht 5 6'7u
Corporate siblings: None. Leg;go om — front 44.1"
Primary competition: Cadillac de Ville, Imperial Crown and LeBaron. Legroom — rear 46.1"
Notable changes: New grille and minor revisions. Headroom — front 34.9"
Major standard equipment: Leather bench 4-way power seat, rear center arm- Headroom — rear 33.8"
rest, padded instrument panel and sun visors, power windows, electric clock, Luggage capacity (cu. ft.) NA
rear compartment reading lamps, heater and defroster, Travel-tuner AM radio, Fuel capacity (gals.) 25.0
windshield washers, remote control outside mirror, power steering, power
brakes, Twin-Range Turbo-Drive automatic transmission, full wheel covers
and 9.50 x 14 WSW tires.
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Premiere 2-Door Hardtop 63B $5,698 +6.56% 4965 1,364 -30.51%
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Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Premiere 4-Door Sedan 53B $5,945 +6.27% 5064 1,010 -21.22%
Premiere 4-Door Landau HT 57B $5,945 +6.27% 5060 4,200 -8.81%
TOTALS Avg. price $5,863 +6.37% Production 6,574 -16.27%

Continental Mark V

A new peak of perfection for America’s finest motorcar.”

Nameplate year of origin: 1940. Measurements
Current bodystyle lifespan: 1958 through 1960. R
Predecessor Zottyhis mO(Ii)el: Continental z%\/Iark IT (1956 to 1957). E(/heelbase 131'0,.
Replacement for this model: Continental (1961 to 1969). epgth 227'2.,

P Width 80.3
Percentage of division’s sales volume: 44.67%. Height 56.7"
Corporate siblings: None. Legroom — front 44.1"
Primary competition: Cadillac de Ville and Imperial LeBaron. Legroom — rear 46.1"
Notable changes: New grille and minor revisions. Headroom — front 34.9"
Major standard equipment: Premiere features plus: Leather bench 6-way power Headroom — rear 33.8"

seat, rear compartment reading lamps, power vent windows, retractable rear Luggage capacity (cu. ft.) NA

window, rear compartment reading lamps, and remote control outside mirror. Fuel capacity (gals.) 25.0

Town Car and Limousine add: 2-way power seats (Limo.), rear seat radio

(Limo.), air conditioning (front in Town Car, front and rear in Limo.), delete

retractable rear window.

Models Available
Change from  Shipping Change from
Style Number ~Base MSRP Ly Wk (lbs.)  Production Ly

Continental Mark V 2-Door HT 65A $6,598 0.00% 5044 1,461 -14.21%
Continental Mark V 2-Door Conv. 68A $7,056 0.00% 5180 2,044 -6.88%
Continental Mark V 4-Door Sedan 54A $6,845 0.00% 5143 807 -15.50%
Continental Mark V 4-Door HT 75A $6,845 0.00% 5139 6,604 +7.45%
Continental Mark V 4-Door Town Car 23B $9,208 0.00% 5272 136 +74.36%
Continental Mark V 4-Dr. Limousine 23A $10,230 0.00% 5481 34 -30.61%
TOTALS Avg. price $7,797 0.00% Production 11,086 -0.36%

MERCURY

“Dont Buy Any Car Until You've Driven the Road-Tuned 1960 Mercury.
The Best-Built Car in America Today.”

Mercury has traditionally been the Ford division that  sees the most frequent changes. Early on in life, Mercury
flexes to meet market demands more than any other. The ~ was the “senior” Ford model. It looked like a Ford, was
best reason that can be given is that the mid-price market  usually powered by a variation of a Ford engine, and was
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trimmed similarly to the upper-price Ford models. In the
fifties, as Americans became more affluent, the Mercury
moved upscale with them, and for the first time had become
more of a “junior” Lincoln, rather than a “senior” Ford.
When Ford looked at adding a fourth line, the “E-Car” or
Edsel, to the line, Ford executives felt that they could po-
sition the Edsel into the market held by Mercury, and move
Mercury farther upmarket into territory that, twenty years
earlier, would have been held by the Lincoln Zephyr. When
the Edsel failed to meet expectations, Ford shifted the Edsel
downmarket, overlapping many Ford models in the process,
and brought the Mercury back into its former market po-
sition. To demonstrate this shift, a price comparison of the
top model convertibles available for each year gives insight
into the marketing strategy.

1956 1957 1958 1959 1960 1961
$2900 $4103 $4118 $4206 $4018
$3126

Throughout this market shifting, the Monterey be-

Comet 2-Door Wagon

Commuter 4-Door Hardtop Wagon

came the mainstay of the line, and the most popular of all
the Mercury models. Engine choices were similar to prior
years, and the only noteworthy model change for 1960 was
the elimination of the 2-Door Station Wagon body style.

What made really big news for 1960 was the all-new
Comet model. Technically not a Mercury until the 1962
model year, the Comet was a stand-alone model, marketed
primarily by Mercury dealers. This would be the first six-
cylinder powered Mercury ever. Based largely on the Ford
Falcon, the Comet was slightly larger and better equipped,
and was styled to look like the smaller Mercury that it was.
Powertrain and model availability was similar to those on
the Falcon. Introduction of the Comet was very successful,
and created a nearly unheard of 85 percent increase in
model year sales for the Mercury division (Comet sales were
calculated with Mercury for 1960 and 1961), making up
for many lost Edsel sales. It is now widely believed that
originally the Comet was intended as an Edsel replacement
as Ford fought against the public perception that the Edsel
was a failure.

Park Lane 4-Door Cruiser Hardtop

Model year production: 271,331, up 85.2% over 1959.

Domestic market share: 4.50% (8th place).

Base price range: $1,998 to $4,018.

Industry average base price: $3,391.

Mercury average base price: $3,025.

Introduction date: October, 1959.

Assembly plants: Lorain, OH (H); Los Angeles, CA (J);
Kansas City, MO (K); San Jose, CA (R); Wixom, MI (S);
Metuchen, NJ (T); Wayne, MI (W); St. Louis, MO (Z).

Data plate identification: Eleven digit code read as follows: 0
for 1960; 2nd digit is assembly plant code; 3rd digit is series
(0 is Comet, 3 is Monterey, 4 is Montclair and 5 is Park
Lane); 4th digit is body style; 5th digit is engine code;
500001 and up for serial number (800001 and up for
Comet). Example: 0\/33P100001 is a 1960 Mercury Mon-
terey 2-Door Hardtop with a 312 CID V8 engine, serial
number 500001, built in Wayne, MI.

Powertrains
Gross Engine Transmission Commuter & Colony Park
Engine HP  Code Availability Comet ~ Monterey & Montclair Park Lane
144.3 CID Thrift-Power Six,
1-bbl., 6-cyl. 85 S 3-speed manual S - - -
Comet Drive 2-sp. Automatic  $172 - - -
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Gross Engine Transmission Commuter & Colony Park
Engine HP  Code Availability Comet ~ Monterey & Montclair Park Lane
312 CID Economy, 2-bbl., V8 205 P 3-speed manual - S - -
Merc-O-Matic Automatic - $173 - -
383 CID Marauder, 4-bbl., V8 280 N 3-speed manual - $83 - -
Merc-O-Matic Automatic - $256 - -
Multi-Drive Auto. - $282 - -
430 CID Marauder, 4-bbl., V8 310 M 3-speed manual - $177 - -
Merc-O-Matic Automatic - $350 S -
Multi-Drive Auto. - $376 $26 S
Major Options Paint Colors
Comet Monterey Montclair Park Lane Code
Heater and defroster $74 $79 $79 $79 Tuxedo Black A
SelectAire air conditioning - $472 $472 $472 Marine Blue Metallic B
Tinted glass (windshield Crystal Turquoise C
on Comet) $10 $43 $43 $43 Aztec Turquoise Metallic D
Power steering - $106 $106 S Cote D’azur Blue Metallic E
Power brakes - $43 $43 S Inlet Blue F
Power windows - $106 $106 $106 Javelin Bronze Metallic H
Electric windshield wipers Signal Red ]
w/washer $23 $25 $25 S Twilight Turquoise Metallic K
Electric clock - $15 S S Sultana White M
Pushbutton AM radio $59 $86 $86 $86 Polynesian Beige N
White sidewall tires —std. Sizes ~ $43 $43 $43 $43 Royal Lilac Metallic Q
Full wheel covers $16 $19 S S Sun Haze Yellow R
Options common to most models. (- = Not Available, S = Standard equipment.) Items Valley G,reen Metallic . T
may be standard equipment, optional at different pricing, or unavailable on certain mod- Mountain Rose Metallic U
els. This chart is only a guide. Summer Rose v
Cameo Green W
Tuscon Turquoise X
Cloud Silver Metallic Z
Comet
“Fine car styling for the economy-wise.”
Nameplate year of origin: 1960. Measurements
Current bodystyle lifespan: 1960 through 1963.
Predecessor to this model: None. Cars  Wagons
Replacement for this model: Comet (1964 to 1965). Wheelbase 114.0"  109.5"
Percentage of division’s sales volume: 42.87%. Length 194.9" 191.8"
Corporate siblings: Ford Falcon. Width 70.4" 70.4"
Primary competition: Plymouth Valiant and Studebaker Lark. Height 54.5" 55.1"
Notable changes: All-new model for 1960. Legroom — front 43.3" 43.3"
Major standard equipment: Nylon and vinyl front bench seat with foam Legroom — rear 39.4" 39.4"
cushions, black carpet textured rubber floor covering, dual front armrests Headroom — front 33.9" 33.9"
and dual sun visors, dome light, glove compartment, bright metal front Headroom — rear 32.8" 33.2"
and rear window trim, and 6.00 X 13 BSW tires (6.50 X 13 BSW tires on Cargo capacity (cu. ft.) 28.5 76.2
station wagons). Fuel capacity (gals.) 14.0 14.0
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Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Comet 2-Door Sedan 62A $1,998 NEW 2399 45,374 NEW
Comet 4-Door Sedan S4A $2,053 NEW 2432 47,416 NEW
Comet 2-Door Wagon 59A $2,310 NEW 2548 5,115 NEW
Comet 4-Door Wagon 71A $2,365 NEW 2581 18,426 NEW
TOTALS Avg. price $2,182 NEW Production 116,331 NEW
Monterey
“The Fashionable Monterey.”
Nameplate year of origin: 1952. Measurements
Current bodystyle lifespan: 1961 through 1962. N
Predecessor to this model: Monterey and Montclair (1959 to 1960). E(fheelbase 126'0"
. ength 219.2
Replacement for this model: Monterey (1963 to 1964). Width 81.5"
Percentage of division’s sales volume: 37.79%. Heicht 55'7u
Corporate siblings: Ford Fairlane and Galaxie. Leglgoorn — front 46:2"
Primary competition: Buick LeSabre, Dodge Polara, Oldsmobile 88 and Pon- Legroom — rear 43.0"
tiac Catalina. Headroom — front 38.5"
Notable changes: Completely restyled front and rear end treatments. Headroom — rear 37.1"
Major standard equipment: Cloth and vinyl front bench seat, foam front seat Cargo capacity (cu. ft.) 31.5
cushion, full carpeting, 3-speed electric windshield wipers, dual fender orna- Fuel capacity (gals.) 20.0
ments, bright exterior window trim and 8.00 x 14 BSW tires.
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt. (lbs.)  Production LY
Monterey 2-Door Sedan 64A $2,631 -4.95% 3901 21,557 69.82%
Monterey 2-Door Cruiser Hardtop 63A $2,781 -2.56% 3931 15,790 -8.37%
Monterey 2-Door Convertible 76A $3,077 -2.32% 4131 6,062 36.96%
Monterey 4-Door Sedan 58A $2,730 -3.60% 3981 49,594 13.83%
Monterey 4-Door Cruiser Hardtop 57A $2,845 -2.50% 4011 9,536 -16.02%
TOTALS Avg. price $2,813 -3.13% Production 102,539 +14.85%
l °
Montclair
“The Elegant Montclair.”
Nameplate year of origin: 1955. Measurements
Current bodystyle lifespan: 1959 through 1960. .
Predecessor to this model: Montclair (1957 to 1958). E(/heeilbase ;%gg,,
Replacement for this model: Monterey Custom (1962). V;fldgtth 81.5"
Percentage of division’s sales volume: 7.31%. Height 55‘7"
Corporate siblings: Mercury Monterey and Park Lane. Legroom — front 46:2"
Primary competition: Buick Invicta, DeSoto Fireflite, Oldsmobile 88 Legroom — rear 43.0"
and Pontiac Star Chief/Bonneville. Headroom — front 38.5"
Notable changes: Completely restyled front and rear end treatments. Headroom — rear 37.1"
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Major standard equipment: Cloth and vinyl front bench seat, foam Measurements (Cont_)
front seat cushion, full carpeting, padded instrument panel, 3-speed )
electric windshield wipers, dual fender ornaments, bright exterior Cargo capacity (cu. ft.) 31.5
window trim and 8.50 x 14 BSW tires. Fuel capacity (gals.) 20.0
Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.) Production LY
Montclair 2-Door Cruiser Hardtop 63B $3,331 -0.77% 4205 5,756 -21.95%
Montclair 4-Door Sedan 58B $3,280 -0.85% 4255 8,510 -10.55%
Montclair 4-Door Cruiser Hardtop 57B $3,394 -1.25% 4285 5,548 -17.35%
TOTALS Avg. price $3,335 -0.86% Production 19,814 -16.04%
Park Lane
“The Distinguished Park Lane.”
Nameplate year of origin: 1958. Measurements
Current bodystyle lifespan: 1959 through 1960. .
Predecessor to this model: Turnpike Cruiser (1957 to 1958). Wheelbase 126'0,,
. . Length 219.2
Replacement for this model: None (Park Lane returned in 1964). Width 81.5"

Percentage of division’s sales volume: 3.79%. . "
Height .
Corporate siblings: Mercury Monterey and Montclair. ©8 7

. o : Legroom — front 46.2"
Primary competition: Buick Electra, Chrysler Saratoga, DeSoto Adventurer, Legroom — rear 43.0"
and Oldsmobile 98. Headroom — front 38.5"
Notable changes: Completely restyled front and rear end treatments. Headroom — rear 37.1"
Major standard equipment: Cloth and vinyl front bench seat, foam front seat Cargo capacity (cu. ft.) 31.5
cushion, full carpeting, padded instrument panel, 3-speed electric wind- Fuel capacity (gals.) 20.0
shield wipers with washers, dual fender ornaments, bright exterior window
trim, automatic transmission, power steering, power brakes, and 8.50 X 14
BSW tires.
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt. (lbs.)  Production LY
Park Lane 2-Door Cruiser Hardtop 63F $3,794 -4.07% 4300 2,974 -26.75%
Park Lane 2-Door Convertible 76D $4,018 -4.47% 4500 1,525 21.32%
Park Lane 4-Door Cruiser Hardtop 57F $3,858 -4.29% 4380 5,788 -19.68%
TOTALS Avg. price $3,890 -4.28% Production 10,287 -17.86%
L]
Country Cruisers
“Mercury’s Spacious Country Cruisers.”
Nameplate year of origin: 1957 (Commuter and Colony Park). Measurements
Current bodystyle lifespan: 1959 through 1960. Wheelbase 126.0"
Predecessor to this model: Station Wagons (1957 to 1958). Length 219.2"

Replacement for this model: Station Wagons (1961 to 1962). Width 81.5"
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Percentage of division’s sales volume: 8.24%. Measurements (cont.)
Corporate siblings: Mercury Monterey, Montclair and Park Lane. ; »
Primary competition: Buick LeSabre/Invicta Estate Wagons, Height 56'0"
Chrysler Town & Country, and Oldsmobile 88 Fiesta Wagons. I]:egroom — front 24'2”
Notable changes: Completely restyled front and rear end treatments. He gr(i)om N re?r 32' 3"
Major standard equipment: Cloth and vinyl front bench seat, full cadroom —tront e
: ; . . . - Headroom — rear 33.0
carpeting, padded instrument panel, bright exterior window trim Cargo capacity (cu. ft.) NA
and 8.50 X 14 BSW tires. Colony Park adds: Exterior vinyl wood- go capacity icu. It
. . . . . . Fuel capacity (gals.) 20.0
grained trim, power rear tailgate window, automatic transmission,
and padded instrument panel.
Models Available
Change from  Shipping Change from
Style Number ~— Base MSRP LY Wt (lbs.)  Production LY
Commuter 4-Door HT Wagon 77A $3,127 -2.74% 4301 14,949 -1.14%
Colony Park 4-Door HT Wagon 77B $3,837 -2.42% 4558 7,411 +24.37%
TOTALS Avg. price $3,482 -2.57% Production 22,360 +6.07%

“For 1960 ...

OLDSMOBILE

It’s Mighty Satisfying to Own an Olds!”

The 1960 Oldsmobile line underwent a major styling
overhaul this year. While still based on the new, dramati-
cally lower silhouette platform of the 1959 model, the front
and back ends were so drastically altered that the cars ap-
peared to be all-new. Up front, the headlights separated by
parking lamps were discontinued as a styling feature, but
would return again. The parking lights would move to the
bumper for 1960 and 1961, but in the mid-sixties they
would move back between the headlights, in what would
become a styling trademark for the next twenty years. At
the back end, Oldsmobiles were identifiable by a pair of
small, horizontal taillights set into the upper tail fin section,
and “Oldsmobile” spelled out across the back. Oldsmobile
had never been known as a style leader, instead opting for

98 2-Door Convertible,
Indianapolis 500 Pace Car

the title of powertrain and driveline innovator within Gen-
eral Motors. In that department, there was nothing new for
the start of the new decade, but given time, that would all
change.

A 7-passenger Super 88 Fiesta wagon was added as an
official model, as opposed to an option package. A 98 2-
Door Convertible was selected to be this year’s Official Pace
Car for the Indianapolis 500 race. This was only the sec-
ond time in Oldsmobile’s long history that it had been se-
lected to pace the race. However, in the next 40 years it
would take the honors eight more times. Also noteworthy,
this would be the last year for Olds to offer its traditional
three-model lineup.

EE N
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88 4-Door Fiesta Wagon
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Super 88 2-Door SceniCoupe Hardtop
Super 88 4-Door Holiday Hardtop

Model year production: 341,433, down 10.67% from 1959.  Data plate identification: Nine digit code read as follows: 1st

Domestic market share: 5.66% (7th place). two digits 60 = 1960 year; 3rd digit designates trim level;
Base price range: $2,835 to $4,362. 4th digit identifies assembly plant; 01001 and up for serial
Industry average base price: $3,391. number. Check model number on body plate for body
Oldsmobile average base price: $3,486. style. Example 609M01001 is a 1960 Oldsmobile Ninety-
Introduction date: October 1, 1959. Eight, built in Lansing, MI, serial number 01001.

Assembly Plants: Atlanta, GA (A); Southgate, CA (C); Fair-
fax, KS (K); Linden, NJ (L); Lansing, MI (M); Atlington,
TX (T); and Wilmington, DE (W).

Powertrains
Gross Transmission

Engine HP Availability Dynamic 88  Super 88 98

371 CID Rocket, 2-bbl., V8 240 3-speed manual S - -

Hydra-Matic Automatic $231 - -

394 CID Rocket, 4-bbl., V8 315 3-speed manual - S -

Hydra-Matic Automatic - $231 S

Major Options Paint Colors
Dynamic 88  Super 88  Ninety-Eight Code

Heater/defroster $97 $97 S Ebony Black A
Air conditioning $430 $430 $430 Charcoal Mist Metallic B
Soft Ray tinted glass $ $ $ Provincial White C
Courtesy lamps $5 S S Platinum Mist Metallic D
Outside rear view mirror — LH $4 $4 $4 Gulf Blue Metallic F
Power steering — variable-ratio $107 $107 S Dresden Blue Metallic H
Power brakes $43 $43 S Palmetto Mist Metallic ]
Power driver’s seat/Bench seat $68 $68 $68 Fern Mist Metallic K
Power windows $106 $106 S/$106-Sedan Garnet Mist Metallic L
AM radio $88 $88 $88 Citron M
Electric clock $19 $19 S Cordovan Metallic N
Windshield washers $11 $11 S Golden Mist Metallic P
Options common to most models. (S = Standard equipment.) Items may be standard equip- Shell Belge. . R
ment, optional at different pricing, or unavailable on certain models. This chart is only a Copper'Mlst Met_alhc S
guide. Turquoise Metallic T
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Dynamic 88

“Rocket ‘Go’ on lower-cost, regular gas! Every dollar-saving Dynamic 88
puts glamor on the go ... with special attention to the economy-minded!”

