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its not a car...
a Volkswagen.
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Printed in Canada

Volkswagen
color
associations

its not a car...
a Volkswagen.

VISIBILITY OBJECTIVE | SUBJECTIVE
color | ractor+

Wory 75% Cheerful | Pleasant
Pastel
White 77% White Wool Pure Warm
Damuso
White 78% Snowy, Frost Snow. Cool
Samos
Beige 2% Sandy Beach | Creamy Rich
Timor Coflee Down-
Beige 55% and Cream | Nature tokarih
Escorial Golf Course
Green 30% | st Pafrick's Day | Action | Adventurous
Medium
Blue 15% Sporty Playful
Monaco
Blue 18% Sapphire serene | Dignified
Kuril Blue 5% Night Sky Calm Peacelul
Marsala
Red 20% Classy _ |sophisticated
‘Assuan
Brown 2% Clay, Mexico | Outdoors | Enthusiastic.
Merian
Brown 5% Chocolate Rich Elegant

NOTE: Visibility Factors for Mefallic finishes are not included in this chart
due fo varied light reflections caused by metal particles in he paint.

*Percentages shown are approximations.

Personality. emotion, and dis-
position all affect our subjec-
ive reactions ... likes and
dislikes . .. to specific colors
Cerlain shades and hues have
varying appeal as our moods
change. Although there are no
absolutes, there are many
general responses fo color
which are almost always valid
When a number of people
are quesfioned as fo their

it will be

In addition to personal prefer-
ences, color perception (or
visibility) should also be con-
sidered. Color visibility affects
road safety. Light colored vehi-
cles can be seen up fo four
times farther away than dark
vehicles in foggy weather or
under twilight conditions.
When choosing a color for

a new VOLKSWAGEN one
might consider both relative

found that extioverls are
inclined o favor the warm,
active and exciing qualities
of red and ifs analogous hues,
while infroverts are inclined fo
favor théock passive dnd
calming quailies o Bie,
violet anch green.

s well as per-
sonal color preference.