Nameplate year of origin: 1949 (1958 for Dynamic nameplate). Measurements
Current bodystyle lifespan: 1959 through 1960. "
Predecessor to this model: Dynamic/Golden Rocket 88 (1957 to 1958). EVheelbase 123'0.,
. . ength 217.6
Replacement for this model: Dynamic 88 (1961 to 1964). Width 80.6"
Percentage of division’s sales volume: 53.94%. Height 5 4:2,.
Corporate siblings: Buick LeSabre, Chevrolet Impala, Pontiac Catalina. Legroom — front 44.2"
Primary competition: AMC Ambassador, Dodge Polara, Mercury Monterey. Legroom — rear 420"
Notable changes: Restyled front and rear end. Headroom — front 34.7"
Major standard equipment: Cloth-and-vinyl bench seat, nylon-blend carpet, Headroom — rear 33.9"
full wheel covers, and 8.50 x 14 BSW tires. Luggage capacity (cu. ft.) NA
Fuel capacity (gals.) 20.0
Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production LY
88 2-Door Sedan 3211 $2,835 -0.07% 4026 13,545 -10.43%
88 2-Door HT Sceni-Coupe 3237 $2,956 -0.07% 4049 29,368 -23.70%
88 2-Door Convertible 3267 $3,284 -0.06% 4101 12,271 44.52%
88 4-Door Celebrity Sedan 3219 $2,900 -0.07% 4091 76,377 7.58%
88 4-Door Holiday Hardtop 3239 $3,034 -0.07% 4139 43,761 -10.15%
88 4-Dr., 2-S. Fiesta Wagon 3235 $3,363 -0.06% 4449 8,834 -21.81%
88 4-Dr., 3-S. Fiesta Wagon 3245 $3,471 NEW 4470 * NEW
TOTALS Avg. price $3,120 -0.06% Production 184,156 -4.63%

*3-Sear Wagon production included with 2-Seat Wagon.

Super 88

“Spirited, super action! Super sparkle of new interiors, radiantly
styled for the Rocketing Sixties! Most satisfying ride you ever tried!”

Nameplate year of origin: 1951 (88 series started 1949).

Current bodystyle lifespan: 1959 through 1960.

Predecessor to this model: Super 88 (1957 to 1958).

Replacement for this model: Super 88 (1961 to 1964).

Percentage of division’s sales volume: 28.68%.

Corporate siblings: Buick Invicta, Chevrolet Impala, Pontiac Star Chief.

Primary competition: AMC Ambassador, DeSoto Adventurer, and Mercury
Montclair.

Notable changes: Restyled front and rear end.

Major standard equipment: Nylon and vinyl bench seat, nylon-blend car-
pet, Deluxe steering wheel, glove box and courtesy lamps, full wheel cov-
ers, and 8.50 x 14 BSW tires.

Measurements
Wheelbase 123.0"
Length 217.6"
Width 80.6"
Height 54.2"
Legroom — front 44.2"
Legroom — rear 42.2"
Headroom — front 34.7"
Headroom — rear 33.9"
Luggage capacity (cu. ft.) NA
Fuel capacity (gals.) 20.0
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Models Available
Change from  Shipping Change from
Style No.  Base MSRP LY Wt (lbs.)  Production LY

Super 88 2-Dr. HT Sceni-Coupe 3537 $3,325 -0.09% 4086 16,464 -18.73%
Super 88 2-Door Convertible 3567 $3,592 -0.08% 4134 5,830 19.10%
Super 88 4-Door Celebrity Sedan 3519 $3,176 -0.06% 4128 35,094 -4.77%
Super 88 4-Door Holiday Hardtop 3539 $3,402 -0.09% 4182 33,285 -13.47%
Super 88 4-Dir., 2-S. Fiesta Wgn. 3535 $3,665 -0.11% 4483 3,765 -46.33%
Super 88 4-Dir., 3-S. Fiesta Wgn. 3545 $3,773 NEW 4506 3,475 NEW

TOTALS Avg. price $3,489 +1.57% Production 97,913 -8.90%

Ninety-Eight
“Who could ask for anything more! Here's the height of elegant
satisfaction, the finest car the medium-price class can offer!”

Nameplate year of origin: 1941. Measurements
Current bodystyle lifespan: 1959 through 1960.

Predecessor to this model: Ninety-Eight (1957 to 1958). EVheelbase 126'3"
. . . ength 220.9
Replacement for this model: Ninety-Eight (1961 to 1964). Width 30.6"

Percentage of division’s sales volume: 17.38%. . "
Heigh 54.2
Corporate siblings: Buick Electra and Cadillac de Ville. e

) '5° Legroom — front 43.8"
Primary competition: Chrysler New Yorker and Mercury Park Lane. Legroom — rear 44.4"
Notable changes: Restyled front and rear end. Headroom — front 32.3"
Major standard equipment: Leather, nylon and vinyl bench seat with fold- Headroom — rear 33.8"

down center armrest, deep-pile carpeting, deluxe steering wheel, power win- Luggage capacity (cu. ft.) NA

dows (except sedan), electric clock, trunk lamp, trunk mat, power steering, Fuel capacity (gals.) 20.0

power brakes, Jetaway Hydra-matic automatic transmission, full wheel cov-

ers, and 9.00 X 14 BSW tires.

Models Available
Change from  Shipping Change from
Style No.  Base MSRP LY Wt (lbs.)  Production LY
Ninety-Eight 2-Dr HT Sceni-Cpe 3837 $4,083 -0.07% 4322 7,635 -44.27%
Ninety-Eight 2-Door Convertible 3867 $4,362 -0.09% 4349 7,284 -9.02%
Ninety-Eight 4-Dr. Celebrity Sdn 3819 $3,887 -0.08% 4360 17,188 -25.61%
Ninety-Eight 4-Door Holiday HT 3839 $4,159 -0.07% 4431 27,257 -25.96%
TOTALS Avg. price $4,123 -0.08% Production 59,364 -27.27%

PLYMOUTH

“The Story of the Solid Plymouth for 1960.”

Plymouth sales had been riding high during the late  that success well into the new decade. There were numer-
fifties, and it was hoped that Plymouth would continue  ous roadblocks to overcome, but one of those, the rising
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popularity of the American Motors line of smaller cars, was
about to be addressed by Chrysler. Chrysler Corporation
officially entered the 1960 compact car contest with the
dressy looking Valiant. While listed here as a Plymouth, the
make it would officially be identified with from 1961, its
actual marketing position was as a stand-alone model (see
below). The Valiant was a product of genuine American
competition. Chrysler had a financial interest in a European
company (Simca would eventually market the Plymouth
Cricket in the early seventies) that could have easily pro-
vided a compact car to compete with the Corvair or Fal-
con. The problem was no one in the United States was cer-
tain how American built compact cars would be accepted
by the buying public. Ford took the approach of strict con-
servatism with the Falcon. General Motors held the unusual
position of reaching out on a limb for a head-to-head com-
batant for the VW in their Corvair. Chrysler had been
working on a more or less conservative approach, but
wanted its car to offer some of the styling and features that
Americans were used to, not just a plain jane “econobox.”
The result was the Valian, styled to look like a larger car,
with big car equipment and ride. Therefore, like all other
Mopar products for 1960, the Valiant featured “unit-body”
construction with torsion bar suspension in the front for a
solid ride and feel. Under the hood was the largest standard
engine of any of the “Big 3” compacts for more power. In-
terior and exterior styling mimicked Chrysler products
everywhere you looked, including tailfins at the rear, a fake
spare tire cover on the decklid, dual headlamps up front,
and a push-button automatic transmission selector.
Officially the Valiant was introduced as its own make
within Chrysler Corporation. It was built by Dodge, but
sold mostly through Plymouth dealerships. In retrospect,
the reasoning for selling through Plymouth dealerships
most likely has to do with the coming demise of the De-
Soto, which was generally sold through dual Plymouth-
DeSoto dealerships. Nearly all Plymouths were sold
through some type of dual (or multiple) dealer setup. This

type of marketing kept the dealers happy, as they still had
sales coming in the door, even though they were about to
lose an entire line of cars.

The full-size Plymouth line received the same
makeover as the other Chrysler offerings for 1960. All were
based on the new unit-body construction. Overall styling
was evolutionary from the look of the 1957-1959 line, but
came off a bit overdone and unusual. The front end fea-
tured a grille that looked like it belonged on a Chrysler or
DeSoto, with small horizontal bars set within vertical
groupings. Dual headlamps were fitted at each end of the
grille, with square parking lamps and turn signals centered
below each pair of headlamps. These were mounted atop a
much thinner front bumper. The unique styling came with
the lone bodyside style treatment. This styling cue actually
started at the front outside edge of the hood, wrapped up
across the headlamps, around the front corner of the fender,
then came back across the top of the front wheel opening,
where it followed the wheel opening down to the rocker
panel with a slight forward “kick” to it. Otherwise body
side panels were smooth and uncluttered, which was quite
a departure from most other American products of the time.
At the rear, Plymouth bucked the Detroit trend and fea-
tured tail fins that were as tall as any ever to be seen on a
Plymouth. Rear styling was similar to prior years, with 2-
door Hardtop models featuring a unique “Ski-Hi” rear win-
dow treatment that went forward, well over the rear seat-
ing area. Powertrains were similar to prior years with two
notable exceptions. The first was the new 225 CID 6-cylin-
der, which replaced the aging L-Head Six used for so many
years. This new engine was more powerful and depend-
able, and would serve Plymouth in millions of cars for the
next thirty years. The other new engine was the 383 CID
V8. This powerful new “SonoRamic Commando” engine
was based on the proven Dodge engines of the day, and
would prove to be quite a powerhouse in the lighter weight
Plymouth.

Valiant V200 4-Door Sedan

e W

Belvedere 2-Door Club Sedan

Fury 2-Door Convertible

Fury 4-Door Hardtop

Sport Suburban 4-Door Wagon
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Model year production: 447,722, up 6.42% over 1959. First number designates type of powerplant (see engine
Domestic market share: 7.43% (3rd place). code); second number is series designation (0 = Fleet, 1 =
Base price range: $2,053 to $2,990. Valiant or Savoy, 2 = Belvedere, 3 = Valiant V200 or Fury, 5
Industry average base price: $3,391. = Valiant Wagon or Suburban, 7 = Valiant V200 Wagon);
Plymouth average base price: $2,650. third digit 0 for 1960; fourth digit is assembly plant code;
Introduction date: October, 1959. 100001 and up for serial number. Example: 2302100001 is
Assembly plants: Lynch Road, MI (1); Hamtramck, MI (2); a 1960 Plymouth Fury with a 225 CID 6-cyl., built at
Detroit, MI (3); Los Angeles, CA (5); Newark DE (6); and Hamtramck, MI, serial number 100001. Body style cannot
St. Louis, MO (7). be identified through the VIN.
Data plate identification: Ten digit code read as follows:

Powertrains
Gross  Engine Transmission Savoy™/
Engine HP Code Availability Valiant  Belvedere — Fury**
170 CID, 1-bbl., 6-cyl. 101 1 3-speed manual S - -
Torqueflite automatic $172 - -
170 CID, 4-bbl., 6-cyl. 148 1 3-speed manual $ - -
Torqueflite automatic $ - -
225 CID 30-D Economy Six, 1-bbl., 6-cyl. 145 2 3-speed manual - S -
Powerflite automatic - $189 -
Torqueflite automatic - $192 -
318 CID Fury V-800, 2-bbl., V8 230 3 3-speed manual - $119 S
PowerFlite automatic - $308 $189
Torqueflite automatic - $318 $199
318 CID Super Pack, 4-bbl., V8 260 3 3-speed manual - $158 $39
PowerFlite automatic - $347 $228
Torqueflite automatic - $357 $238
361 CID Golden Commando, 4-bbl., V8 305 3 3-speed manual - $325 $206
Torqueflite automatic - $524 $405
383 CID SonoRamic Commando, 4-bbl., V8 310 3 3-speed manual - $508 $389
Torqueflite automatic - $707 $588
383 CID SonoRamic Commando, 2 x 4-bbl., V8 330 3 3-speed manual - $524 $405
Torqueflite automatic - $723 $604

*Fury 2- and 4-Door HT and 4-Door Sedan also included.  **Fury Convertible, Custom Suburban 9-passenger and Sport Suburban wagons only.

Major Options Paint Colors
Valiant Savoy/Belvedere Fury Code
Push-button heater and defroster $74 $74 $74 Buttercup Yellow AA-1
Air conditioning (V8 only) - $446 $446 Jet Black BB-1
Tinted glass $37 $43 $43 Sky Blue CC-1
Power steering $73 $77 $77 Twillight Blue Metallic DD-1
Power brakes $41 $43 $43 Spring Green FF-1
Power windows - $102 $102 Chrome Green Metallic GG-1
Electric clock $16 $16 S Aqua Mist JJ-1
AM radio $59 $59 $59 Turquoise Metallic KK-1
White sidewall tires — std. sizes $29 $34 $34 Platinum Metallic LL-1
Full wheel covers $16 $19 $19 Silver Metallic MM-1
Plum Red M./Valiant Red PP-1

Options common to most models. (- = Not Available; S = Standard equipment.) Items may Bei TT
be standard equipment, optional at different pricing, or unavailable on certain models. This Desert cige -1

chart is only a guide. Oyster White W W -
1
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Valiant

“Valiant is the car youd want at any price.”

Nameplate year of origin: 1960. Measurements
Current bodystyle lifespan: 1960 through 1962.
Predecessor to this model: None. Cars Wagons
Replacement for this model: Valiant (1963 to 1966). Wheelbase 106.5" 106.5"
Percentage of division’s sales volume: 43.40%. Length 183.7"  183.7"
Corporate siblings: None. Width 70.4" 70.4"
Primary competition: AMC Rambler American, Chevrolet Corvair, Height 53.3" 53.5"
Ford Falcon and Studebaker Lark. Legroom — front 44.4" 44.4"
Notable changes: All-new for 1960. Legroom — rear 38.9" 38.1"
Major standard equipment: Fabric and vinyl bench seat, rubber floor Headroom — front 33.6" 33.6"
mat, chrome exterior front and rear window trim, Torsion-Aire sus- Headroom — rear 33.4" 33.5"
pension and 6.50 x 13 BSW tires. V200 adds: Side window chrome Cargo capacity (cu. ft.) ~ 24.9 72.3
trim and color-keyed floor mats. Fuel capacity (gals.) 13.0 13.0
Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production LY
Valiant V100 4-Door Sedan 110 $2,053 NEW 2635 52,788 NEW
Valiant V100 4-Door, 2-S. Wagon 150 $2,365 NEW 2815 12,018 NEW
Valiant V100 4-Door, 3-S. Wagon 150 $2,488 NEW 2845 1,928 NEW
Valiant V200 4-Door Sedan 130 $2,130 NEW 2655 106,515 NEW
Valiant V200 4-Door, 2-S. Wagon 170 $2,443 NEW 2855 16,368 NEW
Valiant V200 4-Door, 3-S. Wagon 170 $2,566 NEW 2860 4,675 NEW
TOTALS Avg. price $2,341 NEW Production 194,292 NEW

Savoy

“No other full-size car costs less to operate than the Savoy.”

Nameplate year of origin: 1951 (Concord 2-Door Suburban designation), 1954 Measurements
(as series). "
Current bodystyle lifespan: 1960 through 1961. EVheelbase 118'0.,
. ength 209.5
Predecessor to this model: Plaza and Savoy (1957 to 1959). Width 78.6"
Replacement for this model: Savoy (1962 to 1964). Height 54.6"
Percentage of division’s sales volume: 17.47%. Leg?o om — front 45: 1
Corporate siblings: Dodge Dart. Legroom — rear 42.1"
Primary competition: AMC Rambler, Chevrolet Biscayne/BelAir/Impala, and Headroom — front 37.8"
Ford Fairlane/Galaxie. Headroom — rear 38.0"
Notable changes: Completely redesigned. Cargo capacity (cu. ft.) NA
Major standard equipment: Cloth and vinyl bench seat, Color-keyed rubber Fuel capacity (gals.) 21.0
floor covering, and 7.50 x 14 BSW tires.
Models Available
Change from Shipping Change from
Style Number ~ Base MSRP LY Wt (1bs.) Production LY
Fleet Special 2-Door Sedan - $2,227 NEW NA * NEW
Fleet Special 4-Door Sedan - $2,277 NEW NA * NEW
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Change from Shipping Change from
Style Number ~ Base MSRP LY Wz (1bs.) Production LY
Savoy 2-Door Club Sedan 21 $2,260 +1.25% 3330 26,820 -42.91%
Savoy 4-Door Sedan 41 $2,310 +1.18% 3365 51,384 -39.03%
TOTALS Avg. price $2,269 +0.49% Production 78,204 -40.41%
*Fleet Special production included with Savoy models.
Belvedere
“You will be proud of your Belvedere.”
Nameplate year of origin: 1951 (HT model); 1954 (series). Measurements
Current bodystylfa lifespan: 1960 through 1961. Wheelbase 118.0"
Predecessor to this model: Belvedere (1957 to 1959). Leneth 209.5"
Replacement for this model: Belvedere (1962 to 1964). Widih 78.6"
Percentage of division’s sales volume: 14.01%. Height 5 4‘ 6"
Corporate siblings: Dodge Dart. Legroom — front 45:1"
Primary competition: AMC Ambassador, Chevrolet Biscayne/BelAir/Impala, and Legroom — rear 42.1"
Ford Fairlane/Galaxie. Headroom — front 37.8"
Notable changes: Completely redesigned. Headroom — rear 38.0"
Major standard equipment: Cloth and vinyl bench seat, trunk mat, color-keyed Cargo capacity (cu. ft.) NA
carpeting, dome light, and 7.50 x 14 BSW tires. Fuel capacity (gals.) 21.0
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Belvedere 2-Door Club Sedan 21 $2,389 0.00% 3340 6,529 -52.74%
Belvedere 2-Door Hardtop 23 $2,461 0.00% 3370 14,085 -39.98%
Belvedere 4-Door Sedan 41 $2,439 -0.04% 3375 42,130 -38.03%
TOTALS Avg. price $2,430 -0.01% Production 62,744 -40.39%
Fury
“This is Plymouth’s luxury line for 1960.”
Nameplate year of origin: 1956. Measurements
Current bodystylf: lifespan: 1960 through 1961. Wheelbase 118.0"
Predecessor to this model: Fury (1957 to 1959). "
. Length 209.5
Replacement for this model: Fury (1962 to 1964). Width 78.6"
Percentage of division’s sales volume: 12.39%. Height 5 4: 6"
Corporate siblings: Dodge Polara and Matador. Legroom — front 45.1"
Primary competition: AMC Ambassador, Chevrolet Biscayne/BelAir/Impala, Legroom — rear 42.1"
and Ford Galaxie. Headroom — front 37.8"
Notable changes: Completely redesigned. Headroom — rear 38.0"
Major standard equipment: All-vinyl or cloth and vinyl front bench seat, deep- Cargo capacity (cu. ft.) NA
pile carpeting, dual sun visors, front and rear armrests, 2-speed windshield Fuel capacity (gals.) 21.0
wipers with washers, wheel covers, and 7.50 X 14 BSW tires.
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Models Available
Change from Shipping Change from
Style Number ~ Base MSRP LY Wz (1bs.) Production LY
Fury 2-Door Hardtop 23 $2,599 -4.24% 3395 18,079 -15.89%
Fury 2-Door Convertible 27 $2,967 NEW 3630 7,080 NEW
Fury 4-Door Sedan 41 $2,575 -4.31% 3400 21,292 -29.38%
Fury 4-Door Hardtop 43 $2,656 -4.15% 3445 9,036 -33.63%
TOTALS Avg. price $2,699 -4.51% Production 55,487 -14.97%
Suburban

“The best built wagon in the U.S.A.— Solid Pymouth 1960.”

Nameplate year of origin: 1950. Measurements
Current bodystyle lifespan: 1960 through 1961. "
Predecessor to this model: Suburban (1957 to 1959). Xgeiilbase ;fign
Replacement for this model: Savoy, Belvedere and Fury Wagons (1962 to Wi dgth 78. 6"

1964). Height 55.4"
Percentage of division’s sales volume: 34.77%. Legroom — front 45.5"
Corporate siblings: Dodge Polara. Legroom — rear 42.5"
Primary competition: AMC Ambassador, Chevrolet Biscayne/BelAir/Impala, Headroom — front 35.7"

and Ford Galaxie. Headroom — rear 34.6"
Notable changes: Completely redesigned. Cargo capacity (cu. ft.) 95.8
Major standard equipment: Deluxe features similar to Savoy plus 8.00 x 14 Fuel capacity (gals.) 21.0

BSW tires. Custom adds: features similar to Belvedere. Sport adds: features

similar to Fury.

Models Available
Change from Shipping Change from
Style Number ~ Base MSRP LY Wt. (lbs.) Production Ly

Deluxe Sub. 2-Door, 2-Seat Wagon 25 $2,602 +1.09% 3680 5,503 -63.49%
Deluxe Sub. 4-Door, 2-Seat Wagon 45 $2,668 +1.02% 3740 18,482 -47.32%
Custom Sub. 4-Dr., 2-Seat Wagon 45 $2,761 -0.04% 3750 17,308 -50.58%
Custom Sub. 4-Dr., 3-Seat Wagon 45 $2,990 -0.03% 4000 8,116 -52.24%
Sport Sub. 4-Door, 2-Seat Wagon 45 $3,024 +0.10% 3895 3,333 -53.86%
Sport Sub. 4-Door, 3-Seat Wagon 45 $3,134 +0.10% 4020 4,253 -55.46%
TOTALS Avg. price $2,863 +0.35% Production 56,995 -52.09%

PONTIAC

“Fresh point of view ... from Pontiac 1960. The only car with wide-track wheels.”

Pontiac entered the new decade on a roll. Ever since tial came onto the scene, the old image of Pontiac had
1955, when a powerful new V8 engine with great poten-  quickly been shed. For years, Pontiacs were known as the



solid, dependable family car, a little more posh than
Chevrolet at only slightly more cost. The new V8 engine
for Pontiac was just the beginning of a transformation that
would position Pontiac as the market leader on many fronts.
For now, that position was an important combination of
power and style. The redesigned 1959 Pontiacs set the
world on its ear with the distinctive split-grille front styling
and the GM-style hardtop models’ ultra-thin roofline
styling. Most would have expected the 1960 models to fol-
low the hot 1959 formula, but at the time design work was
underway, the 1959 models were not yet on sale, so the de-
signers didn’t know what they had on their hands.

The 1960 models were given totally clean, horizontal
bar grille work resembling that used on California-style
customs of the period. Dual, round taillamps in the rear
capped off a “customized” looking rear quarter area, marked
by twin barrels from the rear window line to the taillamps.
The overall look was as well received as the 1959 models,
yet looked totally different.
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Continued for the 1960 model year was the “Wide-
Track” marketing theme. While Wide-Track was an actual
product improvement, providing a greater distance between
wheels for greater stability on the road, in reality the dif-
ference was sometimes minuscule. But it gave the buying
public something to compare to other products, and thus
it helped Pontiac gain a competitive edge.

Few changes were made to the engine line this year.
The success of Pontiacs in racing probably had much to do
with the durability of the 389 V8 in production usage.
Pontiac, by now, had earned a strong reputation for speed
and endurance, and Pontiac drivers were winning numer-
ous races on the relatively new NASCAR racing circuit. As a
tip-off to the street car’s relation to the race car, a 4-speed
manual transmission became available during the year.
However, this transmission was not a regular production
option, as most were shipped to racing teams and owners.
A few nonetheless found their way into street cars.

Bonneville 2-Door Sport Hardtop

Bonneville 4-Door Custom Safari Wagon

Model year production: 396,179, up 3.46% over 1959.

Domestic market share: 6.57% (5th place).

Base price range: $2,631 to $3,530.

Industry average base price: $3,391.

Pontiac average base price: $3,063.

Introduction date: October, 1959.

Assembly plants: Arlington, TX (A); Doraville, GA (D);
Fairfax, KS (K); Linden, NJ (L); Pontiac, MI (P); South-
gate, CA (S); Wilmington, DE (W).

Data plate identification: Eight to ten digit code read as fol-
lows: st digit identifies the series (the second digit of the
body style number in the charts below); 2nd and 3rd digits
60 for 1960; 4th digit is assembly plant code; and 1001 and
up for serial number. A separate plate contains body style
number. Example: 160X1001 is a 1960 Pontiac Catalina,
serial number 1001, built in Fairfax, KS.

Powertrains*
Gross Transmission Catalina &
Engine HP Availability Ventura Star Chief Bonneville
389 CID Tempest—425E, 2-bbl., V8 215 3-speed manual S S -
Hydra-matic Automatic $231 $231 No cost
389 CID Tempest 425, 2-bbl., V8 283 Hydra-matic Automatic $231 $231 -
389 CID Tempest 425, 4-bbl., V8 281 3-speed manual $24 $24 S
303 Hydra-matic Automatic $255 $255 $231
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Gross Transmission Catalina &
Engine HP Availability Ventura Star Chief  Bonneville

389 CID Tempest 425, 4-bbl., V8 333 3-speed manual $293 $293 $280
Hydra-matic Automatic $524 $524 $511

389 CID Tri-Power 425, 3 x 2-bbl., V8 315 3-speed manual $142 $132 $89
Hydra-matic Automatic $373 $363 $320

389 CID Tri-Power 425, 3 x 2-bbl., V8 348 3-speed manual $369 $359 $316
Hydra-matic Automatic $600 $590 $547

*Horsepower ratings and prices may vary with model and transmission attachment. Other combinations possible due to dealer installations or factory limited-outputs.

Major Options Paint Colors
Catalina Ventura  Star Chief  Bonneville Code
Circ-L-Aire heater and defroster $94 $94 $94 $94 Regent Black A
Circ-L-Aire air conditioning $430 $430 $430 $430 Black Pearl Metallic B
E-Z-Eye tinted glass $43 $43 $43 $43 Shelltone Ivory C
Power steering $108 $108 $108 $108 Richmond Gray Metallic D
Power brakes $43 $43 $43 $43 Newport Blue Metallic F
Power driver’s seat/Bench seat $97 $97 $97 $97 Skymist Blue Metallic H
Power windows — 4 windows $106 $106 $106 $106 Fairway Green Metallic J
AM radio — manual $89 $89 $89 $89 Berkshire Green Metallic K
White stripe tires (base size; average) $40 $40 $40 $40 Coronado Red Metallic L
Oovri . . . Stardust Yellow M
ptions common to most models. (Items may be standard equipment, optional at different .
pricing, or unavailable on certain models. This chart is only a guide. Mahogany Metallic . N
Shoreline Gold Metallic P
Palomino Beige R
Sierra Copper Metallic S
Caribe Turquoise Metallic T
l °
Catalina
“The Luxurious Catalina.”
Nameplate year of origin: 1950 on hardtop models, 1959 as series. Measurements
Current bodystyl.e lifespan: 19.59 t.hrough 1960. Wheelbase 122.0"
Predecessor to this model: Chieftain (1958). Leneth 213.7"
Replacement for this model: Catalina (1961 to 1964). Wi dgth 80.0"
Corporate sib!ings: Chevrolet Biscayne/BelAir/Impala, Oldsmobile 88, Buick Height 5 6: 6"
LeSabre/Invicta. Legroom — front 45.3"
Primary competition: Mercury Montclair, and Dodge Dart. Legroom — rear 41.9"
Percentage of division’s sales volume: 53.24%. Headroom — front 34.8"
Notable changes: Major front and rear end restyling. Headroom — rear 339"
Major standard equipment: Nylon and vinyl bench seat, nylon-blend deep- Cargo capacity (cu. ft.) NA
pile carpet, dual sun visors, front and rear armrests, one front and two rear Fuel capacity (gals.) 23.0
ashtrays, instrument panel snack bar, trunk mat, electric clock, front stabi-
lizer bar, and 8.00 X 14 BSW tires (8.50 x 14 on wagons).
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Catalina 2-Door Sport Sedan 2111 $2,631 -0.08% 3835 25,504 -2.29%
Catalina 2-Door Sport Hardtop 2137 $2,766 -0.07% 3850 27,496 -28.23%
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Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Catalina 2-Door Convertible 2167 $3,078 -0.06% 3940 17,172 18.31%
Catalina 4-Door Sedan 2119 $2,702 -0.07% 3935 72,650 0.38%
Catalina 4-Door Vista Hardtop 2139 $2,842 -0.07% 3990 32,710 -27.33%
Catalina Safari 4-Dr., 2-S. Wagon 2135 $3,099 -0.06% 4310 21,253 0.43%
Catalina Safari 4-Dr., 3-S. Wagon 2145 $3,207 -0.06% 4365 14,149 0.46%
TOTALS Avg. price $2,904 -0.06% Production 210,934 -8.09%
Ventura
“The Custom-Styled Ventura.”
Nameplate year of origin: 1960. Measurements
Current bodystylf: lifespan: 1959 thr.ough 1960. Wheelbase 122.0"
Predecessor to this model: Super Chief (1958). L "
. . ength 213.7
Replacement for this model: Ventura (1961; option package only 1962 to Width 80.0"
1964)- H M h 6.6"
Corporate siblings: Chevrolet Biscayne/BelAir/Impala, Oldsmobile 88, Buick Leeglfo cfm — front 25:3"
LeSabre/Invicta. Legroom — rear 41.9"
Primary competition: Mercury Montclair, and Dodge Dart. Headroom — front 34.8"
Percentage of division’s sales volume: 14.20%. Headroom — rear 33.9"
Notable changes: Major front and rear end restyling. Cargo capacity (cu. ft.) NA
Major standard equipment: Three-tone Morrokide vinyl bench seat, deep-pile Fuel capacity (gals.) 23.0
carpet, dual sun visors, front and rear armrests, one front and two rear ash-
trays, custom steering wheel, trunk mat, electric clock, front stabilizer bar,
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (1bs.) Production LY
Ventura 2-Door Sport HT 2337 $2,971 NEW 3865 27,577 NEW
Ventura 4-Door Vista Hardtop 2339 $3,047 NEW 3990 28,700 NEW
TOTALS Avg. price $3,009 NEW Production 56,277 NEW
L)
Star Chief
“The Sparkling Star Chief.”
Nameplate year of origin: 1954. Measurements
Current bodystyl.e lifespan: 1959 tbrough 1960. Wheelbase 124.0"
Predecessor to this model: Star Chief (1958). Leneth 220.7"
Replacement for this model: Star Chief (1961 to 1964). Widg;h 80.0"
Corporate siblings: Chevrolet Biscayne/BelAir/Impala, Oldsmobile 88, Buick Height 5 6.6"
LeSabre/Invicta. Legroom — front 45:3"
Primary competition: Mercury Park Lane, and DeSoto. Legroom — rear 41.4"
Percentage of division’s sales volume: 11.03%. Headroom — front 34.8"
Notable changes: Major front and rear end restyling. Headroom — rear 33.9"
Major standard equipment: Nylon and vinyl bench seat, deep-pile carpet, dual sun visors, Cargo capacity (cu. ft.) NA
front and rear armrests, two front and two rear ashtrays, custom steering wheel, trunk Fuel capacity (gals.) 23.0
mat, electric clock, front stabilizer bar, deluxe wheel covers, and 8.00 x 14 BSW tires.
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Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wz (1bs.) Production LY
Star Chief 2-Door Sport Sedan 2411 $2,932 -0.07% 3910 5,797 -43.47%
Star Chief 4-Door Sedan 2419 $3,003 -0.07% 3995 23,038 -17.34%
Star Chief 4-Door Hardtop 2439 $3,136 -0.06% 4040 14,856 -51.59%
TOTALS Avg. price $3,024 -0.07% Production 43,691 -36.51%
11l
Bonneville
“The Elegant Bonneville.”
Nameplate year of origin: 1957. Measurements
Current bodystyl.e lifespan: 1959 t.hrough 1960. Wheelbase 124.0"
Predecessor to this model: Bonneville (1958). Leneth 220.7"
Replacement for this model: Bonneville (1961 to 1964). Widgth 80‘0"
Corporate sib!ings: Chevrolet Biscayne/BelAir/Impala, Oldsmobile 88, Buick Height 5 4:8"
LeSabre/Invicta. Legroom — front 45.2"
Primary competition: Mercury Park Lane, Dodge Polara and DeSoto. Legroom — rear 40.3"
Percentage of division’s sales volume: 21.52%. Headroom — front 32.9"
Notable changes: Major front and rear end restyling. Headroom — rear 34.2"
Major standard equipment: Three-tone striped wool broadcloth and nylon with Cargo capacity (cu. ft.) NA
vinyl bench seat (except convertible), genuine leather tri-tone upholstery (con- Fuel capacity (gals.) 23.0
vertible only), deep-pile carpet extended onto door panels, dual sun visors, rear
seat center armrests, two front and two rear ashtrays, cushioned handrail assist on
instrument panel, custom steering wheel, trunk mat, electric clock, front stabi-
lizer bar, deluxe wheel covers, and 8.00 x 14 BSW tires.
Models Available
Change from Shipping Change from
Style Number ~ Base MSRP LY Wt (1bs.) Production LY
Bonneville 2-Door Hardtop 2837 $3,255 -0.06% 3965 24,015 -13.52%
Bonneville 2-Door Convertible 2867 $3,476 -0.06% 4030 17,062 49.33%
Bonneville 4-Door Vista Hardtop 2839 $3,331 -0.06% 4065 39,037 0.88%
Bonn. Cust. Safari 4-Dr., 2-S. Wgn. 2735 $3,530 -0.06% 4360 5,163 10.49%
TOTALS Avg. price $3,398 -0.06% Production 85,277 +3.29%

RAMBLER

“The New Standard of Basic Excellence, from the World’s Largest Builder of Compact Cars.”

For 1960, Rambler did not mess with the success of
prior years. As a newly formed corporation, American Mo-
tors had spent a lot of resources repositioning its cars in the

marketplace and reorganizing the corporate workings. Now
with the dawn of a new decade, Rambler was working to
update its cars, but had not spent sufficient time yet for



major restylings. A new greenhouse area did distinguish
the 1960 Rebel and Ambassador lines, however. A new
compound curved, wraparound windshield gave the cars a
more modern appearance. Also, revised tail-sections, more
conservative side trim, and new grilles were seen on these
cars this year. Powertrains for these models continued to be
the same as those offered from several prior years. The
Rambler American line received trim changes, to distin-

American Custom 2-Door Sedan

Deluxe 4-Door Sedan

1960 ¢ Rambler

guish it from prior years. Also, a new top of the line Cus-
tom model was added to the Deluxe and Super models pre-
viously offered. The biggest news though, was the newly
available 4-Door Sedan models, offered in all three trim lev-
els. This new model was offered with this year’s styling for
only the one model year, but it would prove to be a highly
popular model, selling over 50,000 units.

Ambassador Super 4-Door Wagon

Model year production: 458,831,* up 22.61% over 1959.
Domestic market share: 7.61%* (4th place).

Base price range: $1,781 to $3,151.

Industry average base price: $3,391.

Rambler average base price: $2,477.

Introduction date: October 14, 1959.

Assembly plants: Kenosha, Wisconsin.

Data plate identification: VIN code read as follows: 60 for

*Estimated from calendar year figures

1960; serial number (American, B100001 and up; Rambler
Six, C100001 and up; Rambler Rebel, A100001 and up;
and Ambassador V8, H100001 and up). Export cars added
a K after the letter, and also had a slightly revised serial
number order. Body style is determined by body plate. Ex-
ample: 60C100001 is a 1960 Rambler Six built in Kenosha,
WI, serial number 100001.

Powertrains
Gross Transmission Rambler Rambler
Engine HP Availability American ~ Rambler  Rebel Ambassador
195.6 CID, 1-bbl., L-Head 6-cyl. 90 3-speed manual, col. S - - -
3-speed w/Overdrive $102 - - -
Flash-O-Matic Automatic $179 - - -
195.6 CID, 1-bbl., OHV 6-cyl. 125 3-speed manual, col. $80 (Custom) S - -
(127 on Rambler)  3-speed w/Overdrive ~ $182 (Custom)  $113 - -
Flash-O-Matic Automatic $259 (Custom)  $200 - -
195.6 CID, 2-bbl., OHV 6-cyl. 138 3-speed manual, col. - $20 - -
3-speed w/Overdrive - $133 - -
Flash-O-Matic Automatic - $220 - -
250 CID, 2-bbl., OHV V8§ 200 3-speed manual - - $119 -
3-speed w/Overdrive - - $232 -

Flash-O-Matic Automatic - -
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Gross Transmission Rambler
Engine HP Availability American
250 CID, 4-bbl., OHV V8 215 3-speed manual -

3-speed w/Overdrive -
Flash-O-Matic Automatic -

Rambler
Rambler Rebel Ambassador
- $199 -

- $312 -
- $419 -

327 CID, 2-bbl., OHV V8 250 3-speed manual - - - S
3-speed w/Overdrive - - - $115
Flash-O-Matic Automatic - - - $230
327 CID, 4-bbl., OHV V8 270 3-speed manual - - - $90
3-speed w/Overdrive - - - $205
Flash-O-Matic Automatic - - - $320

Major Options
American Rambler  Ambassador
Weather-Eye heater $72 $76 $38
Air conditioning

(requires tinted glass) - - $398
Tinted glass — full $27 $33 $34
Power steering $70 $70-$80 $90
Power brakes - $42 $44
Electric clock $15 $16 $17
Outside rear view mirror —

left $4 $5 $5
AM radio (manual)

w/antenna $58 $65 $65
White sidewall tires —

Standard size $28 $30 $35
Two-tone paint $16-$18 $20-$22 $20-$22
Backup lights $10 $10 $10
Wheel covers $15 $15 $17
Side hinge tailgate

(6-pass. Wagons) - $40 $40

Options common to most models. (- = Not Available.) Items may be standard

equipment, optional at different pricing, or unavailable on certain models. This

chart is only a guide.

Rambler American

“The most imitated car in America.”

Nameplate year of origin: 1950 (Nash).

Current bodystyle lifespan: 1958 through 1960.

Predecessor to this model: Nash Rambler (1953 to 1955).

Replacement for this model: American (1961 to 1963).

Corporate siblings: None.

Percentage of division’s sales volume: 26.28%.

Primary competition: Chevrolet Corvair, Ford Falcon, Plymouth Valiant, and Stude-
baker Lark.

Notable changes: Revised trim and detail changes. New 4-Door Sedan models added,
and a top line Custom was introduced.

Major standard equipment: All-vinyl upholstery, black rubber floor mats, black rub-
ber trunk mat or cargo mat on wagons, manual dome light, one horn, hub caps, and
5.90 x 15 BSW tires (6.40 X 15 on wagons). Super adds: front foam cushion, auto-
matic dome light, deluxe steering wheel, front arm rests and ash trays, two-tone in-
teriors, roof top rack on wagons, and exterior bright trim.

Paint Colors

Code
Classic Black P1
Alamo Beige P4
Autumn Yellow P5
Chatsworth Green Light P8
Placid Blue Light P10
Oriental Red P13
Aqua Mist Metallic P15

Westchester Green Met. P18
Sovereign Blue Met. Med. P19
Darsmouth Gray Light P20
Harvard Gray Met. Med. P21

Echo Green Metallic P23
Auburn Red Metallic P24
Festival Rose P25
Frost White P72
Cinnamon Bronze Met. P94

Two-tones: first number is body
color, second number is roof/ac-

cent color.

Measurements
Wheelbase 100.0"
Length 178.3"
Width 73.0"
Height 57.3"
Legroom — front 44.0"
Legroom — rear 37.5"
Headroom — front 35.3"
Headroom — rear 34.0"
Luggage Cap. (cu. ft.) *
Fuel capacity (gals.) 22

*Not available for cars. Wagons— 52 cubic
feet.
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Models Available o
Change from Shipping Change from 6
Style Number ~ Base MSRP LY Wz (1bs.) Production LY
American Deluxe 2-Dr. Bus. Sdn. 6002 $1,833 0.66% 2454 630 42.21% O
American Deluxe 2-Door Sedan 6006 $1,847 0.65% 2480 23,960 -20.01%
American Deluxe 4-Door Sedan 6005 $1,896 NEW 2500 22,593 NEW
American Deluxe 2-Door Wagon 6004 $2,082 1.07% 2555 12,290 -19.44%
American Super 2-Door Sedan 6006-1 $1,932 0.63% 2492 17,233 -39.42%
American Super 4-Door Sedan 6005-1 $1,981 NEW 2512 21,108 NEW
American Super 2-Door Wagon 6004-1 $2,167 1.03% 2565 15,093 -13.17%
American Custom 2-Door Sedan 6006-2 $2,062 NEW 2492 2,994 NEW
American Custom 4-Door Sedan 6005-2 $2,111 NEW 2512 3,272 NEW
American Custom 2-Door Wagon 6004-2 $2,297 NEW 2565 1,430 NEW
TOTALS Avg. price $2,021 +3.32% Production 120,603 +31.83%
Rambler & Rambler Rebel
“Your Rambler Dollar Is a Bigger Dollar!”
Nameplate year of origin: 1957. Measurements™
Current bodystyle lifespan: 1958 through 1962 (restyled in 1960). .
Predecessor to this model: Hudson and Nash Rambler (1956 to 1957). Xﬁeihbase }(S)S(S)H
Replacement for this model: Rambler Classic (1963 to 1966). Wicﬁh 72'4u
Corporate siblings: Ambassador (shared components from cowl back). Heicht 57'57.
Percentage of division’s sales volume: 68.53%. Legrgo om — front 43:()"
Primary competition: Ford Falcon, Plymouth Valiant, and Studebaker Lark. Legroom — rear 40.0"
Notable changes: Revised rear end treatment and new front grille styling. Headroom — front 35.0"
Wagons added an 8-passenger model. The 4-Door Hardtop model moved Headroom — rear 34.0"

from the Super to the Custom line.
Major standard equipment: Front arm rests and ash trays, front foam cush-
ion seat, black rubber cargo mat (wagons), and 6.40 x 15 BSW tires (7.50
% 14 on Rebel V8 models). Super adds: Dual horns, door-activated dome
lights, twin sun visors, full hubcaps, and dual headlights. Custom adds:

Electric clock, custom trim level.

Luggage Cap. (cu. ft.)

Fuel capacity (gals.)

80.0 (Wagon)

20.0

*Dimensions given are for 4-Door Sedan.

Deluxe 4-Door Sedan

Deluxe 4-Dr., 6-pass. Wgn.
Super 4-Door Sedan

Super 4-Dr., 6-pass. Wgn.
Super 4-Dr., 8-pass. Wgn.
Custom 4-Door Sedan

Custom 4-Door Hardtop
Custom 4-Dr., 6-pass. Wgn.
Custom 4-Dr., 8-pass. Wgn.
Rebel Deluxe 4-Door Sedan
Rebel Super 4-Door Sedan
Rebel Super 4-Dr., 6-pass. Wgn.
Rebel Super 4-Dr., 8-pass. Wgn.
Rebel Custom 4-Door Sedan
Rebel Custom 4-Door Hardtop

Rebel Custom 4-Dr., 6-pass. Wgn.

Style Number

6015
6018
6015-1
6018-1
6018-3
6015-2
6019-2
6018-2
6018-4
6025
6025-1
6028-1
6028-3
6025-2
6029-2
6028-2

Change from Shipping

Models Available

Base MISRP LY
$2,098 0.00%
$2,427 0.00%
$2,268 0.00%
$2,562 0.00%
$2,687 NEW
$2,383 0.00%
$2,458 NEW
$2,677 0.00%
$2,802 NEW
$2,217 -0.49%
$2,387 -0.46%
$2,681 -0.41%
$2,806 NEW
$2,502 -0.44%
$2,577 -0.43%
$2,796 -0.39%

Wz (1bs.)

2912
3051
2930
3054
3117
2929
2981
3057
3137
2912
2930
3054
3117
2929
2981
3057

Production

37,666
24,001
88,004
59,491
8,456
38,003
3,937
32,092
5,718
143
3,826
3,328
718
3,969
579
3,613

Change from
LY

44.00%
5587.44%
21.26%
-10.86%
NEW
7.83%
NEW
-17.21%
NEW
26.55%
9.69%
-8.42%
NEW
-1.90%
-16.21%
-18.39%
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Change from Shipping Change from
Style Number ~ Base MSRP LY Wz (1bs.) Production LY
Rebel Custom 4-Dr., 8-pass. Wgn. 6028-4 $2,921 NEW 3137 886 NEW
TOTALS Avg. price $2,544 +3.42% Production 314,430 +21.41%

*Rebel V8 models have style number starting with 602.  **Not available as a Rebel V8 model.

Ambassador

America’s Compact Luxury Car.”

Nameplate year of origin: 1933 (From top-of-the-line Nash). Measurements
Cu};;::ll];llg:;dystyle lifespan: 1958 through 1962 (Shared basic structure with Wheelbase 117.0"
Predecessor to this model: Ambassador (1952 to 1957; major restyle in 1955). {;521%? lgg';.
Corporate siblings: Rambler (shared components from cowl back). Heicht 5 6.9"
Replacement for this model: None. Leg;goom — front 43:0..
Percentage of division’s sales volume: 5.18%. Legroom — rear 40.0"
Primary competition: Chevrolet BelAir/Impala, Dodge Dart, Ford Headroom — front 35.0"
Fairlane/Galaxie, and Plymouth Belvedere. Headroom — rear 34.0"
Notable changes: Revised rear end treatment and new front grille styling. Luggage Cap. (cu. ft.) 80.0 (Wagon)
Major standard equipment: Front arm rests and ash trays, front foam cushion Fuel capacity (gals.) 20.0
seat, dual sunvisors, dual horns, hood insulation, rear seat speaker, and 8.00 x
14 BSW tires. Custom adds: Fender ornaments, and Handi-Pak net carrier.
Models Available
Change from Shipping Change from
Style Number  Base MSRP LY Wt (lbs.) Production LY
Ambassador Deluxe 4-Dr. Sedan 6085 $2,395 0.00% 3384 302 94.84%
Ambassador Super 4-Dr. Sedan 6085-1 $2,587 0.00% 3395 3,990 -14.65%
Ambassador Super 4-Dr., 6-p. Wgn. 6088-1 $2,881 0.00% 3531 1,342 -24.69%
Ambassador Super 4-Dr., 8-p. Wgn. 6088-3 $3,006 NEW 3581 637 NEW
Ambassador Custom 4-Dr. Sedan 6085-2 $2,732 0.00% 3408 10,949 1.46%
Ambassador Custom 4-Dr. Hardtop 6089-2 $2,822 0.00% 3465 1,141 -21.15%
Ambassador Custom 4-Dr., 6-p. Wgn.  6088-2 $3,026 0.00% 3538 3,849 -11.33%
Ambassador Custom 4-Dr., 8-p. Wgn.  6088-4 $3,151 NEW 3592 1,153 NEW
Ambassador Custom 4-Dr. HT Wgn. 6083-2 $3,116 NEW 3583 435 NEW
TOTALS Avg. price $2,857 +2.25% Production 23,798 +0.12%
“‘Studebaker-Packard Corporation for 1960.”
After five tumultuous years and a successful intro- little cash with which to develop new models or revise cars

ductory year for the Lark compact car line, Studebaker had ~ that were only a year old. Surprisingly, they did manage to



put together a new Lark convertible and 4-Door station
wagon for 1960, benefiting from high parts interchange-
ability and the fact that the basics for each model were al-
ready at hand. Although its origins were little recognized,
the Lark was in essence a very well done remake of the 1953
through 1958 Studebaker models and only appeared to be
an all-new model. Another reason for the new models was
the onslaught of compact cars from the Big Three manu-
facturers, of which none would be available as a convert-
ible in the initial year. Only Ford would offer its compact
as a 4-Door Wagon right from introduction.

The Hawk Sport Coupe was a new model designation

Lark Instrument Panel
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resulting from dropping “Silver” from the name. In 1958,
there had been Silver and Golden Hawks, but with only one
trim level, it was useless to designate a model as such.
Studebaker was trying to reposition the aging Raymond
Loewy designed coupe just below the spot occupied by the
successful 4-passenger Thunderbird. By 1962, the price
and content of the Hawk would be increased significantly
enough that it was renamed the Gran Turismo Hawk (or
GT Hawk), and its mission would be fulfilled. For the time
being, the car was based on the 2-Door Coupe body, but
by 1962 it would return to the Hardtop configuration.

Hawk 2-Door Sport Coupe

Model year production: 130,679, down 5.13% from 1959.
Domestic market share: 2.17% (11th place).

Base price range: $1,976 to $2,650.

Industry average base price: $3,391.

Studebaker average base price: $2,354.

Introduction date: October, 1959.

Assembly plants: South Bend, IN (No coding) and Canada (C).

Data plate identification (VIN): Up to ten digit code read as
follows: 60 for 1960; S for 6-cylinder or V for V8 engine;
C if built in Canada; followed by Serial Number 1001 and
up. Body style numbers are found on a separate plate on the
vehicle. Example: 605100001 is a 1960 Studebaker Lark Six
built in South Bend, IN, serial number 1001.

Powertrains
Gross Transmission
Engine HP Availability Lark  Hawk
169.6 CID, 1-bbl., L-Head 6-cyl. 90 3-speed manual S -
3-speed w/Overdrive $110 -
Flightomatic Automatic $179 -
259.2 CID, 2-bbl., OHV V8 180 3-speed manual $135 -
3-speed w/Overdrive $245 -
Flash-O-Matic Automatic ~ $335 -
259.2 CID, 4-bbl., OHV V8 195 3-speed manual $170 -
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Gross Transmission
Engine HP Availability Lark  Hawk
3-speed w/Overdrive $290 -
Flash-O-Matic Automatic ~ $380 -
289 CID, 2-bbl., OHV V8§ 210 3-speed manual - S
3-speed w/Overdrive - $110
Flash-O-Matic Automatic - $200
289 CID, 4-bbl., OHV V8§ 225 3-speed manual - $45
3-speed w/Overdrive - $155
Flash-O-Matic Automatic - $245
Major Options Paint Colors
Lark Hawk Code
Heater and defroster $71 $71 Velvet Black P6010
Air conditioning $325 $325 White Sand P6011
Tinted glass — full $32 $32 Gulfstream Blue P6012
Power steering (V8 only) $75 $75 Oasis Green P6013
Power brakes $38 $38 Williamsburg Green P6014
Electric clock $15 $15 Sandalwood Beige P6015
Windshield washers $11 $11 Colonial Red P6016
AM radio — manual $57 $57 Jonquil Yellow P6017
White sidewall tires — standard size $28-$48 $28-$48 Pacific Blue P6023
Wheel covers $16 $16 Sudan Beige P6024
Options common to most models. Items may be standard equipment, op-
tional at different pricing, or unavailable on certain models. This chart is
only a guide.
Lark
“Look ... and you'll love that Lark!”
Nameplate year of origin: 1959. Measurements
Current bodystyle lifespan: 1959 through 1961. .
Predecessor to this model: Champion (1953 to 1958). Cars  Econ-O-Miler Wagons
Replacement for this model: Lark (1962 to 1966). Wheelbase 108.5" 113.0" 113.0"
Corporate siblings: None. Length 175.0" 179.0" 184.5"
Percentage of division’s sales volume: 96.72%. Width 71.4" 71.4" 71.4"
Primary competition: AMC Rambler American, Chevrolet Cor- Height 57.5" 57.5" 58.8"
vair, Ford Falcon, Mercury Comet and Plymouth Valiant. Legroom — front 44.0" 44.0" 44.0"
Notable changes: Revised trim and detail changes. Legroom — rear 39.0" 42.0" 42.0"
Major standard equipment: All-vinyl or cloth and vinyl front Headroom — front 36.0" 36.0" 36.0"
bench seats, armrests, rubber floor mats, and 5.90 x 15 BSW Headroom — rear 35.0" 35.0" 35.3"
tires (6.40 X 15 BSW on convertible). Luggage Cap. (cu. fr.) NA NA 93.0
Fuel capacity (gals.) 18.0 18.0 18.0
Models Available
Change from Shipping Change from
Style Number — Base MSRP LY Wt (1bs.) Production LY
Lark Deluxe 2-Door Sedan F4 $1,976 2.65% 2588 32,707 -3.26%
Lark Deluxe 4-Door Sedan W4 $2,046 2.56% 2592 36,765 31.62%
Lark Deluxe 2-Door, 2-Seat Wagon D4 $2,366 3.09% 2763 5,231 -61.55%
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Change from Shipping Change from
Style Number ~ Base MSRP LY Wz (1bs.) Production LY
Lark Deluxe 4-Door, 2-Seat Wagon P4 $2,441 NEW 2792 11,131 NEW
Lark Regal 2-Door Hardtop J6 $2,296 0.92% 2697 7,394 -50.94%
Lark Regal 2-Door Convertible L6 $2,621 NEW 2961 8,571 NEW
Lark Regal 4-Door Sedan W6 $2,196 0.97% 2619 16,934 -35.92%
Lark Regal 4-Door, 2-Seat Wagon P6 $2,591 NEW 2836 7,666 NEW
TOTALS Avg. price $2,316 +5.90% Production 126,399 -2.74%

Hawk

“The most distinctive car in America! Styled for lovers of
sporting design and powered for people who enjoy performance.”

Nameplate year of origin: 1956. Measurements
Cur;r(:a:lletl)bodystyle lifespan: 1953 through 1964 (1960 to 1961 as Hawk Wheelbase 120.5"
Predecessor to this model: Silver Hawk (1956 to 1959). {;gﬁﬁil zgf'g"
Replacement for this model: GT Hawk (1962 to 1964). Height 55'5..
Corporate siblings: None. Legrgoom _ front 44:0"
Percentage of division’s sales volume: 3.28%. Legroom — rear 42.0"
Primary competition: None. Headroom — front 36.0"
Notable changes: Minor trim and detail changes. Silver Hawk name shortened Headroom — rear 35.3"

to Hawk for 1960. Luggage Cap. (cu. ft.) NA
Major standard equipment: All-vinyl front seat covering, full carpeting, and Fuel capacity (gals.) 18.0

Models Available
Change from  Shipping Change from
Style Number Base MSRP LY Wz. (1bs.) Production LY

Hawk 2-Door Coupe C6 $2,650 +6.21% 3207 4,280 -45.04%

TOTALS Avg. price $2,650 +6.21% Production 4,280 -45.04%
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“Bigger is better” seemed to characterize the attitude
of Detroit from the fifties to the early seventies. But there
was one year that, across nearly all makes, took exception
to that unwritten rule. Nineteen-sixty-one is that year. The
1961 models were being designed as far back as 1957-58,
when the country was in a recession and the import inva-
sion was beginning. Even sales of so-called “captive im-
ports” like the Metropolitan, Opel and Vauxhall did quite
well during this period. The manufacturers all took note
and by 1960 had introduced their first wave of compact car
lines. This year, the second wave of compacts hit, consist-
ing of higher priced models such as the Pontiac Tempest,
Oldsmobile F-85, Buick Special, and Dodge Lancer.

Even the full-sized models from GM and Ford were
somewhat trimmer in 1961 than in previous years, and
Chrysler would follow in 1962. Though only slightly
smaller in most cases, some models appeared much smaller
as trim and body lines gave a leaner look. Apparently the
public did not really want smaller full-size cars, as sales did
not jump significantly; part of the reason was surely the
aforementioned new compact cars. All told, the year was a
good one, but far better ones were to come shortly, espe-
cially for Chrysler which was in the depths of an automo-
bile styling depression. Certainly outstanding among man-
ufacturers, the 61 Dodge and Plymouth lines are among the
most unusually styled cars of the sixties.

The stylists at Chrysler took a different approach to
“style” in each division. The Plymouth went the totally fin-
less route and eliminated the use of some rather strangely
shaped wheel openings that had been used in 1960. Chrome
trim ran entirely around the car on upper series models at
the beltline, and was the only highlight to the body sides.
Chrome trim was also used to surround the quad head-
lights at the front, setting them apart from the grille, and
making them seem to float in the front end. At the rear,
small round taillamps occupied pods that extended from
each side of the rear fenders. Rooflines continued as on the
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1960 models, with the 2-Door Hardtops continuing their
unique forward dogleg at the back window. Full-size Dodge
models, on the other hand, while receiving a pleasant ap-
pearance at the front end, featured a novel forward-cant-
ing rear fin design that most people did not like. The body
line from the sides flowed back under the round bullet-style
taillamps, then went up and over them into a fin that con-
tinued forward to a point near where the roof met the car
body, then went sharply downward to meet the bodyside.
This created a disjointed look, as the fairly clean front end
styling did not seem to fit with the rear of the car. Chrysler
and the two remaining DeSoto models continued with a
look similar to that of their 1960 counterparts. The DeS-
oto did gain a unique oval bar, located above the grille, that
housed the name DeSoto. The DeSoto line would be pro-
duced for only about two months before the plug was
pulled. The writing was on the wall early in the model year
when Chrysler announced the new Newport, which was
priced at about $3000, right in the middle of DeSoto ter-
ritory. After the announcement was made, someone felt
that Dodge should have a product in the former DeSoto
price range, and the 1962 Dodge Custom 880 was the re-
sulting car — essentially the 1962 Chrysler body with a 1961
Dodge front clip. The need for both the Dodge Custom
880 and the Chrysler Newport is not clear. The luxury Im-
perial received a new front-end treatment that sported
stand-alone headlamps, reminiscent of the classic thirties
Chryslers, and a smaller, more formal grille treatment. Out
back, the 1960 fins returned, and would not start their re-
treat until 1962. The compact Valiant returned with min-
imal changes, but did add an upscale stablemate in the
Dodge Lancer. Slightly larger than the Valiant, the Lancer
was aimed at families who needed more space than the tra-
ditional compact offered, while giving them more luxuri-
ous style and accessories. It was quite popular in its first year
on the market, holding its own against the new trio from

GM.



General Motors’ new line of compact cars — more
often termed “senior” compacts because of their larger-
than-compact size — were introduced to rave reviews by most
automotive editors of the time. All three cars shared basic
body components, and some undercarriage components,
but they differed significantly in frontal styling and engi-
neering. Each of the trio of cars offered something unique
to the consumer. Pontiac offered the most uniqueness in its
Tempest. Stylewise, the front end was a throwback to the
highly popular split grille of the 1959 Pontiac. The big news
in this car, though, was its engineering. Standard power for
the Tempest was a 194.5 CID 4-cylinder. This was the first
4-cylinder engine to be offered by one of the Big Three
manufacturers since the early 1930s. Its design was quite
conventional, however, as it was essentially patterned from
one half of a 389 CID V8, allowing for parts and accessory
interchangeability between the two motors, and also a ser-
vice staff that was familiar with the engine. Behind the en-
gine, it got even more interesting. The Tempest used a vari-
ation of the Chevy Corvair’s rear-mounted transmission,
and the engine’s power passed to this transmission through
the use of a flexible drive shaft, often termed the “rope
shaft,” eliminating the need for numerous U-joints to ac-
commodate the rear suspension travel. With the transmis-
sion mounted in the rear, an independent rear suspension
was used, which improved ride, but not the handling. An-
other benefit of the rear transmission was near perfect
weight distribution which helped compensate for other
handling drawbacks. For those who wanted something a lit-
tle more traditional, there was the option of a Buick V8 en-
gine for power, although it was made with a new and un-
proven aluminum block. Very few Tempest buyers opted
for the V8, as the 4-cylinder nearly equaled the V8 in all
critical areas except operating smoothness. Because of the
significance of the aforementioned design and engineering
qualities, Motor Trend magazine named the Pontiac Tem-
pest as “Car of the Year” for 1961. The Buick Special and
Oldsmobile’s F-85 variant were somewhat more traditional
than the Tempest. All Buick and Oldsmobile compact
models came with the aluminum V8 powerplant and car-
ried contemporary Buick and Oldsmobile styling.

All of GM’s full-size models were totally redesigned
this year. Once again, all five divisions shared two common
platforms for all models. This cost-saving strategy was im-
plemented with the 1959 model year, and would basically
be used by GM on its full-size line through 1985. (Of
course, GM and all other manufacturers use platform shar-
ing as a common cost-saving measure today.) The basic
styling of most models was simple, fairly straightforward
bodyside sculpting, with a strong frontal identity for each
make, and a new rear appearance that lacked tailfin
styling — except for Cadillac. The originator of the tailfin
would be the last to shed them. As for the frontal appear-
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ance, the strongest statement was made by Pontiac, which
successfully revised its highly popular split grille from 1959
to fit the 1961 styling. A reverse canting grille, separated by
the body color panel that came down from the hood, and
the Pontiac logo on the divider, made for an unmistakable
styling statement. As in the past, the 2-Door Hardtop mod-
els featured slender, sporty lines, except Cadillac models,
which featured more formal rooflines this year. The
Chevrolet Corvair and Corvette models continued into 1961
with few changes.

At Ford, with the unsuccessful Edsel line gone, it was
time for a revamping of the product line again. Unfortu-
nately, as in the past, this meant that Mercury would be
most affected, and usually at the expense of its sales num-
bers. The new-for-1960 Mercury Comet and Ford Falcon
entered the new year with few changes. The full-size Ford
and Mercury lines were restyled, but were based upon the
1960 Ford and Edsel platform. For Ford, this meant all-new
front and rear styling. The front grille was a slightly con-
vex affair that was full-width with headlamps at each end.
At the rear, Ford returned to its trademark round taillamps,
mounted under a tiny appendage that passed for a tailfin.
Mercury adopted a cross between the Ford and the new
Lincoln look for the front end — a full-width grille, slightly
convex in appearance, but carrying on a link to the 1960
models at the same time. At the rear was a pleasing, full-
width panel that housed triple taillamps on most models.
Like Ford, Mercury retained a small tailfin for one more
season. Mercury added the Meteor, which effectively took
the place of the Edsel in the corporate lineup. This addi-
tion helped to lower Mercury’s entry level pricing, but also
took some of the premium ambiance away from the mid-
class car line as a whole. That risk always exists when a
mid-price or luxury line adds a car at the lower end of the
pricing scale.

Two totally redesigned models appeared from Ford for
the new year. The all-new Lincoln Continental and the
Ford Thunderbird were restyled and redesigned, and both
proved to be very popular with the buying public. The
Lincoln Continental came in two models, a 4-Door Sedan
and a 4-Door Convertible. This was the first 4-Door Con-
vertible (phaeton) since prior to World War II. These two
models sold as many cars as the entire 10-model lineup had
in 1960. The new Lincolns were smaller, cleanly styled and
very luxurious on the inside. Exterior styling included a
thin blade fender edge highlighted with chrome trim.
Chrome trim also adorned the window and front and rear
grilles and bumpers, but the rest of the car was devoid of
chrome. This new trimmer Lincoln also drove and handled
better as there was less bulk to be thrown into a corner, and
the unit-body construction kept body stiffness intact. The
Thunderbird was also completely restyled and featured
unit-body construction. The Thunderbird profile was that
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of a missile, long, low, and sleck. The leading edge of the
front fenders came to a point, and this shape was copied
across the width of the car, with the grille, which was in-
tegrated into the bumper, below the point, and the hood
arching down to the point from the top. In the center of
the hood was the traditional hood scoop air inlet. Down
the sides, the T-Bird had fender tops trimmed in chrome
like the Lincoln, but the T-Bird had its door handles inte-
grated into this trim, for a very smooth side panel appear-
ance. At the rear were the round Ford taillamps, topped off
with a small tailfin.

American Motors revamped the aging Rambler Amer-
ican line for 1961. Last restyled in 1955, the American was
really showing its age as compared to the new round of
compacts. Though still based upon some of the same struc-
ture, the new American came off as modern and somewhat
cute in its role as one of the smaller compact cars offered
in the U.S. A full range of body styles were offered, except
for a convertible, which would be added in 1962. Other
AMC products received their annual facelifts, with the Am-
bassador gaining the “chubby cheek” look, with a rounded
lower front fender edge that made the front ends of the
Ambassador look very heavy. The Rambler Classic and
Rebel were more conservatively styled, and continued

among the most popular of new cars.

Studebaker offered little in the way of new product or
changes for the year. As was typical, the Checker Motors
line was not changed. Truck offerings from GM and Kaiser-
Jeep were carryovers from 1960, having some minor trim
changes, with a few exceptions. Ford fielded all-new styling
for its F-series truck line, and the same was true for Dodge
and International light-duty trucks.

Modern interiors with car-like features were one of
several attractive claims for the new Ford. Exterior styling
featured the curved windshield and non-dogleg vent win-
dow. Simply styled grille bars at the front, a full-length
body side crease at the belt line, and another crease a foot
or so above the rocker gave the trucks a little style. One
other bit of noteworthy truck news was the discontinuance
of the Chevrolet El Camino and Sedan Delivery models.
Citing slow sales, Chevrolet decided to leave this market in
favor of the up and coming Corvair Greenbrier van and
truck models. Wisely, GM saw the potential in van-based
delivery and utility vehicles. Of course, the El Camino
would return as the popularity of the Ford Ranchero grew
again, but the next time around it would be based on the
mid-sized Chevelle platform.
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BUICK

As new, as fine as you can go. Full-size Turbine
Drive Buicks, and the Special Size Buick Special.”

The all-new compact Special models were among the
smallest Buicks built since the twenties. In line with the
corporate and industry-wide swing to compact cars, the
new Buick Special fit into the category known as the “se-
nior compact” car. These vehicles were slightly larger than
the typical small car and offered many features that one
would expect to find only in a large luxury car. The Spe-
cial also offered a V8 engine as standard equipment, an al-
ternative not even thought of in other compact cars. This
definitely gave Buick the edge in power and driveability
amongst all the new competition. The most interesting fea-
ture of the V8 engine was not its power capabilities or de-
sign, but the material chosen for construction: aluminum.
By utilizing aluminum for the block, Buick engineers were
able to create a V8 powerplant that was as dependable as
their cast iron V8’s, yet weighed only about 320 pounds.
These weight savings and the smaller platform boosted fuel
economy greatly. A mid-year Special Deluxe Sport Coupe,
dubbed “Skylark,” was introduced as an alternative to other
sporty coupes being offered.

The full-size Buick line was totally redesigned this
year, following General Motors’ company-wide restyling of

Special Deluxe 4-Door Sedan

the B- and C-body full-size cars. Gone were wrap-around
windshields with their accompanying knee-knocker posts,
as were tail fins, and non-traditional styling touches. The
1961 Buicks were a very conservative, very fine-tuned car,
right from the start. The front styling was a simple grille,
with a floating Buick emblem in the center and quad head-
lights at each end. The grille ends were capped by the cur-
vaceous leading edge of the front fenders that flowed back
into two horizontal body lines —one just below the belt-
line, and one just above the top line of the rear wheel open-
ing. The two were parallel to each other for the length of
the car. At the back, the lower rear bumper area mimicked
the front fenders in shape, and single hooded, oval tail
lamps were inset into each end of the bumper just below
the deck lid line. Overall styling of the Special was similar
with one major exception being that the lower body side
line on the Special dropped off as it neared the back of the
car, resulting in a rear-slanting top arch on the rear wheel
opening, similar to its sister cars, the Tempest and F-85.
As for model changes, the Invicta and Electra 225 lines lost
their 4-Door Sedan variations, and the Invicta also lost its
wagon models, but they would return for 1963.

LeSabre 4-Door Hardtop

Special Deluxe 4-Door Wagon
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Base price range: $2,330 to $4,350.
Domestic market share: 5.16% (8th place).
Industry average base price: $3,048.
Buick average base price: $3,274.

ary 1961.

(6); Framingham, MA (7); and Arlington, TX (8).

Model year production: 276,774, up 9.48% from 1960.

Introduction date: September 1960; Skylark introduced Janu-

Assembly plants: Flint, MI (1); Southgate, CA (2); Linden,
NJ (3); Fairfax, KS (4); Wilmington, DE (5); Atlanta, GA

Data plate identification: Nine digit code read as follows: Ist
digit indicates series trim level and engine (see coding
below); 2nd digit H for 1961 year; 3rd digit is assembly
plant code; followed by sequential number 001001 and up
for serial number. (Coding: 0 = V8 Special, 1 = V8 Special
Deluxe, 4 = LeSabre, 6 = Invicta, 7 = Electra, 8 — Electra
225.) Example: 4H4001001 is a 1961 Buick LeSabre, serial
number 001001, built in Fairfax, KS. Check model number
on body identification plate.

Powertrains
Gross Transmission
Engine HP Availability Special  LeSabre  Invicta  Electra
215 CID Aluminum Fireball, 2-bbl., V8 155 3-speed manual S - - -
Dual-Path Turbine

Drive Automatic $189 - - -
364 CID Wildcat 375E, 2-bbl., V8 235 Turbine Drive Automatic - No cost - -
364 CID Wildcat 384, 2-bbl., V8 250 Turbine Drive Automatic - S - -
364 CID Wildcat 405, 4-bbl., V8 300 Turbine Drive Automatic - $22 - -
401 CID Wildcat 445, 4-bbl., V8 325 Turbine Drive Automatic - - S S

*Special only.  **Skylark only.

Major Options
Special/Skylark — LeSabre  Invicta  Electra

Air conditioning $378 $430 $430 $430
Heater and defroster $74 $99 $99 $99
Soft Ray tinted glass $41 $43 $43 $43
Power steering $86 $108 $108 S
Power brakes - $43 $43 S
Power door locks - $70 $70 $70
Power driver’s seat/

Bench seat, 6-way - $97 $97 $69-$97
Power windows - $108 $108 $108*
Sonomatic AM radio $66 $90 $90 $90

Options common to most models. (- = Not Available, S = Standard equipment.)
Items may be standard equipment, optional at different pricing, or unavailable on cer-

tain models. This chart is only a guide.
*Standard on Electra 225.

Special

Paint Colors

Sable Black
Arctic White

Newport Silver Metallic

Venice Blue Metallic
Laguna Blue Metallic
Bimini Blue

Dublin Green Metallic

Kerry Green

Rio Red Metallic
Sun Valley Cream
Cordovan Metallic
Turquoise Metallic
Phoenix Beige
Desert Fawn Metallic
Tampico Red

“The Best of Both Worlds ... The Special Size 1961 Buick Special.”

Nameplate year of origin: Special —1935.
Current bodystyle lifespan: 1961 through 1963.

Predecessor to this model: None.

Replacement for this model: Special/Skylark (1964 to 1965).

Percentage of division’s sales volume: 31.39%.

Code

<HPRZZCR—=ITTmoO >

Measurements
Wheelbase 112.0" 112.0"
Length 188.4" 188.4"
Width 71.3" 71.3"
Height 52.8" 52.8"



81 1961 ¢ Buick

Corporate siblings: Olds F-85 and Pontiac Tempest. Measurements (cont.)
Primary competition: Dodge Lancer, and Mercury Comet.
Notable changes: All-new model. Legroom — front 44'6:: 44'6::
Major standard equipment: Bolera cloth seats with foam cushions, dual Legroom — rear 37~8" 37-8”

armrests, dual sun visors, cigar lighter, air-cooled brakes, electric wind- Headroom — front 33 '9" 33 '9"

shield wipers, and 6.50 x 13 BSW tires. Special Deluxe adds: Custom Headroom — rear 33.77 337

padded cushions, full carpeting, deluxe interior trim, rear seat armrests, Luglgage cap acltyl (cu. f.) 22'5 72‘3 Wagon

deluxe steering wheel, and custom exterior moldings. Skylark adds: Sky- Fuel capacity (gals.) 140140

lark interior and exterior trim, and all-vinyl interior.

Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production LY

Special 2-Door Coupe 4027 $2,330 NEW 2638 4,232 NEW
Special 4-Door Sedan 4019 $2,384 NEW 2666 18,339 NEW
Special 4-Door, 2-Seat Wagon 4035 $2,681 NEW 2876 6,101 NEW
Special 4-Door, 3-Seat Wagon 4045 $2,762 NEW 2896 798 NEW
Special Deluxe 4-Door Sedan 4119 $2,519 NEW 2648 32,986 NEW
Special Deluxe 4-Dr., 2-Seat Wgn. 4135 $2,816 NEW 2845 11,729 NEW
Skylark 2-Door Sport Coupe 4317 $2,621 NEW 2687 12,683 NEW
TOTALS Avg. price $2,588 NEW Production 86,868 NEW

LeSabre

A value at any price, a sensation at Buick’s price.”

Nameplate year of origin: 1959. Measurements

Current bodystyle lifespan: 1961 through 1964. "
Predecessor to this model: LeSabre (1959 to 1960). Xieiilbase ;%gg"
Replacement for this model: LeSabre (1965 to 1966). Widg;h 78'0u

Percentage of division’s sales volume: 40.92%. Heicht 56.3"
Corporate siblings: Chevrolet Biscayne/Bel/Air/Impala, Pontiac Catalina/Star & ’

C ! ‘ Legroom — front 44.5"
Chief/Bonneville, Oldsmobile 88. Legroom — rear 41.4"
Primary competition: Chrysler Newport, DeSoto, and Mercury Meteor 800 & Headroom — front 34.5"
Monterey. Headroom — rear 34.2"
Notable changes: Completely restyled. Luggage capacity (cu. ft.) NA
Major standard equipment: Vinyl and cloth interior, Mirro-magic instrument Fuel capacity (gals.) 20.0
panel, electric windshield wipers, glove compartment light, trip mileage indica-
tor, cigarette lighter, dual sunshades, Turbine-Drive automatic transmission,
power rear window on three-seat wagon, and 7.60 X 15 BSW tires.
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt. (lbs.)  Production LY
LeSabre 2-Door Sedan 4411 $2,993 +8.60% 4033 5,959 -58.58%
LeSabre 2-Door Hardtop 4437 $3,152 +8.13% 4054 14,474 -45.42%
LeSabre 2-Door Convertible 4467 $3,382 +7.54% 4186 11,971 -11.90%
LeSabre 4-Door Sedan 4469 $3,107 +8.26% 4102 35,005 -35.22%
LeSabre 4-Door Hardtop 4439 $3,228 +7.92% 4129 37,790 +4.98%
LeSabre 4-Dr., 2-S. Estate Wagon 4435 $3,623 +7.00% 4450 5,628 +5.57%
LeSabre 4-Dr., 3-S. Estate Wagon 4445 $3,730 +6.78% 4483 2,423 +9.05%

TOTALS Avg. price $3,316 +7.70% Production 113,250 -25.53%
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Invicta

“More than ever, an automobile man’s kind of automobile.”

Nameplate year of origin: 1959. Measurements
Current bodystyl.e lifespan: 1961 through 1963. Wheelbase 123.0"
Predecessor to this model: Invicta (1959 to 1960). Leneth 213.0"
Replacement for this model: Wildcat (1963 to 1964). Wi dgth 78'0"
Percentage of division’s sales volume: 10.38%. Height 56- 3"
Corporate siblings: Chevrolet Biscayne/Bel/Air/Impala, Pontiac Catalina/Star Legroom — front 44.5"

Chief/Bonneville, Oldsmobile 88. Legroom — rear 41.4"
Primary competition: Chrysler Windsor, DeSoto, and Mercury Monterey. Headroom — front 34.5"
Notable changes: Completely restyled. Headroom — rear 342"
Major standard equipment: Vinyl and cloth interior, two-way power driver’s Luggage capacity (cu. ft.) NA

seat (2-Door Hardtop only), front and rear seat center armrests, Mirro-magic Fuel capacity (gals.) 20.0

instrument panel, electric clock, electric windshield wipers, glove compart-

ment light, trip mileage indicator, cigarette lighter, dual sunshades, auto-

matic trunk light, deluxe steering wheel, deluxe wheel covers, Turbine-Drive

automatic transmission, and 7.60 X 15 BSW tires.

Models Available
Change from Shipping Change from
Style Number ~ Base MSRP LY Wt. (1bs.) Production LY
Invicta 2-Door HT 4637 $3,447 0.00% 4090 6,382 -28.77%
Invicta 2-Door Convertible 4667 $3,620 0.00% 4206 3,953 -24.50%
Invicta 4-Door HT 4639 $3,515 0.00% 4179 18,398 20.25%
TOTALS Avg. price $3,527 -2.60%* Production 28,733 -36.73%*
*Due to discontinuation of wagon models.
Electra
“The ultimate in Buick luxury.”

Nameplate year of origin: 1959. Measurements
Current bodystyle lifespan: 1961 through 1964. "
Predecessor to this model: Electra & Electra 225 (1959 to 1960). Xﬁeifase ;fgg,.
Replacement for this model: Electra 225 (1965 to 1966). Wicigth 78.0"

Percentage of division’s sales volume: 17.31%. Height 57.1"

Corporate siblings: Cadillac Series 62/de Ville, Oldsmobile Ninety-Eight. Legroom — front 44.5"
Primary competition: Chrysler New Yorker. Legroom — rear 44.0"
Notable changes: Completely restyled. Headroom — front 34.6"
Major standard equipment: Vinyl and cloth interior, front and rear seat center Headroom — rear 34.5"
armrests, Mirro-magic instrument panel, electric clock, dual-speed electric Luggage capacity (cu. ft.) NA
windshield wipers with washers, Glove compartment light, trip mileage indi- Fuel capacity (gals.) 20.0

cator, cigarette lighter, dual sunshades, automatic trunk light, deluxe steering
wheel, deluxe wheel covers, power steering, power brakes, Turbine-Drive au-
tomatic transmission, and 8.00 x 15 BSW tires. Electra 225 adds: 2-way
power driver’s seat (Convertible), backup lights, and power windows.
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Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production LY

Electra 2-Door Hardtop 4737 $3,818 +0.00% 4260 4,250 -42.69%
Electra 4-Door Sedan 4719 $3,825 -0.80% 4298 13,818 +0.17%
Electra 4-Door Hardtop 4739 $3,932 -0.78% 4333 8,978 -38.03%
Electra 225 2-Door Convertible 4867 $4,192 +0.00% 4441 7,158 +6.11%
Electra 225 6-w., Riviera 4-Dr. HT 4829 $4,350 +1.16% 4417 13,719 +70.87%
TOTALS Avg. price $4,023 +3.71% Production 47,923 +34.25%

<«

CADILLAC

or 1961, Cadillac has truly created a new inspiration for all motordom ... it could have
come from no other source but the builder of the accepted Standard of the World.”

The 1961 model Cadillacs were a total departure from
the chrome-laden, high-finned behemoths of the 1959-60
model years. The 1961, while still resembling its predeces-
sors in some respects, was visually a slightly smaller and
lighter car. The styling itself made the car look lighter. The
front end featured a new grille which angled in a V back
towards the hoodline and bumper. The bumper itself was
not as big and heavy looking as previous years. The grille
was a finer egg-crate affair, as opposed to the block-style
makeup of the 1958-60 models. Body sides were sculpted
with vertical lines top and bottom that gradually tapered
to the rear where they met the round taillights/backup
lamps mounted in oval pods at each end of the bumper.
The rear bumper had small fins pointing downward that
mimicked the smaller fins atop the rear fenders, which each
housed a blade style taillamp. Rooflines were of the formal
type, with thicker, more upright C-pillars than previously

used. Gone, except on the Fleetwood 75, was the annoy-
ing dogleg created by the reverse slanting front door vent
windows. All models were powered by the same engine for
the first time in many years. Only in the late sixties would
an additional powertrain be introduced into the line. A
better chassis design, along with improved spring and sta-
bilizer designs and reduced weight, added up to a Cadillac
that drove better than any prior model. Ride and drive-
ability would become a battleground for luxury makes
throughout the sixties. Lincoln would win on ride, and
Cadillac on handling. Missing from the line this year were
the Eldorado Seville 2-Door Hardtop and the Eldorado
Brougham 4-Door Hardtop. A new addition mid-year was
the de Ville Town Sedan, which was essentially a 6-win-
dow de Ville 4-Door Hardtop with a 10-inch section re-
moved from the trunk area, allowing the car to fit into
smaller garages.

Sedan de Ville 4-Door, 6-Window Hardtop

Eldorado Biarritz 2-Door Convertible
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Model year production: 136,170, down 2.68% from 1960. Assembly plants: Detroit, MI.
Domestic market share: 2.54% (10th place). Data plate identification: Nine digit code read as follows: Ist
Base price range: $4,892 to $9,748. and 2nd digits identify year (61 for 1961); 3rd digit is style
Industry average base price: $3,048. symbol (see list); followed by 000001 and up for serial num-
Cadillac average base price: $6,187. ber. Example: 61J000001 is a 1961 Cadillac de Ville 2-Door
Introduction date: October 1960. Hardtop, serial number 000001.
Powertrains
Intake/Cylinder ~ Gross Transmission
Engine Arrangement HP Availability All models
390 CID, 4-bbl., V8 325 Hydra-matic Automatic S
Major Options Paint Colors
Sixty-Two de Ville Eldorado Sixty Special Seventy-Five Code
Air conditioning $474 $474 $474 $474 $624* Ebony Black 10
Power Windows $118 S S S S Olympic White 12
6-way power seat $113 $85 S $85 - Platinum Metallic 14
Power door locks $46-$70 $46-$70 $46 $70 S Aleutian Gray Metallic 16
AM radio w/rear speaker  $165 $165 $165 $165 $247** Bristol Blue Metallic 22
Guide-Matic headlamp Dresden Blue Metallic 24
dimmers $45 $45 $45 $45 - York Blue Metallic 26
Cruise control $97 $97 $97 $97 $97 San Remo Turquoise Metallic 29
Remote control trunk Concord Green Metallic 32
release/lock $59 $59 $59 $59 - Lexington Green Metallic 34
Options common to most models. (- = Not Available, S = Standard equipment.) Items may be stan- Granada Green Metallic 36
dard equipment, optional at different pricing, or unavailable on certain models. This chart is only a Lare.do T:an . 44
guide. Tunis Beige Metallic 46
Fontana Rose Metallic 48
Cadillac Style Symbols: A— 62 4-window Sedan or Calais 4-Dr. HT Sedan; B— Sedan de Pompeian Red Metallic 50
Ville 4-window; C— 62 Short Deck Sedan; D— Sedan de Ville Park Avenue; E— Eldorado Nautilus Blue Metallic 94
Biarritz or Eldorado Convertible; F— 62 Convertible; G— 62 2-Door Hardtop or Calais 2- Jade Metallic 96
Door HT; H— Eldorado Seville HT or Eldorado Coupe; J— Coupe de Ville; K— 62 6-win- Aspen Gold Metallic 97
dow Sedan; L— Sedan de Ville 6-window; M— Fleetwood 60 Special Sedan; N— 62 4-win- Topaz Metallic 98
dow Sedan (1963) or Calais Sedan; P— Fleetwood Brougham or Eldorado Brougham; Shell Pearl Metallic 99
R— Fleetwood 75 Sedan; S— Fleetwood 75 Limousine; Z— Commerical Chassis
[ ]
Sixty-Two
“The crisp new Cadillac silhouette makes this
an automobile of surpassing beauty.”
Nameplate year of origin: 1940. Measurements
Current bodystyle lifespan: 1961 through 1964. B
Predecessor to this model: Series Sixty-Two (1959 to 1960). Wheelbase 129‘5,,
. X Length 222.0
Replacement for this model: Calais (1965 to 1966). . "
e e Width 79.8
Percentage of division’s sales volume: 45.84%. Heich 56.3"
iblings: Buick Electra and Oldsmobile Ninety-Eight clght e
C({rp orate s g : ) y-Eight. Legroom — front 46.0
Primary competition: Imperial Custom. Legroom — rear 445"
Notable changes: Completely restyled. Headroom — front 34.4"
Major standard equipment: Cloth or cloth and vinyl seat upholstery, rear seat Headroom — rear 34.1"
center armrests, interior courtesy and map lights, left-hand outside remote Luggage capacity (cu. ft.) NA
control mirror, windshield wipers and washers, electric clock, right side visor Fuel capacity (gals.) 21.0

vanity mirrors, rear fender skirts, front cornering lamps, power steering,
power brakes, Hydra-matic transmission, and 8.00 x 15 BSW tires.
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Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Sixty-Two 2-Door Hardtop 6237 $4,892 0.00% 4560 16,005 -19.89%
Sixty-Two 2-Door Convertible 6267 $5,455 0.00% 4720 15,500 +10.71%
Sixty-Two 4-Door, 4-w. Hardtop 6239 $5,080 0.00% 4660 4,700 -52.92%
Sixty-Two 4-Door, 6-w. Hardtop 6229 $5,080 0.00% 4680 26,216 -2.27%
TOTALS Avg. price $5,127 0.00% Production 62,421 -11.81%

de Ville

“‘Seeking new horizons in design for motion.”

Nameplate year of origin: 1949 (as Hardtop designation), 1959 (series). Measurements
Current bodystyle lifespan: 1961 through 1964.

Predecessor to this model: de Ville (1959 to 1960). Xiecibase ;53(5),. /
Replacement for this model: de Ville (1965 to 1966). & Town Sedan 21 5' 0"
Percentage of division’s sales volume: 40.52%. Width 79:8||
Corporate siblings: Buick Electra and Oldsmobile Ninety-Eight. Height 56.3"
Primary competition: Imperial Crown and Lincoln Continental. Legroom — front 46.0"
Notable changes: Completely restyled. Legroom — rear 44.5"
Major standard equipment: Cloth or cloth and leather seat upholstery, Headroom — front 34.4"

front and rear seat center armrests, power operated front seat adjust- Headroom — rear 34.1"

ment, power windows, interior courtesy and map lights, left-hand out- Luggage capacity (cu. ft.) NA

side remote control mirror, windshield wipers and washers, electric Fuel capacity (gals.) 21.0

clock, right side visor vanity mirrors, rear fender skirts, front cornering

lamps, power steering, power brakes, Hydra-matic transmission, and

8.00 x 15 BSW tires.

Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production LY

Coupe de Ville 2-Door Hardtop 6337 $5,252 0.00% 4595 20,156 -6.6%
Sedan de Ville 4-Dr. Town Sedan 6399 $5,498 NEW 4705 3,756 NEW
Sedan de Ville 4-Dr., 4-Wind. HT 6339 $5,498 0.00% 4715 4,847 -47.5%
Sedan de Ville 4-Dr., 6-Wind. HT 6329 $5,498 0.00% 4710 26,415 +17.0%
TOTALS Avg. price $5,437 +0.39% Production 55,174 +3.3%

Eldorado

“Rarely, and only to a supremely fortunate few, there comes an
automobile the very sight of which summons forth visions of
distant mountains, pounding surf and soft Southern skies.”

Nameplate year of origin: 1953. Measurements
Current bodystyle lifespan: 1961 through 1964.

Predecessor to this model: Eldorado (1959 to 1960). Wheelbase 129.5"
Replacement for this model: Eldorado (1965 to 1966). Length 222.0"

Percentage of division’s sales volume: 1.06%. Width 79.9"
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Corporate siblings: Buick Electra and Oldsmobile Ninety-Eight.
Primary competition: Imperial Crown and Lincoln Continental.

Notable changes: Completely restyled. Seville Hardtop and Brougham Sedan

models dropped.

Major standard equipment: Leather seat upholstery, front and rear seat cen-
ter armrests, power operated front seat adjustment, power windows and
vent windows, interior courtesy and map lights, left-hand outside remote
control mirror, windshield wipers and washers, electric clock, right side
visor vanity mirrors, rear fender skirts, front cornering lamps, power steer-
ing, power brakes, Turbo Hydra-matic transmission, and 8.20 x 15 WSW
tires.

Models Available

Measurements (cont.)

Change from

Style Number ~ Base MSRP LY
Fl. Eldorado Biarritz 2-Dr. Conv. 6367 $6,477 -12.5%
TOTALS Aug. price $6,477 ~12.5%

Height 56.3"
Legroom — front 46.0"
Legroom — rear 44.5"
Headroom — front 34.4"
Headroom — rear 34.1"
Luggage capacity (cu. ft.) NA
Fuel capacity (gals.) 21.0
Shipping Change from
Wt (lbs.)  Production LY
4620 1,450 +12.8%
Production 1,450 -41.1%

Fleetwood Sixty-Special

“Cadillac designers have achieved new luxury, spaciousness and good taste,
combined in a supreme expression of the stylist’s craft.”

Nameplate year of origin: 1938. Measurements
IC))urrent bodystyl.e lifespan: 1961 through 1964. ' Wheelbase 129.5"
redecessor to this model: Fleetwood Sixty-Special (1959 to 1960). Leneth 222.0"
. . . engt .
Replacement for this model: Fleetwood Sixty-Special (1965 to 1966). Width 79.8"
Percentage of division’s sales volume: 11.38%. Heicht 56' 6"
Corporate siblings: Buick Electra and Oldsmobile Ninety-Eight. Legroom — front 46.0"
Primary competition: Imperial LeBaron. Legroom — rear 44.5"
Notable changes: Completely restyled. Headroom — front 34.6"
Major standard equipment: Fabric and leather or wool broadcloth seat up- Headroom — rear 34.5"
holstery, front and rear seat center armrests, power operated front seat ad- Luggage capacity (cu. ft.) NA
justment, power windows, interior courtesy and map lights, left-hand Fuel capacity (gals.) 21.0
outside remote control mirror, windshield wipers and washers, electric
clock, right side visor vanity mirrors, rear fender skirts, front cornering
lamps, power steering, power brakes, Hydra-matic transmission, and 8.00
x 15 BSW tires.
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Fl. Sixty-Special 4-Door Sedan 6039 $6,233 0.00% 4770 15,500 +31.4%
TOTALS Avg. price $6,233 0.00% Production 15,500 +31.4%
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Fleetwood Seventy-Five

“Tustly famed as the most distinguished automobile on the American scene.”

Nameplate year of origin: 1927 (Fleetwood bodies), 1936 (75 series). Measurements
Current bodystyle lifespan: 1959 through 1965. R
Predecessor Zottyhis motli)el: Fleetwood 7g5 (1957 to 1958). E(/'heelbase 149'8n
. ength 242.3
Replacement for this model: Fleetwood 75 (1966). Width 80.6"
Percentage of division’s sales volume: 1.19%. Height 59:1,,
Corporate siblings: None. Legroom — front 44.2"
Primary competition: None. Legroom — rear Not calculated
Notable changes: Completely restyled, but still carried the 1959-60 Headroom — front 36.6"
model basic body shell, chassis and roofline. Headroom — rear 34.8"
Major standard equipment: Wool broadcloth or cord cloth seat up- Luggage capacity (cu. ft.) NA
holstery with front compartment in harmonizing leather upholstery, Fuel capacity (gals.) 21.0
rear seat center armrests, power operated front seat adjustment,
power windows, interior courtesy and map lights, left-hand outside
remote control mirror, windshield wipers and washers, electric
clock, right side visor vanity mirrors, rear fender skirts, front cor-
nering lamps, power steering, power brakes, Hydra-matic transmis-
sion, and 8.00 x 15 BSW tires.
Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production LY
Fl. Seventy-Five 4-Door Sdn., 9-p. 6723 $9,533 0.00% 5390 699 -2.6%
Fl. Seventy-Five 4-Door Limo., 9-p. 6733 $9,748 0.00% 5420 926 +11.3%
TOTALS Avg. price $9,641 0.00% Production 1,625 +4.80%

CHEVROLET

“See the U.S.A. ... Go Chevrolet!”

In five short years, the number one selling automaker
had become even more popular with its renowned line of
V8 engines. To add to that line, the fabled 409 CID V8
engine was introduced in mid-year 1961. Through this time
period, most GM divisions that were active in racing would
provide street versions of their racing engines. The 409 was
one of those that would become legendary. Offering as
much as 360 horsepower in its initial year, it would be de-
veloped to put out as much as 409 horsepower within a
year. Accompanying the 409 V8 introduction was the Im-
pala Super Sport option package. Available on any Impala
model for 1961, the Super Sport was initially offered as a

dealer installed option. It would become a staple in the
Chevy high-performance line throughout the muscle car
era. For 1961, the SS, as it was known, featured emblems
on interior and exterior areas, power steering and brakes,
heavy duty suspension, and SS wheel covers.

The 1961 full-size Chevrolet line was totally revamped
for the new year. As with all other full-size GM lines, the
new cars finally did away with the knee-banger, wrap-
around windshields and tailfins and shed some of the length
and width that had been gained in the prior three years.
The new look for Chevy was very clean and pleasing to
look at. The front end sported a full-width grille with dual
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headlamps mounted at each end. Turn signals and parking
lamps were mounted above the headlamps. Body sides were
cleaned up greatly, with a single body side line running
from the headlamp area and gradually sloping downward
until just before the rear of the car, where there was a slight
kick up, that brought the line up to the top of the rear
fender and deck lid line. Across the rear the line continued
with a “V” dip in the center. The model line continued as
in 1960, with two additions: an Impala 2-Door Sedan (a
one-year-only model), and a 9-passenger Nomad wagon.

With the ensuing model proliferation that would mark
most of the sixties, full-size Chevrolets were now being
marketed more as a unit, so all are listed together within
this book from 1962 forward.

Elsewhere in the Chevrolet line, the popular Corvair
added a Lakewood station wagon model to the 500 and
700 lines, and a 4-Door Sedan was added to the Monza
line. While not covered here in detail, the Corvair 95

Greenbrier Wagon (or Van as they would become known)
was introduced this year. This model provided a 6-passen-
ger vehicle with enormous cargo capacity, or could be
equipped to take the place of earlier Sedan Delivery wag-
ons, which were no longer offered by Chevrolet. This would
eventually become the Greenbrier’s larger market, and
would lead to the eventual development of the modern
Chevy van, which was introduced in 1965.

The Corvette featured a new grille and some trim and
option changes, but was otherwise unchanged. The new
grille greatly simplified the front-end look, and was prob-
ably the best of this period. Of course, as powertrain up-
grades came along, the Corvette was benefiting from these
also, but the 409 CID V8 would not see use in the Corvette
because of limited space under the hood and available
quantities of the new engine. They were built in small num-
bers, and most went to racing teams rather than produc-
tion vehicles.

Corvair 700 Lakewood 4-Door Wagon

Impala 2-Door Convertible

Parkwood 4-Door,
G-passenger wagon

Model year production: 1,484,922 (based on estimates),
down 10.11% from 1960.

Domestic market share: 27.70% (Ist place; based on esti-
mates).

Base price range: $1,920 to $3,934.

Industry average base price: $3,048.

Chevrolet average base price: $2,486.

Introduction date: October 1960.

Assembly plants: Atlanta, GA (A); Baltimore, MD (B); Flint,
MI (F); Framingham, MA (G); Janesville, WI (]); Kansas

City, MO (K), Los Angeles, CA (L), Norwood, OH (N);
Oakland, CA (O); St. Louis, MO (S); Tarrytown, NY (T);
and Willow Run, MI (W).

Data plate identification: Twelve digit code read as follows:
Ist digit 1 for 1961; four digit style number (see listings
below: 2nd and 3rd numbers identify series and engine, 4th
and 5th indicate body style); 6th digit is assembly plant
code; 100001 and up for serial number. Example:
115115100001 is a 1961 Chevrolet BelAir 2-Door Sedan, 6-
cylinder, serial number 100001, built in St. Louis, MO.
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Powertrains
Gross Transmission Biscayne/
Engine HP Availability Corvair  BelAir/Impala  Corvette
145 CID Turbo-Air, 2 % 1-bbl., Flat 6 80 3-speed manual S - -
4-speed manual $65 - -
2-sp. Powerglide Automatic $157 - -
145 CID Super Turbo-Air, 2 x 1-bbl., Flat 6 98 3-speed manual $27 - -
4-speed manual $92 - -
2-sp. Powerglide Automatic $184 - -
235.5 CID Hi-Thrift, 1-bbl., 6-cyl. 135 3-speed manual - S -
Overdrive - $108 -
2-sp. Powerglide Automatic - $188 -
283 CID Economy Turbo-Fire, 2-bbl., V8 170 3-speed manual - $107 -
Overdrive - $215
2- sp. Powerglide Automatic - $306 -
Turboglide Automatic - $317 -
283 CID Super Turbo-Fire, 4-bbl., V8 230 3-speed manual - $136 S
4-speed manual - - $188
Overdrive - $244 -
2- sp. Powerglide Automatic - $335 $199
Turboglide Automatic - $346 -
283 CID Corvette, 2 x 4-bbl., V8 245 3-speed manual - - $151
4-speed manual - - $334
2- sp. Powerglide Automatic - -
$345
283 CID Ramjet, Fuel-Injected V8 275 3-speed manual - - $484
4-speed manual - - $672
348 CID Turbo-Thrust, 4-bbl., V8 250 3-speed manual - $201 -
4-speed manual - $389 -
Turboglide Automatic - $411 -
348 CID Super Turbo-Thrust, 3 x 2-bbl., V8 280 3-speed manual - $271 -
4-speed manual - $459 -
Turboglide Automatic - $481 -
348 CID Special Turbo-Thrust, 4-bbl., V8 305 3-speed manual - $424 -
4-speed manual - $612 -
348 CID Special Turbo-Thrust, 4-bbl., V8 340 3-speed manual - $451 -
4-speed manual - $639 -
348 CID Special Turbo-Thrust, 3 X 2-bbl., V8 350 3-speed manual - $472 -
4-speed manual - $658 -
409 CID Turbo-Fire, 2 x 4-bbl., V8 360 3-speed manual - NA -
4-speed manual - NA -
Major Options Paint Colors
Corvair ~ Full-size  Corvette Code
Air conditioning (NA 4-cyl.) $350 $364 - Tuxedo Black 900*
Soft Ray tinted glass $27 $38 $16 Seafoam Green 903
Power steering (NA 4-cyl.) - $75 - Arbor Green Met. 905
Power brakes - $43 - Jewel Blue Met. 912*
Power.windows - $102 $59 Midnight Blue Metallic 914
Electric clock $16 $16 S Twillight Turquoise Met. 915
Pushbutton AM Radio $57 $57 $137 Seamist Turquoise 917
Whitewall tires — Std. size $29  $32-$40 $32 Fawn Beige Metallic 920*
Options common to most models. (- = Not Available, S = Standard equipment.) Items may be standard Roman Red 923*
equipment, optional at different pricing, or unavailable on certain models. This chart is only a guide. Coronna Cream 925
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Paint Colors (cont.)

Ermine White 936*
Almond Beige 938
Sateen Silver Metallic 940*

Shadow Gray Metallic 941
Honduras Maroon Met.  948*

*Available on Corvette also.

Corvair

ow— A complete line of complete thrift cars.”

«

Nameplate year of origin: 1960. Measurements

Current bodystyle lifespan: 1960 through 1964.

Predecessor to this model: None. Cars Wagons

Replacement for this model: Corvair (1965 to 1969). Wheelbase 108.0"  108.0"

Percentage of division’s sales volume: 19.00%. Length 180.0"  180.0"

Corporate siblings: None. Width 67.0" 67.0"

Primary competition: Rambler American, Ford Falcon, Plymouth Valiant Height 51.5" 51.8"
and Studebaker Lark. Legroom — front 44.0" 44.0"

Notable changes: Minor trim and detail changes. Legroom — rear 36.5" 36.5"

Major standard equipment: Cloth and vinyl front bench seat, left-hand Headroom — front 33.5" 33.5"
sun visor, turn signals, center dome light, electric windshield wipers, Headroom — rear 33.5" 33.8"
and 6.50 x 13 BSW tires. 700 adds: Luggage compartment trim, color- Cargo capacity (cu. ft.) 13.0 58.0
keyed floor mats, dual horns, and automatic dome lamp switch. Monza Fuel capacity (gals.) 14.0 14.0
adds: All-vinyl bucket seats, folding rear seat, dual sun visors, glove box
light, and additional exterior chrome trim.

Models Available
Change from  Shipping Change from

Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Corvair 500 2-Door Club Coupe 0527 $1,920 -3.23% 2320 16,857 15.24%
Corvair 500 4-Door Sedan 0569 $1,974 -3.14% 2355 18,752 -60.67%
Corvair 500 Lakewood 4-Dr. Wagon 0535 $2,266 NEW 2530 5,591 NEW
Corvair 700 2-Door Club Coupe 0727 $1,985 -3.12% 2350 24,786 -32.21%
Corvair 700 4-Door Sedan 0769 $2,039 -3.04% 2380 51,948 -62.68%
Corvair 700 Lakewood 4-Dr. Wagon 0735 $2,331 NEW 2555 20,451 NEW
Corvair Monza 900 2-Dr. Club Cpe. 0927 $2,201 -3.63% 2395 109,945 821.89%
Corvair Monza 900 4-Door Sedan 0969 $2,201 NEW 2420 33,745 NEW
TOTALS Avg. price $2,115 +1.59% Production 282,075 +12.83%

[ ]
Biscayne

“For the budget-minded who need big car

room at small car prices— Go Biscayne.”

Nameplate year of origin: 1958. Measurements
Current bodystyle lifespan: 1959 through 1960.
Predecessor to this model: Biscayne (1958).

Replacement for this model: Biscayne (1961 to 1964). Wheelbase 119.0" 119.0"

Cars  Wagons
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Percentage of division’s sales volume: See Impala for combined full-size data. Cars  Wagons
Co&f}):f;;tg s1blu'11%s. Buick LeSabre/Invicta, Olds 88, Pontiac Catalina/Star Length 093" 209.3"
ief/Bonneville. . " "
Primary competition: Rambler Ambassador, Dodge Polara, Ford Wl.dth 784 784
Y eompent y > 008 : Height (Sedan) 55.5" 558"
Custom/Galaxie, and Plymouth Fury. L & f 45.0" "
) . . egroom — front 5.0 45.0
Notable changes: New grille and revised rear end and trim. Legroom — rear 42.0" 41.8"
Mz.ljor standard equipment: Nylon pattern ClOt}.l seat upho!ster.y, foam cush- Headroom — front 34.5" 34.5"
ion front seats, front door armrests, dual sun visors, electric windshield Headroom — rear 34.0" 34.2"
wipers, cigar lighter, glove compartment lock and 7.50 x 14 BSW tires. Cargo capacity (cu. ft.) NA 97.5
B.rookwood adds: Simulated-weave vinyl upholstery and 8.00 x 14 BSW Fuel capacity (gals.) 20.0 19.0
tires.
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Biscayne Fleetmaster 2-Dr. Sedan 1311 $2,230 0.00% 3410 * -
Biscayne Fleetmaster 4-Dr. Sedan 1369 $2,284 0.00% 3495 * -
Biscayne 2-Dr., 3-p. Utility Sedan 1121 $2,175 0.00% 3390 * -
Biscayne 2-Door Sedan 1111 $2,262 0.00% 3415 * -
Biscayne 4-Door Sedan 1169 $2,316 0.00% 3500 * -
Brookwood 4-Dr., 2-S. Wagon 1135 $2,653 +2.59% 3850 * -
Brookwood 4-Dr., 3-S. Wagon 1145 $2,756 +3.88% 3900 * -
TOTALS Avg. price $2,382 +1.02% See Impala for total full-size production
[ )
BelAir
“Planned for modern tastes in comfort and convenience.”
Nameplate year of origin: 1950. Measurements
Current bodystyle lifespan: 1959 through 1960.
Predecessor to this model: BelAir (1958). Cars Wagons
Replacement for this model: BelAir (1962 to 1964). Wheelbase 119.0"  119.0"
Percentage of division’s sales volume: See Impala for combined full-size data. Length 209.3"  209.3"
Corporate siblings: Buick LeSabre/Invicta, Olds 88, Pontiac Catalina/Star Width 78.4" 78.4"
Chief/Bonneville. Height 55.5" 55.8"
Primary competition: Rambler Ambassador, Dodge Polara, Ford Legroom — front 45.0" 45.0"
Custom/Galaxie, and Plymouth Fury. Legroom — rear 42.0" 41.8"
Notable changes: New grille and revised rear end and trim. Headroom — front 34.5" 34.5"
Major standard equipment: Nylon pattern cloth seat upholstery, cloth head- Headroom — rear 34.0" 34.2"
liner, foam cushion front and rear seats, front and rear door armrests, combi- Cargo capacity (cu. ft.) NA 97.5
nation carpet and vinyl coated rubber floor mats, electric windshield wipers, Fuel capacity (gals.) 20.0 19.0
interior lighting, and 7.50 % 14 BSW tires. Parkwood adds: Vinyl upholstery,
vinyl headliner, and 8.00 x 14 BSW tires.

Models Available
Change from Shipping Change from
Style Number ~ Base MSRP Ly Wt (lbs.)  Production Ly
Bel Air 2-Door Sedan 1511 $2,384 0.00% 3430 * -
Bel Air 2-Door Hardtop 1537 $2,489 0.00% 3475 * -
Bel Air 4-Door Sedan 1569 $2,438 0.00% 3515 * -
*

Bel Air 4-Door Hardtop 1539 $2,554 0.00% 3550 -
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Change from
Style Number ~ Base MSRP Ly
Parkwood 4-Dr., 2-S. Wagon 1535 $2,747 0.00%
Parkwood 4-Dr., 3-S. Wagon 1545 $2,850 0.00%
TOTALS Avg. price $2,577 0.00%

Impala

Shipping Change from
Wt (lbs.)  Production LY
3865 * -
3910 * -

See Impala for total full-size production

America’s most popular cars, now trimmer in size.”

Nameplate year of origin: 1958.
Current bodystyle lifespan: 1959 through 1960.
Predecessor to this model: Impala (1958).

Measurements

Cars ~ Wagons

Replacement for this model: Impala (1962 to 1964). Wheelbase 119.0"  119.0"
Percentage of division’s sales volume: 80.27% (includes Biscayne and Length 209.3"  209.3"

BelAir). Width 784" 784"
Corporate siblings: Buick LeSabre/Invicta, Olds 88, Pontiac Height 55.5" 55.8"

Catalina/Star Chief/Bonneville. Legroom — front 45.0" 45.0"
Primary competition: Rambler Ambassador, Dodge Polara, Ford Cus- Legroom — rear 42.0" 41.8"

tom/Galaxie, and Plymouth Fury. Headroom — front 34.5" 34.5"
Notable changes: New grille and revised rear end and trim. Headroom — rear 34.0" 34.2"
Major standard equipment: BelAir equipment plus: Nylon pattern cloth Cargo capacity (cu. ft.) NA 97.5

seat upholstery (vinyl in convertible), vinyl headliner (cloth in 4-Door Fuel capacity (gals.) 20.0 19.0

Sedan), electric clock, full carpeting (combination carpet and vinyl

coated rubber floor mats in convertible), and dual backup lamps.

Nomad adds: 8.00 x 14 BSW tires.

Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production™ LY
Impala 2-Door Sedan 1711 $2,536 NEW 3445 153,988 NA
Impala 2-Door Sport Coupe 1737 $2,597 0.00% 3485 177,969 -12.96%
Impala 2-Door Convertible 1767 $2,847 0.00% 3605 64,624 -19.12%
Impala 4-Door Sedan 1769 $2,590 0.00% 3530 452,251 -9.01%
Impala 4-Door Hardtop 1739 $2,662 0.00% 3575 174,141 3.03%
Nomad 4-Dr., 2-S. Wagon 1735 $2,889 0.00% 3885 168,935 -14.71%
Nomad 4-Dr., 3-S. Wagon 1745 $2,992 NEW 3835 NA NEW
TOTALS Avg. price $2,730 +0.48% Production 1,191,908* -14.35%
Corvette
America’s true sports car!”

Nameplate year of origin: 1953 (Also used on show car of same year). Measurements
Current bodystylf: lifespan: 1956 through 1962. Wheelbase 102.0"
Predecessor to this model: Corvette (1953 to 1955). Length 177.7"
Replacement for this model: Corvette (1963 to 1967). Width 70.4"
Percentage of division’s sales volume: 0.74%. Height 52.2"
Corporate siblings: None. Legroom — front 46.4"
Primary competition: None. Legroom — rear NA
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Notable changes: Revised trim and detail changes.

Major standard equipment: Deep-contoured bucket seats, deep-pile carpeting,

1961 ¢ Chrysler

Measurements (cont.)

complete instrumentation, manually operated folding top or removable hard- Headroom — front 37.1"
top, and 6.70 % 15 BSW tires. Headroom — rear NA
Cargo capacity (cu. ft.) NA
Fuel capacity (gals.) 16.4
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Corvette 2-Door Convertible 0867 $3,934 +1.60% 2905 10,939 +6.61%
TOTALS Avg. price $3,934 +1.60% Production 10,939 +6.61%

CHRYSLER

“Every Chrysler is a full-size, grown up car with real six-people room.”

All Chrysler Corporation big cars received a facelift
this year, and Chrysler got the best deal of the group. While
Dodge and Plymouth models were overdone to put it
mildly, Chrysler came off with a unique look that still was
pleasing. Copying the 1959 Buick slanted headlamp theme,
Chrysler built these around a 300-letter-series style grille,
turned upside down. Basic body design continued the
pleasing 1960 theme, including the large tail fins at the rear.
This would be the last year for tall fins on any make of
American car. While DeSoto copied the same styling, the
DeSoto featured its taillamps where the Chrysler had its
backup lamps in the fins, and the DeSoto had its backup
lamps just above the bumper, where the Chrysler had its
taillamps. Smaller fins would continue on for many years,
particularly on Cadillac models. But Chrysler would leave
them behind for good.

Under the hood, things remained largely the same.

X
=

Newport 4-Door Hardtop

After all, why mess with success? Chrysler had developed
some of the most dependable and powerful engines of any
manufacturer. The Dodge and DeSoto derived 361 CID V8
was implemented as the base powerplant for the newly
named Newport line. Changes to the model line were not
major, except for name changes. A revived Newport name-
plate replaced the Windsor at the bottom of the Chrysler
line. Essentially it was equivalent to the soon to be defunct
DeSoto, with the prestige of the Chrysler nameplate. The
middle line model, the Saratoga, was renamed Windsor,
but still rode on the former Windsor’s 122-inch wheelbase.
The luxury hot-rod 300 advanced its suffix to the letter G.
The luxurious New Yorker line returned unchanged. The
luxury wagon line continued to be offered in 4-Door Hard-
top configuration, while other manufacturers had aban-
doned the stylish models.
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New Yorker 2-Door Convertible

Windsor 4-Door Sedan

Model year production: 96,454, up 24.80% over 1960.
Base price range: $2,964 to $5,843.

Domestic market share: 1.80% (11th place).

Industry average base price: $3,048.

Chrysler average base price: $3,980.

Introduction date: October 1959.

Assembly plants: Detroit (Jefferson Ave.) MI (3); Los Ange-

Data plate identification: Ten digit code read as follows: st
digit is make identitiy letter (8 = Chrysler); 2nd number
identifies series (Newport is 1); 3rd digit indicates year (I for
1961); 4th digit is assembly plant code; followed by 100001
and up for serial number. Body style identification found
on separate plate. Example: 8113100001 is a 1961 Chrysler
Newport, serial number 100001, built in Detroit, ML

les, CA (5).
Powertrains
Gross Transmission
Engine HP Availability Newport ~ Windsor ~ New Yorker — 300-G
361 CID Firebolt, 2-bbl., V8 265 3-speed manual S - - -
Torqueflite automatic $227 - - -
383 CID Golden Lion, 2-bbl., V8 305 3-speed manual - S - -
Torqueflite automatic - $227 - -
413 CID Golden Lion, 4-bbl., V8 350 Torqueflite automatic - - S -
413 CID Long Ram, 2 X 4-bbl., V8 375 Torqueflite automatic* - - - S
413 CID Short Ram, 2 % 4-bbl., V8 400 Torqueflite automatic* - - - $
*A 3-speed manual transmission was installed in a few 300-G models at unknown cost and in unknown quantities.
Major Options Paint Colors
Newport ~ Windsor ~ New Yorker — 300-G Code
Heater and defroster $102 $102 $102 $102 Formal Black BB-1
Airtemp air conditioning $510 $510 $510 $510 Parisian Blue CC-1
Solex tinted glass $43 $43 $43 $43 Capri Blue Metallic DD-1
Power steering $108 $108 S S Pinehurst Green Metallic GG-1
Power brakes $44 $44 S S Tahitian Turquoise JJ-1
Power seat (swivel on 300-G) $102 $102 $102 S Sheffield Silver Metallic ~ LL-1
Power windows $108 $108 S S Dove Gray MM-1
Golden Tune AM radio $100 $100 $100 $100 Dubonnet Metallic 00-1
White sidewall tires — std. sizes $42 $46 $51 S Mardi Gras Red PP-1
. . . Cinnamon Metallic RR-1
Options common to most models. (S = Standard equipment.) Items may be standard equipment, .
optional at different pricing, or unavailable on certain models. This chart is only a guide. Alaskan White WW-1
Sahara Sand YY-1
Tuscan Bronze Metallic ~ ZZ-1
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Newport

A full-size Chrysler in a new, lower price range.”

Nameplate year of origin: 1961 (as series); 1950 (as Hardtop model des- Measurements
ignation).
Current bodystyle lifespan: Windsor (1960); Newport (1961 through Cars  Wagons
1964 with major restyle in 1963). Wheelbase 122.0"  122.0"
Predecessor to this model: Windsor (1957 to 1959). Length 215.6" 216.1"
Replacement for this model: Newport (1965 to 1966). Width 79.4" 79.4"
Percentage of division’s sales volume: 59.20%. Height 55.0" 55.2"
Corporate siblings: Dodge Polara, and DeSoto. Legroom — front 45.1" 45.1"
Primary competition: Buick Invicta, Mercury Monterey and Oldsmobile Legroom — rear 44.2" 44.0"
Super 88. Headroom — front 37.8" 37.8"
Notable changes: Front end restyled and minor trim and detail changes. Headroom — rear 38.1" 38.1"
Major standard equipment: Cloth and vinyl front bench seat, full-floor Cargo capacity (cu. fr.)  33.0 95.0
carpeting, sun visors, exterior bright side moldings and 8.00 x 14 BSW Fuel capacity (gals.) 23.0 22.0
tires. Town & Country adds: 9.00 x 14 BSW tires.

Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt. (lbs.) Production LY
Newport 2-Door Hardtop 812 $3,027 -7.69% 3690 9,405 +44.78%
Newport 2-Door Convertible 815 $3,444 -4.94% 3760 2,135 +45.54%
Newport 4-Door Sedan 813 $2,964 -7.20% 3710 34,370 +36.65%
Newport 4-Door Hardtop 814 $3,106 -7.09% 3730 7,789 +32.08%
N. Town & Country 4-Dr., 2-S. Wgn. 858 $3,543 -5.09% 4070 1,832 +63.57%
N. Town & Country 4-Dr., 3-S. Wgn. 859 $3,624 -4.98% 4155 1,571 +53.12%
TOTALS Avg. price $3,285 -6.09% Production 57,102 +38.74%

Windsor

“Who says a high-performance car cant be comfortable?
Let the Windsor prove it can!”

Nameplate year of origin: 1961 (as series); 1950 (as Hardtop model des- Measurements
ignation).
Current bodystyle lifespan: Windsor (1960); Newport (1961 through Cars  Wagons
1964 with major restyle in 1963). Wheelbase 122.0" 122.0"
Predecessor to this model: Windsor (1957 to 1959). Length 215.6" 216.1"
Replacement for this model: Newport (1965 to 1966). Width 79.4" 79.4"
Percentage of division’s sales volume: 59.20%. Height 55.0" 55.2"
Corporate siblings: Dodge Polara, and DeSoto. Legroom — front 45.1" 45.1"
Primary competition: Buick Invicta, Mercury Monterey and Oldsmobile Legroom — rear 442" 44.0"
Super 88. Headroom — front 37.8" 37.8"
Notable changes: Front end restyled and minor trim and detail changes. Headroom — rear 38.1" 38.1"
Major standard equipment: Cloth and vinyl front bench seat, full-floor Cargo capacity (cu. ft.) 33.0 95.0
carpeting, sun visors, exterior bright side moldings and 8.00 x 14 BSW Fuel capacity (gals.) 23.0 22.0
tires. Town & Country adds: 9.00 x 14 BSW tires.



1961 ¢ Chrysler 96

Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.) Production LY
Newport 2-Door Hardtop 812 $3,027 -7.69% 3690 9,405 +44.78%
Newport 2-Door Convertible 815 $3,444 -4.94% 3760 2,135 +45.54%
Newport 4-Door Sedan 813 $2,964 -7.20% 3710 34,370 +36.65%
Newport 4-Door Hardtop 814 $3,106 -7.09% 3730 7,789 +32.08%
N. Town & Country 4-Dr., 2-S. Wgn. 858 $3,543 -5.09% 4070 1,832 +63.57%
N. Town & Country 4-Dr., 3-S. Wgn. 859 $3,624 -4.98% 4155 1,571 +53.12%
TOTALS Avg. price $3,285 -6.09% Production 57,102 +38.74%
New Yorker
“Weigh it against any car youve known before. It’s Chrysler’ finest.”

Nameplate year of origin: 1939 (altered from 1938 New York Special Measurements

model).
Current bodystyle lifespan: New Yorker (1960 through 1964 with major Cars Wagons

restyle in 1963). Wheelbase 126.0"  126.0"
Predecessor to this model: New Yorker (1957 to 1959). Length 219.8"  220.1"
Replacement for this model: New Yorker (1965 to 1966). Width 79.4" 79.4"
Percentage of division’s sales volume: 21.15%. Height 55.1" 55.2"
Corporate siblings: Chrysler 300-G. Legroom — front 45.6" 46.2"
Primary competition: Buick Electra, and Oldsmobile 98. Legroom — rear 42-4:: 44-0::
Notable changes: Front end restyled and minor trim and detail changes. Headroom — front 37'8" 37-8"
Major standard equipment: Nylon and vinyl front bench seat (vinyl on Headroom — rear 38.1 38.0

convertible), pile carpeting, padded dash, map lights, power windows, Cargo capacity (cu. ft) NA 5.0

electric clock, sun visors, exclusive exterior bright trim, power steering, Fuel capacity (gals.) 23.0 22.0

power brakes, automatic transmission, full wheel covers, and 8.50 x 14

BSW tires. Town & Country adds: 9.00 X 14 BSW tires.

Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.) Production LY
New Yorker 2-Door Hardtop 832 $4,177 -6.37% 4065 2,541 -10.37%
New Yorker 2-Door Convertible 835 $4,594 -5.76% 4070 576 +3.60%
New Yorker 4-Door Sedan 833 $4,125 -6.44% 4055 9,984 +9.97%
New Yorker 4-Door Hardtop 834 $4,263 -5.64% 4100 5,862 +4.21%
N. Y. Town & Country 4-Dr., 2-S. W. 878 $4,766 -5.10% 4766 676 +8.33%
N. Y. Town & Country 4-Dr., 3-S. W. 879 $4,873 -5.03% 4873 760 +13.26%
TOTALS Avg. price $4,466 -5.71% Production 20,399 +5.20%
“Chrysler’s luxury sports car.”

Nameplate year of origin: 1955. Measurements
Current bodystyle lifespan: 1960 through 1964 with major restyle in 1963. Wheelbase 126.0"
Predecessor to this model: 300 letter series (1957 to 1959). Length 219.8"
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Replacement fo.r Fh.is model: 300-L (1965). Measurements (COl’lt.)
Percentage of division’s sales volume: 1.67%.
Corporate siblings: Chrysler New Yorker. Width 79.4"
Primary competition: Ford Thunderbird. Height 55.6"
Notable changes: Front end restyled and minor trim and detail changes. Legroom — front 45-6::
Major standard equipment: Leather power-swivel bucket front seats, pile Legroom — rear 3 5'4"
carpeting, padded dash, map lights, power windows, electric clock, sun vi- Headroom — front 33 '4"
sors, exclusive exterior bright trim, power steering, power brakes, auto- Headroom — rear 33.5
matic transmission, full wheel covers, and 8.00 x 15 WSW tires. Cargo cap acity (cu. fr.) NA
Fuel capacity (gals.) 23.0
Models Available
Change from Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.) Production LY
300-G 2-Door Hardtop 842 $5,413 0.04% 4260 1,280 32.78%
300-G 2-Door Convertible 845 $5,843 0.03% 4315 337 35.89%
TOTALS Avg. price $5,628 +0.03% Production 1,617 +33.42%

DESOTO

“Its quality sets it apart, its price keeps it within your reach.”

By the time the 1961 models were introduced, the writ-
ing was on the wall. Seemingly the only reason for the 1961
DeSoto to exist was to fill production capacity while plans
were completed to design a Dodge replacement for the
DeSoto. There were two models of DeSoto left for the new
year, a 2-Door and a 4-Door Hardtop, and they were in a
nameless series. Officially, they were sold only through au-
thorized Plymouth-DeSoto dealers. Essentially, the new
cars were equivalent to the 1960 Fireflite. They also re-
ceived a facelift that was similar to the new 1961 Chrysler
makeover. The major difference was in the grille, which on
DeSoto featured a two-tier design with the top portion car-

2-Door Hardtop

rying the DeSoto name in it. Headlights were slanted out-
ward from the bottom up, while the remainder of the
styling was carried over from 1960. Interiors were essentially
equivalent to Chrysler Windsor models. On November 30,
1960, after just over 3,000 DeSoto models had been buil,
they were officially discontinued. Only a little over 2 mil-
lion DeSoto’s had been built since their introduction in
1928. Considering that most mid-price range marquees
build that many cars every 6 to 8 years, it is not a terribly
impressive figure. But in that time, DeSoto had gained
many loyal owners for Chrysler.

4-Door Hardtop
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Model year production: 3,034, down 88.37% from 1960. Data plate identification: Ten digit code read as follows: Ist
Base price range: $3102 to $3166. and 2nd numbers identify series (i.e., DeSoto is number
Domestic market share: 0.01% (15th place). 61), 3rd digit indicates year (1 for 1961); 4th digit is assem-
Industry average base price: $3,048. bly plant code; followed by 100001 and up for serial num-
DeSoto average base price: $3,134. ber. Body style identification found on separate plate. Ex-
Introduction date: October 14, 1960. ample: 6113100001 is a 1961 DeSoto, serial number 100001,
Assembly plants: Detroit (Jefferson Ave.) MI (3). built in Detroit, MI.
Powertrains
Gross Transmission
Engine HP Availability DeSoto
361 CID Turbo Flash, 2-bbl., V8 265 3-speed manual -$227 credit
Torqueflite automatic S
Major Options Paint Colors
DeSoto Code
Heater and defroster $98 Golden Rod Yellow AA-1
Airtemp air conditioning $501 Black BB-1
Solex tinted glass $43 Morning Blue CC-1
Variable speed windshield wipers $7 Mediterranean Blue Met. DD-1
Power steering (with automatic) $106 Spring Green FF-1
Power brakes (with automatic) $43 Jade Green Metallic GG-1
Power seat — Six-way $101 Tangier Aqua JJ-1
Power windows $106 Surf Turquoise Metallic ~ KK-1
AM radio $89 Platinum Gray Metallic ~ LL-1
Full wheel covers $19 Regal Red PP-1
White sidewall tires — std. sizes $42 Glacier White WW-1
Options common to most models. Items may be standard equipment, optional at Tahiti Tan . Y¥-l
different pricing, or unavailable on certain models. This chart is only a guide. Bahama Bronze Metallic  ZZ-1

DeSoto

A new car rich in traditional DeSoto quality,
fresh in the way it looks and performs.”

Nameplate year of origin: 1928. Measurements
Current bodystyl.e lifespan: Eireﬂite/DeSoto (1960 through 1961). Wheelbase 122.0"
Predecessor to this model: Fireflite (1957 to 1959). Leneth 215.8"
Replacement for this model: Dodge Custom 880 (1962 through 1964). Wid%h 79:4v|
Percentage of division’s sales volume: 100%. Height 55.0"
Corporate siblings: Chrysler Newport and Dodge Polara. Legroom — front 45.1"
Primary competition: Buick LeSabre, Mercury Monterey and Oldsmobile Legroom — rear 42.4"
88. Headroom — front 37.6"
Notable changes: New front end styling and minor trim and detail changes. Headroom — rear 38.1"
Major standard equipment: Cloth and vinyl front bench seat, full-floor car- Cargo capacity (cu. ft.) 32.8
peting, sun visors, exterior bright side moldings and 8.00 x 14 BSW tires. Fuel capacity (gals.) 23.0
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Models Available
Change from Shipping Change from
Style Number Base MSRP LY Wz (1bs.) Production LY*
DeSoto 2-Door Hardtop RS1-L23 $3,102 0.00% 3760 911 -73.93%
DeSoto 4-Door Hardtop RS1-L43 $3,166 4.94% 3820 2,123 -76.49%
TOTALS Avg. price $3,134 +5.8%* Production 3,034 -88.37%

*Based on comparison with Fireflite series. Total based on entire model line.

DODGE

Again in 1961, Dodge upsets the apple cart.”

Dodge really did upset the apple cart for 1961— not
someone else’s, but its own family’s. Chrysler had intro-
duced the Valiant as a stand-alone model, to be sold in
Chrysler-Plymouth and DeSoto-Plymouth dealerships.
Dodge had seen the success of moving to a lower price
bracket with the Dart and now wanted a piece of the com-
pact car market. So the Lancer was introduced, as a sportier,
more upscale alternative to the Valiant. Both the Lancer and
the Valiant looked like larger cars, but the Lancer benefit-
ted from a simpler, full-width grille design as compared to
the Valiant’s trapezoidal affair. Sales were good for the first
few seasons, but it would take a full redesign in 1963 to
bring true success.

After the successful introduction of the Dart series in
1960, Dodge was taking many sales away from Plymouth,
but not having much success at tackling Ford or Chevy. Ap-
parently, Plymouth owners really liked the idea of moving
“up” to a Dodge at about the same price level. Unfortu-
nately, Chrysler Corporation in general was misfiring badly
in the styling department. No matter what it did, it seemed
to be wrong for the public. As a result, sales of the new
smaller Dodge Dart series dropped off more than 45 per-
cent. The new styling was certainly not as underwhelming
as the new Plymouth with which it shared basic body de-
sign, but certain elements made the design not seem fluid.
The front design was generally pleasing, with a full-width

concave grille underscored by a full-width bumper con-
taining a round parking lamp at each end. Front fenders
had a prominent peak at the leading edge that flowed back
into the windshield area. A side feature line that started a
few inches back from the front fender edge paralleled the
edge upward, angling forward and then making a sharp
turn straight back over the wheel opening, and ending just
before the front door. This was basically the same frontal
styling used for the big Dodge Polara. The back portion of
the car featured reverse-style fins that began at the rear
window area with a sharp kick-up, then faded downward
to a point just above trunk lid level. At this point, the body
side feature line curved down and sharply back to the front,
with a horizontal line ending at a point on the front door.
On the Dart series, this point was level with the front fender
line but ended about four inches behind it. On the Polara
series, the styling was similar, but the line coming to the
front ran onto the lower front fender about 6 inches below
the front fender feature line. The Polara (and Wagons)
housed a bullet-style tail lamp within the curve at the rear.
The Dart used a small, horizontal tail lamp that appeared
to be mounted on top of the rear bumper. The front and
rear of these cars appeared to have been styled by separate
departments, then put together. They were not terrible
looking cars, but there would be better ones to come.
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Dart Phoenix 2-Door Hardtop

Lancer 770 4-Door Wagon

Polara 4-Door Hardtop

Dodge Polara Dashboard

Model year production: 230,832, down 33.87% from 1960.
Domestic market share: 4.31% (9th place).

Base price range: $1,981 to $3,411.

Industry average base price: $3,048.

Industry average base price: $2,621.

Introduction date: September 1960.

Assembly plants: Lynch Road, MI (A); Hamtramck, MI (B);
Detroit(Jefferson Ave.) MI (C); Belvidere, IL (D); Los Angeles,
CA (E); Newark, DE (F); St. Louis, MO (G); Windsor, Ontario,

Data plate identification: Ten digit code read as follows: Four
digit style number (see listings below) in which Ist digit is series
letter (e.g., 5 = Polara V8 series), 2nd number identifies trim
grade (e.g., L is for base trim, M for Mid-level, etc.), 3rd digit
indicates year (1 for 1961), and 4th digit is assembly plant code;
followed by 100001 and up for serial number. Body style iden-
tification found on separate plate. Example: 541C100001 is a 1961
Dodge Polara with a 361 CID V8 engine, serial number 100001,
built in Detroit, MI.

Canada (R).

Powertrains
Gross Transmission
Engine HP Availability Lancer Dart Polara

170 CID, 1-bbl., 6-cyl. 101 3-speed manual S - -

Torqueflite automatic $172 - -

225 CID (Aluminum), 1-bbl., 6-cyl. 145 3-speed manual $47 St -

Torqueflite automatic $219 $192! -

225 CID Hyper-Pak, 4-bbl., 6-cyl. 195 3-speed manual $** - -

Torqueflite automatic $** - -

318 CID Dart, 2-bbl., V8 230 3-speed manual - N
$107! -
Powerflite automatic - $** -
Torqueflite automatic - $2112/
$318! -

318 CID Dart Power Package, 4-bbl., V8 250 3-speed manual - $** -

Powerflite automatic - $Hx -

Torqueflite automatic - $** -

361 CID Polara, 2-bbl., V8 265 3-speed manual - $** S
Powerflite automatic - $Hx $H*
Torqueflite automatic - $** $**

361 CID Dart D-500, 4-bbl., V8 305 3-speed manual - $** -

Torqueflite automatic - $H* -

383 CID Polara

D-500, 4-bbl., V8 325 3-speed manual - - $H*
Torqueflite automatic - - $**
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Gross Transmission
Engine HP Availability Lancer Dart Polara
383 CID Polara
D-500 Ram Induction, 2 x 4-bbl., V8 330 3-speed manual - $** $x*
Torqueflite automatic - $*= $**
413 CID Ramcharger, 4-bbl., V8 410 - - $*
413 CID Ramcharger, 2 X 4-bbl., V8 415 - - $**

'All except Phoenix Convertible. 2Phoenix Convertible  **Pricing information unavailable.

Major Options Paint Colors
Lancer Dart Polara Code
Heater and defroster $74 $74 $74 Bamboo AA-1
Airtemp air conditioning $425 $445 $445 Midnight BB-1
Tinted glass $24 $30 $30 Glacier Blue CC-1
Power steering $73 $77 $77 Marlin Blue Metallic DD-1
Power brakes $43 $43 $43 Spring Green FF-1
Power seat - $96 $96 Frosted Mint Metallic GG-1
Power windows - $102 $102 Cactus Metallic HH-1
Electric clock $16 $16 $16 Turquoise JJ-1
Music Master AM Radio $169 $58 $58 Nassau Green Metallic KK-1
White sidewall tires — std. sizes $29 $33-$48 $33-$48 Silver Gray Metallic LL-1
Options common to most models. (- = Not Available) Items may be standard equip- Vermlllqn . PP-1
ment, optional at different pricing, or unavailable on certain models. This chart is only Rose Mist Metalhc_ SS-1
a guide. Aztec Gold Metallic UuU-1
Snow WW-1
Buckskin YY-1
Roman Bronze Metallic  ZZ-1

Lancer
“Look what Dodge has done for compacts!”

Nameplate year of origin: 1961. Measurements
Current bodystyle lifespan: 1961 through 1962.
Predecessor to this model: None. Cars  Wagons
Replacement for this model: Dart (1963 to 1966). Wheelbase 106.5"  106.5"
Percentage of division’s sales volume: 32.40%. Length 188.8"  188.8"
Corporate siblings: Plymouth Valiant. Width 72.3" 72.3"
Primary competition: Buick Special, Mercury Comet, Oldsmobile F-85, Height 53.3" 53.8"
Pontiac Tempest and Studebaker Lark. Legroom — front 42.8" 42.8"
Notable changes: All-new model for 1961. Legroom — rear 39.8" 39.8"
Major standard equipment: Cloth and vinyl front bench seats, rubber Headroom — front 33-3:: 33.3"
floor mats, chrome windshield trim and 6.50 x 13 BSW tires. 770 Headroom — rear 33.5 NA
adds: color-keyed floor covering, full-vinyl door coverings, additional Cargo capacity (cu. fr.) 24.8 72.0
interior and exterior bright trim. Fuel capacity (gals.) 13.0 13.0
Models Available
Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Lancer 170 2-Door Sedan 711 $1,981 NEW 2585 20,800 NEW

Lancer 170 4-Door Sedan 713 $2,043 NEW 2595 * NEW
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Change from  Shipping Change from
Style Number ~ Base MSRP LY Wt (lbs.)  Production LY
Lancer 170 4-Door, 2-Seat Wagon 756 $2,356 NEW 2760 * NEW
Lancer 770 2-Door Sedan 731 $2,077 NEW 2595 36,748 NEW
Lancer 770 2-Door Hardtop 732 $2,166 NEW 2595 7,552 NEW
Lancer 770 4-Door Sedan 733 $2,139 NEW 2605 * NEW
Lancer 770 4-Door, 2-Seat Wagon 776 $2,451 NEW 2775 9,700 NEW
TOTALS Avg. price $2,173 NEW Production 74,800* NEW
*Production estimates available only by body style.
Dart
A full-sized Dodge priced model for model with Ford and Chevrolet.”
Nameplate year of origin: 1960. Measurements
Current bodystyle lifespan: 1960 through 1961.
Predecessor to this model: Coronet (1957 to 1959). Cars Wagons
Replacement for this model: Dart (1962) and 330/440 (1963 to 1964). Wheelbase 118.0"  122.0"
Percentage of division’s sales volume: 61.51%. Length 213.1"  217.6"
Corporate siblings: Plymouth Fury. Width 78.7" 78.7"
Primary competition: Chevrolet Biscayne/BelAir and Ford Galaxie. Height 54.8" NA
Notable changes: Completely restyled. Legroom — front 45.1" 45.1"
Major standard equipment: Cloth-and-vinyl bench seat, full rubber floor Legroom — rear 42.1" 42.4"
mats, electric windshield wipers, dual sun visors, exterior bright trim around Headroom — front 33.3" 33.3"
windshield and back window, and 7.00 X 14 BSW tires (8.00 x 14 BSW tires Headroom — fear 33.5" 33.6"
on wagons). Pioneer adds: Full-carpeting, exterior bright trim around side Cargo capacity (cu. fr.) NA NA
windows and body sides. Phoenix adds: additional exterior brightwork, Fuel capacity (gals.) 20.0 22.0
deluxe interior trim, Towerback front seat design, and 8.00 x 14 BSW tires for
convertible.
Models Available
Change from  Shipping Change from
Style Number — Base MSRP LY Wt (lbs.)  Production LY
Dart Seneca 2-Door Sedan 411 $2,280 +0.09% 3290 66,100 -40.77%
Dart Seneca 4-Door Sedan 413 $2,332 +0.09% 3335 -
Dart Seneca 4-Dr., 2-S. Wagon 456 $2,697 +0.07% 3740 -
Dart Pioneer 2-Door Sedan 421 $2,412 +0.08% 3290 38,600 -51.75%
Dart Pioneer 2-Door Hardtop 422 $2,490 +0.08% 3335 -
Dart Pioneer 4-Door Sedan 423 $2,461 +0.08% 3335 -
Dart Pioneer 4-Door, 2-Seat Wagon 466 $2,789 +0.07% 3740 -
Dart Pioneer 4-Door, 3-Seat Wagon 467 $2,894 +0.07% 3825 -
Dart Phoenix 2-Door Hardtop 432 $2,620 +0.08% 3325 37,300 -47.24%
Dart Phoenix 2-Door Convertible 535 $2,990 +4.25% 3580 -
Dart Phoenix 4-Door Sedan 433 $2,597 +0.08% 3350 -
Dart Phoenix 4-Door Hardtop 434 $2,679 +0.07% 3385 -
TOTALS Avg. price $2,603 +0.46% Production 142,000 -45.87%
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Polara
“The best of Dodge at very modest cost.”

Nameplate year of origin: 1960. Measurements
Current bodystyle lifespan: Polara (1960 through 1961).
Predecessor to this model: Custom Royal (1957 to 1959). Cars Wagons
Replacement for this model: Polara (1962 to 1965); Coronet (1965). Wheelbase 122.0"  122.0"
Percentage of division’s sales volume: 6.08%. Length 217.1"  217.6"
Corporate siblings: Plymouth Fury. Width 78.7" 78.7"
Primary competition: Chevrolet BelAir/Impala, and Ford Galaxie. Height 54.9" NA
Notable changes: Completely restyled. Legroom — front 45.1" 45.1"
Major standard equipment: All-vinyl (Hardtops and Convertible) or Legroom — rear 42.4" 42.4"
cloth-and-vinyl (Sedan) bench seat with foam front cushion, deep-pile Headroom — front 33.3" 33.3"
carpeting, electric windshield wipers, dual sun visors, exterior bright Headroom — rear 33.6" 33.6"
trim around all glass and body sides, hood louvers and 8.00 x 14 BSW Cargo capacity (cu. ft.) NA NA
tires. Fuel capacity (gals.) 20.0 22.0
Models Available
Change from Shipping Change from
Style Number  Base MSRP LY Wt (lbs.)  Production LY
Polara 2-Door Hardtop 542 $3,034 -5.07% 3690 14,032 +20.97%
Polara 2-Door Convertible 545 $3,254 -4.74% 3765 * *
Polara 4-Door Sedan 543 $2,968 -5.51% 3700 * *
Polara 4-Door Hardtop 544 $3,112 -4.98% 3740 * *
Polara 4-Door, 2-Seat Wagon 578 $3,296 -5.99% 4115 * *
Polara 4-Door, 3-Seat Wagon 579 $3,411 -5.80% 4125 * *
TOTALS Avg. price $3,179 -5.36% Production 14,032 +20.97%

*Production by body style unavailable.

FORD

“The beautifully built '61 Fords!”

Ford made yet another major styling change to its full-
size Ford line and introduced a brand-new Thunderbird for
the new year. The Fairlane and Galaxie line, while still
based upon the 1960 body shell, featured what Ford called
“the classic Ford look.” A full-width grille with a center
horizontal bar started out the look, followed by rather clean
side styling, and a slight contour of the rear quarter that
led to “traditional” round Ford taillights at the rear. A very
small tailfin remained atop the rear fender. As a whole
package the styling was much cleaner and more modern

than what most of the competition had to offer. A family
resemblance was gained among all lines this year by par-
ticular styling cues, among them the “Big Circle” Thun-
derbird taillamps, the formal Thunderbird roofline on cer-
tain coupe and sedan models, and the large, flat decklid.
The big Ford model line lost the Custom 300 and the Fair-
lane Business Coupe, but added a 6-passenger version of
the Country Squire wagon. Powertrains and model choices
continued as in prior years with the addition of an optional
390 CID Thunderbird V8 for top end performance.
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The all-new Thunderbird added more of a luxury flair
with its new style. Side trim and sculpting was kept to a
minimum (except for the hash marks on the side), and the
rear end treatment was similar to other Fords as described
previously. The front end styling utilized a grille which
swept under the front of the car to meet the massive
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bumper, a design that would continue throug